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Safe Harbour

Certain statements in this presentation/release concerning HGS' future growth prospects may be seen
as forward-looking statements, which are subject to a number of risks and uncertainties; as a result of
which actuals could differ materially from such statements. HGS does not undertake to update any such

statement that may have been made from time to time by HGS or on its behalf.




Overall Performance Update

Venkatesh Korla
Global CEO
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Snapshot of HGS' financial performance - Q1 FY2027

Revenue from Total EBITDA was
Total Income stood
Operations was Rs. 116.3 crore ($12.3Mn);
at Rs. 1,201.2 crore
Rs.1,050.4 crore Total EBITDA margins
($126.7Mn)

($110.8Mn) were 9.7%



Biz Highlights for the quarter
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Focus on disciplined execution, expansion and innovation

{s}

Multiple Al-embedded
client engagements in
progress

{s}

Incorporated HGS MENA IT
Consulting L.L.C. in Dubai - to
build tech and consulting
capabilities across MENA

(.Y
BON

Added 19 new logos for CX/
digital services, 8 clients for
HRO/ Payroll Processing

£

Focus on domain hiring,
fractional advisors and
solution build out

£

Strong pipeline — demand for
Agentic Al & APA, contact
center digital modernization,
platform services, etc

Continued recognition for our
innovative capabilities and
people practices — Banking

Tech Awards, GPTW
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Driving business growth through delivery
of Intelligent Experiences



Enterprises are moving from Al pilots to
Al execution

Al adoption continues to accelerate across industries

= Enterprise spending continues to be guided by ROl and
business value considerations

= Buyers are prioritizing speed-to-value, governance and
scalability

= Demand is growing for partners who can combine
technology, operations and execution

= Success increasingly depends on delivering business
impact, not just deploying Al

= Business opportunities remain encouraging in areas
aligned to HGS' strategic strengths, including Al-led
transformation, platform services and intelligent
operations




HGS: Turning Brand Promise into
Business Action

«

Introduced a sharper market position as the Intelligent
Experiences partner in end-March 2026

Realigned our portfolio around Intelligent
Interactions, Operations and Platforms

Embedded Al, automation, and data capabilities
across the solutions and services portfolio

Expanded focus on outcome-led engagements and
production-ready innovation — 90-day POV model

Continue to strengthen delivery, talent, and go-to-
market capabilities

Growing portfolio of packaged solutions, accelerators,
and Al-powered platforms. Significant investment in
Agent X and workflow-centric Al capabilities




CASE STUDY

A 360-degree approach to customer
understanding

Beverage can manufacturer enhances data accessibility to improve

operational efficiency

Manufacturing Data & Analytics

ACCURACY

99%

accuracy in reducing
variance between planned
and actual sales data

Microsoft Azure, PowerBI

COST CONTAINMENT

80%

improvement in account
receivables, optimizing
inventory costs by 70%

ACCURACY

95%

accuracy in production planning
ensured, resulting in a 15%
reduction in production costs



Digital Media Business | An Update

Vynsley Fernandes
Whole-time Director, HGS & CEO, NXTDIGITAL Media Business



Management Commentary

Strong start to the fiscal on the broadband front.:

= Project GANGA, the state-wide digital
transformation initiative, was launched in
June’26 by the Honourable Chief Minister of
Uttar Pradesh, Sh. Yogi Adityanath.

= (CelerityX, the enterprise business of OIL,
continued to see traction in Q1, adding
prestigious logos to its portfolio while bagging
repeat contracts.

= Challenges remained on the digital television
vertical front; mitigated to a great extent
through innovative measures and cost
optimisation.

