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Nostalgia fuels career reboot
for'90s icons on social media

Popular yesteryear names are launching a second innings through social media platforms

pratishtha bagai@ivemint com
NEW DELHI

opularyesteryearvideo jock-
eys,actorsand musicians who
rode thewave of post-liberali-
tion aspirations in the
1990s, before fading into near-
oblivion, are now starting a second
innings on social media platforms.

These include Rahul Roy, who
becamean overnight sensation with his
1990 romantic drama Ashiqui, video
jockeys Mini Mathurand Maria Goretti,
radio jockey Roshan Abbas, and actors
Dalip Tahiland Govinda. Some of them
reate content, while others

ativity to their primary
sessuchaslive shows, concerts,
oaching.

However, as they attempt toreinvent
themselves, they are discoveringa digital
world divided along generational lines.
The real challenge lies in finding their
niche and striking the right balance
between millennial nostalgiaand Gen Z
scepticism, all while competing in an

(Clockwise from left) Shenaz Treasuryvala, Roshan Abbas, Cyrus Broacha with his

wife, and Luke Kenny.

vded creatoreconomy.
The fearofbeinglabelled “cringe” iscon-
stantand real, as Rahul Roy recently dis-
covered. Theactor, ame

andoneofmy vlogsshot

inBaliwentviral overnight, clockingina

million views in a day. Followers and
followed,” sk

loveanthems, was criticized forrecreat-
ing the iconic Ashiqui track Nazar Ke
Samnewithacontent creator.

Take Shenaz Treasuryvala, one of
India’s youngest VJsbackin the day,
best known for her show MTVs Most
Wanted, Bollywood films like Ishq
Vishi-and Delhi Belly,and appearan-
cesin American filmand TV shows
like One Lifeto Liveand The Big Sick.

primary businesses

Treasuryvala got her first brand deal
from Ola, and moved back to India.

SOME regularly HOWEVER, they
create content, while  are discoveringa
others channeltheir  digital world
creativity to their divided along

generational lines.

preneur and creator, recalled that two
yearsago, hefelt that hisgeneration could
only consume, not create, content on
social media. He, however, realized that

Further, to successfully use social
mediaasalaunchpad for restarting their
careers without coming across as out-
dated or cringeworthy, Abbas believes
creators of his age group must find a
niche that suits them. “Personally, Ilike
storytelling and brand sales and create
content on that. But something like a
50-year-old forced to dance to fit the
trend may not work. What isimportant is
not to outsource your persona, but to
outsource the technicalities of the work.”

Abbasalsohighlighted that his gener-
ation of creators has the advantage of
nostalgia, comfort and relatability that
theaudience seeks, which alsoappeals
tobrands.

Nostalgia-led content tends (o per-
formbetterin termsofwatch ume com-

Before film debut, celebrity
Kins test fame on social media

lataj@livemint.com
NEWDELHI

U

celebri
ingly building loyal audiences
onsocial mediafirstand mone-
tizing their personal brands
before stepping into films,
shows or mainstream enter-
tainment projects.

Figures such as Riddhima
Kapoor, whoisset toappearin
afilmsoon, and Krishna Shroff,
seenmmuluplemalm hows,

1the lowbarriers

nlike the traditional
Bollywood template of
flashy

Figures ke Riddhima Kapoor, Krishna Shroff have leveraged the

low barriers to digital content creation to build brands. istockeHoTo

fthat brand. It works

to digital content creation to
build personal brands and
attract collaborations before
taking the mainstream enter-
tainment route.

cperts say the strategy
s ;.h(ﬁnwdrd aready-made
audience reduces marketing

ments and shares amon

in their 30s and 40s, who also have a
high purchasing power,” said Shudeep
Majumdar, co-founder of influencer

costs and ](JV\E‘IS lhe risk
attached to I fi
faces in films and telev
Instead of building vi
scratch, producers and

because audiences get a space
inside thelivingrooms of fami-
lies they admire. The A-lister
connection, evenasarelativein
the background, does 10 times
the work of traditional brand
content,” headded.

