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Crompton Greaves Consumer Electricals Limited
Registered & Corporate Office:

05GBD, Godrej Business District, Pirojshanagar,
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Tel: +91 7304575254

W: www.crompton.co.in CIN: L31900MH2015PLC262254
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Date: July 08, 2026

To, To,
BSE Limited (“BSE”), National Stock Exchange of India Limited (“NSE”),
Corporate Relationship Department, “Exchange Plaza”, 5t Floor,
2nd Floor, New Trading Ring, Plot No. C/1, G Block,
P.]. Towers, Dalal Street, Bandra- Kurla Complex Bandra (East),
Mumbai - 400 001. Mumbai - 400 051.
BSE Scrip Code: 539876 NSE Symbol: CROMPTON
ISIN: INE299U01018 ISIN: INE299U01018
Our Reference: 56/2026-27 Our Reference: 56/2026-27
Dear Sir/Madam,

Sub: Intimation under Regulation 30 and 34(1) of the SEBI (Listing Obligations and Disclosure

Requirements) Regulations, 2015 - Notice of the 12t Annual General Meeting and
Integrated Annual Report for the Financial Year 2025-26

We wish to inform you that the 12th Annual General Meeting (“AGM”) of Crompton Greaves Consumer
Electricals Limited (“the Company”) will be held on Friday, August 07, 2026, at 3:30 p.m. (IST)
through Video Conferencing (“VC”)/ Other Audio-Visual Means (“OAVM”) in compliance with the
applicable circulars issued by the Ministry of Corporate Affairs (“MCA”) and Securities and Exchange
Board of India (“SEBI”), and that the deemed venue of the AGM shall be the Registered Office of the
Company situated at 05GBD, Godrej Business District, Pirojshanagar, Vikhroli (West), Mumbai -
400079.

Pursuant to Regulation 34(1) of the SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015 (“SEBI Listing Regulations”), as amended from time to time, please find enclosed
Notice convening the 12th AGM and the Integrated Annual Report of the Company, including Business
Responsibility and Sustainability Report (“BRSR”) for the Financial Year 2025-26.

In terms of Regulation 46 of the SEBI Listing Regulations, the said Notice of 12th AGM and the Integrated
Annual Report including BRSR, is also available on the website of the Company and can be accessed at
https://www.crompton.co.in/pages/financial-reports#AnnualReports and on the website of National
Securities Depository Limited (“NSDL”) at www.evoting.nsdl.com

Further, in accordance with the applicable circular(s) issued by MCA and SEBI, the Notice of the AGM
and the Integrated Annual Report of the Company, including BRSR for the Financial Year 2025-26, is
being sent through electronic mode to only those Members of the Company whose e-mail addresses are
registered with the Company and/ or Depository Participant(s).

Further, in accordance with Regulation 36(1)(b) of the SEBI Listing Regulations, the Company will be
sending a letter to Members whose e-mail addresses are not registered with Company/ DPs providing
the weblink/ QR Code from where the Integrated Annual Report can be accessed on the Company’s
website.
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Information at a glance:

Crompton

Crompton Greaves Consumer Electricals Limited
Registered & Corporate Office:

05GBD, Godrej Business District, Pirojshanagar,

Vikhroli (West), Mumbai 400079. India

Tel: +91 7304575254

W: www.crompton.co.in CIN: L31900MH2015PLC262254
Email: crompton.investorrelations@crompton.co.in

Particulars Details
Mode VC/ OAVM
Time and date of AGM Friday, August 07, 2026, at 3:30 p.m. (IST)

Participation through video conferencing

https://www.evoting.nsdl.com

Helpline number for VC participation

1800 22 55 33

Video recording and transcripts

https://www.crompton.co.in/pages/financial-
reports#AnnualReports

Dividend record date

Friday, July 24, 2026

Dividend payment date

On or after Friday, August 07, 2026, but within 30 days of
AGM

Cut-off date for e-Voting

Friday, July 31, 2026

Remote e-Voting start time and date

Monday, August 03, 2026, at 9:00 A.M.

Remote e-Voting end time and date

Thursday, August 06, 2026, at 5:00 P.M.

Remote e-Voting website of NSDL

https://www.evoting.nsdl.com

You are requested to take the above information on record.

Thanking you,

For Crompton Greaves Consumer Electricals Limited

Kaleeswaran Arunachalam
Chief Financial Officer

Encl: A/a
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@ Notice

Crompton

Crompton Greaves Consumer Electricals Limited
CIN: L31900MH2015PLC262254
Registered Office & Corporate Office: 05GBD, Godrej Business District, Pirojshanagar,
Vikhroli (West), Mumbai 400079
Tel: +91 7304575254
Email: crompton.investorrelations@crompton.co.in

Website: www.crompton.co.in

NOTICE OF THE 12th ANNUAL GENERAL MEETING

NOTICE is hereby given that the 12th (Twelfth) Annual
General Meeting (the “AGM”) of the Members of
Crompton Greaves Consumer Electricals Limited (the
“Company”) will be held on Friday, August 07, 2026 at
3.30 P.M. through Video Conferencing (“VC”)/Other
Audio Visual Means (“OAVM”) for which purpose the
Registered Office of the Company situated at 05GBD,
Godrej Business District, Pirojshanagar, Vikhroli (West),
Mumbai 400079 shall be deemed as the venue for

the Meeting and the proceedings of the AGM shall

be deemed to be made thereat, to transact the
following business:

ORDINARY BUSINESS
1. Adoption of financial statements
To consider and adopt

a. the Audited Standalone Financial Statements
of the Company for the Financial Year ended
March 31, 2026, together with the Reports of the
Board of Directors (“the Board”) and the Auditors
thereon; and

b. the Audited Consolidated Financial Statements
of the Company for the Financial Year ended
March 31, 2026, together with the Report of the
Auditors thereon.

2. Declaration of Dividend

To declare a dividend of ¥ 3 (Rupees Three Only)
per equity share of the face value of ¥ 2 (Rupees
Two Only) each for the financial year ended
March 31, 2026.

3. Appointment of Mr. Promeet Ghosh
(DIN: 05307658) as a Director liable to
retire by rotation

To appoint a Director in place of Mr. Promeet
Ghosh (DIN: 05307658) who retires by rotation, and
being eligible, offers himself for re-appointment.

Integrated Annual Report 2025-26

To consider, and if thought fit, to pass the following
resolution as an Ordinary Resolution.

“RESOLVED THAT pursuant to the provisions of
Section 152 and other applicable provisions of the
Companies Act, 2013, the approval of the Members
of the Company be and is hereby accorded to
re-appoint Mr. Promeet Ghosh (DIN: 05307658) as
Director, who is liable to retire by rotation.”

SPECIAL BUSINESS

4,

Re-appointment of M/s. MSK A &
Associates LLP, Chartered Accountants
(formerly known as M/s. M SK A &
Associates, Chartered Accountants) as
Statutory Auditors of the Company and
to fix remuneration

To consider, and if thought fit, to pass the following
resolution as an Ordinary Resolution.

“RESOLVED THAT in accordance with the
provisions of Section(s) 139, 142 and other
applicable provisions, if any, of the Companies
Act, 2013 read with the Companies (Audit and
Auditors) Rules, 2014, and other applicable rules,
if any, (including any statutory modification(s),
amendment(s) or re-enactment(s) thereof for
the time being in force), and pursuant to the
recommendation of the Audit Committee and
the Board of Directors, M/s. M S K A & Associates
LLP, Chartered Accountants, (Firm Registration
No. 105047W), be and are hereby re-appointed
as the Statutory Auditors of the Company, to hold
office for a second consecutive term of 5 (Five)
years, from the conclusion of this Annual General
Meeting till the conclusion of the Seventeenth
Annual General Meeting of the Company, at a
remuneration of ¥ 1,25,60,000 (Rupees One Crore
Twenty Five Lakh Sixty Thousand Only), excluding
GST and reimbursement of out of pocket expenses
to conduct the statutory audit for the financial
year 2026-27.
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RESOLVED FURTHER THAT in addition to the
fees, any other fees for certification and other
permissible services under Section 144 of the Act
may be paid to the Statutory Auditors at such
rate as may be agreed between the Statutory
Auditors and the Board of Directors and/ or Audit
Committee of the Company.

RESOLVED FURTHER THAT any of the Directors or
the Key Managerial Personnel of the Company,
be and are hereby severally authorised to do

all such acts, deeds, matters and things as may
be necessary to give full effect to the foregoing
resolution.”

Ratification of remuneration payable to
M/s. Ashwin Solanki & Associates, Cost
Auditors of the Company

To consider and, if thought fit, to pass the following
resolution as an Ordinary Resolution.

“RESOLVED THAT pursuant to the provisions of
Section 148(3) of the Companies Act, 2013 read
with Rule 14 of Companies (Audit and Auditors)
Rules, 2014 and other applicable provisions

of the Companies Act, 2013 (including any
statutory modification(s) or amendment(s) or
re-enactment(s) thereof, for the time being in
force), the Company be and hereby ratifies the
remuneration of ¥ 6,50,000/- (Rupees Six Lakh
Fifty Thousand only) (exclusive of applicable

taxes and re-imbursement of out of pocket
expenses) payable to M/s. Ashwin Solanki &
Associates, Cost Accountants (Firm Registration
Number 100392), who have been appointed by
the Board of Directors basis the recommendation
of the Audit Committee, as Cost Auditors of the
Company, to conduct the audit of the cost records
maintained by the Company as prescribed under
the Companies (Cost Records and Audit) Rules,
2014, as amended, for the Financial Year ending
March 31, 2027;

RESOLVED FURTHER THAT the Board of Directors
of the Company (including its Committee thereof)
be and are hereby severally authorised to do all
such acts, deeds, matters & things and take all such
steps as may be necessary, proper, or expedient to
give effect to this resolution.”

By the order of the Board

For Crompton Greaves Consumer Electricals Limited

D Sundaram
Chairman
DIN: 00016304

Registered Office:

05GBD, Godrej Business District,
Pirojshanagar, Vikhroli (West),
Mumbai 400079

Date: May 13, 2026
Place: Mumbai

Crompton Greaves Consumer Electricals Limited



NOTES

Pursuant to General Circular No. 20/2020 dated

5th May 2020 read with other relevant Circulars
including 03/2025 dated 22"4 September 2025
issued by the Ministry of Corporate Affairs (MCA")
(collectively referred to as ‘MCA Circulars’), the
Company is convening the Annual General Meeting
(‘AGM") through Video Conferencing (‘VC’) / Other
Audio-Visual Means (‘OAVM’), without the physical
presence of the Members. The deemed venue for
the AGM will be Registered Office of the Company.

An explanatory statement pursuant to Section
102(1) of the Act relating to special business

as stated under Item No. 4 of the Notice dated
Wednesday, May 13, 2026, are annexed hereto.

A statement providing additional details of the
Director(s) seeking re-appointment as set out in
Item No. 3 of the Notice dated Wednesday, May
13, 2026, is annexed herewith as required under
Regulation 36(3) of the SEBI Listing Regulations

as amended from time to time and Secretarial
Standard-2 (“SS-2") on General Meetings issued by
the Council of the Institute of Company Secretaries
of India (“ICSI”).

Since this AGM is being conducted through VC/
OAVM, physical attendance of Members has been
dispensed with in line with the MCA Circulars.
Accordingly, the facility for appointment of
proxy(ies) by the Members will not be available

at the AGM and hence the proxy form and
attendance slip are not annexed to this notice.

Institutional/Corporate Shareholders (i.e. other
than individuals/HUF/NRI, etc.) intending to
authorize their representatives to attend the
AGM through VC/ OAVM on its behalf and to

vote through electronic voting (“e-Voting”),

are requested to send a certified scanned copy
(PDF/ JPG Format) of its Board or governing body
resolution/ authorisation letter to the Scrutiniser
by e-mail through its registered e-mail address at
evoting@mehta-mehta.com with a copy marked
at evoting@nsdl.com.

Institutional Members (i.e. other than individuals,
HUFs, NRIs etc.) can also upload their board
resolution/ Authority Letter, etc. by clicking on
“Upload Board Resolution/ Authority Letter”
displayed under “e-Voting” tab in their login.
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@ Notice

The voting rights of members shall be
proportionate to their share of the paid-up equity
share capital of the Company as on the cut-

off date.

The Members can join the AGM through VC/ OAVM
mode 15 (Fifteen) minutes before and after the
scheduled time of the commencement of the
Meeting by following the procedure mentioned

in the Notice. The facility of participation at the
AGM through VC/ OAVM will be made available for
1,000 (One Thousand) Members on first come first
served basis. This will not include large Members
(i.e. Members holding 2% or more shareholding),
Promoters, Institutional Investors, Directors, Key
Managerial Personnel, the Chairperson of the
Audit Committee, Nomination and Remuneration
Committee and Stakeholders Relationship
Committee, Auditors etc. who are allowed to
attend the AGM without restriction on account of
first come first served basis.

Participation of Members attending AGM through
VC/ OAVM shall be counted for the purpose of
reckoning the quorum under Section 103 of the Act.

In accordance with the aforesaid MCA and SEBI
Circulars, electronic copies of the Notice of the
AGM along with the Integrated Annual Report

for the Financial Year 2025-26, are being sent

to the Members whose e-mail addresses are
registered with the Company or the Depositories/
Depository Participants (“DPs”). In case any
Member is desirous of obtaining physical copy of
the Integrated Annual Report for the Financial Year
2025- 26, kindly send a request to the Company by
writing at crompton.investorrelations@crompton.
co.in mentioning their folio number/ DP ID and
Client ID.

The Notice calling the AGM has been uploaded on
the website of the Company at www.crompton.
co.in. The Notice can also be accessed from the
websites of the Stock Exchanges, i.e. BSE Limited
and National Stock Exchange of India Limited

at www.bseindia.com and www.nseindia.com
respectively and is also available on the website of
National Securities Depository Limited (“NSDL”)
(agency for providing the remote e-Voting facility),
at www.evoting.nsdl.com.
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10.

11.

12.

13.

14.

Members seeking any information with regard to
the Accounts or any matter to be placed at the
AGM, Register of Directors and Key Managerial
Personnel and their shareholding maintained under
Section 170 of the Act, Register of Contracts or
Arrangements in which Directors are interested
under Section 189 of the Act and relevant
documents referred to in the accompanying
Notice and in the Explanatory Statement are
requested to write to the Company on or before
Friday, August 07, 2026, through e-mail on
crompton.investorrelations@crompton.co.in The
same will be replied by the Company suitably.

All documents referred to in the Notice will also
be available electronically for inspection, without
any payment of by the Members from the date of
circulation of this Notice up to the date of AGM.
Members seeking to inspect such documents can
send an e-mail to crompton.investorrelations@

crompton.co.in

To support the “Green Initiative”, Members who
have not registered their e-mail addresses are
requested to register the same with the Kfin
Technologies Limited, Company’s Registrar
and Share Transfer Agent (“RTA”)/ their DPs in
respect of shares held in physical/ electronic
mode, respectively.

Since the AGM will be held through VC/ OAVM, the
Route Map is not annexed with this Notice.

In compliance with Section 108 of the Act, read
with Rule 20 of the Companies (Management and
Administration) Rules, 2014, as amended from
time to time, Regulation 44 of the SEBI Listing
Regulations and in terms of SEBI Circular No. SEBI/
HO/CFD/CMD/ CIR/P/2020/242 dated December
09, 2020, on e-Voting facility provided by listed
companies, the Company is providing facility for
voting by electronic means for all its Members to
enable them to cast their vote electronically and
the business may be transacted through such
e-Voting.

For this purpose, the Company has availed the
services of NSDL for facilitating voting through
electronic means, as the authorised agency, for
casting votes using remote e-Voting system on all
the resolution(s) set forth in this Notice.

As per the provisions of Section 72 of the Act, the
facility for making a nomination is available for
the Members in respect of the shares held by them.
Members holding shares in physical form who have
not yet registered their nominations are requested
to register the same by submitting Form No.
SH-13. If a Member desires to cancel their earlier

15.

16.

17.

nomination and record a fresh nomination, he/
she may submit the same in Form No. SH-14. The
said form can be downloaded from the Company’s
website at https://www.crompton.co.in/pages/
investors-relations#InvestorService Members are
requested to submit the said form to their DP in
case the shares are held in electronic form and to
the Company or RTA in case the shares are held in
physical form, quoting their folio numbers.

In case of joint holders, the Member whose name
appears as the first holder in the order of names
as per the Register of Members of the Company as
on the cut-off date will be entitled to vote during
the AGM.

Members are requested to check that the correct
account number has been recorded with the
Depository. Members holding shares in electronic
form are requested to intimate any change

in their address, e-mail ID, signature or bank
mandates to their respective DPs with whom they
are maintaining their Demat accounts. Members
holding shares in physical form are requested to
intimate such changes to the RTA of the Company
by furnishing Form No. ISR-1 and other forms
pursuant to SEBI Master Circular No. SEBI/HO/
MIRSD/SECFATF/P/CIR/2023/169 dated October
12, 2023. The same are available on the website
of the Company at https://www.crompton.co.in/
pages/investors-relations#InvestorService It
may be noted that any service request can be
processed only after the folio is KYC Compliant.

As per Regulation 40 of the SEBI Listing Regulations,
as amended, securities of listed companies can be
transferred only in dematerialised form. Further,
the transmission and transposition of securities
shall also be effected only in dematerialised form.
In view of this and to eliminate all risks associated
with physical shares and for ease of portfolio
management, Members holding shares in physical
form are requested to consider converting their
holdings into dematerialised form. Members can
contact the Company or RTA for assistance in

this regard.

SEBI vide Circular Nos. SEBI/HO/OIAE/OIAE_IAD-
1/P/ CIR/2023/131 dated July 31, 2023, and SEBI/
HO/OIAE/ OIAE_IAD-1/P/CIR/2023/135 dated
August 4, 2023, read with Master Circular No.
SEBI/HO/ OIAE/OIAE_IAD-1/P/ CIR/2023/145
dated July 31, 2023 (updated as on August 11,
2023), has established a common Online Dispute
Resolution Portal (“ODR Portal”) for resolution of
disputes arising in the Indian Securities Market.
Pursuant to above-mentioned circulars, post
exhausting the option to resolve their grievances

Crompton Greaves Consumer Electricals Limited


mailto:crompton.investorrelations%40crompton.co.in?subject=
mailto:crompton.investorrelations%40crompton.co.in?subject=
mailto:crompton.investorrelations%40crompton.co.in?subject=
https://www.crompton.co.in/pages/investors-relations#InvestorService
https://www.crompton.co.in/pages/investors-relations#InvestorService
https://www.crompton.co.in/pages/investors-relations#InvestorService
https://www.crompton.co.in/pages/investors-relations#InvestorService

with the RTA/ Company directly and through
existing SCORES platform, the investors can
initiate dispute resolution through the ODR Portal
(https://smartodr.in/login).

DIVIDEND AND IEPF RELATED INFORMATION

18.

19.

20.

Members may note that the Board, at its

meeting held on Wednesday, May 13, 2026, has
recommended a dividend of ¥ 3 (Rupees Three
Only) per share for the Financial Year ended
March 31, 2026, which if approved at the ensuing
AGM, will be paid, subject to deduction of tax at
source (“TDS”), at the prescribed rates, within 30
(Thirty) days from the date of declaration to those
persons or their mandates who holds shares:

i.  Indematerialised (“Demat”) mode, based on
the beneficial ownership details to be received
from NSDL and Central Depository Services
(India) Limited (“CDSL”) as at the close of
business hours of Record Date;

ii. Inphysical mode, after giving effect to valid
transmission and transposition in respect of
valid requests lodged with the Company as of
the close of business hours on Record Date.

The Company has fixed Friday, July 24, 2026, as
the “Record date” for the purpose of determining
the Members eligible to receive dividend for the
Financial Year ending March 31, 2026.

If the final dividend is approved at the AGM,
payment of such dividend shall be subject to TDS,
as under:

i.  Toall Beneficial Owners in respect of shares
held in dematerialised form as per the data as
may be made available by the Depositories,
as of close of business hours on Friday,

July 24, 2026;

ii. ToallMembersinrespect of shares held in
physical form after giving effect to valid
transmission or transposition requests lodged
with the Company as of the close of business
hours on Friday, July 24, 2026.

SEBI vide its Circular No. SEBI/HO/MIRSD/MIRSD_
RTAMB/P/CIR/2021/655 dated November 3, 2021
(subsequently amended by Circular Nos. SEBI/
HO/ MIRSD/MIRSD_RTAMB/P/CIR/2021/687 dated
December 14, 2021, SEBI/HO/MIRSD/MIRSD-
PoD-1/P/CIR/2023/37 dated March 16, 2023 and
SEBI/HO/MIRSD/POD-1/P/ CIR/2023/181 dated
November 17, 2023) has mandated that with effect
from April 1, 2024, dividend to security holders
(holding securities in physical form), shall be paid
only through electronic mode. Such payment shall
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21.

22.

