






 
 

 

 
 

Glenmark’s consolidated revenue increases by 18.9 % to Rs. 12551.9 mn for Q2 
FY’12-13.  Net Profit for the second quarter was Rs 1567.52mn as compared to 

Rs. 782.75 mn  for the previous quarter, recording growth of 100.2 % 
 

Highlights: Q2-FY13 -Results 

 Consolidated Revenue excluding out-licensing income grew by 33.96 %  

 Revenue from the Generics business grew by 44.95 % 

 The Specialty formulation business ex-out-licensing revenue recorded a growth of 

30.45%. 

 US Generics Business grew by 43.55%, while India Formulations business grew by 

35.50% 

Mumbai, October 30, 2012:  Glenmark Pharmaceuticals Limited (GPL), the research-led global 
integrated pharmaceutical company announced its results for the second quarter ended 
September 30, 2012. 
 

For the second quarter ended Sep 30, 2012, Glenmark’s consolidated revenue was at Rs. 

12551.91 Mn (USD 227.89 Mn) as against Rs. 10554.47 Mn (USD 230.74 Mn) an increase of 

18.93 %. Excluding out-licensing income received in the second quarter of the previous financial 

year, Glenmark’s consolidated revenue for the second quarter grew by 33.96 %. Revenue from 

the generics business was at Rs. 5783.99 Mn (USD 104.97 Mn), as against Rs. 3990.22 Mn (USD 

87.23 Mn), a growth of 44.95 %.  The Specialty formulation business excluding out-licensing 

revenue was at Rs. 6697.41 Mn (USD   121.64 Mn) as against Rs. 5134.05 Mn (USD 112.24 Mn) 

for the corresponding previous quarter, recording a growth of 30.45%. 

Net Profit for the second quarter ended September 30, 2012 was Rs. 1567.52 Mn as compared 
to Rs. 782.75 Mn for the previous corresponding quarter, recording an increase of 100.2 %. The 
Net profit for the quarter is not comparable due to out-licensing income received in the 
previous corresponding second quarter and MTM losses recorded in the second quarter of the 
previous financial year. 
 
 

“We continue on our high growth trajectory with both the Generics and Specialty business 

registering good growth across geographies. The growth from markets particularly the U.S, 

India and Russia have been particularly exceptional.” said Glenn Saldanha, Chairman & MD, 

Glenmark Pharmaceuticals Limited.  



 
 

 

 

 

For the six month ended Sep 30, 2012, Glenmark’s consolidated revenue was at Rs. 22955.98 

Mn [USD 418.52 Mn] as against Rs. 19237.01 Mn [USD 420.57 Mn], an increase of 19.33 %. 

Revenue from the generics business was at Rs. 11083.98 Mn (USD 202.07 Mn), as against Rs. 

7351.77 Mn (USD 160.73 Mn), a growth of 50.77 %. The Speciality formulation business 

revenue (excluding out-licensing revenue) was at Rs. 11743.85 Mn (USD 214.10 Mn) as against 

Rs. 9241.68 (USD 202.05 Mn) for the corresponding previous six month period, recording a 

growth of 27.07%. 

Specialty Business Q2 – FY’13: 

Sales for the formulation business in India for the second quarter ended Sep 30, 2012, was Rs. 

3440.27 Mn [USD 62.47 Mn] as compared to Rs. 2538.97 Mn [USD 55.51 Mn] in the previous 

corresponding quarter, recording a growth of 35.50%. For the second quarter, revenue from 

Africa, Asia and CIS region was Rs. 1941.00 Mn [USD 35.26 Mn] as against Rs. 1479.33 Mn [USD 

32.34 Mn] for the previous corresponding quarter, recording an increase of 31.21 %. 

Glenmark’s revenue from its Latin American and Caribbean operations was at Rs. 936.82 Mn 

[USD 17.02 Mn] for the second quarter ended Sep 30, 2012 as against Rs. 738.17 Mn [USD 

16.14 Mn] a growth of 26.91 %.  

Generics Business Q2 – FY’13 

Glenmark Generics Inc., U.S.A. registered revenue from sale of finished dosage formulations 

was Rs. 4307.21 Mn (USD 78.17 Mn) for the quarter ended Sep 30, 2012 against revenue of Rs. 

