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January 31,2011 

The Secretary 
Bombay Stock Exchange Limited 
Dalal Street 
Mumbai 

The Manager - Listing Department 
National Stock Exchange ofIndia Limited 
Exchange Plaza, C-I, Block - G 
Bandra-Kurla Complex 
Bandra (East), Mumbai 400 051. 

Dear Sir, 

~~~2t.fice 
CCllgate Researc/"r (erllTt·,
 

Ivtain Slroo-.
 
Hirar~ni C;,;;tfderu,
 
POWill 
MLlmbai - 400 076. 
Tel, 67095050 
Fax (91 22125105088 
vvww.colgme.co.in 

Scrip Code: 500830 
F;rx: 2272 3 !21 ! 3719 I 2037 ;' 2041 i 206! ! 2039 
KjodAtto_~M!~5, ~;ubram@jiln...LMf-llhushan Mokashj 

Symhol : COLPAL 
Series : EQ 

Fax: 2659&23 7 i 265982381 66418124/15/26i 26598348 
Kind A,tbl : Mr. H&ri / Ms, 1',5. Jagadharini 

Re: Unaudited Financial_Results for th~ quarter_ended DecembeQJ,).O 10, 

Enclosed please find herewith the following: 

1, Unaudited financial results for the quarter ended Decenlber 31, 20 I0; and 

Company's statement on the above financial results. 

Please note that the Board of Directors of the Company at tlleir n1t:eting held today approved 
and took the above financial results on record, 

The Limited Review Report of the Auditors will be Scnt to you shortly, 

Kindly acknowledge receipt 

Thanking you, 

cc: National Securities DepositoI)' Limited 
Central Depository Services (India) Limite,i 

File: Stock l-:xch~n8c I SD 564 

Very truly yours 
(~olgatt;-PJlmolive(India) Limited 

(Fax No 2497635 I 
[Fax No 227 23199 I 

~ 
... - . 

2-197299}J 
22722072J 

k. \J ,j":,~ 11L-.. 
K V Vaidyanathan 

Whole~time Director & 
Company Secretary 



eofgate-Pahnolive {India) Umlted
 
Regi5b!red Office: eotgate Research Centre. Main Street, Hlnmandilni Gardens, PowiII, Humbai 400 (176
 

U"AUOJTED FINANCIAL REStlLTS FOR TliE QUARnR ENDED OECEMBU 31., 2010 

(lb. I.bcs) Quartrt- Q~artv Nine Mcntlls 'fine Mo"1tu; V""r 
Ended Ettded Ended Ended Ended 

Del: 31, 2.010 Deo:: :U, 2~09 Dec 31, :NIID Dec; 31, :wo; Marcn 31, 2<)10 
(lJ naud lted) (Unaudited} (Una IIdtte.n (lkIa~drred) (Audited) 

- Net salet (Em, Excise Dvty) 55,820 4,,),061 163.a19 144,5U 195,2.% 
- OpenotlllG Income 1,844 2.0~ 5,.685 5,3.35 7,2:14 

Tertii RE¥l!f'lue 57,664 51,0'"5 169,-564 149,921 203,520 

• (J~)loe.:rea.se in stud< In Trade ll,T50) (816) (1,6141 {1,O95) (1,143} 
- Raw and Paddno N alerial Cost 18,719 10.154 52,.151) 30,596 61,952 
• Pllra- of GocK:ls 4,630 l1,5tO 11,795 15r875 
- Cost of Goodt Sold :U,!>9; 2D,9~ 63,271 62..251 7],.6l\4 

~~! 

• Employee CAM 5.~ ",062 15,00(, n.697 15,9()]-~tlon, A.moc1iRotioroI l..-.lrn>ent 911 558 2,545 1.697 lr7S7 
- Adwftislng ... sa Ie:s I'r1>nlotioIl 12,059 1,528 2li,891l 21.607 2;,<J42 
.OU-~ 9,465 6.390 26,135 18,919 3D,140 

Total ExJ>er>d)t!Jl'e 49,2.10 39.536 133,847 1 ll,;lll2 157,43Q 

Pro!'it from O~ IIefo<-e Other In<<>no.. and Jnterest 8,394 11,559 35,117 3.3.739 46,09tl 

0theJ- lna>me {Net1 924 744 2.274 2.261 

Prn!II~ln~ 9,].1.8 12.)(}:; 37.99' 36,00II .-s,6lD 

l~fQ>enSe 100 52 :US 11(1 ISO 

Pnlfil fTc"" a nin.Jry ActfvitIet ~ T"" 9,128 12.251 37,705 35.600 ~,430 

"",,,Islon fur TaQtioo (net of prio<- year ~Ii) 2,5()4 611 8,ll54 5,003 6,154 
[11ef<!r _.1 

"""Prut'it.~Tu ~,fj2~ 11,639 J£.B5~_ 30,SS? 42...>2~ 

Paid-up fqw!t't Share C1p~1 1,3,;0 l,3j;O 1,360 1.360 l,36C 
(face nlue: ~ 1 l'<lr sl1ore) 

R~ eJlducjing f\ev;J1uation Reserve 11,251 

B.>slc a~d D~utOO E2millgl __ sllare (Rs.l 4.117 5,59 2.1.2.~ 22.71 31_t~ 

P1Jblk 5~~rello ..tJnl1 
• NlImber of Shareo ~6.1536.4B1 66,~36,.(81 6li,63fi,46:I 6G.6J6,41l1 66,636,48.1 
• ParalIltltQ. 01 hokllr41 49% 49~~ 4!i'% 49% 49% 

P,-ornotelY lind Pro_r Group StIlu1l~okllnu 

(a) Pledoedl Enc~mbved 

• Numw 01 ~ha ..... ND Nil Nil "II Nil 