@ Notice

be made only after furnishing the PAN, choice

of nomination, contact details including mobile
number, bank account details and specimen
signature. Further, relevant FAQs published by SEBI
on its website can be viewed at the following link:
https://www.sebi.gov.in/sebi_data/fagfiles/jan-
2024/1704433843359.pdf

Pursuant to the Income Tax Act, 1961, (“the IT
Act”), as amended by the Finance Act, 2020,
dividend paid or distributed by the Company

on or after April 01, 2020, shall be taxable in the
hands of Members. For the prescribed rates for
various categories, the Members are requested to
refer to the Finance Act, 2020, and amendments
thereof. The TDS/ withholding tax rate would vary
depending on the residential status of the Member
and documents submitted by them with the
Company/ RTA/ DPs. The Members are requested
to update their PAN with the Company/ RTA (in
case of shares held in physical mode) by furnishing
Form No. ISR-1 and with the DPs (in case of the
shares held in Demat mode). The Company shall
therefore be required to withhold/ deduct TDS,

at the prescribed rates on the dividend paid to

its Members.

A Resident individual Member with PAN and whose
income does not exceed maximum amount not
chargeable to tax or who is not liable to pay
income tax, as the case may be, can submit a
yearly declaration in Form No. 15G/ 15H, to avail
the benefit of non-deduction of tax at source

by writing an e-mail at einward.ris@kfintech.
com to the RTA of the Company or at crompton.
investorrelations@crompton.co.in on or before
Sunday, July 12, 2026. Members are requested
to note that if the PAN is not correct/ invalid/
inoperative or have not filed their income tax
returns, then tax will be deducted at higher rates
prescribed under Sections 206AA or 206AB of
the Income-tax Act, as applicable and in case of
invalid PAN, they will not be able to get credit of
TDS from the Income Tax Department.

Non-resident Members [including Foreign
Institutional Investors (“Flls”)/ Foreign Portfolio
Investors (“FPIs”)] can avail beneficial rates under
tax treaty between India and their country of

tax residence, subject to providing necessary
documents i.e. No Permanent Establishment and
Beneficial Ownership Declaration, Tax Residency
Certificate, Form 10F, any other document which
may be required to avail the tax treaty benefits.
For this purpose, the Member may submit the
above documents (PDF/ JPG Format) by writing an
e-mail at einward.ris@kfintech.com to the RTA of
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23.

the Company or at crompton.investorrelations@
crompton.co.in The aforesaid declarations and
documents needs to be submitted by the Members
on or before Sunday, July 12, 2026.

SEBI has made it mandatory for all companies

to use the bank account details furnished by

the Depositories and the bank account details
maintained by the RTA for payment of dividend

to its Members electronically. Accordingly, the
Company has extended the facility of electronic
credit of dividend directly to the respective bank
accounts of the Member(s) through Electronic
Clearing Service (“ECS”)/ National Electronic
Clearing Service (“NECS”)/ Automated Clearing
House (“ACH”)/ Real Time Gross Settlement
(“RTGS”)/ Direct Credit/ IMPS/ NEFT etc. In

order to receive the dividend without any delay,
the Members holding shares in physical form

are requested to submit particulars of their

bank accounts in Form No. ISR-1 along with the
original cancelled cheque bearing the name of
the Member to RTA/ Company to update their
bank account details and all the eligible Members
holding shares in demat mode are requested to
update with their respective DPs before Friday,
July 24, 2026, their correct Bank Account Number,
including 9 Digit MICR Code and 11 digit IFSC
Code, e-mail ID and mobile no(s). Members holding
shares in physical form may communicate these
details to RTA having address at KFin Technologies
Limited, Selenium Tower B, Plot 31-32, Gachibowli
Financial District, Nanakramguda, Hyderabad

— 500 032, on or before Friday, July 24, 2026 by
quoting the reference folio number and attaching
photocopy of the cheque leaf of their active

bank account and a self-attested copy of their
PAN card.

Transfer of Unclaimed/Unpaid amounts to the
Investor Education and Protection Fund (IEPF)

Pursuant to the provisions of Sections 124 and

125 of the Act read with the Investor Education
and Protection Fund Authority (Accounting, Audit,
Transfer and Refund) Rules, 2016, as amended from
time to time (“the IEPF Rules”), all dividends, if not
encashed for a period of 7 (Seven) years from the
date of transfer to Unpaid Dividend Account of the
Company, are liable to be transferred to the IEPF.
Further, all the shares in respect of which dividend
has remained unclaimed for 7 (Seven) consecutive
years or more from the date of transfer to unpaid
dividend account shall also be transferred to IEPF.
In view of this, Members are requested to claim
their dividends from the Company, within the
stipulated timeline.

24.

25.

26.

Adhering to the aforesaid statutory requirements,
the cut-off date for claiming unpaid/ unclaimed
dividend of Financial Year 2018-19 is Saturday,
August 29, 2026.

The Company shall send notices/ reminders to the
Members whose dividends are unclaimed and are
due for transfer to the IEPF and simultaneously
publish newspaper advertisement(s) accordingly.

The Company urges all the Members to encash/
claim their respective dividend of shares before the
due date.

Pursuant to the provisions of the IEPF Rules, the
Company has uploaded the details of unpaid

and unclaimed dividend amounts lying with the
Company as on March 31, 2026, on the Company’s
website at the web-link: https://www.crompton.
co.in/pages/investors-relations#Shares|EPF as well
as on the website of MCA.

Members holding shares in electronic form are
requested to ensure that correct bank particulars are
registered against their respective Depository accounts
which will be used by the Company for any payment

of dividend in future. The Company or its RTA cannot
act on any request received directly from the Members
holding shares in electronic form for any change of
bank particulars or bank mandates. Such changes are
to be advised only to the DP by the Members.

Members wishing to claim dividends that remain
unclaimed are requested to correspond with the
RTA as mentioned above, or with the Company
Secretary, at the Company’s registered office or at
crompton.investorrelations@crompton.co.in.

The instructions for Members for Remote
E-Voting and Joining the AGM are as under:

The remote e-Voting period commences from
Monday, August 03, 2026, at 9:00 A.M. and ends on
Thursday, August 06, 2026, at 5:00 P.M. During this
period, Members holding shares either in physical or
dematerialized form, as on Friday, July 31, 2026, (“cut-
off date”), may cast their votes electronically through
e-Voting system from any place (“remote e-Voting”).
The remote e-Voting module shall be disabled by

NSDL for voting thereafter. Members have the option
to cast their vote on any of the resolutions using the
remote e-Voting facility, either during the aforesaid
period or during the AGM. Members who have voted on
some of the resolutions during the said voting period
are also eligible to vote on the remaining resolutions
during the AGM. The voting right of Members shall be

in proportion to their share in the paid-up equity share
capital of the Company as on the cut-off date, being
Friday, July 31, 2026.
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@ Notice

How do | vote electronically using NSDL e-Voting system?
The way to vote electronically on NSDL e-Voting system consists of “Two Steps” which are mentioned below:
Step 1: Access to the NSDL e-voting system

Step 2: Cast your votes electronically on NSDL e-voting system.
Step 1: Access to NSDL e-Voting system

A) Login method for e-voting and joining virtual meeting for individual shareholders holding
securities in demat mode

In terms of SEBI Circular No. SEBI/HO/CFD/CMD/ CIR/P/2020/242 dated December 09, 2020, on e-Voting
facility provided by listed companies and as a part of increasing the efficiency of e-Voting process,
individual Members holding securities in demat mode are allowed to vote through their demat account
maintained with Depositories and DPs. Members are advised to update their mobile number and e-mail
ID in their demat accounts in order to access e-Voting facility.

Login method for Individual Shareholders holding securities in demat mode is given below:

Type of shareholders Login Method

Individual Members 1. Existing IDeAS user can visit the e-Services website of NSDL Viz. https:/eservices.
holding securities in nsdl.com either on a Personal Computer or on a mobile. On the e-Services home
demat mode with NSDL. page click on the “Beneficial Owner” icon under “Login” which is available under

‘IDeAS’ section, this will prompt you to enter your existing User ID and Password.
After successful authentication, you will be able to see e-Voting services under Value
added services. Click on “Access to e-Voting” under e-Voting services and you will
be able to see e-Voting page. Click on company name or e-Voting service provider
i.e., NSDL and you will be re-directed to e-Voting website of NSDL for casting your
vote during the remote e-Voting period or joining virtual meeting & voting during
the meeting.

2. If you are not registered for IDeAS e-Services, option to register is available at
https:/eservices.nsdl.com. Select “Register Online for IDeAS Portal” or click at
https:/eservices.nsdl.com/SecureWeb/ldeasDirectReg.jsp

3. Visit the e-Voting website of NSDL. Open web browser by typing the following URL:
https:/www.evoting.nsdl.com/ either on a Personal Computer or on a mobile. Once
the home page of e-Voting system is launched, click on the icon “Login” which is
available under ‘Shareholder/Member’ section. A new screen will open. You will have
to enteryour User ID (i.e., your sixteen-digit demat account number hold with NSDL),
Password/OTP and a Verification Code as shown on the screen. After successful
authentication, you will be redirected to NSDL Depository site wherein you can see
e-Voting page. Click on company name or e-Voting service provideri.e., NSDL and
you will be redirected to e-Voting website of NSDL for casting your vote during the
remote e-Voting period or joining virtual meeting & voting during the meeting.

4. Shareholders/Members can also download NSDL Mobile App “NSDL Speede”
facility by scanning the QR code mentioned below for seamless voting experience.

NSDL Mobile App is available on

"' AppStore B Google Play
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Type of shareholders Login Method

Individual Members 1. Users who have opted for CDSL Easi / Easiest facility, can login through their existing
holding securities in user id and password. Option will be made available to reach e-Voting page without
demat mode with CDSL any further authentication. The users to login Easi /Easiest are requested to visit

CDSL website www.cdslindia.com and click on login icon & New System Myeasi Tab
and then user your existing my easi username & password.

2. After successful login the Easi / Easiest user will be able to see the e-Voting option
for eligible companies where the evoting is in progress as per the information
provided by company. On clicking the evoting option, the user will be able to see
e-Voting page of the e-Voting service provider for casting your vote during the
remote e-Voting period or joining virtual meeting & voting during the meeting.
Additionally, there is also links provided to access the system of all e-Voting Service
Providers, so that the user can visit the e-Voting service providers’ website directly.

3. If the user is not registered for Easi/Easiest, option to register is available at CDSL
website www.cdslindia.com and click on login & New System Myeasi Tab and then
click on registration option.

4. Alternatively, the user can directly access e-Voting page by providing Demat
Account Number and PAN No. from a e-Voting link available on www.cdslindia.com
home page. The system will authenticate the user by sending OTP on registered
Mobile & Email as recorded in the Demat Account. After successful authentication,
user will be able to see the e-Voting option where the evoting is in progress and also
able to directly access the system of all e-Voting Service Provider.

Individual Members 1. You can also login using the login credentials of your demat account through your
(holding securities in Depository Participant registered with NSDL/CDSL for e-Voting facility. upon
demat mode) login logging in, you will be able to see e-Voting option.

through their depository 5 Click on e-Voting option, you will be redirected to NSDL/CDSL Depository site after
participants successful authentication, wherein you can see e-Voting feature.

3. Click on company name or e-Voting service provider i.e. NSDL and you will be
redirected to e-Voting website of NSDL for casting your vote during the remote
e-Voting period or joining virtual meeting & voting during the meeting.

Important note: Members who are unable to retrieve User ID/ Password are advised to use Forget User ID
and Forget Password option available at abovementioned website.

Helpdesk for Individual Members holding securities in demat mode for any technical issues related
to login through Depository i.e. NSDL and CDSL

Login type Helpdesk details
Individual Members holding Members facing any technical issue in login can contact NSDL helpdesk by
securities in demat mode sending a request at evoting@nsdl.com or call at toll free no.: 022 - 4886 7000
with NSDL
Individual Members holding Members facing any technical issue in login can contact CDSL helpdesk by
securities in demat mode sending a request at helpdesk.evoting@cdslindia.com or contact at 1800 22 55 33
with CDSL

B) Login Method for e-voting and joining which is available under ‘Shareholder/

virtual meeting for Members other than Member’ section.

Individual Members holding securities
in demat mode and Members holding
securities in physical mode.

3. Anew screen will open. You will have to
enter your User ID, your Password/OTP and a
Verification Code as shown on the screen.

How to Log-in to NSDL e-Voting website? Alternatively, if you are registered for NSDL
eservices i.e. IDEAS, you can log-in at https://
eservices.nsdl.com/ with your existing IDEAS
login. Once you log-in to NSDL eservices after
using your log-in credentials, click on e-Voting
and you can proceed to Step 2 i.e. Cast your
2. Once the home page of e-Voting system vote electronically.

is launched, click on the icon “Login”

1. Visit the e-Voting website of NSDL. Open web
browser by typing the following URL: https://
www.evoting.nsdl.com/ either on a Personal
Computer or on a mobile.
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4.

Your User ID details are given below:

@ Notice

Manner of holding shares i.e. Demat
(NSDL or CDSL) or Physical

Your User ID is:

a) For Members who hold shares in
demat account with NSDL.

8 Character DP ID followed by 8 Digit Client ID
For example if your DP ID is IN300*** and Client ID is 12****** then your

user D is IN30Q*** 1 2%****x

b) For Members who hold shares in
demat account with CDSL.

16 Digit Beneficiary ID
For example if your Beneficiary ID is 12****x*xkxkx*x* than your user

ID iS 12**************

c) ForMembers holding shares in
Physical Form.

EVEN Number followed by Folio Number registered with the company
For example if folio number is 001*** and EVEN is 140093 then user
IDis 001***

Password details for Members other than
Individual Members are given below:

a) Ifyou are already registered for e- Voting,
then you can user your existing password
to login and cast your vote.

b) If you are using NSDL e-Voting system
for the first time, you will need to
retrieve the ‘initial password’ which was
communicated to you. Once you retrieve
your ‘initial password’, you need to enter
the ‘initial password’ and the system will
force you to change your password.

c) How to retrieve your ‘initial password’?

i.  Ifyouremail IDis registeredin
your demat account or with the
company, your ‘initial password’ is
communicated to you on your email
ID. Trace the email sent to you from
NSDL from your mailbox. Open the
email and open the attachmenti.e.
a .pdf file. Open the .pdf file. The
password to open the .pdf file is your
8 digit client ID for NSDL account,
last 8 digits of client ID for CDSL
account or folio number for shares
held in physical form. The .pdf file
contains your ‘User ID" and your
‘initial password’.

ii. If your email ID is not registered,
please follow steps mentioned below
in process for those Members whose
email ids are not registered.

If you are unable to retrieve or have not
received the “Initial password” or have
forgotten your password:

a) Click on “Forgot User Details/
Password?” (If you are holding shares in
your demat account with NSDL or CDSL)
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option available on www.evoting.nsdl.
com.

b) “Physical User Reset Password?” (If you
are holding shares in physical mode)
option available on www.evoting.nsdl.
com.

c) Ifyou are stillunable to get the password
by aforesaid two options, you can send a
request at evoting@nsdl.com mentioning
your demat account number/folio
number, your PAN, your name and your
registered address etc.

d) Members can also use the OTP (One Time
Password) based login for casting the
votes on the e-Voting system of NSDL.

7. After entering your password, tick on Agree to
“Terms and Conditions” by selecting on the
check box.

8. Now, you will have to click on “Login” button.

9. Afteryou click on the “Login” button, the
home page of e-Voting will open.

Step 2: Cast your vote electronically on
NSDL e-Voting system.

1. After successful logging in following Step
1, you will be able to see all the companies
“EVEN” in which you are holding shares and
whose voting cycle and General Meetingisin
active status.

2. Select “EVEN” of company for which you wish
to cast your vote during the remote e-Voting
period and casting your vote during the
General Meeting. For joining virtual meeting,
you need to click on “VC/ OAVM” link placed
under “Join General Meeting”.

3. Now you are ready for e-Voting as the Voting
page opens.
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Cast your vote by selecting appropriate
options i.e. assent or dissent, verify/modify
the number of shares for which you wish to
cast your vote and click on “Submit” and also
“Confirm” when prompted.

Upon confirmation, the message “Vote cast
successfully” will be displayed.

You can also take the printout of the votes
cast by you by clicking on the print option on
the confirmation page.

Once you confirm your vote on the resolution,
you will not be allowed to modify your vote.

Process for procuring user id and
password for e-voting for those
shareholders whose email IDs are

not registered with the depositories/
Company and registration of e mail ids
for e-voting on all the resolutions set out
in this notice:

1.

In case shares are held in physical mode and
have not updated their e-mail addresses with
the company, please provide Folio No., Name
of Shareholder, scanned copy of the share
certificate (front and back), self-attested
scanned copy of PAN card and Aadhar Card
by email to crompton.investorrelations@

crompton.co.in for registering e-mail address.

In case shares are held in demat mode,
please provide DPID and Client ID (16 digit
DP ID + Client ID or 16-digit beneficiary ID),
Name of member, client master or copy

of Consolidated Account statement, self-
attested scanned copy of PAN card and
Aadhar Card to crompton.investorrelations@

crompton.co.in.

Alternatively, Members may send a request to
evoting@nsdl.com for procuring user id and
password for e-voting by providing above
mentioned documents.

General Guidelines for Members

1.

Itis strongly recommended not to share
your password with any other person and
take utmost care to keep your password
confidential. Login to the e-voting website
will be disabled upon 5 (five) unsuccessful
attempts to key in the correct password. In
such an event, you will need to go through
the “Forgot User Details/ Password?” or
“Physical User Reset Password?” option

27.

28.

available on www.evoting.nsdl.com to reset
the password.

2. Incase of any queries, you may refer the
Frequently Asked Questions (FAQs) for
shareholders and the e-voting user manual
for shareholders available in the download
section of www.evoting.nsdl.com or call on toll
free number: 022-48867000 or send a request
to Mr. Suketh Shetty, Assistant Manager -
NSDL at evoting@nsdl.com.

The instructions for Members for e-Voting on the
day of the AGM are as under

1. The procedure for e-Voting on the day of the
AGM is same as the instructions mentioned
above for remote e-voting.

2. Only those Members, who will be present in the
AGM through VC/ OAVM facility and have not
casted their vote on the Resolutions through
remote e-Voting and are otherwise not barred
from doing so, shall be eligible to vote through
e-Voting system in the AGM.

3.  Members who have voted through remote
e-Voting will be eligible to attend the AGM.
However, they will not be eligible to vote at
the AGM.

4. The details of the person who may be
contacted for any grievances connected
with the facility for e-Voting on the day of the
AGM shall be the same person mentioned for
remote e-Voting.

INSTRUCTIONS FOR MEMBERS FOR ATTENDING
THE AGM THROUGH VC/OAVM ARE AS UNDER

i.  Members will be provided with a facility to
attend the AGM through VC/ OAVM through
the NSDL e-Voting system. Members may
access by following the steps mentioned
above for Access to NSDL e-Voting system.
After successful login, you can see link of “VC/
OAVM” placed under “Join meeting” menu
against Company name. You are requested
to click on VC/ OAVM link placed under Join
Meeting menu. The link for VC/ OAVM will
be available in Shareholder/ Member login
where the EVEN of Company will be displayed.
Please note that the Members who do not
have the user ID and Password for e-Voting
or have forgotten the user ID and Password
may retrieve the same by following the remote
e-Voting instructions mentioned in the notice
to avoid last minute rush.
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Vi.

Vii.

Members are encouraged to join the Meeting
through Laptops for better experience.

Further, the Members will be required to allow
Camera and use Internet with a good speed to
avoid any disturbance during the meeting.

Please note that participants connecting
from Mobile Devices or Tablets or through
Laptop connecting via Mobile Hotspot

may experience Audio/Video loss due to
Fluctuation in their respective network. It is
therefore recommended to use Stable Wi-Fi
or LAN Connection to mitigate any kind of
aforesaid glitches.

Members who would like to express their
views or ask questions during the AGM may
register themselves as a speaker by sending
their request from their registered e-mail

ID mentioning their name, DP ID and Client
ID/ folio number, PAN, mobile number at
crompton.investorrelations@crompton.
co.in Those Members who have registered
themselves as a speaker from Monday, July
27,2026, to Sunday, August 02, 2026, up

to 5:00 P.M. will only be allowed to express
their views/ ask questions during the AGM.
The Company reserves the right to restrict
the number of speakers depending on the
availability of time for the AGM.

Members who would like to express their
views/have questions may send their
questions in advance mentioning their
name demat account number/folio number,
email id, mobile number at crompton.
investorrelations@crompton.co.in The same
will be replied by the company suitably.

Any person holding shares in physical form
and non-individual Members, who acquires
shares of the Company and becomes member
of the Company after the notice is send
through e-mail and holding shares as of the
cut-off date, i.e. Friday, July 31, 2026, may
obtain the login ID and password by sending
arequest at evoting@nsdl.com or Issuer/RTA.
However, if you are already registered with
NSDL for remote e-voting, then you can use
your existing user ID and password for casting
your vote. If you forgot your password, you
can reset your password by using “Forgot
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viii.