©HINDUJA GLOBAL SOLUTIONS
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Project GANGA
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Project GANGA Launched 9" June’26
1 : UP: CM Yogi ] hes'P tG t
BN 12 560 s e e B e
gram panchayats in UP | it 2= anfev: IR kg

Ta
s w =iy T mmmﬁi-ﬁz > Comtirund from P |

o @) el dan N g e Sl
wa gra, frwan € iy 996 6 4 g e

=
&
s
=
|

5 aitz

st A NATH 1 ; ' ! DBAN whrowm A I —_— : s..e > _n2oe -
Wi & e P P b

o f{ %&’% TRTERE| LUl UNLITUN W UTLULIT NOW 10U S innars F P8l FMCG, PRIVATE BANKS SURGE

b B PITCHES SELF-RELIANCE OVER F|Simsatmene (S

sz Wy fom I W % 0. TR w0 g A R B

o B Prolect Ganga will connecf|,........ " St

SR U SN X | W e ® Licknon e e I :

S, Cwle, uh e T people to dlgltal economv.! .. ... .. Sakiinin e I Hinduja Global ® Project Ganga To PP ISOMICS
R Y | ovt Alms To | mm“mmmmm RS e v Sma L | \ 451.75 Provide

Shifeeen vt fete st v | oo Youth B e | — ' High-Speed s REFORM TO
m;m Jorw v, fieerm W oes i If-Reliant’ vir?uiluvi‘:ltv‘m:frrlu‘:v‘"w? [ ‘ 51.50 A Broadband To 20 RESILIENCE
fesiis e i o @ v e w9t e | Self-Relian Tl ins it N 12.87% Lk+ Homes In UP !

=

it
E
4
2
i
i

VDR T e 8 e et 5T ve weEn Y < _ e -
£ 5ote ove fra s, Sowom el ssR e 1w & S b sépa 201 0 wee [ NIFTY IT USD-INR

o i frd o e aresiet  dw R S 95.3400

(N385 2162.20 A11.20 0.52%% 00100 0.01%

President = ET LIVE

‘Broadband  towards self-cellance, only  formation by bringing digital  Sunll Xumar Cha i ¥ kv TorrPwroe : 141460 ¥V T
: . : pre20 1414, rent oMl )

2s become o then will it be sustainable.  opportenities to villages. this initiative was an
ssity in today's  We have to take that sustain “In the 2026-27budgerl, we  tant step towards
faster the internet  able modd forward " he said.  had declared that the state menting Prime M

.<|

Buzzing Stocks HGS surges 13% on project GANGA
launch; HDFC Bank gains after Lilavati Trust plea

<

dismissal e

e faster the pace of The chie! minister also emment, from the point  Narendra Mod's Digital India
R —— L 1 development. Project GANGA  said the bigges iew of digital empawer-  vision at the grassroots level
A\ gm.,aamum.w«*w ey 4 i an impostant initiative  was the last-mide coanectiv- - ment, will hélp 8 000 digital State Transformation
“whaz vy ot gvew o ax afedur v 89 1 kw2 towards realising frime iy, and added that broad- entrepreneurs 1o move Commission <Chairman
Minister Narendra Modi's nd nnectivity should forward, Of this, 50 percent  Manaj Kumar Singh present
SO T AR TN Wt e s R e, ¥ pe Ehp
€ . = PO '{ iy admy @ e sebex s oy ‘ vision of Digital Indla.” i myay panchayat,  will be women. | think Project  ed the framework of Project
{E ————————— -~ ° . o, " . 2 o = S oy ~ 5 Empha ell-reliance *Giving broadban Hnulﬂ\ GANGA will become that Ganga and stated, “It is not
J effe QC v wewd w0 Quor by and discouraged revd (frees i the village panchayats  medium,” he said merely a broadband con

