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Safe Harbor 

This presentation and the accompanying slides (the “Presentation”), which have been prepared by Crizac Ltd (the “Company”), have been prepared solely for information 

purposes and do not constitute any offer, recommendation or invitation to purchase or subscribe for any securities, and shall not form the basis or be relied on in connection 

with any contract or binding commitment whatsoever. No offering of securities of the Company will be made except by means of a statutory offering document containing 

detailed information about the Company. This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the 

Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, fairness and 

reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may not contain all of the information that you may consider material. Any 

liability in respect of the contents of, or any omission from, this Presentation is expressly excluded. Certain matters discussed in this Presentation may contain statements 

regarding the Company’s market opportunity and business prospects that are individually and collectively forward-looking statements. Such forward-looking statements are 

not guarantees of future performance and are subject to known and unknown risks, uncertainties and assumptions that are difficult to predict. These risks and uncertainties 

include, but are not limited to, the performance of the Indian economy and of the economies of various international markets, the performance of the industry in India and 

world-wide, competition, the company’s abllity to successfully implement its strategy, the Company’s future levels of growth and expansion, technological implementation, 

changes and advancements, changes in revenue, income or cash flows, the Company’s market preferences and its exposure to market risks, as well as other risks. The 

Company’s actual results, levels of activity, performance or achievements could differ materially and adversely from results expressed in or implied by this Presentation. The 

Company assumes no obligation to update any forward-looking information contained in this Presentation. Any forward-looking statements and projections made by third 

parties included in this Presentation are not adopted by the Company and the Company is not responsible for such third party statements and projections 

2023, All Rights Reserved.



Financial performance - Quarterly 

Revenue from Operations (INR Million) Operating EBITDA! (INR Million & % Margin) PAT (INR Million & % Margin) 

Growth ~25% 
29.19% 39.00% 28.45% 

24.89% 

QFY25 QIFY26 QFY26 QIFY26 Q2FY26 Q2FY25 Q1FY26 Q2FY26 

1. Operating EBITDA does not include Other Income or Exceptional Items EBITDA includes loss from PAT includes impact of loss from forward contracts of INR 439.54 Lakhs, Ni, and INR 24.72 Lakhs for the 
forward contracts of INR 439.54 Lakhs, NI, and INR 24.72 Lakhs for the quarter ended June 30, 2025, quarter ended June 30, 2025, quarter ended March 31, 2025 and quarter ended June 30, 2024, respectively. 
quarter ended March 31, 2025 and quarter ended June 30, 2024, respectively 

Business developments during the quarter 

Ty 
Processed ~ 100,000 applications vis-a-vis ~276,000 applications for the full year FY25 and ~68,000 applications in Q2FY25; 

e Onboarded ~2,000 new agents on our platform 

Higher margins driven by university mix with certain universities where we have higher margin representing higher % of revenues during Q1 and Q2 

e The Company has launched Accommodations Facility as a distributor 

e Actively exploring entering into new service verticals, specifically loan services, forex services 

d & Confidential, © 2025, All 



# applications processed by geography 

# applications processed by geograp! 

# applications processed 

FY21 32360 

FY22 68260 

FY23 152,539 9,97150¢24 701 

FY24 192,230 42,105 27,143 1,024 

FY25 165,541 85,376 22,091 2,889 

ar - 

Q2FY26 45,962 37,897 147 

India Asia (excluding India) W Africa W Others 



Key financial parameters 

Financial KPIs 

Revenue from operations " (% million) Z million 1,622.52 2,095.35 1,298.80 8,494.91 

Growth in Revenue from operations during the period @ % 2492 29.86 NA 33.81 

Cost of Services ® (% million) Z million 91277 1,343.81 755.30 5,992.38 

Cost of Services as % of Revenues from Operations ' (%) % 56.26 64.13 58.14 70.54 