Xi.

xii.

Xiii.

@ Notice

User Details/Password” or “Physical User
Reset Password” option available on www.
evoting.nsdl.com or call on toll free no. 1800 22
55 33. In case of Individual Members holding
securities in demat mode who acquires shares
of the Company and becomes a Member of
the Company after sending of the Notice

and holding shares as of the cut-off date,

i.e. Friday, July 31, 2026, may follow steps
mentioned in the Notice of the AGM under
“Access to NSDL e-Voting system”.

A person who is not a member as on the cut-
off date is requested to treat this Notice for
information purposes only.

A member will not be allowed to vote again
on any resolution on which vote has already
been cast.

Members attending the AGM who have not
cast their votes on the resolutions through
remote e-voting and are otherwise not barred
from doing so, shall be eligible to cast their
votes through e-voting during the AGM. The
members who have casted their votes prior

to the AGM may also attend/ participate in
the AGM through VC/ OAVM but shall not be
entitled to cast their votes again.

The remote e-voting module on the day of
the AGM shall be disabled by NSDL for voting
after 15 (Fifteen) minutes of the conclusion of
the AGM.

Any Member holding shares in physical form,
and nonindividual Members, who acquires
shares of the Company and/ or become a
Member after sending of the Notice and holds
shares as on the cut-off date, may obtain their
login ID and password by sending a request

at evoting@nsdl.com However, if he/ she

is already registered with NSDL for remote
e-Voting, then he/ she can use his/ her existing
user ID and password for casting the vote.

In case of individual shareholders holding
securities in demat mode, who acquires

the shares of the Company and becomes a
Member of the Company after the Notice is
sent and holding shares as of the cut-off date,
may follow steps mentioned below under
“Instructions for e-voting”.
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29. SCRUTINISER’S REPORT AND DECLARATION
OF RESULTS

i. ~ The Board of Directors of the Company has
appointed Ms. Ashwini Inamdar (FCS 9409)
or failing her Ms. Alifya Sapatwala (ACS
24091) of M/s. Mehta & Mehta, Practicing
Company Secretaries (ICSI Unique Code:
P1996MH007500), as the Scrutiniser to
scrutinize the e-Voting process during the
AGM and remote e-voting in a fair and
transparent manner.

ii. The Scrutiniser shall,immediately after
the conclusion of the e-Voting at the AGM,
first count the votes cast during the AGM,
thereafter unblock the votes cast through
remote e-Voting in the presence of at least
2 (Two) witnesses not in the employment of
the Company and provide, not later than 48
(forty-eight) hours of conclusion of the AGM, a
consolidated Scrutiniser’s Report of the total
votes cast in favour or against, if any, to the
Chairman or a person authorised by him in
writing, who shall countersign the same

iii. Theresults declared along with the
Scrutiniser’s Report shall be placed on the
Company’s website www.crompton.co.in and
on the website of NSDL, i.e. www.evoting.nsdl.
com immediately after the submission with
the Stock Exchanges, where the shares of the
Company are listed. Subject to receipt of the
requisite number of votes, the resolutions shall
be deemed to have been passed on the date
of the AGM, i.e. Friday, August 07, 2026.

30. NOTE TO MEMBERS

i.  SEBI has mandated the submission of
Permanent Account Number (“PAN”) by every
participant in securities market. Members
holding shares in dematerialised form are,
therefore, requested to submit their PAN to
the Depository Participants with whom they
maintain their demat accounts. Members
holding shares in physical form should submit
their PAN to the Company/ RTA.

ii. Members arerequested to intimate changes,
if any, pertaining to their name, postal
address, Email ID, telephone/mobile numbers,
PAN, mandates, nominations, power of
attorney, bank details (such as name of the
bank and branch details, bank account
number, MICR code, IFSC code, etc.), with
necessary documentary evidence, to their

Vi.

Vii.

Depository Participants in case the shares are
held by them in dematerialised form and to
the Company/RTA.

Members are requested to quote their Folio
No. or DP ID - Client ID, as the case may be,
in all correspondence with the Company or
the RTA.

To prevent fraudulent transactions, Members
are advised to exercise due diligence and
notify the Company of any change in address
or demise of any Member as soon as possible.
Members are also advised to not leave their
demat account(s) dormant for long. Periodic
statement of holdings should be obtained
from the concerned DP and holdings should be
verified from time to time.

The Company has sent individual letters

to all the Members holding shares of the
Company in physical form for furnishing

their PAN, KYC details and Nomination
pursuant to SEBI Circular No. SEBI/ HO/
MIRSD/MIRSD_RTAMB/P/ CIR/2021/655
dated November 03, 2021. Attention of the
Members holding shares of the Company in
physical form is invited to go through the said
important communication.

To mitigate unintended challenges on account
of freezing of folios, SEBI vide its Circular No.
SEBI/HO/MIRSD/POD-1/P/CIR/2023/181
dated November 17, 2023, has done away
with the provision regarding freezing of
folios not having PAN, KYC, and Nomination
details. Members may also refer to relevant
FAQs published by SEBI on its website and
can be viewed at the following link https://
www.sebi.gov.in/sebi_data/fagfiles/jan-
2024/1704433843359.pdf

Further, in compliance to the SEBI Circular
SEBI/HO/MIRSD/MIRSD_RTAMB/P/CIR/2022/8
dated January 25, 2022, if the service
requests are received by RTA (like Issue of
duplicate securities certificate, claim from
unclaimed suspense account, renewal/
exchange, endorsement, subdivision/splitting,
consolidation of securities certificates/ folios,
transmission and transposition of securities)
from those Members whose details, as
mentioned in SEBI Circular dated November
03, 2021, are duly updated in the system,

the RTA/ Company shall verify and process
the service requests and issue a ‘Letter of
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viii.

Confirmation’ in lieu of physical securities
certificate(s), to the securities holder/
claimant within 30 (Thirty) days of its receipt
of such request after removing objections, if
any, which shall be valid for a period of 120
(One Hundred and Twenty) days from the
date of its issuance, within which the securities
holder/ claimant shall make a request to the
DP for dematerialising the said securities.

If the Members fail to submit the
dematerialisation request within 120 (One
Hundred and Twenty) days, then the Company
shall credit those shares in the Suspense
Escrow Demat account held by the Company.
Members can claim these shares transferred
to Suspense Escrow Demat account on
submission of necessary documentation.

Members may please note that SEBI vide

its Circular No. SEBI/HO/MIRSD/MIRSD_
RTAMB/P/CIR/2022/8 dated January 25, 2022
has mandated the listed companies to issue
securities in demat form only while processing
service requests viz. issue of duplicate
securities certificate, claim from unclaimed
suspense account, renewal/ exchange of
securities certificate, endorsement, sub-
division/ splitting of securities certificate,
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consolidation of securities certificates/ folios,
transmission and transposition. Accordingly,
Members are requested to make service
requests by submitting a duly filled and
signed Form No. ISR-4, the format of which
is available on the Company’s website under
the weblink at https://www.crompton.co.in/
pages/investorsrelations#lnvestorService
Members holding equity shares of the
Company in physical form are requested

to kindly get their equity shares converted
into demat/ electronic form to get inherent
benefits of dematerialisation and also
considering that physical transfer of equity
shares/ issuance of equity shares in physical
form have been disallowed by SEBI.

By the order of the Board
For Crompton Greaves Consumer Electricals Limited

D Sundaram
Chairman
DIN: 00016304
Registered Office:
05GBD, Godrej Business District,
Pirojshanagar, Vikhroli (West),
Mumbai 400079

Date: May 13, 2026
Place: Mumbai
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STATEMENT SETTING OUT THE MATERIAL FACTS CONCERNING AND RELATING TO THE SPECIAL
BUSINESS TO BE TRANSACTED AT THE MEETING PURSUANT TO SECTION 102(1) OF THE COMPANIES

ACT, 2013

Item No. 4

Re-appointment of M/s M S K A & Associates
LLP, Chartered Accountants (formerly known
as M/s M S K A & Associates, Chartered
Accountants) as Statutory Auditors of the
Company and to fix remuneration

The shareholders of the Company at the Extra-
Ordinary General Meeting (EGM’) held on August 27,
2021 had approved appointment of M/s. M SK A &
Associates LLP, Chartered Accountants, as Statutory
Auditors of the Company, to hold office for a term of
5 (Five) consecutive years i.e., till the conclusion of the
12th AGM of the Company to be held in the year 2026.

As per the provisions of Section 139 of the Act, no listed
company can appoint or re-appoint an audit firm as
auditor for more than two terms of five consecutive
years. After evaluating and considering various factors
such as industry experience, competency of the audit
team, capability to serve the business landscape,
efficiency in conduct of audit, market standing of

the firm, independence etc., the Board of Directors

of the Company has, based on the recommendation
of the Audit Committee, at its meeting held on May

13, 2026, proposed the re-appointment of M/s. M S

K A & Associates LLP, Chartered Accountants, as the
Statutory Auditors of the Company for the second
term of five consecutive years to hold office from the
conclusion of this AGM till the conclusion of the 17t
AGM of the Company to be held in the year 2031, ata
remuneration of ¥1,25,60,000 (Rupees One Crore Twenty
Five Lakh Sixty Thousand Only), excluding GST and
reimbursement of out of pocket expenses to conduct
the statutory audit for the financial year 2026-27. The
proposed fees is in line with the industry benchmarks.

Established in 1978, M/s. M S K A & Associates LLP is a
Limited Liability Partnership firm registered with the
Institute of Chartered Accountants of India (“ICAI”) and
the US Public Company Accountancy Oversight Board
(“PCAOB”) having offices across 12 (Twelve) cities in
India at Mumbai, Gurugram, Chandigarh, Kolkata,
Ahmedabad, Chennai, Goa, Pune, Bengaluru, Kochi,
Hyderabad and Coimbatore. The audit firm has a valid
peer review certificate. The Firm primarily provides

audit and assurance services, tax and advisory services,
to its clients. The Firm’s Audit and Assurance practice
has significant experience across various industries,
markets and geographies.

M/s.M S K A & Associates LLP, Chartered Accountants,
have consented to the said re-appointment and
confirmed that their re-appointment, if made, would

be within the limits specified under Section 141(3)(g) of
the Act. They have also furnished a declaration in terms
of Section 141 of the Act that they are eligible to be
re-appointed as auditors of the Company and that they
have not incurred any disqualification under the Act.

The Board recommends the resolution as set out
at Item No. 4 of the accompanying Notice for the
approval by the Members of the Company by way
of an Ordinary Resolution.

None of the Directors, Key Managerial Personnel or their
respective relatives are concerned or interested in the
Resolution mentioned at Item No. 4 of the Notice.

Item No. 5

Ratification of remuneration payable to M/s.
Ashwin Solanki & Associates, Cost Auditors of
the Company

Under the provisions of Section 148 of the Act read with

the Companies (Cost Records and Audit) Rules, 2014, as
amended from time to time, the Company is required to
have the audit of its cost records conducted by a Cost
Accountant. Further, in accordance with the provisions of
Section 148 of the Act read with the Companies (Audit and
Auditors) Rules, 2014, the remuneration payable to the Cost
Auditor needs to be ratified by the Members of the Company.

Accordingly, the Board of Directors of the Company basis
the recommendation of the Audit Committee, at their
Meeting held on Wednesday, May 13, 2026, had approved
the appointment of M/s. Ashwin Solanki & Associates, Cost
Accountants (Firm Registration No. 100392) as Cost Auditors
to conduct the audit of the cost records maintained by the
Company for the Financial Year ending March 31, 2027 at
aremuneration % 6,50,000 (Rupees Six Lakhs Fifty Thousand
Only) (excluding all taxes and reimbursement of out of
pocket expenses, if any at actuals).

Crompton Greaves Consumer Electricals Limited



@ Notice

Accordingly, consent of the Members is sought by None of the Directors or Key Managerial Personnel(s) or
way of an Ordinary Resolution as set out at Item No. their relatives are in any way concerned or interested,
4 of the accompanying Notice for ratification of the financially or otherwise, in the said resolution.

remuneration amounting to % 6,50,000 (Rupees Six Lakhs
Fifty Thousand Only) plus applicable taxes and out of
pocket expenses on actual basis payable to the Cost
Auditor for the Financial Year ending March 31, 2027. D Sundaram

By the order of the Board
For Crompton Greaves Consumer Electricals Limited

Chairman
DIN: 00016304

The Board recommends the resolution as set out at Item
No. 4 of the Notice for the approval of the Members of

Regi ffice:
the Company as an Ordinary Resolution. egistered Office

05GBD, Godrej Business District,
Pirojshanagar, Vikhroli (West),
Mumbai 400079

Date: May 13, 2026
Place: Mumbai
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ANNEXURE A

Details of Director seeking appointment/Re-appointment in the forthcoming Annual General Meeting

[In pursuance of Secretarial Standards on General Meetings (SS-2) and Regulation 36(3) of the Securities and
Exchange Board of India (Listing Obligation and Disclosure Requirements) Regulations, 2015]

Name of the Director

Mr. Promeet Ghosh

Director Identification Number
Category

Date of Birth

Age

Nationality

Date of first appointment on
the Board

Relationship with Directors, Managers
and KMPs

Brief Profile

Qualification

Experience
Expertise in specific functional area

Terms and Conditions of appointment
or re-appointment

Remuneration sought to be paid
Remuneration last drawn

Number of shares held in the Company
(directly or as a beneficial owner)

Number of Meetings of the Board
attended during the year

Membership/Chairmanship of
Committees of the Company

Directorships held in listed Companies

Listed companies from which resigned
in the past three years

Directorships held in other Companies
(excluding foreign, private and Section
8 Companies)

Membership/Chairmanship of
Committees across other Public
Companies (listed as well as unlisted)

05307658

Managing Director & Chief Executive Officer (MD & CEO)
September 05, 1968

56 years

Indian

August 16, 2016*

There is no relationship with other Directors on the Board, Managers and KMPs.

Mr. Promeet Ghosh holds a Bachelor’s degree in Engineering (Electrical &
Electronics) from National Institute of Technology, Trichy and an MBA from
Indian Institute of Management, Calcutta. He was an investment banker for
two decades and has served as director on boards of various companies across
sectors. He has worked with DSP Merrill Lynch for 18 years and helped build its
M&A franchise. Thereafter, Mr. Ghosh was deputy head Temasek India, leading
the team on the ground for nearly a decade. During his tenure, Temasek’s direct
India exposure grew significantly. After leaving his full-time role at Temasek

in March 2022, he served as an advisor to Temasek until March 2023. He is
passionate about sustainability transition.

Bachelor’s degree in engineering from Regional Engineering College,
Trichy and MBA from the Indian Institute of Management, Calcutta.

33 years
Wide managerial experience across multiple industries.

To be appointed as a Director Liable to retire by rotation Eligible for
re-appointment

As may be approved by N&RC and Board from time to time.

Paid during Financial Year 2025-26

Total Remuneration paid in Financial Year 2025-26 is¥ 12,62,05,987 (Rupees
Twelve Crore Sixty Two Lakh Five Thousand Nine Hundred and Eighty Seven Only)

1,30,000 (One Lakh Thirty Thousand)
Seven (7)

» Environment, Social and Governance (ESG) Committee - Member
» Stakeholder Relationship & Share Transfer Committee - Member

» Corporate Social Responsibility Committee - Member

Butterfly Gandhimathi Appliances Limited

NIL

NIL

Butterfly Gandhimathi Appliances Limited

* Audit Committee - Member

» Stakeholder Relationship Committee - Member

* Nomination and Remuneration Committee - Member

*Non-Executive Non Independent Director till April 23, 2023, appointed as Executive Director w.e.f. April 24, 2023 and as MD & CEO w.e.f.

May 1, 2023.

Crompton Greaves Consumer Electricals Limited



Information at a glance:

@ Notice

Particulars Details
Mode VC/ OAVM
Time and date of AGM Friday, August 07, 2026, at 3:30 PM.

Participation through video-conferencing

Helpline number for VC participation
Webcast and transcripts

Dividend record date

Dividend payment date

Cut-off date for e-voting

E-voting start time and date
E-voting end time and date

E-voting website of NSDL

Name, address and contact details of
e-voting service provider

Name, address and contact details of
Registrar and Transfer Agent

https:/www.evoting.nsdl.com

1800225533

https:/www.crompton.co.in/investors/annual-report/

Friday, July 24, 2026

On or after Friday, August 07, 2026, but within 30 days of AGM
Friday, July 31, 2026

Monday, August 03, 2026, at 9:00 A.M.

Thursday, August 06, 2026, at 5:00 P.M.

https:/www.evoting.nsdl.com

Contact details:

Mr. Suketh Shetty - Assistant Manager

National Securities Depository Limited,

3rd floor, Naman Chambers, G Block, Plot No. C-32, Bandra Kurla
Complex, Bandra (East), Mumbai — 400051

Email Id: evoting@nsdl.com;

Contact number: 022-24994200

Contact details:

Mr. Anandan K

Senior Manager — Corporate Registry
KFin Technologies Limited,

Selenium Tower B, Plot No. 31 & 32, Gachibowli, Financial District,
Nanakramguda, Serilingampally, Hyderabad - 500 032

Email ID: einward.ris@kfintech.com
Contact number: 1800-309-4001

Integrated Annual Report 2025-26
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AQI Chimney Dual Control Fan -Regmote Mini Pumps: #1 by volume,
>2x category peers

&

5 star Induction Fans Fine-Tunning speed Fans Most Efficient Water Heater

Crompton’s standing reflects a mindset dual-control Regmote fan, highly energy-efficient
embedded in every product we build, every promise we HS Duro induction fan, Arno Neo water heater and
keep and every first we create. Today, Crompton stands Fluido BLDC fine-tuning speed fan. Each of these
as the world’s #1 ceiling fan brand and India’s #1 across reflects a consistent approach: to make everyday
categories, a position shaped by the trust millions of appliances smarter, safer, more efficient and more
consumers place in us every single day. That trustis our relevant to the way modern Indian households live.

greatest achievement and our greatest responsibility.
For Crompton, ‘'Number One’ has always been a

From Indian living rooms to global recognition, direction, not a destination. As long as there are higher
Crompton’s journey has been shaped by innovations bars to raise, deeper trust to earn and bolder firsts
that respond to real consumer needs and raise to create, our journey continues. At Crompton, being
expectations across everyday home categories. ‘Number One’ means continually raising the bar for
Our engineering depth and consumer insight came innovation, reliability and consumer trust.

together in products such as the AQI-enabled chimney,
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* About the report

We at Crompton Greaves Consumer Electricals Limited (Crompton) present our Integrated Annual Report
for the financial year April 1, 2025, to March 31, 2026. In this report, we integrate our financial and non-
financial performance, strategy, governance, and sustainability to demonstrate how we create and sustain
value for our stakeholders over the short, medium and long term.

+ + +

Setting the Shaping the Delivering results
context strategy responsibly

How this report
is structured

o Financial 0 Manufactured
Multiple- [ o Intellectual o Natural
capital lens
o Human e Social and relationship
S Protect and grow the core = Win in the kitchen
Strategy as the Qo 9 HE
organising >
87 reference 8 Foray into new segments 25, Transform the lighting business
‘S
—
o
o
(0]
. @ Energy efficiency @ Data privacy
2
o Focusing on @ Resource optimisation @ Innovation
v what >
o matters @ ] @ e
'8 —— Occupational health and safety Employee well-being
g @ Ethics and integrity @ Brand salience
o
O
S

- Key risks and opportunities are discussed alongside strategy and execution,
How decisions > reflecting how uncertainty is considered in planning, prioritisation and
are viewed performance review.

Who this As the narrative progresses from strategy and execution to results, the report
report creates | 2 highlights the outcomes delivered for key stakeholder groups, recognising the
value for interdependence between business success and stakeholder value.

Crompton Greaves Consumer Electricals Limited
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@ Corporate overview

Reporting scope and boundaries

Reporting period April 1, 2025 — March 31, 2026

Financial disclosures Standalone and consolidated

Non-financial disclosures  Standalone (Crompton only)

Reporting frequency Annual

Intended audience

This report is primarily prepared for long-term investors,
including equity shareholders, bondholders and
prospective investors. It also addresses the information
needs of employees, customers, regulators, partners
and communities.

Reporting frameworks and standards

This report has been prepared in alignment with
applicable regulatory requirements and recognised
global frameworks, including:

* International <IR> Framework (IIRC/IFRS Foundation)
* Global Reporting Initiative (GRI) Standards (2016)
* United Nations Sustainable Development Goals

(UN SDGs)

United Nations Global Compact (UNGC) Principles

SDGs Impacted

1 ey 3 iovitie [l 4 Bl 5 B 6 osimion 8 ot [l 9 ownistucie il 10 Ribines
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Feedback

® Statutory reports ® Financial statements

Companies Act, 2013 and Indian Accounting
Standards (Ind AS)

SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015

Secretarial Standards issued by the Institute of
Company Secretaries of India

Governance, review and assurance

The Board of Directors acknowledges its responsibility
for the integrity of this report and confirms that it
addresses all identified material matters and presents
our Company’s performance and impact fairly

and accurately.

