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Business Responsibility and Sustainability Report

For the financial year ended March 31, 2026

Pursuant to Regulation 34(2)(f) of Securities and Exchange Board of India (Listing Obligations and Disclosure Requirements)
Regulations, 2015 (“SEBI Listing Regulations”)

OUR ALIGNMENT WITH SDGs

The Sustainable Development Goals (SDGs) represent a universal call to action adopted by the United Nations to end
poverty, protect the planet, and ensure that by 2030 all people enjoy peace and prosperity. At United Foodbrands, we
recognize that our growth as a premier hospitality platform is inextricably linked to this global agenda, and we have
meticulously mapped our ESG initiatives against these goals to ensure our operations drive meaningful, long-term impact.

1. Good Food & Responsible Sourcing

We contribute directly to SDG 2 (Zero Hunger) and SDG 12 (Responsible Consumption and Production) by focusing on
the integrity of our supply chain. We are committed to reducing artificial additives in our dishes and ensuring that our
key food items, especially seafood sourced from BAP-certified facilities and poultry sourced from suppliers complying
with HACCP-based food safety standards. By prioritizing food safety and traceability, we ensure that our culinary growth
remains responsible and healthy.

12 Gosweron

AND PRODUCTION
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2. Environment & Conservation

To support SDG 6 (Clean Water and Sanitation) and SDG 13 (Climate Action), we are actively working to minimize our
ecological footprint. Our efforts include transition to biodegradable, food-safe cleaning chemicals. We view waste not as
an endpoint but as a resource, implementing management practices to reduce food loss and promote circularity within
our kitchens.

CLEAN WATER CLIMATE
AND SANITATION ACTION

3. Employee well-being & diversity

Our workforce is our greatest strength, aligning us with SDG 5 (Gender Equality) and SDG 8 (Decent Work and Economic
Growth). Through initiatives like Hunar Ki Udaan, we invest in the professional development of our team members. We are
dedicated to fostering an inclusive workplace where diversity is celebrated, and every employee has access to the training
and support needed to build a long-term career in hospitality.

GENDER DECENT WORK AND
EQUALITY ECONOMIC GROWTH

g | i

4. Community & Inclusive growth

We believe in growing alongside the communities we serve, supporting SDG 10 (Reduced Inequalities) and SDG 17
(Partnerships for the Goals). By intentionally sourcing from MSMEs and Self-Help Groups, we ensure that our procurement
spend drives local economic empowerment and builds resilient partnerships. We also support local ecosystems by
procuring chicken and meat supplies from state co-operatives.

10 REDUCED 17 PARTNERSHIPS
INEQUALITIES FOR THE GOALS

A
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UNITED FOODBRANDS LIMITED | BRSR 2025-26



//BUSINESS RESPONSIBILITY AND SUSTAINABILITY REPORT 03

Message from the Managing Director

It is with immense pride and a strong sense of
responsibility that | present the United Foodbrands
Limited's Business Responsibility and Sustainability
Report (BRSR) for FY2026. As we continue to expand
our presence across India and international markets,
we remain committed to building a business that
delivers sustainable long-term value while operating
responsibly towards our customers, employees,
partners, communities and the environment.

At United Foodbrands, we believe that responsible business practices are integral to building a resilient, future-ready
organization. In a consumer-facing and people-intensive industry such as hospitality, factors such as food safety,
responsible sourcing, employee well-being, operational efficiency and environmental stewardship are critical to sustaining
stakeholder trust and long-term growth. Accordingly, Environmental, Social and Governance (ESG) principles are being
progressively embedded into the way we make decisions, manage operations and scale our business.

Our sustainability framework is anchored around four strategic pillars that guide our approach towards responsible
growth.

|

Good Food & Employee Well-being
Responsible Sourcing & Diversity
v Sustainable Seafood & Meat v Inclusive Workplace Culture
v Organic & Healthy Choices v Training & Career Growth

Environment & Community &
Conservation Inclusive Growth

v Growing with
the Communities

v Resilient Partnerships

v Energy Efficiency
& loT Solutions

UNITED FOODBRANDS LIMITED | BRSR 2025-26
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GOOD FOOD & RESPONSIBLE SOURCING

We remain focused on strengthening responsible sourcing practices and enhancing food quality, safety and traceability
across our operations. We continue to partner with suppliers adhering to globally recognized certifications such as Best
Aquaculture Practices (BAP) and Hazard Analysis Critical Control Point (HACCP) for seafood and meat products. Our prawn
supply originates from facilities compliant with BAP, holding 2-Star certification. Our fish is sourced from HACCP-certified
facilities, ensuring adherence to critical food safety standards. Additionally, our chicken products are procured only from
processors certified for food safety compliances.

ENVIRONMENT & CONSERVATION

Reducing our environmental footprint and improving operational efficiency remain key priorities across our restaurant
network. We continue to focus on lowering energy consumption through loT-based energy management systems,
deployment of Variable Frequency Device (VFD) panels and adoption of energy-efficient technologies across outlets.

In addition, we continue to strengthen our environmental infrastructure through air scrubbers, smoke eliminators, grease
traps, waste management and recycling initiatives aimed at improving air quality, wastewater treatment and overall
resource efficiency. Our efforts also include reducing single-use plastics, promoting biodegradable and food-safe cleaning
solutions, and implementing structured waste reduction and circularity initiatives across operations.

EMPLOYEE WELL-BEING & DIVERSITY

Our employees remain at the heart of our organization and growth journey. We are committed to fostering an inclusive,
collaborative and growth-oriented workplace culture supported by continuous learning and capability development
initiatives. Through our structured Learning Management System (LMS), leadership academies and career progression
frameworks, we continue to invest in building frontline and managerial capabilities across the organization.

During the year, we successfully graduated the first cohort from the revamped ‘Future Leaders Academy 2.0’, which now
includes dedicated modules on digital transformation, operational excellence and sustainable hospitality leadership.
We also have initiatives such as ‘Kaushal se Kushal' (KSK), an education sponsorship programme enabling frontline
employees to complete Diploma/BVoc courses while working. The Company bears the entire education cost.. These
programmes reflect our broader commitment to diversity, inclusion, employee well-being and long-term career growth
opportunities.

COMMUNITY & INCLUSIVE GROWTH

We believe sustainable growth should generate positive and meaningful outcomes for the communities and ecosystems
associated with our business. Through partnerships with local communities, NGOs, MSMEs, Self-Help Groups (SHGs) and
supplier ecosystems, we continue to contribute towards inclusive development and shared value creation.

We belief that sustainability is not merely a compliance requirement, but an important driver of operational resilience,
innovation, stakeholder trust and long-term business value.

As we move forward, we remain focused on strengthening ESG governance, improving measurement and accountability
frameworks, enhancing value-chain engagement and embedding sustainability deeper into everyday operations. We
recognize that the journey ahead requires continuous learning, disciplined execution and stronger collaboration across
stakeholders.

At United Foodbrands, we remain committed to delivering memorable dining experiences while contributing positively
towards society, the environment and future generations.

Kayum Razak Dhanani

Managing Director

United Foodbrands Limited

(Formerly known as Barbeque-Nation Hospitality Limited)

UNITED FOODBRANDS LIMITED | BRSR 2025-26
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SECTION A: GENERAL DISCLOSURES
I. DETAILS OF THE LISTED ENTITY

1. Corporate Identity Number (CIN) of the Listed L55101KA2006PLC073031
Entity
2. Name of the Listed Entity United Foodbrands Limited (“UFBL"/the “Company”)
(Formerly known as Barbeque-Nation Hospitality Limited)
3. Year of Incorporation 2006
4. Registered Office Address “Saket Callipolis” Unit No. 601 & 602, 6'" Floor,
Doddakannalli Village, Varthur Hobli, Sarjapur Road,
Bengaluru, Karnataka - 560035, India
5. Corporate Address “Saket Callipolis” Unit No. 601 & 602, 6" Floor,
Doddakannalli Village, Varthur Hobli, Sarjapur Road,
Bengaluru, Karnataka - 560035, India
6. E-mail id info@ufbl.in
7. Telephone +91 80 6913 4900
8. Website https://www.unitedfoodbrands.in/
9. Financial year for which reporting is being done FY2026 (April 1, 2025 to March 31, 2026)
10.  Name of the Stock Exchange(s) where sharesare (i)  BSE Ltd. (BSE);
listed (i) National Stock Exchange of India Ltd. (NSE)
11.  Paid up Capital (INR) 19,54,31,935/- (March 31, 2026)
12.  Name and contact details (telephone, email Mr. Bijay Sharma,
address) of the person who may be contacted in  Head of Investor Relations
case of any queries on the BRSR report . .
investors@ufbl.in
13.  Reporting boundary - Are the disclosures under Disclosures made in this report are on a standalone basis
this report made on a standalone basis (i.e., only  and pertain only to United Foodbrands Limited.
for the entity) or on a consolidated basis (i.e. for
the entity and all the entities which form a part
of its consolidated financial statements, taken
together)
14.  Name of assessment or assurance provider Not Applicable
15.  Type of assessment or assurance provider Not Applicable

Il. PRODUCTS/SERVICES - AS OF MARCH 31, 2026
16. Details of business activities (accounting for 90% of the turnover):

S. No.

Description of Main Activity

Description of Business Activity

1

Operating and Managing Restaurant
Business

Food and Beverages

100%

17. Products/Services sold by the entity (accounting for 90% of the entity’s Turnover):

% of Turnover of the entity

S.No. Product/Service NIC Code % of total Turnover
1. Restaurants and food service activities Division 56 - 56301 100%

I1l. OPERATIONS

18. Number of locations where plants and/or operations/offices of the entity are situated:
Location Number of plants/Restaurants Number of offices Total
India 207 6 213

*International market is served through our subsidiary companies, which operate 13 restaurants across 6 Countries. We also have Indian subsidiaries that
own and operate 42 restaurants in India under the brands ‘Toscano’ and ‘Salt’ (Collectively referred to as Premium CDR).

UNITED FOODBRANDS LIMITED | BRSR 2025-26
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19. Markets served by the entity:
a. Number of locations

Locations

Number

National (No. of States)

25"

“Including Union Territories

b. What is the contribution of exports as a
percentage of the total turnover of the entity?

The Company did not have any export sales during FY2026.
However, it earned royalty income of 360.67 million from
overseas subsidiaries towards the usage of the Company's
brand name.

c. A brief on types of customers

UFBL is engaged in the business of operating restaurants
under Barbeque Nation brand, which is among India’s
leading organised casual dining and is widely recognised as
pioneering the over-the-table barbeque live grill concept
- an innovation that has redefined experiential dining in
India. As of March 31, 2026, the Company operates 207
restaurants across 80 plus cities in India.

Our welcoming ambiance and commitment to quality make
UFBL a preferred destination for all kinds of gatherings.

IV. EMPLOYEES
20. Details as at the end of Financial Year:

Whether it's families looking to bond over a delicious
meal, corporate teams strengthening their camaraderie,
or friends celebrating special occasions, our restaurant
provides the perfect setting for every moment.

Beyond just offering a dining experience, UFBL s
synonymous with celebrations. We take pride in being
a part of our guests' festivities, curating themed menus
and immersive dining experiences for various occasions.
From lively New Year celebrations to joyous Holi feasts,
from grand Ramadan spreads to illuminating Diwali
celebrations, our restaurants transform into vibrant hubs
of festivity, ensuring that every occasion is celebrated with
warmth, delicious food, and an unforgettable atmosphere.

At UFBL, we go beyond serving food, we create lasting
memories, bringing people together over great flavours
and cherished moments.

a. Employees and workers (including differently abled):

S.No. Particulars Total (A) Male Female
No. (B) % (B/A) No. (C) % (C/A)
Employees
1. Permanent (D) 5,170 4,653 90% 517 10%
2. Other than Permanent (E) 3,509 2,740 78% 769 22%
3. Total employees (D + E) 8,679 7,393 85% 1286 15%

Note: The Company does not have any workers as defined in the guidance note on BRSR.

