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Sub: Intimation of Newspaper Advertisement of Audited Financial Results of the Bank for the 

Quarter and Financial Year ended March 31, 2025 
  

Respected Sir/Madam, 
 
Pursuant to Regulations 47 and 52(8) and other applicable provisions of the SEBI (Listing 
Obligations and Disclosure Requirements) Regulations, 2015, please find attached herewith a 
copy of the Extract of Audited Financial Results for the Quarter and Financial Year ended March 
31, 2025 published in 'Business Standard' English Newspaper and ‘Nawan Zamana’ regional  
Newspaper. 
 
The above may also be accessed on the website of the Bank at the link 
https://www.capitalbank.co.in/investors/advertisement-regulation-47?year=2024-2025  
 
You are requested to take the above information on your record under the applicable provisions 
of the SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015. 
 
Thanking you, 
 
Yours faithfully, 
 
For CAPITAL SMALL FINANCE BANK LIMITED 
 
 
 
 
AMIT SHARMA 
COMPANY SECRETARY AND COMPLIANCE OFFICER 
MEMBERSHIP NO.: F10888 
Encl.: as above 
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‘Deployable AI use 
cases in big firms 
very limited’
For Paris-headquartered business process management giant Teleperformance (now rebranded TP), 
India accounts for over 20 per cent of its 500,000-strong workforce, and the country is also its most 
profitable and high-growth market. Teleperfomance Chairman and Chief Executive Officer (CEO)  
DANIEL JULIEN, who was recently in New Delhi, talked about the hype and reality of artificial intelligence 
(AI), and the importance of India and other emerging countries in the business, with  
Surajeet Das Gupta in a video interview. Edited excerpts:

Teleperformance has many top global 
companies as their clients with whom you 
work closely. How are they using AI and 
digital solutions? How do you see these 
technologies affecting the balance between 
human employees and productivity? 
Among our clients, we see a cautious 
approach to AI deployment, especially 
among the top 100 most valuable companies. 
Many are concerned about the complexity of 
AI, legal issues, and the emotional needs of 
customers. For us, GenAI helps by enabling 
faster access to knowledge bases and 
improving customer interactions, but we 
don’t see AI replacing humans. The balance 
between AI and human resources is crucial, 
and we continue to prioritise human 
involvement in customer service, even with 
AI enhancements. 

 You have a bird’s eye view on how global 
corporates are implementing AI in their 
companies. Where are they now? 
There’s a lot of hype surrounding AI, 
especially from middle and senior 
management levels, driven by anxiety about 
competition and innovation. However, the 
number of deployable use cases in large 
organisations is still limited, with just 5-10 
scalable use cases. We’re a few years away 
from seeing widespread AI application across 
industries. While many organisations are 
exploring AI, the actual application remains 
limited, especially in large organisations. AI 
adoption is still in its infancy, and 
companies need to invest 
significantly to develop scalable 
solutions. 

How far has AI penetration reached 
within companies, especially for 
customer experience 
management? 
AI penetration is slower than some headlines 
suggest. Many companies still need to catch 
up with basic digitalisation tools like robotic 
process automation (RPA) and optical 
character recognition (OCR). For us, AI is 
more about improving internal processes, 
like recruitment and training, rather than 
completely replacing human interaction. 
While AI has its place, the adoption rate in 
customer experience management remains 
low, and we’re still in the early stages of 
exploring its full potential. 

 For Teleperformance, how important is 
India in the overall business plan? 
Today, the group is projected to make roughly 
$11 billion in revenues, with our major 
markets being the US, and Europe. But our 
largest production geographies are India and 
the Philippines for English services, Latin 
America for Spanish, and North Africa for 

French. We also have a multilingual hub in 
Malaysia for Asian languages. India is our 
largest subsidiary, with around 100,000 
employees, making up 20 per cent of the 
500,000 global workforce. Not only is India a 
major centre for our operations, but it's also 
one of our fastest-growing regions. We've 
built a deep bench of talent here to lead digital 
integration and CX (customer experience) 
transformation efforts, which are often tested 
in India before being implemented globally. 
India is a key hub for excellence in digital 
solutions and efficiency. 

You mentioned that India contributes 20 per 
cent of your workforce, but how much does it 

contribute to your revenues? 
Its contribution to our revenues is 
around 10 per cent. The price point 
for services in India is lower 
compared to markets like the US or 
Mexico.  