EBITDA ®  million) Z million 632.70 604.78 32333 2,128.22 

EBITDA Margin © (%) % 39,00 28.86 24.89 25.05 

Profit after tax (PAT) (% million) % million 483.35 458.13 202.47 1,529.33 

PAT Margin ® (%) % 28.45 21.03 14.81 17.28 

ROE @ (%) % 8.06 NA 5.06 30.24 

z\il:td\:)l,g)rking Capital as # days of Revenues from Operations '* No. of days 4134 NA 31.21 (1.80) 

Operational KPIs 

No. of Student Applications Processed " Number 99,685 1,10,338 67,701 2,75,897 

No. of Active Agents ' Number NA NA NA 3,948 

No. of %I)obal Institutions of Higher Education catered to in the Number 82 100 70 173 

Notes: period ¢ 
(1) Revenue from Operations means the revenue from operations for the year. 

@ Growth in revenue from operations during the period indicate the % change in revenues from operations between the respective years/ periods. 
3) Cost of Services is the direct cost associated with providing services. 

“@ Cost of Services as % of Revenues from Operations is calculated as cost of services during the period/ year divided by Revenues from Operations during the period/ year. 
() EBITDA is calculated as profit for the year minus other income plus finance costs, depreciation and amortisation and total income tax expenses. 

EBITDA Margin is calculated as EBITDA divided by Revenue from operations. 
Profit after tax (PAT) is the net profit for the year. 

PAT Margin is calculated as profit for the year divided by Total Income. 
Return on Equity is calculated as profit for the year divided by total Equity. 
Net Working Capital as # days of Revenues from Operations is calculated as Trade Receivables minus Trade Payables divided by Revenue from Operations into number of days during the period. 
Number of Student Applications Processed is the total number of student applications that the company processed for admission to Global Institutions of Higher Educations in the mentioned fiscal/period. 
Number of active Agents is the agents from whom the company received applications during the mentioned fiscal/period. 
No. of Global Institutions of Higher Education catered to in the period is the number. of Global Institutions of Higher Education from whom the company has received revenue in the fiscal/period. 



Statement of Profit and Loss (Quarterly) 

Particulars (X mn) | Q2FY26 ‘ Q1FY26 ’ Q2FY25 | % | Rationale for change 

Income 

Revenue from operations 1,622.52 2,095.35 1298.80 24.92% = Growth in enrolments 

Other income 76.37 76.70 68.17 12.03% | Increase in Interest Income from FDs 

Total income (1) 1,698.89 2,172.05 1366.97 24.28% 

Expenses 

Cost of Services 912.77 1,343.81 755.30 20.85% | Increase in-line with growth in Revenues from Operations 

Employee Benefits Expense 7293 5494 51.90 40.52% fzzzzzz in-line with growth in scale of operations and normal wage 

Finance Costs 0.05 0.03 0.03 66.66% = Not meaningful 

Depreciation and Amortisation Expense 60.82 66.90 11430 (46.78%) = Decrease in WDV of Assets 

Other Expenses 47.23 4741 60.23 (21.58%) = Due to decrease in Expenses 

Total expenses (II) 605.09 1513.09 981.76 (38.36%) 

:’Irf:::; before tax before exceptional items (llI) = 1,093.80 658.96 385.21 183.95% 

Exceptional Items (IV) - - - NA | Not meaningful 

Total tax expense (V) 164.81 163.25 74.70 120.63% | Increase in-line with growth in Revenues from Operations 

Profit for the period (VI) = (lll - IV-V) 92899 49571 310.51 199.18% 



Summary - proforma consolidated P&L for past Fiscal year and current and previous quarter 

