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Business Responsibility and Sustainability  
Reporting (BRSR)
Guided by bp’s sustainability frame1, Castrol launched PATH3602, its sustainability programme, in 2021. PATH360 focuses 
on saving waste, reducing carbon, and improving people’s lives all with the aim to help deliver a more sustainable future of 
becoming net zero. Castrol’s new PATH360 strategy embraces circular thinking - looking at the life-cycle of Castrol’s existing 
and new products, to see how they can be improved, extended, reused or recycled and supports new and growing sectors, 
like renewable energy and e-mobility with products and services.

At Castrol India (CIL), we aim to optimise energy consumption and integrate renewable energy alternatives into our operations. 
We have identified key focus areas across the guiding principles of PATH360 to set targets and detail initiatives for achieving 
our goals. These focus areas constitute our ESG strategy/framework to guide our future actions.

Our Business Responsibility and Sustainability Report (BRSR) adheres to the National Guidelines on Responsible Business 
Conduct (NGRBC) issued by the Ministry of Corporate Affairs in July 2023. This report is compiled as per the amended 34 
(2) (f) of the Securities and Exchange Board of India (Listing Obligations and Disclosure Requirements) Regulations, 2015, 
following the Gazette notification no. SEBI/LAD-NRO/GN/2023/131 dated June 14, 2023. Alongside detailed information 
regarding our business and operations, this report details the ESG initiatives that Castrol India has implemented throughout 
the calendar year of 2025.

SECTION A: GENERAL DISCLOSURES

I.	 Details of the listed entity

1.	 Corporate Identity Number (CIN) of the Listed Entity : L23200MH1979PLC021359

2.	 Name of the Listed Entity : Castrol India Limited

3.	 Year of incorporation : 1979

4.	 Registered office address : Technopolis Knowledge Park, Mahakali Caves Road, Andheri (East), Mumbai – 400 093

5.	 Corporate address : Technopolis Knowledge Park, Mahakali Caves Road, Andheri (East), Mumbai – 400 093

6.	 E-mail : investorrelations.india@castrol.com

7.	 Telephone : + 91 22 7177 7111

8.	 Website : www.castrol.co.in

9.	 Financial year for which reporting is being done : January - December 2025 (Calendar Year)

10.	� Name of the Stock Exchange(s) where shares are listed : BSE Limited (BSE) and National Stock Exchange of India 
Limited (NSE)

11.	 Paid-up Capital : ` 494.56 Crore

12.	� Name and contact details (telephone, email address) of the person who may be contacted in case of any queries on the 
BRSR report : Ms. Rekha Pillai, Head – CSR and Castrol India Sustainability Group Lead investorrelations.india@
castrol.com

13.	� Reporting boundary- Are the disclosures under this report made on a standalone basis (i.e., only for the entity) or on 
a consolidated basis (i.e. for the entity and all the entities which form a part of its consolidated financial statements, 
taken together) : Standalone basis

14.	 Name of assurance provider : - Not Applicable

15.	 Type of assurance obtained : - Not Applicable

1Sustainability | Home
2www.castrol.com/en/global/corporate/sustainability/path360-strategy.html

about:blank
http://www.castrol.co.in
about:blank
about:blank
https://www.bp.com/en/global/corporate/sustainability.html
https://www.castrol.com/en/global/corporate/sustainability/path360-strategy.html
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II.	 Products/services

	 16.	 Details of business activities (accounting for 90% of the turnover):

S. No. Description of main activity Description of business activity % of turnover of the entity
1. Manufacturing Coke and Petroleum products 93.9%

	 17.	 Products/Services sold by the entity (accounting for 90% of the entity’s Turnover):

S. No. Product/Service NIC Code % of total turnover contributed
1. Petroleum 271000.61 – Lubricating oils 99.6%

III.	 Operations

	 18.	 Number of locations where plants and/or operations/offices of the entity are situated:

Location Number of plants Number of offices Total
National 3 4 7
International - - -

	 19.	 Markets served by the entity:

		  a.	 Number of locations 

Locations Number
National (No. of States/UTs) 36*
International (No. of Countries) None

			   * Includes 28 states and 8 union territories

		  b.	 What is the contribution of exports as a percentage of the total turnover of the entity?

			   There were no significant exports by the Company during the year.

		  c.	 A brief on types of customers

			   CIL serves a diverse customer base with its product range that caters to both the business-to-business (B2B) 
and business-to-consumer (B2C) sectors. The Company’s products are distributed through 400+ distributors 
serving close to 145,000 + customers along with sub-distributors who extend the reach to additional outlets 
in semi-urban and rural markets. It also leverages its distribution channels to reach a wider network of 
independent workshops. The Company also serves close to 1900 key institutional accounts directly, apart from 
its distributors. With our alliance with Jio-bp (Reliance bp Mobility Limited), have expanded CIL’s footprint to 
fuel forecourts across India. 

			   Over the last few years, the focus on priority channels including e-commerce has contributed to strong topline 
growth in the Company’s business. The Company has invested in a digitally enabled integrated service model 
to implement better market coverage and improve customer experience for our indirect customers.

IV.	 Employees

	 20.	 Details as at the end of Financial Year:

		  a.	 Employees and Workers (including differently abled):

S. No. Particulars Total 
(A)

Male Female
No. (B) % (B / A) No. (C) % (C / A)

EMPLOYEES
1. Permanent (D) 479 394 82% 85 18%
2. Other than Permanent (E) 82 55 67% 27 33%
3. Total employees (D + E) 561 449 80% 112 20%

Q Q 
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S. No. Particulars Total 
(A)

Male Female
No. (B) % (B / A) No. (C) % (C / A)

WORKERS
4. Permanent (F) 153 148 97% 5 3%
5. Other than Permanent (G) 115 113 98% 2 2%
6. Total workers (F + G) 268 261 97% 7 3%

		  b.	 Differently abled Employees and Workers

S. No Particulars Total (A)
Male Female

No. (B) % (B / A) No. (C) % (C / A)
DIFFERENTLY ABLED EMPLOYEES

1. Permanent (D) 1 1 100% - -
2. Other than Permanent (E) - - - - -
3. Total differently abled employees (D + E) 1 1 100% - -

DIFFERENTLY ABLED WORKERS
4. Permanent (F) - - - - -
5. Other than permanent (G) - - - - -
6. Total differently abled workers (F + G) - - - - -

	 21.	 Participation/Inclusion/Representation of women:

Particulars Total
(A)

No. and percentage of Females
No. (B) % (B / A)

Board of Directors 8 4 50%
Key Management Personnel 4 2 50%

	 22.	 Turnover rate for permanent employees and workers:

CY 2025 CY 2024 CY 2023
Male Female Total Male Female Total Male Female Total

Permanent Employees 5% 14% 7% 9% 8% 9% 8% 5% 8%
Permanent Workers - - - - - - 1% - 1%

V.	 Holding, Subsidiary and Associate Companies (including joint ventures)

	 23.	 (a)	 Names of holding / subsidiary / associate companies / joint ventures:

S. No.

Name of the holding / 
subsidiary / associate

companies / joint 
ventures (A)

Indicate whether 
holding / Subsidiary 
/ Associate / Joint 

Venture

% of shares held 
by listed Entity

Does the entity indicated at 
column A, participate in the 

Business Responsibility initiatives 
of the listed entity? (Yes/No)

1. Castrol Limited, U.K. Holding 51% Yes

VI.	 CSR Details

	 24.	 (i)	 Whether CSR is applicable as per section 135 of Companies Act, 2013: (Yes/No) - Yes

		  (ii)	 Turnover (in ` ) - ` 5,721.50 Crore

		  (iii)	 Net worth (in ` ) - ` 1,900.30 Crore
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VII.	 Transparency and Disclosures Compliances

	 25.	� Complaints/Grievances on any of the principles (Principles 1 to 9) under the National Guidelines on Responsible 
Business Conduct:

Stakeholder group from 
whom complaint is 
received

Grievance 
redressal 

mechanism 
in place 

(Yes/No)

CY 2025 
Current Financial year

CY 2024 
Previous Financial year

Number of 
complaints 
filed during 

the year

Number of 
complaints 

pending 
resolution 
at close of 
the year

Remarks

Number of 
complaints 
filed during 

the year

Number of 
complaints 

pending 
resolution 
at close of 
the year

Remarks

Communities Y - - None - - None
Investors  
(other than shareholders)

Y - - None - - None

Shareholders Y - - None - - None
Employees and workers Y - - None - - None
Customers Y 525 19 None *402 36 None
Value Chain Partners Y - - None - - None

		  *Previous year figures have been restated and corrected wherever required.

	 26.	 Overview of the entity’s material responsible business conduct issues:

		  Please indicate material responsible business conduct and sustainability issues pertaining to environmental and 
social matters that present a risk or an opportunity to your business, rationale for identifying the same, approach to 
adapt or mitigate the risk along-with its financial implications, as per the following format

S. No. Material issue 
identified

Indicate 
whether risk 
or opportunity 
(R/O)

Rationale for 
identifying the risk / 
opportunity

In case of risk, approach to 
adapt or mitigate

Financial implications 
of the risk or 
opportunity (Indicate 
positive or negative 
implications)

1. Energy and 
Emissions 
Management 
(Focus Area: 
Reducing 
Carbon)

Opportunity CIL has plans in 
place to reduce 
carbon emissions 
in its operations by 
improving energy 
efficiency, renewable 
energy integration, 
and of its products 
through a focus on 
product formulation 
choices, packaging 
choices and by working 
with suppliers that 
share our values.

All CIL operating sites 
(manufacturing) use 
renewable electricity. 
Solar photovoltaic plants 
have been set up in the 
Silvassa and Paharpur 
manufacturing units. 
Patalganga unit consumes 
green power from the 
state DISCOM (Distribution 
Company).

For reduction of Scope 1 
emissions, initiatives such 
as replacement of diesel 
and furnace oil with PNG 
(Piped Natural Gas) have 
been undertaken.

Positive –

Reduces emissions 
and operational 
costs.

Q Q 
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S. No. Material issue 
identified

Indicate 
whether risk 
or opportunity 
(R/O)

Rationale for 
identifying the risk / 
opportunity

In case of risk, approach to 
adapt or mitigate

Financial implications 
of the risk or 
opportunity (Indicate 
positive or negative 
implications)

2. Product 
Carbon 
footprint 
(Focus Area: 
Reducing 
Carbon)

Opportunity CIL’s commitment 
to lowering product 
carbon footprint3 
is delivered 
through technology 
incorporation in 
product design to 
minimise waste 
generation and 
utilising waste 
prevention methods 
during manufacturing 
of the products.

CIL products contribute 
to saving energy and 
driving efficiency in use, 
however there are carbon 
emissions associated with 
their life cycle. The aim is 
to reduce overall emissions 
by improving operational 
efficiency, promoting 
decarbonisation within 
supply chain, sourcing low 
carbon raw materials and 
collaborating with value 
chain partners to influence 
the environmental 
performance of products 
during use and post use 
phases.

Positive –

Reduce operational 
costs, boost sales, 
and market share, 
and enhance brand 
image, leading to 
an increase in the 
company’s overall 
performance.

3. Sustainable 
Packaging 
(Focus Area: 
Circularity)

Opportunity To promote 
responsible design 
and management 
of plastic packaging 
along its lifecycle. 
CIL defines its plastic 
footprint3 as the 
amount of virgin 
plastic included in its 
packaging per litre 
that isn’t recycled.

CIL continues to implement 
initiatives such as using 
post -consumer recycled 
plastic (PCR), and 
optimised pack designs to 
reduce use of virgin plastics 
in the packaging of its 
products.

Positive -

Reducing use 
of virgin plastic 
packaging can 
assist with adhering 
to regulations and 
reducing plastic 
waste in the 
environment through 
use of recycled 
materials.

4. Waste 
Management 
(Focus Area: 
Circularity)

Opportunity CIL is committed 
to waste reduction 
and minimisation 
at various levels. 
All manufacturing 
plants are certified 
for Environment 
Management Systems 
(ISO 14001:2015).

CIL’s waste management 
is focused on minimising 
waste; arisings are 
monitored and managed 
in accordance with the 
reduce, re-use, recycle 
hierarchy. Waste generated 
in operations are collected 
and disposed off through 
authorised vendors 
enabling compliance with 
relevant regulations.

Positive –

Adhering to the 
principles of circular 
economy and 
effectively handling 
waste at each stage 
of the manufacturing 
process directly 
influences resource 
efficiency and 
ensures compliance 
with relevant 
regulations.

1 Sustainability | Home
2 See www.castrol.com/en/global/corporate/sustainability/path360-strategy.html for more information.
3 Castrol defines its plastic footprint as the amount of virgin plastic included in its packaging per litre that isn’t recycled.

https://www.bp.com/en/global/corporate/sustainability.html
https://www.castrol.com/en/global/corporate/sustainability/path360-strategy.html
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S. No. Material issue 
identified

Indicate 
whether risk 
or opportunity 
(R/O)

Rationale for 
identifying the risk / 
opportunity

In case of risk, approach to 
adapt or mitigate

Financial implications 
of the risk or 
opportunity (Indicate 
positive or negative 
implications)

5. Sustainable 
Supply Chain 
(Focus Area: 
Responsible 
Sourcing)

Risk CIL is dependent on a 
network of suppliers 
and distributors for 
the manufacturing 
and delivery of their 
products to customers. 
Any disruptions in 
any segment of the 
supply chain may 
lead to delays in the 
manufacturing of 
certain products and 
shortages in inventory.

CIL has adopted bp’s 
code of conduct and 
supplier expectation 
guidelines to state the ESG 
requirements. CIL conducts 
awareness programmes 
on aspects such as the 
Code of Conduct, with all 
the distributor partners 
annually.

Negative –

Supply chain 
disruption may result 
in increase in the 
cost of materials, 
as the company 
may be compelled 
to seek materials 
or products from 
alternate suppliers or 
manufacturer.

6. Occupational 
Health and 
Safety (Focus 
Area: Safety)

Opportunity CIL is committed to 
safety, protecting 
the environment 
and respecting the 
communities in the 
areas of operation.

CIL’s Health, Safety, 
Security and 
Environment (HSSE) 
goals are no accidents, 
no harm to people 
and no damage to the 
environment. Safety is 
good business.

CIL has set the foundations 
and standards for 
operational risk 
management through 
implementation of bp’s 
operating management 
system (OMS). 

Through experts, partners 
and assurance activities, 
CIL works with business 
groups to build operations 
capability to manage 
risk and enhance safety 
performance. CIL seeks to 
leverage digital, and data 
driven innovative solutions 
to improve OMS and 
assurance impact.

Positive –

Focus on health and 
safety to ensure no 
workplace injuries 
and illnesses and 
enhances employee 
productivity and 
morale, potentially 
improving 
overall business 
performance and 
profitability.