Management has undertaken internal reviews to
ensure the accuracy, completeness and consistency of
information presented in the report.

Independent external assurance on non-financial
disclosures has been provided by TUV India Private
Limited, including:

* Reasonable assurance for BRSR core indicators
e Limited assurance for BRSR non-core indicators and
other non-financial disclosures

The assurance engagement was conducted in
accordance with ISAE 3000 (revised) and ISAE 3410.

N CE T B
olels ¥ | &

Stakeholder feedback is welcomed to strengthen future reporting and disclosures. Queries or suggestions may be addressed to:

crompton.investorrelations@crompton.co.in

Integrated Annual Report 2025-26




Inspired by
your home.
Desighed to make

every day feel
better.

As the world’s #1 ceiling fan brand,
we combine heritage with modern
innovation to enhance daily living.
Our focus remains on creating
smarter, more efficient homes for
millions of consumers.




* Company overview

Creating Smart
Solutions Everyday

Crompton is a leading consumer durable company,
with market leadership in fans and residential pumps
categories and a strong position in lighting and
appliances categories. Leveraging the legacy of

85+ years and with award-winning products,

the aim is to enhance the lives of every

consumer while catering to evolving

consumer needs.

Our Mission

We strive to create products that are safe,
energy-efficient, dependable and environment-friendly
by constantly improving our core technology.

Our Purpose

Enriching life for generations with smart
and responsible solutions.

Crompton Greaves Consumer Electricals Limited

C
R
E
A
T
E

Integrated Annual Report 2025-26
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Caring

Respect people from diverse
backgrounds and perspectives, act
with empathy, demonstrate genuine
concern, and proactively help and
develop others.

Responsible

Understand and align business
priorities with long-term goals and
consumer preferences to drive
Crompton’s future-focused growth
through innovation with purpose.

Entrepreneuvrial

Stay agile and adapt to ever-changing

business landscapes, continuously
experiment, courageously take risks,
swiftly learn from failures, and make
decisive, data-driven decisions.

Accountable

Set aspirational goals and high-
quality standards, takes ownership
and accountability. Establishes a
strong commitment to excellence
by emphasizing both outcomes
and effectiveness.

Team Player

Collaborate to innovate, solve
challenges, manage conflict,
and leverage network to achieve
shared objectives.

Ethical

Commit to authenticity, integrity,
ethical conduct, and sustainability
in all interactions with stakeholders,
prioritising what is right for business,
community, and the environment.




The Crompton story

We are one of India’s leading consumer durables and lighting companies,
built on a legacy of trust, deep engineering expertise and an extensive
PAN-India distribution network. Our diverse portfolio spans fans, pumps,
lighting and appliances, serving millions of consumers across the country.
Through Crompton 2.0 transformation, we are advancing consumer-centric
innovation, portfolio premiumisation and stronger go-to-market capabilities,
while building new growth engines in integrated solar solutions and wires and
cables, to address evolving consumer needs.

o

Building visibility around
leadership

During FY. 2025-26, our Company’s
brand and category narratives
gained greater visibility across
media platforms, supported by
sustained earned media coverage
on innovation, sustainability,
leadership, product launches

and category authority. This
helped us amplify strategic
themes such as Crompton 2.0,
premiumisation, energy transition,
product innovation and category
leadership, while reinforcing our
positioning as a modern, consumer-
centric home solutions provider.

s

From market leadership to
consumer-facing trust

During FY. 2025-26, we transformed
our ‘world’s number one ceiling
fans’ into a full-fledged end-to-
end campaign spanning print,
retail visibility and packaging. Each
of our fans now carries this claim
on-pack, converting a leadership
milestone into a daily reminder of
the trust our consumers place in us.

2

N2

From single product to
range communication

Another important shift during
the year was the Company’s
move from predominantly single-
product communication towards
a broader, range-led articulation
of our brand across the home.
Rather than speaking only through
isolated product campaigns, we
increasingly began presenting
ourselves as a more holistic
household brand: spanning fans
for living spaces and bedrooms,
kitchen appliances and exhaust
solutions for bathrooms. This
approach widens consumers’
understanding of Crompton as an
home solutions brand.

Crompton Greaves Consumer Electricals Limited
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® Branches « Manufacturing plants

Note: Map not to scale and for representation purpose only.

\ X

QN-India footprint at a glance
4 4

Operational presence Distribution and service ecosystem

24 2,76,000+ 1,300+

Branches Retailers* Authorised service centres*

8 7,000+ 6,000

Manufacturing plants* Channel partners* Households served under solar rooftop

*Including Butterfly

Integrated Annual Report 2025-26 11



* Company overview

FY. 2025-26 at a glance

Financial highlights

AMBIENCE THAT CHANGES

WITH YOUR MOQOD

37193.23 Crore

Revenue from operations

P 2.35%

3637.42 Crore

Operating cash flow

¥ 10.98%

23.00

Dividend per share

O Y-o0-Ygrowth  © Y-o0-Y degrowth

12

374614 Crore

EBITDA

¥ 10.20%

3(243.31) Crore

Profit After Tax (PAT)

¥ 143.20%

10.37%

EBITDA margin

¥ 145 bps

(3.38%)

PAT margin

¥ 1140 bps

Crompton Greaves Consumer Electricals Limited

Non-financial highlights

Integrated Annual Report 2025-26

@ Corporate overview

38.51 Lakh kWh

Energy consumed from
renewable sources

2,903 MT CO.e

GHG Scope 1 & 2 reductionin
FY26 against FY25

72

Water conservation
structures rejuvenated
through Jal Jeevan

1,000

Youth trained through
Nayi Disha

71.43%

Board
independence

5

Committees led by
Independent Directors

® Statutory reports

21%

Renewable energy
contribution against total
energy demand in FY26

55,751 kL

Water recycled
and reused

1,224

Students reached through
Patang

9,027

Total lives impacted

28.57%

Female representation in the
Board of Directors

7

Board meetingsin FY. 2025-26

® Financial statements



* Company overview

What we do

We operate across consumer electricals and
energy-adjacent segments, serving households, farmers
and institutions through a diversified portfolio.

rical Consumer Durables (ECD)

Fans, including ceiling, pedestal, table,

wall-mounted and exhaust fans

* Pumps, including residential, agricultural and
solar pumps

* Large Domestic Appliances, including water
heaters and air coolers

» Small Domestic Appliances, including
irons, mixer grinders, juicers, blenders and
induction cooktops

* Large Kitchen Appliances, including chimneys
and related kitchen solutions

ing Solutions

B2C lighting, including ceiling lights,
lamps, battens, street lights, flood lights
and accessories

* B2B lighting, including street, flood, industrial,
professional and infrastructure lighting

utterfly

* Mixer grinders, pressure cookers, gas stoves,
chimneys, hobs, cookware and other
kitchen appliances

ew Businesses

« Solar rooftop solutions (ECD)
= Wires and cables (Lighting)

=
..--""-F'r
A
14 Crompton Greaves Consumer Electricals Limited
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Competitive edge

A foundation of financial strength

» Zero debt and net cash positive status provides
resilience and financial flexibility

» Focused execution aimed at sustaining above-
market profitability

1,100 Crore+

Free cash at Group-level

Trust and market leadership

» Leadership positions in high-growth core categories,
including fans and residential pumps

» Strong brand trust built through consistent quality
and wide price-point coverage

» Consumer-insight-led design contributing to lower
product return rates and high satisfaction

Fuelling growth with smart technology

* Annual allocation of up to ¥100 Crore to a platform-
first innovation strategy

* Rapid scaling of high-efficiency BLDC motor
technology (e.g., SilentPro) across the fan portfolio

» Premiumisation supported by design-led, energy-
efficient product launches

196

R&D team size
13.29% .

Reaching every corner of India

» Extensive multi-channel distribution across urban,
semi-urban and rural markets

» Strengthening of direct dealer network alongside
accelerated growth in e-commerce and
modern trade

» Supply chain and inventory optimisation improving
service reliability

7000+

Dealers and distributors*

1% ®

*(Including Butterfly)

® Y-0-Y growth



* Company overview

QOur business se

Electrical Consumer Durables

¥6,110.61 crore

Revenue

¥808.96 crore

EBIT

75.10% share

Revenue share

Market position*

#1 in Fans #1 in Residential Pumps

#6 in Air Coolers #3 in Storage Water Heaters
(@)

Key updates

We completed the transition to BEE 2.0 energy ratings for
ceiling fans without operational disruption. In pumps, we
strengthened leadership through targeted launches across
residential, agricultural and solar segments, including

Dura series upgrades for V3 and V4 submersibles, along

with Aquagold, Flomax Dura, SWJ and monoblock/open
well products. We also introduced smart controllers and
MNRE-compliant solar pump solutions. In water heaters,

we launched in-house designed Solarium Blaze models,
overhauled Immersion Rods, introduced Made-in-India
Oil-Filled Radiators and implemented BIS requirements in
Air Coolers. The Company launched India’s first AQI-based
chimney, while Flame Pro Cooktop received the India Design
Mark Award 2025. It also secured a %445 Crore rooftop solar
order for 2 kW on-grid systems across 40,000+ homes and
completed solar pump orders worth 500 Crore, installing
19,000+ systems with 97 MW capacity across multiple states.

*Source- External research reports and management estimates.

16
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Lighting

31,082.62 crore

Revenue

¥141.44 crore

EBIT

13.31% share

Revenue share

Market position*

#3 in lighting (B2C)

Key updates

Our lighting segment achieved industry-leading margins
by gradually shifting from commoditised categories to
premium consumer lighting products and high-value

B2B projects. During the year, our lighting segment also
strengthened the sustainability framework through 100%
RoHS-compliant product designs. We became the first
lighting company to receive the Cll GreenPro Ecolabel
for our entire B2B product range.

The Company unveiled Crompton Armor Wires,
combining advanced engineering with robust safety
features to support higher electrical loads and heat
resistance, ensuring dependable and future-ready
performance for modern homes.

*Source - External research reports and management estimates.

Crompton Greaves Consumer Electricals Limited
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New Businesses

19,000+

Solar pump systems installed

97 MW

Solar pump capacity installed
Market relevance

» Market leadership in solar pumps

» Early presence in residential rooftop solar

» Entry into wires and cables to extend
Crompton’s home electrical ecosystem

Key updates

During F.Y. 2025-26, Crompton advanced its

New Business portfolio across solar rooftops and
wires and cables. It also began building its residential
rooftop solar presence, supported by an active order
pipeline, while entering the 1.1 Lakh Crore wires and
cables market.



* Company overview | Our business segments

Emerging growth platforms

We are aggressively expanding our TAM (Total Addressable
Market) by entering high-potential ‘white spaces’. These
platforms leverage our brand equity and extensive
distribution power to drive the next phase of growth.

Solar solutions

We have gained a signficant market share in solar
pumps, delivering 2x growth Y-o-Y. Our solar rooftop
debut has been stellar, with an order book aggregating

approximately ¥500 Crore servicing ~50,000 households.

Wires and cables

We entered the ?1.1 Lakh Crore Indian market,
focusing on housing wires, where our brand equity
and distribution network will drive a shift towards
organised players.

Adjacencies

We made strategic forays into power solutions, allowing
us to build on our electrical capabilities while capturing
a larger share of consumer wallets.

Product portfolio
ECD
Fans
Ceiling fans ~
Fluido BLDC Uranus Niteo Nucleoid
Caelum Aura 2 BLDC Elevate
o %
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Large Domestic Appliances (“LDA")

Water heaters ™~
i TE - ==

Arno Neo Solarium Neo Plus Classic Neo Acenza Plus 4-star
\_ /
Air coolers ~ Room heaters Y\
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i
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Neo 800W
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Small Domestic Appliances ("SDA")
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Mixer Grinder Juicer Mixer Grinder Nutri Blenders Dryiron Steamiron
\_ AN /
Small kitchen appliances Y

. i L]
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Chimneys

\
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Butterfly

Mixer grinders N

v,

Ziera High Efficiency
Mixer Grinders

- /

Gas stoves ﬁ

o.

Xyra Aeroline 3-star
Gas Stoves

- /

UniCurve Triply
Pressure Cookers

- /

New Business

Integrated solar solutions

I

MNRE
2023-compliant Pumps

Solar Grid-tied Inverter

N %

Energion 3.6 kW Single Phase
Solar Rooftop Solution

Solar pump controller

Solar rooftops KIT

/ Wires and cables

Crompton Armor Wires
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Our business model

o Financial Capital

o Financial Capital

Equity: ¥128.78 Crore 74/|\§ Revenue: ¥7,193.23 Crore
Net worth: 3,178.07 Crore EBITDA: 3¥746.14 Crore
Customers PAT: 2(243.31) Crore

Capital expenditure: ¥70.95 Crore

@ Manufactured Capital

Manufacturing plants (including Butterfly): 8
Fans: 15,65,000 units/month

Lighting: 75,000 units/month

Pumps: 54,525 units/month

0 Intellectual Capital
R&D professionals employed: 196

Q Human Capital
Permanent employees, including
permanent workers: 2,211

Person hours of training provided to
employees: 67,197

e Social and relationship Capital

Channel partners: 7000+
Retailers: 2,76,000+
CSR expenditure: ¥13.31 Crore

° Natural Capital

Water consumed: 1,41,531 KL
Energy consumption: 65,414 GJ

After-sales

Marketing and
brand initiatives

End-to-end
value chain

o000
B )
Customer insight
service and surveys

Enabled by Crompton 2.0

Enabled and
empowered organisation

Page 44

Supply chain
excellence
Page 54

Consumer
need-led innovation

Page 48

Go-to-market
excellence

Page 56
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Manufacturing and
quality assurance

A

0/0'0
il

Procurement

Research and
development

Premiumisation of
the portfolio
Page 52

[p]fe]je]]
enablement
Page 46
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Safe, reliable and energy-
efficient product
Page 124

*

Investors

Consistent, responsible and
profitable growth

Page 120

Al
N

Employees

Equal opportunity, skill
development and a safe
working environment
Page 132

O

Value chain partners
Long-term, collaborative
and ethical relationships

Page 142

Y

Government and
regulatory authorities
Transparent compliance and
responsible engagement
Page 117

EPS: 2(3.78)
RoCE: 29.75%

@ Manufactured Capital

Vadodara plant: 16,344 units/month
Bethora plant: 3,58,958 units/month
Kundaim plant: 65,935 units/month
Baddi plant: 2,39,943 units/month
Ahilyanagar plant: 15,896 units/month

0 Intellectual Capital

Patents Granted: 15

New products launched: 211
Revenue from new products
launched: ¥1,435.18 Crore

Q Human Capital

LTIFR: 0.00
Employees associated with Crompton
for over five years: 382

o Social and relationship Capital

Total lives impacted: 9,027
Youth trained: 1,000

Lives touched through water
conservation efforts: 3,245
Sustainable sourcing: 36.40%

° Natural Capital

Water recycled & reused: 55,751 kL
SGHG Scope 1 & 2 Emission
Reduction: 23% MT CO, Eq.

Waste recycled: 4,520 MT

N
(6]
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Stewardship,
Strateqgy
and the
Long Arc of
Growth
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D. Sundaram
Chairman, Non-Executive and
Non-Independent Director

Dear Shareholders,

FY26 marks a significant milestone in Crompton’s
journey. Being recognised as the World’s No. 1

Ceiling Fans Brand is far more than a commercial
achievement. It reflects the enduring strength of

an institution built over decades through sustained
engineering investment, steady expansion of our
distribution network, and an unwavering commitment
to earning consumer trust across millions of Indian
homes. As Chairman, | take great pride in seeing that
commitment acknowledged on a global stage.

Achieving this recognition also sharpens our
responsibilities. We must ensure that Crompton is
structurally prepared to sustain and extend this
performance across changing market conditions,
technological transitions and evolving consumer
expectations. With that in mind, | want to take this
opportunity to share how we are thinking about the
road ahead.

Crompton Greaves Consumer Electricals Limited

@ Corporate overview

A Growing Nation, A Growing Crompton

India’s economic momentum continues to create
compelling conditions for growth in our sector.

India’s GDP grew by 7.6% in FY26, supported by strong
domestic demand, public investment and favourable
demographic trends, and is projected to expand at
6.8 to 7.2% in FY27. Urbanisation continues to reshape
where and how Indians live, and housing construction
is expanding steadily across income segments,
underpinned by improved access to financing and
sustained government infrastructure investment.

As homes are built and upgraded, the electrical
ecosystem within them is becoming progressively more
sophisticated, with households embracing solutions
across cooling, lighting, water management and
appliances as part of how they live and aspire to live.

Electrification has now reached near-universal levels
across India, meaning that the next phase of industry
growth will be defined not by access, but by aspiration.
Households in smaller towns and rural markets that
were only beginning to enter the formal appliance
market a decade ago are now upgrading, replacing
and premiumising their purchases. This shift in demand
profile favours companies with strong engineering
capabilities, deep distribution networks and trusted
brands. It favours Crompton.

Regulatory developments reinforce this advantage
further. Standards introduced by the Bureau of Energy
Efficiency are accelerating the adoption of advanced
technologies, including BLDC motors and high-
efficiency product architectures. We view regulatory
compliance not merely as an obligation, but as an
important expression of our respect for consumers,
regulators and the standards that advance safer, more
efficient and more responsible products. These are
market-shaping mechanisms that reward sustained
engineering investment, and they are simultaneously
driving the consolidation of market share from
unorganised players towards established organised
brands. As consumers increasingly prioritise reliability,
durability and dependable after-sales service, the
structural advantages of scale, technology and

brand trust compound over time. India’s fast-moving
electrical goods sector is estimated to exceed

Z1 Lakh Crore, and Crompton, with its combination of
category leadership, engineering depth and extensive
distribution reach, is well positioned to capture a
meaningful share of that growth.

Crompton 2.0 Strategy

Recognising this opportunity, our strategic roadmap is
designed to evolve Crompton from a manufacturer with
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Recognition as World’s No. 1
fan brand reflects decades
of engineering, trust, and
disciplined execution.

strong individual category positions into a diversified
electrical consumer solutions platform serving the full
spectrum of modern household needs. The five pillars
of this roadmap, consumer-led innovation, portfolio
premiumisation, go-to-market excellence, supply chain
efficiency and digital enablement, strengthen specific
dimensions of Crompton’s competitive relevance in an
industry where technology cycles are shortening and
consumer expectations are rising.

The practical expression of this strategy is our
disciplined expansion into adjacent categories.

The wires and cables segment extends our presence
across the complete electrical infrastructure of the
home. Solar pumps build on our established water-
management and pump-engineering capabilities,
while rooftop solar solutions extend our participation
into distributed residential energy.

This strategic ambition is supported by a financial
foundation that has strengthened considerably. The
completion of our transition to a zero-debt balance
sheet, following the repayment of non-convertible
debentures, is an important milestone that we are
proud of. Investment decisions can now be guided
purely by competitive logic and long-term growth
priorities, enabling us to pursue opportunities with both
conviction and financial resilience.

Engineering as Our Competitive Edge

A strategy of this breadth is credible only when it is
backed by deep institutional capability, and we are
confident that Crompton has built this foundation
over time. Over the years, we have built deep
institutional expertise in BLDC motor technology, pump
engineering and energy-efficient product design,
supported by a consumer-led approach to innovation
that consistently translates technical depth into
practical household solutions. At Crompton, consumer
centricity, technology, need and design are not
separate considerations.
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They are integrated into how we develop every product,
ensuring that what we bring to market is not only
technically sound but genuinely useful and thoughtfully
designed for the lives our consumers lead.

During FY. 2025-26, this engineering capability was
demonstrated concretely. The BEE 2.0 transition

in fans was completed ahead of schedule through
proprietary innovation platforms, reflecting years

of sustained technical investment. The development
of India’s first residential solar pumps extended our
water management expertise into a new addressable
segment. The Arno Neo water heater, engineered

to perform effectively under high Total Dissolved
Solids (TDS) conditions prevalent across many Indian
households, reflects our ability to combine engineering
rigour with precise consumer insight.

Engineering strength is one of the most durable
sources of competitive advantage in the industries

in which we operate, and we have invested in it
patiently and consistently. Our continued focus on
research and development, manufacturing capability,
in-house validation and talent development ensures
this foundation grows stronger as technology cycles
evolve. It is also this engineering depth that gives us the
confidence to move decisively into renewable energy

Stepping into Renewable Energy

India’s transition towards renewable energy is one

of the most exciting structural opportunities in the
country’s economic landscape over the coming
decade. Government programmes such as PM-KUSUM

Expansion into solar and
adjacent categories reflects
disciplined, capability-led
growth—not diversification for
its own sake.

are accelerating solar-powered irrigation adoption
across the agricultural sector, creating a solar pumps
market estimated at ¥30,000-35,000 Crore. The PM
Surya Ghar programme is driving residential rooftop
solar adoption at a scale that creates substantial and
lasting commercial opportunity.

For Crompton, entry into this space is a logical and
welcome progression. Our decades of capability in
pumps, electrical systems and large-scale project
execution provide a strong platform from which
to compete.