Total Employees
— D

FY26 8,679

FY25 7258
FY24 7,918 o
FY23 9,037

UNITED FOODBRANDS LIMITED | BRSR 2025-26

Total Female Employees

— D
FY26 1,286

FY25 859

FY24 618

FY23 500
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b. Differently abled Employees and workers:

S.No. Particulars Total (A) Male Female
No. (B) % (B/A) No. (C) % (C/A)
Differently-Abled Employees

1. Permanent (D) 4 4 100% 0 0%
2. Other than Permanent (E) - - - - -
3. Total employees (D + E) 4 4 100% 0 0%

21. Participation/Inclusion/Representation of women:

Total (A) No. and percentage of Females

No. (B) % (B/A)
Board of Directors 8 2 25%
Key Management Personnel 4 1 25%

“including 2 Board members, i.e., Managing Director, and Chief Executive Officer & Whole-Time Director.

22, Turnover rate for permanent employees and workers:

FY 2025-26 FY 2024-25 FY 2023-24
Male Female Total Male Female Total Male Female Total
Permanent Employees 110% 144% 114% 108% 139% 112% 93% 129% 96%

V. HOLDING, SUBSIDIARY AND ASSOCIATE COMPANIES (INCLUDING JOINT VENTURES)
23. Names of holding/subsidiary/associate companies/joint ventures

S.  Name of the holding/subsidiary/associate Indicate whether % of shares Does the entity indicated
No. companies/joint ventures (A) holding/Subsi-  held by at column A, participate in
diary/Associate/ listed the Business Responsibility
Joint Venture entity initiatives of the listed
entity? (Yes/No)
1 Barbeque Nation MENA Holding Limited Subsidiary 100%
(COl: United Arab Emirates)
2 Red Apple Kitchen Consultancy Private Limited  Subsidiary 89.05%
(COl: India) o
- — - — No. The subsidiary
Blue Planet Food Private Limited (COI: India) Subsidiary 11.77% companies have their own
4 Barbeque Nation (Malaysia) SDN. BHD Subsidiary 100% Business Responsibility
(COl: Malaysia) (BR) initiatives and do not

generally participate in the
BRinitiatives of the Company.
However, companies within

5 Barbeque Nation Restaurant LLC Subsidiary 100%
(COl: United Arab Emirates)

6 Barbeque Nation International LLC (COl: Oman)  Subsidiary 49%" the  United  Foodbrands
7 Barbeque Nation Bahrain W.L.L. (COI: Bahrain) Subsidiary 99%" Limited  Group cpl!a.bo.rate
on Common BR initiatives,
8 Barbeque Nation Lanka (Pvt) Ltd. (COI: Sri Lanka) ~ Subsidiary 100% such as community welfare
9 Barbeque Nation Saudi Arabia Ltd Subsidiary 70% programmes, employee_ well-
(COI: Saudi Arabia) being initiatives, sustainable
’ sourcing, and disaster relief
10  Willow Gourmet Private Limited (COI: India) Subsidiary 51% efforts, to maximize their
11  United Foodbrands Thai Holding Co., Ltd. Subsidiary 99.99%" collective impact.
(COl: Thailand)
12 United Foodbrands Thai Co., Ltd. (COI: Thailand)  Subsidiary 49 %*
13 Barbeque Nation Restaurant W.L.L (COI: Qatar) Subsidiary 60%

COl: Country of Incorporation

*On the basis of voting rights and control, Barbeque Nation MENA Holding Limited has 100% control over these subsidiaries
#Barbeque Nation MENA Holding Limited has 90.57% control over this subsidiary.

UNITED FOODBRANDS LIMITED | BRSR 2025-26
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VI. CSR DETAILS
24. a. Whether CSR is applicable as per section 135 of Companies Act, 2013: (Yes/No): No

b. Turnover (in Z): T 980.74 Crores (FY2025)

c. Net worth (in 3): ¥ 392.3 Crores (As at March 31, 2025)

The provisions of Section 135(1) and 135(5) of the Companies Act, 2013, and the rules made thereunder, are not applicable
to the Company for FY 2026, based on the audited financial statements for FY 2025.

VIl. TRANSPARENCY AND DISCLOSURES COMPLIANCES

25. Complaints/Grievances on any of the principles (Principles 1 to 9) under the National Guidelines on
Responsible Business Conduct:

Stakeholder Grievance FY 2025- 26 FY 2024- 25
ﬁ,f::, from :nz‘i:;s:iaslm Number of Number of Remarks Number of Number of Remarks
complaintis in Place (Yes/ complaints complaints complaints  complaints
rece?ved No) (If Yes, filed during  pending filed during pending

then rovi'de the year resolution the year resolution

web-Enk for at close of at close of

. the year the year

grievance

redress policy)
Communities  Y” = = - - _ -
Investors \a - - - - - -
(other than
shareholders)
Shareholders Y~ - - - 1 - -
Employees A 9 = = 10 - -
and workers
Customers Yy 3,287 21 - 3,004 - -
Value Chain Yy - = - - _ -
Partners

No complaints have been received from communities, value chain partners and investors during the FY 2024-25 and
FY 2025-26.

"At UFBL, we have established multiple channels to ensure that grievances from all stakeholders are addressed efficiently and transparently. Our community
members can reach out to us through email, our website, the customer helpline/toll-free number, the Barbeque Nation App, or directly at any of our outlets.

“To enhance governance and expedite decision-making, our Board has constituted several committees with delegated powers. The Stakeholders’ Relationship
Committee is specifically responsible for addressing grievances and concerns raised by our investors and shareholders.

“For our employees, a structured grievance redressal mechanism is in place, with further details provided under Principle 3, Point No. 6.

““Customer satisfaction is at the heart of our operations. We have multiple avenues to receive and respond to customer complaints and feedback, including
our helpline, website, Barbeque Nation App, and in-person interactions at our outlets. Additionally, we assess our Guest Satisfaction Index daily for every
outlet, proactively reaching out to 20% of our guests for feedback and implementing relevant improvements based on their responses.

We also prioritize strong relationships with our value chain partners. Any grievances from them are addressed by the relevant departments on a case-by-
case basis. Our policies and grievance redressal mechanisms are readily accessible at our website under Investors Section, others category.

UNITED FOODBRANDS LIMITED | BRSR 2025-26
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26. Overview of the entity’s material responsible business conduct issues

Please indicate material responsible business conduct and sustainability issues pertaining to environmental and social
matters that present a risk or an opportunity to your business, rationale for identifying the same, approach to adapt or
mitigate the risk along-with its financial implications, as per the following format:

S. Materialissue Indicate Rationale for identifying the In case of risk, approach to Financial implications
No. Identified whether risk/opportunity adapt or mitigate of the risk or
risk or opportunity (Indicate
opportunity positive or negative
(R/0) implications)
1. Food Safety R Strict regulatory requirements Continuous quality audits, staff Negative
& Quality and customer  expectations training, and investment in high-
Compliance necessitate adherence to food standard storage & preparation
safety standards. processes.
2. Energy 0 Reducing energy consumption Implementing  energy-efficient Positive
Efficiency in in our kitchens and outlets appliances, optimizing cooking
Operations lowers operational costs and processes, and utilizing
environmental footprint. renewable energy where feasible.
3. Employee 0 Employee satisfaction and Competitive  wages, training Positive
Welfare & retention directly impact service programmes, career development
Retention quality and operational efficiency. initiatives, and wellness
programmes.
4, Climate R Extreme weather events and Developing diversified sourcing Negative
Change & climate change can disrupt food strategies, strengthening supplier
Supply Chain supply chains, impacting costs contracts, and investing in
Disruptions and availability. climate-resilient logistics.
5. Sustainable 0 Ensuring a reliable and ethical Strengthening partnerships Positive
Sourcing of supply chain enhances brand with responsible  suppliers,
materials reputation and customer trust. implementing traceability
measures, and prioritizing locally
sourced materials.
6. Waste 0 As a large-scale restaurant chain, To mitigate the environmental Positive
Management we handle significant volumes and regulatory risks of improper
& Circularity of food waste and used cooking disposal, we have implemented
oil (UCO). We view this not as a a structured "Waste to Wealth"
liability, but as a chance to lead framework. We partner
in circularity. By converting UCO with  authorized  bio-energy
into biodiesel and managing food aggregators and have established
waste through organic converters, strict SOPs for waste segregation
we align ourselves with the FSSAI's  at the outlet level to ensure zero
"RUCQ" initiative and significantly waste reaches landfills.
reduce our environmental
footprint.
7. Diversity, 0 In the high-touch hospitality The inherent risk in a large Positive
Equity & industry, our people are our workforce is the potential for

Inclusion (DEI)

brand. We see DEl as a massive
opportunity to tap into a broader
talent pool. By increasing female
representation and integrating
individuals from marginalized
backgrounds, we foster a more
creative, empathetic, and resilient
workforce that understands our
diverse customer base.

exclusion or bias, which leads to
high attrition. We mitigate this
through mandatory sensitization
training, a strict POSH framework,
and transparent career
progression paths. We ensure
that every employee, regardless
of their background, feels they
have a "seat at the table!"

UNITED FOODBRANDS LIMITED |

BRSR 2025-26
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SECTION B: MANAGEMENT AND PROCESS DISCLOSURES

This section is aimed at helping businesses demonstrate the structures, policies and processes put in place towards
adopting the NGRBC Principles and Core Elements. We have implemented following policies towards adopting National

Guidelines on Responsible Business Conduct (NGRBC) Principles:

UNITED FOODBRANDS LIMITED | BRSR 2025-26

Principle P1
Transparency & Accountability
Code of Business Conduct

Whistle Blower Policy

Code of conduct for Board
of Directors and Senior
Management Personnel

Policy on Board Diversity

Related Party Transactions
Policy

Principle P4
Stakeholder Engagement

Corporate Social
Responsibility Policy

Charter of the Stakeholders'

Relationship Committee

Principle P7
Public Advocacy
Public Advocacy Policy

Principle P2
Product Responsibility
Sustainable Sourcing Policy

Food Safety Management
System

Principle P5
Human Rights
Human Rights Policy

Anti-Sexual Harassment
Policy/POSH Policy

Equal Opportunity Policy

Principle P8
Inclusive Growth

Corporate Social
Responsibility Policy

Principle P3

Employee Development
Code of Conduct for
Employees & Ethics Policy

Anti-Sexual Harassment
Policy/POSH Policy

Equal Opportunity Policy

Principle P6
Environment

Environment, Health and
Safety Policy

Sustainable Sourcing Policy

Principle P9
Customer Value
Guest Satisfaction Index

Data Privacy Policy

Information Security Policy
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Disclosure Questions P1 P2 P3 P4 P5 P6 P7 P8 P9

Policy and management processes

1. a.  Whether your entity’s policy/policies cover Y Y Y Y Y Y Y Y Y

each principle and its core elements of
the NGRBCs. (Yes/No)

b. Has the policy been approved by the Y Y Y Y Y Y Y Y Y
Board? (Yes/No)

c.  Web Link of the Policies, if available https://www.unitedfoodbrands.in/investor

2. Whether the entity has translated the policy into Y Y Y Y Y Y Y Y Y
procedures. (Yes/No)

3. Do the enlisted policies extend to your value N N N N N N N N N
chain partners? (Yes/No)

4, Name of the national and international codes/ All our policies have been formulated in accordance with the National
certifications/labels/standards  (e.g.  Forest Guidelines on Responsible Business Conduct, 2019, issued by the Ministry
Stewardship  Council, Fairtrade, Rainforest of Corporate Affairs.

Alliance, Trustea) standards (e.g. SA 8000, OHSAS,
ISO, BIS) adopted by your entity and mapped to
each principle.

5. Specific commitments, goals and targets set by At UFBL, we have set clear goals and targets to emphasize environmental
the entity with defined timelines, if any. protection, employee well-being, and customer safety. Our strategies

and operations are designed to uphold these commitments, fostering a
sustainable and secure environment for everyone.

