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August 30, 2024                      By Online 

 
The Listing Department  
National Stock Exchange of India Ltd., 
“Exchange Plaza”, Bandra Kurla Complex, 
Bandra (East), Mumbai – 400 051           
Stock Code: HINDOILEXP 

The Corporate Relationship Department 
BSE Limited,  
1st Floor, P. Jeejeebhoy Towers,  
Dalal Street, Mumbai – 400 001 
Stock Code: 500186 

 
Dear Sir/Madam, 
 
Sub: Disclosure under Regulation 30 of SEBI (Listing Obligations and Disclosure Requirements) 

Regulations, 2015 (“SEBI Listing Regulations”) - Newspaper Advertisement 
 

Pursuant to Regulation 30 read with Schedule III Part A Para A of SEBI (Listing Obligations and 
Disclosure Requirements) Regulations, 2015, we enclose the copies of newspaper advertisement 
published in Business Line (English), Business Standard (English) and Loksatta (Gujarati), in compliance 
with Ministry of Corporate Affairs Circular No. 09/2023 dated September 25, 2023, intimating that the 
40th Annual General Meeting of the Company will be held on Thursday, September 26, 2024 at        
10:30 a.m. through Video Conferencing / Other Audio Visual Means. 
 
The above information is also available on the website of the Company www.hoec.com.  
 
This is for your information and records. 
 
Thanking you, 
Yours Sincerely,  
For Hindustan Oil Exploration Company Limited 
 
 
 
G. Josephin Daisy 
Company Secretary & Compliance Officer 
 
Encl.: a/a  
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Jammu & Kashmir Bank Limited,
Zonal Office Mumbai, National Business Centre,
BKC Bandra East, Mumbai-400051.
CIN: L65110JK1938SGC000048

E-AUCTION/SALE NOTICE
Public Notice For Sale of Properties Mortgaged to the Bank

under Securitization and Reconstruction of Financial Assets and Enforcement of Security Interest (Sarfaesi) Act 2002
Whereas, the Authorized Officer of Jammu & Kashmir Bank Ltd in exercise of powers conferred under SARFAESI Act, 2002 and
Security Interest (Enforcement) Rules, 2002, issued a Demand Notice on 05.02.2024 calling upon Mrs.More sweta Manoj W/o More
Manoj Kanurao R/o. 29/345 Rushikeshnagar Bhaipura Khokhra, Maninagar Ahmedabad Gujrat-380008, for payment of its dues,
aggregating to Rs.28,93,761.10 (Rupees Twenty Eight Lac Ninety three Thousand Seven Hundred Sixty one & Paise Ten Only)
as on 04.02.2024 together with future interest and other cost and charges, within a period of 60 days.
Whereas, the Authorized Officer has taken possession of the mortgaged properties mentioned hereinafter under section 13 (4) of
SARFAESI Act 2002 on 22.05.2024. Consequent upon failure by the borrower to repay the Bank's dues, the Authorized Officer in
exercise of the powers conferred under Section 13(4) of the Act read with rule 8 to 9 of the Security Interest (Enforcement) Rules,
2002 notified the sale of the Secured Asset for realization of the dues on "as is where is and/or as is what is and whatsoever
there is, basis" and "no complaint basis" condition.
Whereas, I the named Authorized Officer in exercise of the powers conferred under Section 13(4) of the Act read with rule 8 to 9 of
the Security Interest (Enforcement) Rules, 2002 again notifies the sale of the Secured Asset detailed herein for realization of the dues
on "as is where is and/or as is what is and whatsoever there is, basis" and "no complaint/ no recourse basis" condition.