We have established a presence in solar pumps and,
more recently, in residential rooftop solar solutions, and
early milestones, including a robust order pipeline and
active participation in government-led programmes,
demonstrate that we are building competitive
relevance quickly in this market. Our intention is to build
a credible and scalable solar platform that reflects the
same discipline in execution, engineering quality and
customer trust that has defined Crompton’s progress
across every category we have entered.

Leadership, Culture and Governance

At Crompton, we believe that sustained business
success rests on strong leadership, sound governance
and a culture that encourages people to think beyond
short-term outcomes. Our governance philosophy
reflects the belief that leaders must remain focused not
only on annual performance but also on the long-term
trajectory of the organisation.

During F.Y. 2025-26, we reinforced this approach
through a long-term incentive programme linking the
rewards of approximately 115 senior leaders directly

to strategic and financial milestones. By aligning
leadership incentives with long-term value creation, we
are embedding sustained performance and responsible
decision-making into the way Cromptonis led.

Equally important is the culture that supports this vision.
At Crompton, innovation, accountability and human
growth are closely interconnected.

Our values of Care, Responsibility, Entrepreneurship,
Accountability, Teamwork and Ethics guide how
decisions are made, how talent is developed and how
individuals collaborate across the organisation. These
principles are brought to life through our Fun Place to
Work framework, anchored in six commitments—Care,
Connect, Collaborate, Create, Conquer and Celebrate
which together foster an environment where people

Crompton Greaves Consumer Electricals Limited
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feel empowered, valued and motivated to perform.
We also maintain an active dialogue with employees
through structured engagement surveys and regular
townhalls, recognising that organisations that listen
continuously are better positioned to learn, adapt
and grow.

Responsible Growth

At Crompton, we believe that responsible growth and
strong business performance go hand in hand. Our
sustainability approach is closely integrated with the
way we design products, operate our facilities and
engage with the communities around us. Technologies
such as BLDC fans, LED lighting, energy-efficient
water heaters and solar pumps represent the clearest
expression of this philosophy, enabling consumers

to meet everyday needs while significantly reducing
energy consumption and environmental impact.

By embedding sustainability directly into product
innovation, Crompton is helping drive energy efficiency
at scale while strengthening the long-term relevance
of our portfolio. Our continued progress in this area is
reflected in external recognition as well. Crompton’s
S&P Global Corporate Sustainability Assessment (CSA)
score improved from 34 in 2022 to 71 in 2025, positioning
the Company as No. 1 in India and 2"? globally among
household durables peers. This progress reflects a
sustained commitment to responsible practices across
governance, operations and product innovation.

The Road Ahead

The penetration of many appliances categories in

India remains well below levels seen in comparable
economies, while technology transitions in areas such
as fans, water management and energy infrastructure
are still at an early stage. At the same time, households
are increasingly seeking products that deliver quality,
efficiency and intelligent design. This widening gap
between evolving consumer expectations and current
industry penetration presents a significant opportunity,
and Crompton is well positioned to address it.

We enter this phase with category leadership

in fans, pumps, water heaters, air coolers and
lighting, supported by a brand built on decades of
consumer trust.
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Our differentiated engineering capabilities, extensive
distribution reach and debt-free balance sheet provide
the strength to invest with conviction and pursue
long-term growth. The Crompton 2.0 framework brings
these strengths together within a clear strategic
structure, enabling us to expand our presence across a
progressively broader market.

Looking ahead, our focus is to strengthen leadership

in our core categories while expanding our presence

in solar pumps and rooftop solar solutions and

further integrating Crompton’s offerings within the
Indian household’s electrical ecosystem. With strong
foundations in engineering capability, brand credibility,
distribution depth and financial resilience, we are well
prepared to pursue this next phase of growth with
discipline and scale.

| extend my sincere gratitude to our employees,

whose expertise, dedication and sense of ownership
continue to drive Crompton’s progress. | also thank our
channel partners and dealers, whose strong market
relationships and on-ground commitment ensure

that Crompton products reach households across

the country. Above all, | remain deeply grateful to our
shareholders for their continued trust and confidence in
the organisation. Their support strengthens our resolve
to pursue our ambitions with discipline, responsibility
and a long-term perspective.

Regards,

D. Sundaram

Chairman, Non-Executive &
Non-Independent Director
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Dear Shareholders,

FY26 was a year of focused execution and steady
strategic progress for Crompton. Over the course
of the year, we continued advancing the Crompton
2.0 agendaq, strengthening our core businesses and
improving our functional capabilities. Despite a
demanding operating environment, our disciplined
approach ensured that the organisation remained
focused on execution while continuing to invest

in future-ready the capabilities that will shape
Crompton’s long-term growth.

Our direction remains clear. Crompton is steadily
evolving from a category-led company into a
comprehensive home electrical and consumer solutions
company, supported by consumer-led innovation,
product premiumisation, strong distribution reach and

Promeet Ghosh
Managing Director &
Chief Executive Officer

deeper digital integration across the enterprise. The
initiatives undertaken during FY26 reflect our ambition
to expand Crompton’s role within the modern home
while continuing to strengthen leadership across our
core product categories.

The progress we achieved during the year reinforces the
strength of our brand, the resilience of our diversified
portfolio and the commitment of our people and
partners across the country.

Crompton Greaves Consumer Electricals Limited
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Industry momentum and evolving
consumer expectations

The consumer electrical industry in India continues

to benefit from strong structural drivers. Rising
urbanisation, increasing housing demand and the
steady expansion of middle-income households

are supporting sustained growth in the adoption of
electrical appliances and home solutions. At the same
time, infrastructure development and improving

rural electrification across regions are expanding the
addressable market for consumer electrical products.

Consumer expectations are undergoing a profound
transformation, with sustainability emerging as a
defining force shaping purchasing decisions. Today’s
buyers increasingly demand energy efficiency,
reliability, and technological sophistication — and
Crompton has been anticipating this shift long before
it became an industry imperative. While the Bureau of
Energy Efficiency (BEE) continues to tighten standards
industry-wide, Crompton has consistently stayed
ahead of the curve, treating energy efficiency and
responsible design not as compliance thresholds to
meet, but as benchmarks to surpass. Rooted in strong
engineering DNA and deep product development
capabilities, Crompton does not merely respond to
change — it pioneers it, embedding sustainability

into the very core of how products are conceived,
engineered, and delivered. This conviction is reflected
in the recognition Crompton has earned at the
highest global and national levels — being ranked
1stin India and 4th globally among household durables
companies in the S&P Global Corporate Sustainability
Assessment (CSA), and being awarded a score of
73/100 by NSE Sustainability Ratings & Analytics,
recognising Crompton as a Leader in the Consumer
Durables industry — third-party validation that our
sustainability practices don’t just meet the bar, they
raise it.

Distribution channels are undergoing an equally
important transformation. E-commerce platforms,
organised retail chains and regional modern

trade networks are increasingly influencing how
consumers discover and purchase electrical products.
Companies that combine strong brand credibility,
wide distribution reach and continuous product
innovation will be best positioned to capture the next
phase of industry growth. Crompton’s strategy during
FY26 remained closely aligned with these evolving
market dynamics.
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Business performance

Against this backdrop, Crompton delivered resilient
business performance in FY26, supported by disciplined
execution and the strength of our diversified portfolio.
Consolidated revenue stood at approximately ¥8,095.50
Crore, with EBITDA of approximately ¥827.40 Crore

and an EBITDA margin of approximately 10.20%. While
weather-related demand fluctuations influenced
certain seasonal categories during the year, the
breadth of our product portfolio and our continued
operational discipline enabled us to maintain stable
business momentum.

Our ECD segment navigated a challenging year,
particularly for the Fans category, which faced
significant headwinds owing to unfavourable

climatic conditions that dampened consumer

demand in the early part of the year. However, the
segment demonstrated strong resilience and staged

a commendable sequential recovery during H2,
culminating in a healthy ~10% growth in Q4. Despite the
subdued environment, we were proud to maintain our
market leadership position in both Fans and Residential
Pumps, while also gaining market share during the year
— a testament to the strength of our brand and the trust
our consumers place in us. In Fans, our deliberate and
focused shift towards premiumisation continued to gain
meaningful momentum, with premium segments such

as BLDC fans gaining strong traction across channels.
This premiumisation journey was further amplified

by standout product introductions — the SilentPro
Fluidowave and Solarium Blaze, both of which earned the
prestigious Red Dot Design Award, affirming Crompton’s
growing credentials as a design-led, consumer-centric
brand. We also introduced industry-first innovations such
as fine speed control, elevating the consumer experience
and setting new benchmarks for what a premium fan
can deliver. Alongside this, we made significant inroads
through new product launches and a focused GTM
strategy, while also completing the transition to BEE

2.0 energy efficiency standards ahead of schedule —
reinforcing Crompton’s position in high-efficiency fan
technology and strengthening our leadership within

the category. In Pumps, we strengthened the portfolio
through revamped Dura submersible platforms,
application-specific launches and smarter control
solutions, improving our ability to serve residential,
agricultural and solar-linked demand with greater
relevance. Continued innovation in pump technologies
and intelligent control systems further strengthened our
water management solutions portfolio.
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The Appliances category sustained its strong growth
momentum, with both the Crompton and Butterfly
brands individually delivering double-digit growth
during the year. For Butterfly, the brand transformation
progressed meaningfully, driven by a revamped
product portfolio, stronger design capabilities, and
an enhanced retail presence — all anchored within a
revised brand architecture that sharpens its identity
and market positioning. A defining highlight of this
journey was the launch of the Idea First Series — a
collection of more than 22 newly designed products
spanning mixer grinders, gas stoves, and pressure
cookers — marking a significant step forward in
cementing Butterfly’s relevance and authority within
the kitchen appliances segment.

Our lighting business delivered revenue of
approximately ¥1,082.60 Crore annually, with an
industry-leading growth rate of 14.30% in Q4. The
segment delivered healthy performance on the
back of an improved product mix for both B2C and
B2B segments, coupled with cost savings under
Project Unnati.

Together, these performances demonstrate the
resilience of Crompton’s diversified business model
and the consistency of our innovation-led approach
across categories.

Strengthening the balance sheet

A significant financial milestone during FY26 was the
repayment of non-convertible debentures amounting
to approximately ¥300 Crore, enabling Crompton

to transition to a zero-debt balance sheet. This
achievement strengthens our financial flexibility and
positions the Company to pursue future opportunities
with greater confidence.

During the year, we also undertook important upgrades
to our manufacturing facilities. The Baroda facility was
transformed into a multi-product platform, capable

of producing BLDC PCBs, appliances and solar rooftop
components with in-house validation capabilities. This
investment strengthens supply chain agility, improves
quality control and enhances our ability to respond
quickly to evolving product demand.

During the year, the Company also took an important
accounting step in its investment in Butterfly
Gandhimathi — recognising an impairment that
aligns its book value with its value-in-use. This step
reflects our confidence in Butterfly’s future, and not

a lack thereof. It essentially resets the assumptions
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underlying Butterfly’s book value, so our reported
returns — ROCE, ROE and Asset Turnover — now reflect
the true productive capital employed in the business.
The recognition of this impairment does not reflect

adversely on the present or future cash flows or business

operations of Butterfly.

Advancing into new growth adjacencies

Expanding Crompton’s participation across the
broader home electrical ecosystem remains a central
pillar of our growth strategy. As homes become
increasingly technology-enabled and consumer
lifestyles evolve, the opportunity to serve a larger share
of household electrical and appliance needs continues
to grow.

FY26 was a monumental year as we entered the
residential wires segment, a market with a size of more
than 30,000 Crore. Residential wires are a critical yet
often under-considered part of home infrastructure,
where product quality directly impacts safety and
long-term performance. We are focused on scalability,
durability and compliance with the safety standards
expected by modern households. These initiatives
meaningfully expand Crompton’s addressable market
and strengthen our evolution into a comprehensive
home electrical solutions provider.

Solar: a new growth platform

Solar represents one of the most compelling categories
of the future — and Crompton is building to lead

it. India’s transition towards renewable energy

is accelerating rapidly, powered by favourable
government policies, rising electricity costs, and

a deepening consumer consciousness around
sustainability. As this transition unfolds, the opportunity
for a trusted, engineering-led brand like Crompton

to play a defining role is significant. Our right to win

in this space is rooted in our decades of expertise

in energy-efficient technologies, our established
distribution reach across urban and rural India, and our
deep understanding of consumer and farmer needs —
capabilities that are directly transferable and highly
relevant in the solar context. For Crompton, solar is not
an opportunistic adjacency — it is a strategic priority,
and we are moving with both conviction and urgency to
build a leadership position within it.

On the ground, our progress is already tangible. In solar
pumps, we completed orders worth approximately
¥369.70 Crore, installing more than 13,072 systems
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representing approximately 97 MW of capacity

across multiple states — directly supporting farmers
and rural communities with reliable, cost-effective,
and sustainable irrigation solutions. In solar rooftop
solutions, we have made a strong early entry into
residential applications, rapidly building an order
pipeline of approximately ¥453 Crore, covering nearly
38,699 residential installations across states including
Andhra Pradesh and Telangana. Government tailwinds
such as the PM Surya Ghar programme are expected to
further accelerate adoption in the years ahead — and
Crompton is well-positioned to be the partner of choice
for millions of Indian households embarking on their
clean energy journey.

Reaching the modern consumer

As our portfolio expands and consumer aspirations
evolve, our brand architecture is being deliberately
shaped to serve every segment of the market with
greater precision and relevance. A defining milestone
in this evolution is the launch of Crompton Rhion —

our new super-premium brand — representing a bold
and deliberate step in our premiumisation journey.
Crompton Rhion has been conceived as a platform

to showcase the next level of innovation, advanced
technology and superior design, offering a curated
range of products across multiple categories that
cater to the most discerning consumers. This launchis a
natural progression of Crompton’s brand architecture,

Integrated Annual Report 2025-26

# Statutory reports ® Financial statements

enabling us to serve a broader spectrum of consumers
— from the aspirational to the ultra-premium — while
keeping the core Crompton brand firm. Our marketing
initiatives during the year complemented this
premiumisation agenda, striking a thoughtful balance
between Crompton’s strong brand heritage and
contemporary digital engagement — with campaigns
reinforcing our fan leadership among loyal consumers,
while digital storytelling and influencer collaborations
expanded our reach among younger audiences across
Tier Il and Tier lll markets.

Strengthening our go-to-market architecture has
become increasingly important as our portfolio grows
in both breadth and ambition. Consumers today
engage with brands across multiple touchpoints, and
our strategy focuses on ensuring seamless access

to our products across traditional retail networks,
organised retail formats and digital platforms. During
FY26, we deepened engagement across our channel
ecosystem through digital initiatives designed to
improve transparency and ease of doing business. Our
Retailer Parivaar platform, now enabling more than
50,000 retailers across the country, provides partners
with digital product catalogues, scheme visibility and
streamlined redemption workflows, including direct-
to-bank settlements — enhancing convenience for
retailers while strengthening collaboration and trust
across our entire distribution network.
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Digital enablement

Digital transformation continues to strengthen
Crompton’s operational capabilities and decision-
making across the organisation. Guided by our dual
approach of ‘Perform and Transform,’ our digital
roadmap during FY26 focused on improving operational
efficiency while building technology platforms that
support long-term growth.

A key priority during the year was building a more
integrated data ecosystem across Crompton and
Butterfly, enabling greater visibility and collaboration
across the organisation. Digital tools introduced in
finance now enable deeper profitability analysis across
products and channels, while automation of reporting
processes and improved master data governance
frameworks are strengthening the accuracy and
timeliness of financial insights.

Digital initiatives are also improving supply chain
coordination and sales execution. Enhanced planning
systems are strengthening demand forecasting and
supporting more effective Sales and Operations
Planning (S&OP) processes, while digital platforms
across the sales organisation provide greater
transparency into performance tracking and incentive
management. As our digital footprint expands, we
continue to strengthen cybersecurity frameworks while
exploring the responsible use of emerging technologies
such as Generative Al.
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People and responsible growth

The investments we made in our people during

FY26 were deliberate and measurable. Approximately
1,949 employees participated in structured training
programmes spanning technical, functional and
leadership domains during the year. Digital learning
platforms introduced personalised training pathways
and on-demand modules, enabling employees to
continuously upgrade their skills across functions and
geographies. Through cross-functional rotations and
targeted leadership development programmes, we
continued building a strong pipeline of future leaders
equipped with the capabilities that Crompton’s next
phase demands. Our journey of becoming an enabled
and empowered organisation is a continuous process
that has allowed us to unlock the full potential of

our people.

Our CSR programme remained focused on skill
development, livelihood creation and community
upliftment, supporting initiatives that directly
improved employability and economic opportunity
for young people across several regions of India. The
All-Women Electrician Training Programme was a
standout initiative during the year, equipping women
with industry-relevant technical skills and enabling
them to build sustainable careers within the electrical
sector. On the recognition front, Crompton received
the National Energy Conservation Award (NECA) 2025

Crompton Greaves Consumer Electricals Limited

® Corporate overview

for Appliance of the Year, presented by the President
of India, Smt Droupadi Murmu, for our BEE 5-Star Arno
Neo Storage Water Heater, and was recognised by

the Confederation of Indian Industry as one of India’s
Top 100 Innovative Companies, marking our first-ever
inclusion in this prestigious national innovation ranking.
On the environmental front, we recorded measurable
progress against our targets to reduce Scope 1 and
Scope 2 emissions by 50% and lower emission intensity
per unit of sales by 60% by 2035. Our CDP rating of B for
both Climate and Water further reflects the rigour with
which we are advancing these commitments across
our operations.

Crompton’s next chapter

As we look ahead, our focus remains on strengthening
our core businesses while expanding into
complementary product categories that increase
Crompton’s participation across the home electrical
ecosystem. The Crompton 2.0 transformation provides
a clear roadmap for our next phase of growth.

FY26 has reinforced our confidence in Crompton’s
direction. Our portfolio continues to expand, our
capabilities are strengthening and our brand remains
deeply trusted by consumers across India.

Integrated Annual Report 2025-26
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| extend my sincere gratitude to our employees for their
dedication, our channel partners for their continued
partnership and our shareholders for their continued
confidence in Crompton’s journey.

With a strong foundation, a clear strategy and

a continued focus on innovation and disciplined
execution, we remain confident in Crompton’s ability to
capture the opportunities ahead.

Warm Regards,
Promeet Ghosh
Managing Director &
Chief Executive Officer



continue to reshape demand. At Crompton, we view these forces as structural

tailwinds to harness. At Crompton, we view these forces not as disruptions to

navigate, but as structural tailwinds to harness.

Crompton 2.0 is our response: a deliberate, structural transformation, not a cyclical
course correction. It repositions Crompton as a consumer-centric, technology-
enabled growth platform, sharpening competitiveness, accelerating profitable

growth, and unlocking long-term value across categories and channels.

8

Manufacturing plants (Including Butterfly)
supporting category depth, supply chain agility
and execution scale across Crompton’s portfolio

¥500 Crore

Active solar rooftop order pipeline, showcasing
early momentum in India’s distributed-solar
opportunity

2,76,000+

Retailers across India, strengthening
Crompton’s reach across urban, semi-urban and
rural markets
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Evolving market trends

India’s consumer landscape is being reshaped by powerful and
interconnected forces. Each presents a distinct opportunity for Crompton
to deepen relevance, sharpen differentiation, and build durable competitive
advantage. Our response, anchored in the NUCLEUS and XTECH platforms,
supported by a reimagined go-to-market model, ensures we are ahead of
the curve, not adapting to it.

Crompton Greaves Consumer Electricals Limited
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The shift underway: From commoditisation to differentiation. From price to value.
From volume to premiumisation. From metros to Bharat.

Accelerated shift to energy efficiency

The national push towards energy conservation, driven by
rising power costs and tighter regulatory standards such
as BEE star ratings, is accelerating consumer demand for
high-efficiency products. The market is steadily shifting
towards premium offerings that deliver long-term value
and lower operating costs.

We are leading this transition by accelerating the rollout of
the NUCLEUS platform (BLDC).

This strategic shift supports margin-accretive growth
while reinforcing our leadership in energy-efficient and
sustainable technologies.

NUCLEUS platform

The core engine of premium efficiency up to
60% energy savings with BLDC technology

Demand for integrated smart
home solutions

Rising demand for convenience, connectivity and
performance is fuelling the adoption of smart, connected
devices. The home automation systems market, valued at
$52.65 billion in 2024, is projected to reach $66.45 billion by
2029, registering a CAGR of 4.8% over this period. This trend is
driving premiumisation and requires sustained investment in
electronics, software and proprietary R&D capabilities.

Our R&D efforts are focused on integrating smart connectivity
and advanced electronics into the NUCLEUS platform,
ensuring our products address evolving expectations for
intelligent, high-performance home environments.