6. Performance of the entity against the specific Not Applicable

commitments, goals and targets along-with
reasons in case the same are not met.

Governance, leadership and oversight

7.

Statement by director responsible for the
business responsibility report, highlighting
ESG related challenges, targets and
achievements.

The report begins with a message from our Managing Director,
providing key insights and strategic direction.

Details of the highest authority responsible
for implementation and oversight of the
Business Responsibility Policy (ies).

Does the entity have a specified Committee
of the Board/Director responsible for
decision making on sustainability related
issues? (Yes/No). If yes, provide details.

The Corporate Social Responsibility and Sustainability Committee
(CSRS) of the Board of Directors is responsible for overseeing the
implementation of Business Responsibility Policies and making
key decisions on sustainability matters. This committee ensures
compliance with these policies while driving sustainability
initiatives. As of March 31, 2026, the committee comprises the
following members:

Mr. Abhay Chintaman Chaudhari - Non-Executive, Independent
Director (Member)

Mr. Kayum Razak Dhanani — Managing Director (Member)

Ms. Suchitra Dhanani - Non-Executive Director (Member)

10. Details of Review of NGRBCs by the Company:

Subject for Review

Indicate whether review was undertaken by
Director/Committee of the Board/Any other
Committee

Frequency (Annually/Half yearly/Quarterly/
Any other - please specify)

PL P2 P3 P4 P5 P6 P7 P8 P9

PL P2 P3 P4 P5 P6 P7 P8 P9

Performance against above
policies and follow up action

The review has been conducted by both
the Corporate Social Responsibility and
Sustainability Committee and the Chief
Executive Officer & Whole-Time Director. They
are responsible for overseeing and evaluating
these processes to ensure alignment with our
sustainability objectives.

The review occurs annually with the Corporate
Social  Responsibility and  Sustainability
Committee, while with the Chief Executive
Officer & Whole-Time Director, it takes place
quarterly. This ensures regular monitoring and
assessment of our sustainability initiatives at
both committee and executive levels.

Compliance with statutory
requirements of relevance to
the principles, and, rectification
of any non-compliances

Ensuring compliance with the laws of the land is the initial step in responsible business conduct.
A review of compliance with all relevant statutory requirements, aligned with the principles of
the National Guidelines on Responsible Business Conduct, has been conducted by the respective

committees of the Board.

UNITED FOODBRANDS LIMITED | BRSR 2025-26
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11. Has the entity carried out independent assessment/evaluation of the working of its policies by an external agency?
(Yes/No). If yes, provide name of the agency.

No, internal assessment and evaluation of policy efficacy are conducted as integral components of our standard business
operating policies and procedures.

12. If answer to question (1) above is “No” i.e. not all Principles are covered by a policy, reasons to be stated:

Disclosure Questions P1 P2 P3 P4 P5 P6 P7 P8 P9

The entity does not consider the principles
material to its business (Yes/No)

The entity is not at a stage where it is in a
position to formulate and implement the policies
on specified principles (Yes/No)

The entity does not have the financial or/human Not Applicable
and technical resources available for the task
(Yes/No)

It is planned to be done in the next financial
year (Yes/No)

Any other reason (please specify)

SECTION C: PRINCIPLE WISE PERFORMANCE DISCLOSURE

This section is aimed at helping entities demonstrate their performance in integrating the Principles and Core Elements
with key processes and decisions. The information sought is categorized as “Essential” and “Leadership”. While the
essential indicators are expected to be disclosed by every entity that is mandated to file this report, the leadership
indicators may be voluntarily disclosed by entities which aspire to progress to a higher level in their quest to be socially,
environmentally and ethically responsible.

PRINCIPLE 1: Businesses should conduct and govern themselves with integrity, and in a manner
that is Ethical, Transparent and Accountable.

We are committed to upholding the highest standards of governance by integrating integrity, fairness, transparency, and
accountability into every aspect of our operations. This dedication is evident in our well-structured policies, frameworks,

and procedures designed to enforce these principles. By proactively preventing violations and addressing any breaches
promptly, we ensure the protection of all stakeholder interests.

GENDER DECENT WORK AND
EQUALITY ECONOMIC GROWTH

9 INDUSTRY, INNOVATION 10 REDUCED
AND INFRASTRUCTURE INEQUALITIES

A

(=)

v

Essential Indicators
1. Percentage coverage by training and awareness programmes on any of the Principles during the
financial year:

We have introduced an innovative online Learning Management System (LMS) to personalize the learning experience for
everyone, promoting a culture of continuous growth and development across our workforce.

Segment Total number of Topics/principles covered under the %age of persons in respective
training and awareness training and its impact category covered by the
programmes held awareness Programmes

Board of Directors 1 All Principles 100%

Key Managerial 1 All Principles 100%

Personnel

Employees other Multiple Training Employees have been given training 100%

than BODs and KMPs  Programmes on Principle 1 and other Principles as

applicable to their respective functional
area
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2. Details of fines/penalties/punishment/award/
compounding fees/settlement amount paid in
proceedings (by the entity or by directors/KMPs)
with regulators/law enforcement agencies/
judicial institutions, in the financial year, in the
following format (Note: the entity shall make
disclosures on the basis of materiality as specified
in Regulation 30 of SEBI (Listing Obligations and
Disclosure Obligations) Regulations, 2015 and as
disclosed on the entity’s website):

InFY2026,the Company,its Directors,and its Key Managerial
Personnel (KMPs) were not subjected to any material fines,
penalties, punishments, awards, compounding fees, or
settlements amounts in proceedings with regulators, law
enforcement agencies, or judicial institutions, as specified
under Regulation 30 of the SEBI (Listing Obligations and
Disclosure Requirements) Regulations, 2015.

3. Of the instances disclosed in Question 2 above,
details of the Appeal/Revision preferred in
cases where monetary or non-monetary action
has been appealed.

Not Applicable.

4. Does the entity have an anti-corruption or
anti-bribery policy? If yes, provide details in brief
and if available, provide a web-Llink to the policy.

The Company has adopted a Code of Conduct for the
Board of Directors and Senior Management which provides
guidelines for ethical conduct of business by Directors and
Senior Management Personnel. The said Code of Conduct
can be accessed at https://www.unitedfoodbrands.in/
investor

Further, the Code of Conduct for Employees and Ethics
Policy lays down principles and standards to ensure
integrity, transparency, and accountability in all business
dealings, including strict adherence to anti-corruption and
anti-bribery practices. Employees are expected to comply
with applicable laws and regulations and to uphold the
highest standards of ethical behavior in their interactions
with stakeholders.

5. Number of Directors/KMPs/employees/
workers against whom disciplinary action was
taken by any law enforcement agency for the
charges of bribery/corruption:

No disciplinary action has been initiated by any law
enforcement agency against any of the Directors, Key

Management Personnel (KMPs), or employees for charges
related to bribery or corruption.

6. Details of complaints with regard to conflict of
interest:
No complaint was received with regard to conflict of

interest against any of the Directors, KMPs or any other
employee.

7. Provide details of any corrective action taken
orunderway on issues related to fines/penalties/
action taken by regulators/law enforcement
agencies/judicial institutions, on cases of
corruption and conflicts of interest.

Not Applicable.

8. Number of days of accounts payables ((Accounts payable *365)/Cost of goods/services procured) in

the following format:

FY 2025-26 FY 2024-25

Number of days of Accounts payables

53.24 54.17

9. Open-ness of business:

Provide details of concentration of purchases and sales with trading houses, dealers, and related parties along with loans
and advances & investments, with related parties, in the following format:

Parameter Metric

FY 2025-26 FY 2024-25

Concentration of a.

purchases purchases

Purchases from trading houses as % of total = -

b.  Number of trading houses where purchases = -

are made from

c.  Purchases from top 10 trading houses as % of = -
total purchases from trading houses
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9. Open-ness of business: (Contd.)

Parameter Metric FY 2025-26 FY 2024-25

Concentration of a. Sales to dealers/distributors as % of total - -
sales sales

b.  Number of dealers/distributors to whom sales - -
are made

c.  Salesto top 10 dealers/distributors as % of = -
total sales to dealers/distributors

Share of RPTs a. Purchases (Purchases with related parties/ 5.62% 551%
Total Purchases)

b.  Sales (Sales to related parties/Total Sales) - -

c.  Loans & advances (Loans & advances given to 100% -
related parties/Total loans & advances)

d.  Investments (Investments in related parties/ 100% 100%
Total Investments made)’

*The Company has granted loans or advances in the nature of loans to, and made investments in subsidiaries/associates only.

Leadership Indicators

1. Awareness programmes conducted for value chain partners on any of the Principles during the
financial year:

Total number of awareness Topics/Principles covered %age of value chain partners covered (by value
programmes held under the training of business done with such partners under the
awareness programmes

During the financial year there was no awareness programme conducted. However, the Company has been planning to
formulate formal awareness programmes for our value chain partners to educate them on the 9 Principles of NGRBC.

2. Does the entity have processes in place to avoid/manage conflict of interests involving members of
the Boards? (Yes/No) If Yes, provide the details of the same.

We have implemented a comprehensive Code of Conduct for Directors and Senior Management, which mandates that all
individuals act in the best interest of the organization. This code emphasizes the importance of ensuring that no personal
or professional associations create a conflict of interest with the Company’s operations.

To uphold these standards, directors and senior management are required to carefully assess their external engagements
and activities to avoid any real or perceived conflicts. If any actual or potential conflict of interest arises, the concerned
director is obligated to promptly disclose the matter to the Board of Directors. This disclosure allows for an appropriate
review and resolution, ensuring that the integrity and transparency of the Company’s governance processes are maintained.
Through this proactive approach, we reinforce our commitment to ethical practices and robust corporate governance.

PRINCIPLE 2: Businesses should provide goods and services in a manner that is sustainable and
safe

We prioritize implementing secure procurement practices for sourcing food items, aiming to cater to diverse dietary
preferences and promote healthy eating habits. Embracing sustainable sourcing as a fundamental element of our
Environmental, Social, and Governance (ESG) strategy, our goal is to create value for stakeholders while preserving natural
resources. Our primary focus is on procuring items from certified sources, including seafood and meat obtained from
organizations accredited with BAP/HACCP and other quality and sustainability certifications.

We remain steadfast in our commitment to continuously improve in these areas and are dedicated to making positive
contributions by providing sustainable and safe goods and services to our stakeholders.

RESPONSIBLE

VHD MEIT-BEIMC
COOD HEVI1H
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Essential Indicators

1. Percentage of R&D and capital expenditure (capex) investments in specific technologies to improve
the environmental and social impacts of product and processes to total R&D and capex investments

made by the entity, respectively.

Current Financial
Year 2025-26

Previous Financial
Year 2024-25

Details of Improvements in
environmental and social impacts

R&D Not Applicable

Not Applicable -

Capex % 1.73 Crores

For the financial year 2025-26, the following eco-friendly
measures have been incorporated in all new restaurants
opened during the year with a capex of ¥ 1.73 Crores.

Smoke eliminators have been installed to reduce CO
levelinside the outletsin additionto air scrubbersthat
cleans the air before releasing it in the environment.

Grease traps in conjunction with ETP/STPs ensures
efficient and effective wastewater treatment before
discharging.

IOT Based Electricity management: Use of Variable
Frequency Device (VFD) panels that automatically
detects power requirements and adjust all equipment
operations to save power.

2. a. Does the entity have procedures in place for
sustainable sourcing? (Yes/No)

Yes

b. If yes, what percentage of inputs were sourced
sustainably?

Deeply rooted in our core values of responsible business,
our commitment to sustainable sourcing serves as the
foundation for our environmental and social objectives.
We actively refine our procurement practices by minimizing
the use of artificial additives and prioritizing high-standard
certifications for our proteins, such as BAP and HACCP. By
diversifying our supply chain to include Micro, Small, and
Medium Enterprises (MSMEs) and Self-Help Groups (SHGs),
we foster a more inclusive and resilient ecosystem of like-
minded partners.

