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Business Environment

Improving demand and channel expansion continue to support growth momentum

Value-conscious purchases and 
affordability remain important amid 
uneven rural and urban demand.

Weak monsoon conditions led 
moderated rural offtakes, while 
urban demand remained resilient

Elevated commodity costs continue 
to pose margin pressures across 
consumer businesses.

Currency volatility and inflationary 
pressures reinforce the need for 
pricing and cost management.

Continued investment in 
distribution and supply chain 
with a sharper focus on General 
Trade expansion

Modern Trade, E-commerce and 
Quick Commerce continued their 
growth momentum

Demand Outlook Operating Environment Trade Channel

Resilient demand, evolving trade channels and tactical price increases shape growth amid cost pressures
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Industry & Business Landscape

Alkaline battery penetration offers 
significant conversion potential and 

premiumisation opportunity

Growing use of electronic and 
high-drain devices drives demand 

for high-performance batteries

Growing adoption of rechargeable 
flashlights is supporting demand 

for branded products

Domestic alkaline manufacturing 
enhances supply-chain resilience, 

strengthens capacity, and 
supporting scalable growth.

Eveready’s 50%+ dry-cell market 
share and pan-India distribution 
reinforces its market leadership

Alkaline Expansion Rising Consumer Adoption

Market Formalisation

Market Leadership

Domestic Manufacturing

Sy

Lighting Landscape

Stabilising LED prices unlock 
opportunities in premium and 

smart lighting
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Company Overview
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100+ Years
Legacy

Batteries

64 % 
Revenue

Category Leadership

Flashlights

14 % 
Revenue

Established Franchise

Lighting

22 % 
Revenue

Diversified Portfolio

~ 53 %
Battery Market 

Share

1.3 Bn+

Batteries Sold Annually

~ 5 Mn
Retail Outlets

Key Business Categories

A stronger core enables portfolio premiumisation, innovation-led growth and sustained brand investment

Company Snapshot – H1FY27

Building a stronger core with portfolio premiumisation, innovation-led growth and sustained brand investment 
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Driving Value through Innovation and Operational Excellence

Innovation 

Driving consumer-focused 
innovation and market 

leadership, supported by two 
patent applications

Operating Discipline

Prudent capital allocation, 
hedging strategy and tactical 

pricing to remain a key priority 
to sustain margins and long-

term growth

Premiumisation

Expand alkaline and 
rechargeable offerings to 
improve mix and increase 

participation in higher-value 
segments.
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Manufacturing Excellence backed by Technology

6 Manufacturing Locations

Assam Lucknow Maddur

Haridwar Kolkata Jammu

Technology & Quality

Globally benchmarked 
technology platforms and best-

in-class standards.

Innovation Infrastructure

Innovation pipeline backed by an 
R&D facility approved by DSIR, 

Ministry of Science and Technology, 
Government of India.

ISO 9000 | ISO 14000

Jammu



03

Key Financial Highlights
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Q3FY25 Q4FY25 Q1FY26 Q2FY26 Q3FY26 Q4FY26 Q1FY27

YoY Quarterly Revenue Growth (%)

Key Highlights: Q2 FY27

INR crores

386.8

428.2

Q2FY26 Q2FY27

▪ Commercial operations commenced from
May26 with annual capacity of 450 mn+
batteries

▪ Reduces import dependence and enhances
cost competitiveness

▪ Plant is well equipped to make flashlights,
lighting products and accessories

9.4% 6.5% 7.1% 6.7% 10.1% 9.4%

% growth provided on a YoY basis for each quarter

9.0%

INR  281.5 Crs | 64 % Revenue

9.1 % YoY Growth

INR  55.6 Crs | 13 % Revenue

17.3 % YoY Growth

INR  102.0 Crs | 23 % Revenue

10.4 % YoY Growth

8th Consecutive Quarter of YoY Revenue Growth

Segment wise Performance overview – Q2 FY27

Jammu Plant
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• 8 Consecutive Quarters of YoY Revenue Growth on an Expanding Base

• Launch of rechargeable liquid vaporizer to strengthen presence in home care portfolio

• Growth across all business segments led by batteries; Alkaline value growth at 36.5%

Key Highlights: Q2 & H1FY27 Highlights

INR  428.2 Crore

10.7  % YoY Growth

INR  53.8 Crore

12.6  % of Revenue

INR  31.9 Crore

7.5  %  of Revenue

INR 836.0 Crore

9.9  % YoY Growth

INR  115.2 Crore

13.8  % of Revenue

INR  68.9 Crore

8.2  % of Revenue

Q2 FY27

H1 FY27

Revenue EBITDA PAT

Operational Highlights
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Q2 & H1FY27 – Profit & Loss Statement

Financials based on consolidated results

INR Crore Q2 FY27 Q2FY26 Y-o-Y  (%) H1 FY27 H1 FY26 Y-o-Y  (%)

Revenue 428.2 386.8 10.7 % 836.0 760.9 9.9 %

EBITDA 53.8 49.4 115.2 105.5

EBITDA Margin (%) 12.6 % 12.8 % 13.8 % 13.9 %

Profit before exceptional items & tax 40.0 37.3 7.2 % 90.9 80.6 12.8 %

Exceptional items # - 37.7 - 44.8

Profit before Tax 40.0 (0.4) - 90.9 35.8 153.6 %

Income Tax - (6.4) - -

Deferred Tax 8.0 13.9 22.0 13.5

Profit after Tax 31.9 (7.9) - 68.9 22.3 209.0 %

PAT Margin (% ) of Revenue 7.5 % (2.0 %) 8.2% 2.9 %

# Exceptional items include:

H1 FY 26 INR 29.8 Crore /Q2 FY26 INR 22.7 Crore for non - recurring ex-gratia paid to workmen on separation ; H1 FY26/Q2 FY26 INR 15.0 Crore towards settlement with Real Touch in the KKR matter
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Execution & Outcomes
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21.6 

29.5 

Q2FY26 Q2FY27

Segmental Performance - Batteries 

Alkaline Batteries 
11 %

Carbon Zinc & others
89 %

Revenue
Spilt for
Q2 FY27

INR Crore

Alkaline

• Sustained growth momentum by delivering ~ 30 % volume growth with growing market share

Carbon-Zinc

• Steady volumes and disciplined price increases helped sustain profitability.