Smart connectivity
Feature integration into NUCLEUS architecture
up t0%32.63 Crore annual R&D investment

Integrated Annual Report 2025-26

Digital disruption and multi-
channel demand

Consumers increasingly rely on digital platforms for product
discovery, comparison and purchase. This has heightened
expectations for a seamless omni-channel experience, with
consistent pricing, availability and service across online

and offline touchpoints. Three-quarters of consumers

find Al tools beneficial when shopping. Additionally, 72%
actively use Al for product recommendations, and 45%
have purchased a product based on an Al suggestion.
Furthermore, 62% prefer Al tools that display reviews and
photos from verified purchasers.

We are accelerating digital-first sales channels and
modern trade penetration to engage urban, digitally native
consumers. At the same time, we continue to strengthen
our direct dealer network and optimise supply chain
operations to ensure pricing discipline and service reliability
across channels.

L3
Omnichannel strategy
Focus on digital-first sales acceleration supported
by retailer network and partners

Expansion of rural and tier 2/3 markets

Rising household penetration and disposable incomes in tier
2/3 cities and rural markets are driving demand for durable,
reliable products. The home and household sector is projected
to reach approximately $237 billion by 2030, growing at

a CAGR of over 10%, highlighting the significant growth
potential in these markets. Success in these markets requires
local manufacturing strength, cost discipline and deep
distribution reach.

The XTECH platform reinforces our core strength in durability
and quality, with products designed and manufactured in
India. Our go-to-market strategy emphasises rural and semi-
urban penetration through a balanced channel mix, building
long-term brand trust and mass-market loyalty.

XTECH platform

Enhanced durability for core products Made in India,
ensuring quality assurance and supply chain strength
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Crompton 2.0 strategy

4
Protect and grow the core

We continue to consolidate leadership in the fans
segment through premium, design-led and energy-
efficient offerings. In pumps, we are deepening our
presence in agriculture while scaling solar solutions,
where we have built strong execution capabilities.

+
Win in the kitchen

We are scaling small domestic appliances by
leveraging the combined strengths of Crompton
and Butterfly, while building a distinct large
kitchen appliances portfolio focused on higher-
value segments.

+
Transform the lighting business

We are sharpening product positioning with focus

on premiumisation and improving go-to-market
efficiency, while expanding our B2B lighting presence
through marquee infrastructure and government
projects supported by a specialised enterprise team.

4
Foray into new segments

We will selectively enter two to three whitespace
categories where we can credibly build leadership
and capture sustained demand, rather than pursuing
broad-based diversification.

Crompton Greaves Consumer Electricals Limited
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Enabled and empowered
organisation

We build a high-performance culture grounded in
ownership and agility.

Read more on page 44

o
Digital enablement

We integrate digital tools and analytics to enhance
efficiency, innovation and speed of execution.

Read more on page 46 @

00

ae

Consumer need-led innovation

We use deep consumer insights to drive meaningful
product development.

Read more on page 48 ®

*

Premiumisation of portfolio

We develop premium, high-value products
informed by deep consumer insights, allowing us
to meet specific needs and position our offerings
effectively across channels.

Read more on page 52 ®

o)

Supply chain excellence

We optimise efficiency, quality and cost across the
value chain.

Read more on page 54®

o
Go-to-market excellence

We strengthen trade partnerships and alternative
channels to expand reach and engagement.

Read more on page 56 ®
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Crompton 2.0 marks the next stage in our evolution, reflecting a shift in
ambition from sustaining performance to actively shaping the future of the
categories in which we operate. Built on a strong operating foundation, it is
designed to sharpen our competitiveness, accelerate value-accretive growth
and strengthen our ability to respond to change quickly and with confidence.

At its core, Crompton 2.0 brings focus and clarity by defining where we will
play, how we will win and the capabilities we must strengthen to ensure that
progress remains disciplined, consistent and durable over time.

Our roadmap for the next phase is guided by a clear belief:
sustainable growth is created when consumer relevance and
execution discipline move together.

Putting the consumer at the centre

o Every decision, from product creation to go-to-market choices, is anchored in
real consumer need and insight.
Expanding through purposeful innovation
o R&D and design become engines that shape better categories and
differentiated experiences.
Balancing growth with financial discipline
o Expansion is driven in a way that respects margin, productivity and
financial strength.
Creating a fast, digital-first organisation
o Technology, data and agile ways of working support quicker action and
sharper execution.
4
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Technology-led experimentation in marketing

As part of Crompton 2.0, marketing execution

is becoming more digitally enabled and
experimentation led. During FY. 2025-26, we deployed
Al-based content, strengthened dashboard-led
insight tracking and expanded the use of hybrid
media, reflecting a shift away from a predominantly
traditional campaign model towards a more agile,
technology-supported marketing organisation.

New-age media, sharper context

We also broadened our media approach by selectively
experimenting with newer formats and platforms.
During FY. 2025-26, we undertook our first podcast
sponsorship, experimented with moment marketing
and used contextual partnerships, such as Cricbuzz,

to support high-relevance summmer categories,
including fans and air coolers. These choices reflect

a more calibrated and ROI-aware approach to

media deployment.

Marketing moving upstream

A notable organisational shift during FY. 2025-26

was the repositioning of marketing as an upstream
co-creator of value. By embedding consumer
understanding earlier in decision-making, we are
strengthening the link between insight, innovation,
communication and commercial outcomes. Marketing
at our Company is increasingly being oriented towards
business outcomes, with stronger alignment to
market-share goals across categories and channels.
This reflects a more accountable and commercially
integrated model of brand building.

Showing up all year, across the home

As part of Crompton 2.0, our Company is strengthening
brand architecture and go-to-market execution
through a more structured campaign calendar

across categories and consumer moments. During

FY. 2025-26, this translated into sustained visibility
across seasonal, festive and product-led activations
spanning fans, pumps, lighting and appliances, helping
deepen our presence across the home.

Integrated Annual Report 2025-26
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Enabled and Empowered

Organisation

As we advance our Crompton 2.0
journey, building a strong and agile
organisation remains central to
sustaining growth and execution
excellence. Our people strategy
focuses on strengthening leadership
capability, reinforcing organisational
accountability and developing
critical skills aligned with evolving
business priorities.

By establishing clear structures,
capability frameworks and leadership
development pathways, we are
strengthening our ability to respond to
market opportunities while delivering
consistent performance across
functions and geographies.

O Performance snapshot

¥4.81Crore 66

Investment in capability building

Employees trained through
and organisational development CLDP and FLDP

866

Employees certified under the sales
capability assurance model

Crompton Greaves Consumer Electricals Limited
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Building leadership depth and culture

Leadership development remains a key pillar in
advancing Crompton 2.0. Through flagship initiatives
such as the Crompton Leadership Development
Programme (CLDP) and the Functional Leadership
Development Programme (FLDP), we continue to
strengthen leadership capability and prepare our
leaders to navigate increasing scale and complexity.

During the year, these programmes were expanded to
include cross-business value chain exposure, consumer
immersion initiatives and participation in business-
critical projects aligned with the annual operating
plan (AOP). These experiences enable leaders to
develop a deeper understanding of the business while
contributing directly to strategic priorities.

Fortifying organisational capability

Capability development across the organisation
follows a structured approach linked to the AOP cycle.
Capability requirements are identified during annual
planning discussions, enabling targeted learning
interventions aligned with business priorities. As part of
this effort, we introduced the sales capability assurance
model, a structured five-tier certification framework
designed to strengthen product knowledge, process
excellence and commercial capability across the

sales ecosystem.

Improving organisational accountability

Strengthening organisational accountability

has also remained a priority. During the year, we
initiated implementation of an organisation-wide

RACI framework to provide greater clarity on roles,
responsibilities and decision-making authority across
functions. This initiative is supported by streamlined
job architecture and ongoing job evaluation processes,
aimed at aligning organisational structures with
evolving business needs.

Reinforcing ownership and
long-term alignment

As an employee-led organisation, reinforcing ownership
and long-term alignment remains important to us.
During the year, we introduced Long-Term Incentives
(LTI) to strengthen employee ownership and align
individual contributions with the Company’s long-term
growth trajectory.

Integrated Annual Report 2025-26

Keeping the brand salient through
the year

During FY. 2025-26, Crompton adopted a more
deliberate, calendar-led activation model to ensure
that brand visibility was sustained across product lines
throughout the year rather than concentrated around
only a few categories. This included sharper category-
led activation across relevant occasions and seasons,
such as fans and air coolers during summers, mixer
grinders during festive periods, pumps around culturally
resonant occasions such as Holi and Chhath, and
heating-related categories during winters.

From category leadership to holistic
home solutions

As Crompton 2.0 progresses, the Company is also
strengthening its external brand architecture to
reflect a broader strategic identity: one that extends
beyond individual product categories towards a more
integrated home solutions positioning, supported by
stronger thought leadership, leadership visibility and
consumer-centric storytelling.

Strategic focus areas »*

» Strengthening organisational accountability through
clearly defined governance frameworks and
role clarity

» Building leadership capability and strengthening the
internal talent pipeline

» Aligning capability development initiatives with
priorities emerging from the AOP

» Reinforcing employee ownership and long-term
performance orientation across the organisation
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Digital
Enablement

Digital enablement is a foundational
pillar of Crompton 2.0, enabling

us to improve efficiency, agility

and decision-making across

the organisation. By integrating
advanced technologies and intuitive
digital platforms, we are simplifying
operations, strengthening execution
and enabling faster, data-driven
responses to market dynamics. Our
digital roadmap focuses on building a
connected ecosystem that empowers
employees, dealers, retailers and
partners with real-time insights and
seamless engagement.

SDGs Impacted

ROLSTRYMOVTIN
NONRASTRICTIRE
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O Performance Snapshot

25+ 1,200+

Digital dashboards Active analytics
and analytics tools users

n

Mr. Vikram Sridharan
Chief Digital Officer (CDO)

Digital transformation at Crompton is focused on
enabling smarter decisions, stronger execution and
seamless collaboration across the organisation.

By combining data, platforms and security, we are
building a resilient and future-ready enterprise.”

2,700 29

Total endpoints PAN-India
secured managed sites
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Strengthening digital capabilities across
the organisation

Our digital transformation agenda continues to enhance
operational agility, collaboration and data-driven
decision-making across the organisation. Guided by the
“Perform and Transform” strategy, we are strengthening
core capabilities while investing in future-ready digital
platforms. During the year, we advanced the creation of
a unified data ecosystem across Crompton and Butterfly,
enabling stronger data integration, improved cross-
functional insights and faster decision-making across
business functions. Digital platforms are increasingly
integrating sales, supply chain and planning functions,
providing real-time operational visibility and enabling
faster course correction. Mobile applications and
analytics dashboards are also improving ease of doing
business for dealers and retailers while equipping frontline
teams with actionable insights that enhance productivity,
forecasting accuracy and inventory optimisation.

Enhancing enterprise systems and
workforce enablement

Enterprise platforms have also been strengthened
across finance and human resources. Our Finance
Transformation programme enhanced profitability
analysis with granular visibility into product and channel
margins, while automated financial closing processes and
strengthened Master Data Management frameworks
have improved reporting accuracy and created a

single source of truth across financial systems. Digitised
recruitment and onboarding modules have simplified
employee integration, while enhanced Learning
Management Systems provide personalised learning
pathways and on-demand training. A Contract Labour
Management System has also been implemented across
locations to strengthen workforce tracking, attendance
management, payroll oversight and labour compliance.

Digital empowerment of channel partners

Across the channel ecosystem, the Retailer Parivaar
application now supports more than 50,000 retailers,
enabling access to digital product catalogues, scheme
visibility and automated redemption workflows with
direct-to-bank settlements. Retailers also benefit from
dashboard-based transaction visibility, including invoice
tracking and purchase insights. In addition, the Sales
Incentive Platform (SIP) provides real-time visibility into
targets, performance metrics and incentive calculations,
improving transparency and execution across the

sales organisation.
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Improving supply chain visibility and planning

Digital tools are also strengthening supply chain
transparency and planning capabilities. End-to-end
track-and-trace capabilities across warehousing
operations provide real-time inventory visibility,
while collaborative digital planning platforms have
strengthened Sales & Operations Planning (S&OP)
processes, improving alignment between demand
forecasts and production planning while optimising
inventory levels.

Cybersecurity and digital resilience

As our digital footprint expands, cybersecurity remains
a priority. Our framework follows a risk-based approach
supported by Zero Trust security architecture, advanced
threat monitoring, security-by-design principles,

robust data protection controls and employee
awareness programmes.

We further strengthened resilience through the
implementation of Software-defined Data Centre (SD-
WAN), improving network performance and centralised
control across locations, along with the deployment of
a NextGen Extended Detection and Response (XDR)
endpoint protection platform for real-time threat
detection and automated response.

Together, these initiatives are strengthening
Crompton’s digital backbone and enabling a more
connected, secure and data-driven organisation
capable of responding quickly to evolving market and
operational needs.

Strategic focus areas »*

Embedding digital platforms and analytics to
strengthen decision-making and operational agility
Digitising dealer, retailer and salesforce interfaces to
improve engagement and execution

Leveraging enterprise data platforms to enhance
forecasting, planning and performance management
Driving automation across finance, supply chain and
sales processes to improve efficiency and scalability

Strengthening cybersecurity frameworks to
safeguard systems, data and business continuity
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Consumer need-led

INNovation

At Crompton, innovation begins

with understanding how consumers
interact with our products in their
everyday environments. As part of our
Crompton 2.0 journey, we continue

to strengthen a consumer-informed
innovation approach, where product
development is guided by insights into
real usage contexts across homes
and workplaces. By studying evolving
lifestyles, behavioural patterns and
functional expectations, we seek to
translate consumer understanding
into product concepts that address
practical needs and enhance
everyday experiences.

O Performance Snapshot
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Translating insight into differentiated
innovation

Our innovation approach integrates consumer
research, engineering capability and product design

to translate insights into product development.
Extensive consumer studies help us understand evolving
behaviour and usage patterns, enabling teams across
marketing, R&D and product development to identify
emerging needs and convert them into relevant
product solutions.

Strengthening core engineering platforms

Engineering capability remains central to this process,
supported by dedicated teams across motors,
electronics and control systems. During the year, we
strengthened indigenous technology platforms such
as NUCLEUS and X-TECH, enabling advancements

in motor technologies, product efficiency and
operational reliability.

Structured product development
and validation

Product innovation follows a structured stage-

gate new product development (NPD) framework,
ensuring strong cross-functional collaboration from
concept to launch. Rigorous validation and reliability
testing support disciplined evaluation at each stage,
helping maintain high standards of product safety
and performance.

Consumer insights have also guided the development of
solutions that address real household needs, including
indoor air quality management and automated water-
pumping systems.

Integrating design and sustainability

Product design further complements this process. Our
industrial design teams work closely with marketing
and engineering to translate insights into refined
product form, usability and ergonomics. Sustainability
considerations are also integrated into development
efforts, with continued focus on energy-efficient
technologies and responsible resource use.

Strengthening consumer recall through
groundbreaking storytelling

Crompton’s innovation agenda was also amplified
externally through sustained media narratives around
smart living, premium product design, sustainable
solutions and category-first launches, helping translate
product progress into stronger consumer-facing

brand recall.

Designing from insight, not assumption

At Crompton, innovation begins with a close
understanding of how consumers use products

today and what they increasingly expect from them
tomorrow. Our Usage and Attitude studies across
categories reveal a clear pattern: consumers continue
to prioritise performance fundamentals such as
consistency, durability, ease of use, design and energy
efficiency, while also showing rising interest in smarter,
quieter and more intuitive features. From fans that
sync with air-conditioners and pumps with remote
monitoring, to chimneys with app-based alerts and
mixer grinders with preset modes, these expectations
are helping shape the next phase of Crompton’s
innovation and premiumisation journey.

Strategic focus areas »*

Embedding consumer insights more deeply into
product development and innovation roadmaps

Strengthening engineering capabilities through

196 211 15 31,435 Cr

proprietary technology platforms

R&D team size Products launched Patents Granted Revenue from new products Advancing structured product development
processes to improve speed and quality of innovation
Integrating usability, design and sustainability
considerations into innovation frameworks
48 Crompton Greaves Consumer Electricals Limited Integrated Annual Report 2025-26 49
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Case study

Crompton AirlQ chimney: Human-centred eco
innovation for cleaner kitchens, healthier lives
and sustainable growth

Indoor air pollution from cooking remains an
under-addressed health concern in Indian
kitchens. Everyday cooking can sharply raise
kitchen AQI, with a simple paratha pushing smoke
levels into the hazardous range of 900+ AQI.
Higher kitchen AQI is associated with discomforts
such as headache, respiratory problems, eye
irritation and fatigue.

Crompton’s AirlQ Chimney addresses this
challenge through India’s first AQI chimney,
powered by patented AirlQ technology. It
combines an AQI sensor, Crompton’s SMART
Algorithm and an AQ Sync BLDC Motor to monitor
kitchen air quality in real time and automatically
regulate suction based on cooking intensity.

As kitchen AQI rises above 100, the chimney
adjusts suction and continues operating until AQI
returns below 100. This enables responsive, hands-
free ventilation while reducing unnecessary
runtime and power consumption.

Key benefits

Healthier indoor air: Real-time AQI monitoring
ensures continuous removal of harmful
particulates, including PM2.5, along with cooking-
related smoke, odour and grease particles.

Intelligent operation: Auto-on heat sensors
detect cooking temperatures and activate the
chimney, while adaptive speed control adjusts
suction to cooking intensity.

Energy-efficient performance: The AQ Sync
BLDC Motor eliminates constant high-speed
operation, reducing overall energy usage by up to
30-40% compared with traditional chimneys.

Consumer convenience: Delivers suction of up
to 2,900 CMH, noise levels below 41 dB, gesture
control and intelligent auto-cleaning after

30 hours.

= -

Suction as high as
2900 CMH

£l &3

Temperature Sensor
for Auto Operation.
Crompton patented

Noise levels is as
gentle as< 41 dB

Intelligent auto cleaning
system which self-cleans
after 30 hours

Environmental and resource impact

By adapting suction only when required, AirlQ lowers
unnecessary power consumption and helps reduce the
associated household carbon footprint. Its intelligent
sensor-led operation also extends motor lifespan

by preventing unnecessary wear, reduces filter
clogging through optimised airflow management,
decreases filter replacement frequency and minimises
electronic waste through a longer product lifecycle.
The innovation supports resource conservation

by reducing overall electricity demand, lowering
operational costs and aligning with energy efficiency,
global sustainability standards, consumer demand for
intelligent, eco-conscious appliances and Crompton’s
environmental stewardship agenda.

Crompton Greaves Consumer Electricals Limited
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Case study

The intelligence inside the jar

In mixer grinders, ease of cleaning, durability, low
noise, multifunctionality and visibility through
transparent jars remain strong consumer
priorities. At the same time, expectations

are evolving towards odour control, nutrient
retention, reduced overheating, precision
controls and touch-enabled user interfaces,
underlining a clear shift towards more intelligent
kitchen appliances.

Case study

The brain behind smarter water flow

Reliable water management is a key consumer
need across homes using overhead and
underground tanks. Crompton Intellisense
addresses this requirement through an intelligent
water level controller designed to automate
pump operation, improve protection and reduce
the need for manual intervention.

The solution enables automatic water level
control, along with auto/manual mode of
operation. It provides high/low voltage
protection, overload protection and dry-run
protection, helping safeguard both the pump
and the water system during everyday use.

Intellisense also offers tank full/empty indication,
fault alerts on both LED and display, eight LEDs
to show mode, tank level status, voltage, current
and faults, and a 3-digit digital display for
clearer visibility. Its wide voltage band operation
and sturdy ON, OFF and Mode switches add to
usability and operating reliability.

The product is suitable for single-phase surface
pumps up to 2HP, including self-priming and jet
pumps, and openwell pumps up to 1HP when used
with the existing control panel and capacitor.

By combining automation, protection and
visibility, Crompton Intellisense strengthens the
Company’s focus on smarter, more dependable
pump solutions for modern households.

Integrated Annual Report 2025-26
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Premiumisation
of portfolio

Our premiumisation strategy is centred on creating measurable value for

the end consumer. We are laser-focused on being consumer-first. For all our
projects, we spend a lot of time understanding consumers by doing consumer
immersions. Our engineering and industrial design teams collaborate closely in
these consumer engagements, translating insights into solutions that enhance
the user experience.

52 Crompton Greaves Consumer Electricals Limited
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Category highlights

Fans

Demand in fans is shifting towards energy-efficient, design-
led solutions. Strong adoption of BLDC and super-premium
induction fans, along with launches such as Fluido, Niteo

and Nucloid, has strengthened the portfolio with higher
performance and contemporary aesthetics. These higher-
specification models are gaining traction across modern trade
and e-commerce, improving the category mix.

N
N

Pumps

The pumps segment delivered steady growth in FY. 2025-

26, led by residential and agricultural applications despite
measured market demand. Residential demand was driven
by household water supply, pressure boosting and preference
for reliable, energy-efficient solutions. In agricultural pumps,
Crompton strengthened relevance through durable Dura
platforms, application-specific launches and deeper
channel reach.

