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BUSINESS RESPONSIBILITY  
& SUSTAINABILITY REPORTING

SECTION A: GENERAL DISCLOSURES

I.	 Details of the Listed Entity
1. Corporate Identity Number (CIN) of the Listed Entity L51900MH2000PLC126473
2. Name of the Listed Entity Avenue Supermarts Limited (“ASL”, “The Company”)
3. Year of incorporation 2000
4. Registered office address Anjaneya CHS Ltd, Orchard Avenue, Opp. Hiranandani 

Foundation School, Powai, Mumbai – 400076
5. Corporate address B–72/72A, Wagle Industrial Estate, Road No. 33, Kamgar 

Hospital Road, Thane – 400604
6. E-mail suggestion@dmartindia.com
7. Telephone +91 22 3340 0500
8. Website www.dmartindia.com
9. Financial year for which reporting is being done 2025-26
10. Name of the Stock Exchange(s) where shares are listed National Stock Exchange (NSE) & Bombay Stock Exchange 

(BSE)
11. Paid-up Capital INR 651.96 Crore
12. Name and contact details (telephone, email address) of the 

person who may be contacted in case of any queries on the 
BRSR report

Mr Rushabh Ghiya (022-3340 0500 / 022-71230500) 
suggestion@dmartindia.com

13. Reporting boundary - Are the disclosures under this report 
made on a standalone basis (i.e. only for the entity) or on a 
consolidated basis (i.e. for the entity and all the entities which 
form a part of its consolidated financial statements, taken 
together).

Disclosures made in this report pertain to AVENUE 
SUPERMARTS LIMITED. Align Retail Trades Private Limited, 
a subsidiary of ASL, participates in relevant initiatives of the 
Company.

14. Name of assurance provider Grant Thornton Bharat LLP
15. Type of assurance obtained Independent Assurance on Business Responsibility and 

Sustainability Reporting – Core Attributes

II.	 Products/services
	 16.	 Details of business activities (accounting for 90% of the turnover):

S. 
No.

Description of Main Activity Description of Business Activity % of Turnover of the entity

1 Retail Sales Foods 57.90%
Non-Foods (Fast Moving Consumer Goods) 19.82%
General Merchandise and Apparel 22.28%

	 17.	 Products/Services sold by the entity (accounting for 90% of the entity’s Turnover):
S. 
No.

Product / Service NIC Code % of total Turnover contributed

1 Retail Sales 471 (Retail Trade except of  
Motor Vehicles & Motorcycles

100%
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III.	 Operations
	 18.	 Number of locations where plants and/or operations/offices of the entity are situated:

Location Number of Plants* Number of Stores Number of Offices** Total
National Not applicable 500 90 590
International Not applicable NIL NIL NIL

	 *The Company has retail outlets and does not undertake any manufacturing activity

	 **Includes Offices and Distribution Centers

	 19.	 Markets served by the entity:
		  a.	 Number of locations

Locations Number of Locations
National (No. of States) 15 States, 1 Union Territory and National Capital Region
International (No. of Countries) NIL

		  b.	 What is the contribution of exports as a percentage of the total turnover of the entity?
			�   The company does not export any goods / services.

		  c.	 A brief on types of customers
			�   Our offerings cater to a wide Section of consumers. We believe that getting value for money is the most compelling 

factor in daily shopping decision-making across all income groups. The majority of the products stocked by us are 
essential products forming part of basic rather than discretionary spending. Customers recognise us as a one-stop retail 
store chain for daily needs at value for money prices.

IV.	 Employees
	 20.	 Details as at the end of Financial Year:
		  a.	 Employees and workers (including differently abled):

S. 
No.

Particulars Total (A) Male Female
No (B) % (B/A) No (C) % (C/A)

Employees
1 Permanent (D) 20,994 14,671 69.9% 6,323 30.1%
2 Other than Permanent (E) 75,577 42,368  56.1% 33,209 43.9%
3 Total Employees (D+E) 96,571 57,039 59.0% 39,532 41.0%

Workers
4 Permanent (F)

Not Applicable5 Other than Permanent (G)
6 Total Employees (F+G)

		  b.	 Differently abled Employees and workers:
S. 
No.

Particulars Total (A) Male Female
No (B) % (B/A) No (C) % (C/A)

Differently abled Employees
1 Permanent (D) 21 20 95.2% 1 4.8%
2 Other than Permanent (E) 354 293 82.8% 61 17.2%
3 Total Employees (D+E) 375 313 83.5% 62 16.5%

Differently abled Workers
4 Permanent (F)

Not Applicable5 Other than Permanent (G)
6 Total Employees (F+G)
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		  21.	 Participation/Inclusion/Representation of women
Total (A) No and percentage of Females

No (B) % (B/A)
Board of Directors 8 3 38%
Key Management Personnel 5 1 20%

		  22.	 Turnover rate for permanent employees and workers
			   (Disclose trends for the past 3 years)

FY 2025-26 FY 2024-25 FY 2023-24
Male Female Total Male Female Total Male Female Total

Permanent 
Employees

10.7% 15.6% 12.1% 10.5% 13.4% 11.3% 12.9% 16.6% 13.9%

Permanent 
Workers

NA NA NA NA NA NA NA NA NA

V.	 Holding, Subsidiary and Associate Companies (including joint ventures)
	 23.	 (a)	 Names of holding / subsidiary / associate companies / joint ventures

S 
No.

Name of the holding / subsidiary 
/ associate companies / joint 
ventures (A)

Indicate whether 
holding / Subsidiary 
/ Associate/ Joint 
Venture

% of shares held by  
listed entity

Does the entity indicated at column 
‘A’, participate in the Business 
Responsibility initiatives of the 
listed entity? (Yes/No)

1 Align Retail Trades Private Limited Subsidiary Company 100% Yes (in relevant initiatives of ASL)
2 Avenue E-Commerce Limited Subsidiary Company 99.77% No
3 Avenue Food Plaza Private Limited Subsidiary Company 100% No
4 Nahar Seth & Jogani Developers 

Private Limited
Subsidiary Company 90% No

5 Reflect Healthcare & Retail Private 
Limited

Subsidiary Company 100% No

		�  *The Company has investment in equity share capital of FP Ampere Energy Private Limited (investee) w.e.f. 24th October, 2024 of 26%, however since the Company 
does not exercise significant influence over financial and operating policy decisions of the investee, it is not being considered as an Associate Company.

VI.	 CSR Details
	 24.	 (i)	 Whether CSR is applicable as per section 135 of Companies Act, 2013: YES

		  (ii)	 Turnover (in C): INR 66,968 crores

		  (iii)	 Net worth (in C): INR 25,520 crores
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VII.	 Transparency and Disclosures Compliances
	 25.	� Complaints / Grievances on any of the principles (Principles 1 to 9) under the National Guidelines on Responsible 

Business Conduct:
Stakeholders Web Link  

of Policy*
FY 2025-26 FY 2024-25

#of 
Complaints

Pending 
Resolution

Remarks #of  
Complaints

Pending 
Resolution

Remarks

Communities Yes 0 NA 0 NA -
Investors 
(Other than 
shareholders)

NA NA NA NA NA -

Shareholders Yes 1 0 0 0 -
Employees Yes 685 29(1) 535 19(1) -
Customers Yes 0 NA 0 NA -
Value Chain 
Partners

Yes 0 NA 0 NA -

		  1.	 Resolved in April / May of the following financial year.

			�   *ASL as an organisation is conscious about all grievances / complaints received from its stakeholders. Our Business Responsibility Manual and Vigil 
Mechanism / Whistle-Blower Policy provide a robust framework for dealing with concerns and grievances raised by any stakeholder. We have also engaged a 
reputed third party which runs an independent Ethics Helpline (Web based complaints, toll-free telephone number, email and post complaints can be logged 
by all employees).

			�   Each of our stakeholders has an option to register any grievance / complaint through the feedback section of our 
website. In addition, they can also register their grievance / complaint through a central helpline number, email and 
post. Customers have a further option of raising grievances / complaints through a Digital Kiosk at our stores as well 
as a Register at our stores. Through a formal mechanism we address each grievance / complaint. Due care is taken 
to maintain complete confidentiality of all grievances / complaints received. Our Senior Management Team is directly 
involved in all critical issues. They also periodically review feedback and suggest corrective actions in our internal 
processes, where required.

			�   Business Responsibility Policy Manual: 

			�   https://api.dmartindia.com/corporate/content/file/v1/5/7GLFF4Pzr5Oo29UF6wFnUim01683903481/Business%20Responsibility%20and%20Sustainability%20Policy%20Manual%20.pdf

			��   Feedback Section of our website: https://www.dmartindia.com/feedback

			�   Vigil Mechanism / Whistle-Blower Policy - 

�			�   https://api.dmartindia.com/corporate/content/file/v1/5/VGu3Ilk0hLwoiqUBorfMJ6jF1638266290/Whistle%20Blower%20Policy.pdf
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		  26.	 Overview of the entity’s material responsible business conduct issues
			�   Please indicate material responsible business conduct and sustainability issues pertaining to environmental and social 

matters that present a risk or an opportunity to your business, rationale for identifying the same, approach to adapt or 
mitigate the risk along-with its financial implications, as per the following format:

S. 
No.

Material 
issue 
identified

Indicate 
whether 
risk or 
opportunity 
(R/O)

Rationale for identifying  
the risk / opportunity

In case of risk, approach 
to adapt or mitigate

Financial implications of the risk 
or opportunity (Indicate positive or 
negativeimplications)

1 Talent 
Management

Opportunity 
and Risk

Opportunity: 
Talent attraction: Retail being a service 
industry attracts talent naturally due to 
comfortable working environment, local 
recruitment opportunities and competitive 
wages. At the same time, the industry also 
requires a significant amount of hard work 
and rigour.

Diversity and Inclusion: We attract a high 
share of women employees vis a vis other 
industries through our geographical spread 
of stores. Safe and comfortable working 
environment along withless commute to 
work are the key factors.

Local Community 
Development: Retail offers local 
communities good entry-level jobs at 
competitive wages which allows community 
members to acquire skills and an opportunity 
to advance tohigher wages and better 
careers, especially in smaller towns.

Learning and Development (L&D):Our 
strong emphasis on L&D leads to enhanced 
career opportunities and helps us build 
employee loyalty.

Employee Voice and Engagement: Our 
corporate culture emphasizes all employees 
to raise any concerns / feedbackdirectly with 
the Management. Anindependent Ethics 
Helpline is also available.

- The inherent advantages of 
the industry ensure continuous 
availability oftalent at junior to mid-
level positions. However, at times 
there are challenges in hiring industry 
appropriate senior leadership 
positions.

Diversity and inclusion enables 
equitable development, improved 
performance and retention of our 
culture & values.

Local community development 
augurs wellfor the reputation and 
brand image of our organisation. 
A strong L&D programme enables 
us to internally fill a significant 
portion of mid-level positions 
through promotions and internal 
job postings.Employee voice allows 
for actionable insights and better 
decision-making based on employee 
feedback.
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S. 
No.

Material 
issue 
identified

Indicate 
whether 
risk or 
opportunity 
(R/O)

Rationale for identifying  
the risk / opportunity

In case of risk, approach 
to adapt or mitigate

Financial implications of the risk 
or opportunity (Indicate positive or 
negativeimplications)

2 Customer 
Experience

Opportunity 
and Risk

Opportunity: 

Value Retailing: Our business model is 
based on the concept of offering value 
retailing to our customers using the Every 
Day Low Cost / Every Day Low Price 
(EDLC/EDLP) strategy. The EDLC/EDLP 
strategy is based on offering low prices 
on an everyday basis by achieving low 
procurement and operations cost rather 
than as special promotion limited to certain 
products or to a particular day, week or any 
other specific period in the year. However, 
competitive intensity in the country can 
adversely affect our strategy as more 
players adopt similar business models 
through their operations.

Optimal Product Assortment: We sell 
a wide range of goods and merchandise 
across our product categories. We have 
an extensive network of suppliers and we 
endeavour to source our productsfrom 
regions where they are widely available or 
manufactured. We also consciously focus 
on local assortment in each area.

Customer Feedback: Our store personnel 
interact with customers frequently to 
understand their experience and take 
feedback on our services. We also 
encourage our customers to share their 
valuable feedback with us and have made 
available several channels which they can 
use to reach us.

- Our EDLC / EDLP model ensures 
that customers always get good 
quality products at great prices 
throughout the year. This ensures 
customer loyalty and repeat 
purchases.

Competitive intensity from existing 
retailers (including E-retailers) 
and prospective entrants and 
consequent pricing pressures 
may impact our business, financial 
condition and results of operations.

Our extensive assortment ensures 
that customers are provided quality 
products.

Procurement of products from closer 
to our distribution centres / stores 
allows us to reduce costs. Further, 
our focus on local assortment 
enables development of local 
vendors in each area.

Continuous feedback from 
customers enables us to improve 
our service quality and enhances 
customer satisfaction.

3 Climate  
Change

Opportunity 
and Risk

Extreme Weather Events: Rising 
temperatures and changes in weather 
patterns could impact and disrupt our 
business operations.

Value Chain Impact: Climate change 
could also potentially impact the business 
operations of our supply chain and sourcing 
partners leading to product availability and 
increase of products and services cost.

Resource Availability: There could be 
challenges in availability of resources 
including water which could impact  
our business and those of our value  
chain partners.