TERMS AND CONDITIONS
1) The E-Auction is being held on "AS IS WHERE IS" and "AS IS WHAT IS BASIS" and "WHATSOEVER THERE IS BASIS and
NO COMPLAINT BASIS". To the best of knowledge and information of the Authorized officer, there are no encumbrances on the
properties, except specifically disclosed herein. However, the intending bidders should make their own independent enquiries regarding
the encumbrances, title of property/ies put on auction and claims/rights/dues affecting the property, prior to submitting their bid. The
Authorized Officer/Secured Creditor shall not be responsible in any way for any third party claims/rights/dues. The bidders shall
satisfy themselves as to the description, condition or accuracy of the details regarding the property/ies given herein above.
2) It shall be the responsibility of the bidders to inspect and satisfy themselves about the asset and specification before submitting the bid.
The physical inspection of property/ies put on auction will be permitted to interested bidders on Bank's working days between 2:00 PM to
4:00 PM up to 30.09.2024 with prior permission of the Authorized officer. Inspection of the documents relating to the properties will be
permitted to the interested bidders or their authorized representatives at Branch Office Mysore, Karnataka, between 2.00 PM to 4.00 PM
up to 30.09.2024. The bid price shall be absolute in terms and should not be linked to any reference. Conditional bids shall be rejected.
3) The interested bidders shall submit their offer along with EMD through website https://sarfaesi.auctiontiger.net (the user ID and
password can be obtained free of cost by registering name with "https://sarfaesi.auctiontiger.net") through their login ID and
Password. The EMD 10% of RESERVE PRICE shall be payable through NEFT/RTGS (EMD remittance details given above) on or
before 30.09.2024. Please note that Cheques/Demand Drafts shall not be accepted as EMD amount.
4) After Registration by the bidders in the web-site, the intending purchaser/ bidder is required to get the copies of following
documents uploaded in the web-portal before last date of submission of the bid(s) viz. i) Copy of the NEFT/RTGS challan. ii) Copy
of PAN card/Aadhar Card iii) Proof of identification (KYC) viz. copy of Voter ID Card/Driving License/ Passport etc. iv) Copy of proof
of address, v) Duly Filled up & Signed Copy of Annexure II & III attached to the Tender form, without which the bid is liable to be rejected.
5) The Interested bidders who require assistance in creating login ID and password, uploading data, submitting bid, training on e-bidding
process etc., may avail online training on E-Auction from M/s E-Procurement Technologies Ltd. (Auctiontiger), Ahmadabad. Contact Number
:079-68136805/68136837 Mobile Number : 9265562821 ,9374519754 Contact Person : Mr. Ram Sharma Mob No: 9978591888 Contact
No. 079-68136880/68136837, E-mail id: ramprasad@auctiontiger.net/ support@auctiontiger.net, and for any property related query may
contact Branch Manager BO CG Road Ahmedabad Mr. Amit Bargotra (Cell# +91-9419110084,) Email: ahamad@jkbmail.com.
6) Only buyers holding valid User ID/Password and confirmed payment of EMD through NEFT/RTGS shall be eligible for
participating in the online auction process.
7) The interested bidders who may have submitted their EMD not below the 10% of reserve price through online mode before 4.00
P.M. on 30.09.2024 shall be eligible for participating in the e-auction. The e-auction of above properties would be conducted
exactly on the scheduled date & time as mentioned above by way of inter-se bidding amongst the bidders. The bidders shall improve
their offer in multiple of amount mentioned under the column "Bid Increase Amount" against the Property. In case bid is placed in the
last 5 minutes of the closing time of the e-auction, the closing time will automatically get extended for 5 minutes (subject to unlimited
extensions of 5 minutes each). The bidder who submits the highest bid (not below the reserve price) on closure of online auction
shall be declared as successful bidder and a communication to that effect will be issued through electronic mode which shall be
subject to approval by the Authorized Officer and Secured Creditor.
8) The Earnest Money Deposit (EMD) of the successful bidder shall be retained towards part sale consideration and the EMD of unsuccessful
bidders shall be refunded. The Earnest Money Deposit shall not bear any interest. The successful bidder shall have to deposit 25% of the
sale price, adjusting the EMD already paid, within 48 hours of the acceptance of bid price by the Authorized Officer and the balance 75% of
the sale price on or before 15th day of the sale or within such extended period as agreed upon in writing by and solely at the discretion of
the Authorized Officer. In case of default in payment by the successful bidder, the amount already deposited by the Bidder shall be liable to
be forfeited and the property shall be put to re-auction and the defaulting bidder shall have no claim/right in respect of property/amount.
9) The prospective qualified bidders may avail online training on e-auction from M/S E-Procurement Technologies Ltd. prior to the
date of e-auction. Neither the Authorized Officer/Bank nor M/s. e-procurement technologies Ltd shall be liable for any
network problem and the interested bidders to ensure that they are technically well equipped for participating in the e-Auction event.
10) The purchaser shall bear the applicable stamp duties/additional stamp duty/transfer charges, fees etc. and also all the
statutory/non statutory dues, taxes, rates, assessments, charges, fees etc. owing to anybody. The successful bidder shall have to
bear any tax on account of the sale over and above the bid amount.
11) The Authorized Officer is not bound to accept the highest offer and the Authorized Officer has the absolute right to accept or reject
any or all offer(s) or adjourn/postpone/cancel the e-auction without assigning any reason thereof.
12) The bidders are advised to go through the detailed terms and conditions of e-auction available on the website of M/S
E-Procurement Technologies Ltd. https://sarfaesi.auctiontiger.net before submitting their bids and taking part in e-auction.
13) Participation in the bid shall be deemed to be acceptance of the terms and conditions specified in the e-auction by the bidders/intending purchaser.
Date: 29.08.2024, Place: Ahmedabad Authorized Officer

