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Disclaimer

This Presentation is for information purposes only and is not intended to be an advertisement and does
not constitute or form part of and should not be construed as any offer or invitation for sale or
subscription of or solicitation or invitation of any offer to buy or subscribe for any securities, nor shall it
or any part of it form the basis of or be relied on in connection with or act as an inducement to enter
into any contract, commitment or investment decision in relation thereto in India, the United States or
any other jurisdiction. This Presentation is not intended to be a prospectus (as defined under the Indian
Companies Act, 2013, as amended) or an offer document under the Securities and Exchange Board of
India (Issue of Capital and Disclosure Requirements) Regulations, 2018, as amended (“SEBI ICDR

Regulations”).

The information set out herein is provided only as at the date of this Presentation (unless stated
otherwise), its accuracy is not guaranteed, and it may be subject to updating, completion, revision,
verification and amendment without notice and such information may change materially. This
Presentation is based on the economic, regulatory, market and other conditions as in effect on the

date hereof.




D.P Jewellers

A BOND OF TRUST SINCE 1940

N 4

01

Performance
Highlights

04

02

Industry
Dynamics

AGENDA

03

Company
Overview

\ 4

Way Forward

03

Annexure

Vo,
y.?
& /
A
4
Y 4
2
LY
A8
Y,
y
%I/
;v‘\
V/: / ./
£37
i/
V4
y
Vo)
J Y
%
L"
) 4
Vi
/ 7
)
JoV
V.
&)




D.P Jewellers
¢

Performance
Highlights




Mr. SANTOSH KATARIA

Chairman and Managing Director

Management Commentary

“We are pleased to commence FY27 with a healthy performance in the first quarter despite the

Adhik Maas period falling entirely within the quarter. Revenue grew by 58 % YoY, supported by

strong festive purchases during key occasions such as Akshaya Tritiya, Poila Baisakh, Baisakhi,

along with the onset of the summer wedding season.

Customer demand remained healthy across our markets during the quarter, supported by both
consumption-led and investment-led purchases. We witnessed encouraging traction in our gold
exchange business and D.P. Swarna Plus Scheme, reflecting customers' increasing preference for
planned jewellery purchases and efficient monetisation of existing gold holdings. Following recent
government announcements and heightened customer awareness, participation in gold exchange
transactions strengthened further, with old gold exchange contributing approximately 25% of total
sales in Q1 FY27.Expansion continues to remain a key pillar of our long-term growth strategy. We
are steadily deepening our presence across high-potential markets through a disciplined store

rollout approach.

As we continue to execute our growth roadmap, we remain confident in the strength of our
business model, customer base and focused expansion strategy. Supported by our strong brand
heritage, proven store economics and disciplined execution, we remain fully committed to our

long-term vision and creating sustainable value for all stakeholders.”



Total Revenue (X CR)

854

541

Q1FY26 Q1FY27
Gold (X CR)
781
491

Q1FY26 Q1FY27

Consolidated Financial Highlights - Q1FY27 E

EBITDA (X CR)

94

Q1FY26 Q1FY27

Revenue Mix by Category

Silver (X CR)

40
16
Q1FY26 Q1FY27

Profit After Tax (X CR)

64

Q1FY26 Q1FY27

Diamond (X CR)

29

Q1FY26 Q1FY27



Standing Tall as Leaders in Footfall to Conversion Ratio

89%

o 86% 87% 87%
85% 84% 82% 819
2,34,661
1,96,141 2,03,495
1,58,460
1,29,946
95,459
80,433
FY20 FY21 FY22 FY23 FY24 FY25 FY26 Q1FY27*

m\Valk In Conversion %
*As on 30t June 2026



Q1FY27 Store wise Footfall to Conversion

Total Walk in Total Walk Out Conversion %
Ajmer 2,020 340 83%
Banswara 1,979 104 95%
Bhilwara 2,049 350 83%
Bhopal 4,555 905 80%
Indore 10,141 2,048 80%
Kota 3,588 697 81%
Neemuch 3,134 523 83%
Ratlam 2,857 152 95%
Ratlam Il 2,629 225 91%
Udaipur 8,305 2,049 75%
Ujjain 6,222 1,669 73%
Dhar 4,275 983 77%

Grand Total 51,754 10,045 81%




A Glimpse into Elegance: Our Recently Opened Showrooms

Inaugurated a new showroom in Dhar, Madhya Pradesh, marking a strategic
expansion into a culturally significant jewellery market in Central India.