Climate Regulations: Increasing shift 
towards a low-carbon economy could 
trigger several changes in Climate 
Regulations potentially leading to higher 
cost of compliance and new ways of 
conducting business.

Value Retail as an  
industry is significantly 
less resource intensive. 
Our efficient cost and  
agile operations allows  
us to adapt / change 
multiple levers of cost, 
risk and business 
opportunities in the 
context of adverse effects 
of climate change.

Considering the overall 
development of the 
country, the emission per 
person and the nature of 
our business model, we 
have developed a matrix 
for our go to market 
strategy to address risks 
from climate change. 
This has helped us to 
integrate and deploy 
several best practices 
that help in areas of 
energy conservation, 
water conservation, use 
of sustainable building 
materials, recycling / 
reuse of materials and 
transportation efficiency.

Climate Change may result in 
lower sales, lesser profits and / or 
increased investments in the short 
to medium-term. However, the 
operating efficiencies of our business 
allow for limited impact compared 
to other formats of retail / similar 
industries.

Further, any potential change in 
Climate related regulations may lead 
to higher cost of compliance.
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SECTION B: MANAGEMENT AND PROCESS DISCLOSURES
This section is aimed at helping businesses demonstrate the structures, policies and processes put in place towards adopting the 
NGRBC Principles and Core Elements.

Disclosure Questions P1 P2 P3 P4 P5 P6 P7 P8 P9
Policy and management processes
1.	 a.	� Whether your entity’s policy/policies cover each principle 

and its core elements of the NGRBCs. (Yes/No)
Yes Yes Yes Yes Yes Yes Yes Yes Yes

	 b.	 Has the policy been approved by the Board? (Yes/No) Yes Yes Yes Yes Yes Yes Yes Yes Yes
	 c.	 Web Link of the Policies, if available Yes Yes Yes Yes Yes Yes Yes Yes Yes

The policies are uploaded on our websites for communicating it to the 
internal and external Stakeholders. Web-link: http://www.dmartindia.
com/investor-relationship

2.	� Whether the entity has translated the policy into procedures. 
(Yes / No)

Yes Yes Yes Yes Yes Yes Yes Yes Yes

3.	� Do the enlisted policies extend to your value chain partners? 
(Yes/No)

Yes Yes Yes Yes Yes Yes Yes Yes Yes
The policies are uploaded on our websites for communicating it to 
internal and external Stakeholders. Web-link: http://www.dmartindia.
com/ investor-relationship

4.	� Name of the national and international codes /certifications / 
labels / standards (e.g. Forest Stewardship Council, Fairtrade, 
Rainforest Alliance, Trustea) standards (e.g. SA 8000, OHSAS, 
ISO, BIS) adopted by your entity and mapped to each 
principle.

None

5.	� Specific commitments, goals and targets set by the entity with defined timelines, if any. 

	 The Company has identified specific goals and targets. Action plan is initiated for the same.
6.	� Performance of the entity against the specific commitments, goals and targets along-with reasons in case the same are not met. 

Individual departments drive the progress based on specific goals and targets. The progress is reviewed periodically by the Company.
Governance, leadership and oversight
7.	� Statement by director responsible for the business responsibility report, highlighting ESG related challenges, targets and achievements 

(listed entity has flexibility regarding the placement of this disclosure)
	� We are deeply committed to achieving our ESG related objectives. Our focus is best reflected through our core values of Action, Care 

and Truth which are a guiding light for all our activities. We continue to strengthen our approach to sustainability through various means 
that would have a meaningful long-term positive impact to our company, its employees, the environment and all other stakeholders. 
Considering the overall development of the country, the emission per person and the nature of our business model, we have developed 
a matrix for our go to market strategy on sustainability. It is an approach that is practical and appropriate. It is not aggressive or path 
breaking; however, it is contextual to deliver incremental results over a long period of time.

	� Retail needs a lot of hard work from our employees and partners, precision systems and a competent workforce. Hence our focus on 
recruiting locals in every location and then upskilling them and grooming them to become leaders of tomorrow is very intrinsic to our 
model of efficient operation and long-term competitive advantage. Our endeavour is also to nurture local products and local businesses 
so that they too can compete with minimal costs to launch their products.

	� We believe that as a company we have a unique opportunity and responsibility to make meaningful contributions to the lives of 
beneficiaries through our structured interventions. The key objective of our Corporate Social Responsibility (CSR) programme is to foster 
better quality of life and create equal opportunities for supporting the economically and socially disadvantaged in our country.

8.	� Details of the highest authority responsible for implementation 
and oversight of the Business Responsibility policy (ies).

Mr. Anshul Asawa, Managing Director & CEO

9. 	� Does the entity have a specified Committee of the Board/ 
Director responsible for decision making on sustainability 
related issues? (Yes / No). If yes, provide details.

The Company has appointed a Business Responsibility Head to oversee 
the implementation of the policies.

10.	Details of Review of NGRBCs by the Company:

Subject for Review Review of Principles undertaken by the Company and frequency
Performance against above  
policies and follow up action

The Business Responsibility performance is reviewed annually. As a practice, BR policies of 
the Company are reviewed periodically or on a need basis by Senior Management. During this 
assessment, the efficacy of the policies is reviewed and necessary changes are implemented.

Compliance with statutory requirements 
of relevance to the principles, and, 
rectification of any non-compliances

The Company is in compliance with the existing regulations as Applicable.
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11.	� Has the entity carried out independent assessment/ evaluation 
of the working of its policies by an external agency? (Yes/No). If 
yes, provide name of the agency.

The working of the BR policy is evaluated internally.

12.	� If answer to question (1) above is “No” i.e. not all Principles are covered by a policy, reasons to be stated:

Questions P 1 P 2 P 3 P 4 P 5 P 6 P 7 P 8 P 9
The entity does not consider the Principles material to its business 
(Yes/No)

All the Principles are covered by a Policy

The entity is not at a stage where it is in a position to formulate and 
implement the policies on specified principles (Yes/No)
The entity does not have the financial or/human and technical 
resources available for the task (Yes/No)
It is planned to be done in the next financial year (Yes/No)
Any other reason (please specify)

SECTION C: PRINCIPLE WISE PERFORMANCE DISCLOSURE
PRINCIPLE 1 - BUSINESSES SHOULD CONDUCT AND GOVERN THEMSELVES WITH INTEGRITY AND IN A MANNER THAT  
IS ETHICAL, TRANSPARENT AND ACCOUNTABLE
ESSENTIAL INDICATORS
1.	 Percentage coverage by training and awareness programmes on any of the Principles during the financial year:

Segment Total number of training and 
awareness programmes held

Topics / Principles covered under the  
training and its impact

% of persons in 
respective category 
covered by the 
awareness programmes*

Board of Directors 10 On an ongoing basis, the Company carries out 
familiarization programs for its directors, as required 
under the SEBI Listing Regulations. Further, the 
Directors and KMPs are also updated on matters 
relating to the industry, business model, risk 
metrices, mitigation and management, governing 
regulations,ESG, information technology including 
cyber security, their roles, rights and responsibilities 
and major developments and updates on the 
Company, etc.

99%
Key Management 
Personnel (KMP)

Employees other 
than BoD and 
KMPs

180 modules of trainings are 
developed for employees at 
different grades. Employees 
undergo multiple training 
programmes depending on 
functional and other needs

We have a comprehensive Learning & Development 
and Talent Management Team that manages Training 
Programmes for all employees. Apart from functional 
trainings we also focus on topics such as Health & 
Safety, Company Policies & Procedures, Prevention 
of Sexual Harassment, Soft Skills Development etc. 
We have conducted ~4 million hours of trainings 
cumulatively for all employees during the year.

145%*(Health and Safety 
Trainings)

129%*(Skill upgradation 
Trainings)

Workers NA NA NA

	 *The percentage exceeds 100% due to high attrition of our storefront employees.
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2.	� Details of fines / penalties /punishment/ award/ compounding fees/ settlement amount paid in proceedings (by the entity or by 
directors / KMPs) with regulators/ law enforcement agencies/ judicial institutions, in the financial year, in the following format (Note: 
the entity shall make disclosures on the basis of materiality as specified in Regulation 30 of SEBI (Listing Obligations and Disclosure 
Obligations) Regulations, 2015 and as disclosed on the entity’s website):

Monetary
NGRBC Principle Name of the Regulatory / 

Enforcement agencies /  
judicial institutions

Amount (INR) Brief of the Case

Penalty / Fine - - - -
Settlement - - - -
Compounding Fee - - - -

Non-Monetary
Imprisonment - - - -
Punishment - - - -

	� Note: There are no fines / penalties /punishment/ award/ compounding fees/ settlement amount paid in proceedings (by the Company or by directors / KMPs) with 
regulators/ law enforcement agencies/ judicial institutions in the financial year which are material as specified in Regulation 30(4)((i)(c) of SEBI (Listing Obligations and 
Disclosure Obligations) Regulations, 2015 (“LODR”). Please refer to Company’s website at https://www.dmartindia.com/investor-relationship to access the disclosures 
made to the Stock Exchanges under Regulation 30 of LODR.

3.	� Of the instances disclosed in Question 2 above, details of the Appeal/ Revision preferred in cases where monetary or non-monetary 
action has been appealed.

Case Details Name of the Regulatory / Enforcement agencies / judicial institutions
NA NA

4.	� Does the entity have an anti-corruption or anti-bribery policy? If yes, provide details in brief and if available, provide a web-link to 
the policy.

	� The Company’s Code of Conduct covers aspects relating to anti-corruption or anti-bribery. In terms of the said Code, the Company 
believes in conducting its business in a transparent manner and does not indulge in bribery or corruption. We respect and strive to 
comply with all applicable laws relating to the prevention of bribery and corruption.

5.	� Number of Directors/KMPs/employees/workers against whom disciplinary action was taken by any law enforcement agency for 
the charges of bribery/ corruption:

FY 2025-26 FY 2024-25
Directors NIL NIL
Key Management Personnel NIL NIL
Employees NIL NIL
Workers NIL NIL

6.	 Details of complaints with regard to conflict of interest:

FY 2025-26 FY 2024-25
Number Remarks Number Remarks

Number of complaints received in relation to issues of 
Conflict of Interest of the Directors

NIL - NIL -

Number of complaints received in relation to issues of 
Conflict of Interest of the KMPs

NIL - NIL -

7.	� Provide details of any corrective action taken or underway on issues related to fines / penalties / action taken by regulators/ law 
enforcement agencies/ judicial institutions, on cases of corruption and conflicts of interest.

	 Not Applicable
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8.	 Number of days of accounts payables ((Accounts payable *365) / Cost of goods/services procured) in the following format:

FY 2025-26 FY 2024-25
Number of days of accounts payables 7.2 7.2

	 Days Payables = (Average Payables / COGS) *365

9.	� Open-ness of business: Provide details of concentration of purchases and sales with trading houses, dealers, and related parties 
along-with loans and advances & investments, with related parties, in the following format:

Parameter Metrics (INR Crore) FY 2025-26 FY 2024-25
Concentration 
of Purchases

a.	 Purchases from trading houses as % of total purchases NIL NIL
b.	 Number of trading houses where purchases are made from NIL NIL
c.	� Purchases from top 10 trading houses as % of total purchases  

from trading houses
NIL NIL

Concentration 
of Sales

a.	 Sales to dealers / distributors as % of total sales NIL NIL
b.	 Number of dealers / distributors to whom sales are made NIL NIL
c.	� Sales to top 10 dealers / distributors as % of total sales  

to dealers / distributors
NIL NIL

Share of  
RPTs in

a.	 Purchases (Purchases with related parties / Total Purchases) 6.67% 6.60%
b.	 Sales (Sales to related parties / Total Sales) 3.86% 3.80%
c.	� Loans & advances (Loans & advances given to related parties /  

Total loans & advances)
1.05% NIL

d.	� Investments (Investments in related parties / Total Investments made) 7.95% 12.50%

LEADERSHIP INDICATORS
1.	� Awareness programmes conducted for value chain partners on any of the Principles during the financial year:

	� We regularly interact with our vendors to facilitate discussions on conducting business in an ethical, transparent and fair manner. 
Further, we also encourage our large vendors to focus on products that are economically viable and environmentally sustainable. 
We have introduced several articles for our customers that are made from recycled plastic / fabric / yarn. Some of the product 
categories where such articles are introduced: planters & plates, shopping bags, pillows, bath towels. We constantly share with 
them industry best practices that enable them to suitably adopt policies and procedures, which lead to better overall governance, 
reduced environmental impact and social equity.

	� The Company’s principle nature of business is to procure everyday use products from reputed brands / manufacturers and provide 
the same to end consumers. A significant number of these companies have their own programmes to improve on all sustainability 
initiatives through their products, processes and policies.

2.	� Does the entity have processes in place to avoid / manage conflict of interests involving members of the Board? (Yes / No). If yes, 
provide details of the same.