7. Diversity, 
and Inclusion 
(D&I)  
(Focus Area: 
People and 
Culture)

Opportunity CIL aims for greater 
diversity, and inclusion 
for the workforce. 
CIL also envisions 
to further enhance 
D&I impact through 
ecosystem partners 
and suppliers.

To promote D&I, the 
company has put in place a 
D&I council which continues 
to focus on diversity 
hiring, conducting D&I 
roadshows, recognizing 
on-ground efforts. CIL 
has established cohorts of 
women in both sales and 
supply chain, creating a 
dedicated platform where 
participants can connect, 
share concerns, exchange 
best practices, and learn 
from one another’s 
experiences. This platform 
aims to inspire and 
empower women

Positive -

Adopting and 
promoting a diverse 
and inclusive 
culture can improve 
creativity and 
productivity.

Q Q 
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S. No. Material issue 
identified

Indicate 
whether risk 
or opportunity 
(R/O)

Rationale for 
identifying the risk / 
opportunity

In case of risk, approach to 
adapt or mitigate

Financial implications 
of the risk or 
opportunity (Indicate 
positive or negative 
implications)

in these fields by fostering 
a supportive community 
where knowledge is shared, 
challenges are addressed, 
and success stories are 
celebrated.

8. Corporate 
Social 
Responsibility 
(Focus area: 
Empowering 
communities)

Opportunity CIL engages with 
communities around 
areas of operations 
through its flagship 
CSR programmes, 
community 
development 
programmes focused 
on skilling & wellbeing, 
and environmental 
sustainability 
programmes focused 
on research in 
circularity.

CIL adopts an approach of 
implementing pilot projects 
in collaboration with 
leading non-governmental 
organisations (NGOs) to 
test on-ground relevance. 
Based on responses from 
stakeholders, experiences 
shared by partners and 
contributions towards 
achieving the defined 
agenda, the projects are 
either scaled up or re-
strategised. Encouraged 
by the positive feedback, 
the company continues 
to expand its portfolio of 
activities with partnerships 
and investments.

Positive –

Enables continuous 
engagement 
with communities 
empowering 
sustainable 
livelihoods.

9. Employee 
Wellbeing 
(Focus Area: 
People and 
Culture)

Opportunity Wellbeing is not just 
about preventing 
illness. It is about feeling 
good and functioning 
well and covers the 
physical, psychological, 
and social factors which 
influence our health 
and happiness.

A focus on wellbeing 
with supporting 
programmes provided 
within the workplace 
can help individuals 
to learn and maintain 
good habits for health 
and to build resilience 
to cope with everyday 
stress.

CIL supports people to 
perform at their best by 
promoting wellbeing to 
maximise personal and 
business value(s). 

Various health and 
wellbeing resources, 
training, publications, 
health moments, guidance 
and other digital tools 
are provided by bp and 
used by CIL, an example 
is Connect & Heal, an 
integrated health tech 
company providing end-
to-end coordinated care 
and support.

Positive -

Better health 
and wellbeing of 
employees leads to 
improved employee 
engagement and 
higher productivity.



111

Statutory R
eports

Corporate O
verview

Financial Statem
ents

S. No. Material issue 
identified

Indicate 
whether risk 
or opportunity 
(R/O)

Rationale for 
identifying the risk / 
opportunity

In case of risk, approach to 
adapt or mitigate

Financial implications 
of the risk or 
opportunity (Indicate 
positive or negative 
implications)

“Thrive” is bp’s global 
personal wellbeing portal, 
it is designed to help 
employees make positive 
change no matter where 
they are on their wellbeing 
journey.

"Healthy Minds", a 
mental health education 
programme for leaders 
and colleagues launched in 
early 2024. It is designed 
to help an individual to 
look after their own mental 
health, invest in oneself 
and deal with change.

Another support provided 
is the Employee Assistance 
Programme (EAP) - 
employees and their family 
members can access 
free, confidential and 
independent advice, and 
practical support to help 
manage issues that are 
worrying them at work or 
at home.

10. Human 
Rights and 
Ethical 
Operations

Risk CIL is committed to 
ethical operations 
while engaging 
workers and 
communities 
and conducting 
its business. CIL 
encourages its people 
and businesses to 
care for others and 
participate in the local 
community.

CIL maintains an 
open-minded, ethical 
stance and respects 
diversity, local cultures 
and customs to make 
a positive impact in its 
areas of operation.

CIL has adopted a human 
rights policy applicable 
to all staff, backed by 
grievance and disciplinary 
policy to handle workplace 
concerns. We have a 
structured investigation 
process overseen by the 
Ethics & Compliance 
function.

Human rights standards 
are extended through 
contracts, integrating 
clauses concerning 
respect for Human Rights, 
including labour rights, 
across all agreements.

Positive -

CIL has mechanisms 
in place to support 
respect for 
human rights and 
compliance with 
related regulations 
at the workplace.

Q Q 
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S. No. Material issue 
identified

Indicate 
whether risk 
or opportunity 
(R/O)

Rationale for 
identifying the risk / 
opportunity

In case of risk, approach to 
adapt or mitigate

Financial implications 
of the risk or 
opportunity (Indicate 
positive or negative 
implications)

11. Customer 
Satisfaction

Opportunity Customer satisfaction 
directly affects overall 
business. CIL aims to 
focus on improving 
its products, services, 
and customer connect, 
to provide innovative 
solutions that meet 
customer needs and 
add value to the 
company.

Our ‘Onward, Upward, 
Forward’ strategy 
embodies our dedication to 
accelerating our customers’ 
progress, helping them 
to face the challenges of 
tomorrow.

We aim to grow our core 
business in new ways, 
using our cutting-edge 
technology and our trusted 
global brand to stay at 
the forefront of our sector. 
We’re developing more 
circular offers to help 
customers achieve their 
sustainability goals and 
exploring exciting new 
growth opportunities 
beyond lubricants.

Positive -

Customer 
satisfaction will lead 
to lower financial 
risk, increased 
business valuation 
and strong customer 
loyalty.

12. Corporate 
Governance

Risk CIL is part of the 
bp group with its 
corporate governance 
framework and code 
of conduct.

Key aspects of CIL 
governance processes are:

Clear statements of Board 
processes and Board 
relationships with executive 
management of CIL, set 
of Company’s beliefs and 
purpose embedded in the 
Code of conduct. It lays 
down the expectations for 
safe operations, people, 
working with our business 
partners, government 
and communities and our 
commitment to maintain 
the integrity of assets and 
financial information of the 
Company.

Positive –

CIL is committed 
to responsible 
governance that 
underlines its 
dedication to 
responsible business 
practices, ensuring 
adherence to 
regulatory standards, 
ethical principles, 
and stakeholder 
expectations with 
the evolving dynamic 
and regulatory 
landscape.
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S. No. Material issue 
identified

Indicate 
whether risk 
or opportunity 
(R/O)

Rationale for 
identifying the risk / 
opportunity

In case of risk, approach to 
adapt or mitigate

Financial implications 
of the risk or 
opportunity (Indicate 
positive or negative 
implications)

13. Risk 
Management

Risk Risk management has 
a significant impact 
on an organization’s 
ability to achieve its 
objectives. Identifying 
and managing risks 
proactively is essential 
to ensure success of 
the company.

CIL has adopted bp’s Risk 
Management policy, which 
outlines the identification 
and assessment of risks, 
including safety and 
operational risks. These 
primarily include hazards 
that could potentially 
harm people and the 
environment. The policy 
also emphasizes the 
necessity of maintaining a 
risk register.

CIL has a risk-governance 
structure, which consists 
of the Risk Management 
Committee (RMC) that 
oversees risks and/
or opportunities from 
both business and ESG 
perspectives. This process 
is aptly supported by 
departmental heads.

Negative – 

Failure in managing 
risks can lead to 
unexpected financial 
losses, compliance 
fines, reputational 
damage, and missed 
growth opportunities.

14. Data Privacy 
and Data 
Security

Risk Cyber threats are a risk 
for business today to 
conduct business with 
its stakeholders in a 
secure environment 
without compromising 
on digital security of 
information and data 
used in conduct of 
business operations.

CIL’s digital security team 
collaborates with business 
units to assess security 
risks, provide training, and 
disseminate information 
that encourages safe 
behaviors among users 
and safeguards the 
business from data 
breaches.

The Digital Security team 
has created a series of 
‘cyber moments’ that are 
integrated into meetings 
and other gatherings to 
increase awareness of the 
cyber threats faced by CIL.

Negative -

Cybersecurity 
breaches could 
put CIL, as well as 
its customers, at 
significant risk and 
cause reputational 
damage.

Q Q 
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S. No. Material issue 
identified

Indicate 
whether risk 
or opportunity 
(R/O)

Rationale for 
identifying the risk / 
opportunity

In case of risk, approach to 
adapt or mitigate

Financial implications 
of the risk or 
opportunity (Indicate 
positive or negative 
implications)

15. Technology 
and 
Innovation

Opportunity Leverage technology 
and innovation 
to enhance the 
digital experience 
for customers and 
consumers, and to 
gain operational 
advantages.

As part of its digitalization 
strategy, the company 
continues to implement 
digital initiatives such as 
FASTSCAN, Castrol SMART 
Castrol DIGICLAIM, YUKTI 
Castrol Connect and the 
new Rural DMS (distributor 
management system) 
These applications enable 
streamlining of customer 
experiences across 
channels, enhance sales 
conversations and reduce 
manual interventions 
in claim processing etc, 
thereby reducing time 
spent on non-value 
addition activities and 
releasing working capital 
for customers and channel 
partners.

Positive -

Technology can 
enhance work 
efficiency, expand a 
business’s customer 
reach and increase 
convenience. 
Additionally, it can 
help with accurate 
claim tracking and 
business growth.

SECTION B: MANAGEMENT AND PROCESS DISCLOSURES

This section is aimed at helping businesses demonstrate the structures, policies and processes put in place towards adopting 
the NGRBC Principles and Core Elements.

Disclosure Questions P
1

P
2

P
3

P
4

P
5

P
6

P
7

P
8

P
9

Policy and management processes

1.	 a.	� Whether 
your 
entity’s 
policy/
policies 
cover each 
principle 
and its core 
elements 
of the 
NGRBCs. 
(Yes/No)

Yes Yes Yes Yes Yes Yes Yes Yes Yes

	 b.	� Has the 
policy been 
approved 
by the 
Board? 
(Yes/No)

Yes No Yes Yes Yes Yes No Yes No
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	 c.	� Web Link 
of the 
Policies, if 
available

bp Code of 
Conduct, 

*Materiality 
policy, RPT 

Policy, Code 
of Conduct 
for Insider 
Trading, 
Whistle 

Blower Policy,

Code of 
Conduct 

for Board 
Members 

and Senior 
Management 

Personnel

Supplier 
expectations 

and 
*Supplier 

Information 
Security

Castrol Code 
of Conduct 

And bp Code 
of Conduct

Castrol CSR 
policy Code 
of Conduct 
DDP Policy 

Code of 
Practices and 

Procedures 
for Fair 

Disclosure of 
Unpublished 

Price 
Sensitive 

Information, 
Investor 

Grievance 
Redressal 

Policy, 
Investor 

Relations 
Policy

bp Human 
Rights policy  
and * Sexual 
Harassment 

policy

Castrol HSSE 
policy

Castrol 
Customer 

policy

Castrol  
CSR  

policy

*Manage 
IT Security 
and *Data 

privacy

CIL follows the Castrol global policies and policies of bp, its parent company, identified at 1c above. The Castrol and bp policies with links provided are 
available in the public domain and accessible to all relevant stakeholders.
*Policies available internally

2.	� Whether the 
entity has 
translated 
the policy into 
procedures.  
(Yes/ No)

Yes Yes Yes Yes Yes Yes Yes Yes Yes

3.	� Do the enlisted 
policies extend to 
your value chain 
partners?  
(Yes/No)

Yes.
1.	 Castrol Code of Conduct is relevant to all the value chain partners in business with Castrol.
2.	� bp Human rights policy applies to every employee and officer in every bp wholly owned entity, and in bp-operated JVs and 

is relevant to our value chain partners in business with Castrol.
3.	 HSSE policy is relevant to everyone who works for Castrol.
4.	 Customer policy covers all customers and consumers.
5.	 CSR policy is relevant to communities where our plants are located.
6.	 ‘bp’s expectations of its suppliers’ document is relevant to all our vendors.

4.	� Name of the 
national and 
international 
codes/
certifications/
labels/standards 
(e.g. Forest 
Stewardship 
Council, 
Fairtrade, 
Rainforest 
Alliance, Trustea) 
standards 
(e.g. SA 8000, 
OHSAS, ISO, BIS) 
mapped to each 
principle.

Majority of CIL’s policies are aligned with the bp group’s policies. CIL is an ISO 9001:2015 certified company and our 
manufacturing locations are ISO 14001:2015 and ISO 45001:2018 certified. The bp group operates an enterprise corporate IT 
infrastructure to provide centralized IT services to the group (the “bp IT infrastructure”), including CIL. bp operates and maintains 
a documented digital security management system, including policies and procedures, which govern our approach to security, 
governance, and risk management of the bp IT infrastructure (the “IT control framework”). The relevant requirements from bp’s 
IT control framework are maintained in a central requirements library. The technical and organizational measures from the IT 
control framework are aligned with best industry practices within the energy sector and, where relevant, to industry standards 
such as NIST, and PCI-DSS.

https://www.bp.com/content/dam/bp/business-sites/en/global/corporate/pdfs/who-we-are/bp-code-of-conduct.pdf
https://www.bp.com/content/dam/bp/business-sites/en/global/corporate/pdfs/who-we-are/bp-code-of-conduct.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/materiality-policy-28-april-2025.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/materiality-policy-28-april-2025.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/rpt-policy.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/rpt-policy.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/code-of-fair-disclosure.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/code-of-fair-disclosure.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/code-of-fair-disclosure.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/code-of-fair-disclosure.pdf
https://www.bp.com/content/dam/bp/business-sites/en/global/corporate/pdfs/who-we-are/bp-code-of-conduct.pdf
https://www.bp.com/content/dam/bp/business-sites/en/global/corporate/pdfs/who-we-are/bp-code-of-conduct.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/coc-board-members.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/coc-board-members.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/coc-board-members.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/coc-board-members.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/coc-board-members.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/coc-board-members.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/coc-board-members.pdf
https://www.bp.com/content/dam/bp/business-sites/en/global/corporate/pdfs/who-we-are/suppliers/bp-supplier-expectations-english.pdf
https://www.bp.com/content/dam/bp/business-sites/en/global/corporate/pdfs/who-we-are/suppliers/bp-supplier-expectations-english.pdf
https://www.bp.com/content/dam/bp/business-sites/en/global/corporate/pdfs/who-we-are/suppliers/bp-supplier-expectations-english.pdf
https://www.bp.com/content/dam/bp/business-sites/en/global/corporate/pdfs/who-we-are/bp-code-of-conduct.pdf
https://www.bp.com/content/dam/bp/business-sites/en/global/corporate/pdfs/who-we-are/bp-code-of-conduct.pdf
https://www.bp.com/content/dam/bp/business-sites/en/global/corporate/pdfs/who-we-are/bp-code-of-conduct.pdf
https://www.bp.com/content/dam/bp/business-sites/en/global/corporate/pdfs/who-we-are/bp-code-of-conduct.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/about-castrol/cil-csr-policy-2025.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/about-castrol/cil-csr-policy-2025.pdf
https://www.bp.com/content/dam/bp/business-sites/en/global/corporate/pdfs/who-we-are/bp-code-of-conduct.pdf
https://www.bp.com/content/dam/bp/business-sites/en/global/corporate/pdfs/who-we-are/bp-code-of-conduct.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/dividend_distribution_policy.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/code-of-fair-disclosure.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/code-of-fair-disclosure.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/code-of-fair-disclosure.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/code-of-fair-disclosure.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/code-of-fair-disclosure.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/code-of-fair-disclosure.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/code-of-fair-disclosure.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/code-of-fair-disclosure.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/code-of-fair-disclosure.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/cil-investor-grievance-redressal-policy.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/cil-investor-grievance-redressal-policy.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/cil-investor-grievance-redressal-policy.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/cil-investor-grievance-redressal-policy.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/investor-relation-policy-20122024.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/investor-relation-policy-20122024.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/investors/investor-relation-policy-20122024.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/about-castrol/cil-hsse-policy-2024.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/about-castrol/cil-hsse-policy-2024.pdf
https://www.castrol.com/en_in/india/home/about-castrol/newsroom/customer-policy.html
https://www.castrol.com/en_in/india/home/about-castrol/newsroom/customer-policy.html
https://www.castrol.com/en_in/india/home/about-castrol/newsroom/customer-policy.html
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/about-castrol/cil-csr-policy-2025.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/about-castrol/cil-csr-policy-2025.pdf
https://www.castrol.com/content/dam/castrol/country-sites-new/en_in/india/home/documents/about-castrol/cil-csr-policy-2025.pdf
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5.	� Specific 
commitments, 
goals and targets 
set by the entity 
with defined 
timelines, if any.