Dhar has a long-standing legacy as a trust-driven jewellery market, where
purchases are influenced by heritage, purity, and strong generational relationships
rather than short-term trends.

The showroom is strategically located in Happy Villa Colony, Dhar, and spans
approximately 3,000 sq. ft., enhancing accessibility for customers in the city as
well as nearby towns.

The store has been thoughtfully designed to align with regional preferences for
traditional and bridal jewellery, while offering a refined and modern retail
experience.

Successfully Inaugurates a Second Showroom in Ratlam, Madhya Pradesh,
Further Expanding Footprint in Central India

The new showroom spans approximately 15,000 sq.ft. of super built-up area and is
built on a 3,150 sq.ft. plot with a contemporary Basement & Ground+4 floor design.

The retail area will be spread across the basement, ground, and first floors with
9,450 sq.ft. while the upper floors are reserved for office and administrative
functions.

With both showrooms now operational in Ratlam, customers will have access to an
even wider range of jewellery collections and the flexibility to visit either store as per
their convenience



Accelerating Omni-Channel Capabilities to Expand Customer Reach

C @ O https//www.dpjewellers.com B AY 8¢

& 1800-202-0339 D. P. ABHUSHAN LIMITED Gold 24KT/[1g - 15,550 ~

@ Welcome

Live Rates: Gold 22K: ¥7,786 / gram

Q © @R

D.P. Jewellers

Gold Jewellery Diamond Jewellery All Jewellery Earrings Gifting Collections

Gold Jewellery Diamond Jewellery More Jewellery Occasion

\

A Legacy Set In Diamonds ® ®

Earrings Earrings -1 Toe Ring [ Bichi Daily Wear

Bracelets y Bracelets Gajra Bangle Casual Wear (

Discover diamond masterpieces

Explore Collections >

Rings Rings Sara [ Ear Chain Party Wear

Necklace Necklace Maang Tikka Office Wear

Pendant Pendant Gold Nath # Traditional

Sops oy Poiie Ongoing initiatives to expand our

Beautiful jewellery for every budget

Mangalsutra Mangalsutra

presence across leading third-
party e-commerce platforms,

including Amazon.

D.P. Abhushan Limited has strengthened its digital commerce presence with the launch of its e-commerce website and mobile application
available on Play Store and App Store, along with active expansion across leading online marketplaces.
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Leveraging Fest & Exhibitions to Broaden Brand Exposure

D.P. Jewellers
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Targeted exhibitions initiatives have significantly boosted brand reach, driving revenue growth across key markets
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Strengthening Brand Visibility Through Strategic Sports Sponsorship

' Central India’s Most Trusted
Jewellery Brand

DP
D.P Jewellers
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Strategic sponsorship of the Madhya Pradesh League (Scindia Cup) 2026 enhanced D.P. Jewellers' brand visibility




D.P. Swarn Plus: Structured Gold Accumulation Scheme

Industry Context

Government raised the import duty on gold (and silver)
from ~6% to 15%.

Government encouraging reduced lump-sum gold
buying

Purpose:

Reduce gold imports (India imports most of its
gold)

Protect foreign exchange reserves

Control trade deficit and rupee depreciation

Objective:

Reduce non-essential imports

Support currency stability and reserves

Our Strategy — DP Swarn Plus Scheme

Structured Monthly Gold Accumulation
* 10-monthinstallment plan (Rs. 5,000+ monthly)
 Customers accumulate gold grams over time

* Benefit from average gold price

Customer Incentive

Strong Value Proposition

Redemption within 301 to 330 days
* Up to: 40% discount on making charges (Gold)

* 50% discount on making charges (Diamond)

Advance Price Hedging for Customers

¢ Gold locked month-by-month = reduces volatility
risk

* Encourages planned purchase vs price-timing
behaviour

Consistent Demand and Customer Lock-In
* Mandatory redemption into jewellery (no cash)

* Creates 100% pipeline conversion into sales

Affordability + Discipline

* Converts high-ticket purchase into monthly
manageable outflow

* Aligns with Indian savings behaviour

In a high gold price regime, our Swarn Plus scheme structurally converts demand into a forward-booked pipeline, improving visibility and reducing volatility

13
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Industry Overview

Indian Retail Gems & Jewellery Market Size- By Value (In X Billion)

_________ T 12,784

11,310

T 10,024

2021 2022 2023 2024 2025

Demand Side Drivers

Growing discretionary income

Weddings and Festivals Drive Domestic
Demand

Rising young urban population that prefers
to be updated with latest fashion

Expanding omni-channel and digital
engagement.