’ £ s ¢ L L N bles) culture. the chief min- - means developing the village Congratulating the  nectivity expansion project ryec———a
A E 3 9 & W & Tafgmen o mF amian g I 21 dis ister sald nwcn\h nce on  panc n'. ats as sm art wvil —‘lnhu.(.u up fos this initia- - but a new model of (‘;x al :T:)‘ué’l‘:ﬂ" ‘:’.";:_v m':::
i ! S ' A K;;I’WWH"‘ : o i =iy Wty ﬂ:‘w‘_ﬂrr;*—wm-n'_rxm
3 3 g TIT A E qT aur 2 TR Bt o o TR My S e
= % s, - Sl e B ot & . Atk & S e i srent Srefire £181 oF wee e won 2 Fefeesy
et | M S e e fafofeet e mﬁa‘sﬁanu‘raataan o EPREERE
R B iE r.».smx 0~ L Fa # :‘s’ﬂ; qa W ;r—.mw w4 % 92 T R R b b ctatet e b dafe oy
( W:J?Is"ﬁ\:,, 19-\, W T 9% HU Hw 7 ‘{q"m'.r;rm ¢ sfteirore mdey % o oyve woy TN T PR RS wre wot o ford
&1 s T % o e @ (N il am oW B Al T e FIE TR |5 e e | wrwnarrerer & wew Ty TR BT SRR W T
3 Yol A fafores i o2 o i A i & i [ 20 7RG ST 7 78 0S| |8 | s g s w3 ok 2o 01 %
Al 1 v e & w8 Wi A ww fe o wh W A AR s gw A | T W29 F o A l " I vr':wrﬁ#*m?mvm YT | e Sewom she ke - wrdwn qusi ) Pefezee st o
KTT’ »q-‘r’m_ m".’nrw Q'm oz F mhwm:uqu &mnmmm-_ﬁm ‘wl._.(_j P o LR mrvxw-umw;l:rwt:ul gk g s S Tofve & W AeE
YT (T ) WA W Fafrem o o it 2 o g s awe | D0 L L oh bR < UP CM launches 'P Up w C 20 L kh H w h »
¥ e 3w R wm L] s  swem wr e f) SSRELISIUR. (L LI self-reliance over " ants tO Onnect a omes 't o

qtes areaiande o B

UP: CM Yogi launches 'Project Ganga' to take high-speed
'mn 'FTWNTH‘{I’TW

broadband to 57,000 gram panchayats in UP

Leaow. w9 s msce o BrO@Aband: What Is Project GANGA? s

ey ’ 7 @
18¥ 57,700 115 Sl e 2 ._. law Project GANGA (Governme ‘,;7
t v wm wiwwEm #) i ANI | Updated: Jum 09, 2026 22 € Jrvbesloomiog & Advancemant} in Lutknow to provide . 5 = - =n
s B e e QP S s e IO Y Project GANGA aims to strengthen digital connectivity across Uttar Pradlesh through a network prass

! 0 v TR il 1% WIA ool o4 E —— T connectaty to lakhs of rural househa b n 4
fw; % T q = e B e ol v A e e s A : 2 ot oo bk of local entrepreneurs delivering last-mile broadband services. -
1_1"::""’"""" it ;I?:; wtw of 7 ) v W 't?rn'm"h New Delhi, [India] June 9 (ANI): Uttar Pradesh's Chief Minister Yogi Adityanath on - .2. L Juy Uttar Pradesh State Transformation C =
P | ! .
. £ y that 21 districts will b {in the f hase W AT WTRRETY R A NG A AN TS ST N0 SN W, TE 9 W o
awen 3 v we i v Project Ganga to lay foundation for digital edu, telemedicine & smart ity to every 2 , i S SLIIE AN S b o D i S I e
w0 SR, 7, 71, frare wie l ity. The A ARG FIAERENT | Speaking at the launch, Adityanath emphasised self-raliance and discouragad 'revdd” T fay T 7 F8 W91 W7 SV AP W T S WE S AR g e e
1 AT G S agriculture: CM e gl b il SO PreNtmNCETAY T b o
. RarC oy anqfrm EX AL LE: (freebies) culture. saying that dependence on the goverrment should ba minimal ERER 0 g N 20w e Wt e S @ e o ow g ves #

¢ &1 S el w1 v o

= A W P A M F T A  panchayats and 8,000 Nyaya Panchayats across the state, I T——




Project GANGA Update

= Launched on 9% June'26

= The initiative is focused on empowering youth, enabling 8 000-10,000

entrepreneurs at the Nyaya Panchayat level to be developed into
independent Digital Service Providers; with 50% of them being women.

" Project GANGA will connect over 2 million households with high-speed
broadband in the next 2-3 years.

=  QOver 2,000 applications have been received on the Project GANGA
portal & mobile app as of 04th Aug.’26.

= More than 500 applicants have been trained in business, operations,
technology & field services.

= Besides in-person training at multiple venues, a dedicated online LMS
(Learning Management System) has been developed for Project
GANGA.