PATH360 is our strategy to help Castrol reach net zero by 2050 or sooner*.
By 2030, Castrol aims are:
	� Saving waste: Continuing to help our customers and the users of our products towards their sustainability goals related to 

energy, waste, water and carbon, as well as continuing to work to reduce our plastic footprint3.
	� Reducing Carbon: Continue to work to reduce the carbon intensity of our products and to offer lower carbon and more 

circular products to our customers4,5.
	 Improving People’s Live: Support our employees and local communities through the energy transition.

6.	� Performance of 
the entity against 
the specific 
commitments, 
goals and targets 
along-with 
reasons in case the 
same are not met.

CIL shall endeavour to report on the performance of the above targets every year. As of CY 2025, CIL has accomplished the 
following:
1.	 79% reduction in operational (manufacturing) Scope 1 and 2 emissions against the 2019 baseline.
2.	 100% of total electricity consumed in manufacturing operations is from renewables.
3.	 60% recycled content in bottles and 30% recycled content in Pail packaging.
4.	� CIL collaborated with an OEM customer to develop sustainable lubricant technology (RRBO-based engine oil), specifically 

designed for BS IV vehicles.

Governance, leadership and oversight

7.	� Statement 
by director 
responsible for 
the business 
responsibility 
report, 
highlighting 
ESG related 
challenges, 
targets and 
achievements 
(listed entity 
has flexibility 
regarding the 
placement of this 
disclosure)

CIL is committed to being a socially and environmentally responsible company. PATH360 is Castrol’s holistic sustainability 
strategy to help contribute to a more sustainable future. The strategy has three focus areas and six guiding principles, all with the 
aim to be net zero by 2050 or sooner*
Our business practices incorporate PATH360 sustainability concepts, influencing our aim to create a long-lasting organisation 
that meets clients’ expectations and long-term demands. We implemented specific interventions in our operations, packaging, 
and distribution to advance our sustainability mission in India with a focus on waste reduction, carbon reduction, and human 
welfare. On the social front, we have developed an even stronger bond with independent auto technicians and truck drivers as a 
result of our interactions with them over the years.
In order to properly address the continuously changing scenario, the company implemented a business continuity plan. To 
safeguard the company’s well-being and long-term viability, response strategies were created and closely followed. In order 
to reduce its environmental impact, the Company concentrated on decreasing energy, water, and waste as part of resource 
optimization. In accordance with its sustainability objective, the Company is also running several programmes. Safety comes first 
for the company, with the main goal being that everyone returns home safely each day.

8.	� Details of the 
highest authority 
responsible for 
implementation 
and oversight 
of the Business 
Responsibility 
policy/policies

Mr. Kedar Lele, Managing Director- up to 31st December, 2025.
Mr. Saugata Basuray, Interim CEO – Effective 1st January, 2026

9.	� Does the entity 
have a specified 
Committee of the 
Board/ Director 
responsible for 
decision making 
on sustainability 
related issues? 
(Yes / No). If yes, 
provide details.

Yes, The Company has established a ESG Committee which is supported by an operational Sustainability Sub-Committee (SSC) 
and a working group comprising representatives from specific functions. This working group shares a quarterly update with SSC. 
These committees collectively oversee the sustainability framework and ensure the integration of sustainable practices into core 
operations, addressing Environmental (E), Social (S), and Governance (G) aspects.

2 See www.castrol.com/en/global/corporate/sustainability/path360-strategy.html for more information.
3 Castrol defines its plastic footprint as the amount of virgin plastic included in our packaging that isn’t recycled
4 These aims are contingent on supportive policy action by our suppliers and market development.
5 �Most of Castrol’s scope 3 emissions are from category 1 “Purchased Goods and Services”, progress is largely dependent on the practicality 

and availability of lower-carbon alternatives.
* As part of bp’s ambition to be net zero by 2050 or sooner and to help the world get to net zero.

https://www.castrol.com/en/global/corporate/sustainability/path360-strategy.html
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10.	 Details of Review of NGRBCs by the Company:

Subject for Review

Indicate whether review was undertaken by 
Director / Committee of the Board/ Any other 

Committee

Frequency  
(Annually / Half yearly / Quarterly/  

Any other – please specify)

P
1

P
2

P
3

P
4

P
5

P
6

P
7

P
8

P
9

P
1

P
2

P
3

P
4

P
5

P
6

P
7

P
8

P
9

Performance against 
above policies and 
follow up action

Business Responsibility policies are reviewed by 
departmental heads and business heads

On a periodic basis

The Board of Directors of the Company assesses 
various initiatives forming part of the Business 
performance

At least once a year

Necessary changes to the policies as a result of the assessments are implemented.

Compliance with 
statutory requirements 
of relevance to 
the principles, and 
rectification of any 
non-compliances

CIL complies with all statutory requirements to the extent applicable.

11.	� Has the entity 
carried out 
independent 
assessment/ 
evaluation of 
the working of 
its policies by an 
external agency? 
(Yes/No). If yes, 
provide name of 
the agency.

P 
1

P 
2

P 
3

P 
4

P 
5

P 
6

P 
7

P 
8

P 
9

Environmental policies and procedures are evaluated as per the Environment management 
system guidelines followed by CIL. These safety policies and procedures are evaluated as per the 
Occupational health and safety management system guidelines and are externally verified by a 
third-party certifying agency.

12.	 If answer to question (1) above is “No” i.e., not all Principles are covered by a policy, reasons to be stated:

Questions P1 P2 P3 P4 P5 P6 P7 P8 P9

The entity does not consider the principles 
material to its business (Yes/No)

Not applicable

The entity is not at a stage where it is in a 
position to formulate and implement the 
policies on specified principles (Yes/No)

Not applicable

The entity does not have the financial or/
human and technical resources available for 
the task (Yes/No)

Not applicable

It is planned to be done in the next financial 
year (Yes/No)

Not applicable

Any other reason (please specify) Not applicable

Q Q 
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SECTION C: PRINCIPLE WISE PERFORMANCE DISCLOSURE

This section is aimed at helping entities demonstrate their performance in integrating the Principles and Core Elements 
with key processes and decisions. The information sought is categorized as “Essential” and “Leadership”. While the essential 
indicators are expected to be disclosed by every entity that is mandated to file this report, the leadership indicators may be 
voluntarily disclosed by entities which aspire to progress to a higher level in their quest to be socially, environmentally and 
ethically responsible.

Principle 1: Businesses should conduct and govern themselves with integrity, and in a manner that is Ethical, Transparent and 
Accountable.

Essential Indicators

1.	 Percentage coverage by training and awareness programmes on any of the principles during the financial year:

	 At CIL, our primary focus is to utilise the skills and capabilities of our workforce through targeted talent development 
efforts. Our initiatives are designed to empower employees to pursue personal and professional objectives that align 
with our organisation’s strategies and their individual career aspirations. The company offers a variety of training and 
leadership development programmes for its employees, including skill and competency development initiatives and 
leadership enhancement sessions.

Segment

Total number 
of training and 

awareness 
programmes held

Topics / principles 
covered under the training and its impact

Percentages 
of persons 

in respective 
category 

covered by the 
awareness 

programmes
Board of Directors 
(BoD) and Key 
Managerial 
Personnel (KMPs)

19 Updates and awareness sessions are regularly provided to 
the Board of Directors on key governance and compliance 
matters. Areas of focus include the Code of Conduct, Insider 
Trading Regulations, Code of Conduct for Board Members 
and Senior Management Personnel, Code of Fair Disclosure 
of UPSI, Related Party Transactions (RPT), Risk Management 
and Vigil Mechanism, Sustainability initiatives, and Corporate 
Social Responsibility (CSR) updates. Additionally, the Board 
Familiarization Programme includes an induction for Directors, 
deep dive sessions on business functions, and strategy 
updates. All Directors on their appointment undergo detailed 
induction which includes interactive sessions with other Board 
members, Key Managerial Personnel, senior management, 
business and functional heads and others. They also visit 
company’s manufacturing locations and make market visits 
to understand the business and operations of the company.

100%

Employees other 
than BoD and KMPs

Grow@bp: 
180+ trainings 

(includes 
mandatory and 

voluntary courses 
applicable 

across business 
functions and 
other trainings 
such as Code 
of Conduct, 

cybersecurity 
and health and 

safety)

 ‘Grow@bp’ is a personalised learning platform for employees 
to take ownership of their career and development. The 
platform contains various resources, including training 
programmes, awareness campaigns, and leadership training. 
The learning content addresses topics like code of conduct, 
ethics and compliance, cyber security, POSH; helping 
employees to enhance their technical skills and awareness 
of compliance requirements in the Company. In addition, 
training related to environment, diversity, safety, health, and 
wellness is also available to all employees on e-learning 
platform. Additionally, health and safety related training 
and awareness sessions are conducted and provided to the 
workers at regular intervals. ‘Healthy Minds’, a mental health 
education programme for leaders and colleagues. 

100%
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Segment

Total number 
of training and 

awareness 
programmes held

Topics / principles 
covered under the training and its impact

Percentages 
of persons 

in respective 
category 

covered by the 
awareness 

programmes
It is designed to help an individual to look after their own 
mental health, invest in oneself and deal with change.

Through our grow@bp platform, some of the new offers being 
added are AI digital fluency and digital badges.

Employee training is provided under ESG with emphasis on 
following aspects:

Social: The Grow@bp platform covers topics including the Code 
of Conduct and ethics and compliance, helping employees to 
enhance awareness of compliance requirements within the 
company. Health and safety related training and awareness 
sessions are carried out regularly for employees and workers. In 
addition, there are curated learnings in smaller groups around 
our cultural framework “who we are” focusing on psychological 
safety, bias at work, inclusion. To strengthen leadership across 
Castrol India, we introduced Drona, a peer-learning classroom 
program for all line managers. The program covered critical 
aspects such as the role of line managers in the employee 
lifecycle, performance management, and talent management.

Career Fest 2025 was an event aimed at exploring growth 
opportunities and building capability. The event featured 
engaging sessions such as “The power of My Profile”, Ace 
an Interview equipping participants with tools for career 
advancement.

Environment: Training focused on industry-specific 
environmental topics are made available to all employees via 
various e-learning platforms.

Governance: The Grow@bp platform offers training 
programmes, awareness campaigns, and leadership talks 
aimed at reinforcing both individual and collective compliance 
efforts. Cybersecurity training is also provided to ensure 
employees are well-informed about essential online safety 
measures.

Workers 19 In-house training and awareness sessions regarding health 
and safety, cybersecurity, and the Code of Conduct are 
regularly conducted for workers. Additionally, training with 
regards to scope of work is also organised to enhance their 
technical skills.

100%

Q Q 
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2.	� Details of fines / penalties /punishment/ award/ compounding fees/ settlement amount paid in proceedings (by the 
entity or by directors / KMPs) with regulators/ law enforcement agencies/judicial institutions, in the financial year, in the 
following format (Note: the entity shall make disclosures on the basis of materiality as specified in Regulation 30 of SEBI 
(Listing Obligations and Disclosure Obligations) Regulations, 2015 and as disclosed on the entity’s website):

	 a.	 Monetary

NGRBC 
Principle

Name of the regulatory/ 
Enforcement agencies/ 

judicial institutions

Amount 
(In `) Brief of the Case

Has an appeal 
been preferred? 

(Yes/No)
Penalty/ Fine - - - - -
Settlement - - - - -
Compounding fee - - - - -

	 b.	 Non-monetary

NGRBC 
Principle

Name of the regulatory/ 
enforcement agencies/ 

Judicial institutions
Brief of the Case

Has an appeal  
been preferred?  

(Yes/No)
Imprisonment - - - -
Punishment - - - -

3.	� Of the instances disclosed in Question 2 above, details of the Appeal/ Revision preferred in cases where monetary or non-
monetary action has been appealed:

Case Details Name of the regulatory/ enforcement agencies/ judicial institutions
- -

4.	� Does the entity have an anti-corruption or anti-bribery policy? If yes, provide details in brief and if available, provide a 
web-link to the policy:

	 The Company’s Code of Conduct, rules and regulations adopted conform to the legal and statutory framework on anti-
corruption and anti-bribery legislation prevalent in India. The policy reflects the commitment of the Company and its 
management for maintaining highest ethical standards while undertaking open and fair business practices. We have 
implemented appropriate systems to identify and prevent bribery and corrupt business practices.

