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BUSINESS RESPONSIBILITY AND 
SUSTAINABILITY REPORT

Annexure-VI

Message from the Executive Director 

I am pleased to present the Business Responsibility and 

During the year, Cigniti remained committed to 

Healthcare, and Sustainability. These programs, 

transparency and accountability.

Cigniti also advanced its diversity and inclusion 
agenda, achieving a female-to-male ratio of 33% 
and strengthening representation in leadership roles. 

contributed to enhanced retention and engagement 
during the period.

legacy of purpose-driven initiatives and organizational 
values. I extend my appreciation to clients, employees, 
partners, and stakeholders for their continued support.

Best Regards,

Pankaj Khanna
Executive Director
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SECTION A: GENERAL DISCLOSURES

I. Details of the listed entity 

1.

2.

3. Year of Incorporation 1998

4. Registered Office Address Plot no. 13, Udyog Vihar, Phase- IV, Sector 18, Gurugram, 
Palam Road, Gurgaon- 122015, Haryana, India.

5. Corporate Address 7th Floor, Vega Block, “The V”

Hyderabad – 500 081.

6. E-mail id ct_company.secretary@coforge.com

7. Telephone +91 (040) 40382255

8. Website

9. 2024-25

10.
listed 

11. Paid up Capital (INR)

12. Name and contact details (telephone, email 

case of any queries on the BRSR report

Name Mr. Sairam Vedam

Designation Chief Marketing Officer (CMO)

Telephone number +91 (040) 40382255

E-mail id sairamprabhu.vedam@coforge.com

13. Reporting boundary - Are the disclosures under 
this report made on a standalone basis (i.e. only 
for the entity) or on a consolidated basis (i.e. for 

of its consolidated financial statements, taken 
together)

The disclosures under this report have been made on 
standalone basis. 

14. Name of assurance provider Not Applicable

15. Type of assurance obtained Not Applicable

II. Products / Services 

16. Details of business activities (accounting for 90% of the Turnover): 

S. 
No.

Description of 
Main Activity

Description of Business Activity % of Turnover 
of the entity

1. Digital IT Services We offer end-to-end Digital Assurance and Digital Engineering 
services to global enterprises across verticals

100%

17. Products/Services sold by the entity (accounting for 90% of the entity’s Turnover): 

S. 
No.

Product/Service NIC Code % of total Turnover 
contributed

1. Technical Testing and Analysis 71200 100%
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III.  Operations 

Location Number of plants Number of offices Total

National 0 2 2

International 0 12 12

19.  Markets served by the entity: 

a. Number of locations 

Locations Number 

National (No. of States) 5

International (No. of Countries) 24

b. What is the contribution of exports as a percentage of the total turnover of the entity? 

Exports contribute 96% of the total turnover of the entity on a standalone basis.

c. A brief on types of customers 

Headquartered in Hyderabad, India, Cigniti’s 4300+ employees help Fortune 500 and Global 2000 
enterprises across 24 countries accelerate their digital transformation journey across various stages 
of digital adoption and help them achieve market leadership by providing transformation services 

IV. Employees 

20.  Details as of the end of the Financial Year: 

S. No. Particulars Total Male Female

(A) No. (B) % (B / A) No. (C) % (C / A)

EMPLOYEES

1.  Permanent (D) 3444 2297 67% 1147 33%

2.  Other than Permanent (E) 55 41 75% 14 25%

3.  Total employees 3499 2338 67% 1161 33%

(D + E)

WORKERS*

4.  Permanent (F) - - - - -

5.  Other   than - - - - -

Permanent (G) 

6.  Total employees - - - - -

(F + G)
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S. 
No. 

Particulars Total  
(A) 

Male Female

No. (B) % (B / A) No. (C) % (C / A) 

EMPLOYEES

1. Permanent (D) 1 1 100% 0 -

2. Other than Permanent (E) 0 0 - 0 -

3. Total employees (D + E) 1 1 100% 0 -

Total (A) No. and percentage of 
Females

No. (B) % (B / A)

Board of Directors 6 1 17%

Key Management Personnel 2 1 50%

FY 2024-25 FY 2023-24 FY 2022-23

Male Female Total Male Female Total Male Female Total 

Permanent 
Employees 

19% 21% 19.64% 10..8% 13.2% 11.7% 29.9% 26.1% 28.7%

V. Holding, Subsidiary, and Associate Companies (including joint ventures) 

23. (a) Names of holding/subsidiary / associate companies / joint ventures 

S.  
No. 

Name of the holding/subsidiary / associate 
companies / joint ventures (A) 

Indicate 
whether 
holding / 

Subsidiary/ 
Associate 

/ Joint 
Venture 

% of 
shares 
held by 

listed 
entity 

Does the entity 
indicated at column 

A, participate 
in the Business 
Responsibility 

initiatives of the 
listed entity? 