Particulars (X mn) Q2 FY26 Q1 FY26 Q2FY25 FY25 

Income 

Revenue from Operations 1,622.52 2,095.35 1,298.80 8,494.91 

Other Income 76.37 76.70 38.17 35285 

Total Income 1,698.89 2,172.05 1336.97 8,847.76 

Expenses 

Cost of Services 912.77 1,343.81 755.30 5,992.38 

Employee Benefits Expense 72.93 54.94 51.87 191.62 

Finance Costs 0.05 0.03 0.03 0.11 

Depreciation and Amortisation Expense 60.82 66.90 114.30 456.55 

Other Expenses 47.23 4741 60.24 1827 

Total Expenses 605.09 1,513.09 981.74 6,823.36 

Profit / (Loss) before Tax 1,093.80 658.96 355.23 2,024.40 

Tax Expense: 

Current Tax 158.74 164.42 75.38 705.97 

Income Tax related to earlier years - 0.01 - (0.69) 

Deferred Tax 60.69 (1.18) (0.68) (210.21) 

Total Tax Expenses 21943 163.25 74.70 495.07 

Profit/(Loss) after Tax 1,529.33 

Privileged & Confidential, © 2025, All Rights Reserved.



Summary - proforma consolidated balance sheet for past 2 fiscals 

Particulars (X mn 

Assets 

Non-current assets 

Property, Plant and Equipment 

Intangible Asset 

Right of Use Asset 

Investment Property 

Goodwill 

Financial Assets 

i. Investments in Subsidiary 

ii. Investments 

iii. Other Financial Assets 

Other Non-Current Assets 

Total Non-Current Assets 

Current assets 

Financial Assets 

i. Investments 

ii. Trade Receivables 

iii. Cash and Cash Equivalents 

iv. Other Bank Balances 

v. Other Financial Assets 

Current Tax Assets(Net) 

Other Current Assets 

Total Current Assets 

Total Assets 

FY25 FY24 

109.03 116.30 

55435 93230 

122,68 135.49 

82.34 90.98 

78.06 27.08 

383.57 28113 

1,478.64 20056 

1.40 1264 

2,810.07 1,796.48 

- 1,150.95 

2,564.04 1,678.71 

888.27 502.20 

2,217.85 72812 

153.26 41.03 

24.79 - 

137.93 36,54 

5,986.14 4,132.60 

8,796.21 29.08 

Particulars (X mn, FY25 FY24 

Equity and liabi 

Equity 

Equity Share Capital 

Other Equity 

Total Equity 

Liabilities 

Non-current liabi 

Financial Liabilities 

i. Lease Liabilities 

Provisions 

Deferred Tax Liabilities (Net) 

Other Non Current Liabilities 

Total Non-Current Liabilities 

Current liabilities 

Financial liabilities 

i. Lease Liabilities 

ii. Trade Payables 

iii. Other Financial Liabilities 

Other Current Liabilities 

Provisions 

Current Tax Liabilities (Net) 

Total Equity and 

34997 

4,702.50 

5,052.47 

0.83 

291 

61.90 

0.87 

66.51 

000 

2,605.95 

59075 

476.38 

030 

385 

3,677.23 

3,743.74 

349.97 

3,060.28 

3,410.25 

0.83 

0.97 

279.69 

0.94 

282.43 

0.00 

1,301.21 

14.29 

149.66 

752.57 

18.67 

2,236.40 

2,518.83 



Summary - proforma consolidated cash flow statement for past 2 fiscals 

Particulars (in INR Mn) 

A. Cash Flow from Operating Activities 

Profit/(Loss) before tax 

Operating profit before working capital changes 

Cash Generated from operations (after working capital changes) 

Income tax paid (net of refund) 

Net cash flow from / (used in) operating acti 

B. Net cash used in investing acti 

C. Net cash used in financing acti 

Net (decrease)/increase in Cash and Cash Equivalents (A+B+C) 

Cash and Cash Equivalents at the beginning of the year 

Cash and Cash Equivalents at the end of the year 

2,024.40 

2,194.84 

2617.62 

(744.87) 

1,872.74 

(1,486.56) 

(0.11) 

386.07 

502.20 

888.27 

1,877.72 

744.52 

1,044.45 

(471.82) 

572.63 

(660.15) 

(0.11) 

(87.64) 

589.84 

502.20 



Crizac - An Introduction 



Crizac | B2B education platform’... 

