
 
 
Ref: HNL/SEC/2026-27/20                          Date: 14th August 2026 
 
To, 
NaƟonal Stock Exchange of India Limited 
LisƟng & Compliance Department 
Exchange Plaza, C-1, Block G, 
Bandra Kurla Complex, Bandra (East),  
Mumbai – 400051, Maharashtra, India. 
SYMBOL: HEXAGON 
 

 
BSE Limited 
LisƟng Department 
Floor 25, P J Towers, 
Dalal Street, Mumbai – 400001 
Maharashtra, India. 
Scrip Code: 544785 
 

Dear Sir/Madam, 
 
Ref: HEXAGON NUTRITION LIMITED - ISIN: INE0JUI01012 

 
Subject: Disclosure Under Regulation 30 Of Securities and Exchange Board of India (Listing Obligations 
and Disclosure Requirements) Regulations, 2015 (“Listing Regulations”) – Q1 FY27 - Result Presentation 
 
Pursuant to the provisions of Regulation 30 of the Listing Regulations read with Para A (15)(a) of Part A of 
Schedule III thereto, In continuation to our letter dated 10th August 2026 regarding intimation of Earnings 
Call of the Company scheduled on Friday, 14th August 2026 at 04:00 p.m. to discuss the Unaudited 
Financial Results (Standalone & Consolidated) of the Company for the quarter ended on 30th June 2026, 
kindly find enclosed herewith Presentation for Q1FY27 Result of the Company.   
 
The above disclosure is also being made available on the website of the Company at 
www.hexagonnutrition.com  
 
This is for your information and records. 
 
Yours faithfully, 
For Hexagon Nutrition Limited 
 
 
________________________ 
Vedanti Vartak 
Company Secretary and Compliance Officer 
ICSI Membership No.: A41580 
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This presentation has been prepared by Hexagon Nutrition Limited, solely to provide information about the Company to its stakeholders. No representation or
warranty, express or implied is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of such information or opinions
contained herein. None of the Company nor any of its respective affiliates, advisers or representatives, shall have any liability whatsoever (in negligence or otherwise)
for any loss howsoever arising from any use of this presentation or its contents or otherwise arising in connection with this presentation.

The information contained in this presentation is only current as of its date. The Company may alter, modify or otherwise change in any manner the content of this
presentation, without obligation to notify any person of such revision or changes. Certain statements made in this presentation may not be based on historical
information or facts and may be "forward-looking statements", including those relating to the Company’s general business plans and strategy, its future financial
condition and growth prospects, and future developments in its industry and its competitive and regulatory environment. Actual results may differ materially from
these forward-looking statements due to number of factors, including future changes or developments in the Company’s business, its competitive environment,
information technology and political, economic, legal and social conditions in India.

Please note that this presentation is based on the publicly available information including but not limited to Company’s website and Annual Reports.

This communication is for general information purposes only, without regard to specific objectives, financial situations and needs of any particular person. Please
note that investments in securities are subject to risks including loss of principal amount.

This presentation does not constitute an offer or invitation to purchase or subscribe for any shares in the company and neither any part of it shall form the basis of or
be relied upon in connection with any contract or commitment whatsoever.

Disclaimer
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Indian Nutrition Market

RAPID GROWTH DRIVERS
Rising health awareness, higher disposable incomes, and 
supportive government policies are propelling demand 
across dietary supplements, functional foods, and medical 
nutrition.

DIVERSE CONSUMER BASE
Nutritional needs vary regionally — North India favors
protein and multivitamin products, while South India 
focuses on diabetes and hypertension supplements.

MARKET OUTLOOK & CHALLENGES
India ranks among the top global nutrition markets; 
however, affordability, misinformation, and regional gaps 
persist — requiring innovation, education, and accessibility 
initiatives.

Younger Consumers Prioritise wellness, 
spending through trusted, medically 
backed products.

Older Consumers Managing chronic 
conditions, spending through trusted, 
medically backed products.

