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To, 
The Manager - DCS   
BSE Limited 
Phiroze Jeejeebhoy Towers, 
Dalal Street, Mumbai – 400 001 
Scrip Code: 544519 

The Manager - Listing Department 
National Stock Exchange of India Ltd. 
Exchange Plaza, Bandra-Kurla Complex, 
Bandra (East), Mumbai- 400051 
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Dear Sir / Ma’am, 
 

ISIN: INE198501012 
Dear Sir / Ma’am, 
 
Subject: Press Release 
 
Kindly ϐind enclosed herewith a press release relating to announcement for acquisition of Chawla 
Brothers- partnership ϐirm. 
 
Kindly take the same in your record. 
 
Kindly take the above in your record. 
 
Thanking you, 
 
Yours faithfully, 
 
 
 
For Euro Pratik Sales Limited 
 
 
 
Shruti Kuldeep Shukla 
Company Secretary & Compliance Officer 
Encl: As stated above 
 



 

 

 

Euro Pra(k Sales Ltd. acquires 51% Stake in Chawla Brothers for ₹ 33.20 Cr   

Strategic Move to Further Strengthen Presence and Build a Scalable Integrated Distribu(on 
PlaIorm 

Mumbai, 23rd March 2026: Euro Pra(k Sales Limited, a leading player in the organised decora(ve wall 
panels and interior solu(ons industry, has announced the acquisi(on of a 51% stake in Chawla Brothers, 
a well-established decora(ve surfaces business in North India. The acquisi(on, valued at ₹33.2 crore 
(including capital infusion of ₹4.1 crore), is expected to be completed by March 31, 2026, and will be 
funded through internal accruals, reflec(ng the company’s strong balance sheet. The business is expected 
to generate a projected revenue of ₹ 80 crore in FY27. 

This marks the company’s second strategic acquisition within the last four months, following the 
acquisition of URO Veneer World, which enabled Euro Pratik to strengthen its presence in the southern 
market. Together, these acquisitions reflect the company’s focused strategy to expand its geographic 
footprint and deepen its presence across India. 

Chawla Brothers, founded in 1978, has built a strong reputation over five decades, with a robust presence 
across Punjab, Haryana, Jammu & Kashmir and Himachal Pradesh. The firm has a strong reach across Tier 
2, Tier 3 cities and towns and operates across both wholesale (B2B) and retail (B2C) segments. It has an 
extensive distribution network of over 450 dealers, operates from key locations in Jalandhar and 
Ludhiana, and serves a diverse customer base including architects, builders, contractors, OEMs, and retail 
consumers. 

CommenHng on this strategic direcHon, Mr. PraHk Singhvi, Chairman and Managing Director, Euro PraHk 
Sales Limited, said, “This acquisi*on is a key milestone in our growth journey as we con*nue to build a 
strong pan-India presence. Following the successful integra*on of URO Veneer World in South India, the 
acquisi*on of Chawla Brothers strengthens our foothold in North India. With a net debt-free balance sheet 
and strong internal accruals, we are well-posi*oned to pursue value-accre*ve growth opportuni*es while 
enhancing our distribu*on capabili*es and product reach. We will con*nue to evaluate strategic 
acquisi*on opportuni*es as they arise”. 

The acquisition is expected to significantly strengthen Euro Pratik’s presence in the northern market and 
accelerate product penetration in underpenetrated regions. By leveraging Chawla Brothers’ established 
dealers’ network, Euro Pratik aims to enhance market access across both wholesale and retail channels. 
The integration will enable a gradual replacement of competing products with Euro Pratik’s own offerings, 
driving higher revenue and expanding overall market reach.  

Additionally, the company will benefit from strong relationships with architects, builders, and interior 
designers, while capitalising on Chawla Brothers’ regional brand equity. Improved logistics efficiency 



 

through existing infrastructure and a deep understanding of local customer preferences are expected to 
further support sustainable growth. 

About Euro PraHk Sales Limited 

Euro Pra(k is one of India’s leading and largest organised brands in the Decora(ve Wall Panel and 
Laminates industry, holding a market share of over 16% in the organised wall panel segment. Known for 
its design-driven approach, the company has launched over 113+ product catalogues, offering 30+ product 
categories and 3,000+ designs that are sustainable, an(bacterial, an(fungal, and water-resistant. 
Opera(ng through a fixed asset-light business model with 36 contract manufacturers across India and 
abroad, Euro Pra(k has built a strong distribu(on network spanning 138+ ci(es, 188 distributors, and 
184,162.50+ sq. k. of warehouse space in Bhiwandi, ensuring wide market reach and opera(onal 
efficiency. Driven by innova(on and strategic growth, Euro Pra(k has expanded its global presence through 
subsidiaries in the U.S., the UAE, and Europe, supported by strong financial fundamentals. With a proven 
track record, comprehensive product pormolio, collabora(ons with architects, interior designers, and 
furniture manufacturers, and a focus on sustainable design, Euro Pra(k con(nues to strengthen its posi(on 
as a pioneer in decora(ve wall solu(ons across domes(c and interna(onal markets. 

For more details, please visit: hops://europra(k.com 

About Chawla Brothers 

Founded in 1978, Chawla Brothers is an established player in the plywood and decora(ve surfaces 
industry, with a strong presence across Punjab, Haryana, Jammu, and parts of Himachal Pradesh. 
Opera(ng from Jalandhar and Ludhiana, the company offers a wide range of interior and surface solu(ons, 
supported by over 50,000 sq. k. of warehousing and an experience-led retail format catering to architects, 
contractors, OEMs, and end users 

Safe Harbor 

Certain statements in this “Release” may not be based on historical informa(on or facts and may be 
“forward looking statements” within the meaning of applicable securi(es laws and regula(ons, including, 
but not limited to, those rela(ng to general business plans & strategy of the Company, its future outlook 
& growth prospects, future developments in its businesses, its compe((ve & regulatory environment and 
management's current views & assump(ons which may not remain constant due to risks and 
uncertain(es. Actual results could differ materially from those expressed or implied. The Company 
assumes no responsibility to publicly amend, modify or revise any statement, based on any subsequent 
development, informa(on, or events, or otherwise. This “Release” does not cons(tute a prospectus, 
offering circular or offering memorandum or an offer to acquire any shares and should not be considered 
as a recommenda(on that any investor should subscribe for or purchase any of the Company’s shares. The 
financial figures in this “Release” have been rounded off to the nearest whole number. The financial results 
are standalone financials unless otherwise specified. 

 

 



 

For more informa+on on the Company, please log on to www.europra+k.com or contact:  

Media Contact: 

Sajana Nair| Concept Public Rela+ons | Tel: +91 8793617295 | Email: sajana@conceptpr.com 

Devyani Tandon| Concept Public Rela+ons | Tel:  +91 98333 09344 | Email: devyani@conceptpr.com 

Investor Rela+ons Contact: 

Mamta Nehra I MUFG IR I Tel: +91 9987903500 I Email: mamta.nehra@in.mpms.mufg.com 

Aryan Sumra I MUFG IR I Tel: +91 9867165749 I Email: aryan.sumra@in.mpms.mufg.com 

 

 

---ends--- 


		2026-03-23T09:07:30+0530
	SHRUTI KULDEEP SHUKLA




