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“The second half of FY25 continued to witness a challenging operating environment, particularly due to persistent headwinds in the
channel ecosystem across our key industries. Despite this, Ducol Organics & Colours Ltd. reported Revenue from Operations of ₹38.77
crore in H2 FY25, as compared to ₹37.83 crore in H2 FY24, registering a modest Y-o-Y growth of 2.48%. The flat topline performance
reflects the broader industry headwinds that prevailed throughout the last financial year. But on the bright side, the volumes sales have
grown by over 13% in the year reflective of our strong position in the industry.

While the external environment remained constrained, we have taken significant strategic steps internally to strengthen the foundation
for future growth. We have invested in acquiring talent across key functions, aimed at enhancing both our organic and inorganic growth
capabilities. These efforts are expected to yield results in the medium to long term by improving execution, innovation and market
responsiveness.

As part of our strategic growth roadmap, the Company entered into a Share Purchase Agreement with Bitumag Industries Pvt. Ltd., a
leading player in polymer-modified bitumen-based waterproofing membranes. Headquartered in Vadodara, Gujarat, Bitumag is certified
company known for its high-performance waterproofing solutions catering to the construction and infrastructure sectors. The acquisition
enables Ducol to diversify into the non-pigment dispersion space and expand into the fast-growing waterproofing and construction
chemicals market, backed by strong product synergies and shared customer segments.

For the full year, FY25 Revenue stood at ₹77.35 crore, up 2.58% from FY24. EBITDA grew by 4.8% to ₹7.28 crore, while PAT for the year
stood at ₹4.62 crore. Our cash flows remain robust, reflecting the strength of our operations and prudent financial management.

As market conditions begin to stabilize, we are shifting our focus firmly towards our long-term growth priorities, confident in the
resilience of our strategy and the strength of our foundations. Our focus remains on expanding our product offerings and geographic
footprint, deepening customer engagement and driving sustainable growth through strategic initiatives.

We remain grateful to our team, customers, partners, and stakeholders for their continued trust and support. Together, we are building a
stronger, more future-ready Ducol.”
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https://www.bitumag.co.in/products/torch-membranes.html
https://www.bitumag.co.in/products/protection-board.html
https://www.bitumag.co.in/products/self-adhesive-membranes.html
https://www.bitumag.co.in/products/liquid-applied-membrane.html
https://www.astuteanalytica.com/
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FMCG Rubber Plastics Paint Textile Paper Ink Water Proofing &

Construction 
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mailto:pardeepkhanna@ducol.com
https://www.ducol.com/home.html
mailto:Disha.shah@adfactorspr.com
https://www.adfactorspr.com/
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