5.	� Number of Directors/KMPs/employees/workers against whom disciplinary action was taken by any law enforcement 
agency for the charges of bribery/ corruption:

Particulars CY 2025  
Current calendar year

CY 2024 
Previous calendar year

Directors
- -

KMPs
Employees - -
Workers - -

6.	 Details of complaints with regard to conflict of interest:

Particulars
CY 2025  

Current calendar year
CY 2024 

Previous calendar year
Number Remarks Number Remarks

Number of complaints received in relation to 
issues of Conflict of Interest of the Directors

- - - -

Number of complaints received in relation to 
issues of Conflict of Interest of the KMPs

- - - -
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7.	� Provide details of any corrective action taken or underway on issues related to fines / penalties /action taken by 
regulators/ law enforcement agencies/ judicial institutions, on cases of corruption and conflicts of interest:

	 Not applicable

8.	 Number of days of accounts payables ((Accounts payable *365) / Cost of goods/services procured) in the following format:

Particulars CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Number of days of accounts payables 93 days 94 days

9.	 Open-ness of business:

	 Provide details of concentration of purchases and sales with trading houses, dealers, and related parties along-with 
loans and advances & investments, with related parties, in the following format

Parameter Metrics CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Concentration 
of Purchases

a.	� Purchases from trading houses as % of total 
purchases

- -

b.	� Number of trading houses where purchases are  
made from

- -

c.	� Purchases from top 10 trading houses as % of 
total purchases from trading houses

- -

Concentration 
of Sales*

a.	 Sales to dealers / distributors as % of total sales 74.43% 75.17%
b.	� Number of dealers / distributors to whom sales 

are made
460 426

c.	� Sales to top 10 dealers / distributors as % of 
total sales to dealers / distributor

9.97% 10.78%

Share of  
RPTs in

a.	� Purchases (Purchases with related parties / 
Total Purchases)

3% 4%

b.	 Sales (Sales to related parties / Total Sales) 0.36% 0.33%
c.	� Loans & advances (Loans & advances given to 

related parties / Total loans & advances)
0% 0%

d.	� Investments (Investments in related parties / 
Total Investments made)

- -

	 * The products are sold to dealers who further distribute the products to retailers

Leadership Indicators

1.	 Awareness programmes conducted for value chain partners on any of the Principles during the financial year:

Total number 
of awareness 
programmes held

Topics / principles covered under the training

%age of value chain partners 
covered (by value of business done 

with such partners) under the 
awareness programmes

1 Compliance with the laws 100%

1 Health, Safety, Security and Environment (“HSSE”) 100%

1 Bribery and corruption, money laundering, conflict of interests 
and anti-competitive conduct

100%

1 International trade law 100%

1 Protecting confidential information 100%

1 Non-discrimination, grievance processes and freedom of 
association

100%

Q Q 
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	 CIL conducts numerous awareness programmes on aspects such as compliance with the company’s code of conduct 
with all its distributor partners at least annually, laying down the guidelines for business ethics and compliances as per 
the code signed by them in the customer and supplier agreements. All key suppliers are engaged based on their risk and 
materiality profile, with expectations to comply with the code.

2.	� Does the entity have processes in place to avoid/ manage conflict of interests involving members of the Board? (Yes/No) 
If yes, provide details of the same:

	 Yes. The Board has adopted the Code of Conduct which stipulates that the Directors must act objectively and in 
accordance to their responsibilities, while making decisions. Each year, the Board members and management certify 
that the Code of Conduct is being followed. Further, the Audit Committee reviews matters pertaining to the Code of 
Conduct on a quarterly basis. The Company also obtains an annual declaration from its Board of Directors and Senior 
Management Personnel regarding their concerns and interests in other entities, along with any changes from time 
to time. It ensures that all requisite approvals, as mandated under applicable laws, are secured before entering into 
transactions with such entities. Additionally, Directors are required to abstain from participating in agenda items during 
Board or Committee meetings where they have an interest or are deemed to be interested.

	 Please refer to the bp’s Code of Conduct linked here: https://www.bp.com/content/dam/bp/business-sites/en/global/
corporate/pdfs/who-we-are/bp-code-of-conduct.pdf

Principle 2: Businesses should provide goods and services in a manner that is sustainable and safe

Essential Indicators

1.	� Percentage of R&D and capital expenditure (capex) investments in specific technologies to improve the environmental 
and social impacts of product and processes to total R&D and capex investments made by the entity, respectively:

Particulars CY 2025  
Current calendar year

CY 2024 
Previous calendar year

Details of improvements in environmental and  
social impacts

R&D 15% 15%  For RRBO (Re-Refined Base Oil) finished goods.
Capex 1% 1% Investments in energy monitoring and measurement 

systems, pump replacement, airline replacement, five-
star rated equipment etc.

2.	 a.	 Does the entity have procedures in place for sustainable sourcing? (Yes/No)

		  We are in the process of developing a framework for sustainable sourcing across the portfolio.

	 b.	 If yes, what percentage of inputs were sourced sustainably?

		  Our sustainability sourcing agenda would be defined post development of the sustainable sourcing framework.

3.	� Describe the processes in place to safely reclaim your products for reusing, recycling and disposing at the end of life, for 
(a) Plastics (including packaging) (b) E-waste (c) Hazardous waste and (d) other waste

	 Packaging waste: CIL is proactively working on reducing the use of virgin plastic material in its product packaging. 
The company has partnered with waste management agencies to identify authorized recyclers who collect and recycle 
plastic packaging waste across all states where its products are sold. The collected waste is then sent to authorized 
recyclers for the recycling process. These registered recyclers provide the corresponding credits on the Pollution Control 
Board (PCB)’s Plastic EPR portal, and annual returns are filed in line with the timelines set by the PCB.

4.	 Whether Extended Producer Responsibility (EPR) is applicable to the entity’s activities (Yes / No).

	� If yes, whether the waste collection plan is in line with the Extended Producer Responsibility (EPR) plan submitted to 
Pollution Control Boards? If not, provide steps taken to address the same.

	 Yes, Extended Producer Responsibility (EPR) is applicable to the entity’s activities.

	 For plastic waste:

	 The Company is registered under the Extended Producer Responsibility (EPR) framework and complies with the Plastic 
Waste Management Rules, as prescribed by the Central Pollution Control Board (CPCB) for plastic packaging. The waste 
collection plan is aligned with the EPR plan submitted to the Pollution Control Board.

https://www.bp.com/content/dam/bp/business-sites/en/global/corporate/pdfs/who-we-are/bp-code-of-conduct.pdf
https://www.bp.com/content/dam/bp/business-sites/en/global/corporate/pdfs/who-we-are/bp-code-of-conduct.pdf
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	 For FY 2024–25, Castrol India Limited received a total of 9,424 MT of EPR credits (Apr 2024–Mar 2025) for the recycling 
of plastic waste through registered Plastic Waste Processors (PWPs) engaged via authorised Waste Management 
Agencies. The Company has fully met its EPR obligation of 9,697 MT for the year by utilising the credits received during 
FY 2024–25 along with the accumulated balance available in the EPR credit wallet from previous years.

	 For used Oil:

	 Under the Hazardous and Other Wastes (Management and Transboundary Movement) Second Amendment Rules, 
2023, producers are required to register on the designated government portal and fulfil their EPR obligations through 
the procurement of EPR certificates from authorised recyclers.

	 Castrol India Limited has successfully completed its registration as a producer, marking a significant milestone in its 
compliance journey. The Company is currently awaiting the issuance of detailed guidelines and timelines from the 
authorities for EPR fulfilment. Upon receipt of these guidelines, the waste collection plan will be aligned to ensure proper 
disposal of used oil through registered recyclers and authorised collection agents. Any gaps identified will be addressed 
in accordance with the prescribed requirement.

Leadership Indicators

1.	� Has the entity conducted Life Cycle Perspective / Assessments (LCA) for any of its products (for manufacturing industry) 
or for its services (for service industry)? If yes, provide details in the following format?

	 ERM, a third-party environmental consultancy, has conducted, on Castrol’s behalf, life cycle assessments, in accordance 
with the Greenhouse Gas Protocol Product Life Cycle Accounting and Reporting standard, of all products sold by Castrol 
globally. This includes all products sold by CIL.

NIC Code
Name of 
Product 
/Service

% Of total 
Turnover 

Contributed

Boundary for which the Life 
Cycle Perspective 
/ Assessment was  

conducted

Whether 
conducted by 
independent 

external agency 
(Yes/No)

Results 
communicated 

in public domain 
(Yes/No)

If yes, 
provide 
the web 

link

-

2.	� If there are any significant social or environmental concerns and/or risks arising from production or disposal of your 
products / services, as identified in the Life Cycle Perspective / Assessments (LCA) or through any other means, briefly 
describe the same along-with action taken to mitigate the same.

Name of Product / Service Description of the risk / concern Action Taken
-

3.	� Percentage of recycled or reused input material to total material (by value) used in production (for manufacturing 
industry) or providing services (for service industry).

Indicate input material
Recycled or re-used input material to total material

CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Mixed oil 0.38% 0.25%

4.	� Of the products and packaging reclaimed at end of life of products, amount (in metric tons) reused, recycled, and safely 
disposed as per the following format: 

Particulars

CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Re-Used Recycled* Safely 
Disposed Re-Used Recycled* Safely 

Disposed
Plastics (including packaging) - 9,424 - - 10,519 -
E-waste - - - - - -
Hazardous waste - - - - - -
Other waste - - - - - -

	 * Data reported is for financial year

Q Q 



Castrol India Limited  |  Annual Report 2025

124

5.	 Reclaimed products and their packaging materials (as percentage of products sold) for each product category:

Indicate product category Reclaimed products and their packaging materials as % 
of total products sold in respective category

-

Principle 3: Businesses should respect and promote the well-being of all employees, including those in their value chains

Essential Indicators

1.	 a.	 Details of measures for the well-being of employees:

Category

% of employees covered by

Total
(A)

Health 
insurance

Accident 
insurance

Maternity 
benefits

Paternity
Benefits

Day Care 
facilities

No.
(B)

%
(B/ A)

No.
(C)

%
(C/A)

No.
(D)

% 
(D/A)

No.
(E)

%
(E/ A)

No.
(F)

%
(F/ A)

Permanent employees
Male 394 394 100% 394 100% - - 394 100% - -
Female 85 85 100% 85 100% 85 100% - - 58 100%
Total 479 479 100% 479 100% 85 100% 394 100% 58 100%
Other than Permanent employees
Male - - - - - - - - - - -
Female - - - - - - - - - - -
Total - - - - - - - - - - -

	 b.	 Details of measures for the well-being of workers:

Category

% of workers covered by

Total
(A)

Health
Insurance

Accident
Insurance

Maternity
Benefits

Paternity
Benefits

Day Care
facilities

No.  
(B)

%
(B/A)

No.
(C)

%
(C/A)

No.
(D)

%
(D/A)

No.
(E)

%
(E/A)

No.
(F)

%
(F/A)

Permanent workers
Male 148 148 100% 148 100% - - - - - -
Female 5 5 100% 5 100% 5 100% - - - -
Total 153 153 100% 153 100% 5 100% - - - -
Other than Permanent workers
Male - - - - - - - - - - -
Female - - - - - - - - - - -
Total - - - - - - - - - - -

	 c.	� Spending on measures towards well-being of employees and workers (including permanent and other than permanent) 
in the following format:

Particulars CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Cost incurred on wellbeing measures as a % of total revenue of 
the company

0.2% 0.2%
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2.	 Details of retirement benefits:

Benefits

CY 2025 
Current calendar year

CY 2024 
Previous calendar year

No. of employees 
covered as a % of 
total Employees

No. of workers 
covered as a % 
of total workers

Deducted and 
deposited with 
the authority 
(Y/N/N.A.)

No. of employees 
covered as a % of 
total employees

No. of workers 
Covered as a % 
of total workers

Deducted and 
deposited with 
the authority 
(Y/N/N.A.)

PF 100% 100% Yes 100% 100% Yes
Gratuity 100% 100% Yes 100% 100% Yes
ESI NA NA NA NA NA NA
Other - - - - - -

3.	 Accessibility of workplaces:

	 Are the premises / offices of the entity accessible to differently abled employees and workers, as per the requirements of 
the Rights of Persons with Disabilities Act, 2016? If not, whether any steps are being taken by the entity in this regard.

	 Yes, CIL premises/offices are accessible to differently abled employees and workers as per the requirements of the 
Rights of Persons with Disabilities Act, 2016.

	 CIL has proactively ensured that new offices in Chennai and Delhi are compliant with regulatory requirements, thereby 
setting a precedent for disability friendliness and inclusivity across all its premises. As our commitment towards Diversity, 
and Inclusion continues, we are exploring a comprehensive approach to incorporate such regulatory requirements in our 
upcoming office premises as well.

4.	� Does the entity have an equal opportunity policy as per the Rights of Persons with Disabilities Act, 2016? If so, provide a 
web-link to the policy:

	 Our aim is to achieve greater diversity, and inclusion in workforce. We are an equal opportunity employer. Our Code sets 
out our expectation that we treat everyone with fairness and respect and expect everyone we work with to do the same.

5.	 Return to work and Retention rates of permanent employees and workers that took parental leave:

Gender
Permanent employees Permanent workers

Return to work rate Retention rate Return to work rate Retention rate
Male 100% 100% - -
Female 100% 100% - -
Total 100% 100% - -

6.	� Is there a mechanism available to receive and redress grievances for the following categories of employees and workers? 
If yes, give details of the mechanism in brief:

Particulars Yes/No (If Yes, then give details of the mechanism in brief)
Permanent Workers Open Talk: http://www.opentalkweb.com/ 

A systematic investigation process exists in our business structure with clear 
roles, responsibilities, and accountabilities, along with trained investigators 
and decision-makers (People and Culture Line Manager/Business Head/

Legal representatives). This process is under the oversight of the Ethics and 
Compliance function.

Other than Permanent Workers
Permanent Employees
Other than Permanent Employees

	 CIL is committed to providing a safe and positive work environment. In order to achieve this, all have access to a helpline 
platform named Open Talk which is bp’s worldwide helpline. Employees can raise questions or concerns about ethics, 
compliance, or bp’s code of conduct through this dedicated channel. It is managed by a separate firm (NAVEX Global), 
is accessible twenty-four hours a day, seven days a week, and can handle calls in more than 75 languages over the 
phone or the internet. Anyone has the right to contact OpenTalk anonymously, except where this is prohibited by law. 
The employees and/or workers can also raise their concerns to their respective line manager, business head, P&C, Legal 
or the E&C department. A thorough inquiry procedure assures fairness for all parties concerned, including the ability to 
submit facts and any relevant evidence.