(Yes/No) 

1. Cigniti Technologies Inc., USA Subsidiary 100% No
2. Cigniti Technologies Canada Inc., Canada Subsidiary 100% No
3. Subsidiary 100% No
4. Subsidiary 100% No
5. Subsidiary 100% No
6. Subsidiary 100% No
7. Subsidiary 100% No
8. Subsidiary 100% No
9. Subsidiary 100% No
10. Subsidiary 100% No

VI. CSR Details 

24. (i) Whether CSR is applicable as per section 135 of Companies Act, 2013: (Yes/No) YES
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VII. Transparency and Disclosures Compliances 

25. Complaints/Grievances on any of the principles (Principles 1 to 9) under the National Guidelines on 
Responsible Business Conduct: 

Stakeholder 
group from 
whom 
complaint is 
received

Grievance 
Redressal 

Mechanism 
in Place (Yes/

No) (If yes, 
then provide 
web-link for 

grievance 
redress policy)

FY 2024-25 FY 2023-24

Number of 
complaints 
filed during 

the year

Number of 
complaints 

pending 
resolution 
at close of 

the year

Remarks Number of 
complaints 
filed during 

the year

Number of 
complaints 

pending 
resolution 
at close of 

the year

Remarks

Communities Y* - - - - - -

Investors  
(other than 
shareholder) 

Y** - - - - - -

Shareholders Y** - - - - - -

Employees and Y*** - - - - - -

Customers Y**** - - - - - -

Value Chain  
Partners 

Y* - - - - - -

 *No complaints have been received from communities and value chain partners during FY 2023-24 and FY 2024-25. 
Complaints / Grievances from Value Chain Partners are addressed by relevant Departments on a case-to-case basis. 

 **The Company has appointed Registrar and Share Transfer Agent (RTA) to look into the grievances/complaints of the 

shareholders can send their grievances/complaints. 

 **** The mechanism for customers grievance redressal is provided in Principle 9, point No. 1

 Please indicate material responsible business conduct and sustainability issues pertaining to 
environmental and social matters that present a risk or an opportunity to your business, rationale for 

S. 
No. 

Material 
identified 

issue Indicate 
whether 

risk or 
opportunity 

(R/O) 

Rationale for identifying the 
risk / opportunity 

In case of risk, 
approach to adapt or 

mitigate 

Financial 
implications of the 
risk or opportunity 
(Indicate positive 

or negative 
implications) 

1. Training & Skill 
Development of 
employees

O
Team organizes several 
technical and personality 
development training for 
employees to upskill and make 
them ready for any challenge 
they face. We also collaborate 

train our employees on the 
latest tools and technology.

Not Applicable +ve
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S. 
No. 

Material 
identified 

issue Indicate 
whether 

risk or 
opportunity 

(R/O) 

Rationale for identifying the 
risk / opportunity 

In case of risk, 
approach to adapt or 

mitigate 

Financial 
implications of the 
risk or opportunity 
(Indicate positive 

or negative 
implications) 

2. Customer 
Satisfaction and 
Retention:

O Satisfied customers tend to 
demonstrate a proclivity for 

for Cigniti products and 

in sales and nurturing a 
favorable brand image

Not Applicable +ve

3. Technological 
Advancements 
and Innovation:

O Identifying and capitalizing on 
technological advancements 
and fostering innovation can 
give Cigniti a competitive 
edge, leading to the 
development of cutting-
edge products and services, 
increased market share, 
and improved customer 
satisfaction.

Not Applicable +ve

2. Environmental 
Sustainability

Risk With Global Warming 
happening environmental 
sustainability has become 
very important for all 
businesses. 

applicable legal 
requirements 

environmental aspects. 
The company prevents 

pollution, reduces 

the consumption 
of resources. We 

educate, train and 
motivate employees 
to carry out tasks in 
an environmentally 
responsible manner 

and encourage 
environmental 

protection among 
suppliers.

-ve

52 From Pioneers to Powerhouses



SECTION B: MANAGEMENT AND PROCESS DISCLOSURES 
This section is aimed at helping businesses demonstrate the structures, policies, and processes put in place 

Conduct (NGRBC):

Principle P1: 
Transparency & Accountability 
 Code of Business Conduct and 

Ethics 
 Code of Conduct for Senior 

Management
 Vigil Mechanism
 Code of Conduct for Prevention 

of Insider Trading & Fair 
Disclosure

Principle P2:
Product Responsibility
 Environmental Social and 

Governance (ESG) Policy

Principle P3:
Employee Development
 Code of Business Conduct & 

Ethics Policy
 Health & Safety Policy

Principle P4:
Stakeholder Engagement
 Corporate Social Responsibility 

Policy 

Principle P5: 
Human Rights
 Code of Business Conduct & 

Ethics Policy
 Sexual Harassment Policy 
 Modern Slavery Statement

Principle P6:
Environment Principle
 Environmental Social and 

Governance (ESG) Policy
 Carbon Reduction Plan

Principle P7:
Policy Advocacy 
 Code of Business Conduct & 

Ethics Policy

Principle P8:

 Corporate Social Responsibility 
Policy 

Principle P9:
Customer Value
 Code of Business Conduct & 

Ethics Policy
 Data Privacy policy
 Information Policy

Disclosure Questions P 
1 

P 
2 

P 
3 

P 
4 

P 
5 

P 
6 

P 
7 

P 
8 

P 
9 

Policy and management processes

1. a.  Whether your entity’s policy/policies cover each 
principle and its core elements of the NGRBCs. 
(Yes/No) 

Y Y Y Y Y Y Y Y Y

b. Has the policy been approved by the Board? (Yes/
No) 

Y Y Y Y Y Y Y Y Y

2. Whether the entity has translated the policy into 
procedures. (Yes / No) 

Y Y Y Y Y Y Y Y Y

3. Do the enlisted policies extend to your value chain 
partners? (Yes/No) 

N N N N N N N N N

4. Name of the national and international codes/

Trustea) standards (e.g. SA 8000, OHSAS, ISO, BIS) 
adopted by your entity and mapped to each principle. 

Policies have been formulated and implemented 
by National Guidelines on Responsible Business 
Conduct, requirements of the Companies Act, 2013, 

9001:2015, ISO 27000:2013, AS9100D, ISO 13485:2003, ISO 

Not Applicable
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in case the same are not met.