Calling the phenomenon a
form of “strategic repackag-
ing”, Supriya M. Kalla, assistant
professor of marketing at IMI
Delhi, said the shift is being
driven by instant credibility,

ure the kind of engagement a
celebrity relative is likely to
commandifcastorlaunched. It
shifts decision-making from
instinct to insight, significantly
reducing the pressure on pro-
duction houses to artificially
build hype ahead of a debut
Instead, there is already a vi
ble, engaged audience that can

be tapped into,” Arora said.
However, Arora said the
social-first pathway has limita-
tions. Visibility and follower
counts do nof automatically
translate into acting ability or
long-termaudience acceptance.
“If the u]llmML aim is a
intoacting,

y
cial media much

lifting would make s

REAL challengelies  THE fear of being
nstiking theright Iabelled cringe'is
alance tween constant and real

sl nostalgb

Gen Zscepticism make a comebac]

theseiconstryingto ~ med

marhellnglxrlx fmo. “Brands prefer strong customer engagement
90 thisnos sed mar- and the abiIi(v to leverage
keting because they come with an

trust. They betswith Instead of building Thm individ-

nt engagementandlesscontro- — whomaynothave visibility from ~ alshaveastra ong

al. 1t works well for fintech, auto  brokenintomain-  zero, brands rely somznl mediapres-

and even direct-to-consumerbrands.”  stream acting or ence and e

Fintechfirm Cred, socialmediagiant  production, but onmeasurable S papa-
Meta and skin-cream maker Viccoare  they carrysignifi- = razzi,

someof dinto ~ cant anddoc " consistent carned

nostalgia-based marketingwithsomeof ~ access, wealth, fan bases media, They culti-

these creators. network and a vate a personal

Veteran actor Dalip Tahil, 73, powerful sur: brand that feels

known for his roleas the crafty Bij-
lani in Hum Hain Rahi Pyar Ke
(1993), is creating waves on social
. With more than 381000

for

name. The barriers to content
creation and distribution are
Jower, and they’ raging
hnan Pillai,

P 5

more relatable and accessible
than traditional A-list celebri-
ties, resonating with Gen Z
audiences,” Kallaadded.

Instagram followers, his
nostalgia-driven contentoftengar-

Sheisnowasuccessful travel viog-
gerwith 1.5 million followers on Insta-
gram at (a‘ShenA/lreasun

“Igot intr in201

There has been no looking back since
then. “The film industry has restricted

moreaccessible. “WhenI did television,
itwasn't tuptometo decide the duration,
timingor fthe show. Iwason

while pursuing my acting carcer in the
USA, whenwork

extent, but social media has democra-

Talready knew YouTubeand hadanmlel -
est in travel and photography, I started

Sona Comstar eyes

opportunitie

Chinese carmakers

tik

ayaan kartik@livemint.com

NEW DELHI
ona Comstar expects
Chinese  carmakers
expanding manufactur-

ingoutside their home market

to open up new business
opportunities for the com-
pany, a senior executive said.

The auto parts maker
believes Chinese electric vehi-
clemakerssetting up plantsin

Europe and other regions

could benefit supplier:

asitself, which already have a

presence overseas.

On the other hand, an

Vivek Vikram Singh, group
CEO and MD, Sona Comstar.

tized it pportu-
nity,” she said.

Roshan Abbas, TV host turned entre-

settoperform. Thesame model appliesto
content creation today, the managers
handle the technical aspects, and we
focus onthe content,” he said.

of digital marketing agency

ners millions of view: Th(’Smﬂ]BlgIdt*a
ther pri I ses, thisisn'teven
an Himesh T e added,

mu
20!

‘Capmania tour attracted over
50,000 people,and he even ran digital
adswith brands like Meta.