	� Yes. Our Code of Conduct for the Board Members clarifies that Directors and Senior Management personnel shall not engage in 
any business, relationship or activity, which may be in conflict with the interests of the Company. Any incident of conflict, about a 
Board Member’s or senior management personnel’s actual or potential conflict of interest with the Company should be brought 
promptly to the attention of the Chairman of the Board, who will review the case and determine a proper course of action. Directors 
or senior management personnel involved in any conflict or potential conflict situation shall exclude themselves from any discussion 
or decision in relation thereto. If any related party transaction is unavoidable, it must be fully disclosed to the board of the company.
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SECTION C: PRINCIPLE WISE PERFORMANCE DISCLOSURE
PRINCIPLE 2 – BUSINESSES SHOULD PROVIDE GOODS AND SERVICES IN A MANNER THAT IS SUSTAINABLE AND 
SAFE
ESSENTIAL INDICATORS
1.	� Percentage of R&D and capital expenditure (capex) investments in specific technologies to improve the environmental and social 

impacts of product and processes to total R&D and capex investments made by the entity, respectively.

FY 2025-26 FY 2024-25 Details of improvements in environmental and social impacts
R&D - - The Company’s principle nature of business is to procure everyday use products from 

reputed brands / manufacturers and provide the same to end consumers.
Capex 1.66% 1.08% Please refer to Annexure V of the Corporate Governance Report on page 60 for 

further details.

2.	 A.	 Does the entity have procedures in place for sustainable sourcing? (Yes/No)

	 B.	 If yes, what percentage of inputs was sourced sustainably?

		�  The Company has a structured procedure which is followed before collaborating with any business partners/ associates. Our 
team visits their facilities to assess and evaluate them on health and safety parameters.

		�  Further, the Company is aiming to reduce its fuel consumption in transportation by operating through common distribution 
centers in vicinity of our store locations, wherever feasible. This minimizes the distance to transport goods to our stores and 
helps us consolidate multiple trips by individual suppliers to our various stores, thus reducing fuel consumption. For details 
please refer to our Section on Environment at DMart on page 16 of this Annual Report.

3.	� Describe the processes in place to safely reclaim your products for reusing, recycling and disposing at the end of life, for (a) Plastics 
(including packaging) (b) E-waste (c) Hazardous waste and (d) other waste.

	� The Company’s principle nature of business is to provide everyday use products to end consumers. However, one of our subsidiary 
Company procures, processes and repacks certain products which are provided to end consumers through our stores. Owing 
to the nature of our business we generate very limited amount of waste. The plastic packaging and paper waste generated at 
our stores / packaging units is segregated at source and stored in a secured place. This waste is then handed over to authorised 
recyclers. We have installed hydraulic baling machines at 499 locations for plastic waste compaction. These baling machines 
present multiple benefits like no loose plastic littering, good hygiene and also the reduced transportation frequency. This initiative 
helps in reducing the number of truck trips for the recycler and thus reduces Scope 3 emissions to that extent.

Type of Waste MT of Waste handed over to authorized recyclers
Paper Waste 87,725
Plastic Waste 7,648
Post-Consumer Plastic Waste  
(under Extended Producer Responsibility)

11,260

E-Waste 54
E-Waste (under Extended Producer Responsibility) 152
Battery Waste (under Extended Producer Responsibility) 113

	� All waste is disposed of or recycled through certified entities to ensure safe disposal in compliance with relevant laws and minimizing 
environmental impact under waste disposal.

4.	� Whether Extended Producer Responsibility (EPR) is applicable to the entity’s activities (Yes / No). If yes, whether the waste collection 
plan is in line with the Extended Producer Responsibility (EPR) plan submitted to Pollution Control Boards? If not, provide steps 
taken to address the same.

	� Yes. The Company is in compliance with the requirements of Plastic Waste Management Rules, 2016, Battery Waste Management 
Rules, 2022 and E-Waste (Management) Rules, 2022 and subsequent amendments of each of these rules.
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LEADERSHIP INDICATORS
1.	� Has the entity conducted Life Cycle Perspective / Assessments (LCA) for any of its products (for manufacturing industry) or for its 

services (for service industry)? If yes, provide details in the following format?

NIC Code Name of 
Product / 
Service

% of Total 
Turnover 
contributed

Boundary for which the 
Life Cycle Perspective / 
Assessment was conducted

Whether conducted by 
independent External 
agency (Yes/No)

Results communicated in 
public domain (Yes/No) If 
yes, provide the web-link

	� The Company’s principle nature of business is to procure everyday use products from reputed brands / manufacturers and provide 
the same to end consumers. Given this nature of business, the company has not undertaken any LCA.

2.	� If there are any significant social or environmental concerns and/or risks arising from production or disposal of your products / 
services, as identified in the Life Cycle Perspective / Assessments (LCA) or through any other means, briefly describe the same 
along-with action taken to mitigate the same.

Name of Product / Service Description of the Risk / Concern Action Taken
NA

3.	� Percentage of recycled or reused input material to total material (by value) used in production (for manufacturing industry) or 
providing services (for service industry).

	� With a view to empower our customers, we continued our interactions with our large suppliers to introduce products that reuse 
materials thereby reducing the overall carbon footprint. To this end we have taken small steps and introduced some articles which 
use recycled materials in a few large categories. Our endeavor is to further partner with our vendors and make available products 
which are economically viable and environmentally sustainable.

Indicate Input Material Recycled or re-used input  
material to total material
FY 2025-26 FY 2024-25

Planters and Plates 84% 77%
Bath Towels 21% 20%
Shopping Bags 40% 45%
Pillows 31% 28%
Recycled speed breakers 84% 95%
Dusters 58% 51%
Floormat 34% 39%
Casual Shirt 13% 23%
A4 Printing Paper (for internal use) 100% 100%

	� The above table indicates products containing recycled material sold at our stores as a % of the overall number of units of that 
product sold / used internally.

	� In addition to the above products, we also provide our customers with a significant number of products from leading FMCG 
Companies who have introduced several products (including packaging of products) with recycled or reused material.
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4.	� Of the products and packaging reclaimed at end of life of products, amount (in metric tonnes) reused, recycled, and safely 
disposed, as per the following format:

FY 2025-26 FY 2024-25
Re-used Recycled Safely Disposed Re-used Recycled Safely Disposed

Plastics (including 
packaging)

- 12,259(1) 6,060(2) - 10,243(1) 5,275(2)

E-Waste - 206(2) - - 141(2) -
Hazardous Waste 
(Battery)

- 113(2) - - 149(2) -

Other Waste 
(Paper)

- 86,943 - - 74,812 -

	 1.	 Plastic Waste and Post Consumer Plastic Waste

	 2.	 Under obligation of Extended Producer Responsibility

5.	 Reclaimed products and their packaging materials (as percentage of products sold) for each product category.

Indicate product category Reclaimed products and their packaging materials as % of total 
products sold in respective category
Not applicable

PRINCIPLE 3 – BUSINESSES SHOULD RESPECT AND PROMOTE THE WELL-BEING OF ALL EMPLOYEES, INCLUDING 
THOSE IN THEIR VALUE CHAINS
ESSENTIAL INDICATORS
1.	 A.	 Details of measures for the well-being of employees

% of Employees covered by
Total 

(A)
Health Insurance Accident Insurance Maternity Benefits Paternity Benefits Day Care Facilities

Number 
(B)

% B / A Number 
(C)

% C / A Number 
(D)

% D / A Number 
(E)

% E / A Number 
(F)

% F / A

Permanent Employees
Male 14,671 14,671 100% 14,671 100% NA NA 14,671 100% - -
Female 6,323 6,323 100% 6,323 100% 6,323 100% NA NA - -
Total 20,994 20,994 100% 20,994 100% 6,323 30.1% 14,671 69.9% - -

Other than Permanent Employees
Male 42,368  42,368 100% 42,368  100% NA NA NIL NIL - -
Female 33,209 33,209 100% 33,209 100% 33,209 100% NA NA - -
Total 75,577 75,577 100% 75,577 100% 33,209 43.9% NIL NIL - -

�	 B.	 Details of measures for the well-being of workers:

% of Workers covered by
Total 

(A)
Health Insurance Accident Insurance Maternity Benefits Paternity Benefits Day Care Facilities

Number 
(B)

% B / A Number 
(C)

% C / A Number 
(D)

% D / A Number 
(E)

% E / A Number 
(F)

% F / A

Permanent Workers
Male NA NA NA NA NA NA NA NA NA NA NA
Female NA NA NA NA NA NA NA NA NA NA NA
Total NA NA NA NA NA NA NA NA NA NA NA

Other than Permanent Workers
Male NA NA NA NA NA NA NA NA NA NA NA
Female NA NA NA NA NA NA NA NA NA NA NA
Total NA NA NA NA NA NA NA NA NA NA NA
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	 C.	� Spending on measures towards well-being of employees and workers (including permanent and other than permanent) in the 
following format:

FY 2025-26 FY 2024-25
Cost incurred on well-being measures as a % of total revenue of the company 0.1% 0.1%

2.	 Details of retirement benefits, for Current FY and Previous Financial Year.

	 All Eligible Employees are given benefits as per various employment acts.

FY 2025-26 FY 2024-25
Benefits No of Employees 

covered as a % of 
total employees

No of workers 
covered as 
a % of total 

workers

Deducted and 
deposited 

to authority 
(Y/N/N.A)

No of Employees 
covered as a % of 
total employees

No of workers 
covered as a % 
of total workers

Deducted and 
deposited 

to authority 
(Y/N/N.A)

PF 100% of all 
Employees

NA Yes 100% of all 
Employees

NA Yes

Gratuity 100% of all 
Employees

NA NA 100% of all 
Employees

NA NA

ESI 100% of 
Eligible Employees

NA Yes 100% of
Eligible Employees

NA Yes

Others NA NA NA NA NA NA

3.	 Accessibility of workplaces

	� Are the premises / offices of the entity accessible to differently abled employees and workers, as per the requirements of the Rights 
of Persons with Disabilities Act, 2016? If not, whether any steps are being taken by the entity in this regard.

	� The Company’s various locations, including the stores / offices have been equipped with ramps, lifts, and handrails for stairwells to 
facilitate the movement of differently abled individuals. Stores located in Malls have elevators and infrastructure for differently abled 
individuals. Wheelchairs are also available at all Stores and Corporate Office. During the design of our new stores we consider 
guidelines as prescribed under the National Harmonised Guidelines and Space Standards for Barrier Free built Environment. In 
addition, we are also reviewing our older locations to comply with these guidelines.

	 This covers inter-alia:

	 i.	 Dimensions of Entrances and Exits

	 ii.	 Ramp for movement of Customers, Wheelchairs with appropriate sloping

	 iii.	 Dimensions of Staircase including step heights and hand rails

	 iv.	 Reserved parking closer to the store entrance for Customers

	 v.	 Specifically designed toilets for Differently Abled Persons with signages

	 vi.	 All Lifts have clear opening with Braille numbers on the control panel

	 vii.	 All Cash Counters are spaced suitably to allow wheel chair movement

	 viii.	 Signage across the store to guide all Customers
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4.	� Does the entity have an equal opportunity policy as per the Rights of Persons with Disabilities Act, 2016? If so, provide a web-link 
to the policy.

	� The Company believes in equal opportunity for all its employees. We are committed to providing an inclusive work culture and 
an environment free from any discrimination. In this regard we are governed by our Policy on Human Rights (part of our Business 
Responsibility Manual), which does not treat anybody differently based on their caste, creed, gender, race, religion or ability.

5.	� Return to work and Retention rates of permanent employees and workers that took parental leave.

Permanent Employees Permanent Workers
Gender Return to  

work rate(1)

Retention  
Rate(1)

Return to  
work rate

Retention  
Rate

Male 100.0% 96.3% NA NA
Female 100.0% 98.7% NA NA
Total 100.0% 97.0% NA NA

	 1.	� Employees took respective parental leaves at different points in time during the year. This % indicates the number of employees still in active employment with the 
Company as on March 31, 2026. Data for FY 2024-25 and FY 2025-26 has been considered for the calculation.

6.	� Is there a mechanism available to receive and redress grievances for the following categories of employees and worker? If yes, give 
details of the mechanism in brief.

Yes/No (If yes, then give details of the mechanism in brief)
Permanent Workers Yes. We have engaged a reputed third party which runs an independent Ethics Helpline (Web 

based complaints, toll-free telephone number, email, fax and post complaints can be logged 
by all employees). All our employees are free to connect with the helpline. It is ensured that 
all engagement is completely confidential and is only shared with Senior Management of the 
Company. This helps employees report any grievance / complaint / issue that they may face 
at any time during employment. Adequate communication boards are placed at all premises 
which provide the contact details of this helpline We have further provided a platform through 
our website where employees can directly share feedback. This feedback can be shared 
anonymously and is accessed directly by a small team at the Central Corporate Office.  
Key points / issues / suggestions are then directly shared with the Management Team to further  
direct appropriate changes in line with our culture and values.

Other than Permanent Workers
Permanent Employees
Other than Permanent Employees

7.	 Membership of employees and worker in association(s) or Unions recognised by the listed entity:

	 The Company does not have any employee associations.