Not Applicable

Governance, leadership, and oversight

7. Statement by director responsible for the business responsibility report, highlighting ESG related challenges, 

Message is at the beginning of the report

8. Details of the highest authority responsible for 
implementation and oversight of the Business 
Responsibility policy (ies). 

Mr. Pankaj Khanna, (Executive Director)

Board/ Director responsible for decision making on 
sustainability related issues? (Yes / No). If yes, provide 
details. 

Implementation and oversight of the Business 
Responsibility Policies and the decision-making on 
sustainability-related issues are the responsibility of 
the Board of Directors.

Subject for Review Indicate whether review was 
undertaken by Director / Committee 
of the Board/ Any other Committee 

Frequency (Annually/ Half yearly/ 
Quarterly/ Any other – please specify) 

P 
1 

P 
2 

P 
3 

P 
4 

P 
5 

P 
6 

P 
7 

P 
8 

P 
9 

P 
1 

P 
2 

P 
3 

P 
4 

P 
5 

P 
6 

P 
7 

P 
8 

P 
9 

Performance against 

up action 
performance against the above 
policies. 

requirements of relevance 
to the principles, and, 
rectification of any non-
compliances.

requirements of relevance to the 
principles has been carried out by the 
relevant committees of the Board.

agency? (Yes/No). If yes, provide name of the agency.

Questions P 
1 

P 
2 

P 
3 

P 
4 

P 
5 

P 
6 

P 
7 

P 
8 

P 
9 

The entity does not consider the Principles material to its 
business (Yes/No) 

-----------Not Applicable, as all Principles are 
covered by one or more policies--------

formulate and implement the policies on specified 
principles (Yes/No) 

The entity does not have the financial or/human and 
technical resources available for the task (Yes/No) 

It is planned to be done in the next financial year (Yes/No) 

Any other reason (please specify) 
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SECTION C: PRINCIPLE WISE PERFORMANCE DISCLOSURE

categories. While the essential indicators are required to be disclosed by all mandated entities submitting this 
report, the leading indicators may be voluntarily shared by organizations aiming to advance to a higher level of 
social, environmental, and ethical responsibility.

PRINCIPLE 1 Businesses should conduct and govern themselves with integrity, and in a manner that is Ethical, 
Transparent and Accountable. 

Essential Indicators

1. 
year:

Segment Total number 
of training and 

awareness 
programmes held

Topics/principles covered 
under the training and its 

impact

%age of persons in 
respective category 

covered by the 
awareness programmes

Board of Directors  1 All Principles  100%
Key Managerial Personnel 1 All Principles 100%
Employees other than BoD 
and KMPs

12 Employees have been 
given training on Principle 

1 and other Principle 
as applicable to their 

respective functional area

100%

Workers - - -

 The employees of the company undergo various training programs on various topics. Board and KMPs 
are apprised about the changing requirements from time to time in the Board meeting and Management 

during FY 2024-25. 

NGRBC 
Principle

Monetary

Name of the 
regulatory/ 

enforcement 
agencies/ judicial 

institutions

Amount  
(In INR)

Brief of the Case Has an appeal 
been preferred? 

(Yes/No)

Penalty/ Fine
National Stock 

Exchange of India 

11,800/- Fine imposed under Regulation 

SEBI/HO/CFD/PoD2/CIR/P/2023/120 

compliance of Regulation 23(9) of 

No

Penalty/ Fine
National Stock 

Exchange of India 

6,46,640/- Fine imposed under Regulation 

HO/CFD/ CMD/CIR/P/2020/12 

noncompliance of Regulation 19 of 

No

Settlement Nil
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NGRBC 
Principle

Monetary

Name of the 
regulatory/ 

enforcement 
agencies/ judicial 

institutions

Amount  
(In INR)

Brief of the Case Has an appeal 
been preferred? 

(Yes/No)

Compounding 
fee

RBI 13,82,592/ Compounding proceedings for 
contravention of the provisions of 

Paragraph 9(1)(B), Paragraph 8 and 
Paragraph 9(2) of schedule 1 to 

Notification 20, Regulation 13.1(3) of 
Notification 20R and Regulation 4(1) 
of Notification 395 by Reserve Bank 

of India under FEMA 1999

No

Compounding 
fee

Income Tax 
Department

2,60,24,835 Compounding of offence under 
276B of Income Tax Act, 1961

No

National Stock 
Exchange of India 

2,83,200/- Fine imposed under Regulation 

No. SEBI/HO/CFD/PoD2/CIR/P/0155 

compliance of Regulation 31A of 

No appeal is 

application has 
been filed and 

NSE has accepted 
to refund the fine 

amount.

NGRBC 
Principle

Non-Monetary

Name of the 
regulatory/ 

enforcement 
agencies/ judicial 

institutions

Amount  
(In INR)

Brief of the Case Has an appeal 
been preferred? 

(Yes/No)

Imprisonment Nil

monetary or non-monetary action has been appealed. 

Case Details Name of the regulatory/enforcement agencies/judicial 
institutions

Not applicable as no appeal has been made 
by the company

4. Does the entity have an anti-corruption or anti-bribery policy? If yes, provide details in brief and if available, 

 Cigniti’s Code of Business Conduct and Ethics policy provides detailed guidance on the business ethics, values, 
policies, and procedures to prevent bribery in all the activities and business dealings of Cigniti Technologies 

cigniti.com/policies/.

enforcement agency for the charges of bribery/ corruption: 

against any of the Directors / KMPs/ Employees.
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paid by the company.