Industry trends



One Company. Full Nutrition Spectrum

Research-driven, pure-play nutrition company 
spanning the full value chain — from micronutrient 
premixes to therapeutic and clinical products —
under one integrated platform.

Founded 1993 · Mumbai, Maharashtra

Employees 527+ permanent staff

Mfg. Plants 4 (Nashik, Chennai, Thoothukudi, Uzbekistan)

R&D Centres 2 (Nashik + Chennai) 

Countries 80+ export markets

Distributors 358 domestic + 20 international

Certifications FSSC 22000, ISO 9001, GMP, Halal

₹1,043 Mn
Q1 FY27 Revenue

₹118 Mn
Q1 FY27 EBITDA

Margin: 11.3%

₹81 Mn
Q1 FY27 PAT

Margin: 7.7%

Company Snapshot



1993

Founded
Nashik plant · 
Micronutrient 
formulations

2004

Chennai Plant
2nd manufacturing 
facility · Export focus

2013

ICAR
Approval received for 
food testing 
laboratory

2017

DSIR R&D
DSIR approval –
Chennai R&D Facility

2018

UNICEF 
Production approval for 
the MNP

2019

South Africa
WOS incorporated · -
Africa expansion

2020

Hong Kong & 
Uzbekistan

Incorporated wholly owned 
incorporated Asia-Pacific & 
central Asia

2022

Amalgamation of NRPL 
with HNL

2023

Nutrone
New brand launch · 
Everyday nutrition

2024

Certificate of recognition 
Certificate of 
recognition being 
part in Dun and 
Bradstreet Global
Database

2025

₹3,000+ Mn
Annual revenue 
milestone crossed

2026

IPO

B2C revenue 
milestone 

crossed 100 cr & 
Listed on NSE & 
BSE - June 2026 
and Merger of 

HNEPL Chennai 
with HNL

Corporate Evolution — 30+ Years of Building India's 
Nutrition Leader



VISION 
To be a globally recognized, research-driven nutrition 

company — the partner of choice for individuals, 
healthcare professionals, FMCG leaders, and 

humanitarian organizations seeking science-backed 
nutritional solutions.

MISSION
To improve human health and nutrition through 
innovative, affordable, and high-quality products 
across wellness, clinical nutrition, food fortification, 
and humanitarian nutrition — delivered with 
consistency and care.

Our Purpose

Nourishing lives across geographies — from FMCG fortification to fighting malnutrition 
— with science, integrity, and innovation.

SCIENCE FIRST

Every product grounded in 
nutritional science and 
clinical evidence. DSIR-
approved R&D centres.

QUALITY WITHOUT 
COMPROMISE
FSSC 22000, GMP, ISO 9001, 
Halal, Intertek/GAIN certified 
across all plants.

CUSTOMER PARTNERSHIP

Long-term relationships with 
FMCG majors, hospitals, and 
UN agencies. 55% repeat 
customers.

SOCIAL IMPACT

UN-licensed MNP supplier. 
Addressing malnutrition in
80+ countries. Aligned with
SDG goals.

INNOVATION

9 products in R&D pipeline. 
Active new category entry 
strategy. Continuous 
formulation upgrades.

INTEGRITY & 
GOVERNANCE
Listed entity. Independent 
directors. Audit committee. 
Professional management 
team.

Vision, Mission & Values



RAW MATERIAL
SOURCING

Vitamins, minerals, proteins, 
lipids

R&D &
FORMULATION

2 R&D centres · Custom blends 
· 11-member team
· 9 pipeline products

MANUFACTURING

4 plants · 2 countries · 
FSSC22000/GMP · SEZ 

advantages

QUALITY & PACKAGING

Multi-stage QC · Microbiological 
testing · Sensory evaluation · 

Certifications

DISTRIBUTION

358 domestic distributors · 20 
international ·

E-commerce · Own websites

END CUSTOMERS

Consumers / Hospitals / FMCG 
companies /

UN agencies / Governments

Business Model — Fully Integrated Value Chain



& BRANDS
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B2C — Clinical Nutrition