Currently, our efforts have yielded significant measurable
results across our primary food categories, our prawn
supply meeting BAP 2-Star certification and our basa
fish sourced exclusively from HACCP-certified facilities.
Furthermore, our chicken products are procured from
processors certified for food safety compliances, and we
maintain an operational preference for biodegradable,
food-safe cleaning chemicals. Beyond these internal
benchmarks, we engage in proactive market reporting to
identify and mitigate emerging sustainability challenges.
This comprehensive approach ensures that we remain
unwavering in our mission to promote environmental
stewardship while safeguarding the long-term well-being
of all our stakeholders.

3. Describe the processes in place to safely
reclaim your products for reusing, recycling
and disposing at the end of life, for (a) Plastics
(including packaging) (b) E-waste (c) Hazardous
waste and (d) other waste.

Not Applicable, considering the nature of the business.

4. Whether Extended Producer Responsibility
(EPR) is applicable to the entity’s activities (Yes/
No). If yes, whether the waste collection plan is
in line with the Extended Producer Responsibility
(EPR) plan submitted to Pollution Control Boards?
If not, provide steps taken to address the same.

EPR is not applicable, considering the nature of the
business.
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Leadership Indicators

1. Has the entity conducted Life Cycle Perspective/Assessments (LCA) for any of its products (for
manufacturing industry) or for its services (for service industry)? If yes, provide details in the following
format:

NIC code Name of % age of Total Boundary for which the Whether conducted Results
Product/Service Turnover Lifecycle Perspective/ by independent communicated in
contributed Assessment was externalagency  public domain (Yes/
conducted (Yes/No) No) If yes, provide
web-link.

Not Applicable

2. If there are any significant social or environmental concerns and/or risks arising from production
or disposal of your products/services, as identified in the Life Cycle Perspective/Assessments (LCA)
or through any other means, briefly describe the same along-with action taken to mitigate the same:

Name of Product/service Description of the risk/concern Action taken

Not Applicable

3. Percentage of recycled or reused input material to total material (by value) used in production (for
manufacturing industry) or providing services (for service industry):

Indicate input material Recycled or reused input material to total material
FY 2025-26 FY 2024-25

Not Applicable

4, Of the products and packaging reclaimed at end of life of products, amount (in metric tonnes)
reused, recycled, and safely disposed, as per the following format:

FY 2025-26 FY 2024-25
Re-used Recycled Safely Disposed Re-used Recycled Safely Disposed

Plastic

(including packaging)

E-waste Not Applicable due to the nature of the business

(restaurant services, not product-based). Hence, no reclaim or EPR obligations.

Hazardous waste

Other waste

5. Reclaimed products and their packaging materials (as percentage of products sold) for each product
category:

Indicate product category Reclaimed products and their packaging materials as % of total
products sold in respective category

Not Applicable due to the nature of the business (restaurant services, not product-based). Hence, no reclaim or EPR
obligations.
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PRINCIPLE 3: Businesses should respect and promote the well-being of all employees, including
those in their value chains

We offer skill development programmes, training workshops, competitive compensation, and career advancement
opportunities. One of the key enablers of this growth culture is the Structured Career Progression/Career Progression
Roadmap, which offers step-by-step roadmaps for roles such as Sr. Guest Service Associate, Captain, and Sr. Range Chef.
Each track is supported through an LMS app, video modules, and mentorship by senior chefs or restaurant managers.
Since its launch in April 2024, over 3,000 employees have embarked on this path.

We further complement this with the Barbeque Nation Leadership Academy, operational in Delhi and Kolkata, which
identifies high-potential employees and prepares them for future leadership roles. In the past year, more than 1,500
employees have been promoted through this programme.

To promote equal growth opportunities for blue-collar employees, the Company introduced ‘Kaushal se Kushal (KSK)',
an education sponsorship programme that enables frontline employees to complete Diploma and B.Voc. courses while
working. The Company fully sponsors the cost of education.

GENDER

’ '\ ‘ EQUALITY

DECENT WORK AND
ECONOMIC GROWTH

VUD METT-BEIHC
COOD HEVIIH

o

Essential Indicators
1. a. Details of measures for the well-being of employees:

Category % of employees covered by
Total Health Insurance Accident insurance Maternity benefits Paternity Benefits Day Care facilities
@ Number (B) % (B/A) Number(C) %(C/A) Number(D) % (D/A) Number(E) % (E/A) Number(F) % (F/A)
Permanent employees
Male 4,653 4,653 100% 4,653 100% NA NA 4,653 100% 0 -
Female 517 517 100% 517 100% 517 100% NA NA 0 -
Total 5,170 5,170 100% 5,170 100% 517 100% 4,653 100% 0 -
Other than Permanent employees

Male 2,740 2,740 100% 0 - NA - 0 - 0 -
Female 769 769 100% 0 - 0 - NA - 0 -
Total 3,509 3,509 100% 0 - 0 - 0 - 0 -

b. Details of measures for the well-being of workers:
Not Applicable

c. Spending on measures towards well-being of employees and workers (including permanent and other than
permanent) in the following format:

FY 2025-26 FY 2024-25

Cost incurred on well- being measures as a % of total revenue of the 0.15% 0.14%
Company
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2. Details of retirement benefits, for Current FY and Previous Financial Year:

Benefits FY 2025- 26 FY 2024- 25
No. of employees No. of workers Deducted and No. of employees No. of workers Deducted and
covered as coveredasa % deposited with covered as coveredas  deposited with
a % of total of Total worker  the authority a % of total a%oftotal  the authority
employees (Y/N/N.A.) employees workers (Y/N/N.A.)
PF 100% NA Y 100% NA Y
Gratuity 100% NA Y 100% NA Y
ESI” 100% NA Y 100% NA Y

*All Applicable employees are covered under ESI.

3. Accessibility of workplaces

Are the premises/offices of the entity accessible to differently abled employees and workers, as per the requirements
of the Rights of Persons with Disabilities Act, 20167 If not, whether any steps are being taken by the entity in this regard.

Yes, the offices and the outlets are accessible with elevators and/or ramps for persons with disabilities.

4. Does the entity have an equal opportunity policy as per the Rights of Persons with Disabilities Act,
20167 If so, provide a web-link to the policy.

Yes, the entity does have an equal opportunity policy as per the Rights of Persons with Disabilities Act, 2016.

5. Return to work and Retention rates of permanent employees and workers that took parental leave.

Gender Permanent employees

Return to work rate Retention rate
Male 100% 100%
Female 100% 100%
Total 100% 100%

6. Is there a mechanism available to receive and redress grievances for the following categories
of employees and worker? If yes, give details of the mechanism in brief,

Yes/No (If Yes, then give details of the mechanism in brief)

Permanent Employee Helpdesk: Every employee within the organization has the opportunity to address their daily

Workers concerns through a mobile application to the centralized HR Shared Services (HRSS) team. The HRSS team

Other than IS responsible for promptly resolving these grievances within a 24-hour timeframe.

Permanent

Workers Employee Happiness Index: At our organization, we firmly believe that happy employees lead to satisfied
T customers. To gauge the happiness and satisfaction levels of our employees, we conduct quarterly
surveys. These surveys involve a comprehensive questionnaire designed to gather feedback on various
aspects of their work life, organizational culture, and physical amenities. The findings from these surveys,
Other than  along with areas of improvement identified, are shared with the respective Business Manager and Cluster
Permanent  Manager for resolution. Additionally, the survey scores have a direct impact on the Balance Score Card
Employees  of stakeholders.

Permanent
Employees

Open House: On a monthly basis, the designated HRBP (Human Resource Business Partner) visits our
outlets to conduct Open House Sessions with all employees working in each location. During these
sessions, employees have the opportunity to voice any specific grievances they may have directly to the
HRBP.

Voice of Employee (VOE): Our organization provides a platform known as Voice of Employee (VOE),
enabling employees to report any instances of illegal, dishonest, or fraudulent activity or misconduct
directly to the Core Value Committee. Upon receipt of a reported complaint, the Core Value Committee
conducts a thorough investigation and takes appropriate actions as necessary.
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7. Membership of employees and worker in association(s) or Unions recognized by the listed entity:
There are no employee association(s) or unions recognized by the Company.

8. Details of training given to employees and workers:

We prioritize the holistic development of our employees, blending both personal and professional growth initiatives across
all levels and departments. Our commitment to cultivating a responsible workplace is underscored by our endeavors to
attract and retain a diverse talent pool.

We also have an online Learning Management System (LMS) designed to cater to the developmental needs of our workforce.
This platform offers a comprehensive range of courses tailored to enhance competency levels across various roles, from
entry-level positions to outlet leadership roles. The LMS provides structured learning activities and certifications aligned
with the technical proficiencies required for different positions. Moreover, it serves as a hub for accessing e-learning
modules aimed at personal growth and skill enhancement. We have broadened the scope of LMS courses to encompass
employees at all tiers, including frontline staff, and collaborated with digital learning content creators to develop engaging
video-based training modules for enhanced learning experiences.

Additionally, we have established the Leadership Academy in Delhi and Kolkata, focusing on identifying and nurturing
promising leaders within our organization. This academy offers a transparent career advancement pathway, outlining the
requisite learning and competency benchmarks for promotions, complemented by organization-backed development
initiatives. Notably, around 1,500 high-potential employees were promoted to various roles last year as a testament to
the success of this initiative.

Category FY 2025-26 FY 2024-25
Total (A) On Health and On Skill Total(D)  On Health and On Skill
safety measures upgradation safety measures upgradation
No.(B) % (B/A) No.(C) % (C/A) No.(E) % (E/D) No.(F) % (F/D)
Employees
Male 7,393 6,768 92% 6,911 93% 6,399 6,063 95% 5,721 89%
Female 1,286 1,172 91% 1,190 93% 859 788 92% 745 87%
Total 8,679 7,940 91% 8,101 93% 7,258 6,851 94% 6,466 89%

9. Details of performance and career development reviews of employees and worker:

Category FY 2025-26 FY 2024-25
Total (A) No. (B) % (B/A) Total (C) No. (D) % (D/C)
Employees
Male 4,653 4,653 100% 5,079 5,079 100%
Female 517 517 100% 537 537 100%
Total 5,170 5,170 100% 5,616 5,616 100%
10. Health and safety management system: The objectives of our effectively implemented health and

a. Whether an occupational health and safety safety management system include:

management system has been implemented by the

entity? (Yes/No). If yes, the coverage such system? Comply with all Health & Safety Legislation,

Regulations, Codes of Practice, and Guidance Notes.

Yes, we are dedicated to establishing and preserving Provide and maintain safe and healthy working
a secure and healthy work environment through the conditions for all employees and those working on
establishment and maintenance of a robust health and our behalf

safety management system. Our Environment, Health,

and Safety (EHS) policy offers directives and measures . Identify risks and, if elimination is not possible,
for ensuring the well- being of all individuals within the control them to an acceptable level.

UFBL environment, including employees, visitors, vendors,
customers, and contractors. This policy aims to prevent
any activities undertaken by employees from endangering
the health and safety of themselves or others.

Value the contributions of all employees in the
realm of Health & Safety equally with their other
contributions to the business.
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Require every employee and those working on our
behalf to take personal responsibility in preventing
harm to themselves and others.

Actively work to prevent all workplace accidents and
near-miss incidents.

Encourage the open reporting of all accidents and
near-miss incidents and their investigation to prevent
recurrence.

Provide necessary information, instruction, and
training to enable employees to fully cooperate with
us in achieving compliance with the policy.

Routinely monitor and review EHS performance to
achieve continuous improvement.

Set Health & Safety targets and maintain an
improvement plan to address areas needing
improvement.

The occupational health and safety management
system covers all outlets and offices. The Cluster
Manager oversees the implementation of EHS
Standards at all outlets, with support from the
entire Outlet team. The Cluster Manager conducts
monthly reviews of EHS status and documents the
proceedings.