8. Number of days of accounts payables ((Accounts payable *365 / cost of goods/ service procured) in the 

FY 2024 - 25 FY 2023 - 24

Number of days of accounts payables 23.65 19.82

9. Open-ness of business

Parameter Metrics FY 2024-25 FY 2023-24
Concentrations 
of Purchases*

a. Purchases from trading houses as % of total purchases NA NA

from
NA NA

c. Purchases from top 10 trading houses as % of total 
purchases from trading houses

NA NA

Concentration 
of sales

a. Sales to dealers / distributors as % of total sales Nil Nil

made
Nil Nil

c. Sales to top 10 dealers / distributors as % of total sales 
to dealers / distributors

Nil Nil

Share of RPTs in
Purchases)

5.62% Nil

b. Sales (Sales to related parties / Total Sales) 71.53% 89.05%

parties / Total loans & advances)
100% 100%

d. Investments (Investments in related parties / Total 
Investments made)

40.99% 29.04%

Leadership Indicators

Total number of 
awareness program 
Held

Topics/Principles covered 
under the training

% of value chain partners covered (by value of 
business done with such partners) under the 

awareness programs

and adhered to. 

Board? (Yes/No).

If “Yes”, provide details of the same.

 Yes, the Company’s Code of Conduct highlights the standards of our business ethics and practices to be 
adhered by the Directors and employees of the Company. Also, the Directors of the Company discloses 

they are concerned or interested.
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PRINCIPLE 2 Businesses should provide goods and services in a manner that is sustainable and safe

Essential Indicators

environmental and social impacts of product and processes to total R&D and capex investments made by 
the entity, respectively. 

Current Financial  
Year 2024-25

Previous Financial  
Year 2023-24

Details of improvements in 
environmental and social impacts

R & D
Not Applicable

Capex

aspects. 

2. a. Does the entity have procedures in place for sustainable sourcing? (Yes/No) 

operations. 

Not Applicable

3. Describe the processes in place to safely reclaim your products for reusing, recycling, and disposing at the 

Not applicable given the nature of the business of the company

Control Boards? If not, provide steps taken to address the same. 

Extended Producer Responsibility (EPR) does not apply to the entity’s activities.

Leadership Indicators

NIC Code Name of 
communicated product/ 

domain (Yes/ service

% of Total  
Turnover 

contributed 

Boundary for which the 
Life cycle perspective/ 

assessment conducted

Whether conducted by 
independent external 

agency (Yes/No)

Results in 
public No

Not applicable to Cigniti business operations.

2

Name of Product/ Service Action Taken Description of the risk/concern 
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3. Percentage of recycled or reused input material to total material (by value) used in production  
(for manufacturing industry) or providing services (for service industry).

Development Centers. Therefore, being in service sector, the question is not applicable.

Indicate input material Recycled or re-used input material to total material

Not applicable.

4. Of the products and packaging reclaimed at end of life of products, amount (in metric tonnes) reused, 
recycled, and safely disposed, as per the following format:

FY24 FY25

Recycled Safely Disposed Re-Used Recycled Safely Re-Used Disposed 

Plastics (including packaging)

 
being an IT Service company.

E-Waste

Hazardous Waste

Other Waste

5. Reclaimed products and their packaging materials (as percentage of products sold) for each product 
category

Indicate Product Category sold Reclaimed products and their packaging materials as % total 
products in respective category

Not applicable to Cigniti, being an IT Service company.

PRINCIPLE 3 Businesses should respect and promote the well-being of all employees, including those in their 
value chains 

Essential Indicators

Category % of employees covered by

Total 
(A)

Health 
insurance

Accident 
insurance

Maternity 
benefits

Paternity

Benefits

Day Care 
facilities

Number 
(B)

%  
(B / A)

Number 
(C)

%  
(C /A)

Number 
(D)

%  
(D /A)

Number 
(E)

%  
(E / A)

Number 
(F)

%  
(F /A)

Permanent employees

Male 2297 2297 100% 2297 100% NA NA 2297 100% - -

Female 1147 1147 100% 1147 100% 1147 100% NA NA - -

Total 3444 3444 100% 3444 100% 1147 100% 2297 100% - -

Other than Permanent employees

Male 41 - - - - - - - - - -

Female 14 - - - - - - - - - -

Total 55 - - - - - - - - - -
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Topics Covered:

Themes:

Topics Included:

FY 2024-25 FY 2023-24

1.5% 1.5%

Benefits FY 2024-25 FY 2023-24
No. of 

employees 
covered as 
a % of total 
employees

No. of 
workers 

covered as 
a % of total 

workers

Deducted 
and 

deposited 
with the 

authority 
(Y/N/N.A.)

No. of 
employees 
covered as 
a % of total 
Employees

No. of 
workers 

covered as 
a % of total 

workers

Deducted 
and 

deposited 
with the 

authority 
(Y/N/N.A.)

PF 100% NA Y 100% NA Y
Gratuity 100% NA NA 100% NA NA
ESI Not Applicable
Other – Medical Insurance 100% NA Y 100% NA Y
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the entity in this regard. 

policies of the company are accessible at . 

Permanent Employees

Gender Return to work rate Retention rate

Male 82% 27%

Female 73% 28%

Total 77% 27%

Yes/No (If Yes, then give details of the mechanism in brief) 

Permanent Workers The grievance redressal mechanism is available in the Code of Business 
Conduct & Ethics Policy.

policies or any complaint using the email id- reach2resolve@cigniti.com 

When a concern is raised, the identity and the information provided 

We do not tolerate and take appropriate action against violations of 

company. All reports are taken seriously and are investigated in depth.