Q Q 

http://www.opentalkweb.com/
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7.	 Membership of employees and worker in association(s) or Unions recognized by the listed entity:

Category

CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Total 
employees 

/ workers in 
respective 

category (A)

No. of employees / 
workers in respective 

category, who are 
part of association(s) 

or Union (B)

% 
(B/A)

Total 
employees 

/ workers in 
respective 

category (C)

No. of employees / 
workers in respective 

category, who are 
part of association(s) 

or Union (D)

%  
(D/C)

Total Permanent Employees 479 - - 482 - -
Male 394 - - 393 - -
Female 85 - - 89 - -

Total Permanent Workers 153 153 100% 157 157 100%
Male 148 148 100% 152 152 100%
Female 5 5 100% 5 5 100%

8.	 Details of training given to employees and workers:

Category

CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Total
(A)

On Health and 
safety measures

On Skill 
upgradation Total

(D)

On Health and 
safety measures

On Skill 
upgradation

No. 
(B)

%  
(B/A)

No. 
(C)

%  
(C/A)

No. 
(E)

%  
(E/D)

No.  
(F)

%  
(F/D)

Permanent Employees
Male 394 299 76% 301 76% 393 250 64% 326 83%
Female 85 62 73% 53 62% 89 41 46% 49 55%
Total 479 361 75% 354 74% 482 291 60% 375 78%
Permanent Workers*
Male 148 148 100% 148 100% 152 152 100% 152 100%
Female 5 5 100% 5 100% 5 5 100% 5 100%
Total 153 153 100% 153 100% 157 157 100% 157 100%

	 * �All personnel in the manufacturing facilities are provided training on Health and Safety through offline mode and on the shopfloor. 
“Lakshya” is a Manufacturing Excellence programme initiated across all the three manufacturing sites based on three pillars: Efficiency, 
Capability and Continuous improvement and is being provided to all employees as a part of their skill upgradation programme. 
Kaushal is another technical capability development initiative for workmen across the three plants

	 CIL upholds a strong commitment to Ethics and Compliance through mandatory training programmes and dedicated 
sessions, emphasizing crucial views such as ‘Speak up’ and listening, maintaining integrity, zero retaliations, and a 
stringent stance against non-compliance. The company actively promotes cybersecurity across all teams and locations 
while investing in leadership development programmes for team leaders and managers to drive growth and success.

	 Further, we seek to enhance the skills of our employees by providing them with access to prominent learning platforms 
such as Coursera and LinkedIn via Grow@bp. These platforms offer a vast array of training modules, including numerous 
offerings on sustainability, that employees can select based on their developmental needs and career aspirations.

	 Other training is conducted on a voluntary basis which include additional basic safety, behavioural based safety 
programmes and other wellness programmes. In 2025, Castrol employees spent a total of around 4,500 hours attending 
various training programmes.
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9.	 Details of performance and career development reviews of employees and worker:

Category

CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Total 
(A)

No.  
(B)

%  
(B/A)

Total 
(C)

No.  
(D)

%  
(D/C)

Permanent Employees
Male 394 392 99% 393 393 100%
Female 85 82 96% 89 86 97%
Total 479 474 99% 482 479 99%
Permanent Workers
Male - - - - - -
Female - - - - - -
Total - - - - - -

	 Building people’s functional capability is one of the key elements of the Company’s investment in people. There is an 
emphasis on employee engagement and building line manager and employee capability via training covering a range 
of key people and Human Resource (HR) processes. Robust talent management sessions are conducted with focus on 
managers having talent conversations with their teams. All eligible employees captured their development needs in a 
structured format following talent conversations with their line managers.

10.	 Health and safety management system:

	 a.	� Whether an occupational health and safety management system has been implemented by the entity? (Yes/ No).  
If yes, what is the coverage of such a system?

		  HSSE is central to the company’s business activities and is a key enabler of its business strategy. The company 
is committed to the goal of ‘no accidents, no injuries to people and no damage to the environment’ and expects 
every employee/worker to be a safety leader. The OHS management system encompasses 100% of the company’s 
employees, workers, contractors and service providers working in manufacturing facilities and CIL offices. The 
company has implemented bp’s Operating Management System as relevant to CIL’s operating activities to 
consistently improve the delivery of operations that are safe, responsible and reliable. The OMS has helped the 
company in effectively managing four key elements of operations - People, Plants, Processes and Performance.

		  Road safety continues to be a priority for the company. All professional drivers (those driving for company business) 
undergo rigorous defensive driver training. All road safety related incidents, however minor, are reported and 
investigated in an attempt to learn and adopt improvements. All new employees, both permanent and contractual, 
undergo HSSE training as part of their onboarding within a month of joining the company.

	 b.	� What are the processes used to identify work-related hazards and assess risks on a routine and non-routine basis by 
the entity?

		  Health, Safety, Security and Environment are critical focus areas for the Company. Hazard Identification and Risk 
Assessment (HIRA) are conducted as per ISO 45001 and ISO 14001 standards for all routine activities within the 
manufacturing plants. Non-routine activities are monitored through OMS procedures such as Control of Work 
“CoW”. As part of the annual risk management process, various risk assurance tools are used to identify and 
mitigate risks.

	 c.	� Whether you have processes for workers to report the work-related hazards and to remove themselves from such 
risks.

		  Processes have been developed and implemented in accordance with the OMS for reporting work-related hazards 
by employees and workers, with the aim to prevent risks. These processes include Safety Observations, Safety 
Observation Conversations, and Focused Safety Observation Conversations. All instances of risk are documented 
in the ‘IRIS’ reporting tool.

		  Additionally, workers are guided to follow Safety Leadership Principles. All safety observations and near-miss 
incidents are reported and investigated to prevent any injury or illness. Both offices and plants have established 

Q Q 
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Safety Committees, which provide a forum for reporting of work-related hazards. The company also follows the 
‘Stop Work’ principle. In alignment with this principle, all employees, contractors, and visitors, are authorized to stop 
any work/activity deemed unsafe.

	 d.	 Do the employees/workers of the entity have access to non-occupational medical and healthcare services?

		  Yes. Employees have access to non-occupational medical and health services through the following provisions:

		  •	 Connect and Heal (CNH): This online service, available 24/7, offers medical consultation (both audio and video 
consultation) as well as emergency assistance. All employees and eligible dependents can avail this service.

		  •	 Mediclaim facilities: The company has a Mediclaim tie-up with ICICI Lombard, supported by a Third-Party 
Administrator (TPA) i.e., Paramount Health Services & Insurance TPA Pvt. Ltd.

		  •	 Employee Assistance Programme (EAP): This service offers personal, confidential, and professional counseling, 
available to employees and their family members via the telephone, email, or face-to-face interactions. 
Counseling can be availed in English and regional languages, at any given time.

			   Furthermore, we also provide access to wellness apps such as Headspace and Thrive along with online 
counseling services through ICAS and informative webinars, emphasizing the company’s commitment towards 
the mental health and overall well-being of its employees. The company also actively promotes psychological 
safety to further strengthen the safety and wellness of employees through training programmes.

11.	 Details of safety related incidents, in the following format:

Safety Incident/Number Category CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Lost Time Injury Frequency Rate (LTIFR) (per one 
million-person hours worked)

Employees - -
Workers - -

Total recordable work-related injuries
Employees - -
Workers - -

No. of fatalities
Employees - -
Workers - -

High consequence work-related injury or ill-health 
(excluding fatalities)

Employees - -
Workers - -

12.	 Describe the measures taken by the entity to ensure a safe and healthy workplace:

	 CIL firmly believes in providing a safe, supportive, and friendly workplace environment – a workplace where our values 
come to life through supporting behaviors. A positive workplace environment and a great employee experience are 
integral parts of our culture.

	 The Company aims to provide an ergonomically safe and comfortable work environment at all offices and plants. The 
Company regularly provides annual preventive health checks for all employees.

	 A core component of the Company’s diversity and inclusion ambition is agile working which encompasses a wide range 
of working options enabling employees to work flexibly at their full potential. Part-time working, work from home and 
flexible hours are some options granted under these initiatives.

	 All three manufacturing plants of CIL are certified with the Environment Management System (ISO 14001:2015), 
Occupational Health and Safety Management System (ISO 45001:2018) and Quality Management System Standard 
(ISO 9001:2015), with two of the Company’s plants certified with Automotive Quality Management System IATF 
16949:2016. Castrol Patalganga plant received the OHSSAI Gold and BSC Merit Awards, Silvassa won the Golden 
Peacock Award for Occupational Health & Safety. These achievements underscore our unwavering commitment to 
HSE&C excellence and continuous improvement. The leadership team maintains the highest standards of occupational 
HSSE by reviewing business safety performance on monthly basis.
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	 The India Sexual Harassment Prevention and Grievance Handling Policy (the “Policy”) was rolled out in April 2014. This 
Policy provides guidance around the process to raise such a grievance and methodology for recourse and redressal of the 
grievance. While the Policy is based on the ‘The Sexual Harassment of Women at Workplace (Prevention, Prohibition and 
Redressal) Act, 2013’, which deals specifically with acts committed against women, CIL follows this policy irrespective of 
gender.

13.	 Number of complaints on the following made by employees and workers:

Particulars

CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Filed during 
the year

Pending 
resolution at 

the end of year
Remarks Filed during 

the year

Pending 
resolution at 

the end of year
Remarks

Working Conditions - - - - - -
Health & Safety - - - - - -

14.	 Assessments for the year:

Particulars % of your plants and offices that were assessed 
 (by entity or statutory authorities or third parties)

Health and safety practices 100%
Working Conditions 100%

	 Manufacturing facilities are assessed on health and safety practices through the Occupational Health and Safety 
Management System (ISO 45001:2018) audit carried out by an external certifying agency.

15.	� Provide details of any corrective action taken or underway to address safety-related incidents (if any) and on significant 
risks / concerns arising from assessments of health & safety practices and working conditions:

	 Not applicable.

Leadership Indicators

1.	� Does the entity extend any life insurance or any compensatory package in the event of death of (A) Employees (Y/N) (B) 
Workers (Y/N).

	 (A)	 Employee – Yes, the company provides life insurance benefit to its employees wherein in case of death of an 
employee, life insurance benefit is provided to the family/nominee.

	 (B)	 Workers – Yes, the company provides life insurance benefit to its workmen/technicians wherein in case of death of 
a worker/technician, life insurance benefit is provided to the family/nominee.

2.	� Provide the measures undertaken by the entity to ensure that statutory dues have been deducted and deposited by the 
value chain partners:

	 The Company undertakes statutory compliance review, due diligence review, etc. from time to time to ensure that it 
adheres to the requirements of deduction and deposit of employee dues like income tax, provident fund, professional 
tax, ESIC, etc. In case of value chain partners, they are equally responsible to comply as per the requirements.

3.	� Provide the number of employees / workers having suffered high consequence work related injury / ill-health / fatalities 
(as reported in Q11 of Essential Indicators above), who have been rehabilitated and placed in suitable employment or 
whose family members have been placed in suitable employment:

Particulars
Total no. of affected employees/ workers

No. of employees/workers that are rehabilitated 
and placed in suitable employment or whose family 
members have been placed in suitable employment

CY 2025 
Current calendar year

CY 2024 
Previous calendar year

CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Employees - - - -
Workers - - - -

Q Q 



Castrol India Limited  |  Annual Report 2025

130

4.	� Does the entity provide transition assistance programmes to facilitate continued employability and the management of 
career endings resulting from retirement or termination of employment? (Yes/No)

	 Yes, we have established career placement services for handling severance cases.

5.	 Details on assessment of value chain partners:

% of value chain partners  
(by value of business done with such partners) that were assessed

Health and safety conditions -
Working conditions -

6.	� Provide details of any corrective actions taken or underway to address significant risks / concerns arising from assessments 
of health and safety practices and working conditions of value chain partners:

	 Not applicable.

Principle 4: Businesses should respect the interests of and be responsive to all its stakeholders

Essential Indicators

1.	 Describe the processes for identifying key stakeholder groups of the entity:

	 At CIL, stakeholder identification encompasses identifying potential stakeholders, categorizing them, analyzing their 
interest and influence, and prioritizing them accordingly. An engagement plan is developed, and Relationship Managers 
address specific concerns. This process is continuously reviewed to ensure effective engagement and to address each 
individual’s/group’s needs.

2.	 List stakeholder groups identified as key for your entity and the frequency of engagement with each stakeholder group:

Stakeholder Group

Whether 
identified as 
Vulnerable & 
Marginalized 

Group
(Yes/No)

Channels of communication
(Email, SMS, Newspaper, 

Pamphlets, Advertisement, 
Community Meetings, Notice 

Board, Website), Other

Frequency of 
engagement

(Annually/ Half 
yearly/ Quarterly 
/ others – please 

specify)

Purpose and scope of 
engagement including key 
topics and concerns raised 
during such engagement

Employees No 	� Quarterly employee 
townhalls

	� Senior leadership 
engagements

	� Quarterly wellness 
sessions

	� Training programmes and 
onboarding sessions

	 Internal communication
	  VIVA Engage
	 One bp intranet portal
	� Annual employee 

conference and pulse 
survey

Ongoing/need 
based

	� Business and 
performance updates

	� bp purpose and 
strategy, new culture 
frame ‘Who we are’

	� Physical & mental 
well-being sessions 

	� Code of conduct, 
Ethics & compliance, 
Cyber Security

	� Diversity, and 
inclusion

	� Growth week: new 
skills, learning & 
development
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Stakeholder Group

Whether 
identified as 
Vulnerable & 
Marginalized 

Group
(Yes/No)

Channels of communication
(Email, SMS, Newspaper, 

Pamphlets, Advertisement, 
Community Meetings, Notice 

Board, Website), Other

Frequency of 
engagement

(Annually/ Half 
yearly/ Quarterly 
/ others – please 

specify)

Purpose and scope of 
engagement including key 
topics and concerns raised 
during such engagement

Shareholders and 
Investors

No 	� Annual General Meetings 
(AGM)

	� Shareholder interactions 
at AGMs

	� Press conferences and 
media releases

	� Announcement through 
stock exchanges

	 Company website
	� Dedicated email ID for 

Investor Grievances
	� Investor/Analyst meet
Information disseminated on 
stock exchanges, company 
websites and through 
newspaper publications, where 
applicable:
	� Quarterly financial 

statements
	 Investor presentations
	 Annual report
	� Proceedings and 

outcomes of general 
meetings

	� Schedule of Investor/
Analyst meet and 
recordings of price 
earning calls

Ongoing/
need based/ 

Annually/ 
Quarterly

	� Financial 
performance

	� Operational 
performance

	� New product 
launches

	 Business strategy
	 Sustainability
	 CSR programmes
	� Corporate 

Governance
	 Amendment in MOA
	� Material changes / 

disclosures
	� Collaborations with 

other stakeholders.
	 MoU, partnerships
	 Grievance Redressal

Customers No 	� Customer Portal - Online 
customer portal for 
direct customers and 
distributors

	� YUKTI- WhatsApp based 
chatbot for all customers.

Ongoing/need 
based

	� For order placement 
by customers to 
CIL and relevant 
customer-related 
information.

	� For customer query 
and complaint 
resolution.

