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DIVERSIFIED FEEDSTOCK.
Lower maize acreage and tight
supplies of sugarcane may force ethanol
makers to explore rice as an option p10

UNDER THE LENS.
SC says it will consider constituting
a high-power team to probe police
excesses during CJP protests p11

QUICKLY.

ROBUST MANUFACTURING

Industrial output hits
23-month high in June

New Delhi: Driven by a strong
performance in manufacturing
and electricity, alongside a
favourable base e�ect,
industrial output surged to a
23-month high of 7.3 per cent
in June, up from a revised 5 per
cent in May, government data
showed on Tuesday. “In June,
the Index of Industrial
Production recorded a 7.3 per
cent growth, supported by 7.8
per cent growth in the
manufacturing sector and
strong growth of 10.6 per cent
in the electricity and gas supply
sector,” the National Statistics
O�ce said in a release. p3

Meta has apologised to the
government after a video
featuring Prime Minister
Narendra Modi was briefly
taken down from Facebook
in India due to, what it called,
a “technical glitch.” “The
content was removed in er-
ror and has since been re-
stored,” a Meta spokesper-
son said.

Government sources said
the Centre is treating the in-
cident seriously and is ex-
amining both Meta’s explan-
ation and the circumstances
that led to the video’s take-
down. They also said Meta’s
explanation was not reason-
able, and deeper discussions
were needed, adding that the
matter is “not settled and
done”.

Government o�cials said
that if a glitch in the auto-
mated system caused the er-
ror, then Meta must improve
its tools. Meta’s Global Head
of Public Policy has been
summoned by MeitY over
the issue.

HOUSE PANEL SUMMONS

Independently, the Parlia-
mentary Standing Commit-
tee on IT and Communica-
tions has summoned
representatives of Meta,
Snapchat, X and Google on
August 3 to discuss other
issues.

Details p9

Meta apologises
to govt on PM’s
FB video glitch

S Ronendra Singh
New Delhi

CANCER CLAIMS

J&J agrees to pay $5.5 b
to settle talc-related cases

Johnson & Johnson on
Monday said it agreed to a $5.5
billion commitment to resolve
years of litigation related to
claims that its talc products
caused ovarian cancer. The
drugmaker said the proposed
resolution represents “an
e�cient conclusion” to the
lawsuits. The agreement
requires the participation of
lead plainti� firms in ovarian
talc litigation pending in state
and federal courts that
represent at least 95 per cent
of claims, according to J&J. If
enough plainti�s sign on, the
settlement will help bring to a
close an issue that has dogged
J&J for at least 15 years. p12

Hindustan Unilever Ltd’s
June quarter earnings high-
lighted the trade-o� facing
India’s largest FMCG com-
pany; its strongest underly-
ing sales growth in 13 quar-
ters was shadowed by
renewed commodity infla-
tion, margin pressures and
fresh questions over how
much pricing power it can
exercise without hurting
demand.

HUL’s reported net profit
declined 2 per cent year-on-
year to ₹2,680 crore, al-
though the fall largely reflec-
ted a one-o� tax credit in the
year-ago quarter. On a com-
parable basis, profit after tax
before exceptional items
rose 9 per cent to ₹2,731
crore.

“The FMCG demand en-
vironment remains stable,
reflecting the underlying
strength of consumption,”

HUL said, adding that “in
spite of the Middle East
crisis and in spite of the infla-
tionary pressure, we con-
tinue to see a robust con-
sumer demand,” said Chief
Executive O�cer and Man-
aging Director Priya Nair.

Revenues grew 10 per cent
year-on-year to ₹17,529
crore. This top-line traject-
ory was anchored by an un-
derlying sales growth of 10
per cent, the highest growth
rate delivered in 13 quarters,
and a broad-based underly-
ing volume growth of 5 per
cent. “We continue to guide
for FY27 doing better than
FY26... Our focus remains
clear and unchanged — driv-
ing competitive volume-led
growth,” Nair said.

“Despite the resilient top-
line, the post-earnings sello�
was triggered by segment-
specific volume friction, cost
inflation warnings and
macro headwinds,” said
Mayank Jain, Market Ana-
lyst, Share.Market by
PhonePe.