Shift Toward Branded and Organised Retail

Increasing role of diamonds and studded
jewellery

Tier-1l/l1ll market expansion.

Source: IMARC Group, CareEdge Research

2026P 2027P 2028P 2029P 2030P

Supply Side Drivers

Eased FDI policy: India now allows 100%
foreign direct investment in the jewellery
sector.

Mandatory BIS marking for gold jewellery
ensures quality check

Strong skill sets in India in terms of
manufacturing and craftsmanship

Gold Metal Loan scheme for manufacturers
boosting production

Emergency Credit Line Guarantee Scheme
supports MSMEs, benefiting over 90% of the
gems and jewellery sector

Indian Retail Gems and Jewellery Break up by region

North-East
2%
East
11%
South
40%
North
21%
South India dominates the jewellery retail
landscape with ~40% market share, while
South and West/Central regions together
West & account for nearly two-thirds of total industry
Central demand.
26%

Gems and Jewellery Market Breakup- By Material Type & Category

Sll\zer Ot;l/ers Occasional Wear
. 5% ° 10%
Diamond
10%
; Bridal
Dai Yy Wear 56%
34%
Gold
80%
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563.40

Industry Overview

Gold Jewellery Consumption in CY25 (in tonnes) Organized jewellery retail is projected to grow creating a significant
opportunity for Branded players

Indian Gold Jewellery CY25 Market Split by Organised and Unorganised Segments

511.40

Organized
37%

India Greater China USA Russia Turkey

Key jewellery retail highlights shaping 2026 and beyond

» India’s gold demand is projected to remain in the range of 600-700 tonnes in 2026, with rising investment demand offsetting weaker

YV V.V VYV V V VY

jewellery consumption due to elevated gold prices.

Digital-first and omni-channel brands are popularizing lab-grown diamonds, creating new market segments.
Jewellers are introducing contemporary designs to meet modern lifestyle needs, moving beyond traditional styles.
Affordable, high-fashion jewellery using alternative metals (e.g., surgical steel, brass) is emerging as a major category.
Stores are evolving into immersive spaces with virtual try-ons, diamond testing labs, and interactive experiences.
Digital facades, AR/VR-enabled displays, and interactive windows are redefining store branding.

Online platforms are enabling global reach for Indian brands and vice versa, targeting NRls and international buyers.

Online-first brands are leveraging tech for design, marketing, and customer engagement before moving to physical retail.

Source: IMARC Group , CareEdge Research
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Strong Interestin Lab-
Grown Diamonds.
Affordable pricing and
growing awareness among
younger consumers are
driving demand for lab-
grown diamond jewellery,
particularly in fashion and
everyday wear segments.

Consumers are increasingly
purchasing jewellery for
regular use rather than only
weddings and special
occasions, driving demand
for lightweight and versatile
collections.

Source: IMARC Group , CareEdge Research

Market Trends

Jewellery blending

traditional craftsmanship
with contemporary
aesthetics is witnessing
strong traction, particularly
among younger consumers
seeking multi-occasion
wear

Virtual try-ons, AR/VR-
enabled displays, digital
catalogues, and omni-
channel engagement are
enhancing customer
convenience and
redefining jewellery
retailing

Rising disposable

incomes and growing
jewellery penetration in
emerging Tier Il & Tier Il
cities continue to support
industry expansion,
creating significant
opportunities for
organised retailers

Consumers are increasingly
favouring branded retailers
due to greater trust,
transparency, certification,
and wider design choices,
supporting the shift from
unorganised to organised
players

17
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D. P. Abhushan at a Glance

86+

Years of Legacy

53,650 sq ft

Total Store Area
(As on 30" June 26)

~I1.57 Lakns

Average Ticket Size
(Q1FY27)