Overview 
' 

Founded in 2011 and headquartered in India, Crizac is a B2B education platform 

for agents and global institutions of higher education offering international student 

recruitment solutions to global institutions of higher education in United Kingdom, 

Canada, Republic of Ireland, Australia and New Zealand (ANZ) 

Crizac is based in India with co-primary operations in London, United Kingdom 

Agents source student applications for Crizac which Crizac verifies and vets for 

admission to global institutions of higher education by leveraging its proprietary 

technology platform 

The Company acts as a bridge between the students, agents and the global 

institutions of higher education 

Primary source of revenue is the income received from the educational 

consultancy services provided to the global institutions of higher education 

Crizac sources student applications from over 80+ countries® through around 

13,500+ agents globally who are registered on the proprietary technology 

platform 

Numbers 

250+ 
Global institutions of higher 

education® 

13,500+ 

Agents registered on platform 
(As of September 30, 2025) 

9.20 Lakh+ 
Student 

applications® 

Key Financial Metrics - Proforma Consolidated Financials 

-~ N ) - 

N N 

Revenue from EBITDA 
Operations: Margin? 

FY 25 INR 8,494.91 Mn 25.38% 

) o - &F o s 
P N N 
PAT ROE: Revenue 

Margin?: CAGR* 

17.50% 30.79% 100.18% 

Crizac is also Debt Free and has Strong Operating Cash Flows 

Key Geographies 

Global Institutions — &». 

Of Higher Education <4l% UK ‘ ' Ireland 

Student F—N . o 

Applications <& !ndia ‘ . Nigeria 

80+ 

Countries from which 
applications are sourced® 

= USA 

g Kenya 

(%) canada 

. China 

366/14 
Employees/ Consultants 

(As on September 30, 2025) 



... which provides student recruitment solutions across the higher education system 

e Single-point-of-contact for global institutions of higher education which facilitates seamless management of 

the admission process 
A 
w e Crizac helps global institutions of higher education to manage diverse and dispersed set of agents 

Universities 
e Crizac team verifies and vets the applications uploaded by the agents. This ensures that the global institution of higher 

education has to only evaluate applications that meet certain prescribed criteria 

Crizac also facilitates bespoke marketing campaigns to raise awareness about the global institutions of higher education. 

e Crizac's years of experience of dealing with students enables Crizac to better gauge students suitability 

for specific institutions 

e Crizac team guides the agents through the complex and varied admission processes of different global 

institutions of higher education, and cultural nuances, all of which are geared to ensuring a smooth and ‘hassle- 

free” admission process for students 

‘@rig&c 
EDUCATION EASY 

e The Company proposes to engage in other aspects which form a part of the international study eco-system such 

as (i) student loans and foreign exchange facility’ (ii) Visa application assistance, and (i) accommodation? 

Depth and breadth of global institutions of higher education network 

e Crizac's proprietary technology platform enables agents to better understand the admission criteria and the complex 

process of admissions across various global institutions of higher education 

e Crizac's proprietary technology platform facilitates streamlined communication between agents and global instit 

higher education, and provides a comprehensive ‘one-stop’ window for a seamless experience, which enhances e 

and accessibility 



Key milestones for the company 

e Commenced work with e Company was originally e Started working with e Began working with e Started working with 
incorporated as ‘GA institutions from Ireland as a institutions from Canada as a institutions from New institutions from Australia as 
Educational Services Private destination country to enroll destination country to enroll Zealand as a destination a destination country to 
Limited’, at Kolkata as a students students; country to enroll students; enroll students; 

private limited company e Appointed as regional o Entered into an agreement o Partnered with University of o Entered into an agency 
representatives with with Conestoga College Canterbury, New Zealand agreement with EduCo 
Institute of Technology Institute of Technology & Sydney Branch, Pty. Ltd 
Tralee, Ireland Advanced Learning for 