Business
Partners

No 	� Face-to-face 
engagements

	 Online sessions
	 Castrol academy

Annually/half-
yearly/quarterly/

need based

	 Agreements
	� Relationship 

Management

Q Q 
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Stakeholder Group

Whether 
identified as 
Vulnerable & 
Marginalized 

Group
(Yes/No)

Channels of communication
(Email, SMS, Newspaper, 

Pamphlets, Advertisement, 
Community Meetings, Notice 

Board, Website), Other

Frequency of 
engagement

(Annually/ Half 
yearly/ Quarterly 
/ others – please 

specify)

Purpose and scope of 
engagement including key 
topics and concerns raised 
during such engagement

Government and 
regulatory Bodies

No Following, as applicable under 
the prevailing laws:
	� Submission of reports and 

returns
	 Directives and circulars
	 Written communication
	 Stock exchange filings
	 Industry associations
	 Visiting regulatory offices

Annually/half-
yearly/quarterly/

need based

	� Regulatory 
Compliance

	� Propelling social 
leadership and 
empowerment

	� Supporting a 
safe and secure 
workplace, respect 
for human rights and 
adherence to ethical 
standards of work

Communities 
- truck drivers, 
mechanics and 
their family 
members, 
beneficiaries 
around plants - and 
NGOs

Yes 	 Trainings
	 Eco-system engagements
	 Meetings and discussions 
	 Videos
	 Awareness workshops
	� Employee volunteering 

programme
	 Community programmes

Annually/half-
yearly/quarterly/

need based

	 Road safety training
	� Technical upskilling 

for mechanics
	� Health and wellbeing 

sessions
	� Financial and digital 

literacy training
	 Stakeholder meetings
	� Entrepreneurship and 

LifeSkills training
	� Behavior change 

programmes in 
communities around 
areas of operation

Leadership Indicators

1.	� Provide the processes for consultation between stakeholders and the Board on economic, environmental, and social topics 
or if consultation is delegated, how is feedback from such consultations provided to the Board:

	 At CIL, stakeholder consultation plays a critical role in identifying and addressing economic, environmental, and 
social concerns. The Risk Management Committee (RMC) is responsible for overseeing CIL’s sustainability agenda. 
Stakeholders are engaged to consider and understand the broader environmental, social and governance contexts in 
which the company operates and its associated risks.

	 Each department deals with its respective stakeholders and collects feedback on various issues. These delegated 
departments engage in several forms of stakeholder consultation which may involve surveys, focus groups, public 
consultations, individual meetings, annual general meetings, or online engagements. The purpose is to gather thoughts, 
opinions, and concerns on various topics related to the organization’s operations impacting economy, environment, and 
society. All key points, concerns, and suggestions raised during these consultations are documented and analyzed to 
understand the concerns of stakeholders, their potential impacts, and possible responses. Regular reports summarizing 
the feedback from these consultations and analyses are submitted to various committees of the Board for their review. 
The guidance from these reviews is then passed down to the management for execution.
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2.	� Whether stakeholder consultation is used to support the identification and management of environmental, and social 
topics (Yes / No). If so, provide details of instances as to how the inputs received from stakeholders on these topics were 
incorporated into policies and activities of the entity:

	 Yes, stakeholder consultation is indeed used to support the identification and management of environmental and social 
topics. Stakeholder consultations play an instrumental role in helping us understand their concerns, expectations and 
the potential impact of our operations on them. This process is an important input as we implement our actions for 
inclusive growth and sustainable development.

	 We consistently engage in consultations with stakeholders in a variety of ways. Regular needs study, and impact 
assessments are undertaken as an integral part of our commitment to the community. This includes continuous 
updates to technical modules, based on feedback from local communities and to keep pace with external technological 
advancements.

	 Moreover, we strive to maintain ongoing dialogue with communities and stakeholders, ensuring our services remain 
relevant and beneficial; example introduction of health and wellbeing programs, EV readiness training to mechanics 
and financial/digital literacy training to truck drivers.

	 In summary, stakeholder consultation significantly influences the shaping of our activities towards social and 
environmental issues, allowing us to balance our business objectives with our commitment to our stakeholders, society 
and the environment.

3.	� Provide details of instances of engagement with, and actions taken to, address the concerns of vulnerable/ marginalized 
stakeholder groups:

	 At CIL, we believe that we have a responsibility to bring enduring positive value to communities we work with. In line with 
our core theme to keep India moving, we have and will continue to build enduring and engaging relationships with key 
stakeholders in the mobility sector.

	 	 The Company’s CSR efforts are directed towards mechanics and truck drivers who play a significant role in keeping 
the wheels of this sector moving. Truck drivers carry most freight traffic in the country, while mechanics service one 
of the largest automotive markets in the world. However, their skills, livelihood opportunities and socio-economic 
conditions need more focus. At CIL, we are committed to making a positive impact in the lives of these truck drivers 
and mechanics by preparing them to face today’s reality and leverage tomorrow’s opportunity. More than 590,000 
truck drivers and mechanics have benefited from these programmes. Contributing to the overall empowerment 
and upliftment of this community, enabling them to earn a sustainable livelihood and live with pride is the key 
motto of CIL’s CSR programmes - Sarathi Mitra and Eklavya.

	 	 The Company continues to engage with the communities around its plant and other areas of presence through 
various community development programmes ‘Ujjwal Kal’ focused on women empowerment, upskilling for youth, 
education and sustainable development initiatives in the communities. Our employee engagement activities in the 
community include various program like awareness session on health and well-being, supporting self-help group in 
market linkages, factory visit for communities members etc.

Principle 5: Businesses should respect and promote human rights

Essential Indicators

1.	� Employees and workers who have been provided training on human rights issues and policy(ies) of the entity, in the 
following format:

Category

CY 2025 CY 2024

Total  
(A)

No. of employees 
/ workers 

covered (B)

% 
 (B/A)

Total  
(C)

No. of employees 
/ workers  

covered (D)

%  
(D/C)

Employees
Permanent 479 479 100% 482 482 100%
Other than permanent 82 82 100% 81 81 100%
Total employees 561 561 100% 563 563 100%

Q Q 
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Category

CY 2025 CY 2024

Total  
(A)

No. of employees 
/ workers 

covered (B)

% 
 (B/A)

Total  
(C)

No. of employees 
/ workers  

covered (D)

%  
(D/C)

Workers
Permanent 153 153 100% 157 157 100%
Other than permanent 115 115 100% 115 115 100%
Total workers 268 268 100% 272 272 100%

	 bp’s Human Rights Policy was launched in 2013 and as revised in 2020 it applies to every employee and worker at bp 
/ Castrol. There are many ways in which human rights issues might be associated with our activities, including impacts 
on people’s livelihoods, access to water, land and resources, workforce rights – including modern slavery, and the 
actions of the security personnel who protect our sites. Applicable aspects in the Human rights policy such as child labor, 
discrimination, harassment and working conditions are covered as a part of mandatory Code of Conduct training for 
all employees and workers at CIL. Principles on Labour Rights and Modern Slavery (LRMS) such as clear employment 
status, protection of young persons, freedom from forced labour, grievance process, work environment, freedom of 
association training is also provided to all employees and contractors across the manufacturing facilities on an annual 
basis.

	 Our actions and operations can also bring about major benefits and improvements to individuals, communities and 
society. The policy document (link below) further details bp’s Commitment and outlines how these are delivered.

	 https://www.bp.com/content/dam/bp/business-sites/en/global/corporate/pdfs/sustainability/group-reports/bp-
human-rights-policy.pdf

2.	 Details of minimum wages paid to employees and workers, in the following format:

Category

CY 2025 
Current calendar year

CY 2024  
Previous calendar year

Total 
(A)

Equal to 
Minimum Wage

More than 
Minimum Wage Total 

(D)

Equal to 
Minimum Wage

More than 
Minimum Wage

No. (B) % (B/A) No. (C) % (C/A) No. (E) % (E/D) No. (F) % (F/D)
Employees
Permanent 479 - - 479 100% 482 - - 482 100%
Male 394 - - 394 100% 393 - - 393 100%
Female 85 - - 85 100% 89 - - 89 100%
Other than Permanent 82 82 100% 81 81 100%
Male 55 55 100% 54 54 100%
Female 27 27 100% 27 27 100%
Workers
Permanent 153 - - 153 100% *157 - - *157 100%
Male 148 - - 148 100% 152 - - 152 100%
Female 5 - - 5 100% 5 - - 5 100%
Other than Permanent 115 115 100% - - 115 115 100% - -
Male 113 113 100% - - 115 115 100% - -
Female 2 2 100% - - - - - - -

	 *Previous year figures have been restated and corrected wherever required.

https://www.bp.com/content/dam/bp/business-sites/en/global/corporate/pdfs/sustainability/group-reports/bp-human-rights-policy.pdf
https://www.bp.com/content/dam/bp/business-sites/en/global/corporate/pdfs/sustainability/group-reports/bp-human-rights-policy.pdf
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3.	 Details of remuneration/salary/wages, in the following format:

	 a.	 Median remuneration / wages: (updated as on 31 Dec)

Particulars Gender Total Number Median remuneration/salary/ 
wages of respective category (`)

Board of Directors (BoD)* Male 2 5,92,48,382

Female - -

Key Managerial Personnel Male 2 5,92,48,382

Female 1 1,96,04,122

Employees other than BoD and KMP# Male 388 48,33,979
Female 85 47,20,100

Workers## Male 150  14,19,613
Female 4 12,56,138

	 	 * �Includes Whole-time Directors who have served for the full year, for median remuneration and excludes Independent Directors 
and Nominee Directors in order to give an appropriate representation.

		  # Includes employees who have served for the full year, for median remuneration and excludes workers.
		  ## Includes workers who have served for the full year, for median remuneration.

	 b.	 Gross wages paid to females as % of total wages paid by the entity, in the following format:

Particulars CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Gross wages paid to females as % of total wages 16.9% 17.3%

4.	� Do you have a focal point (Individual/Committee) responsible for addressing human rights impacts or issues caused or 
contributed to by the business? (Yes/No)

	 The Company has a whistle-blower mechanism called “OpenTalk’’. Employees are encouraged to raise any of their 
concerns Via their line managers or can use OpenTalk if they feel unable to raise concerns directly using OpenTalk 
including any that could be considered whistleblowing. Also, employees have been given access to reach out to the 
Audit Committee Chairman through a dedicated e-mail address indiaauditcommitteec@bp.com. No employee has 
been denied access to the Audit Committee concerning the Whistle Blower Policy. The POSH committee members are 
responsible for addressing sexual discrimination issues caused or contributed by the business. Furthermore, Grievance 
Committees have also been established as per statutory requirements at plant-level to redress grievances/issues of 
workmen.

5.	 Describe the internal mechanisms in place to redress grievances related to human rights issues:

	 We have developed a well-defined Grievance Policy and a Disciplinary Policy tailored to handle matters related to 
employee work conditions or issues which affect them personally. A systematic investigation process exists in our 
business structure with clear roles, responsibilities, and accountabilities, along with trained investigators and decision-
makers (People and Culture Line Manager/Business Head/Legal representatives). This process is under the oversight of 
the Ethics and Compliance Liaison department.

	 Additionally, OpenTalk serves as a global helpline for bp, providing a confidential medium for people to raise their issues 
or seek explanations about our code. Every report made will be kept confidential to the fullest extent possible consistent 
with law and good business practices.

Q Q 
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6.	 Number of Complaints on the following made by employees and workers:

Particulars

CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Filed 
during 

the year

Pending 
Resolution at 

the end of year
Remarks

Filed 
during 

the year

Pending 
Resolution at 

the end of year
Remarks

Sexual Harassment - - - - - -
Discrimination at workplace - - - - - -
Child Labour - - - - - -
Forced Labour/ Involuntary Labour - - - - - -
Wages - - - - - -
Other human rights related issues - - - - - -

7.	� Complaints filed under the Sexual Harassment of Women at Workplace (Prevention, Prohibition and Redressal) Act, 
2013, in the following format:

CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Total Complaints reported under Sexual Harassment on of Women at 
Workplace (Prevention, Prohibition and Redressal) Act, 2013 (POSH)

- -

Complaints on POSH as a % of female employees / workers - -
Complaints on POSH upheld - -

8.	 Mechanisms to prevent adverse consequences to the complainant in discrimination and harassment cases.

	 CIL has a Grievance Policy, a Disciplinary Policy and Prevention of Sexual Harassment Policy. The Company on a regular 
basis sensitizes its employees on the prevention of sexual harassment at the workplace through workshops, group 
meetings, online training modules and awareness programme which are held on a regular basis.

	 CIL does not tolerate retaliation of any kind. All complaints can be made without fear of reprisal and with the assurance 
that the Company stands with its employees. Retaliation of any type against someone who reports harassment in 
good faith, against someone who provides information, or against someone who otherwise assists in a harassment 
investigation is not permitted.

	 If an individual believes he or she has been retaliated against for reporting harassment, for making a complaint of 
harassment, or for participating in an investigation related to harassment, they should immediately report the alleged 
retaliation to their line manager or any of the speak up channels. Any employee who is found to have acted in retaliation 
against someone after an investigation will face disciplinary action, which may include termination of employment.

9.	 Do human rights requirements form part of your business agreements and contracts? (Yes/No)

	 Yes. CIL extends human rights requirements as a part of its business agreements and contracts. Human Rights (HuRi) 
clauses are incorporated across contracts coming up for renewals. A formal Human Rights Policy was launched in 2013 
and revised in 2020, which applies to every employee at CIL.

10.	 Assessments of the year:

% of your plants and offices that were assessed  
(by entity or statutory authorities or third parties)

Child labour 100%
Forced/involuntary labour 100%
Sexual harassment 100%
Discrimination at workplace 100%
Wages 100%

	 CIL does not engage in or tolerate any violations of human rights in any form or manner and does not adopt any 
discriminatory employment practices. CIL performs risk-based assessments at periodic intervals.
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11.	� Provide details of any corrective actions taken or underway to address significant risks / concerns arising from the 
assessments at Question 9 above:

	 Not applicable – there were no significant risks / concerns arising from the assessments conducted in our premises.

Leadership Indicators

1.	 Details of a business process being modified / introduced as a result of addressing human rights grievances/complaints:

	 Not applicable for CIL as no significant grievances/complaints were received on human rights.

2.	 Details of the scope and coverage of any Human rights due diligence conducted:

	 Human rights due diligence process and mechanisms are being established to enhance the current human rights 
assessment in CIL. Risk based assessments are conducted at periodic internals which include events like onboarding 
and renewal of agreements. Set criteria and risk-based reviews are performed.

3.	� Is the premise/office of the entity accessible to differently abled visitors, as per the requirements of the Rights of Persons 
with Disabilities Act, 2016?

	 Yes, CIL premises/offices are accessible to differently abled employees and workers as per the requirements of the 
Rights of Persons with Disabilities Act, 2016.

	 CIL offices in Chennai and Delhi are designed in accordance with the accessibility requirements of differently abled 
individuals. Some measures undertaken include wheelchair availability, dedicated parking slots, meeting room signages 
in Braille, adjustable desk availability, Herman Miller’s chairs, disability friendly elevators and ramps.