The responsibility of the Business Manager in implementing
EHS Standards at the outlet includes:

Cultivating a "Safe Work Culture"

Conducting induction sessions for new employees
on Health and Safety Practices Organizing meetings,
trainings, and awareness campaigns.

Ensuring effective EHS inspections, adherence to
rules and procedures, and implementation of permit
systems.

Fostering continuous awareness through motivational
talks, safety meetings, and slogans.

Maintaining effective housekeeping.

Keeping records of EHS compliance for all statutory
requirements.

b. What are the processes used to identify work-related
hazards and assess risks on a routine and non-routine
basis by the entity?

The EHS policy outlines processes to systematically identify
work-related hazards and assess risks on both routine and
non-routine bases.

¢. Whether you have processes for workers to report
the work-related hazards and to remove themselves
from such risks. (Y/N)

Yes, employees have the option to communicate any
work-related hazards to the Business Manager, and they
are equipped with the necessary training to mitigate these
risks by taking appropriate measures to ensure their safety.

d. Do the employees/worker of the entity have access
to non-occupational medical and healthcare services?
(Yes/No)

Yes, all employees are included in accident insurance,
health insurance, and ESI coverage as per their eligibility.

11. Details of safety related incidents, in the following format:

Safety Incident/Number FY 2025-26 FY 2024-25
Lost Time Injury Frequency Rate (LTIFR) 3.17 0.88
(per one million-person hours worked)

Total recordable work-related injuries 11 14
No. of fatalities 2 1
High consequence work- related injury or ill-health (excluding fatalities) 0 -

12. Describe the measures taken by the entity to ensure a safe and healthy work place:

We have implemented a strong EHS management system with clearly defined roles and responsibilities to ensure effective
execution of safety measures. Our Prevention of Sexual Harassment (PoSH) Policy is designed to foster a safe and
respectful work environment, free from all forms of harassment, and to safeguard employees from sexual harassment.
Under the PoSH policy, a grievance redressal mechanism is in place to provide an efficient process for addressing and
resolving any instances of harassment, including sexual harassment, ensuring the well-being of all employees. Details
regarding the grievance redressal mechanism for addressing various concerns are outlined in point 6.
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13. Number of Complaints on the following made by employees and workers:

FY 2025-26 FY 2024-25
Filed during the Pending Remarks Filed Pending Remarks
year resolution during the resolution
at the end year at the end
of year of year
Working Conditions 6 = Nil 10 - -
Health & Safety = = Nil - - -

14. Assessments for the year:

% of your plants and offices that were assessed (by entity or statutory
authorities or third parties)

Health and safety practices 100%. All outlets underwent evaluations for health safety, and working conditions
in line with the EHS Policy, in addition to the statutory assessments conducted by
FSSAI, Fire Services, etc. Additionally, our Internal Audit team conducts monthly
reviews of all outlets across various parameters.

Working Conditions

15. Provide details of any corrective action taken or underway to address safety-related incidents
(if any) and on significant risks/concerns arising from assessments of health & safety practices and
working conditions.

We implement various measures to guarantee the safety and well-being of both our customers and staff members.
Regular audits and safety inspections are carried out to maintain the seamless and secure functioning of our operations.
Our team undergoes frequent training sessions on fire safety and emergency evacuation protocols to effectively manage
any potential emergencies, ensuring the safe evacuation of individuals with diverse abilities. Additionally, we prioritize
continuous improvement in our safety practices to uphold the highest standards of security for all stakeholders.

Leadership Indicators

1. Does the entity extend any life insurance or any compensatory package in the event of death of (A)
Employees (Y/N) (B) Workers (Y/N).
(A) Employees - Yes

(B) Workers — Not Applicable

2. Provide the measures undertaken by the entity to ensure that statutory dues have been deducted
and deposited by the value chain partners.

We promote compliance by fostering long-term relationships with reputable and certified suppliers. We encourage
transparency and ethical practices. We also prefer sourcing from partners who comply with industry certifications such
as HACCP and BAP, which often include regulatory compliance as part of their requirements. This structured approach
indirectly supports the alignment of suppliers with statutory and quality obligations.

3. Provide the number of employees/workers having suffered high consequence work-related injury/
ill-health/fatalities (as reported in Q11 of Essential Indicators above), who have been rehabilitated and
placed in suitable employment or whose family members have been placed in suitable employment:

Total no. of affected employees/ No. of employees/workers that are
workers rehabilitated and placed in suitable
employment or whose family members have
been placed in suitable employment

FY 2025-26 FY 2024-25 FY 2025-26 FY 2024-25

Employees 2 1 = -

Workers - - - -
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4. Does the entity provide transition assistance programmes to facilitate continued employability and
the management of career endings resulting from retirement or termination of employment? (Yes/No)

The Company has institutionalized several upskilling and capacity-building initiatives that support continued employability
and career growth. For instance, the Structured Career Progression Model and the Barbeque Nation Leadership Academy
enable employees to evolve within the organization by offering training, mentorship, and defined promotion pathways.
Additionally, initiatives such as ‘Kaushal se Kushal (KSK), an education sponsorship programme, enable frontline
employees to pursue Diploma and B.Voc. courses while continuing to work, with the Company fully sponsoring the cost
of their education. While these programmes are not framed as transition assistance, they effectively prepare employees
for sustainable career trajectories, whether within the Company or beyond. In addition, the Company also provides
opportunity to ex-employees to work as consultants and support the business based on the expertise. Such initiatives
ensures financial stability of retired/ex-employees.

5. Details on assessment of value chain partners:

% age of value chain partners (by value of business done
with such partners) that were assessed

Health and safety practices -

Working condition -

UFBL engages in periodic assessments of its value chain partners through vendor qualification procedures, certifications,
and informal evaluations. The Company promotes responsible sourcing, especially in food procurement, by partnering
with suppliers certified under recognized standards such as HACCP and BAP. Although there is no formal third-party
audit framework for the entire value chain, the presence of certified supplier networks and regular quality audits at the
restaurant level reflect the Company's intent to maintain high standards across its ecosystem.

6. Provide details of any corrective actions taken or underway to address significant risks/concerns
arising from assessments of health and safety practices and working conditions of value chain partners.

At present, there is no formal documentation or disclosure of specific corrective actions taken as a result of assessments
conducted on value chain partners' health and safety practices. However, the entity continues to strengthen its
engagement through informal monitoring, feedback mechanisms, and certification requirements. Vendors supplying food
items are often selected based on adherence to safety protocols and compliance certifications, which reduces the need
for downstream corrective actions. Any identified non-compliance is addressed through engagement with the concerned
supplier and monitoring by the procurement team.

PRINCIPLE 4: Businesses should respect the interests of and be responsive to all its stakeholders.

As custodians of stakeholders' trust, our Board oversees strategic stewardship to drive value creation for all stakeholders.
We prioritize responsible corporate citizenship and are committed to operational practices that mitigate negative impacts
on stakeholders and the environment. With established Stakeholders’ Relationship Committee, and Risk Management
Committee, we acknowledge risk management as an integral to our business strategy. Proactively managing risks is
essential to safeguarding value for our stakeholders.

10 REDUCED 'I PARTNERSHIPS
INEQUALITIES FOR THE GOALS
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Essential Indicators

1. Describe the processes for identifying key stakeholder groups of the entity.

Stakeholders encompass individuals or groups whose interests are influenced or may potentially be influenced by an
organization's actions. Our identification of key stakeholders, both internal and external, is based on their direct impact
on our operations and where our business can make the most significant difference. UFBL acknowledges its stakeholders
to include current and prospective customers, employees, shareholders, investors, regulatory bodies, media outlets, and
the community.
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2. List of stakeholder groups identified as key for your entity and the frequency of engagement with
each stakeholder group.

Stakeholder Whether Channels of communication  Frequency of Purpose and scope of
Group identified as (Email, SMS, Newspaper, engagement engagement including
Vulnerable & Pamphlets, Advertisement,  (Annually/Half key topics and concerns
Marginalized Community Meetings, Notice yearly/Quarterly/ raised during such
Group (Yes/No) Board ,Website), Other others- please engagement
specify)
Customers N Guest Feedback/Guest Ongoing Customer Satisfaction,
Satisfaction Index (GSI) Safety & Security
for each outlet, loyalty
programme (SMILES),
Website, Social Media
Platforms
Employees N Notice Boards, Website, Ongoing Working condition,
Employee Survey feedback, Employee performance,
Annual Performance Review, Employee Satisfaction
Meetings, Trainings, Internal
Applications such as Zing HR,
KOKO
Shareholders N AGM, Investor meets, Ongoing Business Strategies and
Investor Grievance Redressal Performance
Mechanism
Regulatory N Regulatory Filings Ongoing Legal Compliance
Authorities
Media N Press Releases, Social Media  Ongoing Information dissemination,
Platforms, Media interactions communicating the
Company's perspective
Community Y Corporate Social Ongoing Social welfare

Underprivileged
communities
(particularly
Children at

Risk) around Its
business locations

Responsibility initiatives

Leadership Indicators

1. Provide the processes for consultation
between stakeholders and the Board on
economic, environmental, and social topics or if
consultation is delegated, how is feedback from
such consultations provided to the Board.

The organization does not indicate a direct mechanism
by which stakeholder consultations on economic,
environmental, or social topics are escalated to the Board.
However, UFBL has established dedicated committees,
such as the CSR and Sustainability Committee and the
Stakeholders’ Relationship Committee, which oversee
matters of public concern and stakeholder expectations.
These committees likely serve as the medium through
which functional insights gathered from customer
feedback, employee surveys, community outreach, and
supplier reviews are consolidated and reflected in strategic
decisions. This delegation framework allows for relevant
stakeholder feedback to inform Board-level discussions,
albeit indirectly.

2. Whether stakeholder consultation is used to
support the identification and management of
environmental, and social topics (Yes/No). If so,
provide details of instances as to how the inputs
received from stakeholders on these topics were
incorporated into policies and activities of the
entity.

Yes, stakeholder consultations are used to inform the
identification and management of environmental and
social topics. UFBL engages various stakeholders on
an ongoing basis. Feedback from customers is gathered
through tools like the Guest Satisfaction Index, while
employee perspectives are incorporated through quarterly
happiness surveys and regular HRBP interactions. These
insights contribute to decisions related to menu changes,
safety protocols, and gender-inclusive practices. Similarly,
engagements with NGOs and community stakeholders
under CSR initiatives provide input that helps shape future
campaigns and social interventions.
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3. Provide details of instances of engagement with, and actions taken to, address the concerns of
vulnerable/marginalized stakeholder groups.

The Company demonstrates a strong commitment to engaging with and supporting marginalized stakeholder groups
through inclusive initiatives. The Company serves meals to underprivileged children across India and abroad, addressing
food insecurity. Employment-linked skill development through PMKVY has enabled 3,000 rural youth to gain training and
provided job opportunities to 1,000 of them. Internally, the Company launched initiatives like Aapki Saheli to create safer
and more empowering work environments for women. These examples underscore how the Company is integrating equity
and inclusion into both its social responsibility framework and its internal culture.

PRINCIPLE 5: Businesses should respect and promote human rights

Recognizing the challenges women face in a traditionally male-dominated industry, we launched ‘Aapki Saheli’, an initiative
led by women HR professionals that provides safe discussion forums, awareness sessions, and guidance on women-
specific concerns. Regular virtual circles and male sensitization sessions have significantly enhanced participation, trust,
and confidence among our women workforce. In addition, practical support measures such as ergonomic uniforms, safe
accommodation, and gender-sensitivity training further reinforce our commitment to the well-being and empowerment
of women employees.

GENDER 8 DECENT WORK AND REDUCED

EQUALITY ECONOMIC GROWTH INEQUALITIES

-
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v

Essential Indicators

1. Employees who have been provided training on human rights issues and policy(ies) of the entity in
the following format:
Training sessions on Prevention of Sexual Harassment (PoSH) have been conducted to raise awareness about our PoSH

Policy and the grievance redressal mechanisms accessible to all employees. Below are the statistics detailing the number
of employees who have undergone this training.

