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DISCLAIMER

Cautionary note concerning forward-looking statement

Certain statements made in this presentation relating to the Company’s objectives, projections, outlook, expectations, estimates, among others may constitute
‘forward-looking statements” within the meaning of applicable laws and regulations. Actual results may differ from such expectations, projections etc., whether
express or implied. These forward-looking statements are based on various assumptions, expectations and other factors which are not limited to, risk and
uncertainties regarding fluctuations in earnings, competitive intensity, pricing environment in the market, economic conditions affecting demand and supply,
change in input costs, ability to maintain and manage key customer relationships and supply chain sources, new or changed priorities of trade, significant changes
in political stability in India and globally, government regulations and taxation, climatic conditions, natural calamity, commodity price fluctuations, currency rate
fluctuations, litigation among others over which the Company does not have any direct control. The company cannot, therefore, guarantee that the ‘forward-
looking’” statements made herein shall be realized. The Company, may alter, amend, modify or make necessary corrective changes in any manner to any such
forward looking statement contained herein or make written or oral forward-looking statements as may be required from time to time based on subsequent

developments and events.
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Quarter Highlights

Sequential Improvement in topline growth

Revenue

B Consolidated INR 3,563 Cr
Growth 11.6%

Revenue
{;7 Standalone INR 2,433 Cr
Growth 8.9%

Revenue

India EFEMCG Growth 10.7%
Volume 5.5%

Operating Profit PAT

INR 633 Cr INR 505 Cr
Growth 7.5% | (-60 bps) Growth 11.7%

Operating Profit PAT

INR 459 Cr INR 388 Cr
Growth 8.2% | (-10 bps) Growth 11.2%

Revenue

International Growth 20.0%

Note: The india map is for illustrative purposes only, is not drawn to scale, and does not represent the accuracy or authenticity of geographical or political boundaries




Industry Outlook

Strong Fundamentals, Sustainable Growth

%) ®)

Elevated Inflation Geopolitical Tensions
Persistent inflationary Renewed US-Iran conflict
pressures across various leading to volatile
commodities. operating environment.

Stable Demand

Domestic demand
remained steady despite
volatile geopolitical
environment.




Performance
Highlights

Rich Source of
VitaminC

Good for Immunity
Detoxification
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Metabolic Wellness 2

Digestive Wellness 3




Business Segment Performance

a8 0 70% | DOMESTIC BUSINESS

55% (g 28% @& 17% Y0
Home & Personal Care Healthcare 5@d & Beverages
£109% t69% 117.4%
1,245 Cr. 645 Cr. 379 Cr.
Revenue Revenue Revenue

INTERNATIONAL
30% ‘ BUSINESS

International Portfolio

1 20.0% Growth

1,091Cr.

Revenue
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Home and Personal Care — Oral Care ®| ﬁgg'sciﬁgfe igit

@ Toothpaste and Toothpowder both recorded growth in mid single digit.

@ Herb’l range continued to deliver robust performance.

@ CAPROTECTION ' Ar—" e
Herb' 0% ADDED" FLUORIDE, PARABENS 6 TRICLOSAN
4!&““ |

o . Herb oxmumummmnsm “‘.
- ’-‘f I I i i e i A *Complete Care Toothpaste ' IMVEGE‘IARIAN ’

= ""\ ' @ CLINICALLY PROVEN s
* ! 3 LA &= 200 o |
Dabur 10 senerTs g5 = . fad
S . ACTIVATED
R CAVITY PROTECTION | TOOTHACHE RELIEF » . [ CH n R co n L 00/0 Eh%?\‘}llgﬁ
a : TOOTHPASTE TRlClDSAN

SOOTHES SENSITIVITY | GUM HEALTH | ACTIVE FRESHNESS —U - WHITENING
TEETH WHITENING | STRONG TEETH | PLAQUE CONTROL - 2 = y ' _

FIGHTS GERMS | ENAMEL CARE

§ Cavity Protection Toothpaste & (®) 100% VEGETARIAN

e

lda

PASTE FOR TEETH ANO GUMS
Ayurvedic Oral Care Sclence
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Home and Personal Care — Hair Care @| :iagif: %\;«;S

@ Hair oils reported a high teens growth rate driven by double digit
growth in both perfumed and coconut oils

@ Shampoo segment also report a high teens growth rate.