HUL Q1 net dips amid
inflation, one-time 
tax credit in FY26

Anupama Ghosh
Amit Vijay Mohile 
Mumbai

Small and mid-size banks,
not wanting to be left behind
in the race to mobilise fresh
foreign currency non-resid-
ent (bank), or FCNR (B), de-
posits, are playing the “in-
terest rate” gambit.

These banks are overcom-
ing the inability to o�er
leverage to their non-resid-
ent Indian (NRI) customers
by upping interest rates on
these deposits so that their
customers don’t shift
elsewhere.

RATE HIKE

For example, Equitas Small
Finance Bank (SFB) has
upped its interest rate on
FCNR (B) deposits of
$10,000 and above and in the
3-5 years tenor from 7.13 per
cent to 7.52 per cent.

Likewise, AU Small Fin-
ance Bank raised its FCNR
(B) deposit rates from 7.1 per
cent to 7.4 per cent for the 3
to less than 4-year tenure, ir-
respective of the size of the
deposit.

Tamilnad Mercantile Bank
had increased interest rates
on FCNR(B) deposits of 3-5
years tenure from 7 per cent
to 7.25 per cent, irrespective

of the size of the deposit,
earlier this month.

The interest rates being
quoted by these banks are,
on average, about 150 basis
points higher than those
o�ered by large banks such
as State Bank of India, HDFC
Bank and ICICI Bank.

Equitas Small Finance
Bank MD and CEO PN Vas-
udevan said: “It is not that
NRIs will only go for leverage
and there will be no deposit
outside of leverage. Some
large banks have a minimum
deposit size of, say, half a mil-
lion to a million dollars, for
o�ering leverage.”

“While some NRIs will
have the wherewithal to
place this quantum of de-
posit and take leverage
against it, not everybody will

have these kinds of resources
at their disposal. Given the
size (total deposits: ₹48,976
crore and gross advances:
₹47,641 crore) of our bank,
we don’t need $2 billion.”

Vasudevan emphasised
that even if the FCNR (B) de-
posit size can be doubled or
taken beyond that, it will be a
great benefit for his bank in
terms of supporting credit
growth. The bank’s FCNR
deposit, which was launched
in Q3 (October-December)
FY26, has already garnered
about $42 million.

KEY CHANNEL

According to AU SFB, FCNR
deposits remain a key chan-
nel for mobilising overseas
Indian savings into India,
while o�ering protection

against exchange rate
fluctuations.

The bank, in a statement,
said the revision in its de-
posit rates is further suppor-
ted by the RBI’s announce-
ment regarding “Swap
Facility for FCNR(B) depos-
its”, which provides addi-
tional headroom for banks
to o�er more competitive
foreign currency deposit
rates.

Constrained in o�ering
leverage to NRI customers
as they neither have over-
seas branches nor a presence
in the GIFT (Gujarat Inter-
national Finance Tec) City,
small and mid-sized banks
are also trying to negotiate
with foreign banks so that
their NRI customers can get
loans (leverage). 

The loan proceeds can be
placed as FCNR (B) deposits
with the former. The loans
will be o�ered by the foreign
banks to NRIs on the
strength of the standby let-
ter of credit issued by the In-
dian banks.

In an interaction with
businessline on July 26, RBI
Governor Sanjay Malhotra
had observed that beginning
June 8 till date, banks had
mobilised almost $32 bil-
lion, with most of it coming
through FCNR (B) deposits.

GAMBIT. These banks are o�ering interest rates 150 bps higher than large lenders

K Ram Kumar
Mumbai

In FCNR (B) race, small banks
raise deposit rates to woo NRIs

THE RATE CARD

� Equitas SFB has
upped its interest rate
on FCNR (B) deposits
of $10,000 and above
and in the 3-5 years
tenor from 7.13% to
7.52%