Name of the Borrower(s)/ Mortgagor(s)/
Guarantor(s)

Mrs. More Sweta Manoj W/o. More Manoj Kanurao, R/o. 29/345 Rushikeshnagar
Bhaipura Khokhra,Maninagar Ahmedabad Gujarat-380008.

Amount in Demand Notice (excluding interest
and other expenses from 04.02.2024)
Amount Due as on 04.08.2024 (Excluding interest from
05.08.2024 and other expenses from 05.08.2024)

Rs.28,93,761.10 (Rupees Twenty Eight Lacs Ninety Three Thousand Seven
Hundred Sixty One & Paise Ten only)
Rs.30,86,559.10 (Rupees Thirty Lacs Eighty Six Thousand Five Hundred fifty
nine & Paise ten Only)

Reserve Price Rs.28,36,000.00 (Rupees twenty eight Lacs and Thirty Six Thousand Only)
Earnest Money Deposit (EMD) Rs.2,83,600/- (Rupees Two Lacs Eighty Three Thousand and Six Hundred Only)
Bid Increase Amount Rs.50,000.00
Name of the Branch Jammu and Kashmir Bank Ltd, Branch Office C.G Road Ahmedabad, Gujrat
Authorized Officer/Designation Mr Amit Bargotra / Chief Manager
Last Date & Time of submission of Bid, Earnest
Money Deposit (EMD) and Documents

30.09.2024 Upto 04:00 PM

Date and Time of e-Auction 01.10.2024 02:30PM to 03:30PM
Earnest Money Deposit (EMD) & Other
Remittance/s detail/s by RTGS to Account
Number

JAMMU AND KASHMIR BANK LTD Branch Office: 1 Parisema Complex C.G Road
Ahmedabad, Gujrat-380009
IFSC: JAKA0AHAMAD ACCOUNT NO: 0147072000000001
ACCOUNT NAME: RTGS INTER BANK RECEIPTS

Description of the mortgaged asset (Put on sale) Flat No.A-701 in Block _A 7th floor ganesh Heights situated at Mouje: Vatva,Taluka
: Vatva, District Ahmedabad - 11(Aslali)

M/s. JENELLY ORGANIC

Plot No. 39/6,GIDC Jhagadia,Dist.: BharuchGujarat.
Environmental Clearance
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The Adani Group — Adani
Enterprises, in particular —
is investing considerably in
energy and logistics in the
country as Indian consumers
pay a high cost for ine�cien-
cies in transportation, said
its Chief Financial O�cer
Jugeshinder Singh. 