DAMAGE REPAIR MOISTURE BOOST

SHAMPOO SHAMPOO

=" Repairs Hair & Split Ends"
N QAdded Satt
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- e — .
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Home and Personal Care — Home Care @| Home Care

©
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Double Digit

Odonil grew double-digit driven by strong growth momentum in Aerosols and gel pockets

Odomos and Sanifresh performed well with Odomos growing in mid-single digit and Sanifresh growing in
double digit.

Newly launched Odonil Car Fresheners and automatic diffusers have received positive response and
gained strong traction.
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Home and Personal Care — Skin Care & Salon | :'fg'?] gfnrgele gt

@ Skin care growth was backed by strong growth in Oxy Franchise.

@ The recently launched Oxylife Detan has received positive consumer feedback.
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Healthcare — Health Supplements

@ Dabur Chyawanprash grew by low single digit.

Honey declined mid-single digit on a high base,

@ partly impacted by temporary disruption in trade
sentiment following FSSAI labeling related order.
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Health Supplements
Low Single Digit Decline




Healthcare — Digestives D o borble Digit

@ Hajmola franchise continued to perform well, recording double digit growth.

@ Pudin Hara posted strong double-digit growth, driven by growth across all formats.

Isabgol delivered strong double-digit growth, driven by improved market competitiveness.
Newly launched orange Isabgol added with ayurvedic actives received well among Hmmlmmnmlnlu
consumers. | l

Isabgol

ORANGE

°, Triphola (Amlo, Haritaki, Bibhitak),
M| Psyllium Husk & Saunf

No%n’ SUGAR FREE
NATURAL
BOWEL REGULATOR*

")' ! thummberSu I t
PUDINA  KALA NAMAK e i é@é&a
FAST RELIEF /rom ACIDITY" SRR M
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Healthcare — OTC & Ethicals | OTC& Ethicals

Mid Teens

@ Dabur Honitus continued its strong growth momentum with broad based
growth across formats

@ Health Juices sustained their strong growth trajectory, registering
high-teen growth on a strong base

DIA

CONTROL

@ HELPS MANLTAIN
HEALTHY BLOOD SUGAR

SUPPORTS GOOD
METABOUSM & OIGESTION

WITH 1S AYURVEDIC
HERBS FOR OVERALL WELLNESS
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Foods & Beverage — Beverages ® |  widToens

©
©

Beverages recorded a sequential improvement with mid teens growth.

Broad based growth with nectar growing at near double digit
and the Activ portfolio continuing the robust performance

with double digit growth.

“{NO ADDED l§
SUGARS' |5

& PRESERVATIVE

NO ADDED i
SUGARS' I

‘3' fle prescruamve B
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Foods & Beverage — Foods @ | Foos

@
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Strong double digit

Foods portfolio continued its strong growth momentum and reported strong double-digit growth with
broad-based growth across products.

Badshah also reported strong double-digit volume led growth.

Growth was supported by focused brand-building initiatives, enhanced consumer activations, and
increased investments across quick commerce.

ur

COLD PRESSED COLD PRESSED

GROUNDNUT OIL SESAME OIL
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International Business

W
UK

g A i
-33.3% o

CC: -38.7%

S
Namaste (US) & Turkey
+21.2% +42.4%

(CC: +11.5%) (CC: +53.1%)

‘.
v :.
Bangladesh

Egypt
+30.4%

MENA Region

+13.7%
(CC: 3.8%)

+31.4%

(CC: +25.8%) (CC: +22.4%) ),

:+25.8%

Nigeria \\ -

+21.4% N\ . ‘ﬁ-_*ﬁ." i
(CC:-0.9%) SSA Region A .