� AU SFB has raised its
deposit rate from
7.1% to 7.4%

� TMB increased interest rate from 7% to 7.25%
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Under attack, BFSI firms
tighten cyber defence

aathira varier
Mumbai, 28 July

Banks and financial institutions
have doubled their cybersecurity
insurance cover over the past five
years to asmuch as $100million, as
rising cyberattacks, higher claim
severity,andtighterregulatoryscru-
tinypushlenderstoseekgreaterpro-
tectionagainstdigital risks.
The sum insured taken by banks

has risen to $50-100million in 2025-
26 (FY26) from $10-25 million in
2020-21, according to insurance
industryexperts.
Theincreasecomesamidarisein

cyberincidents and claim severity,
prompting lenders to reassess their
insurance requirements annually
and, in some cases, even during the
policyperiod.
Stricter regulatory reporting

requirements have also pushed
financial institutions to reinforce
their cover.
Whileinformationtechnology(IT)

and technology companies remain
thebiggestbuyersofcyberinsurance,
withsomeoptingforcoverofasmuch
as$200-300million,banksandfinan-
cial institutions are accounting for a
growingshareofclaims.
The claims ratio for cyberinsur-

ance in thebanking sectorhas risen
to 50-60 per cent in FY26, industry
expertssaid.
Cyberinsurance claims from

banks, which stood at ~25-75 crore
five years ago, have increased to
~150-160crore.Theoverall cyberin-
surancemarket,meanwhile, is esti-
mated to have collected premiums
of~900-1,100crore inFY26.
“In termsof premium, the cybe-

rinsurance market is ~900-1,100
crore in FY26, growing 10-15 per
cent every year, with banking,
financial services, and insurance
(BFSI), as well as IT companies,
buying the largest programmes.
Large non-banking financial com-

panies opt for nearly $100 million
in cover, and companies today
evaluate their limits more fre-
quently andcritically than theydid
in the past. Coverage under cybe-
rinsurancehasalsoevolved rapidly
over the past fewyears,” said Tanuj
Gulani, president, liability, Prudent
Insurance Brokers.
“There is strong reinsurance sup-

portandadequateinsurercapacityin
India today, andwe expect demand
to continue increasing as organisa-
tions periodically reassess their
coverage in line with the evolving
natureofdigitalrisks,”Gulaniadded.
Customer data breaches and

fraudulentfundtransfersareamong
the biggest sources of cyberinsur-
ance claims for banks and financial
institutions.
Businessinterruptionscausedby

cyberincidents and cyberextortion,
including ransomwareattacks,have
alsoemergedasmajorareasofexpo-
sureasfinancial institutionsbecome
increasingly dependent on digital
infrastructure.
“While industry experience

indicates that 12-15 per cent of
cyberinsurance policies report or
notify a cyberincident during the
policyperiod, theclaimsexperience
for the banking and financial ser-
vices sector is generallyhigher than
the overall market because of the

nature of their operations and the
volume of sensitive financial and
customer data they handle,” said
NajmBilgrami,headofcasualtyand
financial lines, Tata AIG General
Insurance.
Leading lenderswere among the

early buyers of cyberinsurance,
but the rapid expansion of digital
bankingaftertheCovid-19pandemic
hasincreasedtheirexposuretocybe-
rattacks and triggered more insur-
anceclaims.
Despite the rise in claims, cybe-

rinsurance premiums have
remained largely stable, supported
byamplecapacityinthereinsurance
market, industryexperts said.
Rates had risen sharply in

2021 during the pandemic follow-
ing a surge in cyberincidents and
again in 2024, when premiums
increasedby25-40percentbecause
of higher claims.
Major cyberincidents have, how-

ever, prompted banks and IT com-
panies to increase the size of their
insurancecover.
“Premium rates, however, vary

widely depending on an organisa-
tion’s riskprofile, ranging from0.5-
1 per cent of the sum insured for
lower-riskfirms to 3-10per cent for
higher-risksectorssuchasfinancial
institutionsandexport-orientedIT
companies,”Bilgramiadded.