• Pe!'alntlIg. of ohM"u CII .. '1'0 of the total">ll",~oIdrrtll01' 
promoter and ~ro_li1rou~) Nil "II Nil Nil Nil 

- I'P.rantIIa. of d1laru {IS .. "" l'f the total .hilAI capllal of 
l:t1eCo..-Y1 1411 1411 Nil N~ NM 

(b) Kcn-£n<:umbe""" 
• N~mber of Dares 69,356,336 159.3515,3315 tjll,3!%,3315 69.35i>.336 69,3515,3* 
• Percentage cI .hara (OJ II % of l:t1e total sharelloldlnll of 

pnlmotBr and promot<!r ~pl lll~ :100% 100% 100% lllO"/o 
• I'6Cenbo9B ofsha..... (81 a % of tn. tobll 5!I.re capfull cI 
tI>e ComPlln~) 51% 51% 51% 51% 51% 

2..540 



Notes 

1. Net Sales for t:tIe quarter iIInd nine months ended December 31, 2010 increased bV 14% and 13%, respectively over the same periods of 
the previous year. 

2. Net Profit aftilr Tax ror the qUlrter and nine months ended December 31, 2010 Is RJ!I. 6,624 Lacs and Rs. 28,852, Lacs respectively as 
against Rs. 11,639 Lacs and Rs. 30,.887 Lacs for the similar periods of' the preYlaul year. 

3. The Company declared a second Interim DivJlh!nd or Its. 6,7".64 Lacs (Rs. 5 per share) on December 7, 2010, which was paid 
on December Z4, 2010. The Company had e~lrtler paid a first: Interim Dividend of lis. 13,599.28 Lacs (Rs. 10 per share) on AuguA 2010. 

4. Provision tor taxation for the quarter and nine months ended December 11, 2010 f5 higher as compared to the similar periods 0' the 
previous year due to the lower rate 0' deduction under the provisions ofInoome Tax Ad,. 1961 tor tbe Manufacturing fadlity at Baddi. 

5. In accordance with the requiremet'lts of AcoounttBg Standanl-l1, 5egment ReJlorting, the Company's business segment is 'Personal 
Care' (indlldiBg Oral Care) and hence it hilS no oltler primary reportable segments. 

6.	 Pursuant to the Sdteme of' Ama1gamation, sanctioned by an order dated April 16, 2010 of the Bombay High Court at Goa, Professional 
Ora! Care Products Private Umlted ('POe') has been amalgamated with the Company with effect from April I, ZOO9. Accordingly, 
fig:ures reported tor quarter and nine months ended December 31, 2010 are after COlIsiderhtg the amafgamatton and he1lce are not 
comparabfe with tile figures rePorted for quarter and nine months period ended Deamber 31, 2009. 

7.	 Pursuant to the SdIeme of Amalgamation, sanctioned by ilIn ol1ler dated Allgust II, 2010 of the High COurt of' Judicature at Andhra 
Prac.l~1a" CC Kealtflcare Produd3 Private Umited {'CCH'} has been amalgamated with the Companv with effect from April 1.. 2009. 
Accordingly, ftgUT'6 reported for quarter and nine mond'ls ended December 31, 2010 are after ClOnsidering the amal!Jilmation and hence 
are not comparable with Ole figures reported for quarter illId nine monl1Js ended December 31, 2009. 

B. There are no exceptionlll and extraordinary items. 

9. Previous period! year figures have been redassified to conform with current periodj yea" presentation, where applicable. 

10. Information on Jnvestor complaints pUrsllClnt tD Clause 41 of the Listing Agreement for the quarter ended December 31, 2010 

Nature of comDlilints '" 
Opening 
Ualan-c:e 

ReQ!lved durirtg 
the quarter 

ResoJved during 
tile quarter 

Oosin!1 
Balance 

Kon receipt or dividend warran!s 
I 

INon receipt or share certificates lodged f'OT tnmsrer or 
r"nit",l ns.rturl'inn 

-I . 

3 2 1# 

Iothers 1 1 . , 

'" Exdudes disputed cases and sulJ.-judice matters.
 
# Resolved subsequently.
 

The Statutory Audltors have carried out a Umlted Review of the Anandal results or the quarter ended December 31,2010
 
as per Clause 41 0' the Listing Agreement.
 
The above results "ave been reviewed by the Audit COmmittee and approved by the Board of Directol'l!i at tltelr Meeting held today.
 
The full text of Col!Ji1te releasells available: www.colgllte.co.ln.