• Pentasure HP — High protein, hypercatabolic 
conditions

• Pentasure DM — Diabetic-specific nutrition

• Pentasure DLS — Dialysis patient nutrition

• Pentasure 2.0 — High energy & protein

• Pentasure Hepatic — Liver insufficiency

• Pentasure Critipep —
Malabsorption/maldigestion

• Pentasure Immuno Max — Immunity booster

• Pentasure Fibre — Prebiotic, soluble fibre

• Pentasure Renal — Compromised kidney (pre-
dialysis)

• Pentasure MCT — Medium chain triglycerides

• Pentasure Wheymax — 90% whey protein 
isolate

• PentaSure IBD — Inflammatory bowel conditions

• Pentasure SR — Slow-release nutritional 
supplement

B2C — Wellness Nutrition

• Pediagold — Complete balanced nutrition
for children

• Pedia Gold Plus — Paediatric GI
compromised patients

• Obesigo — Weight management, bariatric diet

• Meta Gluta ZS — Glutamine-enriched immunity

• Kaltame Sweetener — Non-calorie sweetener

• CarboLoad — Complex carb supplement, post-
surgery

• Nutrone Healthy Aging — Senior nutrition

• Nutrone Men — Male-specific formulation

• Nutrone Women — Female-specific formulation

• Nutrone 100% Whey Protein — Muscle recovery

• Nutrone Wheymax — Advanced whey 
formulation

B2B2C — Premix Portfolio

• Dry Powder Premix — Vitamin & mineral blends

• Liquid / Oil Premix — Fat-soluble vitamins

• Custom premix for malted health beverages

• Custom premix for dairy products

• Custom premix for biscuits & bakery

• Custom premix for wheat flour & rice

• Custom premix for edible oils

• Micronutrient Powder (MNP 1g/8g sachets)

• Customized multi-vitamin blends for FMCG

ESG — Therapeutic /
Humanitarian

• RUTF (Ready-to-Use Therapeutic Food)
• — Severe AM
• RUSF (Ready-to-Use Supplementary Food) 

— Moderate AM
• MNP-15 & MNP-5 — Anaemia prevention

• F100 — Therapeutic milk (catch-up diet)
• Pro Activa F75 — Starter diet for SAM children
• LNS MQ — Moderate acute malnutrition (MAM)
• LNS SQ — Growth supplement (6 months+)
• Multimicro-Nutrient Supplement Tablet — PLW

Product Portfolio — Classified by Segment



PENTASURE
Adult Wellness & Clinical Nutrition

Premium clinical nutrition brand for hospital 
and home use across
disease-specific therapeutic areas

• 12+ clinical SKUs — diabetic,
renal, dialysis, hepatic, critical care

• Positioned for hospital recommendation + 

pharmacy

+ e-commerce

• International approvals in 
14+ countries

• Key anchor product in B2C segment

Core of B2C revenue

PEDIAGOLD
Paediatric Nutrition

Specialized nutrition brand catering to the 
unique needs of children from infancy 
through adolescence

• Complete balanced nutrition for
healthy children

• Pedia Gold Plus for GI-compromised 
paediatric patients

• Nuevo Pedia Gold — premium
(under development)

• Hospital dietitian-driven recommendation

Growing paediatric segment

OBESIGO
Weight Management

Science-backed meal replacement and bariatric 
diet management product for overweight and 
post-surgical patients

• High fibre, high protein, low calorie formulation

• Positioned for bariatric surgery patients pre/post

• Direct-to-consumer via own website: obesigo.com

• Targeting India's rising obesity rate (24% adults)

Niche; high growth

Flagship Brands — Pentasure · Pediagold · Obesigo



MANUFACTURING



Focus on innovation

Dedicated R&D facilities

Quality Control Laboratory –
Wet Chemistry Analysis 

Section

Research Laboratory –
Advanced Analytical 

Equipment

• Strong focus on understanding customer requirements and developing 
customized solutions.