Recruitment of International 
Students 

o Incorporated wholly owned e Acquired 100% shares of e Crossed INR 2,500 million in e Crossed INR 1,000 million in o Entered into student 
Subsidiary i.e, UCOL FZE in Crizac UK revenue from operations revenues from operations recruitment services 

UAE. e Entered into Purchase of o Best performing partner by Zgreem_e:tfwmh Unlvet|:5|ty of 
o Company got listed on 9th Business Agreement with Raj University of Bradford for 5 "Ze"W'C | for P"";“’ ion 

Consultants FZCO years at a stretch and recruitment o 
July 2025 at NSE & BSE. . students in the programme 

e Launched Accommodation o Awarded the Platinum e Top performing agent for of University of Greenwich. 
Facility as a distributor. Partner by St. Lawrence the 22-23 academic year by 

London Metropolitan 
University 

College 



International education is a large market; top 4 destinations accounting for ~50% of market size 
India and China are the major source countries with the US and UK being the major destinations 

International Education Market (2023) 

' 

Spend on Foreign/Overseas Education Globally by Internationally mobile students (USD Bn) 

e 57% of the globally international mobile students were hosted in the 
CAGR ~7% 

262 
200 I 

2019 2023 

280 

I . 

. 

420 countries of United States, United Kingdom, Canada, France, Australia/ 

Germany in 2024. 

~30% of the global international students came from the countries of 
China, India, Vietnam, Germany and France; 

While the top 5 destinations accounted for 50% of the total international 
students in 2023, new destinations are emerging as destination of choice 
for students pursuing higher education abroad. Philippines, as a host 

2024 2030 

Total Foreign / Overseas Higher Education Expenditure, 2023 (Total USD 262 Bn) 

By source Country of Students? 

Students from 
India & China 

account for close 
0 40% 

1% 

55-57% 

By host countries’ 

® India 

m China 

m Vietnam Top destination 
countries - USA, 

Brazil UK, Canada and 
Australia. 

i account for 50%+ Pakistan = 

Other Countries 47% 

By nature of expenditure? 

mUSA 

mUK 

M Canada 

Australia 

Others 

destination has witnessed a growth of 226% in the 2020-2023 period. 

m Tuition 

W Accomodation 

® Food 

Transportation 

Others 



B2B provider of international recruitment solutions 

Q UK Market is a Strength 
LA 

Student recruitment solutions from India into the United 

Kingdom is Crizac’s strength as a result of its strong relationships 

* built over time with global institutions of higher education in the 

United Kingdom. 

‘! l L[] 

@ rzac _||| Scale 
MAKING 

EDUCATION EASY 
@ Sourced applications for enrolment into global institutions of higher 

education from 80"+ Countries 

& 13,5002 Registered Agents globally are registered on Crizac's 
iB  proprietary technology platform 



Well entrenched relationship with global network of institutions of higher education (1/2) 

a 
2-&& large Network 

a 

250"+ 
Global Institutions 

of higher education 

Global institutions of higher education primarily in 

: ?UK ‘ 'Ireland ‘*. Canada % USA 

of Prominent 
Universities P11 

ovent| 
niversl 

usveRsrTy o 
2, DE MONTFORT 22y UNIVERSITY of g WEST LONDON @ UNIVERSITY GREENWICH ' (e v 

Nottingharn Trent N A—— UNIVERSITYOF 
University e BIRMINGHAM 

Across Key 

Geographies 

UK and Canada are among the 

Top 3? destination countries 
for higher education with both 
UK and Canada having grown?® 

at ~30% from 2020-23 

Details of applications processed from different geographies is as under (‘000°s) 
—_— 

Fiscal 2025 275.9 

Fiscal 2024 262.5 

Fiscal 2023 172.9 

®india M Asia (excl. India) ® Africa Others 

Growth in International Studen



Well entrenched relationship with global network of institutions of higher education (2/2) 