NXT Media Group | In the news

NXTDIGITAL bets on satellite and
broadband to expand rural reach

OUTLOOK BUSINESS

How Hindujas ONEOTT Plans to Take On Jio and Airtel in
Broadband Battle | Whole-Time Director Vynsley Fernandes
Explains

0200

Vikash Tripathi
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“Large teloos compete on soale. We compete on being the strongest 'phygital' player. digital =
for online serviocs and physical based on the partnerships/franchisces we have developed
over 3 decades. Whilst digital continues to be the driven the physiocal presence of our
partners ensures reassurance, servioe and trust, he told Outlook Businees in an interview i

TV plus broadband and
focused on smaller towns
where demand is growing.

Pradesh focuses not just on
connectivity
Ahminad aduan

NXTDIGITAL has under-
gone a major transforma-
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Hinduja’s broadband vertical eyes 10% on-
vear increase in subscriber base in FY26 &

Our approach has always
been to stay ahead of trends
and understand consumer
needs early. Competition
will evolve, but being proac
tive gives us an edge

What aro your koy growth
priorities going forward?
Infrastructure and technol-
ogy remain our focus.

Through Project Ganga, we
atm to build 10,000 digital
entreprencurs and connect
around 2 million homes
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s offers flexide bund 3, ‘which combir
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networks to drive India’s digital future in Al

age, say executives -
satelll WHULE-TIME DIRECTOR - HINDUJA GLOBAL SOLUTIONS
Rl i CE0, NXTDIGITAL MEDIA GROUP

now By

We have also used satel-
lite connectivity in remote
industrial setups, iImproving
monitoring and efficiency.

It proves that digital inclu-
sion is not just about access,
but about improving out
comes in education, energy
and livelihoods.

How do you see
NXTDIGITAL contributing
to India's digital future?
Our focus is on digital inclu:
sion. We aim to connect
underserved regions and
expand aceess to broadband
and digital services

By empowering local
entreprencurs and building
strong infrastructure, we
are helping create oppor-
tunities in education, jobs
and services, Our goal Is to
make digital access more
inclusive and impactful
across India,

What changes are you
seeing in consumer
behaviour?
Homes are now digital hubs.
Consumers expect seamless
connectivity for streaming,
work and communication

They are also less tolerant
of service disruptions. At
the same time, they value
local support, which is why
our “phygital” model—digi-
tal plus physical presence
works well

Consumers want reliabil-
ity, convenience and per-
sonal connection together

N
band replacing

nal television?
fhption is shifting, not
raring. Content is
to platforms like
d broadband
e helping customers
bn by offering broad-
ngside traditional
Younger users
n-demand content,

itlonal viewing still
fivance, especially for

= "E_
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Scan & Wetch

Aavishkar Media
GROUPYP

of the Year (2025-26)

ONEOTT iNTERTAINMENT Ltd.
—————————————

HGS' Broadband vertical conferred with the “Best Future
Ready Network of the Year 202526~ at the 12th BCS Ratna
Awards

ONEOTT iNTERTAINMENT Ltd. (OIL), has been conferred with the prestigious “Best Future
Ready Network of the Year 2025-26" at the 12t BCS Ratna Awards. The award cites OIL's
consistent innovation in technology and leveraging its vast partner-driven network to build
a model for the future.

In line with HGS' global approach, OIL has been focusing on harnessing the 3A's, Artificial
Intelligence, Analytics & Automation to build out an integrated connectivity mesh across
the country. The mesh extends across terrestrial platforms layered with SDWAN capabilities
to broadband-over-satellite.
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Broadband Vertical | Q1FY27 KPIs

Customer base %age by speed package Q1FY2026

> 200 Mbps
10-30 Mbps 3%

101-200 Mb
22% P
80/0

51-100 Mbps
37%

31-50 Mbps
30%

Customer base %age by speed package Q1FY2027

> 200 Mbps
10-30 Mbps
5%
18%
101-200 Mbps
10%

31-50 Mbps

28% 51-100 Mbps
39%

The shift in customer mix towards higher-speed packages continued in QIFY27, aided by sustained upselling and rising

data consumption.

