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DiGiSPICE & Spicemoney
Disclaimer

This presentation has been prepared by Digispice Technologies Limited (the “Company”) solely for your information and may not be distributed, reproduced, or redistributed or passed on
directly or indirectly to any other person, whether within or outside your organization or firm, or published in whole or in part, for any purpose by recipients directly or indirectly to any other
person. The Company may alter, modify or otherwise change in any manner the contents of this presentation, without obligation to notify any persons of such change or changes This
presentation may contain certain forward looking statements based on the currently held beliefs and assumptions of the management of the Company which are expressed in good faith and
in their opinion, reasonable. These statements include descriptions regarding the intent, belief or current expectations of the Company or its directors and officers with respect to the results of
operations and financial condition of the Company. Such forward-looking statements are not guarantees of future performance and involve risks and uncertainties, and actual results may
differ from those in such forward-looking statements as a result of various factors and assumptions which the Company believes to be reasonable in light of its operating experience in recent
years. Many factors could cause the actual results, performances, or achievements of the Company to be materially different from any future results, performances, or achievements.
Significant factors that could make a difference to the Company’s operations include, but are not reasonable to, domestic and international economic conditions, changes in government
regulations, tax regime and other statutes. The Company does not undertake to revise any forward-looking statement that may be made from time to time by or on behalf of the Company.
This presentation contains certain supplemental measures of performance and liquidity that are not required by or presented in accordance with Indian GAAP, and should not be considered
an alternative to profit, operating revenue or any other performance measures derived in accordance with Indian GAAP or an alternative to cash flow from operations as a measure of
liquidity of the Company. In no event shall the Company be responsible to any person or entity for any loss or damage, whether direct, indirect, incidental, consequential or otherwise, arising
out of access or use or dissemination of information contained in this presentation, including, but not limited to, loss of profits. No representation, warranty, guarantee or undertaking (express
or implied) is made as to, and no reliance should be placed on, the accuracy, completeness or correctness of any information, including any estimates, targets and opinions, contained herein,
and no liability whatsoever is accepted as to any errors, omissions or misstatements contained herein and, accordingly, none of the Company, its advisors and representative and any of its or
their affiliates, officers, directors, employees or agents, and anyone acting on behalf of such persons accepts any responsibility or liability whatsoever, in negligence or otherwise, arising
directly or indirectly from this presentation or its contents or otherwise arising in connection therewith. You must make your own assessment of the relevance, accuracy and adequacy of the
information contained in this presentation and must make such independent analysis as you may consider necessary or appropriate for such purpose. Any opinions expressed in this
presentation are subject to change without notice and past performance is not indicative of future results. By attending this presentation you acknowledge that you will be solely responsible
for your own assessment of the market and the market position of the Company and that you will conduct your own analysis and be solely responsible for forming your own view of the
potential future performance of the Company’s business. This presentation and its contents are not and should not be construed as a prospectus or an offer document, including as defined
under the Companies Act, 2013, to the extent notified and in force) or an offer document under the Securities and Exchange Board of India (Issue of Capital and Disclosure Requirements)
Regulations, 2018, as amended. This presentation is not for publication or distribution or release in any country where such distribution may lead to a breach of any law or regulatory
requirement. The information contained herein does not constitute or form part of an offer, or solicitation of an offer to purchase or subscribe, for securities for sale. The distribution of this
presentation in certain jurisdictions may be restricted by law and persons into whose possession this presentation comes should inform themselves about and observe any such restrictions. None
of the Company’s securities may be offered or sold in the United States without registration under the U.S. Securities Act of 1933, as amended, except pursuant to an exemption from
registration there from. By accessing this presentation, you accept that this disclaimer and any claims arising out of the use of the information from this presentation shall be governed by the
laws of India and only the courts in Delhi, and no other courts, shall have jurisdiction over the same.
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DiGiSPICE & Spicemoney

We are a Digital Platforms and Solutions Company focused on following business segments
Business segments:
o Financial Technology Services , Spice Money — India’s leading rural FinTech platform

o Digital Technology Services, DigiSpice - Provides digital platform and solutions for Telco, BFSI and other
Enterprises across Asia and Africa

USD 12 bn+ 10 bn+ Rs 500 Cr+

worth Financial services enterprise messages per year Revenue (9MFY21)
transaction per year
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~ Spice money
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India’s leading Rural Fintech Platform




DiGiSPICE

Solving the last mile banking infra problem in Rural India
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Banking Infra Growth in India
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Number of bank account holders has
significantly grown in India driven by
massive government push and direct Benefit
transfer program. However, Bank Branch
and Bank ATM infrastructure has not kept
pace especially in semi urban and rural
India.