Other than Permanent Workers 

Permanent Employees 

Other than Permanent Employees 

Cigniti does not have any employee association recognized by management.

Category FY 2024-25 FY 2023-24

Total 
(A)

On Health 
and safety 
measures

On Skill 
upgradation

Total (D) On Health and safety 
measures

On Skill 
upgradation

No. 
(B)

%  
(B / A)

No. 
(C)

%  
(C / A)

No. (E) % (E / D) No. (F) % (F / D)

Employees 

Male 2297 145 6% 2297 100% 2184 158 7% 2184 100%

Female 1147 106 9% 1147 100% 1134 98 9% 1134 100%

Total 3444 251 7% 3444 100% 3318 256 8% 3318 100%
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Category FY 2024-25 FY 2023-24

Total 
Employees

Total 
Performance 
Review done

% Total 
Employees

Total 
Performance 
Review done

%

Male 2297 2166 94% 2184 1939 89%

Female 1147 1099 96% 1134 992 87%

Total 3444 3265 95% 3318 2931 88%

10. Health and safety management system: 

a.  Whether an occupational health and safety management system has been implemented by the entity? 
(Yes/ No). If yes, the coverage such system? 

 Yes, the health and safety management systems cover all employees and visitors. The Company has 

arranged by the BMS team for the campus. Sick Rooms are available for employees.

required.

routine basis by the entity? 

Not directly applicable, given the nature of the business. 

from such risks. (Y/N)

Not directly applicable, given the nature of the business.

services? (Yes/ No)

 Yes, all employees of the Company have access to non-occupational medical and healthcare services. 
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No recordable safety-related incidents have occurred during the FY 2024-25.

Safety Incident/Number Category* FY 2024-25 FY 2023-24

Employees - -

Workers NA NA

Employees - -

Workers NA NA

No of fatalities Employees - -

Workers NA NA

(excluding fatalities)
Employees - -

Workers NA NA

As explained under point no. 10 above

FY 2024-25 FY 2023-24

Filed during 
the year

Pending 
resolution 

at the end of 
year 

Remarks Filed during 
the year 

Pending 
resolution 

at the end of 
year 

Remarks 

Working 
Conditions 

- - - - - -

Health & Safety - - - - - -

14. Assessments for the year:

% of your plants and offices that were assessed (by entity 
or statutory authorities or third parties)

Health and safety practices 
condition as part of the business operating processes. Working Conditions 

Leadership Indicators

1. Does the entity extend any life insurance or compensatory package in the event of death of (A). Employees 
and (B). 

Workers (Yes/No). Provide details.

covered under the ESIC Act Insurance as per the guidelines.

2. Provide the measures undertaken by the entity to ensure that statutory dues have deducted and deposited 
by the value chain partners.

 The Company tries to encourage its value chain partners (vendors and suppliers) to be responsible and 

Company has statutory and internal audit processes and procedures in place to ensure that value chain 

Corporate Overview                Statutory Reports                Financial Statements

Annual Report 2024-25 63



Safety Incidents/
Number that whose 
have been placed 
employment FY24

Total Number of affected 
employees/workers

No. of employees/workers are 
rehabilitated or family member in suitable

FY25 FY24 FY25 FY24

Employees Nil Nil Nil Nil 

Workers Nil Nil Nil Nil 

4. Does the entity provide transition assistance programs to facilitate continued employability and the 
management of career endings resulting from retirement or termination of employment? (Yes/No)

 The Company during employment provides opportunities for all employees to upskill themselves through 

as domain expert to company(ies).

5. Details on assessment of value chain partners (FY25):

Category % of value chain partners  
(by value of business done with such partners) that were assessed

Health and Safety Practices 100%

Working Conditions 100%

have access to the same health and safety resources as the employees and any major risk to their health and 
safety is managed appropriately.
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PRINCIPLE 4: Businesses should respect the interests of and be responsive to all its stakeholders 

Essential Indicators

1. Describe the processes for identifying key stakeholder groups of the entity. 

business success and the broader community. Our aim is to harmonize stakeholder needs and concerns 

stakeholder group. 

Stakeholder 
Group

Whether 
identified as 
Vulnerable & 
Marginalized 

Group (Yes/No)

Channels of communication 
(Email, SMS, Newspaper, 

Pamphlets, Advertisement, 
Community Meetings, 

Notice Board, Website), 
Other

Frequency of 
engagement 

(Annually/ Half 
yearly/ Quarterly 
/ others – please 

specify)

Purpose and scope 
of engagement 

including key topics 
and concerns 

raised during such 
engagement

Customers No Customer Meetings, 
Customer Feedback, 

Website, Product 
Catalogues, 

Ongoing Customer 
Satisfaction, Product 

Quality, 

Employees No Notice Boards, Website, 
Employee Survey feedback, 

Meetings, Trainings

Ongoing Working conditions, 
employee 

performance,

Employee Satisfaction 

Community, 
NGOs

Yes Corporate Social 
Responsibility engagements, 

representative

Ongoing
community, 

Investors & 
Shareholders 
& Analysts

No AGM, Investor meets, 
Investor Grievance redressal 

mechanism

Ongoing Business Strategies 
and Performance

Regulatory 
Bodies

No Compliance Reports Ongoing

Leadership Indicators

1. Provide the processes for consultation between stakeholders and the Board on economic, environmental, 
and social topics or if consultation is delegated, how is feedback from such consultations provided to the 
Board.

continuous basis. The departments take the inputs of the stakeholders and frame consolidated decisions 

organization and its stakeholders.

and social topics? (Yes/No)

incorporated into policies and activities of the entity.
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marginalized stakeholder groups.

quality of life and building capacities of the local community and society at large. The company’s Corporate 

and disclosure of social development programs and initiatives that positively impact the lives of communities, 
particularly those from marginalized and vulnerable groups. The company has implemented various CSR 
programs to create positive impact on the livelihood of the vulnerable communities.