 

COl.ATE-P.....OLIIIE "~'O 
Mumbal MUKUl DEORAS 
January 31, 2011 MAPiAGING DIRECTOR 
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.. ' Colgate WorJd of Care 

COMPANY STATEMENT 

SUSTAINED DOUBLE DIGIT VOLUME GROWTH AT 12% 

COLGATE'S 3Q NET SALES UP 14% 

Mumt,ai, January 31, 2011 

4 FINANCIAL HIGHLIGHTS 

3Q 2010-11 : Colgate-Palmolive (India) Limited today reported net safes for the quarter ended 
December 31, 2010 of Rs, 558.2 crore, a 14% increase over tile same quarter of the previous 
year. Reported net profit after tax for the third quarter of the fin ancial year is Rs 66.2 crore with 
an Earnings per Share of Rs. 4.87 for the quarter, despite substantial investnents in brand and 
equity building activities. 

9M 2010-11 : Net sales for the nine months 8i1ded December 31,2010 are Rs. 1,638.8 crare, 
an increase of 13% over the same period of the previous year Net profit after tax for the nine 
months is Rs, 288,5 crare. 

.. DRIVING GROWTH 

During the quarter, the Company achieved a volume growth 0: 12% over the same quarter of 
the previous year ~ed by a strong 13% growth in the toothpaste category, enhanclng its 
leadership position by registering a 53.4% vdlume market shere for Jan-Nov'10 compared to 
52.3% in Jan-Nov'09. The flagship brands "Colgate Dental Cream", "Colgate Sensitive", "Active 
Salt", "Max Freshll and "Colga1e Total" continue to contribue to the strong volume grolAtth. 

In the toothbrush category, the Company has also witnessed a steady volume growth of 24% 
over the same quarter of the previous year. Volume market silare in the toothbrush category 
has increased from 39.7% (Jan-Nov 09) to 40.9% (Jan~Nov1(1). The volume market share in 
the toothpowder category at 47.3% (Jan-Nov 10) is slightly IOW(lr than a year ago. 

The Company continues its grow1h momentum in the emer!;: ing mouthwa~h category. Plax 
mouthwash has increased its volume market share from 6.6% (Jan-Nov 09) to 17.3% (Jan-Nov 
10). 

During the current quarter, the Company continued to invest n its brand and equity bUilding 
activities with advertising and sales promotion expenditure at Rs. 120.6 Clore as against Rs. 
75.3 crore for the same period of the previous year. This adc itional investment coupled with 
the lower deduction under the Income Tax Act on the profits of the Baddi Manufacturing 
facility, has resulted in lower Net profit after tax and Earnings pur share for the quarter, 

MUkUI Deoras, Managing Director commented: "The Companjs continued investment in the 
brand and equity building activities has atrengttlened its leadelship in the Ora! Care category, 
resulting in a consistent double digit volume gro\lVth oller tIle last efeven Quarier$. In an 
inflationary environment. every effort is being taken to ac!lieve cost effectiveness while 



ensuring that the Company remains cornpetitive in the market place through judicious pricing 
actions." 

.. FUNDING GROWTH 

The Company's continuing efforts and focussed programs to enhance. efficiencies and reduce 
costs continue to yield strong, positive resulis and the operCiting margins continue to show 
strong growth and fund investments in buildihg and strengthening brand eqUity and the 
business. 

~ GUINNESS WORLD RECORDS 

Colgate in associa~on with the Indian Dental Association (ID,\) acrlieved a Guinness World 
Record™ by providing dental c~leck·ups to 66,322 children on a single day across multiple 
locations involving 33 schools in five cities across India. The Company also aChieved a 
Guinness World Record™ wherein arol.md 1,011 school childmn rinsed simu!taneously with a 
mouthwash. 

With this record, the Company achieved a hat trick of record~, in the oral care category that 
started of in 2007 with the 'Colgate Brush-up Chailenge' where 1.77,003 students from 386 
schools in 22 cities across the country, in one day and at one time, brushed their teeth for one 
minute. 

4. ABOUT COLGA Tf3.PALMOLIVE 

Colgate-Palmolive (India) Limited is lnelia's leading provider 0" scientifically proven oral care 
products with multiple benefits at various price points. ThB range includes toothpastes, 
toothpowder, toothbrushes and Mouthwash under the "Colgate" brand, as well as a specialised 
range of dental therapies under the banner of Colgate Oral Pharmac.euticals. These have 
become an essential part of daily oral hygiene and thera~eutic oral care in India. The 
Company also provides a range of personal care products under the "Palmolive" brand name. 

Colgate has been ranked India's #1 Most Trusted Brand ac 'oss all all categories for four 
consecutive years from 2003 to 2007 by Brand Equity's Most Trusted Brand Survey. It is the 
only brand to be in the top three for the last 10 years from 2001-2010. Prior to this. Colgate 
was also rated as the #1 brand by the A&M - MODE Annual Sllrvey for India's Top Brands for 
eight out of nine years during 1he period 1992 to 2001 , 

For more information about Colgate's business, visit the Comp<tny's website on the internet at 
ww..v,colgate.co,in 
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