• Has been a part of product development cycle (typically 6 months to 2 
years) from inception for various clients.

• Consistent investment in R&D over the years.

• Labs well equipped with modern technology.

TEAM OF
11 PROFESSIONALLY 
QUALIFIED AND 
EXPERIENCED MEMBERS

Strong R&D Capabilities

HIGH TESTING 
ACCURACY

REDUCED LEAD TIME OF 
TESTING

HOLISTIC TRAINING 
PROGRAMS

INDEPENDENT QUALITY ASSURANCE 
DEPARTMENT



NASHIK
Maharashtra

Flagship Multi-Product Plant

Products

Dry premix · Oil premix · Clinical 
nutrition · RUF · MNP

Dry: 135 MT | Liq: 12.5 MT | RUF: 
200 MT | Clinical: 110 MT

Clinical: 56.0% | Dry: 95.6%

ISO 9001:2015 · Halal · 
Intertek/GAIN

Non-SEZ

CHENNAI
Tamil Nadu

Export SEZ Premix Plant

Dry powder premix · Oil premix 
· Micronutrients

Dry: 425 MT | Liq: 30 MT | MNP: 
51.65 MT

Dry: 30.1% | Liq: 4.8% | 
MNP: 16.6%

FSSC 22000 · GMP · ISO 
9001 · Halal

MEPZ SEZ

THOOTHUKUDI
Tamil Nadu

RUF / ESG SEZ Plant

Ready-to-Use Therapeutic 
Foods (RUTF/RUSF)

RUF: 480 MT per month

RUF: 18.9% (FY26)

FSSC 22000 · GMP · 
Intertek/GAIN · WHO-GMP

Thoothukudi SEZ

TASHKENT
Uzbekistan

International Premix Plant

Dry premix · MNP for Central 
Asia markets

Dry: 275 MT | MNP: 4 MT

Dry: 3.3% | MNP: 22.9%

Local regulatory standards

Hexagon LLC (WOS)

Manufacturing Footprint — 4 Plants Across 2 Countries

Capacity

Utilization (FY26)

Certifications

Zone
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Clinical Nutrition Market (₹ Mn) — 12.1% CAGR (CY24–CY30P)

₹1,338 Bn
India Nutrition Market (CY23)

₹2,814 Bn
India Nutrition Market (CY30P)

~13% CAGR
Total Nutrition (CY23–CY30)

₹55,724 Mn
Clinical Nutrition (CY24)

₹1,12,058 Mn
Clinical Nutrition (CY30P)

12.1% CAGR
Clinical (CY24–CY30P)

India Nutrition Market — Large & Growing Rapidly



RISING NCDS &
CHRONIC DISEASE BURDEN

Diabetes ~9–10% of adults. CKD affecting 
millions. Rising demand for disease-specific 
clinical nutrition.

AGEING POPULATION

Sarcopenia affects 20–30% of adults 
60+. By 2031: 194 Mn elderly. Fuels 
geriatric clinical nutrition demand.

GOVERNMENT FORTIFICATION 
MANDATES

FSSAI mandates fortification of
rice, wheat, milk, oil & salt.
POSHAN Abhiyaan, PM Mid-Day
Meal, PDS — 300 Mn+ beneficiaries.

RISING DISPOSABLE INCOME

Per capita GNDI CAGR ~8.5%
(FY18–FY24). Middle class expanding 
wellness spend: ₹1,500–2,500/month on 
nutrition.

E-COMMERCE
& DIGITAL HEALTH

Online nutrition D2C growing rapidly. 
PharmEasy, Amazon, 1mg driving clinical 
nutrition access. 6.5% of HNL B2C now 
online.

GLOBAL HUMANITARIAN 
DEMAND

733 Mn globally undernourished.
India = 30% of global childhood stunting. 
UNICEF/WFP procurement consistently 
rising.

FAVORABLE POLICY 
ENVIRONMENT

India's healthcare budget rising. POSHAN 
2.0 extended to 2026. Rice fortification 
mandated
in 15+ states. PDS fortification.