8.	 Details of training given to employees and workers

Category FY 2025-26 FY 2024-25
Total (A) On Health and  

Safety Measures*
On Skill  

Upgradation
Total (D) On Health and  

Safety Measures*
On Skill Upgradation

No. (B) % B/A No. (C) % C/A No. (E) % E/D No. (F) % F/D
Employees

Male 57,039 86,962 152% 72,428 127% 56,346 80,990 144% 68,429 121%
Female 39,532 53,475 135% 52,352 132% 33,934 45,109 133% 44,333 131%
Total 96,571 1,40,437 145% 1,24,780 129% 90,280 1,26,099 140% 1,12,762 125%

Workers
Male NA NA NA NA NA NA NA NA NA NA
Female NA NA NA NA NA NA NA NA NA NA
Total NA NA NA NA NA NA NA NA NA NA

*The percentage exceeds 100% due to high attrition of our store-front employees.
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9.	 Details of performance and career development reviews of employees and worker:

FY 2025-26 FY 2024-25(1)

Total (A) No. (B) % B / A Total (C) No. (D) % C / D
Employees

Male 14,671 14,671 100% 12,044 100% of Eligible 
Employees

100% of Eligible 
Employees

Female 6,323 6,323 100% 4,915 100% of Eligible 
Employees

100% of Eligible 
Employees

Total 20,994 20,994 100% 16,959 100% of Eligible 
Employees

100% of Eligible 
Employees

Workers
Male NA NA NA NA NA NA
Female NA NA NA NA NA NA
Total NA NA NA NA NA NA

	 1.	� Annual Performance Review was conducted for Permanent Employees who have completed at least 6 months in service as of March 31.

10.	� Health and Safety Management System:

	 a.	� Whether an occupational health and safety management system has been implemented by the entity? (Yes/ No). If yes, the 
coverage such system?

		�  Our Company is committed to provide safe and healthy working conditions for all employees. We have implemented a strong 
process for safe and healthy working environment supported by written Standard Operating Procedures (SOP). These SOP 
provide guardrails within which all employees operate to ensure the complete safety of all customers, employees and assets 
at all our premises. The working of the SOP is tracked through scheduled internal safety audit. The key findings are discussed 
with the management regularly and suitable steps are taken to review and further improve the working of the SOP.

		�  Further, we have several mandatory safety trainings for all employees across all locations. These include basic and advanced 
fire safety training, construction safety training, asset operations and management, evacuation of premises, electrical safety 
training etc. Trainings are conducted by a dedicated safety team who have relevant know-how to guide and advice employees 
on best safety practices.

		�  We also have dedicated and trained Employees at each location who are a part of the Emergency Response Team (ERT). 
This team consists of diverse employees who are trained to take the lead in case of any adverse situation at their locations. 
Further, wherever feasible we conducted evacuation mock drills along with customers to demonstrate our preparedness for 
any emergency under advice to the local authorities.

	 b.	� What are the processes used to identify work-related hazards and assess risks on a routine and non-routine basis by  
the entity?

		�  Our internal team conducts structured internal audits with regards to safety at all our premises. Each unit is examined in 
detail and any unsafe observation is immediately flagged for appropriate correction. Regular debriefing is also conducted at 
each unit to further inculcate a culture of Safety within the organization. Unit heads also conduct regular safety briefings with 
respective teams to share organization wide learning. Each location also undergoes rigorous process audits to identify any 
lapses and further improve compliance with appropriate safety norms.

		�  In certain states regulation requires us to appoint an independent agency to evaluate the adequacy and functioning of the Fire 
Safety Equipment. We have adopted this best practice on a voluntary basis across all our premises. The independent agency 
shares their findings with us to enable us to carry out any corrective measures (where required) and industry best practices.

	 c.	 Whether you have processes for workers to report the work related hazards and to remove themselves from such risks. (Y/N)

		�  Each unit head is responsible to report any unsafe / near miss incident. These are routinely shared with senior management 
team. The Central safety team reviews each incident and where required suggests appropriate organization wide changes 
with regards to safety practices.
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		�  Further, we have several mandatory safety trainings for all employees across all locations. These include basic and advanced 
fire safety training, construction safety training, asset operations and management, evacuation of premises, electrical safety 
training etc. Trainings are conducted by a dedicated safety team who have relevant know-how to guide and advice employees 
on best safety practices. Employees are routinely involved in mock drills within their premises that enable them to protect 
them and our customers should a safety situation occur in the premises.

	 d.	 Do the employees/ worker of the entity have access to non-occupational medical and healthcare services? (Yes/ No)

		  Yes

11.	 Details of safety related incidents, in the following format:

Safety Incident / Number Category FY 2025-26 FY 2024-25
Lost Time Injury Frequency Rate (LTIFR)  
(per one million-person hours worked)

Employees 0.58 0.49
Workers NA NA

Total recordable work-related injuries Employees 144* 108*
Workers NA NA

No. of Fatalities Employees NIL NIL
Workers NA NA

High consequence work-related  
injury or ill-health (excluding fatalities)

Employees NIL NIL
Workers NA NA

	 *This includes any employee who has not been able to report to work for at least one day due to a work-related injury.

12.	 Describe the measures taken by the entity to ensure a safe and healthy work place.

	� Our Company is committed to provide safe and healthy working conditions for all employees. We have implemented a strong 
process for safe and healthy working environment supported by written Standard Operating Procedures (SOP). These SOP provide 
guardrails within which all employees operate to ensure the complete safety of all customers, employees and assets at all our 
premises. The working of the SOP is tracked through scheduled internal safety audit. The key findings are discussed with the 
management regularly and suitable steps are taken to review and further improve the working of the SOP.

	� Further, we have several mandatory safety trainings for all employees across all locations. These include basic and advanced fire 
safety training, construction safety training, asset operations and management, evacuation of premises, electrical safety training 
etc. Trainings are conducted by a dedicated safety team who have relevant know-how to guide and advice employees on best 
safety practices.

	� We also have dedicated and trained Employees at each location who are a part of the Emergency Response Team (ERT). This team 
consists of diverse employees who are trained to take the lead in case of any adverse situation at their locations. Further, wherever 
feasible we conducted evacuation mock drills along with customers to demonstrate our preparedness for any emergency under 
advice to the local authorities.

13.	 Number of Complaints on the following made by employees and workers:

FY 2025-26 FY 2024-25
Filed during 

the year
Pending 

Resolution at the 
end of the year

Remarks Filed during  
the year

Pending 
Resolution at the 

end of the year

Remarks

Working 
Conditions

NIL - - NIL - -

Health & Safety NIL - - NIL - -

14.	 Assessments for the year:

% of your plants and offices that were assessed (by entity or statutory authorities or third parties)
Health & Safety Practices Internal Safety Audit – 100%
Working Conditions Internal Safety Audit – 100%
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15.	� Provide details of any corrective action taken or underway to address safety-related incidents (if any) and on significant risks / 
concerns arising from assessments of health & safety practices and working conditions.

	� Internal Safety audits of all our premises are being conducted on a periodic basis. Corrective and preventive measures are taken 
based on the findings. Detailed investigations are carried out for all safety related incidents / near-miss incidents to identify the 
root causes and to understand the measures required to prevent recurrence. Accident investigation findings with corrective 
and preventive measures form part of the report presented to the Corporate Management Committee (monthly) and the Board 
(quarterly). The learnings from all accidents are disseminated across the organisation at periodic intervals and a formal compliance 
obtained.

	 No significant risk / concern were found from assessments of health & safety practices and working conditions.

LEADERSHIP INDICATORS
1.	� Does the entity extend any life insurance or any compensatory package in the event of death of (A) Employees (Y/N) (B)  

Workers (Y/N).

	� Yes. The Company extends support to families in the unfortunate event of an employee’s death. This includes Group Personal 
Accident cover (if applicable) and Statutory Retiral benefits (PF, gratuity and Employees Deposit Linked Insurance Scheme). In 
addition, the Company voluntarily offers monthly financial support linked to his / her last drawn salary to the surviving members of 
the family of the deceased permanent employee for a period of up to 10 years. An opportunity of employment is also extended 
to the spouse of the deceased employee with the Company. Additionally, in case of death, all unvested stock options, if any, 
immediately vest in the hands of the employee’s successors, in line with the Company’s Employee Stock Option Scheme. The 
above benefits are extended to all permanent employees.

2.	� Provide the measures undertaken by the entity to ensure that statutory dues have been deducted and deposited by the value chain 
partners.

	� The Company expects its value chain partners to uphold business responsibility principles and values of transparency and 
accountability. Business agreements with critical service providers also mandate all partners to comply with all the statutory laws, 
Regulations and rules made thereunder. Partners who provide us Manpower Services (which form a significant portion of our 
total employees) are regularly assessed to ensure payment of contractual wages and deposit of all statutory due with respective 
government authorities.

3.	� Provide the number of employees / workers having suffered high consequence work related injury / ill-health / fatalities (as reported 
in Q11 of Essential Indicators above), who have been are rehabilitated and placed in suitable employment or whose family members 
have been placed in suitable employment:

Total no. of affected  
employees/ workers

No. of employees/workers that are rehabilitated and placed 
in suitable employment or whose family members have been 

placed in suitable employment
FY 2025-26 FY 2024-25 FY 2025-26 FY 2024-25

Employees NIL NIL NIL NIL
Workers NA NA NA NA

4.	� Does the entity provide transition assistance programs to facilitate continued employability and the management of career endings 
resulting from retirement or termination of employment? (Yes/ No)

	� Yes. The Company has a policy where eligible employees can be offered suitable work with the Company post their retirement. 
This helps retiring employees and the Company further leverage their long-term experience and skill sets. Employees on retirement 
/ termination are eligible for all statutory benefits.

5.	 Details on assessment of value chain partners:

% of value chain partners (by value of business done with such partners)  
that were assessed

Health & Safety Practices For select critical vendors across merchandize and services, we undertake formal 
assessment through internal reviews as well as reputed third parties to carry out 
requisite assessments to provide us assurance on continued compliance on these 
parameters.

Working Conditions
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6.	� Provide details of any corrective actions taken or underway to address significant risks / concerns arising from assessments of 
health and safety practices and working conditions of value chain partners.

	 Critical observations from our internal / external reviews are followed up for closure / corrections in a time bound manner.

PRINCIPLE 4 – BUSINESSES SHOULD RESPECT THE INTERESTS OF AND BE RESPONSIVE TO ALL ITS STAKEHOLDERS
ESSENTIAL INDICATORS
1.	 Describe the processes for identifying key stakeholder groups of the entity.

	� The Company identifies stakeholder groups through defined internal processes which include discussions with key functions and 
the Top Management to understand individuals, entities and groups that impact the Company or get impacted by our business 
operations. Using this approach the Company has identified and mapped all its key internal and external stakeholders and same 
are mentioned below:

	 a)	� Customers

	 b)	 Employees

	 c)	 Business Partners/ Associates

	 d)	 Shareholders

	 e)	 Regulatory Authorities/ Bodies

	 f)	 Local Communities in the areas that we operate in

2.	 List stakeholder groups identified as key for your entity and the frequency of engagement with each stakeholder group.

Stakeholder 
Group

Whether identified 
as Vulnerable 
& Marginalized 
Group (Yes/No)

Channels of communication 
(Email, SMS, Newspaper, 
Pamphlets, Advertisement, 
Community Meetings, Notice 
Board, Website), Other

Frequency of 
engagement 
(Annually / Half 
yearly / Quarterly 
/others – please 
specify)

Purpose and scope of engagement including 
key topics and concerns raised during such 
engagement

Customers No Advertisements, Pamphlets, 
Website, In-Store 
Communication, Dedicated 
Customer Helpdesk at Stores, 
Central Customer Helpdesk

Regular 	� Information about offers and promotions
	� Timely and efficient redressal of concerns
	� Receipt of feedback on the services 

offered by the Company

Employees No Email, Community Meetings, 
Website, Conference Calls, In-
Store Communication

Regular 	� Training & Development initiatives
	� Safety and Wellbeing programmes
	� Performance review and career 

development
	� Employee recognition and engagement 

activities
	� Policy changes

Business 
Partners/ 
Associates

No Email, Website, Conference 
Calls, One-on-one meetings

Regular 	� Supply of materials and services
	� Assessing supplier performance and 

addressing any queries
	� Understanding evolving industry trends 

and relevant best practices
	� Undertaking discussion on Sustainability 

Parameters
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Stakeholder 
Group

Whether identified 
as Vulnerable 
& Marginalized 
Group (Yes/No)

Channels of communication 
(Email, SMS, Newspaper, 
Pamphlets, Advertisement, 
Community Meetings, Notice 
Board, Website), Other

Frequency of 
engagement 
(Annually / Half 
yearly / Quarterly 
/others – please 
specify)

Purpose and scope of engagement including 
key topics and concerns raised during such 
engagement

Shareholders No Email, Annual General Meeting, 
Press Releases, Analyst / 
Investor Meetings, Statutory 
Electronic and Physical 
Correspondence

Need based / 
as per statutory 
requirements

	� To appraise periodically on Company 
Performance

	� To answer queries of investors on 
operations of the Company and other 
secretarial matters

	� To bring transparency with the community 
of existing and potential investors

Regulatory 
Authorities/ 
Bodies

No Electronic and Physical 
Correspondence, One-on-one 
meetings

As per statutory 
requirements

	� Adherence to applicable laws and 
regulations

	� Timely response to any information sought
Local 
Communities 
in the areas 
that we 
operate in

Yes Large Group Meetings, One-
on-one meetings, Electronic 
and Physical Correspondence, 
Expert Engagements

Need based 	� Requisite support and guidance for our 
CSR Projects

	� Discussion on Key Challenges faced and 
chart out path to bring improvement / 
resolve challenges

LEADERSHIP INDICATORS
1.	� Provide the processes for consultation between stakeholders and the Board on economic, environmental, and social topics or if 

consultation is delegated, how is feedback from such consultations provided to the Board.