3000.55 Mn (USD 65.60 Mn) for the previous corresponding quarter, recording an increase of 

43.55 % . Glenmark’s EU Formulations Business posted revenues of Rs. 388.54 Mn (USD 7.05 

Mn) for the quarter ended Sep 30, 2012 against revenue of Rs. 185.41 Mn (USD 4.05 Mn), for 

the previous corresponding quarter, recording an increase of 109.56 %. Revenue from sale of 

API to regulated and semi-regulated markets globally was Rs. 1034.52 Mn [USD 18.77 Mn] for 

the quarter ended Sep 30, 2012  against Rs. 762.92 Mn [USD 16.68 Mn] ), for the previous 

corresponding quarter, recording an increase of 35.60%. 

 

About Glenmark: 
Glenmark Pharmaceuticals Ltd. (GPL) is a research-driven, global, integrated pharmaceutical company 
headquartered at Mumbai, India. It is ranked among the top 100 Pharma & Biotech companies of the world in 
terms of revenues. (SCRIP 100 Rankings published in the year 2012) Glenmark is a leading player in the discovery of 
new molecules both NCEs (new chemical entity) and NBEs (new biological entity). Glenmark has several molecules 
in various stages of clinical development and is primarily focused in the areas of Inflammation [asthma/COPD, 



 
 

rheumatoid arthritis etc.] and Pain [neuropathic pain and inflammatory pain]. The company has a significant 
presence in branded generics markets across emerging economies including India. GPL along with its subsidiary has 
13 manufacturing facilities in four countries and has five R&D centers. Its subsidiary, Glenmark Generics Limited 
services the requirements of the US and Western Europe generics markets. The API business sells its products in 
over 80 countries, including the US, various countries in the EU, South America and India.  

 
### 

 
For further information, please contact: 
Jason D’Souza / Rajdeep Barooah 
Glenmark, Mumbai, India 
Tel: [+91 22] 40189919/40189984    
Email: media@glenmarkpharma.com 
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Management Discussion and Analysis for the 

 Second quarter of  FY 2012-13 

Revenue Figures – Consolidated 

 

            INR in Millions 

 Second quarter ended Sep, 30 Six months ended Sep, 30 

   FY 2012-13 FY 2011-12 
Growth 

% 
FY 2012-13 FY 2011-12 

Growth 

% 

       

Specialty Business       

India  3440.27 2538.97 35.50 % 6238.14 4792.77 30.16 % 

Rest of the World (ROW) 1941.00 1479.33 31.21 % 3289.40 2526.11 30.22 % 

Latin America   936.82 738.17 26.91 % 1567.33 1330.10 17.84 % 

Europe   379.32 377.58 0.46 % 648.98 592.70 9.50 % 

Total 6697.41 5134.05 30.45 % 11743.85 9241.68 27.07 % 

Out-Licensing Revenue - 1184.55  - 2296.89  

Total Specialty Business 6697.41 6318.60 6.00 % 11743.85 11538.57 1.78 % 

        

Generics Business       

US 4307.21 3000.55 43.55 % 8230.79 5512.13 49.32 % 

Europe  388.54 185.41 109.56% 720.81 360.77 99.80 % 

Latin America  53.72 41.34 29.96 % 93.16 70.32 32.48 % 

API 1034.52 762.92 35.60 % 2039.22 1408.55 44.77 % 

Total Generics Business 5783.99 3990.22 44.95 % 11083.98 7351.77 50.77 % 

Others 70.51 245.65 (71.29)% 128.15 346.67 (63.03)% 

       

Consolidated Revenue 12551.91 10554.47 18.93 % 22955.98 19237.01 19.33 % 

Consolidated Revenue 

excluding Out-licensing 

income 

12551.91 9369.92 33.96 % 22955.98 16940.12 35.51 % 

 

 Average conversion rate for 6M FY 2012-13 considered is Rs 54.85/ USD 1.00 

 Average conversion rate in 6M FY 2011-12 considered is Rs. 45.74/ USD 1.00 

 USD figures are only indicative 
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Review of Operations for the quarter ended Sep 30, 2012 

 

For the second quarter ended Sep 30, 2012, Glenmark’s consolidated revenue was at Rs. 

12551.91 Mn (USD 227.89 Mn) as against Rs. 10554.47 Mn (USD 230.74 Mn ) an 

increase of 18.93 % . Excluding out-licensing income received in the second quarter of 

the previous financial year, Glenmark’s consolidated revenue for the second quarter grew 

by 33.96 %.  