Strong relationships with global institutions 
— 

Services such as marketing, brand management and admission office 
management - creates an awareness about the institution 

experience of catering to global institutions of higher education 

Experience, expertise, and ability to adapt approach to different 
demography 

Broadening the cultural base of institutions and ensures greater 
diversity 

Business Operation 
— 

5+ 
Years of Relationship 

Working in close collaboration helps in understanding recruitment 
preferences and developing bespoke strategies 

With 20 out of the top 

30 global institutions of 
higher Education 



Wide ranging network of educational agents for sourcing students for recruitment 

Wide ranging network of educational agents 
— 

~13,5007 agents globally who are registered on the proprietary technology platform. 

Agents in 80+ countries overseas including UK, Nigeria, Pakistan, Bangladesh, Nepal, 

Sri Lanka, Kenya, Vietnam, Canada and Egypt 

Application Processed 
—— 

Processed 9.20 Lakh +2 student applications for enrolment into global institutions 

of higher education from over 802+ countries 

No. of active agents* - FY25 Revenue from operations from top 

agents - Fiscal 2025 

mindia  m Rest of the world 

“Agents from whom the Company has received applications 

e Agents are the point of contact with the students for Crizac 

e The Company has developed an internal system to meticulously identify 

prospective agents, establishing connections and nurturing the relationship with 

agents 

e Widespread agent network ensures that Crizac has a large pool of students 

from diverse backgrounds, seeking admission across diverse disciplines in 

international global institutions of higher education. 

Countries from which Crizac sources applications for enrolment 

into global institutions of higher education’® 

Select 
Student 

Application 

Source 

Countries 



Scalable proprietary technology platform 
Majority of the applications are submitted through an automated system, streamlining the entire submission workflow 

Crizac Proprietary Technology Platform Key Tech Features 

Real Time Agent Rating: Automatically 

Ranks the Agents on a scale of 1-10 Fokte g Applications " Applications Institutions of Higer based on metrics such as conversion 

(o rizac —> Education 9 // percentage of applications from the agent 

Fees for Educational 
Consultancy services 

Agent Commission 

Helps in analyzing the veracity of 

applications: The platform analyses the 

veracity of applications based on a range 

of criteria 
. . « Process the applications as per « Evaluate Applications basis 

_Up\oat_:is Student mfor_mat\on requirement of global institutions internal criteria 
Process including Demographics, - o . - Process Automation: The platform is 
Overview Documents, Preferred Course and . Inc\ud_es f\\ter\_ng gpphcat\ons, . Where re_quwred _s_eek_add\t\ona\ designed to automate processes such as 

Destination checking application from information/clarification from assigning applications to specific 
let cti Crizac 

completeness perspective DD employees based on their experience 
o Dashboard summarizing the applications by stage eTrack application status / with a specific global institution of higher 

education or an agent 

o 9 Key global institution updates such as deadlines eCompare Applications across agents 
G 

Featu):'es ) . Artificial Intelligence driven interview 
e Flltel_' various parameters such as fee structure, course 0Analyze the historic trend of ) platform which involves a virtual bot 

duration applications. mfll conducting mock or final interviews 
. . T / with candidates 

o Access marketing materials of the global institutions 

e CHeeemey  FFlsome o) Comprebensive 30 pomaed | EERAML  Seamless | ! Key & p . omprehensive =0 TN 1 eamless ' 
[ A roprietary N J Automated q . 
! Highlights One Stop window = \»'.I Enabled Q. Experience E 

! 1 



Experienced promoters supported by able professionals with strong domain expertise 

Geographic spread of the employees and consultants Employees 
—_— —_— 

The department break-up of such Permanent Employees is as follows As on March 31, 2025, company had a team of 368 employees and 12 

consultants in multiple countries 

Department March (1713 

Agent Relation Management Team 158 

Application Management and Assessment Team 57 

University Relationship Management Team 78 ausin 

R 

gd}h 

e As on March 31, 2025, Crizac had 158 employees who are part of agent relation management team globally who engage with prospective agents and highlight 
Crizac's experience, the depth and breadth of its global institutions of higher education network, its competitive commission structure, and its informative and easy to 
use proprietary technology platform 

e The Crizac team is responsible for guiding the agents and students through the complex and varied admission processes of different global institutions of 
higher education, and cultural nuances, all of which are geared to ensuring a smooth and ‘hassle-free’ admission process for students 



Experienced promoters and senior management team... 