	� The Company firmly believes in consistent engagement with its key stakeholders to ensure better communication of its performance 
and strategy. The Board of Directors are periodically updated on diverse topics which inter alia cover specific industry overview, 
customer service related updates, digital initiatives, Corporate Social Responsibility related projects/initiatives, financial performance, 
strategy etc. The Directors are also given an overview of the regulatory regime including material regulatory developments, circulars 
and amendments by Securities & Exchange Board of India, Ministry of Corporate Affairs etc. and feedback is sought from them.

2.	� Whether stakeholder consultation is used to support the identification and management of environmental, and social topics (Yes 
/ No). If so, provide details of instances as to how the inputs received from stakeholders on these topics were incorporated into 
policies and activities of the entity.

	� Yes. The Company’s vision envisages it to continuously investigate, identify and make available new products / categories for the 
customer’s everyday use and at the ‘best’ value. This is supported by its mission to be the lowest priced retailer in the area of 
operation / city / region.

	� The Company interacts with various stakeholders to understand their expectations and incorporates the same in its Sustainability 
framework. Over the years, this has resulted in various initiatives being put in place towards better environmental, social and 
governance practices. For further details on our key initiatives please refer to the section Environment at DMart on page 16 of this 
Annual Report.

3.	� Provide details of instances of engagement with, and actions taken to, address the concerns of vulnerable/ marginalized stakeholder 
groups.

	� We are committed to being transparent with all our stakeholders. We engage with them periodically and responsibly on diverse 
issues. We communicate with vulnerable/ marginalized stakeholders through our CSR Policy and programme disclosures on our 
website, through our Annual Report, deploying on-ground programme managers to assess the impact of our actions within the 
CSR Programme and by carrying out an independent third-party impact assessment study for some of our key programmes.

	� Each of our stakeholders has an option to register any grievance / complaint through the feedback section of our website. In 
addition, they can also register their grievance / complaint through a central helpline number, email and post. Customers have a 
further option of raising grievances / complaints through a Digital Kiosk at our stores as well as a Register at our stores. Through a 
formal mechanism we address each grievance / complaint. Due care is taken to maintain complete confidentiality of all grievances 
/ complaints received. Our Senior Management Team is directly involved in all critical issues. They also periodically review feedback 
and suggest corrective actions in our internal processes, where required.
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PRINCIPLE 5 – BUSINESSES SHOULD RESPECT AND PROMOTE HUMAN RIGHTS
ESSENTIAL INDICATORS
1.	� Employees and workers who have been provided training on human rights issues and policy(ies) of the entity, in the following 

format:

Category FY 2025-26 FY 2024-25
Total (A) No of 

Employees 
/ Workers 

covered (B)

% (B/A) Total (A) No of Employees 
/ Workers 

covered (B)

% (B/A)

Employees
Permanent 20,994 20,931 99% 16,959 15,967 94%
Other than 
Permanent

75,577 108,665 144% 73,321 96,410 131%

Total Employees 96,571 1,29,596 134% 90,280 1,12,377 124%
Workers

Permanent NA NA NA NA NA NA
Other than 
Permanent

NA NA NA NA NA NA

Total Employees NA NA NA NA NA NA

2.	 Details of minimum wages paid to employees and workers, in the following format:

FY 2025-26 FY 2024-25
Total (A) Equal to  

Minimum Wage
More than  

Minimum Wage
Total (D) Equal to  

Minimum Wage
More than  

Minimum Wage
No. (B) % B/A No. (C) % C/A No. (E) % E/D No. (F) % F/D

Permanent
Male 14,671 0 0% 14,671 100% 12,044 0 0% 12,044 100%
Female 6,323 0 0% 6,323 100% 4,915 0 0% 4,915 100%

Other than Permanent
Male 42,368 6,171 15% 36,201 85% 44,302 7,693 17% 36,609 83%
Female 33,209 6,871 21% 26,334 79% 29,019 6,331 22% 22,688 78%

3.	 Details of remuneration/salary/wages, in the following format:

	 a.	 Median remuneration / wages:

Male Female
Number Median 

Remuneration / 
Salary / Wages 

of Respective 
Category (INR 

Lakhs)

Number Median 
Remuneration / 
Salary / Wages 

of Respective 
Category (INR 

Lakhs)
Board of Directors (BoD) 6(2) 198.32 3(3) 32.23
Key Managerial Personnel (KMP) 1 450.32 1 103.33
Employees other than BoD and KMP(1) 11,081 4.49 4,335 3.39
Workers NA NA

	 1.	 Median calculated for permanent employees in continuous employment for 12 months.

	 2.	 Includes 2 Independent Directors and 4 Executive Directors

	 3.	 Includes 2 Independent Director and 1 Non-Executive Director
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	 b.	 Gross wages paid to females as % of total wages paid by the entity, in the following format:

FY 2025-26 FY 2024-25
Gross Wages paid to females as % of total wages 30% 30%

4.	� Do you have a focal point (Individual/ Committee) responsible for addressing human rights impacts or issues caused or contributed 
to by the business? (Yes/No)

	� The Company has formulated a Human Rights Policy which is applicable to all the employees, business partners/ associates 
and other relevant stakeholders. The said policy mandates to abide by all applicable labour laws and regulations in our business 
operations. It also provides a robust grievance mechanism which addresses complaints and issues pertaining to human rights and 
is accessible to all relevant internal and external stakeholders. The policy also encourages all our value chain partners to support 
us and avoid any situation of human rights violations.

	 We have a three-tiered approach to address any concerns within the company:

	 1.	 Vigil Mechanism / Whistle Blower Policy and POSH Policy

	 2.	 Independent Ethics Helpline

	 3.	 Feedback Section of the Corporate Website of the Company

5.	 Describe the internal mechanisms in place to redress grievances related to human rights issues.

	� Our Vigil Mechanism / Whistle-Blower Policy provide a robust framework for dealing with concerns and grievances raised by any 
stakeholder confidentially and anonymously, without fear of any retaliation. Further, we have engaged a reputed third party which 
runs an independent Ethics Helpline (Web based complaints, toll-free telephone number, email, fax and post complaints can be 
logged by all employees). All our employees are free to connect with the helpline. It is ensured that all engagement is completely 
confidential and is only shared with Senior Management of the Company. This helps employees report any grievance / complaint / 
issue that they may face at any time during employment.

	� Adequate communication boards are placed at all premises which provide the contact details of this helpline. We have further 
provided a platform through our website where all stakeholders can directly share feedback. This feedback can be shared 
anonymously and is accessed directly by a small team at the Central Corporate Office. Key points / issues / suggestions are then 
directly shared with the Management Team to further direct appropriate changes in line with our culture and values.

	� Additionally, all Women are comprehensively protected against any form of sexual harassment through a comprehensive policy 
under “The Sexual Harassment of Women at Workplace (Prevention, Prohibition and Redressal) Act, 2013”. The purpose of this 
policy is to provide protection against acts of sexual harassment of women at workplace and for the prevention and redressal of 
complaints of sexual harassment in addition to the matters connected therewith or incidental thereto.

6.	 Number of Complaints on the following made by employees and workers:

FY 2025-26 FY 2024-25
Filed during 

the year
Pending 

Resolution at 
the end of  

the year

Remarks Filed during  
the year

Pending 
Resolution at 

the end of  
the year

Remarks

Sexual Harassment 2 0 - 1 0
Discrimination at Workplace 0 0 - 0 0 -
Child Labour 0 0 - 0 0 -
Forced Labour / Involuntary Labour 0 0 - 0 0 -
Wages 0 0 - 0 0 -
Other human rights related issues 0 0 - 0 0 -
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7.	� Complaints filed under the Sexual Harassment of Women at Workplace (Prevention, Prohibition and Redressal) Act, 2013, in the 
following format:

FY 2025-26 FY 2024-25
Total Complaints reported under Sexual Harassment on of Women at Workplace (Prevention, 
Prohibition and Redressal) Act, 2013 (POSH)

2 1

Complaints on POSH as a % of female employees / workers 0.005% 0.003%
Complaints on POSH upheld 0 0

8.	 Mechanisms to prevent adverse consequences to the complainant in discrimination and harassment cases.

	� As per our Prevention of Sexual Harassment Policy, we are committed to ensuring that no woman employee who brings forward 
a sexual harassment concern is subject to any form of reprisal. Any act of reprisal is subject to disciplinary action. The Company 
exercises its best effort to ensure that the aggrieved woman or witnesses are not victimized or discriminated against while dealing 
with complaints of sexual harassment against women. Further, our policy mandates that the identity and address of the aggrieved 
woman, respondent, and witnesses, any information relating to conciliation and inquiry proceedings, recommendations and the 
action taken by the management will not be published, communicated or made known to the public, press, media in any manner 
and any person contravening the confidentiality clauses will be subject to disciplinary action.

	� Similarly, no unfair treatment is meted out to a Whistle Blower by virtue of his/ her having reported a Protected Disclosure under 
our Vigil Mechanism policy. The company does not tolerate any kind of discrimination, harassment, victimization or any other unfair 
employment practice against Whistle Blowers. Complete protection is given to Whistle Blowers against any unfair practice like 
retaliation, threat or intimidation of termination / suspension of service, disciplinary action, transfer, demotion, refusal of promotion 
or the like including any direct or indirect use of authority to obstruct the Whistle Blower’s right to continue to perform his duties /
functions including making further Protected Disclosure. Our policy also considers anonymous complaints. Further, the policy also 
mandates each person involved in this process to maintain complete confidentiality of all information.

9.	� Do human rights requirements form part of your business agreements and contracts? (Yes/No)

	� All our business agreements and contracts require the counter-party to comply with all applicable regulatory requirements, which 
include human rights.

10.	 Assessments for the year:

% of your plants and offices that were assessed (by the 
Company or statutory authorities or third parties)

Child labour

100%. The Company has implemented mechanisms through 
relevant policies, internal checks & audits and reviews to avoid 

instances of human rights violations.

Forced/involuntary labour
Sexual harassment
Discrimination at workplace
Wages
Others – please specify

11.	� Provide details of any corrective actions taken or underway to address significant risks / concerns arising from the assessments at 
Question 10 above.

	 No significant risks / concerns were found during the year.
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LEADERSHIP INDICATORS
1.	� Details of a business process being modified / introduced as a result of addressing human rights grievances/complaints.

	� During the reporting period, no business processes have been modified or introduced for addressing human rights grievances/
complaints.

2.	� Details of the scope and coverage of any Human rights due-diligence conducted. 

	� This aspect is being covered as part of the internal reviews and audits. Partners who provide us Manpower Services (which form 
a significant portion of our total employees) are regularly assessed to ensure payment of contractual wages and deposit of all 
statutory due with respective government authorities.

3.	� Is the premise/office of the entity accessible to differently abled visitors, as per the requirements of the Rights of Persons with 
Disabilities Act, 2016?

	� The Company’s various locations, including the stores / offices have been equipped with ramps, lifts, and handrails for stairwells to 
facilitate the movement of differently abled individuals. Stores located in Malls have elevators and infrastructure for differently abled 
individuals. Wheelchairs are also available at all Stores and Corporate Office. During the design of our new stores we consider 
guidelines as prescribed under the National Harmonised Guidelines and Space Standards for Barrier Free built Environment. In 
addition, we are also reviewing our older locations to comply with these guidelines.

	 This covers inter-alia:

	 i.	 Dimensions of Entrances and Exits

	 ii.	 Ramp for movement of Customers, Wheelchairs with appropriate sloping

	 iii.	 Dimensions of Staircase including step heights and hand rails

	 iv.	 Reserved parking closer to the store entrance for Customers

	 v.	 Specifically designed toilets for Differently Abled Persons with signages

	 vi.	 All Lifts have clear opening with Braille numbers on the control panel

	 vii.	 All Cash Counters are spaced suitably to allow wheel chair movement

	 viii.	 Signage across the store to guide all Customers

4.	 Details on assessment of value chain partners:

% of your value chain partners that were assessed (by entity or statutory 
authorities or third parties)

Child labour We have carried out assessment of select critical vendors across merchandize and 
services (10% of our total value chain spend) through internal reviews as well as 
reputed third parties to provide us assurance on continued compliance on these 
parameters. Partners who provide us Manpower Services are regularly assessed 
to ensure payment of contractual wages and deposit of all statutory dues with 
respective government authorities.

Forced/involuntary labour
Sexual harassment
Discrimination at workplace
Wages
Others – please specify

5.	� Provide details of any corrective actions taken or underway to address significant risks / concerns arising from the assessments at 
Question 4 above.