PRINCIPLE 5 Businesses should respect and promote human rights 

Essential Indicators

We uphold the principles outlined in the Fundamental Rights and Directive Principles of State Policy of the Indian 

Category FY 2024-25 FY 2023-24

Total (A) No. of employees /  
workers covered 

(B) 

% (B / A) Total (C) No. employees’ 
workers 

covered (D) 

% (D / C) 

Employees

Permanent 3444 - - 3318 - -

Other than 

permanent 

55 - - 24 - -

Total Employees 3499 - - 3342 - -

Category FY 2024-25 FY 2023-24

Total 
(A) 

Equal to 
Minimum Wage

More than 
Minimum Wage

Total 
(D)

Equal to 
Minimum Wage

More than 
Minimum Wage

No. (B) %  
(B / A)

No. 
(C)

%  
(C / A)

No. (E) %  
(E / D)

No. (F) %  
(F / D)

Employees

Permanent 

Male 2297 - - 2297 100% 2184 - - 2184 100%

Female 1147 - - 1147 100% 1134 - - 1134 100%

Other than 
Permanent 

Male 41 - - 41 100% 19 - - 19 100%

Female 14 - - 14 100% 5 - - 5 100%
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Male Female 

BOD 3 43.38 1 40.38

KMP 1 246.07 1 41.02

Employees other than BOD &KMP 2296 15.23 1146 11.66

FY 2024-25 FY 2023-24

27.1% 27.3%

4. Do you have a focal point (Individual/ Committee) responsible for addressing human rights impacts or issues 
caused or contributed to by the business? (Yes/No) 

 Yes, Head of HR-Cigniti is the focal point for addressing human rights impacts or issues caused or contributed 
to by the business.

5. Describe the internal mechanisms in place to redress grievances related to human rights issues. 

for addressing human rights impacts or issues caused or contributed to by the business.

 

FY 2024-25 FY 2023-24

Filed 
during 

the year

Pending 
resolution 
at the end 

of year

Remarks Filed 
during the 

year

Pending 
resolution 
at the end 

of year

Remarks 

Sexual Harassment - - - - - -

- - - - - -

- - - - - -

- - - - - -

Wages - - - - - -

Other human rights-related issues - - - - - -

FY 2024-25 FY 2023-24

Workplace (Workplace (Prevention Prohibition and Redressal) Act, 2013 
(POSH)

- -

- -

Complaints on POSH upheld - -

8. Mechanisms to prevent adverse consequences to the complainant in discrimination and harassment cases. 

consequences to the complainant in discrimination and harassment cases. 

9. Do human rights requirements form part of your business agreements and contracts? (Yes/No) 

 Yes
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10. Assessments for the year:

% of your plants and offices that were assessed (by entity 
or statutory authorities or third parties) 

Child labour 100%

Forced/involuntary labour 100%

Sexual harassment 100%

100%

Wages 100%

Others – please specify _

All the assessments have been done by the entity during the operations of the business.

from the assessments at Question 9 above. 

Leadership Indicators

complaints.

 
implement corrective action steps in a timely manner. This ensures adherence to regulatory compliance and 
the adoption of best practices.

2. Details of the scope and coverage of any Human Rights due-diligence conducted.

 While the company has not formally undertaken human rights due diligence, randomly assessments by third-
parties have been conducted at some locations, covering human rights parameters.

1 
Rights of Persons with Disabilities Act, 2016?

the parking lot, ensuring friendly accessibility for differently abled employees and visitors. The company 

2. Details on assessment of value chain partners:

% of value chain partners (by value of business done with such partners) that were assessed:

For onsite and organization-related partners, the Company implements a 

company is in the process of gathering information related to forced/

every agreement and PO for all supply chain partners.

Sexual harassment

Wages

from the assessment at Qs. 4 above.
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PRINCIPLE 6: Businesses should respect and make efforts to protect and restore the environment

Essential Indicators

Parameter FY 2024-25 FY 2023-24 

From renewable sources

Total electricity consumption (A) - -

Total fuel consumption (B) - -

Energy consumption through other sources sources (C) - -

- -

From non-renewable sources

Total electricity consumption (D) 9650 GJ 7764 GJ

Total fuel consumption (E) 459 GJ 856 GJ

Energy consumption through other sources (F) - -

10110 GJ 8620 GJ

Total energy consumed (A+B+C+D+E+F) 10110 GJ 8620 GJ

Energy intensity per rupee of turnover

(Total energy consumed / Revenue from operations)

10.0 GJ/Crores 
of Turnover

10.9 GJ/Crores 
of Turnover

 
(Total energy consumed / Revenue from

operations adjusted for PPP)

3.0 GJ/Crores 
of Turnover

3.0 GJ/Crores 
of Turnover

Energy intensity in terms of physical output - -

Energy intensity (optional) – the relevant metric may be selected by the 
entity

- -

 Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external 
agency. (Y/N) If yes, the name of the external agency. 

