
Earning Presentation
Financial results ending 31 -03 -2024



^Gross Margin computed using operating revenue less stock-in-trade sold during the year  
*To evaluate core operations, EBITDA and PAT margins exclude non-operating income
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INR Crore H2 FY24 H1 FY24 H2 FY23 FY24 FY23

INCOME STATEMENT

Revenue from Operations 50.46 59.34 49.53 109.80 95.05

Operating Costs 43.49 51.62 42.35 95.11 83.12

Operating Profit (EBITDA) 6.97 7.72 7.18 14.69 11.94

Other Income 1.78 0.00 0.05 1.79 0.05

Finance Costs 2.28 1.21 1.09 3.50 1.93

Depreciation and amortisation 0.43 0.41 0.43 0.84 0.78

Profit Before Tax (PBT) 6.04 6.10 5.71 12.14 9.27

Less: Tax expense 1.95 1.53 1.35 3.48 2.33

Profit After Tax (PAT) 4.09 4.57 4.36 8.66 6.94
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INR crore As at 31.03.2024 As at 31.03.2023
BALANCE SHEET
Share Holder's Funds

Net Worth 65.18 33.54
Non-Current Liabilities

Long term Borrowings 32.85 34.62
Other Non-current Liabilities 0.19 0.12

Current Liabilities
Short Term Borrowings 25.49 26.15
Trade Payables 11.99 37.04
Other Current Liabilities 7.36 3.15

Total Equity & Liabilities 143.06 134.61
Assets
Non-Current Assets

Fixed Assets 2.02 2.53
Other non-current assets 2.08 0.59

Current Assets
Inventories 85.68 87.73
Trade Receivables 37.74 33.60
Cash & Cash equivalents 0.22 0.11
Loans & Advances 12.51 2.91
Other current assets 2.80 7.15

Total Assets 143.06 134.61



This is the number of hand tool units that we 

have sold during FY24. With our industry size of 

around INR 10,000 cr, and the emerging trend for 

DIY (Do it  Yourself !) culture in India, we envision 

to become a household name in coming years.
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Dealer Network

~300
Servicing across India via 
our widespread dealer 

network

Stock Keeping Units 
(SKUs)

~4,500
Hand Tools, Steel Files, 

Cutting Tools, Non-Sparking 
Tools, etc.

ISO CertifiedQUALITY ASSURANCE

No Questions Asked 
Replacement Warranty!!

Å

Å

Å



Steel Hand Tools Non-Sparking ToolsStainless Steel Tools

Insulated Tools Tool Kits, Tool-Boxes and Trolleys
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This is the estimated hand tool industry 

market size in India

The overall industry is dominated by unorganized players:

Driven by unorganized players, the overall industry is expected to grow 

around CAGR of 7.2%. 

However, the organized sector is gradually gaining a larger market share 

from the unorganized sector owing to below reasons which is 

stimulating higher growth expectations for organized market:

ÅImplementation of Goods and Services Tax (GST) has brought many unorganized businesses under the tax net and reduced tax evasion.

ÅDemonetization has disrupted the cash-based transactions of the unorganized sector and encouraged digital payments. 

ÅThe Indian market for hand tools is moving away from a price-sensitive era and toward a quality-conscious era with "industry" or 

"application" oriented criteria. 

ÅThe expansion of industries such as aviation, heavy engineering, automobile/auto service, gardening/horticulture, woodworking & 

furniture, and construction/infrastructure has prompted an increased demand for quality/specialty tools.

Organized market gradually 

outpacing unorganized 

Organic growth of 

the overall industry 

Organized market growth expected 

to outperform overall industry growth  + =





POWER OF DIVERSE SKUs

Our SKUs have expanded by around 20% since last 2 years

We possess the industry's most extensive SKU selection, 
surpassing even our closest competitor whose offering is 
less than half as extensive.

Key Advantages:

Å Distinct Brand identity ς Our extensive range of 
hand tools is unmatched in the industry, earning us 
the reputation as the ultimate solution provider, no 
matter how niche or rare the requirement.

Å Customer Convenience - Customers value the 
convenience of a one-stop shop. Hence, reducing 
the need to source from multiple suppliers.

Å Cross selling opportunities ς Advantage of cross-
selling related products within the SKU portfolio. 
Hence, improving the ability to increase average 
transaction value.
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