4.	 Details on assessment of value chain partners:

Particulars % of value chain partners  
(by value of business done with such partners) that were assessed

Sexual harassment -
Discrimination at workplace -
Child labour -
Forced/involuntary labour -
Wages -
Others – please specify -

5.	� Provide details of any corrective actions taken or underway to address significant risks / concerns arising from the 
assessments at Question 4 above:

	 Not applicable

Principle 6: Businesses should respect and make efforts to protect and restore the environment

Essential Indicators

1.	 Details of total energy consumption (in Joules or multiples) and energy intensity, in the following format:

Parameter Unit of 
measurement

CY 2025 
Current calendar year

CY 2024 
Previous calendar year

From renewable sources
Total electricity consumption (A) GJ  16,301 *12,730
Total fuel consumption (B) GJ - -
Energy consumption through other sources (C) GJ - -
Total energy consumed from renewable  
sources (A+B+C)

GJ  16,301 12,730

From non-renewable sources
Total electricity consumption (D) GJ 577 4560
Total fuel consumption (E) GJ 15,893 14,973
Energy consumption through other sources (F) GJ - -

Q Q 
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Parameter Unit of 
measurement

CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Total energy consumed from non-renewable  
sources (D+E+F)

GJ  16,470 19,533

Total energy consumed (A+B+C+D+E+F) GJ 32,771 *32,263
Energy intensity per rupee of turnover (Total energy 
consumed / Revenue from operations)

GJ/Rupee 
turnover

0.00000057 0.00000060

Energy intensity per rupee of turnover adjusted 
for Purchasing Power Parity (PPP) (Total energy 
consumed / Revenue from operations adjusted for 
PPP)

GJ/USD 
Turnover

0.0000116 0.0000123

Energy intensity in terms of physical output
Specific Power Consumption

GJ/KL 0.14 *0.14

Energy intensity (optional) – the relevant metric may 
be selected by the entity

- - -

	 *Previous year figures have been restated and corrected wherever required.

2.	� Does the entity have any sites / facilities identified as designated consumers (DCs) under the Performance, Achieve and 
Trade (PAT) Scheme of the Government of India? (Y/N) If yes, disclose whether targets set under the PAT scheme have 
been achieved. In case targets have not been achieved, provide the remedial action taken, if any:

	 CIL works in a sector that is not categorized under designated consumers (DCs), so none of the facilities are identified 
under the Performance, Achieve and Trade (PAT) scheme.

3.	 Provide details of the following disclosures related to water, in the following format:

Parameter CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Water withdrawal by source (in kilolitres)
4(i)	 Surface water - -
(ii)	 Groundwater 21,281 20,757
(iii)	 Third party water (Municipal water supplies) 19,713 24,303
(iv)	 Seawater / desalinated water - -
(v)	 Others (Rainwater storage) - 150
Total volume of water withdrawal (in kiloliters) (i + ii + iii + iv + v) 40,994 45,210
Total volume of water consumption (in kiloliters) * 40,994 45,210
Water intensity per rupee of turnover (Total water consumption / 
Revenue from operations)

0.00000072 KL/
Rupee turnover

0.00000084 KL/
Rupee turnover

Water intensity per rupee of turnover adjusted for Purchasing Power 
Parity (PPP) (Total water consumption / Revenue from operations 
adjusted for PPP)

0.000015 KL/USD 
turnover

0.000017 KL/USD 
turnover

Water intensity in terms of physical output 0.17 KL/Volume in KL 0.20 KL/Volume in KL
Water intensity (optional) – the relevant metric may be selected  
by the entity

- -

	 Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? (Y/N) 
If yes, name of the external agency

	 No.
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4.	 Provide the following details related to water discharged:

Parameter CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Water discharge by destination and level of treatment (in kilo liters)
(i)	 To Surface water - -
	 - No treatment - -
	 - With treatment – please specify level of treatment - -
(ii)	 To Groundwater - -
	 - No treatment - -
	 - With treatment – please specify level of treatment - -
(iii)	 To Seawater - -
	 - No treatment - -
	 - With treatment – please specify level of treatment - -
(iv)	 Sent to third parties - -
	 - No treatment - -
	 - With treatment – please specify level of treatment (send to CETP 
after treatment)

52 55

(v)	 Others - -
	 - No treatment - -
	 - With treatment – Tertiary treatment - -
Total water discharged (in kilo liters)  52 55

	 Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? (Y/N) 
If yes, name of the external agency

	 No.

5.	� Has the entity implemented a mechanism for Zero Liquid Discharge? If yes, provide details of its coverage and 
implementation.

	 CIL has been working to reduce freshwater consumption in its manufacturing facilities. Initiatives such as sprinkler 
systems and water-efficient taps have been implemented. Each facility has water balance flow charts to monitor 
freshwater usage and identify conservation measures.

	 Silvassa: Fresh water is used only for domestic and cooling tower operations. The cooling tower blowdown water, which is 
minimal in quantity, is sent to CETP for treatment. The domestic wastewater is treated in an in-house sewage treatment 
plant, and the treated water is used for gardening within the plant premises. This plant operates as a Zero Liquid 
Discharge facility. The plant has also installed rainwater harvesting system which is expected to operate at capacity the 
following year.

	 The Paharpur and Patalganga plants send their wastewater to CETP for further treatment.

6.	 Please provide details of air emissions (other than GHG emissions) by the entity, in the following format:

Parameter Please specify unit CY 2025 
Current calendar year

CY 2024 
Previous calendar year

NOx Kg 125 *120
SOx Kg 485 *445
Particulate matter (PM2.5) Kg 261 251
Particulate matter (PM10) Kg - -
Persistent organic pollutants (POP) Kg - -
Volatile organic compounds (VOC) Kg - -
Hazardous air pollutants (HAP) Kg - -

	 *Previous year figures have been restated and corrected wherever required.

Q Q 
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	 Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? (Y/N) 
If yes, name of the external agency.

	 Yes. The parameters and the schedule of monitoring along with the stack monitoring reports (emissions generated from 
DG sets) and the compliance with the regulatory requirements are audited through the Environment management 
system and verified by a certified third-party agency.

7.	 Provide details of greenhouse gas emissions (Scope 1 and Scope 2 emissions) & its intensity, in the following format:

 Parameter Unit CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Total Scope 1 emissions (Break-up of the GHG 
into CO2, CH4, N2O, HFCs, PFCs, SF6, NF3, if 
available)

Metric tons of CO2 
equivalent

769 724

Total Scope 2 emissions (Break-up of the GHG 
into CO2, CH4, N2O, HFCs, PFCs, SF6, NF3, if 
available)

Metric tons of CO2 
equivalent

114 1047

Total Scope 1 and Scope 2 emissions Metric tons of CO2 
equivalent

883 1771

Total Scope 1 and Scope 2 emission intensity 
per rupee of turnover (Total Scope 1 and 
Scope 2 GHG emissions / Revenue from 
operations)

Metric tons of CO2 
equivalent/ turnover in 

Crore

 0.15 0.33

Total Scope 1 and Scope 2 emission intensity 
per rupee of turnover adjusted for Purchasing 
Power Parity (PPP)
(Total Scope 1 and Scope 2 GHG emissions / 
Revenue from operations adjusted for PPP)

Metric tons of CO2 
equivalent/ turnover 

in USD

0.00000031 0.00000067

Total Scope 1 and Scope 2 emission intensity in 
terms of physical output

Metric tons of CO2 
equivalent/kilolitre

0.004 0.008

This Total Scope 1 and Scope 2 emission 
intensity (optional) – the relevant metric may 
be selected by the entity

- - -

	 Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? (Y/N) 
If yes, name of the external agency.

	 No.

8.	 Does the entity have any project related to reducing Green House Gas emission? If Yes, then provide details:

	 CIL has been working towards reducing the GHG emissions through process improvements, energy monitoring systems, 
energy efficiency measures and renewable alternatives. Installation of Solar photovoltaic plant within premises and 
purchasing renewable energy are the different options studied with respective to the plant locations and the key actions 
implemented are listed below:

Scope 1 emissions Transition to lower Emission Factor heating fuel has helped reduce Scope 1 emissions in operations
Scope 2 emissions 1.	� Silvassa plant: The solar plant is fully operational and solar electricity generated for its own 

consumption. Additionally, Renewable Energy Certificates have been procured.

2.	 Patalganga plant: The facility purchases green energy for 100% of its operations.

3.	� Paharpur plant: A rooftop solar photovoltaic system is currently in operation. Additionally, 
Renewable Energy Certificates have been procured.

4.	 Corporate office in Mumbai continues to procure green power for 100% operations.

5.	� Continuous improvement measures are undertaken across CIL’s manufacturing operations 
resulting in consistent year-on-year energy efficiency.
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9.	 Provide details related to waste management by the entity, in the following format:

Parameter CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Total Waste generated (in metric tons)
Plastic waste (A) 147.73 110.96
E- waste (B)  3.42 68.28
Bio-medical waste (C) 0.01 0.10
Construction and demolition waste (D) - -
Battery waste (E) - -
Radioactive waste (F) - -
Other Hazardous waste -excluding e-waste and biomedical waste (G) 897.05 773.62
Other Non-hazardous waste generated (H) - excluding plastic waste 496.51 503.54
Total (A+B + C + D + E + F + G + H) 1544.72 1456.52
Waste intensity per rupee of Turnover (Total waste generated / 
Revenue from operations)

0.0000000270 MT/
Rupee turnover

0.0000000271 MT/
Rupee turnover

Waste intensity per rupee of turnover adjusted for Purchasing Power 
Parity (PPP) 
(Total waste generated / Revenue from operations adjusted for PPP)

0.00000055 MT/USD 
turnover

0.00000055 MT/USD 
turnover

Waste intensity in terms of physical output 0.007 MT/KL 0.006 MT/KL
Waste intensity (optional) – the relevant metric may be selected by 
the entity

- -

For each category of waste generated, total waste recovered through 
recycling, re-using or other recovery operations (in metric tons)
Category of waste
(i)	 Recycled 1527.24 1442.67
(ii)	 Re-used - -
(iii)	 Other recovery operations - -
Total 1527.24 1442.67
For each category of waste generated, total waste disposed by nature 
of disposal method (in metric tons)
Category of waste
(i)	 Incineration 16.59 13.33
(ii)	 Landfilling - -
(iii)	 Landfilling after incineration - -
Total 16.59 13.33

10.	� Briefly describe the waste management practices adopted in your establishments. Describe the strategy adopted by your 
company to reduce usage of hazardous and toxic chemicals in your products and processes and the practices adopted to 
manage such wastes:

	 CIL employs the PATH360 guiding principles around circularity to minimize waste generated from its operations. Waste 
generated data is monitored and reviewed at the leadership level. The production process does not use any toxic 
chemicals. CIL’s waste management practices are audited during the Environment Management System audit.

	 Hazardous waste: Hazardous waste quantities are regularly monitored, recorded and sent to authorized recyclers as per 
the facility’s hazardous waste authorization rules stipulated by the Pollution Control Board. Corresponding manifests, 
forms and annual returns are maintained at the respective facilities.

	 Non-Hazardous waste: Non-hazardous waste quantities are routinely monitored, recorded and sent to company 
authorized recyclers. Details about this are reported in the annual Environment statement.

Q Q 
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11.	� If the entity has operations/offices in/around ecologically sensitive areas (such as national parks, wildlife sanctuaries, 
biosphere reserves, wetlands, biodiversity hotspots, forests, coastal regulation zones etc.) where environmental approvals 
/ clearances are required, please specify details in the following format:

S. No. Location of operations/
offices

Type of 
operations

Whether the conditions of environmental approval / clearance are 
being complied with? (Y/N) If no, the reasons thereof and  

corrective action taken, if any.
No manufacturing facilities and offices are located or planned in/around ecologically sensitive areas.

12.	� Details of environmental impact assessments of projects undertaken by the entity based on applicable laws, in the current 
financial year:

Name and brief 
details of project

EIA Notification  
No. Date

Whether conducted 
by independent 
external agency  

(Yes / No)

Results 
communicated 

in public domain 
(Yes / No)

Relevant Web link

EIA is not applicable as none of our projects are carried out in ecologically sensitive areas.

13.	� Is the entity compliant with the applicable environmental law/ regulations/ guidelines in India; such as the Water 
(Prevention and Control of Pollution) Act, Air (Prevention and Control of Pollution) Act, Environment protection act and 
rules thereunder (Y/N). If not, provide details of all such non-compliances, in the following format:

	 CIL is in compliance with all applicable environmental rules and regulations. Verification of this compliance is conducted 
during the Environment Management System audit.

S. No.
Specify the law / regulation 
/ guidelines which was not 

complied with

Provide details of the 
non-compliance

Any fines / penalties / action taken 
by regulatory agencies such as 

pollution control boards or by courts

Corrective action  
taken, if any

No non-compliance has been noted.

Leadership Indicators

1.	 Water withdrawal, consumption and discharge in areas of water stress (in kilo liters):

	 For each facility / plant located in areas of water stress, provide the following information:

	 (i)	 Name of the area:
	 (ii)	 Nature of operations:
	 (iii)	 Water withdrawal, consumption, and discharge in the following format:

Parameter CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Water withdrawal by source (in kilolitres)
(i)	 Surface water - -
(ii)	 Groundwater - -
(iii)	 Third party water - -
(iv)	 Seawater / desalinated water - -
(v)	 Others - -
Total volume of water withdrawal (in kilolitres) - -
Total volume of water consumption (in kilolitres) - -
Water intensity per rupee of turnover (Water consumed / turnover) - -
Water intensity (optional) – the relevant metric may be selected 
by the entity

- -

Water discharge by destination and level of treatment (in kilolitres)
(i)	 Into Surface water - -
	 -	 No treatment - -
	 -	 With treatment – please specify level of treatment - -
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Parameter CY 2025 
Current calendar year

CY 2024 
Previous calendar year

(ii)	 Into Groundwater - -
	 -	 No treatment - -
	 -	 With treatment – please specify level of treatment - -
(iii)	 Into Seawater - -
	 -	 No treatment - -
	 -	 With treatment – please specify level of treatment - -
(iv)	 Sent to third parties - -
	 -	 No treatment - -
	 -	 With treatment – please specify level of treatment - -
(v)	 Others - -
	 -	 No treatment - -
	 -	 With treatment – please specify level of treatment - -
Total water discharged (in kilolitres) NA NA

2.	 Please provide details of total Scope 3 emissions & its intensity, in the following format: 

 Parameter Unit CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Total Scope 3 emissions (Break-up of the GHG into 
CO2, CH4, N2O, HFCs, PFCs, SF6, NF3, if available)

Metric tonnes of 
CO2 equivalent

- -

Total Scope 3 emissions per Crore of turnover - - -
Total Scope 3 emission intensity (optional) – the 
relevant metric may be selected by the entity

- - -

	 Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? (Y/N) 
If yes, name of the external agency.