4.7

Inventory Turnover

Ratio
(FY26 Annualised)

4th

Generation Business

”?7.58 Lakhs

Average Revenue per sq.ft
(FY26)

Others

Festival &
Light weight

18%

12

No. of Stores

%339 Cr

Average Revenue per store
(FY26)

Product Category

Mix Wedding

62%
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D. P. Abhushan : A Briefl History

Leadership transition from Late Shri Under the guidancg of Late Shri
Dhulchand Ji Kataria to Late Shri Manohorlal Kataria and Shri

Panna Lal Ji Kataria and then to Late Ratanlal Ji Kataria, and now led by Commitment to quality and
Originally a partnership firm, Shri Manoharlal Ji Kataria & Shir Santosh Kataria, Vikas Kataria , transparency to develop
converted into a limited Ratanlal Ji Kataria, ensuring the Anil Kataria and Sanjay Kataria strong brand recognition.
company in 2017 under the continuity of values. skillful management has been the
Company Act 2013 hallmark
LEGAL STRUCTURE SUCCESSION MANAGEMENT CORE VALUES

? ! ? ?
1o ' BH & e G

o]
! ! l ! l

AC\VEE\VAE\ u E;g

ESTABLISHMENT FOUNDER'S LEGACY EXPANSION CUSTOMER TRUST VISION

D.P. Jewellers, a venture of Late Shri Dhulchand Ji Over 86 years, evolved into a Acknowledged as the “Most Preserving tradition while
D.P. Abhushan Ltd., Kataria, was the pioneer of retail chain with branches in Trusted Jewellery Brand in redefining D.P. Jewellers under
originated in Ratlam, this business and is Ratlam, Indore, Udaipur, and Central India” catering to a the dynamic leadership of the

Madhya Pradesh renowned for his vision. other cities. loyal global customer base. younger generation



Through Generations: Upholding Tradition & Innovation

A

FIRST GENERATION
MR. DHULCHAND KATARIA

= Established D.P. Jewellers in
Ratlam, Madhya Pradesh.

= Laid the foundation of the
venture during challenging
times of India's struggle for
independence.

MR. PANNA LAL KATARIA

= Continued the legacy of D.P.

Jewellers.

= Emphasized purity and
transparency as the brand's
core values.

= Expanded the business.

A

THIRD GENERATION

MR. MANHORLAL KATARIA/
MR. RATANLAL KATARIA

= Managed the growth of D.P.
Jewellers into a retail chain
with branches across multiple
cities.

= Maintained the brand's
reputation for purity and
transparency

MR. ANIL KATARIA/
MR. SANJAY KATARIA/
MR. SANTOSH KATARIA/
MR. VIKAS KATARIA

= [eadingthe company with a
focus on fair and transparent
business practices.

= Working to uphold the trust of
millions of customers.

= Emphasizing dedication to
quality and customer
satisfaction.



RATLAM

1940

The journey of D.P.
Jewellers began

INDORE

2010

Inaugurated
Indore showroom

2017
* DP Abhushan
Listed on NSE-
SME
* Expanded Indore
Showroom

BHOPAL

2015

Inaugurated
Bhopal Showroom

2012

Inaugurated
UDAIPUR Udaipur Showroom

Journey & Milestones

UJJAIN BHILWARA / 2024

showroom Banswara showroom

2020  Listed on BSE
* Inaugurated Ujjain showroom * Inaugurated
* Inaugurated Bhilwara Ajmer showroom
showroom * Inaugurated
* Migrated to main board of Neemuch
NSE showroom
2025
Inaugurated RATLAM-II
second showroom
at Ratlam & Dhar
BANSWARA
2021 2022 2026
Inaugurated Kota Inaugurated Launched D.P. Abhushan

E-commerce website &
Mobile Application

22



An Array of Offerings: D.P. Abhushan’s

Versatile Product Range

Shop by Collection

Wedding
Jewellery

Flower
Collection

Mewar
Collection

Dohra
Collection

Valentine
Jewellery

Traditional
Jewellery

Idol
Collection

Lightweight and
trendy jewellery

Shop by Products

Chains

Armlets

Pendants

Nose Rings

Rings

Gajrahs

Bangles &
Jewellery sets

Mangal sutra

DP

23



Rani Rupmati Collection: A New Addition to Our Product Portifolio

%m& %pﬂm& &Mm

The woman who carries the strength of a
Fortress and the soul of a Melody
THE NARTAKI _Q@@9_>
Each pendant captures the Queen in Abhinaya