L]
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Technology Stack

AePS Market size (Rs. 000’ Cr)

Off-us AePS market projected
to grow 4.5x in 4 years at

47% CAGR 762
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Source: PwC The Indian Payment Handbook Report Dec 2020
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AADHAAR ENABLED PAYMENT SYSTEM

1.24 Billion+ Aadhaar enrolled citizens

with majority of them having bank account
linked to Aadhaar.

& Spicemoney

Solution

Spice Money Adhikari App
+

Aadhaar Biometric Device

Enabling Customers to avail ATM and
banking services using Aadhaar Enabled
Payment System at their next door
kirana store.



DiGiSPICE & Spicemoney

Entrepreneurs/Kirana Stores in Rural India use Spice Money Digital platform to serve consumers

Product Partners Entrepreneurs empowered by Spice Money Adhikari App | Consumers
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Building Access and engagement Proprietary Data Open API Architecture
Block Access and engagement with millions of Enabling credit profiling and personalized product recommendations Enabling multiple product partners to provide customized services to rural
ocks entrepreneurs and consumers entrepreneurs & consumers



DiGiSPICE & Spicemoney

Progress to date
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(Entrepreneurs/Kirana Stores)

Transacted customer base

: : [ J ([
i e > 100 Million
E 241 i
1 161 !
- m B |
L8] P19 FY20 _______Fv21

SN =0 18000 +
____________________________________________________ . Y Bt T . ' S Pin Codes
' Gross Transaction Value (Rs. ‘000 Cr) ! B .Y L T
5 o e % O el 700+
! 36 E o 5 \ Districts
: 14 I E : '
| 6 ! kg 5000+
Lo P18 . BY19.________FY20_______ OMEY21___ ] 31 Blocks




DiGiSPICE & Spicemoney

Growth Levers

\

* Removing entry barriers (Eg. zero entry fee, and zero rental since Feb21)
with focus on long term transactions revenue growth

* Explore strategic distribution tie-ups

\- Expanding geographical reach and deepening presence in key clusters

AN

Accelerating Growth of Entrepreneurs J (. Strengthen core banking and

Network (Spice Money Adhikaris) payments use cases with new
products

Expanding Service Footprint Enable delivery of financial
services (savings, insurance,
. 5 . credit) and digital services

Enhancing Brand Visibility (travel, healthcare,

‘ \_ government services, etc) )
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o wTadh Aspire to emerge as the most trusted FinTech brand in rural India
et e 4 @ * Entered into strategic partnership with Sonu Sood to design new initiatives

and products that will bridge the divide between rural and urban India
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DiGiSPICE & Spicemoney

Transforming the Enterprise Business

* Industry Segments

o BFSI, Utility and Other Enterprises - Business - Digital Opportunities . . o
Platforms & solutions *  Growth in adoption of digital

for Enterprises p customers - Need for enterprises to
have an omnichannel platform t
Products (2] ave an omnichannel plattform to

» o .
o Telecom Operators - Enabling | © communicate and engage with, and

“ ! S o
growth in revenue for Telecom L‘-.

Operators through digital services. ‘J 1 Lo
Across Asia and Africa.

Communications platform as a
service (CPaa$) and Other Saa$

have a single view of the customer
*  Growth in adoption of digital
services by Telecom customers

Challenges Strategy

* Building a nextgen analytics driven

omnichannel Communications

* Decline in voice-based services usage by Platf tor Ent .
atform for Enterprises

Telecom customers has led to de-growth «  Grow logos and revenue per logo
of Telco revenues. driven by the new platform
* Build new digital service revenues

with Telecom Operators
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DiGiSPICE

Financials Overview
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**Excludes exceptional items
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Thank You

ﬁ Digispice Technologies Limited

DA investor.relations@digispice.com

e Gavin Desa / Suraj Digawalekar /

- Kshitij Sharma

ﬁ CDR India

—~ 19198206 37649 / +91 98211 94418
B 19198331 98439

(<4 gavin@cdr-india.com suraj@cdr-india.com

kshitij@cdr-india.com
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