Foranextended versionofthis tory, go
folivemint.com.

butabroader content market-
ing exercise, “They might be

For producers and studios,
theappealishoth financialand
cultural. Ekshita Arora, senior
copywriterat digital marketing
agency BC Web Wise, sai

audience interest is no longer
spcmlamc but measurable

alarge following offers reach,
notskills,” shesaid, adding that
questions around nepotism
and privilege continue to
shadow celebrity relatives.
Thereisalso constant scrutiny
of both the individual and the
broader “family brand”.
Atthesametime, actingisno
longer the singular aspiration
for many celebrity families.
FiguressuchasIraKhan, Rhea
Kapoor, Sameeksha Pednekar
and Navya Naveli Nandareflect
awidershift towardsentrepre-
neurship, podeasts, newslet-
ters, direct-to-customer brands
and niche influence in areas
such as sustainability, luxury
Imental health.

runninga afashion
houuque oranother husme%

metrics.
“Social me(lm traction has

For an extended version of

and thisbecomesa

y tomeas-

thisstory, gotoli .com.
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¢ | Marl

kets

Quick Insights on Company Results

Strong Quarterly Revenue

and Profit Growth

The company reported robust sequential

rowth for the quarter ending M:

arch 31,

2026, with total revenue increasing by
476%and net profit surging by 28.58%
compared to the previous quarter. This
indicates astrong operational performance

in the most recent period.

opportunity to build business
in China will require compa-
nies to sacrifice their margins
and profitability, areason forits
exit fromaproposed joint ven-
turewith Chinese parts maker
Jinnaite Machinery that was
announced in July 2025, Sona
Comstar group chiefexecutive
and managing director Vivek
Vikram Singh told Mint.

‘When Chinese OE!

1 orig-

company atany cost,” he added.

Discussions on winning
business from Chinese c:
makers come as American,
European and Japanese car-
makers such as Ford, Stellan-
tis, Honda Cars and General
Motors slow down their EV
planswith rising competition
from China making them
rethink plans. Together, these
carmakers have taken write-
offsof over $60 billion on their

al EVi
setupfactories outsideiswhen | While Western carmakers
ouropportunity truly take the side of caution, Chi-

the driveline busines:
said. “Wedo have

nese carmakers are sprinting
ahead with plans

aduty disadvan-  Talks onwinning  to expand their
tage. Exporting  businessfrom  manufacturing
from India to Chinese footprint in
Chinaisnotreally regions such as
i 5 Y carmakers come & i
m.blc with (_h‘c as Western rivals Eur_op:-. BYD is
current geopoliti- 5 setting up a plant
caland the duty ~ Stowdowntheir oo hich
environment.” EV plans plans to start

The Guru-
gram-based
componentmakersaid in July
that it would expand in the
Chinese market with invest-
ment of $12 million in the JV
and holda 60% stake, whileits
partner would contribute $8
million. In October, it said the
plan had been put in abeyance.

“TheJV was put in abeyance

operations this
year. Other car-
makers such as Chongqing
Changan and Xpeng are also
either exploring setting up
plants in Europe or have
started assembly of models.
Chinese carmakers are
exploring localization in the
region, asimports from
come under i

really there. So, if you look at
the Chinese supply chain, they
operate on wafer-thin margins.
And forus, wearenotagrowth

can aid

wave of
Indian suppliers who have a
presence in Europe.

For an extended version of
this story, go o livemint.com.
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AUDITED FINANCIAL RESULTS FOR THE QUARTER AND
FINANCIAL YEAR ENDED MARCH 31, 2026
The consolidated and standalone unaudited financial results of the
Company for the quarter and financial
approved by the Board of Directors in their meeting held on May 7, 2026,
along with the Auditors' Limited Review Reports thereon (expressing an
unmodified opinion), as filed with the Stock Exchanges under Regulations
33 and 52 of the SEBI (Listing Ol

year ended March 31, 2026,

& Disclosure

Regulations, 2015 are available on the Stock Exchanges websites
(www.bseindia.com & www.nseindia.com), the Company's webpage

and can also be

(www.dabur.

Place: New Delhi
Date: May 7, 2026

accessed by scanning the following Quick Response Code.