• Market share at ~ 57 %. Legacy portfolio growth was driven by scale and distribution strength

Overview

• The Jammu facility is now operational, adding manufacturing scale and driving operational performance

• Recorded 17% emerging channel growth, led by Quick Commerce and E-commerce.

Portfolio splits basis value performance

Segmental Split

Revenue Growth in Alkaline Segment
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Batteries – Portfolio

1.3 billion+ Dry cell batteries sold annually 

Our
Offerings

82%
Carbon zinc 
batteries

11%
Alkaline batteries

1%
Rechargeable and Coin 
Batteries

6%
Accessories 
& others



16

Batteries – Strengthening the Core, Innovating for Tomorrow
Scaling up with High-Performance Alkaline and adjacent innovation

Engineering Tomorrow's Portfolio

Strengthening leadership through reliability and innovation

AdjacenciesCore



17

Innovation in Liquid Vapouriser
Pioneering a First-of-Its-Kind Rechargeable Portable Liquid Vaporizer; Patent Applied

Image Placeholder

Shaping the Future Portfolio for Maximized Value
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Mosquito Racquets
Redefining Mosquito Protection with Ready-to-Use Solutions

Image Placeholder

Strengthening Leadership in Mosquito Protection Solutions
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Battery-operated
35%

Rechargeable 
flashlights 65%

Revenue
Spilt for 
Q2 FY27

26.8 

35.8 

Q2FY26 Q2 FY27

Revenue Growth in Rechargeable Segment

Segmental Split

Portfolio splits basis value performance

Battery-operated
• Continues to anchor mass market demand, driving replacement led consumption

Rechargeable

• Sustained 33%+ revenue growth, reinforcing its position as a key growth engine

• Driving growth through continuous product innovation and value-led pricing.

Overview
• Leveraging brand strength and retail reach to accelerate growth in rechargeable flashlights

17 million+ flashlights sold annually
INR Crore

Segmental Performance –

Flashlights   
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OTT / TV Spots

Innovation in Flashlights

Shaping the Future Portfolio for Maximized Value

Innovation-led differentiation, premiumisation and distribution reach to reshape our portfolio
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Segmental Performance – Lighting   

Revenue Growth in rechargeable LED’s

Segmental Split

Emergency LED
22%

Professional 
Luminaire

11%

Luminaire 
16%

Other LED & 
Accessories

51%

Revenue
Spilt for
Q2 FY27

18.0 
22.8 

Q2 FY26 Q2FY27

Revenue: Emergency LED

Overview

• Strengthened our position in the Emergency LED Bulbs segment, achieving 26% YoY growth.

• Maintained strong growth momentum in the Electrical Accessories business.

• Mitigated the impact of inflation through targeted price increases.

INR crore

Portfolio splits basis value performance
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Lighting – Portfolio

36 million+ LED lights sold annually

Our Offerings

Bulbs and Battens

Emergency LED

Panels and luminaires

Downlights & Spotlights

Accessories| MCB | Wire

Festive Lighting

Indoor Architectural 

Commercial Lighting

Industrial Lighting

Facade Lighting

Street Lighting

Flood Lights

Core Lighting

Outdoor landscape & Architectural 
Lighting

Consumer 
Lighting

Professional 
Lighting
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Delivering Next-Generation Lighting & Accessories Solutions
Targeting faster revenue growth: focus on premium offerings

Targeted Innovation for Higher Value
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Unlocking growth through high-impact consumer campaigns

OTT / TV Spots

TOI
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For more information, please visit  www.eveready.in

OR contact:

Anirban Ghosh

Eveready Industries India Ltd.

Email: anirban.ghosh@eveready.in

Ashish Sahu

Adfactors PR Private Limited

Email:Teameveready@adfactorspr.com
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Disclaimer

Cautionary note concerning forward-looking statement
Certain statements made in this presentation relating to the Company’s objectives, projections, outlook, expectations,
estimates, among others may constitute ‘forward-looking statements’ within the meaning of applicable laws and
regulations. Actual results may differ from such expectations, projections etc., whether express or implied. These forward-
looking statements are based on various assumptions, expectations and other factors which are not limited to, risk and
uncertainties regarding fluctuations in earnings, competitive intensity, pricing environment in the market, economic
conditions affecting demand and supply, change in input costs, ability to maintain and manage key customer relationships
and supply chain sources, new or changed priorities of trade, significant changes in political stability in India and globally,
government regulations and taxation, climatic conditions, natural calamity, commodity price fluctuations, currency rate
fluctuations, litigation among others over which the Company does not have any direct control. The company cannot,
therefore, guarantee that the ‘forward-looking’ statements made herein shall be realized. The Company, may alter, amend,
modify or make necessary corrective changes in any manner to any such forward looking statement contained herein or
make written or oral forward-looking statements as may be required from time to time based on subsequent
developments and events
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