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" Gillette India Limited Delivers Strong Growth
Net Sa!es. up 13%; PAT up more than 200% fcbr fiscal enidéd June 30, 2015

Mumbai, August 29, 2015 Gillette India Limited (GIL) today annnunced its annual financial results for the
Financial Year ended June 30, 2015, Driven by the Company’s fo<:us on brand fundamentals and strength of
product portfolio, net sales increased to Rs. 1,971 crores, up 13% versus last year, with robust growth across
all segments, For the quarter ended June 30, 2015, the Company denvered equally §trong net sales growth

of 13% versus same quarter last year, \ ‘

| .

The financial results of the Financial Year and quarter ended ;jlune 30, 2015, include a one-time facilitation
income benefit of about Rs, 63 crores before tax related to the discontinuation of the Duracell business
distributorship. Profit After Tax (FAT) for the Financial Year stcfncrd at Rs. 153 crores, yersus Rs. 51 crores |ast
year, behind continued focus on productivity, operational exr.ellence and cost aptimization. Excluding the
one-time Duracell distribution discontinuation facilitation lncbme, PAT fori the Fingncial Year increased to

Rs. 116 crores, versus Rs. 51 crores last year. ;
' |

Grooming: Sales in Grooming for the Financial Year were up| !13% versué year ago, |driven by strong brand
fundamentals & product partfolio. Sales for the quarter ended lune 30 2015 were up 15% versus same
quarter last year. | ‘
. i
Oral Care: For the Frnanmal vear, Oral Care delivered sales growth of 13% varsus last year driven by superior
value propositions and strong mix, Sales for the quarter ended June 30 2015, were up 5% versus same

quarter last year, ' i

Portable Power: Sales iin the Portable Power business were; up 16%, vjer‘s.us year |ago behind strength of
product porffolic. Salesifor the quarter ended June 30, 2015, \ézere up 15% versus same guarter last year.

\
The Directors have recommended a dividend of Rs. 15 per Eqmty Share for the Fimancial Year ended June
20, 2015, subject to approval of Shareholders of the Cnmpanyrat the ensumg 31" Annual General Meeting,
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About Gillette India Ltdi |
Gillette India Limited (GIL) is one of India’s well-known FMCG Companles that degls in some of the world
leading brands such as- GILLETTE, ORAL-B and DURACELL; and has carved a reputation for delivering high
quality, value-added products to meet the needs of ccnsumers GIL's brands take pride in being socially
consclous via their participation in P&RG SHIKSHA, & natronal ¢onsumer movernent that supports the

education of underprivileged children in India. Please visit \r ww. g rum for the latest news and in-depth

information about GIL and its brands. 1
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