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Dear Sir,

Re: Unaudited Financial Results for the guarter ended December 31, 2010,

Enclosed please find herewith the following :

1. Unaudited financial results for the quarter ended December 31, 2010; and
2 Company’s statement on the above financial results.
Please note that the Board of Directors ¢f the Company at their meeting held today approved
and took the above financial results on record.
The Limited Review Report of the Auditors will be sent to you shortly.
Kindly acknowledge receipt.
Thanking you, Very truly yours
Colgate-Palmolive (India) Limited
k~ VoV 1 A

K V Vaidyanathan
-g}, Whole-time Director &
o Company Secretary

cc: National Securities Depository Limited [Fax No. 24976351 24972993
Central Depository Services (India) Limited [Fax No. 22723189/ 22722072]
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Cofgate-Palmolive {India) Limited

Registered Office : Colgate Research Centre, Main Street, Hiranandani Gardens, Powai, Mumbai 400 076

UNAUDITED FINANCIAL RESULTS FOR THE QUARTER ENDED DECEMBER 31, 2010

Net Sales (Exd. Excise Duly)
QOperating Incame

Totzl Revenuve

(Increase) ! Decrease in Stock [n Trade
Raw and Packing Material Cost

Purchase of Goods

Cost of Goods Sold

Employee Cost

- Depreclation! Amortisation/ [mpadrment
~ Advertising & Sales Promotion

- Other Expendihve

Tota) Expendiure

Profit frorm Qperations Before Other Tocome snd Intarest

Cther Income {Net}

Profit Before [nterest

Imerest Expense

Profit fram Ordinary Activitles Before Tax

Provision for Taamation (net of prior year reversais)
TRefer Note 41

Ket Profit aRer Tax

Peid-up Equity Share Caphal
[Face vale: Rupee 1 per share)

Reserves exduding Revaluation Reserve

Basic and Diliked Earmings per share {R<.)

Public Sharehokiing

Number of Shares
Parcentage of holding

Promoters and Promoter Group Sharehokling
{a) Pledgad/ Encumbered

- Number of shares

- Percentage of shares (as 8 % of the total shareholding of
promater and gromober groun)

- Percentage of shares {25 a 30 of the total share capltal of
the Company)

{b) Mon-Encumbered

- Number of shares
- Parcentaga of shares (as a % of the tota! sharehokdeing of

promotar and promotes aroup)
- Parcaningea of skares (a1 2 % of the tokel share caphal of
tha Company)

Quarter Quarter Rine Months Mine Months Year
Ended Ended Ended Ended Endad
Dex 31, 1010 Dec 31, 2009 Dec 31, 2010 Dec 31, 2005 March 31, 2010
(Unacdited) {Unaudited} {Unaudibed) {Unaudited) (Audited)
55,820 49,061 163879 144,536 196,245
1,844 2.034 54685 5,335 7,274
57,664 51,085 163 564 149,921 203,520
{1,754) (816} {1,684} {1,095) (1,143}
18,718 10,254 52,160 30,596 a2,952
4,630 11,560 12,755 32,751 15 875
21,595 20,958 63,271 62,252 77664
5.23% 2,062 15,006 11,697 15907
231 558 2,545 1,697 K Pras
12,055 7,528 26,890 21,607 25942
9,455 6,350 26,135 18,929 30,140
49,2720 39,536 133847 116,182 157 43¢
8,394 11,559 35787 33,738 45,050
524 744 2,274 2,261 2.548
9,318 113035 37.99 36,007 48,630
120 52 285 110 ase
2128 11,251 37,7086 35.89C 45 48D
2,504 612 8,854 5003 6,154
6,824 11,639 18,B52 0,827 42,326
1,350 1360 1,360 1,360 1,360
31,25%
4,87 8.56 21.27 2.7t 31.17
66,636,481 66,636,481 66,635,382 66,635,481 66,636,482
49% 4907 499% 459%% 495
Ni L U] Kii Wil Ni!
i it Nil NI Niii
1] R il NP NR
69,356,336 69,356,336 69,356,336 69.356,336 69,355,336
100% 100% 100% 100%% 100%4
51% 51i% 51% 51% 51%%



Notes

1. Net Sales far the quarter and nine months ended December 31, 2010 increased by 14% and 13%, respectively over the same periads of
the previous year.