 

Revenue from the generics business was at Rs. 5783.99 Mn (USD 104.97 Mn), as against 

Rs. 3990.22 Mn (USD 87.23 Mn), a growth of 44.95 %.  The Specialty formulation 

business excluding out-licensing revenue was at Rs. 6697.41 Mn (USD   121.64 Mn) as 

against Rs. 5134.05 Mn (USD 112.24 Mn) for the corresponding previous quarter, 

recording a growth of 30.45%. 

 

Specialty Business: 

 

India  

Sales for the formulation business in India for the second quarter ended Sep 30, 2012, 

was Rs. 3440.27 Mn [USD 62.47 Mn] as compared to Rs. 2538.97 Mn [USD 55.51 Mn] 

in the previous corresponding quarter, recording a growth of  35.50%.  

 

 

Among the top 25 companies in India as per IMS Sep 2012 data, Glenmark is the fastest 

growing company for the first nine months of this calendar year. As per IMS MAT     

Sep’12 data Glenmark recorded growth of 29.4 % vis-a-vis industry growth of 12.6 %. 

The India business strengthened its footing in following therapeutic segments with 

significant growth in market share as per ORG Mat Sep 11’ v/s Mat Sep 12’ 

respectively.  Derma from MS 8.30% to 8.90%, Cardiac from MS 2.47% to 3.22%, 

Respiratory – MS 2.69% to 3.07%, Anti-infective – MS from 1.27% to 1.61%, 

Gynecology – MS from 1.30% to 1.45%; and Pain/Analgesic - MS from 0.99% to 1.08%,  

 

Africa, Asia and CIS Region (ROW) 

For the second quarter, revenue from Africa, Asia and CIS region was Rs. 1941.00 Mn 

[USD 35.26 Mn] as against Rs. 1479.33 Mn [USD 32.34 Mn] for the previous 

corresponding quarter, recording an increase of 31.21 %.  
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The secondary sales growth for the Russian subsidiary continued to show good growth in 

excess of 30 % for the second quarter. Glenmark market position has increased by two 

ranks to 58 as per IMS MAT Sep’12 data. The dermatology segment continues to record 

strong growth rates and Glenmark has emerged among the top 15 dermatalogy companies 

in Russia. Furthermore, Glenmark Russia marked successful completion of Phase III 

Clinical Trials for Klenzit-C microsphere gel, which was conducted in two national 

scientific centres in Russia (Moscow, Nizhnii Novgorod), and was the first Clinical Trial 

to have been conducted after the new regulatory law came into force. In the other CIS 

markets, Ukraine, Kazakhstan and Uzbekistan are continuing to show positive trends in 

secondary sales. In Ukraine, Ascoril tablets have been launched to strengthen the position 

in the expectorants market. Overall, Glenmark Ukraine has shown good growth in 

secondary sales of 52% in the second quarter (vs same period last year), driven primarily 

by the focus brands.  

 

The Africa/Middle East region posted healthy secondary sales growth of 32 % for the 

second quarter due to significant contributions from the power brands. South Africa, 

Kenya, Egypt and Nigeria were significant contributors to the strong growth achieved by 

the region. Flexilor(Lornoxicam) was launched for the first time in Nigeria and Telma 

(Telmisartan) was launched in Tanzania. 

 

The Asia region recorded good secondary sales growth for the quarter. The countries like 

Vietnam and Myanmar performed very well during the quarter. The Key marketing 

initiatives such as flagship iLead (Dermatologist Forum) and iLeap (Physician Forum) 

have provided extra impetus to the growth  of the region. 

 

Latin America 

Glenmark’s revenue from its Latin American and Caribbean operations was at Rs. 936.82 

Mn [USD 17.02 Mn] for the second quarter ended Sep 30, 2012 as against Rs. 738.17 Mn 

[USD 16.14 Mn] a growth of 26.91 %.  

 

All markets in the Latin American region viz. Brazil, Venezuela, Mexico, Caribbean and 

Peru continued to record good secondary sales growth. During the quarter, the Brazil 

subsidiary launched two products and the Mexico subsidiary launched three products.  

The Mexico subsidiary received three product approvals during the quarter which 

includes two dermatology products and one inhaler.  

 

Europe 

Glenmark Europe’s operations revenue for the second quarter ended Sep 30, 2012 was at 

Rs. 379.32 Mn [USD 6.89 Mn] as compared to Rs. 377.58 Mn [USD 8.25 Mn] recording 
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growth of 0.46 % . In the first half of this financial year, the region in-licensed six 

products. 