PREVENTIVE HEALTHCARE 
TREND

Post-COVID awareness surge. 
Millennial/Gen-Z wellness spend
on premix-fortified foods, supplements & 
immunity products.

Industry Tailwinds — Why Now Is the Right Time
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Consolidated Statement of Profit & Loss
Q4 FY26YOY (%)Q1 FY26Q1 FY27Particulars (₹ in Mn)

INCOME
1,150.4143.16%728.611,043.06Revenue from Operations

39.5513.7620.78Other Income

1,189.9643.16%742.371,063.84Total Income

552.68426.15670.86Cost of Materials Consumed

-36.7512.55Purchases of Stock-in-Trade

93.07(75.72)
(98.37)

Changes in Inventories (FG/WIP)

144.19110.97136.11Employee Benefits Expenses

11.297.979.82Finance Costs

27.4921.6822.96Depreciation & Amortisation

209.95130.01204.52Other Expenses

1,038.67657.81958.45Total Expenses

154.2725.14%84.71106.01Profit Before Tax

45.2320.1625.28Tax Expense

109.0464.5580.73Profit After Tax

153.5017.31%100.60118.01EBITDA (₹ Mn)

13.34%13.81%11.31%EBITDA Margin (%)

9.48%25.07%8.86%7.74%PAT Margin (%)

0.990.580.67Basic EPS (₹)

0.890.530.66Diluted EPS (₹)



Consolidated Balance Sheet

FY26FY25Particulars (₹ Mn)

ASSETS

Non-Current Assets

612.26621.79Property, Plant & Equipment

25.3233.74Capital Work-in-Progress

21.0919.85Right-of-Use Assets

5.617.58Other Intangible Assets

19.9421.29Deferred Tax Assets

8667.94Other Non-Current Assets

770.22772.19Total Non-Current Assets

Current Assets

839.01612.05Inventories

817.18598.24Trade Receivables

157.74152.23Cash & Equivalents

21.5547.98Bank Balances

374.07339.52Investments

204.2691.38Other Current Assets

2,413.811,841.40Total Current Assets

3,184.032,613.59TOTAL ASSETS

FY26FY25Particulars (₹ Mn)

EQUITY & LIABILITIES

Equity

110.63110.63Share Capital

2,222.301,831.18Other Equity

2,332.931,941.81Total Equity

Non-Current Liabilities

58.1871.04Long-Term Borrowings

20.3619.8Lease Liabilities

5.985.98Other Financial Liabilities

53.4148.32Provisions

137.93145.14Total Non-Current Liabilities

Current Liabilities

244.96194.96Short-Term Borrowings

3.541.48Lease Liability

287.92188.25Trade Payables

123.4897.29Other Financial Liabilities

53.2744.66Other Current Liabilities

713.17526.64Total Current Liabilities

3,184.032,613.59TOTAL LIABILITIES
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Growth Strategy — Five Pillars to Drive Value Creation

NEW PRODUCT
CATEGORIES

STRENGTHEN
DOMESTIC FOOTPRINT

• Functional foods & dietary 
supplements

• Plant-based nutritional 
alternatives

• Maternal & geriatric nutrition

• Personalised & immunity 
products

• Condition-specific: 
cardiovascular, obesity

• Entry into adjacent segments via 
R&D

EXPAND GLOBAL
EXPORTS

PREMIUM B2B2C
PREMIX GROWTH

MANUFACTURING
EFFICIENCY & MARGIN

• Expand distributor network 
beyond 358

• Deepen tier-2 / tier-3 city 
penetration

• Build brand awareness: 
Pentasure, Nutrone

• Increase HCP engagement: target 
25,000+

• Scale D2C e-commerce (currently 
6.5%)