	 All critical observations from our internal / external reviews are followed up for closure / corrections in a time bound manner.
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PRINCIPLE 6 – BUSINESSES SHOULD RESPECT AND MAKE EFFORTS TO PROTECT AND RESTORE THE ENVIRONMENT
ESSENTIAL INDICATORS
1.	 Details of total energy consumption (in Joules or multiples) and energy intensity, in the following format:

Parameter FY 2025-26 FY 2024-25
From renewable sources
Total electricity consumption (A) 209,249 1,72,123
Total fuel consumption (B) - -
Energy consumption through other sources (C) – Solar Power (Giga Joules) - -
Total energy consumed from renewable sources (A+B+C) 209,249 1,72,123
Total electricity consumption (D) 1,115,586 10,14,586
Total fuel consumption (E) 109,462 93,657
Energy consumption through other sources (F) - -
Total energy consumed from non-renewable sources (D+E+F) 1,225,048 11,08,243
Total energy consumed (A+B+C+D+E+F) 1,434,297 12,80,366
Energy intensity per rupee of turnover (Total energy consumed / Revenue from operations) 21.4 22.2
Energy intensity per rupee of turnover adjusted for Purchasing Power Parity (PPP)

435.6 457.7
(Total energy consumed / Revenue from operations adjusted for PPP) - GJ / $Crore
Energy intensity in terms of physical output NA NA

	� Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? (Y/N) If yes, name of the external agency. Yes. Grant 
Thornton Bharat LLP

2.	� Does the entity have any sites / facilities identified as designated consumers (DCs) under the Performance, Achieve and Trade (PAT) 
Scheme of the Government of India? (Y/N) If yes, disclose whether targets set under the PAT scheme have been achieved. In case 
targets have not been achieved, provide the remedial action taken, if any.

	 Not Applicable

3.	 Provide details of the following disclosures related to water, in the following format:

Parameter FY 2025-26 FY 2024-25
Water withdrawal by source (in kilolitres)
(i)	 Surface Water 0 0
(ii)	 Groundwater 597,663 5,66,583
(iii)	 Third Party Vendor 915,008 8,75,558
(iv)	 Seawater / desalinated water 0 0
(v)	 Others 0 0
Total volume of water withdrawal (in kilolitres) (i + ii + iii + iv + v) 1,512,671 14,42,141
Total volume of water consumption (in kilolitres)
Water intensity per rupee of turnover (Water consumed in kilolitres /  
turnover in rupees crores)

22.6 25.0

Water intensity per rupee of turnover adjusted for Purchasing Power Parity (PPP) (Total 
water consumption / Revenue from operations adjusted for PPP)

459.4 515.6

Water intensity in terms of physical output NA NA

	� Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? (Y/N) If yes, name of the external agency. Yes. Grant 
Thornton Bharat LLP

	 1.	� 31.6% of our total water usage at these premises is through recycled water. We estimate to have reduced usage of 234,812 kiloliters of fresh water.

	 2.	� Water related data for non-metered facilities and locations where bills are not available is estimated as per guidelines issued by the Central Ground Water Authority 
(CGWA)

4.	� Provide the following details related to water discharged:

	� Water consumption at our premises is primarily for drinking, personal hygiene and general cleaning purposes. Excess waste water 
is discharged through local sewage systems or captive soak pits.

	� Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? (Y/N) If yes, 
name of the external agency. Yes
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5.	� Has the entity implemented a mechanism for Zero Liquid Discharge? If yes, provide details of its coverage and implementation.

	� The Company’s principle nature of business is to procure everyday use products from reputed brands / manufacturers and provide 
the same to end consumers. Given this nature of business, our water consumption is primarily for drinking, personal hygiene and 
general cleaning purposes. However, we understand the importance of water conversation and therefore we have installed Sewage 
Treatment Plants (STPs) at 267 locations. The wastewater generated is treated and reused for flushing toilets in our washrooms. 
This helps us to reduce our fresh-water requirement and intake. 31.6% of our total water usage at these premises is through 
recycled water. We estimate to have reduced usage of 234,812 kiloliters of fresh water.

	� We have also started using Pressure Washers at our premises. Water is released with pressure from the nozzles of this equipment 
which helps in efficient cleaning at significantly lower water consumption. The equipment also has an integrated auto-stop system 
which enhances energy efficiency. Further, we have installed low-flow water efficient fixtures at our stores. These have aerators 
fixed by default to maintain and regulate water flow. We have developed Rainwater Harvesting system comprising of 494 pits / 
tanks with a designed cumulative capacity of 14,401 cubic meters per day.

6.	 Please provide details of air emissions (other than GHG emissions) by the entity, in the following format:

Parameter Please  
specify unit

FY 2025-26 FY 2024-25

NOx Kg 25,277 20,821
SOx Kg 89 76
Particulate matter (PM) Kg 126 104
Persistent organic pollutants (POP) NA NA
Volatile organic compounds (VOC) NA NA
Hazardous air pollutants (HAP) NA NA
Others – please specify NA NA

	� Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? (Y/N) If yes, name of the external agency. No.

7.	 Provide details of greenhouse gas emissions (Scope 1 and Scope 2 emissions) & its intensity, in the following format:

Parameter Unit FY 2025-26 FY 2024-25
Total Scope 1 emissions (Break-up of the GHG into CO2, CH4, N2O, HFCs, 
PFCs, SF6, NF3, if available)

Metric tonnes of 
CO2 equivalent

14,695 15,506

Total Scope 2 emissions (Break-up of the GHG into CO2, CH4, N2O, HFCs, 
PFCs, SF6, NF3, if available)

Metric tonnes of 
CO2 equivalent

2,20,018 2,04,890

Total Scope 1 and Scope 2 emissions per crore rupee of turnover MT CO2 / 
Turnover in Crore 
Rupees

3.5 3.8

Total Scope 1 and Scope 2 emission intensity per rupee of turnover 
adjusted for Purchasing Power Parity (PPP)

71.3 78.8

Total Scope 1 and Scope 2 emission intensity in terms of physical output NA NA

	� Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? (Y/N) If yes, name of the external agency. Yes. Grant 
Thornton Bharat LLP

8.	 Does the entity have any project related to reducing Green House Gas emission? If yes, then provide details.

	 a)	 �Solar Energy: We have commissioned 54 solar plants in FY 2025-26 with a capacity of 13.3 MW. We now have a total of 
308 (PY: 254) solar plants with a cumulative capacity of 54.5 MW (PY: 41.2 MW) from these installations. Of the total energy 
requirement at these premises, 24.5% (PY: 23.4%) is met through Solar Energy. As part of our commitment, we strive to 
incorporate solar power systems in all new premises, subject to feasibility. We have already started implementing rooftop solar 
plants in selected distribution and production centres. The use of solar energy avoided 41,268 MT CO2e. For March 2026, 
85 locations meet over 50% of their electricity needs through solar energy.

	�	  1.	� Open Access Solar: We have invested in a 5.75 MW plant at Katol near Nagpur (Maharashtra). The power supplies 
from this plant started from Aug 2025. Till March 2026 we have generated 35 lakh kWh of renewable energy avoiding 
2,493 MT of CO2e emission.
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		  2.	� Off Grid Solar: We have taken a significant step to increase our use of renewable energy this year by powering one of 
our distribution centers entirely with a rooftop solar plant of 450 KWp capacity, supplemented by 312 KWH/day BESS 
(Battery Energy Storage System) for non-solar periods. This particular Distribution Center operates completely off-grid. 
Till March 2026 we have generated 3.4 lakh kWh of units which avoided 244 MT CO2e emission.

	 b)	 Efficient Lightings: For conservation of energy, we use LED lighting fixtures at all our locations.

	 c)	� Energy efficient air-conditioning: To enhance energy efficiency, we utilize a mix of VFD and inverter type air conditioners 
which consume less energy than conventional units. At one of our locations the air conditioning system is fully water-cooled 
thereby reducing energy usage.

	 d)	� Energy Monitoring Systems (IOT): Our stores are equipped with an IOT Ecosystem that helps in monitoring several of 
our energy consuming equipment and recommends basis alerts on early warnings of possible breakdowns and energy 
conservation possibilities.

	 e)	� Motion activated lighting: We now use motion-activated lighting at 10 locations which result in 30-35% reduction in 
consumption.

	 f)	 �PNG Generators: During the year some of our stores have been equipped with PNG Generators. They produce no particulate 
matter, relatively lesser emissions and lower noise pollution vis-a-vis diesel generators.

	 g)	� Low Emission DG Sets: We continued installation of CPCB-IV compliant Diesel Generator Sets at our stores. We currently 
have CPCB-IV DG sets at 145 locations. This is the latest technology available for emission control.

	 h)	� Retrofit Emissions Control Device (RECD): We continued the installation of RECD (Retrofit Emission Control Device) and 
Dual Fuel kits on some of our older diesel generators at select locations. These devices significantly reduce air pollutants, 
capturing Particulate Matter with over 75% efficiency.

9.	� Provide details related to waste management by the entity, in the following format:

Parameter FY 2025-26 FY 2024-25
Total Waste generated (in metric tonnes)
Plastic waste (A) 7,648 6,861 MT
E-waste (B) 54 11 MT
Bio-medical waste (C) - -
Construction and demolition waste (D) - -
Battery waste (E) - -
Radioactive waste (F) - -
Other Hazardous waste. Please specify, if any. (G) - -
Other Non-hazardous waste generated (H). Please specify, if any. (Break-up by composition i.e. 
by materials relevant to the sector)

87,725 76,326 MT

Total (A+B + C + D + E + F + G + H) 95,427 MT 83,198 MT
Waste intensity per rupee of turnover (Total waste generated / Revenue from operations) 1.4 1.4
Waste intensity per rupee of turnover adjusted for Purchasing Power Parity (PPP) 
(Total waste generated / Revenue from operations adjusted for PPP)

29.0 29.7

Waste intensity in terms of physical output
For each category of waste generated, total waste recovered through recycling, re-using 
or other recovery operations (in metric tonnes)
Category of Waste
(i)	 Recycled - -
(ii)	 Re-used - -
(iii)	 Other recovery operations - -
Total - -
For each category of waste generated, total waste disposed by nature of disposal 
method (in metric tonnes)
Category of Waste
(i)	 Incineration - -
(ii)	 Landfilling - -
(iii)	 Other disposal operations (Recycling) 94,057 MT 81,625 MT
Total 94,057 MT 81,625 MT

Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? (Y/N) If yes, 
name of the external agency. Yes. Grant Thornton Bharat LLP
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10.	� Briefly describe the waste management practices adopted in your establishments. Describe the strategy adopted by your company 
to reduce usage of hazardous and toxic chemicals in your products and processes and the practices adopted to manage such 
wastes.

	� Waste Management is one of the most critical processes that we have established in the organization. We have a space to keep the 
cartons and plastic scrap. This is segregated at the store level. This segregated scrap is then compressed using baling machines 
as available. This scrap is then stored at a dedicated location and then either reused or sustainably disposed through authorized 
channels. We have installed hydraulic baling machines at 499 locations. These baling machines present multiple benefits like no 
loose plastic littering, good hygiene and also reduces overall trip counts due to higher weight carried per vehicle. This initiative helps 
in reducing the Scope 3 emissions.

	� Products with Recycled Materials: We have introduced several articles for our customers that are made from recycled plastic / 
fabric / yarn. Some of the product categories where such articles are introduced: planets & plates, bath towerls, shopping bags, 
pillows, dusters, floormats, casual shirts, 

11.	� If the entity has operations/offices in/around ecologically sensitive areas (such as national parks, wildlife sanctuaries, biosphere 
reserves, wetlands, biodiversity hotspots, forests, coastal regulation zones etc.) where environmental approvals / clearances are 
required, please specify details in the following format:

	 The Company is complying with applicable environmental law/ regulations/ guidelines in India.

S. 
No

Location of 
operations/
offices

Type of 
Operations

Whether the conditions of environmental approval / clearance are being complied 
with? (Y/N) If no, the reasons thereof and corrective action taken, if any

NA

12.	� Details of environmental impact assessments of projects undertaken by the entity based on applicable laws, in the current  
financial year:

Name and brief 
details of project

EIA Notification No Date Whether conducted by 
independent external  
agency (Yes / No)

Results 
communicatedin 
public domain 
(Yes / No)

Relevant 
Weblink

NA

13.	� Is the entity compliant with the applicable environmental law/ regulations/ guidelines in India; such as the Water (Prevention and 
Control of Pollution) Act, Air (Prevention and Control of Pollution) Act and Environment protection act and rules thereunder (Y/N). If 
not, provide details of all such non-compliances, in the following format:

	 The Company is complying with applicable environmental law/ regulations/ guidelines in India.

S. 
No.

Specify the law / 
regulation / guidelines 
which was not 
complied with

Provide details of the non-compliance Any fines / penalties 
/ action taken by 

regulatory agencies 
such as pollution control 

boards or by courts

Corrective action  
taken, if any

1 Air Quality Management 
in National Capital 
Region and Adjoining 
Area Act, 2021

Non-registration of project on Pollution Control 
Board’s web portal, non-submission of self-
certification on web portal, non-installation of PM 
sensor & PTZ camera and non-adhering to dust 
mitigation practices.

Environmental Charges of 
Rs. 9,65,000

The Company has 
subsequently complied 
with the requirements as 
mentioned in the notice

2 Air Quality Management 
in National Capital 
Region and Adjoining 
Area Act, 2021

Non-adherence to dust mitigation practices, dust 
screens and covering of construction material & 
debris

Environment 
Compensation Charges of 
Rs. 10,35,000

The Company has 
subsequently complied 
with the requirements as 
mentioned in the notice

3 Air Quality Management 
in National Capital 
Region and Adjoining 
Area Act, 2021

Non-submission of self-certification on Haryana 
State Pollution Control Board’s web portal, non-
installation of PM sensor & PTZ camera, non-
adherence to dust mitigation practices, covering 
of construction material & debris, installation of 
wind breakers & anti-smog guns.

Environment 
Compensation Charges of 
Rs. 10,35,000

The Company has 
subsequently complied 
with the requirements as 
mentioned in the notice
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S. 
No.