  

The second quarter witnessed several new successful launches on the markets. Poland 

launched four new products. In Czech - Glepark (pramipexole) emerged as the market 

leader in the whole molecule with 38% MS (SEP 2012). Several new products were also 

launched across other markets, significantly – Levetiracetam, Perindopril – Indapamide 

etc. Three new products were launched in the second quarter in Romania. 

 

Generics Business: 

 

USA Formulations 

Glenmark Generics Inc., U.S.A. registered revenue from sale of finished dosage 

formulations was Rs. 4307.21 Mn (USD 78.17 Mn) for the quarter ended Sep 30, 2012 

against revenue of Rs. 3000.55 Mn (USD 65.60 Mn) for the previous corresponding 

quarter, recording an increase of 43.55 % .  

 

In the second quarter of fiscal year 2013, Glenmark was granted approval of two 

Abbreviated New Drug Applications (ANDAs), comprised of one final, and one tentative 

approval. Final approval was granted for Montelukast Sodium tablets; tentative approval 

was granted for Rizatriptan Benzoate immediate release tablets. 

 

The Company filed five ANDA’s with the U.S. FDA in the second quarter. The total 

ANDAs filed for the first six months of this financial year is six. 

 

Glenmark’s marketing portfolio through September 30, 2012 consists of 81 generic 

products authorized for distribution in the U.S. market. The Company currently has 43 

applications pending in various stages of the approval process with the US FDA, of 

which 19 are Paragraph IV applications.  

 

EU Formulations 

The EU generics business launched one in-licensed product in the UK, three in-house 

products in Germany and one product in two European markets through out-licensing 

partners. The business also launched one product in Nordic markets through a 

Distributor. The Out-licensing business successfully signed one new deal for licensing 

out and supply of product in EU markets. During the quarter we applied for Marketing 

Authorisation for one product in different European Countries through a DCP procedure 

and filed an application for one in-licensed product. 
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During the quarter, the region in-licensed two products. Overall, the business posted 

revenues of Rs. 388.54 Mn (USD 7.05 Mn) for the quarter ended Sep 30, 2012 against 

revenue of Rs. 185.41 Mn (USD 4.05 Mn), for the previous corresponding quarter, 

recording an increase of 109.56 %.  

  

Oncology ( LatAm) 

The Oncology business based out of Argentina is the manufacturing hub for oncology 

products worldwide. During the second quarter, the oncology business based out of 

Argentina filed one product dossier each in Brazil and the Dominican Republic. The unit 

also filed its first oncology product for the US and the EU market. 

 

Glenmark’s revenues from the Argentina operations was Rs.53.72 Mn [USD 0.98 Mn] 

for the quarter ended Sep 30, 2012 as against Rs. 41.34  Mn  [USD 0.90 Mn] for the 

previous corresponding quarter, recording a increase of 29.96 %. 

 

Active Pharmaceutical Ingredients [API] 

 

Revenue from sale of API to regulated and semi-regulated markets globally was            

Rs. 1034.52 Mn [USD 18.77 Mn] for the quarter ended Sep 30, 2012  against Rs. 762.92 

Mn [USD 16.68 Mn] ), for the previous corresponding quarter, recording an increase of 

35.60%. 

 

Research & Development 

 

The company has a pipeline of 5 NCE and NBE molecules in clinical trials including the 

in-licensed molecule “Crofelemer”.  

 

Revamilast (GRC 4039) 

Glenmark’s PDE4 inhibitor, Revamilast (GRC 4039); a candidate for variety of 

respiratory and inflammatory disorders is progressing well in the clinics. Glenmark has 

completed recruitment for a Phase IIb trial for Revamilast for Rheumatoid Arthritis in 

Europe and Asia. Glenmark has obtained approval for conducting Phase IIb trials for 

Revamilast in Asthma in the UK (MHRA), India (DCGI) and other regulatory bodies in 

Europe and the study is currently recruiting patients in these countries. The Phase IIb 

studies being carried out will determine the efficacy and safety of the molecule and will 

also provide dose range finding for Revamilast in both the indications.  

 

In parallel to these two clinical studies, Glenmark is also conducting various other 

clinical and non-clinical studies to ensure timely entry into Phase III trials. Glenmark has 
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currently filed an IND for Revamilast in the US. Glenmark intends to initiate Phase III 

trials for at least one indication by end of FY 14. 