With respect to the public
listing of its incubating busi-
nesses, Singh said the Group
was sticking to its plan to de-
merge the airport business
and list it by 2027-28. The lo-
gistics cost in India was
around 13 per cent of the
GDP, compared to 7 per cent
in the US.

“So, India is paying, con-
sumers are paying, around
$400 billion in extra logistics
costs,” Singh said, adding,
“That is why we are investing
in logistics” as well as energy
and transportation.

The Group has Adani
Ports and Special Economic
Zone, which is the largest
privately owned ports oper-
ator in the country, while un-
der Adani Enterprises it has
roads and airports. In the en-
ergy sector, it has Adani
Green Energy, Adani Energy
Solutions, Adani Power and
Adani Total Gas.

The two segments form a
significant chunk of its busi-
ness portfolio, and this is

where it is channelling its
investments.

MAIDEN BOND ISSUE
Singh was giving a broad con-
text for the Group and Adani
Enterprises, the incubator of
infrastructure assets, at the
launch of the company’s
maiden bond issue in India.
It is raising up to ₹800 crore
through the issue of non-
convertible debentures,
which opens on September 4
and closes on September 17. 

The issuance has three
tenors of 24 months, 36
months and 60 months with
coupons of 9.25 per cent at
the lower end of the tenor
going up to 9.9 per cent at the
upper end. Most of the funds
raised would be used to ser-
vice debt.

Singh said the purpose of
the issue was to dip its toes
into the Indian debt markets
so that domestic investors
can also subscribe to the is-

sue and participate in the
growth of the company and
the Group.

“This is our small start in
public debt securities to al-
low individual shareholders
to participate in debt securit-
ies where the return on that
security will exceed any fixed
deposit returns.”

On the theme of energy
security and reliance on local
funding, Singh said it was not
appropriate to rely on global
capital to build infrastruc-
ture and energy assets in In-
dia, and these should be
owned by local stakeholders. 

NEW PRODUCTS
The company and the Group
would be introducing innov-
ative products in Indian mar-
kets where domestic in-
vestors would invest, he said. 

The NCD issue, rated ‘A+’
by CARE, is expected to find
takers among corporates,
high-networth individuals
and retail investors. There is
an allocation of 30 per cent
for retail individual in-
vestors. 

With respect to accessing
global debt capital or do-
mestic debt capital, Singh
said capital fundraising was
dictated by the nature of the
infrastructure which re-
quired funds with long-term
maturity. “We have to match
the duration of the underly-
ing business to the duration
risk,” he added.

Janaki Krishnan
Mumbai

Jugeshinder Singh, Adani
Group CFO 

Indian consumers paying a high 
cost for logistics: Adani Group CFO 

In a sign of slowing economy,
Corporate India registered
the lowest revenue growth of
5 to 7 per cent in the June
quarter against 7 per cent
logged in the March quarter.
The growth was the lowest in
the last 15 quarters and the
third straight quarter of
moderation, according to the
CRISIL Market Intelligence
and Analytics analysis of 350
companies.

The decline was largely
due to a drop in agriculture-
linked sectors such as fertil-
izers, seasonal factors and
the impact of the general
elections on construction-
linked sector. In the cement
sector, revenue growth re-
mained moderate on a high
base of the year-ago quarter
and large and mid-sized play-
ers reeled under pricing
pressure.

For small companies,
volumes were subdued due
to lower market reach and a
slowdown during the Lok
Sabha elections. 

In the case of steel
products, too, while do-
mestic demand was healthy,
prices moved south, capping

further improvement in
revenue.

RESPITE FOR SOME
Aniket Dani, Director-Re-
search, CRISIL Market Intel-
ligence and Analytics, said
consumer discretionary and
staple products and services
— 35 per cent of the sample’s
revenue — clocked growth in
the quarter. 

Consumer discretionary
products such as automo-
biles, organised retail, distil-
lers and breweries, textiles,
and consumer discretionary
services such as media and
entertainment and hotels
clocked better growth. Ex-
ports grew steadily, backed

by drug shortages and easing
pricing pressure in the US,
which propped up the
pharma industry and a mod-
est growth in the IT industry,
he said. Tractors benefited
from expectations of a fa-
vourable monsoon and in-
crease in MSPs. Two-
wheeler sales grew, riding on
rural demand. In case of
FMCG sector, recovery in
rural India kept growth
steady.