2. Net Profit after Tax for the quarter and nine manths ended December 3%, 2010 Is Rs. 6,624 Lacs and Rs. 18,852, Lacs respectively as
against Rs. 11,639 Lacs and Rs. 30,887 Lacs for the similar periods of the previous year.

3. The Company declared a Second Interim Dividend of Rs. 6,799.64 Lacs (Rs. 5 per share} on December 7, 2010, which was paid
an December 24, 2010. The Company had earller paid a First Intersm Dividend of Rs. 13,599.28 Lacs {Rs. 10 per share) on August 2010.

4. Provision for taxation for the quarter and nine months ended December 31, 2010 is higher as compared to the similar pericds of the
previous year due to the lower rate of deduction under the provisions of Income Tax Ack, 1961 for the Manufacturing fadlity at Baddi.

5. In accardance with the requirements of Accounting Standard -17, Segment Reporting, the Company's business segment is 'Personal
Care’ (indwding Oral Care) and hence it has no other primary reportable segments.

6. Pursuant to the Scheme of Amalgamation, sanctioned by an order dated April 16, 2010 of the Bambay High Court at Goa, Professional
©ral Care Producks Private Limited ('POC') has been amalgamated with the Company with effect from April 1, 2009. Accordingly,
figures reported for quarter and nine months ended December 31, 2010 are after considering the amatgamation and hence are not
comparable with the figures reported for guarter and nine months period ended December 31, 2009,

7. Pursuant to the Scheme of Amalgamation, sanctioned by an order dated Awrgust 11, 2014 of the High Court of Judicature at Andhra
Pradesh, CC Healthcare Products Private Limibted {"CCH') has been amalgamated with the Company with effect from April 1, 2009,
Accordingly, figures reparted for quarter and nine months ended December 31, 2010 are after cansidering the amalgamation and hence
are not comparable with the figures reported for quarter and nine months ended December 31, 2009,

B. There are no exceptional and extraordinary items,
S$. Previous period/ year figures have been redassified to conform with current periokd/ year presentation, where applicable.
10. Information on investor complaints pursuant to Clause 41 of the Listing Agreement for the quarter ended December 31, 2010

Opening Recelved during Resolved during Closing
Kature of complaints * Balance the quarter the quarter Balance
Non receipt of dividend warrants - 3 2 1#
Non recelpt of share certificates ladged for transfer or
rapil'nl woditrHion - «- =
Others - 1 1 .

* exddudes disputed cases and sub-judice matters.
# Resolved subsequently.

The Statutory Auditors have camried out a3 Limited Review of the Finandal resuits of the quarter ended December 31, 2010

as per Clausa 41 of the Listing Agreement.

The above results have been reviewed by the Audit Cammittee and approved by the Board of Directors at their Meeting held today.
The full text of Colgate releases is available: www.colgate.co.in.

COLGATE-PALMOLIVE (I LIMITED

Mumbal MUKUL DEORAS
January 31, 2011 MAKAGING DIRECTOR



COMPANY STATEMENT

SUSTAINED DOUBLE DIGIT VOLUME GROWTH AT 12%
COLGATE'S 3Q NET SALES UP 14%

Mumt ai, January 31, 2011
< FINANCIAL HIGHLIGHTS

3Q 2010-11 : Colgate-Palmolive (India) Limited today reported net sales for the quarter ended
December 31, 2010 of Rs. §58.2 crore, a 14% increase over thie same quarter of the previous
year. Reported net profit after tax for the third quarter of the financial year is Rs 66.2 crore with
an Earnings per Share of Rs. 4.87 for the quarter, despite substantial investments in brand and
equity building activities.