Category FY 2025-26 FY 2024-25
Total (A) No. of % (B/A) Total (C) No. of % (D/C)
employe employees/

es/workers workers

covered (B) covered (D)
Permanent 5,170 5,170 100% 5,616 5,616 100%
Other than 3,509 3,509 100% 1,642 1,642 100%
Permanent
Total Employees 8,679 8,679 100% 7,258 7,258 100%

2. Details of minimum wages paid to employees, in the following format:

Category FY 2025-26 FY 2024-25
Total (A) Equal to Minimum .N!ore than Total (D) Equal to Minimum .N!ore than
Wage Minimum Wage Wage Minimum Wage
No.(B) % (B/A) No.(C) % (C/A) No.(E) % (E/D) No.(F) % (F/D)
Permanent Employees
Male 4,653 0 0% 4,653 100% 5,079 0 0% 5,079 100%
Female 517 0 0% 517 100% 537 0 0% 537 100%

Other than Permanent
Male 2,740 0 0% 2,740  100% 1320 0 0% 1320 100%
Female 769 0 0% 769 100% 322 0 0% 322 100%
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3. Details of remuneration/salary/wages, in the following format:
a. Median remuneration/wages

Male Female
Number Median remuneration/ Number  Median remuneration/
salary/wages of salary/wages of
respective Category respective Category
(Z Mn) (Z Mn)

Board of Directors (BoD) 6 27.42 2 -
Key Managerial Personnel (KMP) 1 10.61 1 3.54
Employees other than BoD and KMP 4,651 0.31 516 0.25

Note: "Managing Director and Whole Time Director are not included in the Key Managerial Personnel for median remuneration workings, but are included
in the Board of Directors.

The Company is not paying any remuneration to Managing Director and Non-Executive Directors, except the payment of
sitting fee to the Independent Directors for attending the Board & Committee meetings.

b. Gross wages paid to females as % of total wages paid by the entity, in the following format:

FY 2025-26 FY 2024-25

Gross wages paid to females as % total wages 9.4% 7.4%

4, Do you have a focal point (Individual/Committee) responsible for addressing human rights impacts
or issues caused or contributed to by the business? (Yes/No)

Yes, the Chief People Officer serves as the central contact person for addressing human rights impacts or issues resulting
from or influenced by our business operations.

5. Describe the internal mechanisms in place to redress grievances related to human rights issues.

Internal mechanisms have been established to address grievances concerning human rights matters. The POSH Committee
is designated to handle complaints related to sexual harassment. For other human rights concerns, individuals can
approach the 'Core Value Committee' directly, where the Chief People Officer collaborates to resolve the issue effectively.

6. Number of Complaints on the following made by employees and workers:

FY 2025-26 FY 2024-25
Filed during the Pending Remarks Filed Pending Remarks
year resolution during the resolution
at the end year at the end
of year of year
Sexual Harassment 3 = = 6 - -

Discrimination at - = - _ - _
workplace

Child Labour - - - - - -

Forced Labour/ - - - - - -
Involuntary Labour

Wages = = = - - -

Other human rights - - = - . .
related issues
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7. Complaints filed under the Sexual Harassment of Women at Workplace (Prevention, Prohibition and

Redressal) Act, 2013, in the following format:

FY 2025-26 FY 2024-25
Total Complaints reported under Sexual Harassment on Women at 3 6
Workplace (Prevention, Prohibition and Redressal) Act, 2013 (POSH)
Complaints on POSH as a % of female employees/workers 0.23% 0.70%
Complaints on POSH upheld 3 6

8. Mechanisms to prevent adverse consequences to the complainant in discrimination and harassment

cases.

The Whistle Blower Policy, Anti-Sexual Harassment/POSH Policy provides the mechanism to prevent adverse consequences

to the complainant in discrimination and harassment cases.

9. Do human rights requirements form part of your business agreements and contracts? (Yes/No)

No.

10. Assessments for the year:

% of your plants and offices that were assessed (by
entity or statutory authorities or third parties)

Child labour 100%
Forced/involuntary labour 100%
Sexual harassment 100%
Discrimination at workplace 100%
Wages 100%

Others - please specify

All the assessments have been done by the entity during
the course of operations of business and according to
applicable regulations and EHS policy of the organization.

11. Provide details of any corrective actions
taken or underway to address significant risks/
concerns arising from the assessments at
Question 10 above.

No significant risks or concerns were identified through

the assessments conducted during the year. Accordingly,
no corrective actions were required.

Leadership Indicators

1. Details of a business process being modified/
introduced as a result of addressing human rights
grievances/complaints.

During the reporting period, UFBL did not record any
major human rights grievances that required a change in
business processes. However, the Company has proactively
strengthened its internal mechanisms to prevent such
issues from arising. The introduction of the Aapki Saheli
initiative reflect a commitment to building safer and more
inclusive environments for women employees. These
initiatives go beyond compliance by promoting gender-
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sensitive communication, open discussion forums, and
sensitization sessions for male employees. While these
programmes were not launched as a direct response to
grievances, they represent a proactive modification in
internal communication, learning, and culture-building
processes aimed at upholding human rights in the
workplace.

2. Details of the scope and coverage of any
Human rights due-diligence conducted.

The Company has not conducted a standalone human
rights due diligence as per the formal definition involving
third party audits or deep value chain assessments.
However, UFBL embeds key components of human rights
protection through various internal systems. These include
the implementation of Equal Opportunity and Anti-Sexual
Harassment Policies, mandatory PoSH training for all
categories of employees, a centralized grievance redressal
mechanism, and a Core Value Committee that handles
misconduct cases. All 100% of employees permanent and
contractual have received training on sexual harassment
awareness. Furthermore, safety and ethical practices are
integral to the supplier code of conduct. These practices
collectively offer partial coverage of human rights due
diligence, focused primarily on internal operations.
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3. Is the premise/office of the entity accessible to differently abled visitors, as per the requirements of
the Rights of Persons with Disabilities Act, 2016?

Yes, the premises and outlets of UFBL are accessible to differently abled individuals in accordance with the Rights of
Persons with Disabilities Act, 2016. The Company ensures the presence of ramps and/or elevators at offices and restaurants,
enabling physical access for visitors and employees with mobility challenges. Moreover, UFBL has implemented an Equal
Opportunity Policy that covers persons with disabilities.

4. Details on assessment of value chain partners:

% of value chain partners (by value of business done
with such partners) that were assessed

Sexual harassment -

Discrimination at workplace -
Child labour -

Forced/involuntary labour -

Wages -

Others - please specify -

UFBL conducts informal and certification-based assessments of its value chain partners, primarily focusing on food safety
and regulatory compliance. Key food inputs, such as prawns and chicken are sourced from facilities certified by BAP,
HACCP, or other recognized standards. This certification-based assessment ensures that the suppliers adhere to stringent
safety and operational protocols. Although the entity does not report formal, periodic social audits of vendors, the
procurement framework is designed to minimize risks related to unethical labor practices and unsafe working conditions.

5. Provide details of any corrective actions taken or underway to address significant risks/concerns
arising from the assessments at Question 4 above.

UFBL takes a proactive and preventive approach when it comes to managing risks within its value chain. The Company
recognizes that maintaining high standards of health, safety, and ethical conduct among its suppliers is essential to
its brand reputation and operational efficiency. As part of its continuous engagement model, UFBL conducts informal
assessments and quality checks of its vendors, particularly those supplying critical food items. When potential concerns
related to hygiene, documentation, or regulatory compliance are observed whether through internal quality audits or
vendor interactions, the Company initiates immediate corrective steps such as supplier training, re-auditing, or in some
cases, temporary suspension of procurement until issues are resolved.

PRINCIPLE 6: Businesses should respect and make efforts to protect and restore the environment

We have implemented a range of initiatives aimed at minimizing our environmental footprint, including adopting
effective energy conservation measures and waste management protocols across all our restaurant and office locations.
Our employees undergo regular training programmes focusing on waste segregation and the responsible disposal of
hazardous materials like used oil and batteries, facilitated by authorized vendors.

CLEAN WATER 1 RESPONSIBLE
AND SANITATION CONSUMPTION
AND PRODUCTION

g | 0|

1 CLIMATE
ACTION
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Essential Indicators

1. Details of total energy consumption (in Joules or multiples) and energy intensity, in the following
format:

Parameter FY 2025-26 FY 2024-25

From renewable sources

Total electricity consumption (A) - -

Total fuel consumption (B) 91,714 G) 1,22,232 GJ
Energy consumption through other sources (C) = -
Total energy consumed from renewable sources (A+B+C) 91,714 G) 1,22,232 GJ
From non-renewable sources

Total electricity consumption (D) 1,26,241 G 1,58,315 GJ
Total fuel consumption (E) 70,346 GJ 62,825 G)
Energy consumption through other sources (F) = -
Total energy consumed from non-renewable sources (D+E+F) 1,96,587 G) 2,21,140 G)
Total energy consumed (A+B+C+D+E+F) 2,88,301 GJ 3,43,372 G)
Energy intensity per rupee of turnover (Total energy consumed/revenue 281.1 GJ/Croreof  350.1 G}/Crore of
from operations) Turnover Turnover
Energy intensity per rupee of turnover adjusted for Purchasing Power 571.88 GJ/MUSD of  723.34 GJ/MUSD of
Parity (PPP) Total energy consumed/Revenue from operations adjusted Turnover Turnover
for PPP

Energy intensity in terms of physical output - per employee 33 G)/employee 47 G)/employee

(Total energy consumed/Total No. of employees)

Energy intensity in terms of physical output - per guest 0.029 G)/Guest 0.039 G)/Guest
(Total energy consumed/Total No. of guests served)

“As per the SEBI/HO/CFD/PoD-1/P/CIR/2024/177 dated December 20, 2024 - Industry Standards Note on Reporting of BRSR Core, we have given the PPP
intensity ratio in terms of Million USD. Accordingly, PPP intensity figures for FY24-25 have also been revised.

Indicate if any independent assessment/evaluation/assurance has been carried out by an external agency? (Y/N) If yes,
name of the external agency.

N - No. independent assessment/evaluation/assurance has been carried out by an external agency.

Total Energy Consumed (In GJ)
N

FY26 2,88,301
FY25 3,43372
FY24 2,93,121

Y23 3,22,702

2. Does the entity have any sites/facilities identified as designated consumers (DCs) under the
Performance, Achieve and Trade (PAT) Scheme of the Government of India? (Y/N) If yes, disclose
whether targets set under the PAT scheme have been achieved. In case targets have not been achieved,
provide the remedial action taken, if any.

The Company's operations do not fall under the purview of the Performance, Achieve, and Trade (PAT) Scheme established
by the Government of India.
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3. Provide details of the following disclosures related to water, in the following format:

Parameter FY 2025-26 FY 2024-25
Water withdrawal by source (in kilolitres)

(i) Surface water - -
(i) Groundwater 2,50,779 4,09,009
(iii) Third party water” 7,75,303 6,09,785
(iv) Seawater/desalinated water - -
(v) Others - -
Total volume of water withdrawal (in kilolitres) (i + ii + iii + iv + v) 10,26,082 10,18,794
Total volume of water consumption (in kiloliters) 10,26,082 10,18,794
Water intensity per rupee of turnover 1,000.67 KL/Crore  1,038.80 KL/Crore
(Total Water consumption/Revenue from operations) of Turnover of Turnover
Water intensity per rupee of turnover adjusted for Purchasing Power 2,035.35 KL/MUSD  2,146.16 KL/MUSD
Parity (PPP) (Total water consumption/Revenue from operations of Turnover* of Turnover*
adjusted for PPP)

Water intensity in terms of physical output - per employee (Total water 118.23 KL/ 140.37 KL/
consumption /Total No. of employees) employee employee
Water intensity in terms of physical output - per guest (Total water 0.10 KL/Guest 0.12 KL/Guest

consumption /Total No. of guests served)

#Municipal water supply

*As per the SEBI/HO/CFD/PoD-1/P/CIR/2024/177 dated December 20, 2024 - Industry Standards Note on Reporting of BRSR Core, we have given the PPP
intensity ratio in terms of Million USD. Accordingly, PPP intensity figures for FY24-25 have also been revised.