POWER SECTOR
However, the pace of growth
of consumer discretionary
products, services and ser-
vices verticals eased com-
pared with the growth re-

gistered in March quarter
due to a seasonal dip in ho-
tels following intense heat-
waves and fewer wedding
days, and subdued revenue in
commercial vehicles. Invest-
ment-linked sectors such as
power, capital goods, ports
and shipping also clocked
strong growth. The power
sector, which accounts for
nearly 70 per cent of revenue
of this vertical, is estimated
to have grown 12 per cent,
driven by prolonged and in-
tense heatwaves across the
nation during the quarter.

Arindam Pal, Associate
Director - Research, CRISIL
Market Intelligence and Ana-
lytics said going forward,
corporate performance will
be supported by improved
demand, particularly after a
likely good monsoon that
would push up rural demand
amid easing inflationary
pressure.

‘India Inc logs lowest revenue
growth in almost four years’ 
REASON FOR DIP. Drop in agri-linked sectors, impact of polls on construction activities 

Our Bureau
Mumbai

CONCRETE OR NOT? In the cement sector, growth remained
moderate on a high base of the year-ago quarter, and large and
mid-sized players reeled under pricing pressure 

Exports grew
steadily, backed by
drug shortages and
easing pricing
pressure in the US,
which propped up
pharma industry

HFCL upgrades BSNL’s
broadband network

Mumbai: HFCL Ltd has
completed one of the world’s
largest control and user plane
separation (CUPS)
architecture-based broadband
network gateway (BNG)
deployments for BSNL. The
project, valued at about ₹390
crore, was initiated in October
2022. The new infrastructure
enhances BSNL’s network
e�ciency to deliver improved
high-speed data services for
fiber-to-the-home (FTTH) and
enterprise applications, the
company said. OUR BUREAU

QUICKLY.

Zomato gets GST notice
from Tamil Nadu, Bengal

Mumbai: Zomato Ltd disclosed
it has received two GST-related
demands for fiscal 2019-20.
The tauthorities in Tamil Nadu
and West Bengal, allege excess
input tax credit usage and
non-payment of GST on
delivery charges, respectively.
The TN GST order demands is
for ₹81.16 lakh in GST, plus
interest, and a penalty of 
₹8.21 lakh. OUR BUREAU

In a world where social
media platforms like Meta
and YouTube dominate
digital advertising through
short-form videos, Pulkit
Trivedi, Managing Director
of Snap Inc, wants to make
Snapchat’s augmented
reality (AR) ad proposition
more relevant by
democratising it among
advertisers. 

In an exclusive chat with
businessline, Trivedi laid out
Snap’s proposition to make
every ad content produced
by brands “AR-ready.”
Trivedi comes to the social
media platform with 21 years
of experience across various
roles in big tech firms.

Edited excerpts from the
interview:

You have been Snap’s
India MD for 10 months.
How would you
describe your initial
experience in this role?
It has been very exciting. We
crossed 200 million plus
subscribers in India in 2023,
and we e�ectively represent
young India. 

Eighty per cent of the
audience is between the age
of 13 and 30. Another
interesting dimension is that
our user base has very little
overlap with other similar
apps in the market. 

This means almost 55 per
cent of our users, who use
Snapchat daily, don’t use
Facebook and 15 per cent of
daily Snapchatters don’t use
Instagram. 

Our camera is the most

used in the world, more than
the Android camera or Apple
camera. All of these factors
make our app the destination
to interact with augmented
reality.

As the digital
advertisement market
becomes more
competitive, how does
Snap leverage its
capabilities?
Ten years ago, when TV was
mainstream, I would have
described the advertising
environment as TV plus
digital, as digital was seen as
an extension of television. 

But now, things are the
other way round. 

The question now is how
to make digital propositions
engaging, not just a
thirty-second property that
is skippable. 