For and on behalf of the Board of Directors

psam

Mohit Burman
Chairman
DIN: 00021963

S. E. RAILWAY — TENDER

DRM/ENGG, South Easter Railway,
Chakradharpur acting for & on behalf of
the President of India invites E-Tenders|
against Open Tender. Manual Offers are|
not allowed against these tenders, and
‘any such manual offer received shall be|
ignored. S1.No.-1. Tender Notice No.:|
CKP-EAST- Date: 26.
Name of work: Construction of new
bridge in liew of existing bridge no. 36 at|
Km. 271/08-09 between Haludpukur-|
Bahalda Road under jurisdiction of Sr.
DEN/East/Chakradharpur. Tender Value:
R 2,76,30,874.72. EMD: ¥ 5,56,600.
SI.No.-2. Tender Notice No.: CKP-|
EAST-26-27-07, Date: 05.05.2026. Name |
‘of work: Renovation and Conversion of|
old godown near ABSS Building into|
funning room and conversion of old RRI
Cabin into Crew Lobby at Rajkharsawan
station. Tender Value: X 73,93,822 89,
EMD: X 1,47.900. Cost of Tender form:
20 (for SINo. 1 &2). Date of Opening:
02.06.2026 (for SI.No. 1 & 2). The tender|
can be viewed at website|
hitp:liwww.ireps.gov.in. The tenderer/
bidders must have class-lll Digital
Signature Certiicate & must be registered
under on IREPS Portal. Only registered
tenderer/bidder can participate on e-
tendering. All relevant paper must be|
uploaded at the time of participating in
e-tendering. Note: e-Tender Forms shal
be issued free of cost to all tenderers.
(Authority- Railway Board's letter no.
2020/CE-I/CT/3E/GCC/Policy dtd
16.07.2020). (PR-135)

i3

EASTERN RAILWA

No. 0-AC-T-20-26-27 (Open), Date:
06.05.2026. E-Tenders (Open) are
invited by the Divisional Railway
Manager, Eastern Railway, Asansol
Division, Station Road, Asansol, Pin-
713301 for the following work: Case
No.: O-AC-T-20-26-27. Name of the
Work : Open tender for supply of AT
Welding Portions and execution of AT
Weld over Asansol Division under
Sr.DEN/3/Asansol. Value of Tender:
?2,06,07,949.22. Earnest Money:
4,12,200,00. Completion Period for
the Work: 12 months. Date and Time
of Closing: 02.06.2026 at 12.00 hrs.
Complete details can be seen in the
Railway's website www.ireps.gov.in

-5712026-27

Tender Notice is also available at websites

whnw.erndianrailways.govin | wwirops govin

Follow us at : B4 @EasternRailway|

© @easternrailwayheadquarter |

OFFICE OF THE COMMISSIONER, MUNICIPAL
CORPORATION, GWALIOR (M.P.)

WATER SUPPLY DEPARTMENT

W 1402/A%. /M /2026 afer et : 05/05/2026
s Notice I [ S
On line tender are Invited on behalf of Gwallor Municipal Corporation.
Name Of Work Probable | Tender ID | Costof Bid | Lastdaleol
Amount of No. | Document i
Contract GEMD_| tender daled
g 2.0 TR & g T L
ot et e R (1302171000 e 1 .| 1062026
@ 9 i ll i
Further details can be seen i jve Engl
Water Supply, Gwallor Municipal Corporation, Gwalior
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DABUR INDIA LIMITED

legd. Office: 8/3, Asaf Ali Road, New Delhi - 110 002

CIN - L24230DL1975PLC007908
Tel. No.: 011-23253488, Website: www.dabur.com
E-mail: corpcomm@dabur.com

AUDITED FINANCIAL RESULTS FOR THE QUARTER AND
FINANCIAL YEAR ENDED MARCH 31, 2026
The consolidated and standalone unaudited financial results of the
Company for the quarter and financial year ended March 31, 2026,
approved by the Board of Directors in their meeting held on May 7, 2026,
along with the Auditors' Limited Review Reports thereon (expressing an
unmodified opinion), as filed with the Stock Exchanges under Regu\anons
33 and 52 of the SEBI (Listing O

& Disclosure Req

Regulations, 2015 are available on the Stock Exchanges websites
(www.bseindia.com & www.nseindia.com), the Company's webpage
(www.dabur. for ) and can also be
accessed by scanning the following Qulck Response Code.

For and on behalf of the Board of Directors
EusE
2 i% Mohit Burman
Chairman

Place: New Delhi &
[l et DIN: 00021963

Date: May 7, 2026
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