Indicate if any independent assessment/evaluation/assurance has been carried out by an external agency? (Y/N) If yes,
name of the external agency.

N - No. independent assessment/evaluation/assurance has been carried out by an external agency.

4. Provide the following details related to water discharged:
Water discharge is done in the municipal sewerage systems and currently we are not measuring water discharge quantity.

Indicate if any independent assessment/evaluation/assurance has been carried out by an external agency? (Y/N)
If yes, name of the external agency.

N - No. independent assessment/evaluation/assurance has been carried out by an external agency.

5. Has the entity implemented a mechanism for Zero Liquid Discharge? If yes, provide details of its
coverage and implementation:
Not Applicable

6. Please provide details of air emissions (other than GHG emissions) by the entity, in the following
format:

Parameter Please specify Unit FY 2025-26 FY 2024-25
NO* mg/Nm? 21.9 21.9
So* mg/Nm?3 36.9 36.9
Particulate matter (PM) mg/Nm? 42 42

Persistent organic pollutants (POP) - - -

Volatile organic compounds (VOC) - - -

Hazardous air pollutants (HAP) - - -

Others - please specify - - -

Indicate if any independent assessment/evaluation/assurance has been carried out by an external agency? (Y/N) If yes,
name of the external agency.

N - No. independent assessment/evaluation/assurance has been carried out by an external agency.
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7. Provide details of greenhouse gas emissions (Scope 1 and Scope 2 emissions) & its intensity, in the

following format:
Parameter Unit FY 2025-26 FY 2024-25
Total Scope 1 emissions (Break-up of the Metric tonnes of CO, 10,552 6,9507
GHG into CO,, CH,, N,O, HFCs, PFCs, SF_, NF,, if  equivalent
available)
Total Scope 2 emissions (Break-up of the Metric tonnes of CO, 24,897 31,971
GHG into CO,, CH,, N,O, HFCs, PFCs, SF_, NF,, if  equivalent
available)
Total Scope 1 and Scope 2 emissions intensity ~ Metric tonnes of CO, 34.57 39.69
per rupee of turnover (Total Scope 1 and Equivalent/Crores of
Scope 2 GHG emissions/Revenue from Turnover
operations)
Total Scope 1 and Scope 2 emissions intensity ~ Metric tonnes of CO, 70.32* 81.99*
per rupee of turnover adjusted for Purchasing  Equivalent/Million USD
Power Parity (Total Scope 1 and Scope 2 GHG  of turnover
emissions/Revenue from operations adjusted
for PPP)
Total Scope 1 and Scope 2 emission intensity ~ Metric tonnes of CO, 4.08 5.36
in terms of physical output - per employee Equivalent/Total No. of
employees
Total Scope 1 and Scope 2 emission intensity ~ Metric tonnes of CO, 0.0035 0.0045

in terms of physical output - per guest

Equivalent/Total No. of
guests served

“As per the SEBI/HO/CFD/PoD-1/P/CIR/2024/177 dated December 20, 2024 - Industry Standards Note on Reporting of BRSR Core, we have given the PPP
intensity ratio in terms of Million USD. Accordingly, PPP intensity figures for FY24-25 have also been revised.

Indicate if any independent assessment/evaluation/assurance has been carried out by an external agency? (Y/N) If yes,
name of the external agency.

Yes - Sustainability Actions (P) Limited has done the GHG Assessment.

#In addition to the above Scope 1 emissions, following are the emissions from the biogenic sources

FY 2024-25
16,824 TCO e

FY 2025-26
13,611 TCO,e

GHG Emission Scope 1+2 (TCO.e)
—

FY26 35,449

FY25 38,921
FY24 32,002
FY23 36,780

8. Does the entity have any project related to reducing Green House Gas emission? If Yes, then provide
details:

Yes. The Company has undertaken various energy conservation initiatives to reduce greenhouse gas emissions. These
measures are focused on minimizing energy consumption across its restaurants and office facilities through efficient
energy management and operational improvements, thereby reducing its overall environmental impact.
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Key initiatives undertaken by the Company to promote energy conservation and reduce greenhouse gas emissions include:

a. Implementation of LED lighting systems to minimize energy consumption during operations. Deployment of an loT-
based Electricity Management system, featuring Variable Frequency Device (VFD) panels in new outlets. These panels
automatically detect power requirements and optimize equipment operations to conserve power.

b.  Ongoing efforts to implement an energy management system for AC units and refrigerators to monitor and optimize

energy usage.

c.  Adoption of briquette coal, which emits lower carbon compared to wood charcoal.

d. Introduction of an loT-based Electricity Management system, integrating VFD panels in new outlets to optimize power

consumption.

e. Reducing single-use plastic bottles across all outlets.

9. Provide details related to waste management by the entity, in the following format:

Parameter FY 2025-26 FY 2024-25
Total Waste generated (in metric tonnes)

Plastic waste (A) 7.77 32.90
E-waste (B) 0.04 0.25
Bio-medical waste (C) - -
Construction and demolition waste (D) - 2.50
Battery waste (E) 1.96 0.73
Radioactive waste (F) - -
Other Hazardous waste. Please specify, if any. (G)-Used 0il = 0.86
Other Non-hazardous waste generated (H). Please specify, if any. - Paper 1,961.00 2,088.00
Total(A+B+C+D+E+F + G +H) 1,970.77 2,125.24
Waste intensity per rupee of turnover (Total waste generated/Revenue 1.92 Tons/Crore of 2.17 Tons/Crore of
from operations) Turnover Turnover
Waste intensity per rupee of turnover adjusted for Purchasing Power 3.91Tons/MUSD  4.48 Tons/MUSD
Parity (PPP) (Total waste generated/Revenue from operations adjusted of Turnover of Turnover
for PPP)

Waste intensity in terms of physical output - per employee (Total waste 0.23 Tons/ 0.29 Tons/
generated/Total No. of employees) employee employee
Waste intensity in terms of physical per guest (Total waste generated / 0.0002 Tons/guest 0.0002 Tons/guest

Total No. of guests served)

For each category of waste generated, total waste recovered through recycling, re-using or other recovery

operations (in metric tonnes)

Category of waste

(i) Recycled 9.77 33.88
(ii) Re-used - -
(iii) Other recovery operations 1,568.80 1,670.40
Total 1,578.57 1,704.28
For each category of waste generated, total waste disposed by nature of disposal method (in metric tonnes)
Category of waste

(i) Incineration - 0.86
(ii) Landfilling 392.20 420.10
(iii) Other disposal operations - -
Total 392.20 420.96

*As per the SEBI/HO/CFD/PoD-1/P/CIR/2024/177 dated December 20, 2024 - Industry Standards Note on Reporting of BRSR Core, we have given the PPP
intensity ratio in terms of Million USD. Accordingly, PPP intensity figures for FY24-25 have also been revised.
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Indicate if any independent assessment/evaluation/
assurance has been carried out by an external agency?
(Y/N) If yes, name of the external agency.

N - No. independent assessment/evaluation/assurance
has been carried out by an external agency.

10. Briefly describe the waste management
practices adopted in your establishments.
Describe the strategy adopted by your company
to reduce usage of hazardous and toxic chemicals
in your products and processes and the practices
adopted to manage such wastes:

Waste segregation, encompassing both wet and dry waste,
is a compulsory procedure practiced across all outlets. It is
integrated into our routine employee training programmes.
All waste materials are directed towards recycling through
approved collectors. Regarding e-waste, we prioritize asset
reuse, and when items reach the end of their lifecycle,
they are handed over to authorized recyclers or collectors.
Additionally, batteries and used oil are disposed of
responsibly through approved vendors.

Leadership Indicators

11. If the entity has operations/offices in/around
ecologically sensitive areas (such as national
parks, wildlife sanctuaries, biosphere reserves,
wetlands, biodiversity hotspots, forests, coastal
regulation zones etc.) where environmental
approvals/clearances are required, please
specify details in the following format:

No operations or offices of the entity are situated in or
around ecologically sensitive areas. Therefore, there is no
requirement for environmental approvals or clearances in
this regard.

12. Details of environmental impact assessments
of projects undertaken by the entity based on
applicable laws, in the current financial year:

Not Applicable

13. Is the entity compliant with the applicable
environmental law/regulations/guidelines in
India; such as the Water (Prevention and Control
of Pollution) Act, Air (Prevention and Control of
Pollution) Act, Environment (Protection) Act and
rules thereunder (Y/N). If not, provide details
of all such non- compliances, in the following
format:

Yes, the entity is compliant with the applicable
environmental law/regulations/guidelines in India.

1. Water withdrawal, consumption and discharge in areas of water stress (in kilolitres): For each facility/plant located in

areas of water stress, provide the following information:
(i)  Name of the area

(i) Nature of operations

(iii) Water withdrawal, consumption and discharge in the following format:

Parameter

FY 2025-26 FY 2024-25

Water discharge by destination and level of treatment (in kilolitres)

i) Surface water

ii) Groundwater

iii) Third party water

iv) Seawater/desalinated water

v) Others

NA NA

Total volume of water withdrawal (in kilolitres)

Total volume of water consumption (in kilolitres)

Water intensity per rupee of turnover (Water consumed/Turnover)

Water intensity (Optional)- the relevant metric may be selected by the

entity
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(iii) Water withdrawal, consumption and discharge in the following format: (Contd.)

Parameter FY 2025-26 FY 2024-25
Water discharge by destination and level of treatment (in kilolitres)

(i) Into Surface water

- No treatment

- With treatment - please specify level of treatment

(ii) Into Groundwater

- No treatment

- With treatment - please specify level of treatment

(iii) Into Seawater

- No treatment

) ) NA NA
- With treatment - please specify level of treatment

(iv) Sent to third-parties
- No treatment

- With treatment - please specify level of treatment
(v) Others
- No treatment

- With treatment - please specify level of treatment

Total water discharged (in kilolitres)

Indicate if any independent assessment/evaluation/assurance has been carried out by an external agency? (Y/N) If yes,
name of the external agency.

Not Applicable

2. Please provide details of total Scope 3 emissions & its intensity, in the following format:

Parameter Please specify Unit FY 2025-26 FY 2024-25
Total Scope 3 emissions (Break-up of the Metric tonnes of CO2 = -
GHG into CO,, CH,, N,O, HFCs, PFCs, SF, NF, if Equivalent

available)

Total Scope 3 emissions per rupee of turnover - = -

Total Scope 3 emission intensity (optional) - - - -
the relevant metric may be selected by the
entity

Currently scope 3 emissions are not tracked by the Company.

Indicate if any independent assessment/evaluation/assurance has been carried out by an external agency? (Y/N) If yes,
name of the external agency.

Not Applicable

3. With respect to the ecologically sensitive areas reported at Question 11 of Essential indicators
above, provide details of significant direct & indirect impact of the entity on biodiversity in such areas
along-with prevention and remediation activities.

Not Applicable
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4. If the entity has undertaken any specific initiatives or used innovative technology or solutions to
improve resource efficiency, or reduce impact due to emissions/effluent discharge/waste generated,
please provide details of the same as well as outcome of such initiatives, as per the following format:

Sr. No. Initiative undertaken Details of the initiative (Web-link, if any, may be Outcome of the
provided along-with summary) initiative

1 Food waste management Use of forecasting tools to estimate food preparation Reduction in food
during a day based on the reservation and past trends.  waste

2 Cooking oil discharge We use RSPO-certified cooking oil, and responsibly Sustainable waste
recycle 100% of used cooking oil into biofuels, recycling

reinforcing our sustainable future commitment.