9M 2010-11 : Net sales for the nine months ended December 31, 2010 are Rs. 1,638.8 crore,
an increase of 13% over the same period of the previous year Net profit after tax for the nine
months is Rs. 288.5 crore.

4 DRIVING GROWTH

During the quarter, the Company achieved a volume growth o’ 12% over the same quarter of
the previous year led by a strong 13% growth in the toottipaste category, enhancing its
leadership posttion by registering a 53.4% volume market shére for Jan-Nov'10 compared to
52.3% in Jan-Nov'09. The flagship brands “Colgate Dental Cream”, “Colgate Sensitive”, “Active
Salt’, “Max Fresh" and “Colgate Total” continue to contribute to the strong volume growth.

in the toothbrush categary, the Company has also witnessed a steady volume growth of 24%
over the same quarter of the previous year. Volume market share in the toothbrush category
has increased from 39.7% (Jan-Nav 03) o 40 9% (Jan-Nov1{}). The voiume market share in
the toothpowder category at 47.3% (Jan-Nov 10) is slightly lower than a year ago.

The Company continues its growth momentum in the emeicing mouthwash category. Plax
mouthwash has ingreasad its volume market share from 6.6% (Jdan-Nov 09) to 17.3% (Jan-Nov
10). ;

During the current guanier, the Company continued to invest n its brand and equity building
activities with advertising and sales promotion expenditure at Rs. 120.6 crore as against Rs.
75.3 crere for the same period of the previous year. This adciticnal investment coupled with
the lower deduction under the Insome Tax Act on the profits of the Baddi Manufacturing
facility, has resulted in lower Net profit after tax and Earnings per share for the guarter.

Mukul Deoras, Managing Director commeantad: “The Company/'s centinued investment in the
brand and equity building activities has strengthened its leadeiship in the Qral Care category,
resulting in a consistent double digit vaolume growth over the last eleven quartars. In an
inflationary environment, every effort is being taken to achiave cost effectiveness while



ensuring that the Company remains cormpetitve in the market place through judicious pricing
actions.”

FUNDING GROWTH

The Company's continuing efforts and focussed programs to enhance efficiencies and reduce
costs contintie to yield strong, positive results and the opereting marging continue to show
strong growth and fund investments in buildihg and strengthening brand equity and the
business.

GUINNESS WORLD RECORDS

Colgate in association with the Indian Dental Asscciation (IDA) achieved a Guinness World
Record™ by providing dental check-ups {o 66,322 children on a single day across multiple
focations invelving 33 schools in five cities across India. The Company also achieved a
Guinness World Record™ wherein around 1,011 school children rinsed simultaneously with a
mouthwash.

With this record, the Company achieved a hat trick of records. in the oral care category that
started of in 2007 with the ‘Colgate Brush-up Chailenge' where 1,77,003 students from 386
schools in 22 cities across the country, in one day and at one time, brushed their teeth for one
minute.

ABOUT COLGATE-PALMOLIVE

Colgate-Palmolive (India) Limited is India's leading provider ¢’ scientifically proven oral care
products with multiple benefits at various price points. The range includes toothpastes,
toothpowder, toothbrushes and Mouthwash under the “Colgate” brand, as well as a specialised
range of dental therapies under the banner of Colgate Oral Phamaceuticals, These have
become an essential part of daily oral hygiene and therapeutic oral care in India. The
Company also provides a range of personal care products under the “Palmolive” brand name.

Colgate has been ranked India’'s #1 Most Trusted Brand ac-oss all all categories for four
consecutive years from 2003 to 2007 by Brand Equity's Most Trusted Brand Survey. It is the
only brand to be in the top thres for the last 10 years from 2001-2010. Prior to this, Colgate
was also rated as the #1 brand by the A&M - MODE Annual Survey for India’s Top Brands for
eight out of nine years during the period 1992 to 2001.

For more information about Colgate’s business, visit the Company’s website on the intemet at
www.colgate.co.in

# i