Specify the law / 
regulation / guidelines 
which was not 
complied with

Provide details of the non-compliance Any fines / penalties 
/ action taken by 

regulatory agencies 
such as pollution control 

boards or by courts

Corrective action  
taken, if any

4 Standard Operating 
Process (SOP) issued by 
Navi Mumbai Municipal 
Corporation (NMMC) for 
Air Pollution Mitigation

Non-Compliance of Standard Operating 
Procedure (SOP) regarding Air Pollution Control

Penalty of Rs. 3,50,000 The Company has 
subsequently complied 
with the requirements as 
mentioned in the notice

	 Note: These are all under-construction sites.

LEADERSHIP INDICATORS
1.	 Water withdrawal, consumption and discharge in areas of water stress (in kiloliters):

	 For each facility / plant located in areas of water stress, provide the following information:

	 (i)	 Name of the area

	 (ii)	 Nature of operations

	 (iii)	 Water withdrawal, consumption and discharge in the following format:

	� Water consumption at our premises is primarily for drinking, personal hygiene and general cleaning purposes. Excess waste water 
is discharged through local sewage systems or captive soak pits.

	� Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? (Y/N) If yes, 
name of the external agency. No.

2.	 Please provide details of total Scope 3 emissions & its intensity, in the following format:

Parameter Unit FY 2025-26 FY 2024-25
Total Scope 3 emissions (Break-up of the GHG into CO2, CH4,  
N2O, HFCs, PFCs, SF6, NF3, if available)

Metric tonnes of 
CO2 equivalent

53,885 40,517

Total Scope 3 emissions per crore rupee of turnover MT CO2 / 
Turnover in  
crore rupees

0.80 0.70

	 We have covered only 3rd party transportation as of now.

	� Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? (Y/N) If yes, 
name of the external agency. Yes. Grant Thornton Bharat LLP

3.	� With respect to the ecologically sensitive areas reported at Question 10 of Essential Indicators above, provide details of significant 
direct & indirect impact of the entity on biodiversity in such areas along-with prevention and remediation activities.

	 Not applicable.

4.	� If the entity has undertaken any specific initiatives or used innovative technology or solutions to improve resource efficiency, or 
reduce impact due to emissions / effluent discharge / waste generated, please provide details of the same as well as outcome of 
such initiatives, as per the following format:

	 Please refer to the Environment at DMart Section on Page 16 of this Annual Report.

S. 
No.

Initiative undertaken Details of the initiative (Web-link, if any, may 
be provided along-with summary)

Outcome of the initiative

5.	 Does the entity have a business continuity and disaster management plan? Give details in 100 words/ web link.

	� Yes. The Company has a formal Business Continuity Policy and Process framework. The framework envisages the organization 
to be resilient and minimize the impact of disasters, crisis and disruptive events. It further defines steps to develop, implement, 
exercise, and maintain business continuity for all critical business operations to ensure they can continue to operate with acceptable 
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levels during times of disruption. The policy has mandated the Business Continuity Plan Committee to undertake the ownership of 
implementation and maintenance Business Continuity Management System (BCMS). The committee is further tasked to review, 
approve or reject the updates and changes to BCMS plan, scope, processes, procedures and documents related to BCMS, 
including BCMS Strategy manual and review the gaps identified during exercises conducted and track the closure of appropriate 
corrective actions.

6.	� Disclose any significant adverse impact to the environment, arising from the value chain of the entity. What mitigation or adaptation 
measures have been taken by the entity in this regard?

	� We regularly interact with our vendors to facilitate discussions on integrating environment friendly measures in their business 
processes. Further, we also encourage our large vendors to focus on products that are economically viable and environmentally 
sustainable. We have introduced several articles for our customers that are made from recycled plastic / fabric / yarn. We constantly 
share with them industry best practices that enable them to suitably adopt policies and procedures, which lead to better overall 
reduced environmental impact.

	� The Company’s principle nature of business is to procure everyday use products from reputed brands / manufacturers and provide 
the same to end consumers. A significant number of these companies have their own programmes to improve on all sustainability 
initiatives through their products, processes and policies.

7.	� Percentage of value chain partners (by value of business done with such partners) that were assessed for environmental impacts.

	� For select critical vendors we undertake internal reviews.

8.	 a.	 Green credits generated or procured by the entity

		  None

	 b.	 Green credits generated or procured by top ten value chain partners (in terms of value of purchases and sales respectively)

		  NA

PRINCIPLE 7 – BUSINESSES, WHEN ENGAGING IN INFLUENCING PUBLIC AND REGULATORY POLICY, SHOULD DO SO 
IN A MANNER THAT IS RESPONSIBLE AND TRANSPARENT
ESSENTIAL INDICATORS
1.	 a.	 Number of affiliations with trade and industry chambers/ associations.

	 b.	� List the top 10 trade and industry chambers/ associations (determined based on the total members of such body) the entity 
is a member of/ affiliated to.

S. 
No.

Name of the trade and industry chambers / associations Reach of trade and industry chambers/ associations 
(State/National)

1 Retailers Association of India (RAI) National

2.	� Provide details of corrective action taken or underway on any issues related to anticompetitive conduct by the entity, based on 
adverse orders from regulatory authorities.

Name of Authority Brief of the Case Corrective action taken
No issues reported No issues reported No issues reported

LEADERSHIP INDICATORS
1.	 Details of public policy positions advocated by the entity:

S. 
No.

Public policy advocated Method resorted for 
such advocacy

Whether information 
available in public 
domain? (Yes/No)

Frequency of Review 
by Board (Annually/

Half yearly / Quarterly /
Others – please specify)

WebLink, if 
available

NIL NA NA NA NA
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PRINCIPLE 8 – BUSINESSES SHOULD PROMOTE INCLUSIVE GROWTH AND EQUITABLE DEVELOPMENT
ESSENTIAL INDICATORS
1.	� Details of Social Impact Assessments (SIA) of projects undertaken by the entity based on applicable laws, in the current financial 

year.

	� During the financial year, the Company has not undertaken any project which would require Social Impact Assessment as per Right 
to Fair Compensation and Transparency in Land Acquisition, Rehabilitation and Resettlement Act, 2013.

	 Impact assessment under our Corporate Social Responsibility programme is available at our website www.dmartindia.com

2.	� Provide information on project(s) for which ongoing Rehabilitation and Resettlement (R&R) is being undertaken by your entity, in the 
following format:

	 Not applicable

3.	� Describe the mechanisms to receive and redress grievances of the community.

	� We have provided a platform through our website where all stakeholders can directly share any feedback. This feedback can be 
shared anonymously and is accessed directly by a small team at the Central Corporate Office. Key points / issues / suggestions 
are directly shared with the Management Team to further direct appropriate changes in line with our culture and values.

4.	� Percentage of input material (inputs to total inputs by value) sourced from suppliers:

FY 2025-26 FY 2024-25
Directly sourced from MSMEs / small producers 43% 33%
Directly from within India 97% 97%

5.	� Job creation in smaller towns – Disclose wages paid to persons employed (including employees or workers employed on a 
permanent or non-permanent / on contract basis) in the following locations, as % of total wage cost

Location FY 2025-26 FY 2024-25
Rural 0.0% 0.0%
Semi-urban 4.8% 2.2%
Urban 20.4% 21.6%
Metropolitan 74.9% 76.2%

LEADERSHIP INDICATORS
1.	� Provide details of actions taken to mitigate any negative social impacts identified in the Social Impact Assessments (Reference: 

Question 1 of Essential Indicators above):

	 Not applicable

2.	� Provide the following information on CSR projects undertaken by your entity in designated aspirational districts as identified by 
government bodies:

S. 
No.

State Aspirational District Amount Spent (INR Crores)

1 Maharashtra Nandurbar 1.38

3.�	� A.	� Do you have a preferential procurement policy where you give preference to purchase from suppliers comprising marginalized 
/vulnerable groups? (Yes/No)

	 B.	 From which marginalized /vulnerable groups do you procure?
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	 C.	 What percentage of total procurement (by value) does it constitute?

		�  Our endeavour is to nurture local products and local businesses so that they too can compete with minimal costs to launch 
their products. Local suppliers/ vendors are evaluated based on the quality parameters set by the Company. We conduct 
business with a large number of Micro, Small & Medium Enterprises across India. We have sourced 43% of our purchases 
directly from MSMEs / small producers during FY 2025-26. All merchandize vendors can walk-in on a designated day at our 
Corporate Office to meet our merchandize team. This allows an equal opportunity to all vendors to showcase their product 
and where feasible sell their products through our stores. Our procurement principles for introducing new vendors / products 
equally apply to marginalized and vulnerable groups.

4.	� Details of the benefits derived and shared from the intellectual properties owned or acquired by your entity (in the current financial 
year), based on traditional knowledge:

	 Not applicable.

5.	� Details of corrective actions taken or underway, based on any adverse order in intellectual property related disputes wherein usage 
of traditional knowledge is involved.

	 Not applicable

6.	� Details of beneficiaries of CSR Projects:

�	 Details about the same are available on page no 22 of this Annual Report.

PRINCIPLE 9 – BUSINESSES SHOULD ENGAGE WITH AND PROVIDE VALUE TO THEIR CONSUMERS IN A RESPONSIBLE 
MANNER
ESSENTIAL INDICATORS
1.	 Describe the mechanisms in place to receive and respond to consumer complaints and feedback.

	� Customer satisfaction is one of the key objectives of our business operations. Our store personnel interact with customers frequently 
to understand their experience and take feedback on our services. This helps us to improve our service quality and enhance 
customer satisfaction. We also encourage our customers to share their valuable feedback with us and have made available several 
channels which they can use to reach us. Some of those are:

	 a.	 Customer Care Kiosk at each store

	 b.	 Feedback section of our corporate website

	 c.	 Central customer care helpline number

	 d.	 Electronic mail

2.	 Turnover of products and / services as a percentage of turnover from all products/service that carry information about:

	 As a percentage to total turnover

As a percentage to total turnover
Environmental and social parameters relevant to the product The Company is in the business retailing products to customers through 

a network of stores across 10 states, 1 union territory and NCR. 
Majority of the products are procured from reputed third party vendor/ 
manufacturers/ distributors which are directly sold to the customer. 
We constantly engage with our entire vendor ecosystem and we seek 
to ensure that all our vendors adhere to appropriate labeling indicating 
content, safety and handling and any other statutory information with 
respect to the products which we sell.

Safe and responsible usage
Recycling and/or safe disposal
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3.	 Number of consumer complaints in respect of the following:

FY 2025-26 FY 2024-25
Received  

during the year
Pending 

resolution at the 
end of the year

Remarks Received  
during the year

Pending 
resolution at the 
end of the year

Remarks

Data Privacy NIL NIL NIL NIL NIL NIL
Advertising NIL NIL NIL NIL NIL NIL
Cyber Security NIL NIL NIL NIL NIL NIL
Delivery of 
essentialServices

NIL NIL NIL NIL NIL NIL

Restrictive Trade 
Practices

NIL NIL NIL NIL NIL NIL

Unfair Trade 
Practices(1)

17 93(1)

(76 pertain to
previous years)

NIL 12 101(1)

(89 pertain to
previous years)

NIL

Others(2) 77,890 210(3) NIL 58,222 434 NIL

	 1.	 These refer to on-going consumer cases. Of the 93 cases pending, 57 pertains to charging for carry bags.

	 2.	 Other consumer complaints relate to any product, payment or other issues at our stores.

	 3.	 Resolved in April of the following financial year. More than 90% of the Complaints are resolved within 7 days.

4.	 Details of instances of product recalls on account of safety issues:

Number Reasons for recall
Voluntary recalls NIL Not applicable
Forced recalls NIL Not applicable

5.�	� Does the entity have a framework / policy on cyber security and risks related to data privacy? (Yes/No) If available, provide a web-
link of the policy.

	� Our Board has approved an Information Security policy which reiterates our commitment to safeguard and protect all the information 
and assets that we own or are responsible for; thus, ensuring an efficient, safe and secure working environment for us and our 
partners. This Information Security Policy serves as guiding principle for establishing information security strategies and to achieve 
confidentiality, integrity and availability of the information assets. The policy provides management’s direction and support for the 
development of Information Security Management System (ISMS) in accordance with the business requirements and relevant laws 
and regulations.

	� Our Information Security function, led by our Group Chief Information Security and Privacy Officer ensures that we follow stringent 
security measures to maintain the privacy of any information shared with us submitted by any means. Relevant cyber security 
policies and procedures have been established as a part of the Information Security Policy to ensure that there are no instances of 
non-compliance resulting in a breach of data privacy. Our privacy policy covers all aspects of data privacy with respect to sensitive 
information. Periodic assessments are carried out to identify vulnerabilities and threats to assets and determine the controls that 
need to be put in place.

	� Further, we are a consumer facing business and hence the privacy of data of all our stakeholders is extremely important to us. 
We collect information from Stakeholders who choose to provide feedback or express their grievances with respect to their 
experiences during any interaction with us. All stakeholders have the option to choose to not share their name, contact number, 
email address and any such personal information. We use this information to improve our services and resolve their queries. We do 
not share any information collected by us with any third parties or affiliates.

6.	� Provide details of any corrective actions taken or underway on issues relating to advertising, and delivery of essential services; 
cyber security and data privacy of customers; re-occurrence of instances of product recalls; penalty/action taken by regulatory 
authorities on safety of products/services.