+43.2%

(CC: +26.6%)

Note: The world map is for illustrative purposes only, is not drawn to scale, and does not represent the accuracy or authenticity of geographical or political boundaries
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Communications — Impactful Brand Campaigns

\ i ‘f‘: oL

BODV ORGAN CELL

Click on the video to play



https://youtu.be/6tPPzruqUuk
https://www.instagram.com/reel/DcDLTK-vMMQ/
https://www.instagram.com/reel/DcyYCjFzG-t/
https://youtu.be/BP7nIP3EhB4?si=DPaGuoIF1QZV5PYm
https://youtu.be/PouqgQjpgVQ?si=ZISlfl2tDHNHLWh4
https://m.youtube.com/shorts/9PtslSZgPDg

Communications - Influencer Campaigns
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Annexures

' Cooling
s Relief from

4t 25t Cooling Refief team
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Profit & Loss Statements — Q2 & H1FY27 Consolidated P&L

Particulars
in INR crores Q2 FY27 Q2 FY26 H1 FY27 H1 FY26
Revenue from operations 3,563.1 3,191.3 11.6% 7,327.5 6,595.9 11.1%
Material Cost 1,822.7 1,613.5 13.0% 3,804.6 3,416.8 11.4%
Employee expense 376.8 347.9 8.3% 746.2 685.6 8.8%
Advertisement and publicity 226.6 233.6 (3.0%) 456.0 435.5 4.7%
Other Expenses 504.6 408.3 23.6% 946.8 802.1 18.0%
Operating Profit 632.5 588.1 7.5% 1,373.8 1,255.9 9.4%
% of Revenue 17.8% 18.4% (60 bps) 18.7% 19.0% (30 bps)
EBITDA (inc Other income) 804.3 728.2 10.5% 1,718.3 1,540.0 11.6%
% of Revenue 22.6% 22.8% (20 bps) 23.4% 23.3% 10 bps
Ezzz'gffe':f:a'::::i;“;z':?&) 505.5 452.6 11.7% 1,096.4 966.5 13.4%
% of Revenue 14.2% 14.2% Flat 15.0% 14.7% 30 bps



Profit & Loss Statements — Q2 & H1FY27 Standalone P&L

; “I’Z;”C’:: ies Q2 FY27 Q2 FY26 H1 FY27 H1 FY26
Revenue from operations 2,432.9 2,234.8 8.9% 5,120.2 4,704.3 8.8%
Material Cost 1,313.7 1,179.7 11.4% 2,808.8 2,558.6 9.8%
Employee expense 220.1 213.4 3.1% 438.0 419.2 4.5%
Advertisement and publicity 163.7 172.2 (4.9%) 3343 3233 3.4%
Other Expenses 276.7 245.5 12.7% 544.6 494.0 10.3%
Operating Profit 458.7 424.0 8.2% 994.5 909.2 9.4%
% of Revenue 18.9% 19.0% (10 bps) 19.4% 19.3% 10 bps
EBITDA (inc Other income) 587.1 530.5 10.7% 1,253.6 1,131.6 10.8%
% of Revenue 24.1% 23.7% 40 bps 24.5% 24.1% 40 bps
:2zz:;’fe':f;‘a':::i:n‘:z';?ti) 387.8 348.7 11.2% 840.3 756.1 11.1%
% of Revenue 15.9% 15.6% 30 bps 16.4% 16.1% 30 bps




ESG Impact Achieved

107% 100% 53%
E ENVl RON M ENT Water Positivity Sustainable Sourcing Recyclable Energy

Target —100% by FY30 Target—100% by FY27 Target —60% by FY30

18.1% 0 2.8 Million

S SOC'AL Gender Diversity Fatalities Lives Transformed

Target—21% FY28 Sustained 0 Target—5 Mn/year

100% 0 70%

GOVERNANCE Safety & Quality Audits Product Recalls Hazardous Substance Elimination

Target—100% FY27

G

Sustained 100% Sustained 0

T



ESG Ranking Update

=s QO NSE Crisil
S&P Global E3G Ratings
72
71 e
56 58
Fy24 FY25 FY26 Fy24 FY25 FY26 FY24 FY25 FY26

Ranking updated to 85

Ranking updated to 73

Ranking updated to 66

29




THANK YOU

Company : Dabur India Ltd.

Investor Relations Contact:

Rahul Sarawagi | rahull.sarawagi@dabur.com
Gitima Mishra | gitima.mishra@dabur.com

Investor Relations Advisors : Adfactors PR Pvt. Ltd.

For more information and updates, visit:
http://www.Dabur.Com/in/en-us/investor



http://www.dabur.com/in/en-us/investor
http://www.dabur.com/in/en-us/investor
http://www.dabur.com/in/en-us/investor
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