• Grow branded exports
beyond 14 countries

• New market approvals:
Middle East, Africa

• Leverage South Africa WOS
for Africa hub

• Uzbekistan facility for Central 
Asia

• ESG/UN tenders in additional 
countries

• Capture more FMCG premix 
wallet share

• New application categories: 
bakery, snacks

• Pharma-grade nutraceutical 
premixes

• Scale Uzbekistan facility
for exports

• Increase repeat client
revenue share

• Increase capacity utilization from 
~30%

• Improve B2C mix towards >35% 
of revenue

• Reduce import dependency (85% 
domestic now)

• Operational leverage on
fixed cost base

• Target EBITDA margin:
15%+ medium term



& GOVERNANCE
MANAGEMENT



Promoters

He holds a bachelor’s degree in Engineering 
from the Nagpur University. He has also 

completed Diploma in Operations Management 
from University of Mumbai. He has been 

associated with our Company since its 
incorporation. He has over 40 years of work 

experience in various industries including food 
and nutrition industry

ARUN PURUSHOTTAM KELKAR 

Chairman and Executive Director

He holds a bachelor’s degree in Management Studies 
from the University of Mumbai and master’s degree 

in International Business from the University of 
Auckland. He has 20+ years of experience in various 

aspects of food and nutrition business. He heads the 
premix formulation and RUF/MNP business 

segments at domestic and international level. 

VIKRAM ARUN KELKAR

Managing Director

He holds a bachelor’s degree in Dental Surgery. 
University of Mumbai and Diploma in  

Management from Narsee Monjee Institute of 
Management Studies. He heads the branded 

nutrition products segment (domestic and 
international) and the finance department at the 

group level.

DR. NIKHIL ARUN KELKAR
Joint Managing Director 



Board of Director’s

She joined the Company on October 
31, 2023. A Commerce graduate 

from the University of Mumbai and 
MBA holder from the Institute for 
Technology and Management (in 

association with Southern New 
Hampshire University), she has over 

17 years
of HR experience and

currently serves as Vice-President,
Human Resources at

Feedback Infra Pvt. Ltd. 

APARNA DEEPAK SAKPAL

She has been associated with the 
Company since March 5, 2025. She 

holds a Doctor of Philosophy degree 
from Shreemati Nathibai Damodar

Thackersey Women’s University.

DR. MEENA MEHTA

Associated with the Company since 
March 2025. He holds a Doctor of 

Medicine degree from Dr. 
Babasaheb Ambedkar Marathwada 

University, Aurangabad, and is a 
registered member of the 

Maharashtra Council of 
Homeopathy, Mumbai. With over 

40 years of teaching experience, he 
currently serves as Head of 

Department at Smt. Chandaben
Mohanbhai Patel Homeopathic 

Medical College, Mumbai. 

DR. NIMESH SHUKLA

He has been associated with the 
Company since May 20, 2025. He 

holds a Bachelor’s degree in 
Commerce from the University of 

Mumbai and is a qualified 
Chartered Accountant with over 8 

years of experience in finance. 
Prior to joining the Company, he 

was associated with BDO India 
LLP and ASG Hospital Private 

Limited.

KEVAL MAHENDRA SHAH

She has been associated with 
the Company since May 20, 

2025. She is a qualified 
Chartered Accountant with 

over 3 years of experience in 
finance. Prior to joining the 

Company, she was associated 
with HDFC Bank Limited as a 

Manager.

PAYAL YASH GAGLANI



Experienced Professional’s

RAHUL JAIN

He serves as General Manager –
Sales and Marketing (International 
Premix) and holds a Provisional 
Certificate in Information Technology 
Engineering from the University of 
Rajasthan.

VEDANTI SWAPNIL VARTAK

She serves as the Company 
Secretary and Compliance Officer 
and is a qualified Company 
Secretary, holding Bachelor’s 
degrees in Commerce and Law from 
the University of Mumbai.

HARMEET SATWANT JUSS

He serves as General Manager –
Sales and Marketing (International 
Premix) and holds a Provisional 
Certificate in Information 
Technology Engineering from the 
University of Rajasthan.

SOMAN NEMAI JANA

He serves as the Chief Financial 
Officer and is a qualified Chartered 
Accountant from the Institute of 
Chartered Accountants of India. 