Advertisers care about this

in an environment that is
highly cluttered at the
moment. The digital
advertising environment of
today is very interruptive
instead of being interactive. 

Snapchat has been o�ering
this interactive ability to ads
for a long time now, allowing

brands to create advertising
campaigns by setting up
special filters on the
application. 

What we are doing
di�erently now is making all
video assets AR (augmented
reality)-ready. 

This engagement will give

dividends to brands once
they start to adopt it. For
example, across studies,
we’ve proved that both in
purchase intent and brand
association, we are almost 2x
higher than other social
media platforms, with our AR
proposition. 

As you focus on
bringing more brands to
your AR proposition,
what are your initial
targets?
First and foremost, we want
to bring education and
awareness to creative
agencies and brands. 

Because the mental model
of most advertisers today is: I
will just create video
creatives that are optimised
for reach and frequency on
digital platforms. 

We want them to add AR
advertising into this model. 

We also need to build
awareness about the success
of such advertising to
demonstrate its quick
business impact. 

And we have success
stories: by using Snap, Ajio
saw a 22x ROAS (Return on
Ad Spend), Myntra saw a 4
per cent increase in action
intent. 

Our ambition in the next
six months here, is that we
want to see probably all top
brands in India across
e-commerce, consumer
packaged goods (CPG),
consumer tech, travel, make
this mainstream (to
Snapchat) like the way we
saw the transition from TV to
digital video advertising.

How do you expect
India’s contribution to
your global ad revenues
grow?

I think this is the most
exciting time to be in India. 

We are fortunate to be
going through a
transformation as far as the
internet or digital in India is
concerned. Take a look at any
metric: Be it smartphone
penetration, digital
consumption metrics on
video, digital payments and
the adoption of 5G that’s
bound to happen. I think we
are the leaders in all digital
adoption metrics around the
globe.

Our digital advertising
market, which was roughly
about $9 billion in 2023, will
probably be $20 billion by
2029-2030, driven by
growing video and growing
commerce. India is already a
third of Snap’s global
community, so we consider it
a very strategically important
market.

Ayushi Kar
Mumbai

bl interview

We want to bring
awareness to creative
agencies and brands.
Because the mentality
of advertisers is: I will
just create video
creatives that are
optimised for reach
PULKIT TRIVEDI

MD, Snap Inc

Snapchat is making all video assets AR-ready, says its India MD 

Tyre exports recouped in the
first quarter of FY25 and in-
creased by 17 per cent to
₹6,219 crore. Tyre exports
had declined by 14 per cent
in the corresponding quarter
in the previous year,  accord-
ing to data released by the

Commerce Ministry.
Arnab Banerjee, Chair-

man of the Automotive Tyre
Manufacturers Association
(ATMA), said that sustained
focus on R&D and develop-
ment of advanced techno-
logy products aided by com-
petitive pricing and
branding e�orts helped
manufacturers drive growth
in exports despite a challen-

ging environment. Improv-
ing demand prospects in key
export destinations and ex-
pected monetary easing also
helped growth, he said. 

Banerjee added that the
country’s globally-aligned
regulatory environment for
tyre manufacturing also au-
gurs well for Indian-manu-
factured tyres. In terms of
numbers, Passenger Car Ra-

dial (PCR) tyres accounted
for the largest exported cat-
egory from India, followed
by Motorcycle and Farm/
Agri tyres in Q1FY25. In-
dian-manufactured tyres are
being exported to over 170
countries. The US was the
largest export destination,
with a 17 per cent share, fol-
lowed by Brazil, Germany,
France, and Italy.

In Q1, motorcycle tyres
experienced the highest
growth in export volumes,
38 per cent, followed by
Truck & Bus Radial (TBR)
tyres, 31 per cent. According
to Banerjee, downside risks
to Indian tyre exports in-
clude global supply chain
disruptions, geopolitical
risks, the West Asia crisis
and rising shipping costs. 

Tyre exports surge 17% to ₹6,219 crore in first quarter
Our Bureau
Kochi
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