	� No penalties/regulatory action has been levied or taken on the above-mentioned parameters.
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7.	 Provide the following information relating to data breaches:

	 a.	 Number of instances of data breaches

	 b.	 Percentage of data breaches involving personally identifiable information of customers

	 c.	 Impact, if any, of the data breaches

		  NIL

LEADERSHIP INDICATORS
1.	� Channels/platforms where information on products and services of the entity can be accessed (provide web link, if available).

	 Details of all our services is available on our website: https://www.dmartindia.com/

2.	 Steps taken to inform and educate consumers about safe and responsible usage of products and/or services.

	� ASL is in the business retailing products to customers through a network of stores across 10 states, 1 union territory and NCR. 
Majority of the products are procured from reputed third party vendor/ manufacturers/ distributors which are directly sold to 
the customer. We constantly engage with our entire vendor ecosystem and we seek to ensure that all our vendors adhere to 
appropriate labeling indicating content, safety, usage and handling and any other statutory information with respect to the products 
which we sell.

	� We have a formal mechanism to inform customers on usage of services offered. Continuous and contextual communication across 
the customer lifecycle through - company website, communication boards at all our stores and social media page have helped us 
to educate and create awareness amongst our customers and society at large.

3.	 Mechanisms in place to inform consumers of any risk of disruption/discontinuation of essential services.

	� We have the ability to inform our customers of any risk of disruption/discontinuation of services through our website, social media 
page and notice/communication boards at all our stores.

4.	� Does the entity display product information on the product over and above what is mandated as per local laws? (Yes/No/Not 
Applicable) If yes, provide details in brief. Did your entity carry out any survey with regard to consumer satisfaction relating to the major 
products/services of the entity, significant locations of operation of the entity or the entity as a whole? (Yes/No)

	� ASL is in the business retailing products to customers through a network of stores across 10 states, 1 union territory and NCR. 
Majority of the products are procured from reputed third party vendor/ manufacturers/ distributors which are directly sold to 
the customer. We constantly engage with our entire vendor ecosystem and we seek to ensure that all our vendors adhere to 
appropriate labeling indicating content, safety, usage and handling and any other statutory information with respect to the products 
which we sell.

	� Customer satisfaction is one of the key objectives of our business operations. Our store personnel interact with customers frequently 
to understand their experience and take feedback on our services. This helps us to improve our service quality and enhance 
customer satisfaction. We also encourage our customers to share their valuable feedback with us and have made available several 
channels which they can use to reach us. Some of those are:

	 a.	� Customer Care Kiosk at each store

	 b.	 Feedback section of our corporate website

	 c.	 Central customer care helpline number

	 d.	 Electronic mail

117Avenue Supermarts Limited | ANNUAL REPORT FY 2025-26



Independent practitioner’s reasonable assurance report on Identified Sustainability 
Information included in Avenue Supermarts Limited’s Business Responsibility and 
Sustainability Report

To the Board of Directors
of Avenue Supermarts Limited

1.	� We have been engaged to perform a reasonable assurance engagement for Avenue Supermarts Limited (the ‘Company’) vide 
our engagement letter dated 01 February 2025 in respect of non-financial information pertaining to core attributes of Business 
Responsibility and Sustainability Report (BRSR) listed below (the “Identified Sustainability Information”) prepared by the Company’s 
management in accordance with the Criteria stated below. This Identified Sustainability Information is included in the BRSR 
section in the Annual Report of the Company for the financial year ended March 2026. This engagement was conducted by a 
multidisciplinary team including assurance practitioners, engineers and environmental scientists.

Identified Sustainability Information
2.	 The Identified Sustainability Information for the financial year ended March 2026 is summarized below:

Attribute Principle Key Performance Indicator

Energy footprint Principle 6 – 1

	� Total energy consumption (in Joules or multiples)

	� % of energy consumed from renewable sources

	� Energy intensity

Water footprint
Principle 6 – 3

	� Total water consumption

	� Water consumption intensity
Principle 6 – 4 Water Discharge by destination and levels of Treatment

Greenhouse (GHG) footprint Principle 6 – 7
	� Greenhouse gas emissions (Scope 1 and Scope 2 emissions)

	� GHG Emission Intensity (Scope 1 + 2)

Embracing circularity - details related 
to waste management by the entity

Principle 6 – 9

	� Details related to waste generated by the entity (category wise)

	� Waste intensity

	� Each category of waste generated, total waste recovered through recycling, 
re-using or other recovery operations

	� For each category of waste generated, total waste disposed by nature of 
disposal method

Enhancing Employee Wellbeing  
and Safety

Principle 3 – 1(c)
Spending on measures towards well-being of employees and workers – cost 
incurred as a % of total revenue of the company

Principle 3 – 11

Details of safety related incidents:

	� Lost Time Injury Frequency Rate (LTIFR) (per one million-person hours worked)

	� Total recordable work-related injuries

	� No. of fatalities

	� High consequence work-related injury or ill-health (excluding fatalities)

Enabling Gender Diversity in Business
Principle 5 – 3(b) Gross wages paid to females as % of total wages paid by the entity

Principle 5 – 7
Complaints filed under the Sexual Harassment of Women at Workplace 
(Prevention, Prohibition and Redressal) Act, 2013

Enabling Inclusive Development

Principle 8 – 4
Input material sourced from following sources as % of total purchases – Directly 
sourced from MSMEs/ small producers and from within India

Principle 8 – 5
Job creation in smaller towns – Wages paid to persons employed (including 
employees or workers employed on a permanent or non-permanent / on contract 
basis) in the locations, as % of total wage cost

Fairness in Engaging with Customers 
and Suppliers

Principle 1 – 8 Number of days of accounts payables

Principle 9 – 7
Instances involving loss / breach of data of customers as a percentage of total 
data breaches or cyber security events

Open-ness of business Principle 1 – 9
Details of concentration of purchases and sales with trading houses, dealers, and 
related parties along with loans and advances & investments, with related parties
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3.	� Boundary of the report is limited to Avenue Supermarts Limited, a standalone entity as on 31 March 2026, covering 500 stores and 
distribution centers, 98 project sites and 90 offices (including the Corporate office) located in India. No subsidiaries are covered 
under this boundary.

4.	� Our reasonable assurance engagement is with respect to the Identified Sustainability Information for the reporting boundary as 
mentioned above for financial year ended March 2026 only unless otherwise stated and we have not performed any procedures 
with respect to earlier periods or any other elements included in the BRSR and, therefore, do not express any opinion thereon.

Criteria
5.	� The criteria used by the Company to prepare the Identified Sustainability Information is summarized below (hereinafter referred to 

as ‘Criteria’):

	 a.	� Regulation 34(2)(f) of the Securities and Exchange Board of India (the “SEBI”) (Listing Obligations and Disclosure Requirements), 
Regulations, 2015 (‘LODR Regulations’) as amended, read with SEBI Master circular SEBI/HO/CFD/PoD2/CIR/P/0155 dated 
11 November 2024, and SEBI Circular SEBI/HO/CFD/CFD-PoD-1/P/CIR/2025/42 dated 28 March 2025; and

	 b.	� SEBI Circular SEBI/HO/CFD/CFD-PoD-1/P/CIR/2024/177 dated 20 December 2024 read with BRSR Core Reporting 
Standard formulated by Industry Standards Forum

Management’s Responsibilities
6.	� The Company’s management is responsible for selecting or establishing suitable criteria for preparing the Identified Sustainability 

Information, taking into account applicable laws and regulations, if any, related to reporting on the Identified Sustainability 
Information, identification of key aspects, engagement with stakeholders, content, preparation and presentation of the Identified 
Sustainability Information in accordance with the Criteria. This responsibility includes design, implementation and maintenance of 
internal control relevant to the preparation of the BRSR and the measurement of Identified Sustainability Information, which is free 
from material misstatement, whether due to fraud or error.

Inherent Limitations
7.	� The absence of a significant body of established practice on which to draw to evaluate and measure non-financial information 

allows for different, but acceptable, measures and measurement techniques and can affect comparability between entities.

Practitioner’s Independence and Quality Control
8.	� We have complied with the independence and other ethical requirements of the International Code of Ethics for Professional 

Accountants (including International Independence Standards) (‘IESBA Code’) issued by the International Ethics Standards Board 
for Accountants’ (‘IESBA’), which is founded on fundamental principles of integrity, objectivity, professional competence and due 
care, confidentiality and professional behaviour and we have and have the required competencies and experience to conduct this 
assurance engagement.

9.	� Our firm applies International Standard on Quality Management (ISQM) 1, “Quality Management for Firms that Perform Audits 
or Reviews of Financial Statements, or Other Assurance or Related Services Engagements”, which requires the firm to design, 
implement and operate a system of quality management including policies and procedures regarding compliance with ethical 
requirements, professional standards, and applicable legal and regulatory requirements.

Auditor’s Responsibility
10.	� Our responsibility is to express a reasonable assurance in the form of an opinion on the Identified Sustainability Information based 

on the procedures we have performed and evidence we have obtained.

11.	� We conducted our reasonable assurance engagement in accordance with the International Standard on Assurance Engagements 
(ISAE) 3000 (Revised), “Assurance Engagements other than Audits or Reviews of Historical Financial Information” (“ISAE 3000 
(Revised)”), issued by the International Auditing and Assurance Standards Board (“IAASB”). This standard requires that we plan 
and perform our engagement to obtain reasonable assurance about whether the Identified Sustainability Information is prepared, 
in all material respects, in accordance with the Criteria.

12.	� A reasonable assurance engagement involves assessing the risks of material misstatement of the Identified Sustainability 
Information whether due to fraud or error, responding to the assessed risks as necessary in the circumstances and evaluating the 
overall presentation of the Identified Sustainability Information.
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13.	� The procedures we performed were based on our professional judgment and included inquiries, observation of processes 
performed, inspection of documents, evaluating the appropriateness of quantification methods and reporting policies, analytical 
procedures and agreeing or reconciling with underlying records.

14.	� Given the circumstances of the engagement, in performing the procedures listed above, we:

	 a.	� Conducted physical visits at Avenue Supermarts Limited’s D-Mart stores located at

		  i.	 Mulund

		  ii.	� & Airoli in Maharashtra and

		  iii.	� Greater Noida &

		  iv.	� Ghaziabad / Sahibabad (Delhi-99)

	 for process observation and verification;

	 b.	� Interviewed senior executives at the aforementioned store locations to understand the operational and functional processes, 
pedagogies and methodologies in place at Avenue Supermarts Limited;

	 c.	� Undertook discussions at the Wagle Corporate office for data and document verification and understand the reporting 
process, governance, systems and controls in place during the reporting period;

	 d.	� Reviewed the records and relevant documentation including information from audited financial statements or statutory reports 
submitted by the Company to support relevant performance disclosures within our scope;

	 e.	� Evaluated the suitability and application of the Criteria and that the Criteria have been applied appropriately to the subject 
matter;

	 f.	� Selected key parameters and representative sampling, based on statistical audit sampling tables and agreeing claims to 
source information to check accuracy and completeness of claims such as source data, meter data, etc;

	 g.	 Re-performed calculations to check accuracy of claims;

	 h.	 Reviewed data from independent sources, wherever available;

	 i.	 Reviewed data, information about sustainability performance indicators and statements in the report;

	 j.	 Reviewed and verified information/ data as per the Criteria;

	 k.	 Reviewed accuracy, transparency and completeness of the information/ data provided

15.	� We believe that the evidence we have obtained is sufficient and appropriate to provide a basis for our reasonable assurance 
opinion.

Exclusions:
Our reasonable assurance engagement scope excludes the following and therefore we do not express an opinion on the same:

	� Operations of the Company other than those mentioned in paragraph 2 and 3 above on Scope of Assurance

	� Aspects of the BRSR and the data/information (qualitative or quantitative) other than the Identified Sustainability Information.

	� Data and information outside the defined reporting period i.e., 1 April 2025 to 31 March 2026.

	� Data related to the Company’s financial performance, strategy and other related linkages expressed in Identified Sustainability 
Information.

	� The statements that describe expression of opinion, belief, aspiration, expectation, forward looking statements provided by the 
Company.
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	� Assertions related to Intellectual Property Rights and other competitive issues

	� Mapping of the Identified Sustainability Information with reporting frameworks other than those mentioned in Criteria above.

	� While we considered the effectiveness of management’s internal controls when determining the nature and extent of our procedures, 
our assurance engagement was not designed to provide assurance on internal controls.

	� The procedures did not include testing controls or performing procedures relating to checking aggregation or calculation of data 
within IT systems.

Opinion
16.	� Based on the procedures we have performed and the evidence we have obtained, the Identified Sustainability Information included 

in the BRSR for the financial year ended March 2026 is prepared in all material respects, in accordance with the Criteria.

Reaction on use or distribution
17.	� Our reasonable assurance report has been prepared and addressed to the Board of Directors of the Company at the request of 

the Company solely, to assist the Company in reporting on the Company’s sustainability performance and activities. Accordingly, 
this report may not be suitable for any other purpose and should not be used by any other party other than Board of Directors of 
the Company. Further, we do not accept or assume any duty of care or liability for any other purpose or to any other party to whom 
this report is shown or into whose hands it may come without our prior consent in writing.

Grant Thornton Bharat LLP

Abhishek Tripathi
Partner

Place: New Delhi
Date: 16 July 2026
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