Solar pumps are emerging as an additional growth areaq,
supported by the government’s renewable energy push

and schemes such as PM-KUSUM. Crompton participated
through solar water pumping orders across key states, while
expanding smart-control and market-specific offerings
across the portfolio.
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Appliances

Demand for feature-rich kitchen solutions continues to

grow across small domestic appliances. Mixer grinders and
induction cooktops are gaining traction, supported by new
launches and wider availability across modern trade and
digital platforms. The kitchen portfolio has been strengthened
through Viana hobs, Elitco BLDC chimneys and innovations
such as India’s first chimney with AirlQ technology, combining
advanced functionality with improved energy efficiency.
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Lighting

Lighting solutions that combine functionality with refined
design are gaining adoption across residential and
commercial applications. Demand for architectural and
design-oriented lighting has improved the higher-value mix,
with premium saliency reaching around 40%. New launches
across accessories, table lamps and functional lighting

have supported this shift, while improved product mix and
operational efficiencies have aided margin expansion. Within
Butterfly, the Idea First Series has refreshed cookers and gas
stoves with thoughtful, consumer-relevant solutions.

Strategic focus areas »*

» Expanding the portfolio through next-generation,
insight-led products

» Enhancing consumer experience through smart,
intuitive and functional design

» Improving visibility and availability across modern
trade, e-commerce and alternate channels

» Driving category leadership through first-to-market,
technology-led innovations
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Supply chain
excellence

Supply chain excellence is a critical component of our organisation’s overall
success, driving efficiency, agility and customer satisfaction by ensuring the
right product, the best quality and optimised cost. By integrating advanced
technologies, digital tools and best practices, we have streamlined our
processes from procurement to delivery, ensuring timely fulfilment of
customer demands.

Our commitment to building a future-ready supply chain has grown stronger
in FY26. Guided by the principles of resilience, efficiency, and sustainability, we
have made meaningful progress across every dimension of our supply chain

- from how we source and plan, to how we move goods and collaborate

with partners. The initiatives undertaken this year reflect not just operational
improvements but positioned our supply chain as a strategic enabler of
business growth and competitive advantage.

SDGs Impacted
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Strengthening resilience, efficiency
and visibility

Aresilient supply chain maintains operational continuity
under stress while adapting to market volatility. This
year, we focused on building structural strength into
our operations, reducing dependencies, improving
transparency and ensuring decision-makers have
real-time visibility across the supply chain network.

By strengthening collaboration between internal
functions and external partners, we have built an agile
supply chain that responds effectively to demand
fluctuations and supply disruptions while maintaining
service levels and cost discipline in an increasingly
dynamic operating environment.

Optimising supplier ecosystem and
sourcing resilience

Our supplier relationships are built on trust, capability
and mutual growth. In F.Y. 2025-26, we deepened our
multi-sourcing approach across critical categories,
ensuring that alternate sources of supply are always
available. We advanced proximity sourcing by bringing
supply closer to manufacturing sites and end markets,
significantly reducing procurement lead times,
minimising logistics complexity and improving response
agility during demand variability. Through structured
supplier development programmes, we continued to
invest in supplier capabilities, elevating performance
standards in quality assurance, delivery reliability and
regulatory compliance to build a more capable and
accountable supplier base.

Enhancing logistics and distribution
efficiency

Moving goods faster and smarter has been a key
priority this year. By reconfiguring our distribution
network to align with proximity sourcing and near-to-
market principles, we have reduced transit touchpoints
and improved delivery predictability. Our logistics
partnerships have been strengthened with a sharper
focus on reliability and cost efficiency, ensuring that
the gains made at the sourcing stage are not lost in
the last mile. The outcome is a leaner, more responsive
distribution model that delivers products to customers
with reduced lead times, fewer delays and improved
total landed cost.
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Advancing demand planning and inventory
optimisation

Getting demand planning right is what separates
areactive supply chain from a truly intelligent one.
This year, we made significant strides in aligning our
planning processes more closely with real market
signals- enabling better forecasting, smarter inventory
positioning and reduced instances of both overstock
and stockouts. By creating tighter feedback loops
between sales, planning and procurement teams,

we have improved our collective ability to anticipate
demand shifts and act before they become problems.
The focus has been on holding the right inventory, in
the right location, at the right time- balancing service
levels with working capital efficiency.

Driving digitalisation across the
supply chain

Digital tools have moved from being a support
function to becoming the backbone of how our supply
chain operates. In F.Y. 2025-26, we accelerated the
development and deployment of digital platforms
spanning planning, procurement, sales and vendor
collaboration, bringing all stakeholders onto a common,
real-time view of demand and supply. These tools
have reduced manual effort, improved data accuracy
and enabled faster, informed decisions at every level.
The transition towards a digitally connected supply
chain has shifted effort from information gathering to
insight-driven action and execution.

Strategic focus areas *

Looking ahead, our supply chain strategy will continue
to be anchored in three core priorities:

» Resilience through multi-sourcing and proximity-
based procurement strategies

» Efficiency through optimised logistics networks,
advanced inventory management practices

» Enhancing vendor partnerships and expanding
digital capabilities

Through these core priorities, we aim to build a

supply chain that not only supports current business
objectives but is structurally prepared for future market
challenges and growth opportunities.
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Go-to-market
excellence

Our go-to-market strategy is
critical enabler of the Crompton

2.0 growth agenda. By continuously
strengthening our distribution
network, improving channel quality
and enhancing frontline execution,
we are expanding market reach

and deepening consumer access
across India. A balanced channel mix
spanning traditional trade, modern
retail, e-commerce and institutional
channels allows us to serve an
increasingly diverse consumer base
while maintaining consistency in
availability, pricing and service quality
across touchpoints.

SDGs Impacted

vt 12 B
FTES

O Performance Snapshot

n

Mr. Anand Kumar N
Group Sales & Service Head

Building a world-class go-to-market engine requires
robust channel partnerships, capable frontline
teams, and disciplined, data-driven execution. By
strengthening these capabilities, we continue to
expand our coverage, improve responsiveness and
deliver superior market performance.”

20% 2,76,000+ 6

Contribution from alternate
channels to overall revenue basis

Retailers and channel
partners across India

E-commerce and quick-commerce
platform partnerships

gross sales (including Butterfly)
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Driving premiumisation and
retail engagement

Premiumisation is a key driver of value creation,
encompassing in-store demand generation, targeted
retailer and distributor engagement programmes and
incentive structures aligned to premium outcomes.

A growing network of branded retail touchpoints,
supported by improved merchandising and influencer-
led activations, is deepening brand visibility

and consumer engagement at the point of sale.
Complementing these are initiatives to strengthen the
channel partner value proposition, ensuring partners
are adequately supported, properly incentivised and
aligned to our growth priorities.

Strengthening institutional and
project channels

Institutional and project channels also complement our
distribution ecosystem across key product categories,
supporting demand across residential, commercial

and infrastructure segments. This diversified channel
mix allows us to respond more effectively to changing
consumer purchasing behaviour while maintaining
consistent market execution.

Integrated Annual Report 2025-26
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Building frontline sales capability

Frontline execution remains a cornerstone of our GTM
model. We are investing in building a more disciplined
and data-driven sales organisation, strengthening
the capabilities of our field teams through targeted
training, rigorous performance management and
more consistent in-market execution standards. These
efforts are designed to raise the quality of our market
coverage, improve responsiveness and coordination
across regions.

Leveraging digital tools for sales execution

Digital enablement is becoming increasingly central
to how we manage our sales and distribution
operations. Investments in data visibility, performance
tracking and process transparency are enabling
faster, more informed decision-making across the
organisation, from coverage planning and distribution
management to channel partner engagement. At

the retail level, stronger product storytelling and
improved merchandising standards are also supporting
value-led selling and a higher-value product mix
across categories.

Strategic focus areas *

Expanding the portfolio through next-generation,
insight-led products

Enhancing consumer experience through smart
features, intuitive design and superior functionality
Strengthening visibility and availability of
differentiated offerings across modern trade,
e-commerce and alternate channels

Driving category leadership through first-to-market
and technology-led innovations
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How our GTM model creates advantage

Channel strategy
and synergy

Expanding and integrating diverse
distribution channels

Automation and
digitalisation

Expanding and integrating diverse
distribution channels

Sales force
capability building

Strengthening frontline
effectiveness through training and
digital tools

Consumer focus —
visibility and influencer
activations

Expanding and integrating diverse
distribution channels

Channel/retailer
engagement

Expanding and integrating diverse
distribution channels

Premiumisation
and upselling

Driving higher value through
differentiated and premium
product offerings

Crompton Greaves Consumer Electricals Limited
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FINE TASTE
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Manufacturing facilities

Manufacturing Highlights

Baddi (Unit 1,2,3) Vadodara (Baroda)

Our operations are built on a strong
foundation of manufacturing
excellence, efficient supply chain
systems, robust quality frameworks
and a proactive safety culture.

By combining modern facilities,
digital technologies and continuous
improvement practices, we ensure
that our products consistently
deliver reliability and performance to
consumers across markets.

These efforts directly support our
Crompton 2.0 transformation,
enabling us to scale responsibly while
maintaining the consumers’ trust in
our products.

SDGs Impacted
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Building resilient and
future-ready facilities

Our manufacturing network enables us to deliver high-
quality products at scale while maintaining operational
flexibility across multiple product categories. During
the year, we implemented important upgrades across
our facilities to improve productivity and strengthen
manufacturing capabilities. @ 750,000

A key milestone was the restructuring of the Kundaim

which transitioned from a single
product-line plant to a multi-product
manufacturing hub.

The upgrade introduced additional product lines,
including BLDC PCBs and appliances, and established
a new in-house validation laboratory to strengthen
product testing capabilities. This restructuring
exercise enhanced operational flexibility and
productivity while ensuring uninterrupted production

and deliveries during the transition. ® 315,000

Fans
@ 500,000

Ahilyanagar

Key Highlights
Manufacturing Quality improvement
locations including projects closed in
Butterfly FY.2025-26

(o)
5%

Product performance report (PPR) defect rate
achieved for Crompton and 8.07% for Butterfly,
marking our lowest ever PPR levels

60

100% digitisation achieved for inward
quality control (IQC) and Pre-dispatch
inspection (PDI) through the deployment of
the SAP quality module across all Crompton
manufacturing plants.

38.51 Lakh kWh of solar energy utilised
across our manufacturing facilities
including Butterfly.

23 % reduction achieved in operational

Scope 1 and 2 emissions against the
FY. 2025-26 baseline.

Crompton Greaves Consumer Electricals Limited

Product lines . Manufacturing capacity (per month)

Driving operational efficiency
and cost competitiveness

Operational excellence remains a key focus area as
we work to strengthen productivity and enhance
operational agility across our manufacturing and
supply chain network.

During FY. 2025-26, we continued implementing
structured improvement programmes and digital
initiatives to enhance efficiency while maintaining
Crompton’s standards of quality and reliability.

Integrated Annual Report 2025-26

Multi-category
@ 334,350

Chennai

Kitchen appliances
(Butterfly)

@ 571,500
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Driving operational efficiency and
cost competitiveness

Operational excellence remains a key focus area as
we work to strengthen productivity and enhance
operational agility across our manufacturing and
supply chain network.

During FY. 2025-26, we continued implementing
structured improvement programmes and digital
initiatives to enhance efficiency while maintaining
Crompton’s standards of quality and reliability.

Key initiatives
Vadodara (Baroda) strategic restructuring

A major milestone this year was the rightsizing and
restructuring of our Baroda facility, successfully shifting
it from a single product-line plant to a multi-product
manufacturing hub. We introduced new product lines,
including BLDC PCBs and appliances, and inaugurated
a state-of-the-art in-house validation lab.

To execute this efficiently, we optimised our blue-collar
workforce through a voluntary retirement scheme
(VRS), incurring a one-time restructuring cost of ¥20.4
Crore, with an expected payback period of less than
three years. This transition was executed seamlessly
with zero impact on production or deliveries, and we
are now exploring further site expansions to include a
spares warehouse and solar rooftop manufacturing.

Butterfly Pudupakkam solar integration

We successfully commissioned a 2.3 MWp solar power
system at the Pudupakkam plant, which now contributes
an average of 60% of the facility’s renewable power

to its total demand. To further optimise operational
efficiency, we deployed low-cost automation, energy-
efficient BLDC and HVLS fans for shopfloor ventilation,
light-pipe installations and water-saving aerators.

Evaluating greenfield expansion

To support growing demand and strengthen
backward integration, we are evaluating a greenfield
manufacturing project to produce fans. Phase 1 of the
project is expected to involve capital expenditure of
over 2350 Crore and is planned for completion within
two to three years. The project will enable backward
integration of key manufacturing processes, improve
cost efficiencies and ensure alignment with evolving
BEE and BIS regulatory standards.

Digital enablement across operations

Digital systems and analytics tools are increasingly
being integrated across manufacturing and supply
chain operations to improve visibility, enhance planning
accuracy and support data-driven decision making.

Enhancing resilience and
responsiveness

Our supply chain network is designed to deliver agility
and reliability across diverse markets. By strengthening
digital capabilities and standardising processes, we
continue to enhance operational efficiency from
procurement to last-mile delivery.

During FY. 2025-26, we implemented several initiatives
to strengthen logistics operations and improve
coordination across our network.

Crompton Greaves Consumer Electricals Limited
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Key initiatives

» Consolidation of Crompton and Butterfly
warehouses to streamline logistics and improve
delivery efficiency

* Implementation of Project ForeSight, an Al-enabled
demand forecasting platform that helps align
production planning with market demand

» Digitisation of logistics and warehouse operations to
improve visibility and cost efficiency

» Continuous business partner capability development
to strengthen supplier reliability

These initiatives have strengthened our sales and
operations planning (S&OP) processes and improved
inventory management across the supply chain.

# Statutory reports ® Financial statements

Digital enablement and traceability

Digital integration remains central to
strengthening operational visibility and
sustainability monitoring across our operations.
During the year, we implemented a QR code-
based track-and-trace system across all product
lines and 30 warehouses, enabling end-to-end
product visibility throughout the supply chain.

In parallel, we established a centralised ESG
dashboard, incorporating an emission-factor
library and digital validation protocols to monitor
key environmental indicators such as energy
consumption, water use, waste generation and
emissions on a monthly basis.

Supply chain and logistics

We remain focused on enhancing the efficiency and
resilience of our supply chain. We are achieving this
through standardised operating procedures (SOPs) and
a rigorous vendor onboarding process.

Our logistics network has been strategically enhanced
to ensure seamless product delivery across diverse
markets. A major strategic initiative consolidated
Butterfly’s warehouses with Crompton’s, improving
delivery efficiency and strengthening our ability to
respond swiftly to market demand.

To refine our demand forecasting, we implemented
Project Foresight to collaborate and digitally enrich
forecasts. By leveraging this platform, we can align
production schedules with anticipated demand,
effectively reducing future stockouts and excess
inventory. As a result, our sales and operations
planning (S&OP) process has undergone significant
improvements. Our commitment to best-in-class
inventory management is clearly reflected in key
investments such as warehouse modernisation, logistics
digitalisation and automation across procurement,
distribution and business planning.

Integrated Annual Report 2025-26
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Embedding quality across the value chain

Quality remains central to Crompton’s consumer
promise. Our quality management framework (which includes 4,134 person hours for vendors &
integrates robust systems, digital tools and continuous suppliers) with 800+ members participation.
improvement initiatives to ensure reliability across » Cross-functional teams also conducted 100+ days of
product design, manufacturing and supplier processes. field visits to gather consumer insights and identify
We successfully completed BEE Transitioning 2.0 for our opportunities for further product improvement.
products. We have achieved the lowest PPR (customer » Successfully passed Integrated Management System
complaint) rate ever in this fiscal year. We conducted (IMS) - 1ISO 9001 (QMS), ISO 14001 (EMS), ISO 45001
110+ business partner quality performance audits and (OHSAS) certification for the entire organisation (all
around 50 supplier quality performance audits. Key businesses) without any major non-conformity
initiatives during the year included: * We established a world-class quality product
validation lab in Vadodara this year to do
validation of our as well as competitors’
products benchmarking
* CGCEL Global Quality Week Celebration (third year):
1,900+ participants (FY. 2024-25: 1,400)
» Received prestigious National Feather Award — Best
End-to-End Quality Excellence
* Our quality teams were recognised in industry-
renowned external competition through ClI
(Confederation of Indian Industries) and QCFI
(Quality Circle Forum of India): one platinum award,
nine gold awards and a silver award

across the ecosystem of around 1,1790+ person hours

» Deployment of SAP quality management systems
across plants

* Implementation of QR-based track and trace
systems across product lines and warehouses

» Completion of 70 QC story improvement projects
across value chain facilities

» Strengthening supplier capability programmes,
including Saksham 1.0 and Saksham 2.0

* Quality technical training programmes were
conducted for employees, suppliers and
manufacturing facilities to strengthen capability

IMS certification
CGCEL IMS (Integrated Mgmt. System 9001, 14001, 45001) Surveillance Audit - Zero major NCs

TUVNORD TOUVNORD TOVNORD

Certificate Certificate Certificate
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QC story (Quality Circle) competition

CMS-quality Culture Torchbearer Plant of the

year-F.Y. 2025-26 Pumps -Ahilyanagar

CGCEL CUEALITY ORCLE S0y
O PR
GRAND Pl J05- T

SILVER

CGCEL Finale Winners -
Silver Lighting-Sakar (Vendor)

Key highlights from QC story
(Quality Circle) competition

70 (38+32) | 2500+

Total Project Hrs Training Man

300+ 80+

Project Members In person

60+

Online
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DTN, CRMLITY ORCLE SPOMY

CGCEL Finale Winners -
Gold Appliances - Butterfly (Plant)
OO CRUALITY CIRCLE STORY

COMPETITEON
GRAND MHALL 123-2%

BRONZE AWARD
_ AN SUNCAM

CGCEL Finale Winners -
Bronze Fans-Kundaim Plant

Project benefits

Production Performance Report, Cost of Poor

Quality Improvements

Downtime Reduction

Productivity Improvement

Vehicle Turnaround Time

Stores area, Machining, Truck and Bus Radial, Inventory
Operating Control, Process Control & Loss Prevention,
Safety Production Performance Report, Cost of Poor
Quality Improvements

Downtime Reduction

Productivity Improvement

Vehicle Turnaround Time

Stores Areaq,

Machining, Truck and Bus Radial , Inventory Operating
Control, Process Control & Loss Prevention, Safety

® Financial statements
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CGCEL QC story competition - 2026 Key levers

 Pilot project of F.G. Vendor Improvement » Initiated based on 8 AOP

» RGIndustries (LDA) « Drive transformation on Gemba

»Anand ShaktillpovatiSREELS » Focused approach on enhancing quality, process

» Accountability by both business partners and overall supply chain

sl g ft ginflie e sl
ot

|
-

=

Cll, QCFI (Quality Circle Forum of India) awards by plant and vendor - 11 awards (33 members) — 1
Platinum, 9 Gold, 1 Silver for inhouse as well as vendor projects
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Advancing our commitment to
zero harm

At Crompton, the safety and well-being of our people
and the protection of the environment are fundamental
priorities. Our EHS framework is built on strong
governance, proactive risk management and a culture
that prioritises care and accountability.

Our objective is clear: zero harm to people and
the environment.

Governance and compliance

Our EHS systems are aligned with internationally
recognised standards, including:

« 1SO 9001 (Quality Management)
« ISO 45001 (Occupational Health and Safety)
« ISO 14001 (Environmental Management)

Uniform standards, procedures and operational
guidelines are implemented across all facilities. Regular
audits and reviews help ensure compliance with internal
policies and regulatory requirements.

Digital compliance tools are used to track
environment, health and safety obligations, enabling
teams to monitor compliance status and maintain
required documentation.

Plant-level safety committees operate across facilities
in accordance with statutory requirements, ensuring
active participation in identifying risks and improving
safety practices.

Workplace safety and
risk prevention

Our safety strategy focuses on proactive risk
identification across people, processes and machinery.
Key initiatives include:

» Continuous updating of standard operating
procedures (SOPs)

* Maintenance of comprehensive risk registers
across operations

* Regular toolbox talks and safety awareness sessions

* Train-the-trainer programmes to strengthen safety
capability across the workforce

Safety observations and incident data are monitored
through both leading indicators (near misses, unsafe
conditions and training programmes) and lagging
indicators (incident rates), enabling continuous
improvement in safety performance.

68

Inclusive safety practices

Safety standards apply to all individuals entering
Crompton’s facilities, including employees, contract
workers, business partners and visitors. Structured
safety induction programmes include:

» Classroom safety training

* Knowledge checks to assess understanding

» Supervised on-the-job training before
operating equipment

To support inclusiveness, visual standard operating
procedures are displayed at workplaces to ensure
safety guidance is easily understood.