THE SPIRIT OF MANDU ﬁ g/ygc[a/ J/WUCQM (2/ ﬂle

t” 0 “lu.uw The intricate leaf-work and Jali patterns

N S Rwi mali '
- f. 'T et 4
1 d From the repetitive bead-and-pod chains

inspired by the ancient baobab trees .I sfh |'O 2 4fh qu, 2 02 6
: @0@ : :

—— QO

Exclusive Showcase of the Rani Rupmati Collection at Kota
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Business Model

Centralized purchasing at Ratlam ensures smooth inventory flow, minimizing dead stock and maximizing operational

efficiency across all stores within a 300-kilometer radius

The company conducts periodic inventory
reshuffling, aiming for an average store duration
of maximum of 180 days before rotation,
prioritizing stock turn, which typically exceeds
the industry average at 5to 6

Considers the designs of jewellery
and make them available according
to customer specific preferences
through our customised jewellery
offerings

Distribution Network Customized Design Offerings Inventory Management

Currently operates through 11
stores and now focusing on
expansion of the stores through
company owned stores.

& O =
|

Sourcing & Manufacturing Focused Region Lower Operating Cost
Gold, Silver & Diamond are sourced from Prioritizes gold jewellery due to the Operating in tier 2 and tier 3 cities
Bullion Dealers, DTC Sight Holders and cultural and economic topography of enables the company to reduce its
Exchange from customers. Manufacturing central India which creates a constant expenses and benefit from easier
of Jewellery is outsourced through demand for gold jewellery specifically for and more economical logistics
Nationwide Network of Goldsmith and occasions such as weddings movement of inventory

Vendors



1) RATLAM (M.P.)

= Since 1940
= Store Size 2,100 sq. ft*
= Rented Premise

4 BHOPAL (M.P.)

= OpenedinMay 2015
= Store Size 4,450 sq. ft*
= Rented Premise

7) KOTA (RAJ.)

= OpenedinlJanuary 2021
= Store Size 2,830 sq. ft*
= Rented Premise

10 NEEMUCH (M.P.)

= Openedin November 2024
= Store Size 3,800 sq. ft*
= Rented Premise

*Sq.ft shown as retail area

Retail Presence Across Central Indian Regions

2 INDORE (M.P.)

= Openedin 2010 and
Expanded in 2017

= Store Size 9,000 sq. ft*

= Owned Premise

5) UJJAIN (M.P)

= Opened in August 2020
= Store Size 3,520 sq. ft*
= Rented Premise

g » BANSWARA (RAJ.)

= OpenedinlJanuary 2022
= Store Size 3,350 sq. ft*
= Rented Premise

11) RATLAM (M.P))

= Opened Second Showroom
in April 2025

= Store Size 9,450 sq. ft*

= Rented Premise

3% UDAIPUR (RAJ.)

= Openedin April 2012
= Store Size 5,050 sq. ft*
= Rented Premise

6) BHILWARA (RAJ.)

= Openedin October 2020
= Store Size 4,000 sq. ft*
= Rented Premise

o) AJMER (RAJ.)

= Opened in September 2024
= Store Size 3,100 sq. ft*
= Rented Premise

12) DHAR (M.P.)

= Openedin March 2026
= Store Size 3,000 sq. ft*
= Rented Premise

Plans to Expand in Tier 2 & 3 Cities in Madhya Pradesh, Rajasthan,
Chhattisgarh , Gujarat and Maharashtra in upcoming 5 years.

26
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D. P. Abhushan’ s Roadmap & Business Outlook

Expanding presence across Gujarat, Maharashtra, Chhattisgarh, Madhya Pradesh, and Rajasthan through a disciplined, research-led approach

backed by detailed regional analysis, customer preferences

The Company has successfully finalized locations for its upcoming showrooms in Jabalpur, Madhya Pradesh and Dahod, Gujarat, with all key
agreements, approvals, and necessary formalities completed. Fit-out and showroom development activities are progressing at both locations,

and the stores are expected to become operational shortly.