 

GRC 17536 

GRC 17536, a TRPA1 antagonist, has proven highly efficacious in treating inflammatory 

and neuropathic pain in animal models. In addition, when tested in in-vivo model of 

asthma, it showed promising effect on airway inflammation, bronchoconstriction and 

cough. GRC 17536 has showed good safety in the Phase 1 enabling GLP safety 

pharmacology and toxicology studies performed. Glenmark has completed Phase 1 study 

in the Netherlands. Single and multiple ascending doses have been well tolerated with 

expected pharmacokinetic profile. Glenmark has obtained approval for Phase II proof of 

concept study in pain indication in the UK (MHRA) and Germany (BfArM), and, is 

awaiting approval in India (DCGI). Additionally, Glenmark has initiated a Phase I/IIa 

study for respiratory indications in the UK (MHRA). 

 

GRC 15300 

GRC 15300, a TRPV3 inhibitor for Neuropathic pain, Osteoarthritic pain and other 

inflammatory pain has completed Phase 1 trials in the UK. Globally, this is the only 

reported TRPV3 specific antagonist molecule to enter clinical trials. A development and 

commercialisation license for GRC 15300 has been granted to Sanofi. A PhIIa proof of 

concept study in neuropathic pain has been initiated in Q1 FY 2012-2013 and is currently 

ongoing. 

 

Vatelizumab (GBR 500) 

GBR 500, a monoclonal antibody, is an antagonist of the VLA-2 (alpha2-beta1) integrin. 

It has the potential to be a broadly applicable anti-inflammatory compound in diseases 

like Crohn’s disease (CD) and Multiple Sclerosis. It is a “first in class” monoclonal 

antibody therapeutic with this target and has established proof of concept in animals. 

Phase I studies for GBR 500 have been completed in the US. GBR 500 has been licensed 

in June 2011 to Sanofi. A PhII proof of concept study in ulcerative colitis  has been 

initiated in Q2 FY 2012-2013 and is currently ongoing. 

 

 

GBR 900 

Glenmark licensed from Lay Line Genomics, Italy, exclusive intellectual property rights 

for monoclonal antibodies against the neuronal growth factor receptor TrkA. TrkA is part 

of the NGF-TrkA axis, a validated and novel pain receptor system for treatment of 

chronic pain. Pre-clinical research on the GBR 900 project is being carried out at 

Glenmark's Biologics Research (GBR) centre at La Chaux-de-Fonds, Switzerland and is 
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progressing well. Phase 1 enabling toxicity studies for GBR 900 have been initiated. 

Glenmark plans to file for a Phase I study in Q1 FY 14. 

 

 

Crofelemer 

Crofelemer, Glenmark’s in-licensed molecule – for multiple diarrhoeal conditions 

including HIV associated diarrhoea, acute adult and paediatric diarrhoea - continues to be 

under US FDA review. Salix, which holds the marketing rights for Crofelemer in the US, 

expects FDA to revert by Q4 FY ‘13.  With respect to Napo’s purported termination of 

the Collaboration Agreement, International Centre for Dispute Resolution (ICDR), has 

allowed Glenmark to sell this drug through relief agencies and has imposed an injunction 

on the US based Napo Pharmaceuticals from sharing confidential information of the 

drug.  

 

On the clinical development front, beyond the successful completion of Phase 3 clinical 

testing for HIV associated chronic diarrhoea by Salix, Glenmark’s pivotal trial in adult 

acute watery diarrhoea is actively recruiting patients in India & Bangladesh.  Glenmark 

continues to file for regulatory approvals and prepare for launch in the HIV related 

diarrhea in the 140 odd markets where it has exclusive marketing and distribution rights.  

Glenmark is also finalising a clinical development plan for the product in the paediatric 

acute watery diarrhoea setting. 

 

 

 
Disclaimer 

This document has been prepared by Glenmark Pharmaceuticals Ltd.  The information, statements and 

analysis made in this document describing company’s objectives, projections and estimates are forward 

looking statements and progressive within the meaning of applicable Security Laws and Regulations.  The 

analysis contained herein is based on numerous assumptions.  Actual results may vary from those 

expressed or implied depending upon economic conditions, government policies and other incidental 

factors.  No representation or warranty, either expressed or implied, is provided in relation to this 

presentation.  This presentation should not be regarded by recipients as a substitute for the exercise of their 

own judgment.  