Dr. Vikash Agarwal 
| Chairman/ MD/ Promoter 

¥/ ,, 
e Total 20 years of experience in education consultancy 

industry experience in education consultancy industry 

e Bachelor of Technology (Textile Technology) and Doctor e Chartered Accountant (CA) 

of Philosophy from Herriot-Watt University e Bachelor of Arts in European Social and Political Studies 
from University College London 

Manish Agarwal 
WTD & CFO/ Promoter 

Christopher Flood Nagle 
CEO of Subsidiary - Crizac Ltd 

e Associated with Crizac since 2011 and total 14 years of e Prior to joining he was a director of Holmes Global Ltd, 

Oxford House (Holdings) Ltd & Creative Arts 
International College Ltd 

e Cambridge English Level 5 Certificate in Teaching English 

to Speakers of Other Languages (CELTA) (QCF) 

Priya Fulfagar Salaria Zaheer Sibendu Roy Anindita Das Kashish Arora 
| Chief Operating | Chief Marketing Chief | Chief Business | CSand 

Officer (COO) Officer Technology Officer Compliance 

Officer (CTO) Officer 

e Holds a degree in Bachelors e Started as Senior Consultant e Started as junior software e She got promoted and is e Was associated with GTPL 

of Commerce and Master of 
Arts in Communication 

Prior to joining Crizac, she 
was associated with Suvidha 
Placements  Limited  and 
Universal Test Solutions 

and now works as Chief 
Marketing Officer 

She has completed Masters of 
Business Administration from 
Aligarh Muslim University 

developer and now works as 
Chief Technology Officer 

e Holds a degree in Bachelor of 

Computer Applications and 
Master of Computer 
Applications from the West 

Bengal University of 
Technology. 

currently working as the chief 
business officer 

She has completed Bachelor's 
in Arts from University of 
Calcutta 

Kolkata Cable & Broadband 
Pariseva Limited, Dar Credit 

and Capital Limited 

She holds a degree of 
Bachelor of Commerce from 
University of Calcutta and is 
an associate of the Institute of 
Company Secretaries of India 

Privileged 



...supported by advisory board and non-executive directors 

Maximus Armani - associated with the 

international finance industry 

Maire Caitlin Gallen - associated with the 

global education industry 

Christopher Mark Bustin - associated with 
the global education industry 

David John Caine - associated with the 

global education industry 

‘ Helps in being prepared to take advantage of opportunities in the business and react swiftly to any changes in the key geographies 

Pinky Agarwal 
| Non-Executive 

Director 
and Promoter 

e Associated with Crizac since 2011 and 
has a total 14 years of experience in 
education consultancy sector 

e Bachelor of Commerce (honors) 

Rakesh Kumar 
|\ Agrawal 

Independent Director 

e 11 years of experience in financial 

services 

e Has a sole proprietorship - R Agrawal 

and associates since July 1, 2013 

e Member of the ICAI 

Anuj Saraswat 
| Independent Director 

e Over 10 years of experience in 

secretarial services 

e Currently serving as vice chairman of 

eastern India regional counsel of ICSI 

e Proprietor of A Saraswat & Associates 

since March 2015 

e Masters of commerce in business 
policy and corporate governance; 
holds a diploma for bachelor of law 

Payal Bafna 
| Independent Director 

Over 8 years of experience in 

secretarial services 

Bachelor of commerce with honors 

Passed her bachelor of law and is an 
associate of institute of company 

secretaries of India 



Thank you.
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