The Company’s upcoming Dahod showroom, spanning approximately 3,200 sq. ft., will mark its strategic entry into the Gujarat market under
the COCO model, while the Jabalpur showroom, spanning approximately 3,750 sq. ft., will be its first FOCO model store, supporting asset-

light expansion and wider market reach.

Accelerating Omni-Channel Capabilities to Expand Customer Reach - (E-commerce website launched, mobile app in final testing phase, and active

expansion across leading online marketplaces)

Reducing dependence on fresh gold procurement through exchange-led scheme and Structured Gold Savings Accumulation Scheme, thereby

improving capital efficiency and sustaining sales even at higher gold prices.

Continue to follow a disciplined approach towards gold procurement and inventory management, exchange gold, leveraging Gold Metal Loans
(GMLs) and hedging mechanisms at commodity exchange platform to mitigate gold price volatility while supporting margin stability and working

capital efficiency.

Increasing focus on diamond-studded jewellery as a key revenue driver.

28



» Dealing with transparency,
unchallenged purity and rates
which makes DP Abhushan
customers 1st choice in our

areas.

» Integrity of management is of

absolute importance, and this
cannot be compromised.
Thus, the Managementis
working to stand up to the
expectations of millions of

Customers.

TR

Our Growth Pillars

D.P. Abhushan is a rapidly
expanding company with strong
growth potential and significant
headroom to scale furtherin the
coming years.

The Management is planning to
expand the footsteps of DP in
Gujarat, Chhattisgarh and other
Parts of MP & Rajasthan.

Strategic initiative to broaden its
footprint throughout India via a
self-owned outlets

Sustainability

» DP holds its history from the last

86 years, and team of young and

dynamic entrepreneurs makes

the company to forecast its
brighter future.

» The strengths of Company and
the ever-growing opportunities

coming our way will contribute

towards the sustainability of the

company.

e

DP has built the family of
satisfied customers over a
period of time.

The tradition of wearing DP
Jewellery is running from
generations to generations
which is making our DP family
bigger and stronger.
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InX Crores
Total Income
Cost of good sold
Employee benefit expenses
Other Expenses
Total Expenditure
EBITDA
EBITDA Margin
Depreciation
Finance Cost
Profit Before Tax
PBT Margin
Tax
Profit after Tax

PAT Margin

Income Statement

Q1 FY27
853.63
731.20

11.49
16.94
759.64
93.99
11.01%
2.50
5.28
86.21
10.10%
21.76
64.45

7.55%

Q4 FY26
1338.89
1236.49

11.47
17.94
1265.90
72.99
5.45%
2.71
3.77
66.52
4.97%
15.92
50.60

3.78%

Q1FY26
541.32
461.82

9.01
15.24
486.07
55.25
10.21%
2.63
4.03
48.59
8.98%
12.17
36.42

6.73%

FY26

4070.33

3647.39

40.01

73.26

3760.65

309.67

7.61%

10.76

16.22

282.70

6.95%

70.86

211.84

5.20%
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Management Excellence

Mr. Anil Kataria Mr. SANTOSH KATARIA
Whole-Time Director Chairman cum Managing Director
Anil Kataria aged 54, is the Founder, Promoter and Santosh Kataria aged 47 is the Promoter and

Chairperson cum Managing Director of our Company.
He has been a Director on our Board since May 02, 2017.
He has a rich experience of 25 years in the Jewellery
Industry and additional experience in the plastic
industry as well. He holds a degree of Bachelor of
Engineering (Polymers) from Amravati University
Maharashtra. He is responsible for the expansion and
overall management of the business of the Company.

Whole-Time Director of our Company. He has been a
Director on our Board since May 02, 2017. He has a
vast experience of 30 years in the Jewellery Industry.
He holds a degree of Master of Commerce from Vikram
University, Ujjain (M.P.). He is responsible for the
expansion and overall management of the business of
the Company.