N. No independent assessment/ evaluation/assurance has been carried out by an external agency.

the PAT scheme have been achieved. In case targets have not been achieved, provide the remedial action 
taken, if any. 

 No, the Company is not covered under the Performance, Achieve, and Trade (PAT) Scheme of the Government 
of India

Parameter FY 2024-25 FY 2023-24

Water withdrawal by source (in kilolitres)

3066 1661

- -

- -

(v) Others - -
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Parameter FY 2024-25 FY 2023-24

from operations) Crores of 
Turnover

of Turnover

(PPP) of Turnover of Turnover

Water intensity in terms of physical output - -

Water intensity (optional) – the relevant metric may be selected by the entity - -

*Municipal Water

 Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external 
agency? (Y/N) If yes, name of the external agency. 

N. No independent assessment/ evaluation/assurance has been carried out by an external agency.

and is discharged into municipal drainage system.

 Note: Indicate if any independent assessment/evaluation/assurance has been carried out by an external 
agency? (Y/N) If yes, name of the external agency

N. No independent assessment/ evaluation/assurance has been carried out by an external agency.

implementation. 

 Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external 
agency? (Y/N) If yes, name of the external agency.

N. No independent assessment/ evaluation/assurance has been carried out by an external agency.

format: 

Parameter Unit FY 2024-25 FY 2023-24

Total Scope 1 emissions 
(Break-up of the GHG into 
CO2, CH4, N2O, HFCs, PFCs, 
SF6, NF3, if available) 

Metric tonnes 
of CO2 

equivalent 

36.50 63.4

Total Scope 2 emissions 
(Break-up of the GHG into 
CO2, CH4, N2O, HFCs, PFCs, 
SF6, NF3, if available) 

Metric tonnes 
of CO2 

equivalent 

1919.34 1544.2

Total Scope 1 and Scope 2 emission intensity per rupee of 
turnover
(Total Scope 1 and Scope 2
GHG emissions / Revenue from operations)

Metric tonnes 
of CO2 

Equivalent 
/ Crores of 

Turnover

0.19 2.0
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Parameter Unit FY 2024-25 FY 2023-24

Total Scope 1 and Scope 2 emission intensity per

(Total Scope 1 and Scope 2 GHG emissions / evenue from 
operations

Metric tonnes 
of CO2 

Equivalent 
/ Crores of 

Turnover 
adjusted for 
Purchasing 

(PPP)

0.5 0.6

Total Scope 1 and Scope 2 emission intensity in terms
of physical output

- - -

Total Scope 1 and Scope 2 emission intensity (optional) – 
the relevant metric may be selected by the entity 

- - -

 Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external 
agency? (Y/N) If yes, name of the external agency. 

N. No independent assessment/ evaluation/assurance has been carried out by an external agency

8. Does the entity have any project related to reducing Green House Gas emission? If Yes, then provide details. 

 Energy Consumption is the main source of Green House Gas emissions for the company. Cigniti is committed 
to protecting the environment of the Earth and related resources. 

emissions.

our heating systems)

reduce project-related travel emissions

Cignitians

implement further measures such as:

our heating systems)
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sustainability

Parameter FY 2024-25 FY 2023-24

Total Waste generated (in metric tonnes)

0.004 0.004

- -

- -

- -

- -

- -

specify, if any. (G)

- -

by composition i.e. by materials relevant to the sector)
- -

Total (A+B + C + D + E + F + G + H) 0.004 0.004

from operations)
0.00001 Tons 

/Crores of 
Turnover

0.00001 Tons 
/Crores of 

Turnover

0.000001 Tons 
/Crores of 

Turnover

0.00001 Tons 
/Crores of 

Turnover

Waste intensity in terms of physical output - -

Waste intensity (optional) – the relevant metric may be selected by the 
entity

- -

For each category of waste generated, total waste recovered through recycling, re-using or other recovery 
operations (in metric tonnes)

(i) Recycled 0.004 0.004

(ii) Re-used - -

(iii) Other recovery operations - -

Total 0.004 0.004
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For each category of waste generated, total waste disposed by nature of disposal method (in metric 
tonnes)

(i) Incineration - -

- -

(iii) Other disposal operations - -

Total - -

 Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external 
agency? (Y/N) If yes, name of the external agency

N. No independent assessment/ evaluation/assurance has been carried out by an external agency

adopted by your company to reduce the usage of hazardous and toxic chemicals in your products and 

Water (Prevention and Control of Pollution) Act, Air (Prevention and Control of Pollution) Act, Environment 

format: 

Leadership Indicators

1. Water withdrawal, consumption, and discharge in areas of ‘Water Stress’ (in kilo litres):

i. Name of area: N/A

ii. Nature of operations: N/A

Parameter FY25  FY24

Not applicable,  
none of Cigniti’s 
locations are in 

(i) Surface Water
(ii) Ground Water
(iii) Third Party Water

(v) Others
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Parameter FY25  FY24

Not applicable,  
none of Cigniti’s 
locations are in 

Water intensity per rupee of turnover (Water consumed/ Turnover)
Water intensity (optional) - the relevant metric may be selected by the entity
Water discharge by destination and level of treatment (in kilo litres)
(i) To Surface Water

- No treatment
- With treatment- please specify level of treatment

 Note: Indicate if any independent assessment/evaluation/assurance has been carried out by an external 
agency? (Yes/No). If “Yes”, name the external agency.