However, India remains a 
significant source of profitability 
due to its integrated digital and 

human resources. We're continuing to 
aggressively develop our presence here. 

 With 100,000 employees in India, what’s the 
plan for further growth? Where do you see 
this number going? 
In the last 12 months, we've already added 
10,000 people, growing from 90,000 to 
100,000. We expect this trend to continue for 
the next few years, although the pace may be 
influenced by how much digitalisation affects 
human headcount. 

What’s the competitive landscape like in 
India? Are other countries offering similar 
pricing for services? 
India remains a leader in customer 
experience outsourcing due to its talent pool, 
scalability, and education system.  

More on business-standard.com 

Daewoo enters India’s lubricant mkt
Aims to have 2% volume market share by FY26-end 
DEEPAK PATEL 

New Delhi, 29 April 

South Korean conglomerate 
Daewoo on Tuesday entered 
the Indian lubricant market 
with an aim to have a two per 
cent market share, in volume 
terms, by the end of this 
financial year. 

The company has adopted 
a phased rollout strategy, 
starting with key metro cities 
and Tier-II towns, backed by 
a robust dealership and dis-
tribution network. 

For its India foray, Daewoo 
has entered into a strategic 
licensing agreement with 
Mangali Industries. 

A manufacturing facility 
in Wada, Maharashtra, with a 
production capacity of 40,000 
metric tonnes per annum, has 
already been set up. The 
capacity of this plant could be 
expanded 2.5 times on the 
three acres of available extra 
land, Sorrabh Goyel, director, 
Mangali Industries told 
Business Standard. 

 Goyel said Daewoo 
Lubricants would also be set-
ting up a manufacturing plant 
in Gujarat with a production 
capacity of 50,000 metric 
tonnes per annum. While the 
Maharashtra plant will be 
mainly used to manufacture 
automotive lubricants, the 

Gujarat plant will be used to 
develop industrial lubricants, 
he informed. 

“In this financial year 
itself, we are expecting to 
record an annual turnover of 
~200 crore and above. In five 
years, our turnover should be 
between ~700-~1,000 crore,” 
he noted. The company will 
also start exporting items, he 
said, from both of its plants to 
countries in Southeast Asia 
and Africa from this financial 
year itself. 

The Maharashtra plant 
will have research and devel-
opment (R&D) labs to develop 
formulations tailored for 
Indian conditions.  

DANIEL JULIEN 
Chairman & CEO, 
Teleperformance

Investors may note that in accordance with Regulation 59 of the SEBI 
(Mutual Funds) Regulations, 1996, read with SEBI circulars issued in 
this regard from time to time, the unaudited half-yearly financial 
results of the schemes of NJ Mutual Fund for the half year ended 
March 31, 2025, has been hosted on the website of the Fund i.e 
www.njmutualfund.com in a user-friendly and downloadable format 
(spreadsheet) and on the website of Association of Mutual Funds in 
India (“AMFI”) i.e. www.amfiindia.com.

Unaudited Half Yearly Financial Results 
of the Schemes of NJ Mutual Fund (“the Fund”) 

for the half year ended March 31, 2025

Date: April 28, 2025 
Place: Mumbai

Sd/-
Vineet Nayyar

Director & Chief Executive Officer
(DIN: 10690316)

For NJ Asset Management Private Limited
Investment Manager of NJ Mutual Fund

MUTUAL FUND INVESTMENTS ARE SUBJECT TO MARKET RISKS,
READ ALL SCHEME RELATED DOCUMENTS CAREFULLY.

NOTICE

For further details, please contact: NJ Asset Management Private Limited (CIN 
U67100GJ2005PTC046959) Registered office: Block no. 601, 3rd floor, C Tower, Udhna 
Udyognagar Sangh Commercial Complex, Central Road No.10, Udhna. Surat - 394210.  
Gujarat. Telephone Number – 0261 6715601. Corporate office: Unit no. 101A, 1st floor, 
Hallmark Business Plaza, Bandra (East). Mumbai – 400051. Telephone number: 022 
68940000 /1860 500 2888 / 040-49763510. Email id: customercare@njmutualfund.com   
Website: www.njmutualfund.com 
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