Mr. Vikas Kataria Mr. Manish Laddha
Promoter Chief Financial Officer

Vikas Kataria is a seasoned professional in the
jewellery industry with over 20 years of experience. A
longstanding partner in the renowned firm D. P.
Jewellers since 2003, Mr. Kataria has been deeply
rooted in the business from an early age. His journey
reflects a strong legacy combined with modern
business acumen. During his tenure as Managing
[ ' A Director, Mr. Kataria played a pivotal role in shaping
the strategic direction of D. P. Abhushan Limited,
contributing significantly to its growth and brand
1 positioning in the competitive jewellery market marked
by a focus on operational excellence, and expansion

into new geographies.

Manish Laddha, serves as a Chief financial officer of our
company, a finance leader with over 25 years of post-
qualification experience across jewellery, banking,
manufacturing, trading, and financial services sector.
He brings deep expertise in Financial strategy &
Planning, compliance, taxation, treasury, ERP
implementation, Fund raising and risk management. He
has a proven track record in driving financial
excellence, strengthening governance frameworks, and
partnering strategically to enable sustainable business
growth.




Board of Directors

Mr. MUKESH JAIN Mr. SANSKAR KOTHARI
Independent Director Independent Director

Mukesh Kumar Jain aged 64, is a Non-Executive
Independent Director of our Company. He has been a
Director on our Board since July 15, 2017. He has a vast
experience of 45 years in the wire industry. He holds a
degree of Bachelor of Commerce from University of
Bombay. He is also a director on the board of Kataria
Industries Limited, Navkar Wires Private Limited and
JITO Ratlam Chapter Foundation.

Ms. APURVA LUNAWAT

Women Independent Director

Apurva Lunawat aged 35 is a Non-Executive Woman
Independent Director of our Company. She has been a
Director on our Board since April 19, 2022. She is a
Chartered Accountant by profession with expertise in
Accounts, Finance and Taxation and runs a
proprietorship firm, Apurva Lunawat & Co. She is also a
director on the board of Kataria Industries Limited.

Sanskar Kothari aged 55, is a Non-Executive
Independent Director of our Company. He has been a
Director on our Board since July 16, 2018. He holds a
degree of Master of Business Administration in Finance
and Diploma in Taxation Laws from Bombay University.
He has a rich experience of 35 years in the Electrical
Engineering, Construction, warehousing and Leasing
Industry. He is actively involved in his family business,
Reliable Group Ratlam since 1992. He is also a director
on the board of Reliable Power and Transformer Private
Limited and Yashovardhan Township Private Limited.

Ms. RENU KATARIA

Non-executive Director

Renu Kataria aged 50, is the Promoter and Non-Executive
Director of our Company. She has been a Director on our
Board since June 20, 2017. She has an experience of 24
years in Jewelry Industry. She holds a degree of Bachelor
of Science from Vikram University, Ujjain (M.P.).
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Brand Of The Year In Madhya
Pradesh July 2019
-My Fm Bhopal
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(Anil Ji & Vikas Ji Kataria)
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(Ratlam New Store) - 2025
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<49 -India'S Coolest Store Awards 0

2025-Indian Jeweller /@é
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Most Innovative Marketing
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-International Business Summit

9 & Awards 2023 - Dubai (UAE)
2
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Dpal -Most Trusted Jewellery |
Brand In CentralIndia
(Gaurav Samman Award)

e\éjiﬁ Dec 2024 Qﬁ%

- News 18 MP-CG

" India'S Coolest Next-Gen
Leader (Mr. Aman Ji Kataria)
(Sept 2025)
44 - India’S Coolest Store Awards
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=20 2025-Indian Jeweller A=
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Best Ring Of The Year 2019
(Dec)
- 1J Jewellers Choice Award

() "y ‘,M

Dp Jewellers : Best Family
Managed Business

Jan 2024
<Y, - Retail JewellerMd & CEOQ . x
Awards 2024 M=

¢ Awarded For Our Purity & !

Transparency In The Jewellery
Industry ( Vistaar Esthaapna
Utsav) May 2025

«zg 9 - Vistaar News Y

Y Y

Regional Chain 2026
(Jan 2026)
- Retail Jeweller Md & Ceo

= Awards 2025 s
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THANK YOU

Ms. Atika Jain
Company Secretary & Compliance Officer

investor@dpjewellers.com

Mr. Ajit Mishra Mr. Siddesh Chawan
Investor Relations Investor Relations

ajit.j.mishra@in.ey.com Siddesh.chawan@in.ey.com
+91 9967551378 +91 9930235001
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