DEVENDRA MEHTA

He serves as General Manager –
Information Technology and holds a 
Bachelor’s degree in Science from the 
University of Jodhpur and a Diploma in 
Computer Studies from the National 
Centre for Information Technology, United 
Kingdom. 

SAMIR PRAKASH LAUD

He serves as General Manager –
Sales and Marketing (Premix 
Domestic – B2B2C) and holds a 
Master’s degree in Marketing 
Management from the University of 
Mumbai. 

RAGHUNATH SAWANT

He serves as General Manager –
Operations and Corporate Quality and 
holds a Diploma in Food Technology 
from the Maharashtra State Board of 
Technical Education.

SANTOSH D PATOLE

He serves as General Manager – Human 
Resource. He holds a Master of Human 
Resources Development

Management from the University of 
Mumbai. has over 28 years of experience in 
the field of human resources.

SATYA SAI ESHWAR ARIGALA

He serves as Vice President – Sales and 
Marketing (Brand Domestic – B2C) and holds a 
Bachelor’s degree in Science from the 
University of Delhi, along with executive 
certifications in Business Management and 
Leadership from IIM Calcutta
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QUALITY & COMPLIANCE

Certifications
Our commitment to food safety, quality, and global compliance

FSSC 22000 BRCGS Food Safety HACCP Certified

ISO 9001:2015 NABL Certificate GAIN

GMP Certified

K
Kosher Certifications Halal



AWARDS & RECOGNITION

WOW WORKPLACE
(Mfg & Allied) — Jombay

GOLD CERTIFICATE SELLER
Flipkartz Seller Hub

Global Presence
Products exported to 80+ countries across 5 continents

• Africa
Ethiopia, Rwanda, South Africa, Nigeria, Ghana, Kenya, 
Madagascar, Mozambique, Cote D'Ivoire, Uganda, 
Zimbabwe, Cameroon

• Southeast Asia
Malaysia, Indonesia, Philippines, Vietnam, Bangladesh, 
Myanmar, Thailand, Papua New Guinea

• Middle East
UAE, Qatar, Saudi Arabia, Oman, Jordan, Israel, Kuwait

• Latin America
Brazil, Paraguay, Peru, Mexico, Colombia, Ecuador

• Pacific & Others
French Polynesia, Mauritius, Australia, New Zealand, USA, 
France

• Offices
South Africa (HNPTY) · Uzbekistan (HNLLC)
· Hong Kong (HNCL) · 20 international distributors

Awards, ESG Impact & Global Presence

ESG & Social Impact
• UN-licensed MNP supplier — one of 22 globally approved UNICEF/WFP suppliers

• RUTF/RUSF combating severe & moderate acute malnutrition in Africa & Asia

• MNP addresses anaemia & micronutrient deficiencies in 80+ countries

• Contributing to UNICEF, WFP, Govt. health ministries globally

• POSHAN Abhiyaan, ICDS, PM Mid-Day Meal — domestic fortification programs

• Intertek/GAIN certified — validates quality for UN & institutional buyers

• CSR committee constituted — corporate social responsibility programmes

2025 2025

BEST
NUTRACEUTICAL BRAND

ASSOCHAM
STEP PREMIUM SELLER

Amazon
20232023

MOST PREFERRED
WORKPLACE

Marksmen Daily
2022–23

BEST BRAND
Economic Times

2021

EXEMPLARY WORK IN FOOD 
FORTIFICATION

Elets
2021

BEST
CLINICAL NUTRITION BRAND

ASSOCHAM
2019

CLINICAL
NUTRITION BRAND OF YEAR

Nutraceutical Awards
2016
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Hexagon Nutrition Limited

CFO: Soman Nemai Jana

Website: www.hexagonnutrition.com
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THANK

Adfactors PR Private Limited
Saloni Nagvekar: saloni.nagvekar@adfactorspr.com

Yashita Shetty: yashita.shetty@adfactorspr.com
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