SC suggests making ‘digital
arrest’ a separate offence
bhavini mishra
NewDelhi, 28 July

The Supreme Court on Tuesday
indicated that the Centre should
consider introducing a specific
offenceof “digitalarrest”undercrimi-
nal law,with stringent penalties, and
empower authorities to freeze the
assetsofaccusedpersonsonceaprima
facie case is established through
reasonedmaterial.
ABenchcomprisingChiefJusticeof

IndiaSuryaKantandJusticesJoymalya
BagchiandVMohanawashearingsuo
motuproceedings initiated toaddress
thegrowing incidenceofdigital arrest
scamsandothercyber-enabledfrauds.
Referring to the existing legal

framework, the Bench observed that
while such offences may involve
elements of extortion or robbery, a

dedicated statutoryprovisionmaybe
necessary to deal with the evolving
natureof thecrime.
“Doyouhavetodefineformallythe

case of digital arrest in penal laws? It
haselementsofextortion,robbery.Do
youneedtodefinethisasastandalone
offence with serious consequences,
along with a provision that when
something is found against an
accused...hisassetswillbefrozen,”CJI
Kantremarked.
Justice Bagchi also noted the

emerging threat posed by deepfake
technology and said legislative
interventionwasnecessarytoaddress
such offences. “We have deepfakes
now. It can be used for cheating and
impersonation. You fight with the
giventooth,butyouneedtochiselitas
well. Under Article 142, we cannot
defineacrime,” the judgeobserved.

Claims and cover
Sum insured taken by banks hasn
risen to $50-100mn in FY26
Claims ratio for cyber insurance inn
the banking sector has risen to
nearly 50-60%
Cyber insurance market isn

estimated to have collected
premiums of ~900-1,100cr

Customer data breaches andn
fraudulent fund transfers are
among the biggest sources
of claims

Rising cybersecurity
insurance claims
push banks to
double cover

Animal influencersmay
beoneuponhumans
A report on the virality of animal pictures and videos
points to an emerging trend in advertising
anushka bhardwaj

The internet is not a zoo. But
an isolated penguin, a grumpy
cat, and a lonely monkey are
not just animals
either. They are the
new-age global
icons, ruling the
digital spacewith
no scripts. A report
released by Red
Lab, a consumer
researchwing of
advertising agency
Rediffusion, shows
that animals are
now the face of
virality andmight
have already
beaten human
influencers at
the job.

According to the report,
“Born to beWild and Viral:
Why the Internet Keeps Turn-
ing Animals Into Global Icons”,
98.5 per cent of social media
users have watched animal
videos in the recent period.

The biggest driver is the
human projection engine,
which identifies and attributes
human emotions and inten-
tions to animals. This may

include identifying
loneliness, humour,
or sarcasmwith
the expression of
animals. This has a
lesson for adver-
tisers, says
Sandeep Goyal,
managing director,
Rediffusion.
“Today, ideas (and
virality) do not
have a formula,” he
explains. “Ideas are
triggered very dif-
ferently now, and
their source may
not be brands or

their keepers.” The report
explains that the insights
were based on observations
and hours of scrolling reels. It
also takes pains to clarify that
“no animal was interviewed in
the process”.

Pawprints:
The global

icons

PUNCH THEMONKEY: On July 26, 2025,
Punchwas born at Ichikawa City Zoo in
Japan. The next day, his mother stopped
caring for him. A zookeeper introduced
a Djungelskog orangutan plushie,
chosen specifically for its long hair and
easy grip. Punch clung to it immediately

Virality
100mn viewswithin weeksn

131,000+ reels created undern
#HangInTherePunch
Zoo attendance in February 2026n
doubled Y-o-Y with 9,600 entering
over a single weekend

THENIHILISTIC PENGUIN:
FilmmakerWerner Herzog
captures an Adélie penguin
breaking away from its
colony andwalking alone
toward the Antarctic
mountains

Virality
50mn + cumulativen
views across across
TikTok, Instagram
Reels, YouTube Shorts,
Reddit, and X during
its January 2026 run
On Jan 23, USn
President Donald
Trump posted an
AI-generated image
mimicking the meme

ANIMAL
KINGDOM
1.3 bn-6.5 bn:
Cat pictures on
the internet
from 2010-2025
3.5 mn: Active
pet influencers
as of early 2025
398mn: Posts
viral with #dogs
312 mn: Posts
viral with #cats

Source: Red Lab report, “Born to be Wild and Viral”
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