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Snapshot

● During the 2HFY24, the Gross Transaction Value (GTV) of homes sold witnessed a 19% year-over-year (YoY) increase, reaching

INR 1,211 crores. However, the gross number of bookings stood at 1,053, reflecting a 9% YoY decline. The average ticket size for

2HFY24 was INR 1.15 crores per unit, up 32% YoY. This surge in average realization was driven by a shift in product mix as well

as an industry-wide escalation in real estate prices.

● Regional Performance: MMR remained our core market accounting for 66% of the GTV. Other significant contributions come

from Bengaluru (17%), Pune (12%) and NCR (3%). Dubai branch’s performance was subdued for 2HFY24.

● Direct vs mymagnet mix: Core business (direct broking) contributed INR 978 crores reflecting a 12% surge in GTV while

mymagnet (indirect business) contributed INR233 crores, surging by an impressive 60% YoY. The revenue mix stands at 81%

from direct business and 19% from mymagnet. mymagnet is a tech enabled, asset light scalable business poised to drive strong

growth in coming years.

● Home loans: Our Home Loans division continues to demonstrate exceptional growth, disbursing home loans worth ~INR 150

crores in 2HFY24, showing an impressive 260% growth , albeit on a smaller base. The Home Loans vertical is a promising growth

driver for our business.

● Industry outlook and growth strategy: The outlook for FY25 appears promising, fueled by sustained housing demand and a

robust pipeline of new launches from developer partners. The company will continue to invest in its workforce, penetrate deeper

into micro markets within our regions of operations, expand into newer geographies and place a strong emphasis on developing

its broker aggregator platform, mymagnet. We believe that mymagnet presents a scalable business opportunity within the real

estate broking industry.

Note:  GTV and no. of bookings are Gross figures and does not involve cancellations



2HFY24 Key performance in a nutshell

GTV 

1,211 cr.
(up by 19% YoY)

Total Bookings (Gross)

1,053
(down by 9% YoY)

Note: GTV is Gross transaction value; Cancellations for 2HFY24 until 31st Mar’24 = INR 128 cr. 

Direct Bookings (Gross)

867
(down by 13% YoY)

Avg. Ticket size per home

INR ~1.2cr. 
(up by 32% YoY) 

GTV - Direct

INR 978 cr.
(up by 12% YoY) 

GTV – mymagnet

INR 233 cr.
(up by 60% YoY) 

Home Loans Disbursed

INR 151 cr.
(up 260 % YoY) 

mymagnet Bookings (Gross)

186
(up by 11% YoY)



FY24 Key performance in a nutshell

Note: GTV is Gross transaction value; Cancellations for FY24 until 31st Mar’24 = INR 278 cr. 

GTV 

2,249 cr.
(up by 16% YoY)

Total Bookings (Gross)

2,121
(down by 5% YoY)

Direct Bookings (Gross)

1,774
(down by 9% YoY)

Avg. Ticket size per home

INR ~1.1cr. 
(up by 22% YoY) 

GTV - Direct

INR 1,886 cr.
(up by 11% YoY) 

GTV – mymagnet

INR 364 cr.
(up by 51% YoY) 

Home Loans Disbursed

INR 242 cr.
(up 308 % YoY) 

mymagnet Bookings (Gross)

347
(up by 20% YoY)



Regional mix  - GTV

Note: GTV includes business done under both Direct as well as via mymagnet
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Contribution from Top Developers

69%

31%

Top 10 share (2HFY23) Others

58%

42%

Top 10 share (2HFY24) Others



Industry vs Homesfy



Housing market vs Homesfy

Source: Prop Equity

Note:  (1) GTV is Gross CV value (2) For NCR included NOIDA and Gurugram (as Homesfy is active in these two markets).
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Regional performance – market share movement

0.86%

0.50%

0.11%

0.02%

0.63%

0.45%

0.36%

0.09%

0.00%
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2HFY23 2HFY24

Source: Prop Equity

Note:  (1) GTV is Gross CV value (2) For NCR included NOIDA and Gurugram (as Homesfy is active in these two markets). 



Three Pronged Growth Strategy



Core business  - Direct Broking
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mymagnet- Broker Aggregator Platform
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mymagnet- Broker Aggregator Platform
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Home Loans – at nascant stage of growth

Loan Disbursed 

(2HFY24)

151 cr

Home Loans – A fast-growing complimentary service at the cusp of attaining scale

No of Loans 

Disbursed

196
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Home Loans – at nascant stage of growth
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The PEOPLE - Our Core Strength

New Hiring in

2HFY24

159
(Down by 40% 

YOY)

Gender

Diversity
(% women in the 

system)

Average No of

Employees 

401
(down by 5% YOY)

73%

27%

Male Female

313 370 384 423 444 488 440 401 
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Our partners in Growth



Key Financial Highlights



Financial Snapshot

29
24

36

0

10

20

30

40

2HFY23 1HFY24 2HFY24

IN
R

 c
r

Revenue

2.9

-4.1

7.0

-6.0

-4.0

-2.0

0.0

2.0

4.0

6.0

8.0

2HFY23 1HFY24 2HFY24

IN
R

 c
r

EBITDA

1.9

-4.1

6.8

-6.0

-4.0

-2.0

0.0

2.0

4.0

6.0

8.0

2HFY23 1HFY24 2HFY24

IN
R

 c
r

Net Profit

24 26 34
0

5

10

15

20

25

30

35

40

2HFY23 1HFY24 2HFY24
IN

R
 c

r

Collection 

Note: Revenue/EBITDA doesn’t include other income



Thank You

Homesfy Realty Ltd
Investors Relations
investors@homesfy.in
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