= High-speed adoption (>100 Mbps) rose to 15% of the base from 11% in QIFY26

= Entry-level 10-30 Mbps reduced to 18% from 22%, confirming adoption of higher base plans at start.

= Mid-band (31-100 Mbps) stable at 67% , with 51-100 Mbps up to 38.8%.



Financial Update

Mahesh Kumar Nutalapati
Global CFO



HGS Consol Performance Q1 FY2027 vs Q4 FY2026 vs Q1 FY2026

Amountin INRCr

Particulars

Revenue from operations 1,050.4 1,084.7 |\ -3.2% 1,056.2 |\ -0.6%
Operating Expenses 1,084.9 1,057.5 1,027.5

Depreciation 123.6 134.9 128.3

Interest Expense 45.5 48.1 57.9

Total Other Income 150.8 170.0 |\ -11.3% 131.0 |An 15.1%
PBT (Before Exceptional Items) (52.8) 14.1 (26.5)

Exceptional Items- Income/(Expense) 0.0 (4.8) 0.0

PBT (52.8) 9.3 (26.5)

Tax 13.5 22.9 19.9

PAT Continuing Operations (66.3) (13.6) (46.3)

PAT from Discontinued Operations 0.0 0.0 57.5

Total PAT for the period (66.3) (13.6) 11.2

Total Income 1,201.2 1,254.6 |\ -4.3% 1,187.3 |AN 1.2%
Total EBITDA 116.3 197.1 |\ -41.0% 159.7 |l -27.2%
Total EBITDA % 9.7% 15.7% 13.5%




Balance Sheet: Consol HGS

Amountin INR Cr

ASSETS EQUITY AND LIABILITIES
Non-current assets Equity
Fixed assets and leases 1,340.7 1,392.1 f;f]re Cap'j[tal* o 3??2 o 3:;2
. er equity ,355. ,389.
Intangibles 1,508.41  1,521.6 | e quity 8,402.5 | 8,436.1
Financial assets * 166.0 193.6 s
Liabilities
Other non-current assets 394.8 446.5 | |Non-current liabilities
Total non-current assets 3,409.8| 3,553.9 | |Borrowings 96.6 227.7
Other non-current liabilities 472.4 501.8
Current assets
Trade receivables 919.3 871.8 Total non-current liabilities 569.0 729.5
Financial assets-Others * 6,288.3 | 6,170.5 | |Currentliabilities o 0663
B i 1,182.1 1 .
Other current assets 408.1 391.6 orrowings ’ ’

h and bank bal Trade payables 335.9 351.2
Cash and bank balance 448.5 568.3 | |other current liabilities 984.5| 9736
Total current assets 8,064.1 8,002.9 | |total current liabilities 2,502.5 | 2,391.1
Total Assets 11,474.0 | 11,556.7 | |Total Equity and Liabilities | 11,474.0 | 11,556.7
Gross Treasury & Cash Surplus 6,605 6,640 X-35

Total Borrowings 1,279 1,294 X-15
Net Treasury & Cash Surplus X5,326| 5,346 X-20

Financial assets includes investments, loans given
and bank balances.

Other Equity includes Non controlling interest of
Rs. 111.3Crs (Jun 26) and Rs. 119.6Crs (Mar 26).



Operating Revenue Composition Q1 FY2027- By Source and Vertical

Q1 FY2027

Operating Revenue Split by Source

Digital & Media
Services
46%
CX Services
54%
B CX Services [ Digital & Media Services

Rs 1,050.4 Cr

Revenue Split by Vertical

Health & Life
Science, 3%

Others, 4%

Public
Sector, 12%

Tech Media &
Telecom, 46%

BFSI, 17%

CG & Retail,
19%

Rs 1,050.4 Cr
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I Operating Revenue Composition Q1 FY2027 - By Origination and Delivery

Q1 FY2027

Revenue Split - by Origination Revenue Split - by Delivery Location
. Others Others, 7%
Australia 4%

7%

Philippines,

Canada 15%

4%

India
40%

India, 40%

UK
16%

UK, 14%

Canada, 4%

USA
30% USA, 20%

Rs 1,050.4 Cr Rs 1,050.4 Cr

21



Thank you.
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