2.  Please provide details of total Scope 3 emissions and its intensity, in the following format:

Parameter Please specify unit FY25 FY24

Total Scope 3 Emissions (Break-up of the GHG into CO2, CH4, 
N2O, HFCs, PFCs, SF6, NF3, if available)

 

Total Scope 3 emissions per rupee of turnover

3.  With respect to the ecologically sensitive areas reported in Qs. 10 of Essential Indicators above, provide 

and remediation activities.

selected in commercial approved locations including IT/ITES parks.

provide details of the same as well as outcome of such initiatives, as per the following format:

S. No. Initiative undertaken Details of the initiative (Web-link, if any, provided along-with summary) 
Outcome of the initiative

lights and T-5 fixtures, contributing 
to energy conservation.

Energy conservation.

5. Does the entity have a business continuity and disaster management plan? Give details in 100 words/web-
link.

risk rating, maximum acceptable outage (MAO) and alternate BCP location for continuation of business 
operations.

What mitigation or adaptation measures have been taken by the entity in this regard.

Not Applicable as no such incident happened.

7. Percentage of value chain partners (by value of business done with such partners) that were assessed for 
environmental impacts.
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that is responsible and transparent 

Essential Indicators

6 (Six)

S. 
No.

Name of the trade and industry chambers/ 
associations

Reach of trade and industry chambers/ 
associations (State/National)

1.
Companies

National

2. Indo-American Chambers of Commerce National / International

3. National

4. Society of Cyberabad Security Council State

5. HYSEA State

6. All India Management Association National

the entity, based on adverse orders from regulatory authorities.

 Not applicable as no adverse orders from regulatory authorities have been received related to anticompetitive 
conduct by the entity. 

Leadership Indicators

1. Details of public policy positions advocated by the entity:

S. No. Public policy 
Advocated 

Method resorted 
for such advocacy 

Whether 
information 

available in public 
domain (Yes/No)

Frequency of 
Review by Board 

Web Link, if 
available

Cigniti is committed to engaging policymakers and government entities, including central, regional, and 

associations, and academia to create value for our shareholders, our partners, and employees.

PRINCIPLE 8 Businesses should promote inclusive growth and equitable development

Essential Indicators

FY 2024-25.

3. Describe the mechanisms to receive and redress grievances of the community. 

departments on a case-to-case basis. No complaints/concerns have been raised by community during the 
FY24-25 and FY23-24. 
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4. Percentage of input material (inputs to total inputs by value) sourced from suppliers: 

FY 2024-25 FY 2023-24

Directly sourced from MSMEs/ small producers 19.62% 21.96%

77.93% 76.84%

5.  Job 

FY 2024-25 FY 2023-24

Rural - -

Semi-urban - -

Urban - -

Metropolitan 100% 100%

Leadership Indicators

Assessments (Reference Qs. 1 of Essential Indicators, above).

Details of negative social impact identified Corrective action taken Corrective action taken

Not applicable.

Not applicable.

2. Provide the following information on CSR projects undertaken by your entity in designated aspirational 

S. No. State Aspirational District Amount Spent (in INR.)

None of the CSR projects implemented in aspirational district.

3. (a)   Do you have a preferential procurement policy where you give preference to purchase from suppliers 
comprising marginalized/ vulnerable groups? (Yes/No)

(b) From which marginalized/vulnerable groups do you procure?

Not applicable.

(c) What percentage of total procurement (by value) does it constitute?

Not applicable.

S. No Intellectual Property based 
on Traditional knowledge 

Owned/Acquired 
(Yes/No) 

Benefit Shared 
(Yes/No) 

Basis of calculating 
benefit share 

Not applicable

5. Details of corrective actions taken or underway, based on any adverse order in intellectual property related 
disputes wherein usage of traditional knowledge is involved.

Name of authority (Yes/No) benefit share

Not applicable
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PRINCIPLE 9 Businesses should engage with and provide value to their consumers in a responsible manner

Essential Indicators

The company is committed to creating and delivering engineering services and solutions that exceed customer 

satisfaction through our efforts in product innovation, R&D activities, and ensuring an enhanced life cycle of the 
product. 

1. Describe the mechanisms in place to receive and respond to consumer complaints and feedback.

level of satisfaction of the customer and to capture customer feedback on various parameters to Improve 
internal processes based on the needs and expectations of the customers.

2. Turnover of products and/ services as a percentage of turnover from all products/service that carry 
information about: 

This is not relevant considering the nature of the business of the Company.

and delivering engineering services and solutions that exceed customer expectations and enhance the level 

management systems. 

4. Details of instances of product recalls on account of safety issues:

This is not relevant considering the nature of the business of the Company.

minimal to no disruptions 

We have multi-level security implemented to sustain IT compliance.

of essential services; cyber security and data privacy of customers; re-occurrence of instances of product 
recalls; penalty/action taken by regulatory authorities on safety of products / services.

 No regulatory action has ever been done regarding advertising, essential services, cyber security, data privacy 
or product recalls. 

Corporate Overview                Statutory Reports                Financial Statements

Annual Report 2024-25 77



a. Number of instances of data breaches

Nil

Nil

c.  Impact, if any, of the data breaches\

Nil

Leadership Indicators

link, if possible)

2.  Steps taken to inform and educate consumers about safe and responsible usage of products and/ or services.

Not applicable

3. Mechanism in place to inform consumers of any risk of disruption/discontinuation of essential services.

Not applicable

(Yes/ No/ Not Applicable).

If “Yes”, provide details in brief.

Not applicable

b. Did your entity carry out any survey about customer satisfaction relating to the major products/services 

received 3.87 score signifying higher customer satisfaction level.
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