	 No

3.	� With respect to the ecologically sensitive areas reported at Question 10 of Essential Indicators above, provide details 
of significant direct & indirect impact of the entity on biodiversity in such areas along-with prevention and remediation 
activities:

	 Not applicable

4.	� If the entity has undertaken any specific initiatives or used innovative technology or solutions to improve resource 
efficiency, or reduce impact due to emissions / effluent discharge / waste generated, please provide details of the same 
as well as outcome of such initiatives, as per the following format:

S. No.
Initiative undertaken
Details of the initiative  
(Web-link, if any, may be provided along-with summary)

Outcome of the initiative

1. Reuse of flush oil generated in operations across operations Increasing circularity - Reduction in 
waste oil (hazardous waste) generation

2. Rainwater Harvesting Solution Increasing circularity - Reduction in 
freshwater consumption

3. Using Green Energy across manufacturing locations.

Reduction in GHG emissions
4. Continuous Improvement measures through optimization of 

agitators, recirculation pumps, cooling systems
5. Formulation optimization to reduce process heating
6. Continue use of LNG & CNG Vehicles in the transportation network
7. 60% recycled content in bottles and 30% recycled content in Pail 

packaging
Increasing circularity - Recycling of 

plastic for use in packaging

Q Q 
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5.	 Does the entity have a business continuity and disaster management plan? Give details in 100 words/web link:

	 Business Continuity Plan: Failure to address an incident effectively could potentially disrupt our business. A robust Crisis 
Management process enables us to address any incident or issues (safety, environment or product quality) which may 
escalate into an internal or external crisis. We have a detailed Business Continuity Plan (BCP), Incident Management 
Plan, Crisis Communication Plan, Emergency Response Plan and Tactical Management Plan for all sites. Regular annual 
trainings and exercises are conducted for team members in charge of the above plans in case of emergencies. A detailed 
Business Continuity Plan provides guidance on the actions to be taken to remain operational at acceptable levels, during 
and after a disruptive event, and to resume normal operations as quickly and effectively as possible. The BCP includes 
eight possible business disruptions and has detailed contingency strategies and action plans to mitigate them.

	 Incident Management Plan: CIL has an Incident Management Plan (IMP) that outlines broadly the guidelines for 
emergency response and incident escalation and management. The IMP is applicable across CIL’s operations 
(manufacturing units and offices). The Incident Management Team (IMT) operates in line with the IMP. The response of 
the IMT is defined through a structured process flowchart aligned to bp 3 Tier Response System. The primary role of the 
IMT is to verify safety of responders, manage incident impacts, direct emergency response to the incident and brief the 
BST (Business Support Team) and/or CST (Country Support Team) on status response activities.

6.	� Disclose any significant adverse impact to the environment, arising from the value chain of the entity. What mitigation or 
adaptation measures have been taken by the entity in this regard?

	 CIL has not identified significant adverse environmental impact in our value chain.

7.	� Percentage of value chain partners (by value of business done with such partners) that were assessed for environmental 
impacts:

	 Nil

8.	 How many green credits have been generated or procures:

	 a.	 By the listed entity

		  Not applicable

	 b.	 By the top ten ( in terms of value of purchases and sales, respectively) value chain partners

		  Not applicable

PRINCIPLE 7 Businesses, when engaging in influencing public and regulatory policy, should do so in a manner that is responsible 
and transparent

Essential Indicators

1.	 a.	 Number of affiliations with and industry chambers/ associations:

		  Eleven

	 b.	� List the top 10 trade and industry chambers/ associations (determined based on the total members of such a body) 
the entity is a member of/ affiliated to:

S. No. Name of the trade and industry chambers/ associations
Reach of trade and industry 

chambers/ associations 
(State/National)

1 ASCI - The Advertising Standards Council of India National
2 Bombay Chambers of Commerce and Industry State
3 Confederation of Indian Industry National
4 Employer’s Federation of India (EFI) National
5 Federation of Indian Chambers of Commerce and Industry (FICCI) National
6 International Market Assessment India Pvt Ltd National
7 Patalganga and Rasayani Industrial Association State
8 Silvassa Industries Association State
 9 The Indian Society of Advertisers (ISA) National
10 Automotive Component Manufacturers Association (ACMA) National
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2.	� Provide details of corrective action taken or underway on any issues related to anti-competitive conduct by the entity, 
based on adverse orders from regulatory authorities:

	 Not applicable

Leadership Indicators

1.	 Details of public policy positions advocated by the entity:

S. No. Public policy  
advocated

Method resorted 
for such advocacy

Whether information 
available in the 
public domain?  

(Yes/No)

Frequency of Review by 
Board (Annually/ Half 

yearly/ Quarterly /  
Others – please specify)

Web Link, if 
available

The company strategically channels industry-specific suggestions and contributions through active participation in  
trade bodies or associations, rather than direct public advocacy.

PRINCIPLE 8 Businesses should promote inclusive growth and equitable development

Essential Indicators

1.	� Details of Social Impact Assessments (SIA) of projects undertaken by the entity based on applicable laws, in the current 
financial year:

Name and brief details of 
project

SIA 
Notification No.

Date of 
notification

Whether 
conducted by 
independent 

external agency 
(Yes / No)

Results 
communicated in 

public domain 
(Yes / No)

Relevant Web 
Link

Not applicable. No assessments were undertaken or necessitated during the reporting period.

2.	� Provide information on project(s) for which ongoing Rehabilitation and Resettlement (R&R) is being undertaken by your 
entity, in the following format:

S. No.
Name of Project 
for which R&R is 

ongoing
State District

No. of Project 
Affected  

Families (PAFs)

% of PAFs 
covered by 

R&R

Amounts 
paid to PAFs in 

the FY (In `)
Not applicable as there are no ongoing projects as such.

3.	 Describe the mechanisms to receive and redress grievances of the community:

	 OpenTalk serves as a global helpline for bp, providing a confidential medium for people to raise their issues or seek 
explanations about our code. This service is managed by an autonomous enterprise, accessible 24/7 and provides 
assistance in over 75 different languages. Anyone, including contractors, partners, suppliers, customers and local 
community members can use OpenTalk. Anyone has the right to contact OpenTalk anonymously, except where this is 
prohibited by law

4.	 Percentage of input material (inputs to total inputs by value) sourced from suppliers:

Parameter CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Directly sourced from MSMEs/small producers 5% 5%
Directly from within India 48% 47%

5.	� Job creation in smaller towns – Disclose wages paid to persons employed (including employees or workers employed on a 
permanent or non-permanent / on contract basis) in the following locations, as % of total wage cost:

Location CY 2025 
Current calendar year

CY 2024 
Previous calendar year

Rural 12% 10%
Semi-urban 6% 6%
Urban 1% 1%
Metropolitan 82% 83%

	 *(Place to be categorized as per RBI Classification System - rural / semi-urban / urban / metropolitan)

Q Q 
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Leadership Indicators

1.	� Provide details of actions taken to mitigate any negative social impacts identified in the Social Impact Assessments 
(Reference: Question 1 of Essential Indicators above):

Details of negative social impact identified Corrective action taken
Not applicable

2.	� Provide the following information on CSR projects undertaken by your entity in designated aspirational districts as 
identified by government bodies:

State Aspirational districts Beneficiaries Covered Amount (`)
Karnataka Yadgiri 192 7,27,680
Madhya Pradesh Chhatarpur 165 4,69,425
Uttar Pradesh Fatehpur 559 15,90,355
Madhya Pradesh Khandwa 166 4,72,270
Rajasthan Karauli 70 1,99,150
West Bengal Birbhum 2870 1,05,93,170
Maharashtra Jalgaon 1289 47,57,699

3.	 (a)	� Do you have a preferential procurement policy where you give preference to purchase from suppliers comprising 
marginalized/vulnerable groups? (Yes/No)

		  No. The suppliers primarily considered for procurement of input materials include refineries and chemical industries.

	 (b)	 From which marginalized/vulnerable groups do you procure?

		  Not applicable

	 (c)	 What percentage of total procurement (by value) does it constitute?

		  Not applicable

4.	� Details of the benefits derived and shared from the intellectual properties owned or acquired by your entity (in the current 
financial year), based on traditional knowledge:

S. No. Intellectual Property based on 
traditional knowledge

Owned/Acquired 
(Yes/No)

Benefit shared 
(Yes / No)

Basis of calculating 
benefit share

-

5.	� Details of corrective actions taken or underway, based on any adverse order in intellectual property related disputes 
wherein usage of traditional knowledge is involved:

Name of authority Brief of the Case Corrective action taken
-

6.	 Details of beneficiaries of CSR Projects:

@S. No. CSR Projects
No. of persons 

benefited from CSR 
Projects 2025

% of beneficiaries 
from vulnerable and 
marginalized groups

1 Castrol Sarathi Mitra - The programme aims to holistically 
improve the lives of truck drivers through interventions 
that enable a sustainable livelihood and opportunities for  
socio-economic growth.

53,659 truck drivers 100%

2 Castrol Eklavya - The programme offers skilling initiatives in 
the automotive industry aiming to deliver inclusive growth for 
mechanics, covering the basics and focusing on diagnostic skills

26,243 mechanics 100%

3 Castrol Ujjwal Kal - Community development initiatives in key 
areas of education, upskilling and health.

4,804 beneficiaries 
in communities near 

plants

100%
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@S. No. CSR Projects
No. of persons 

benefited from CSR 
Projects 2025

% of beneficiaries 
from vulnerable and 
marginalized groups

4 Programme for driving safety - Castrol 2 Wheels 1 Life – 
educating the youth on safe two-wheeler riding techniques and 
sensitizing them on road safety; encouraging the formation of 
Road Safety Clubs, with trained youth as ambassadors of Road 
Safety, to educate their peers.

21,075 two-wheeler 
riders in Mumbai and 

Pune

-

PRINCIPLE 9 Businesses should engage with and provide value to their consumers in a responsible manner

Essential Indicators

1.	 Describe the mechanisms in place to receive and respond to consumer complaints and feedback:

	 The company is committed to addressing consumer queries, complaints and feedback in a timely manner. To this end, 
it has established a dedicated call center, which operates in English and seven other regional languages. Customers 
can reach the call center at 18002098100 or 1800222100. Additionally, the company has set up an email address, 
customercare.india@castrol.com, for addressing queries and feedback. Each consumer pack prominently displays these 
contact details. Several efficient workflows are in place to ensure all queries are addressed in a timely manner.

2.	 Turnover of products and/services as a percentage of turnover from all products/service that carry information about:

Parameter As a percentage to total 
turnover

Environmental and social parameters relevant to the product -
Safe and responsible usage 100%
Recycling and/or safe disposal 100%

	 Product Data Sheets and Material Safety Data Sheets list specific guidelines to ensure safe and responsible usage and 
disposal instructions for CIL’s products. The company also includes requisite disclosures on the packaging of its products. 
Additionally, CIL also undertakes information sharing through multiple channels of engagement to provide information 
to stakeholders on responsible practices.

3.	 Number of consumer complaints in respect of the following:

Particulars

CY 2025 
(Current Calendar year)

CY 2024 
(Previous Calendar year)

Received 
during  

the year

Pending 
resolution at 
end of year

Remarks
Received 

during  
the year

Pending 
resolution at 
end of year

Remarks

Data privacy - - - - - -
Advertising - - - - - -
Cyber-security - - - - - -
Delivery of essential Services - - - - - -
Restrictive Trade Practices - - - - - -
Unfair Trade Practices - - - - - -
Other - - -

4.	 Details of instances of product recalls on account of safety issues:

Particulars Number Reasons for recall
Voluntary recalls - -
Forced recalls - -

5.	� Does the entity have a framework/ policy on cyber security and risks related to data privacy? (Yes/No) If available, 
provide a web-link of the policy:

	 Yes, the organization has established a system and guidelines regarding cyber security and issues pertaining to data 
privacy.

Q Q 
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	 A variety of measures are implemented to manage risks associated with cyber security. This includes the application of 
cyber security policies and procedures, the utilization of security defense tools, continuous monitoring of threats, and 
the capacities to detect events. Also, we have response strategies for incidents and routinely run drills to evaluate our 
recovery skills and response tactics to cyber-attacks. Our cyber security education and awareness initiative provides 
training to our staff on subjects like phishing and the proper classification and handling of our data. Actively engaging 
with governments, law enforcement agencies and peer industries allows us to gauge and respond appropriately to new 
and upcoming threats.

	 The cyber security guidelines and framework can be found on the company’s intranet. bp’s Privacy Policy outlines our 
privacy compliance framework, detailing the arrangement of central and local privacy resources. Best practices for 
managing personal data are promoted by a central team backed by local privacy coordinators appointed by local 
management, all in compliance with the bp Code of Conduct, bp privacy rules and any local legislative obligations.

6.	� Provide details of any corrective actions taken or underway on issues relating to advertising, and delivery of essential 
services; cyber security and data privacy of customers; re-occurrence of instances of product recalls; penalty / action 
taken by regulatory authorities on safety of products / services:

	 NIL

7.	 Provide the following information relating to data breaches:

	 a.	 Number of instances of data breaches

	 b.	 Percentage of data breaches involving personally identifiable information of customers

	 c.	 Impact, if any, of the data breaches

Leadership Indicators

1.	� Channels / platforms where information on products and services of the entity can be accessed (provide web link, if 
available):

	 Details about all the products and services offered by the company can be found on its website at https://www.castrol.
com/en_in/india/home.html

2.	 Steps taken to inform and educate consumers about safe and responsible usage of products and/or services:

	 Product Data Sheets and Material Safety Data Sheets for all CIL’s products have been made available on the CIL website 
(https://thelubricantoracle.castrol.com/). These sheets detail procedures for safe usage and disposal of the company’s 
products. Additionally, requisite disclosures have also been included on the packaging of these products.

3.	 Mechanisms in place to inform consumers of any risk of disruption/discontinuation of essential services:

	 At CIL, we do not deal with any essential services, however, in event of any disruption or discontinuation of services, 
the company proactively informs its stakeholders through its website, social media platforms, distributor and retailer 
networks, sales representatives, emails etc. Also, customers can reach the call centers at 18002098100 or 1800222100 
or email at customercare.india@castrol.com, for addressing queries and feedback.

4.	� Does the entity display product information on the product over & above what Is mandated as per local laws? (Yes/No/
Not Applicable) If yes, provide details in brief? Did your entity carry out any survey with regard to consumer satisfaction 
relating to the major products / services of the entity, significant locations of operation of the entity or the entity as a 
whole? (Yes/No)

	 CIL has a wide range of products. In addition to mandate as per local laws, wherever space permits, information about 
benefits accrued from usage of a product and the product functionality towards the benefit are also elaborated on each 
product label.

	 Surveys carried out with principal customers have prompted implementation of strategies to enhance consumer 
experience. Regular evaluations are also conducted on significant brands to ascertain brand strength and cognitive 
impact among consumers.

NILl l 

https://www.castrol.com/en_in/india/home.html
https://www.castrol.com/en_in/india/home.html
https://thelubricantoracle.castrol.com/
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