Environmental stewardship

Environmental responsibility is embedded across our
operations through monitoring systems and resource
efficiency initiatives. Our facilities regularly monitor key
environmental parameters including:

* Air quality

* Water quality

» Effluent discharge
* Noise levels

Effluent treatment plants (ETP) and sewage treatment
plants (STP) are maintained to ensure responsible water
management. Treated water is reused where feasible,
and hazardous waste is disposed of through authorised
agencies. Environmental monitoring results are
recorded and maintained for regulatory compliance
and internal review.

Crompton Greaves Consumer Electricals Limited
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Emergency preparedness

Each manufacturing facility maintains a structured
emergency preparedness and response plan identifying
potential emergency scenarios and defining roles

and responsibilities.

Employees are trained in emergency procedures and
participate in periodic mock drills to test preparedness
and strengthen response capabilities.

» Engaging families through promotional activities
during Road Safety Month, National Safety
Week, etc.

Key Highlights

38.51 Lakhs kWh

Energy consumed from
renewable sources

4520 Mt

Of waste recycled across all
manufacturing sites

® Statutory reports ® Financial statements

Achieved target of ZERO LTI, reflecting a shift
towards zero-injury culture.

Rolled out behaviour-based safety (BBS)
observations across all sites to reinforce safe
work practices.

Organised focused training on high-risk areas
such as electrical safety, machine guarding and
emergency response.

Increased leadership involvement through safety
walks, site engagements and periodic reviews of
safety KPls.

100%

Reduction in total reportable
injury rate (TRIR)

Regular EHS audits and safety drills conducted at all units

Key priorities ahead

Sustainable
manufacturing practices

i3

Smart and
scalable operations

We will continue expanding
automation and digital integration
across our facilities to enable
predictive maintenance, real-
time monitoring and improved
operational agility.
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Agile supply chain
transformation

Our focus remains on increasing We will continue enhancing supplier
renewable energy usage,

improving resource efficiency
and strengthening waste
management practices.

collaboration, strengthening digital
logistics systems and improving
supply chain resilience to support
seamless product delivery.
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InNnovation

Building on its rich legacy of pioneering
excellence, Crompton’s innovation
philosophy centres on purposeful
creation. It blends technological
sophistication with deep consumer
understanding to engineer products
that enhance everyday living.
Through continuous investment in
R&D and sustainable practices, the
Company is shaping the future of
electrical consumer goods, making
homes smarter, lives better and
tomorrow brighter.

SDGs Impacted
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Ms. Anita Pansare
Chief Technology Officer (CTO) & Head — ESG

At Crompton, innovation is our pledge to a brighter
future. We are relentlessly focused on developing
intelligent, resource-efficient products that deliver
exceptional value and performance. Sustainability
is the cornerstone of our strategy, influencing
every stage of our product lifecycle. We are not
just creating home appliances, we are engineering
sustainable solutions for generations to come.”

Key Highlights

15 221

Patents granted New products
launched

196 588

R&D team size Green certified
products (Cll Green-Pro
Product Ecolabel)

Crompton Greaves Consumer Electricals Limited
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The next frontier for innovation

National Energy
Conservation
Award - 2025

For Most Energy Efficient
Appliances (Water Heater)
from Hon’ble President of
India Smt. Droupadi Murmu

Crompton maok
TOP 100 INNOVATIVE COMPANIES

reddot winner 2025

Statutory reports ® Financial statements

DESIGN
2% MARK

Driving innovation that creates a smarter, greener, more meaningful tomorrow

©

Advancing sustainable
innovation

At Crompton, its R&D efforts focus

on developing technologies that
deliver superior performance with
minimal environmental impact.

From high-efficiency motors and
low-energy appliances to renewable
energy-based solutions, the Company
is committed to creating products
that enable consumers to live
responsibly without compromising on
comfort or convenience.

Integrated Annual Report 2025-26

Innovating consumer-centric
design experiences

At Crompton, every product begins
with a deep understanding of the
consumer. By harmonising advanced
technology with thoughtful design,
the Company creates solutions that
feel natural, effortless, and enriching.
This dedication to human-centric
innovation ensures that each
Crompton product delivers a unique
blend of comfort, performance, and
modern appeal.

Enabling the future through
digital transformation

Digitalisation and loT adoption
are central to the Company’s
commitment to sustainable and
responsible innovation.

Intelligent controls and data driven
optimisation enhance energy
conservation and user convenience.
This technology led approach
strengthens environmental and
social impact while ensuring
Crompton remains at the forefront
of smart, efficient, and future ready
consumer solutions.
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Advanced R&D infrastructure driving next generation innovation

Noise, vibration, and harshness
laboratory

The Company has established a state of the art
Noise, Vibration, and Harshness (NVH) laboratory,
representing a strategic investment in product
excellence and customer centric innovation.

This world class facility underscores its commitment
to delivering superior, quieter, and more refined
products that enhance overall user experience.

Strengthening packaging quality
through advanced testing capabilities

Crompton enhanced its packaging quality
assurance capabilities with the deployment of
a Scuff Tester.

The equipment enables testing as per IS and
ASTM standards, strengthening packaging
reliability, reducing rejection rates, and
supporting consistent product presentation
across markets.

RoHS testing facility

Strengthening compliance through in house RoHS
testing capability

The Company has established an in-house Restriction
of Hazardous Substances (RoHS) testing facility to
reinforce its commitment to responsible manufacturing
and sustainable product stewardship. This dedicated
setup enhances its ability to ensure that all materials
and components used in its products comply with
global environmental regulations.

World class EMI/EMC lab for superior
product performance

Crompton’s state-of-the-art EMI
(Electromagnetic Interference) and EMC
(Electromagnetic Compatibility) Lab plays a
critical role in delivering products that meet the
highest global standards of reliability, safety
and performance.

Crompton Greaves Consumer Electricals Limited
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New product development

Crompton’s Innovation Centre continued to drive
focused and efficient new product development during
F.Y. 2025-26. Cross-functional teams across all business
segments leveraged advanced engineering tools,
simulation platforms, and robust testing processes to
ensure adherence to stringent standards of safety,
performance, and regulatory compliance.

® Statutory reports ® Financial statements

Through a structured stage-gate development
approach, the Company enhanced portfolio
prioritisation, shortened development cycles, and
strengthened customer-centric innovation.

During FY. 2025-26, Crompton launched 211 new
products, reinforcing its commitment to continuous
innovation and supporting future growth opportunities.

BEE 2.0 Transition

* Embedding innovation,
technology excellence and
regulatory discipline at the core
of its fan portfolio upgrade

» Leveraging next generation
BLDC platforms and aero
engineered designs

Crompton SilentPro Fluido Wave

* Asleek, aerodynamic fan with
a durable ABS body, delivering
powerful 230 CMM airflow at
320 RPM with near silent operation

e Its smartblade design, anti dust
finish, and easy install brackets
make it both stylish and practical,
ensuring perfect cooling with
modern elegance

IntelliAgri: smart app-based
pump control

IntelliAgri is an app based pump
controller for agricultural pumps.
Provides remote monitoring, controlling
and comprehensive protections,
reducing manual intervention and
downtime. The solution optimises
water and energy use and extends
equipment life.

Cromete? Intellisense Intelligent Water
YOUR WATER PLOW Management Solution

Crompton’s INTELLISENSE is an intelligent
water level controller designed to
automate water tank operations for
both overhead and underground
systems. with real-time monitoring,
protections against voltage fluctuations,
overload and dry run conditions. The
solution enhances reliability and ease of
water management.

Water heaters

Ciidigive Energy-efficient water heater
SOLARIUM BLAZE » Durability: The anti-scale heating element enhances resistance to hard

NDUSIES HARD WATER
Delivers Lasting Moat

water with TDS levels up to 2,000 ppm.

Tt 4 s s e » Efficiency and longevity: Anti-scale heating element prevents scale

\to 2000ppeT’

g @ g long term.
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formation ensuring that heating efficiency remains unaffected over the
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Crompton g ]

Award-winning energy-efficient storage
water heater product

Confral Doshbosrd

Crompton Arno Neo 3015 has been awarded with
National Energy Conservation Award 2025 in Most
Energy Appliance Category — Storage Water Heater.
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Remote Monitoring System: Pumps and Solar Rooftop

Crompton is accelerating its clean energy innovation agenda by integrating the Remote Monitoring System (RMS)
with advanced solar ecosystem to deliver a smarter, more efficient and future ready solar infrastructure for both
solar pumps and rooftop photovoltaic (PV) system:s.

Key priorities ahead

Energy Efficient Cooktop:

Butterfly Gandhimathi Appliances has introduced India’s first 3-Star and
5-Star cooktops, designed to deliver best-in-class thermal efficiency.

The BEE 3-Star cooktop offers thermal efficiency of 72%, while the

BEE 5-Star cooktop delivers thermal efficiency of 76%. The 5-Star cooktop
enables up to 10% LPG savings compared with conventional cooktops,
supporting lower household energy consumption. At scale, the innovation
carries an estimated use-phase emission reduction potential of around

16 million MT CO,e, reinforcing Crompton’s focus on energy-efficient,
consumer-relevant product development.

A
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Redefining kitchen comfort with Sylvaire AQNova

India’s first and only AirlQ
Technology chimney, featuring
best-in-class suction and
whisper-quiet operation.
Equipped with an AQSync BLDC
motor, Smart ON activation,
and Intelli Auto Clean, it ensures
a seamless and hassle-free
cooking experience.

Crompton Greaves Consumer Electricals Limited

AQ Sync BLDC Technology
Smart BLL

by air guali

wotor adjusts spead

Product premiumisation

Crompton will continue to
prioritise premiumisation

by enhancing consumer
experience across existing

and emerging categories. This
will guide the development

of differentiated, industry-
leading products and solution
platforms, with sharper focus
on design, functionality and
usability. The approach will
reinforce innovation leadership,
deepen preference in premium
segments and strengthen

the brand’s positioning

across categories.
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Future-ready R&D

Building robust core
technologies while nurturing
futuristic platforms will remain
central to long-term growth.
Focus areas include advanced
comfort solutions, next-
generation cooling and heating
systems, noiseless operation
technologies and scalable
platforms for performance
materials such as anti-dust,
anti-stain and disinfectant
technologies. Dedicated

work in material innovation,
including light diffusion, thermal
performance and electrical
conductivity, will support future
product breakthroughs.

Strengthening systems
and capabilities

A major focus area will

be the establishment of
anintegrated product
development framework,
enabled by digital tools. Further
digitalisation of processes

will enhance governance,
reinforce execution rigour and
improve post-facto learning
through systematic data
capture and analytics. This
will help strengthen cross-
functional alignment, improve
development discipline and
support more consistent
delivery from concept

to commercialisation.



Electrical Consumer Durables

The segment remains a key driver of our revenue,
supported by a diversified portfolio of fans, pumps
and appliances that address essential household
needs. As consumer demand shifts towards energy-
efficient, aesthetically designed and technology-
enabled home solutions, we continue to strengthen
our portfolio through innovation and premium
offerings across categories. At the same time, we
are expanding our reach through digital platforms
and an optimised distribution network to deepen
consumer engagement and improve accessibility
across markets.

Despite the impact of unseasonal weather patterns
and prolonged adverse climatic conditions
witnessed during the year, which affected demand
across certain product categories, the segment
demonstrated resilience supported by our diversified
portfolio and strong market presence.

n
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Mr. Rajat Chopra,
Business Head — Home Electricals
& Pumps

As we scale ECD’s presence, our

focus remains on strengthening
consumer connect through digital-first
engagement and an agile, optimised
distribution network. By expanding our
reach across platforms and markets, we
aim to enhance accessibility and drive
consistent, sustainable growth”

SDGs Impacted
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Crompton Greaves Consumer Electricals Limited

ECD segment includes

6,110.61

A Fans
FY26 Revenue

Page 78

6,010.00 1.67%

FY25 Y-o-Y growth

Pumps
Page 82

Large Domestic Appliances
Page 86

808.96

FY26

(12.86%)

Y-o-Y growth

Small Domestic Appliances
Page 90

Large Kitchen Appliances
Page 94

®00006

99559

Solar Rooftops
Page 104

*(@Zin Crore) (standalone)
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* Business Performance

Fans

Our emphasis on high-performance and premium
fans continues to strengthen our leadership in

the category. As consumer preferences evolve
towards aesthetically designed, energy-efficient
and technology-enabled home solutions, we

are expanding our portfolio through advanced
BLDC platforms and contemporary product
designs. By combining engineering excellence with
refined aesthetics and smart features, Crompton
fans remain a preferred choice for modern

Indian households.

Mr. Anuj Arora,
PL Head — Fans

While we are honoured to be recognised as the
World’s No. 1 ceiling fan brand, our focus remains
firmly on the future. We continue to advance

the category through purposeful innovation,
engineering solutions that address evolving
consumer needs while setting new benchmarks
in performance and design.”

World’s No. 1 ceiling
fan brand

We have been recognised as the World’s

No. 1 ceiling fan brand, as per Euromonitor
International Ltd., Electric Cooling Fan Category,
September 2025 research based on retail volume
sales for 2024. This recognition reflects the
strong trust consumers place in our products
and our continued leadership in delivering high-
performance, energy-efficient and aesthetically
designed fan solutions.

Crompton Greaves Consumer Electricals Limited

@ Corporate overview % Statutory reports ® Financial statements

Key trends

Aesthetics-led demand

Fans are increasingly seen as design elements within
modern homes. Consumers now expect products
that complement interior aesthetics while delivering
strong performance.

Technology-led innovation

Advanced features such as silent operation, LED
speed indicators, predictive automation, voice control
and preventive maintenance alerts are redefining

fan functionality.

New launches

N

Nucleoid Elevate

—

#*

il

Aura 2 BLDC Siro Clip Fan

Convenience and energy efficiency

Rising energy costs and stricter efficiency norms are
accelerating the shift towards BEE star-rated and BLDC
motor fans, offering energy savings alongside enhanced
convenience through remote and loT capabilities.

Digital discovery

E-commerce platforms and online reviews are
playing a growing role in influencing consumer
purchase decisions.

Niteo Windstar Farrata

Uranus 1S Fluido BLDC loT

‘ FY26 performance

» The fans segment maintained strong momentum
across categories, with induction fans continuing to
be the largest contributor, while the Domex category
within non-ceiling fans recorded notable growth.

» BLDC fan adoption accelerated, particularly through
e-commerce channels, which contributed more than
50% of total ceiling fan sales during the year.

*  We successfully completed the transition to the
updated BEE energy efficiency framework, ensuring
full compliance with evolving regulatory standards.

* We strengthened our technology platforms with
the introduction of XTECH, an advanced induction
motor platform designed to enhance durability and
performance across our induction fan portfolio.
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* We also launched Nucleus, our indigenous BLDC motor
platform designed for scalable product development
and compatible with cloud architecture and the
Crompton Senze App.

» Our BLDC portfolio expanded with launches including
Fluido BLDC, Elevate, Aura 2 BLDC, Niteo and Nucleoid
which strengthened our BLDC Range.

» Brand visibility in fans remained strong through a
sequence of seasonal and leadership-led campaigns
during FY. 2025-26, spanning summer activation,
pre-festive engagement and the amplification of
Crompton’s India’s No. 1 and World’s No. 1 standing.



* Business Performance | Fans

First among equals

Crompton was recognised as the World’s

No.1 ceiling fan brand, as per Euromonitor
International Ltd., Electric Cooling Fan Category,
September 2025 research based on retail volume
sales for 2024.

Fluido: Design-led premiumisation in action

Recognised through the German Design Award
and the Red Dot Award, Fluido symbolised
Crompton’s shift towards more premium
material finishes, sharper design expression
and a more contemporary consumer lens. The
platform was further extended with the launch
of Fluido BLDC.

When fans think ahead

Consumer expectations in fans are steadily
moving beyond basic air delivery towards
quieter operation, energy savings, design
variety and longer-lasting performance, while
future demand is increasingly tilting towards
automated operation, vibration control and
intelligent synchronisation with other in-
home systems.

World’s
No.

Crompton Greaves Consumer Electricals Limited

@ Corporate overview

< Plans for FY27

» Strengthen premiumisation across the portfolio by
introducing BLDC technology in the TPW category
and decorative exhaust fans, and expanding into the
multiblade and luxury fan segments.

» Expand into the personal fans category, with a focus
on gaining share through e-commerce and quick
commerce platforms.

* Upgrade non-ceiling fan products to ensure
compliance with evolving BEE energy
efficiency norms.

» Drive BLDC adoption through channel-specific
models across e-commerce, rural and retail
markets, supported by promoter incentives and MOR
Lifestyle programmes.

* Introduce and optimise brand architecture across
the fans portfolio to strengthen positioning and
consumer recall.
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* Business Performance

Pumps

The pumps segment supports critical water
management needs across residential,
agricultural and solar applications. Our
portfolio addresses diverse use cases

ranging from household water supply and
pressure boosting to agricultural irrigation
and decentralised solar pumping systems.
Through continued engineering development
and expanded distribution reach, we are
strengthening our presence across residential
and agricultural pumping solutions while
building capabilities in solar-powered

water management.

Mr. Gautam Deshpande
PL Head -Pumps

Our pumps portfolio continues to evolve with a
focus on reliable performance and application-
specific innovation. By expanding our solar
solutions and strengthening our product
portfolio, we are enabling dependable water
access across households and farms while
reinforcing our position in pumping solutions.”

27

New products introduced

#1

In Residential Pumps

v4 Resi Dura
Launched in FY. 2025-26

Crompton Greaves Consumer Electricals Limited

@ Corporate overview % Statutory reports ® Financial statements

Key trends

* Government initiatives: The government’s Jal

Jeevan Mission has resulted in the growing demand
for residential pumps. Besides, changes in BIS norms
have led to the development of energy-efficient
pumps. Initiatives like the PM-KUSUM scheme

is supporting farmers to install solar pumps for
agriculture and Crompton has secured orders for
the development of solar water pumping systems in
the states of Haryana, Maharashtra, Rajasthan and
Madhya Pradesh over the next two years.

Development of advanced pumps: Consumer
demand for pressure pumps in households is
increasing, while growth in commercial and
construction sectors drives the need for dewatering
and sewage pumps. This has led to the development
of pumps with advanced features including the
addition of loT-based products.

Demand for durability and performance:
Agricultural pump ownership costs have risen
significantly due to increase in component and
repair costs. This has led to higher expectations for
warranties and a growing adoption of pump-sharing
models among farmers.

Evolving consumer expectations: In pumps,
purchase decisions continue to be anchored in
reliability, anti-jam functionality, water resistance,
lower noise and longer operational life, while

rising consumer interest in remote alerts, real-
time monitoring and noiseless performance
points to a clear opportunity for smarter water-
management solutions.
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€ FY26 performance

Despite observing sluggish market demands, we
have continued our momentum to gain market share
across categories through constant innovation.

We have completely revamped V3 and V4
submersible pumps through the Dura series with
improved product performance and durability within
the residential and agricultural category enhancing
market penetration and customer satisfaction.

We have developed solutions for smart and
convenient operations for residential as well as
agricultural pumps by launching ‘Intellisense’ and
‘Intellisense Smart-Agri’ products, respectively.

Expanded our product portfolio by launching new
products in Monoblock, Openwell, Jet and SWJ series
as per specific market requirements.

Strengthened visibility through product- and region-
linked campaigns, including the V4 Dura launch and
festive activation, supporting stronger relevance

in functionally driven and culturally anchored
purchase moments.



* Business Performance | Pumps

New launches

Residential pumps

Launched new V4 and V3 Dura submersible pumps
series by increasing the product durability and with
BEE star rating to reduce electrical consumption.

Launched IntelliSense controller for automatic water
level control with protections like overload, dry run
and high/low voltage.

Flomax Dura Intellisense
Controller

V4 Resi Dura Xtraa Plus 50

Expanded our residential pumps portfolio with
the Aquagold, Flomax Dura series and revamped
SWJ series till 1.5 HP.

Strengthen the in-house manufacture capability
by launching Mini Master-1 and Mini Master Plus-I.

Launched jet pump with better performance
and higher discharge.

MINI MASTERPLUS-I Aquagold Dura

Mini Master-I|

Agriculture pumps

Launched new V4 Magna series with improved
performance and increased durability.

Launched Intellisense smart-agri controller to make
the pump smart and loT-enabled.

Expanded Monoblock pump series by developing
super low voltage pump.

Launched openwell Solidus series with optimum
performance and cost.

Crompton Greaves Consumer Electricals Limited

STP/CCP series

Expanded up to 10HP STP series to deliver robust
performance for larger industrial systems with
increased operational efficiency.

Solar pumps

Successfully developed and launched 3HP to 7.5HP

agricultural solar pumps for irrigation system:s,

complaint with MNRE guidelines, providing sustainable

energy solutions for efficient irrigation.
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@ Corporate overview

# Statutory reports ® Financial statements

Plans for FY27

Extensive launch and establishment of smart and
connected products in residential pumps.

Efforts aligned towards BEE transition effective
January 1, 2027 of agri and residential borewell
range covering 100% share of the business.

Expanding solar pumps by launching DC surface
monoblock pumps.

Establish a direct-to-consumer (D2C) sales channel
for solar pumps.

Extension of special application pumps in sewage
pumps and pressure washer pumps.
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