3 Energy management systems Use of LED lighting, energy-efficient kitchen appliances  Energy conservation
across all restaurants.

5. Does the entity have a business continuity and disaster management plan? Give details in 100
words/web link.

Yes, the Company has a Business Continuity and Disaster Recovery (BCDR) plan in place. This framework ensures that
restaurant operations can quickly adapt to disruptions such as fire, natural calamities, cyberattacks, or health emergencies
like pandemics. The plan includes SOPs for food safety, employee evacuation, backup utility systems, data recovery, and
emergency supplier coordination.

6. Disclose any significant adverse impact to the environment, arising from the value chain of the
entity. What mitigation or adaptation measures have been taken by the entity in this regard.

While the core operations of UFBL have a relatively low direct environmental impact, the value chain particularly in
food production and logistics, carries a more substantial footprint. The Company addresses this by sourcing from
environmentally certified processors, encouraging local procurement to reduce transportation emissions, and minimizing
packaging waste. Waste segregation at source and responsible disposal practices are implemented in collaboration
with vendors. As the environmental disclosure framework matures, the Company is committed to developing vendor
engagement programmes that align with sustainable supply chain goals.

7. Percentage of value chain partners (by value of business done with such partners) that were assessed
for environmental impacts.

Formal environmental impact of all value chain partners are not conducted at present. However, a significant percentage
of key suppliers, particularly those in the food category are certified under BAP, HACCP, and other environmental or quality
standards. These certifications require compliance with environmental protection norms and represent a foundational
form of screening. Over time, the Company aims to strengthen its value chain ESG assessment framework to cover broader
environmental and social parameters.

8. How many Green Credits have been generated or procured:
a. By the listed entity

b. By the top ten (in terms of value of purchases and sales, respectively) value chain partners No green credits were
generated/purchased during the year.
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PRINCIPLE 7: Businesses, when engaging in influencing public and regulatory policy, should do so in a
manner that is responsible and transparent
16 PEACE, JUSTICE ‘I PARTNERSHIPS

AND STRONG FOR THE GOALS
INSTITUTIONS

Essential Indicators

1. a. Number of affiliations with trade and industry chambers/associations.
2 (Two)

b. List the top 10 trade and industry chambers/associations (determined based on the total members of such
body) the entity is a member of/affiliated to.

S.No. Name of the trade and industry chambers/associations  Reach of trade and industry chambers/
associations(State/National)

1 National Restaurant Association of India (NRAI) National

2 Retailers Association of India (RAI) National

2. Provide details of corrective action taken or underway on any issues related to anticompetitive
conduct by the entity, based on adverse orders from regulatory authorities.
Not applicable, as the Company has not received any adverse orders from regulatory authorities during the year.

Leadership Indicators
1. Details of public policy positions advocated by the entity:

S.No. PublicPolicy Methodresorted Whether information Frequency of Review by Board Web link, if
advocated for such advocacy available in public (Annually/Half Yearly Quarterly/ available
domain? (Yes/No) Other please specify

The Company does not engage in advocacy for or against any policies. However, our active participation in trade and
industry associations enables us to stay informed about industry developments, contribute to policy discussions
within the business community.

PRINCIPLE 8: Businesses should promote inclusive growth and equitable development

We are dedicated to fostering inclusive growth and equitable development among all our stakeholders. Through
investments in our team members' success, providing opportunities for career advancement, and fostering an inclusive
and diverse culture, we ensure that everyone has the chance to achieve a fulfilling and dignified livelihood. Serving as
a significant employer, we take pride in creating local job opportunities in the communities where we operate. As we
expand, we prioritize efforts in inclusion and diversity, recognizing their role in fostering innovative thinking, driving
company growth, and cultivating a positive work environment for our team members.

Our Corporate Social Responsibility and Equal Opportunity Policies reflect our commitment to promoting inclusive growth
and equitable development. In engaging with the community, especially vulnerable and marginalized groups near our
operations, we extend invitations to children from nearby NGOs to partake in celebrations for new outlet launches,
accompanied by gift hampers. We remain dedicated to making a positive and lasting impact on all our stakeholders for
sustainable long-term success.

NO QUALITY DECENT WORK AND

POVERTY EDUCATION ECONOMIC GROWTH
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Essential Indicators
1. Details of Social Impact Assessments (SIA) of projects undertaken by the entity based on applicable
laws, in the current financial year.

The requirement to undertake Social Impact Assessments (SIA) of projects was not applicable to the Company during the
reporting year.

2. Provide information on project(s) for which ongoing Rehabilitation and Resettlement (R&R) is being
undertaken by your entity, in the following format:
There was no project involving R&R during the FY 2025-26 or 2024-25.

3. Describe the mechanisms to receive and redress grievances of the community.

There are several mechanisms in place to receive and redress grievances from the community, including access to
corporate e-mail ID, Website, Customer help-line/Toll-free number, Barbeque Nation App, and at all outlets. All the
grievances received from the community are addressed accordingly in timely manner.

4. Percentage of input material (inputs to total inputs by value) sourced from suppliers:

FY 2025-26 FY 2024-25
Directly sourced from MSMEs/small producers 26.82% 29.42%
Directly from within India 98.61% 96.50%

5. Job creation in smaller towns - Disclose wages paid to persons employed (including employees or
workers employed on a permanent or non-permanent / on contract basis) in the following locations,
as % of total wage cost:

Location FY 2025-26 FY 2024-25
Rural 0% 0%
Semi-Urban 0% 0%
Urban 11.05% 10.7%
Metropolitan 88.95% 92.1%

Leadership Indicators
1. Provide details of actions taken to mitigate any negative social impacts identified in the Social
Impact Assessments (Reference: Question 1 of Essential Indicators above):

Details of negative social impact identified Corrective actions taken

Not Applicable

UFBL has not conducted formal Social Impact Assessments (SIAs) as required under applicable laws, largely due to the
nature of its operations in the restaurant and service sector. However, the Company continuously monitors its social
footprint through community engagement, customer satisfaction tracking, and employee feedback mechanisms. Any
identified concerns such as equitable access to job opportunities, gender safety, or regional employment imbalances are
addressed through proactive policy measures. These include inclusion initiatives, employee skilling programmes, women
empowerment campaigns, and outreach activities that strengthen the social acceptability of its business practices.

2. Provide the following information on CSR projects undertaken by your entity in designated
aspirational districts as identified by government bodies:

S. No. State Aspirational District Amount spent (In INR)
Nil

The provisions of Section 135(1) and 135(5) of the Companies Act, 2013, and the rules made thereunder, are not applicable
to the Company for FY 2026, based on the audited financial statements for FY 2025.
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Notwithstanding the above, the Company undertook certain community initiatives during FY2026 and collaborated
with NGOs and local authorities to support community development. Some of the initiatives undertaken during FY2026
included:

Providing mid-day meals and nutritional support to underprivileged school children
Conducting hospitality and soft skills training programmes under PMKVY 4.0 for unemployed youth in rural areas

Supporting health camps and hygiene awareness campaigns in partnership with local health workers

3. (a) Do you have a preferential procurement policy where you give preference to purchase from suppliers
comprising marginalized/vulnerable groups? (Yes/No)

Yes. UFBL is committed to inclusive sourcing and encourages procurement from marginalized and underrepresented
groups.

(b) From which marginalized/vulnerable groups do you procure?

The entity sources goods, such as local produce, cleaning supplies, and catering-related items, from self-help groups
(SHGs), women-led cooperatives, and minority community enterprises, especially in Tier 2/3 cities where vendor diversity
is promoted.

(c) What percentage of total procurement (by value) does it constitute?
We could not ascertain the same as we don't classify vendor data as per the above classification.

4. Details of the benefits derived and shared from the intellectual properties owned or acquired by
your entity (in the current financial year), based on traditional knowledge.

S.No. Intellectual Property based Owned/Acquired Benefit shared (Yes/No) Basis of calculating
on traditional knowledge (Yes/No) benefit share

Nil

The Company do incorporate traditional Indian culinary themes, but it has not acquired or registered any intellectual
property directly based on traditional knowledge during the reporting period. As such, there have been no commercial
benefits requiring disclosure or revenue-sharing under national biodiversity or traditional knowledge access laws.
However, traditional Indian spices and recipes are promoted through the Company's diverse offerings, celebrating regional
heritage while respecting community rights.

5. Details of corrective actions taken or underway, based on any adverse order in intellectual property
related disputes wherein usage of traditional knowledge is involved.

Name of authority Brief of the case Corrective actions taken
Nil

No adverse orders or legal disputes related to the use of traditional knowledge or intellectual property were reported
during the financial year. UFBL ensures that its branding, menu development, and marketing content are original or
appropriately attributed, with legal vetting where required. In case of future disputes, the Company is committed to
resolving matters respectfully and in alignment with intellectual property rights and community sensitivities.

6. Details of beneficiaries of CSR Projects:
The provisions of Section 135(1) and 135(5) of the Companies Act, 2013, and the rules made thereunder, are not applicable
to the Company for FY 2026, based on the audited financial statements for FY 2025.

Notwithstanding the above, the Company undertook certain community initiatives during FY2026 and collaborated with
NGOs and local authorities to support community development.

S. No. CSR Project No. of persons benefitted % of beneficiaries from
from CSR Projects vulnerable and marginalized
groups
1 Food For Underprivileged Kids 1,682 100%
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Community initiative programmes undertaken by UFBL benefit a wide spectrum of communities, including:
Youth in rural areas and urban slums trained and employed through hospitality skill programmes.

Women from disadvantaged backgrounds empowered through livelihood and hygiene initiatives.

PRINCIPLE 9: Businesses should engage with and provide value to their consumers in a responsible
manner

We are dedicated to ensuring our customers remain deeply engaged and delighted through our commitment to operational
excellence. Our goal is to consistently exceed customer expectations, thereby strengthening the trust we share with
our customers and communities. The exceptional service provided by our well-trained team members plays a pivotal
role in delivering high-quality experiences at UFBL. To continuously improve and add value for our customers, we have
implemented various mechanisms to receive and address consumer complaints and feedback.

RESPONSIBLE

VHD MEIT-BEIMC
COOD HEVI1H

Essential Indicators

1. Describe the mechanisms in place to receive and respond to consumer complaints and feedback.

To ensure effective communication with consumers, we've established multiple avenues for feedback and complaint
resolution. These include a dedicated customer helpline number and toll-free service, as well as a user-friendly interface
on our website. Additionally, we conduct regular surveys through our Guest Satisfaction Index, reaching out to guests daily
to gather their insights.

Moreover, we take a proactive approach to address consumer concerns by promptly sharing actionable feedback with
outlet managers. This ensures that any issues raised are swiftly addressed and corrective measures are implemented
for continuous improvement. By fostering open communication channels, we aim to enhance customer satisfaction and
strengthen our relationship with consumers.

2. Turnover of products and/services as a percentage of turnover from all products/service that carry
information about:

As a percentage to total turnover

Environmental and social parameters relevant to the product Not Applicable
Safe and responsible usage Not Applicable
Recycling and/or safe disposal Not Applicable

3. Number of consumer complaints in respect of the following:

The Company is dedicated to developing products and solutions that not only meet but surpass customer expectations,
thereby driving business profitability. Our relentless pursuit of excellence is aimed at achieving higher levels of customer
satisfaction.

FY 2025-26 FY 2024-25

Number of Number of Remarks Number of Number of complaints Remarks

complaints complaints pending complaints  pending resolution at

filed during  resolution at close filed during close of the year

the year of the year the year

Data Privacy = = = - - -
Advertising = - = - - -
Cyber Security = = = - - -
Delivery of = = = - - -

essential services
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3. Number of consumer complaints in respect of the following: (Contd.)

FY 2025-26 FY 2024-25

Number of Number of Remarks Number of Number of complaints Remarks

complaints complaints pending complaints  pending resolution at

filed during  resolution at close filed during close of the year

the year of the year the year

Restrictive Trade = - = - - -
Practices
Unfair Trade - - = - - _
Practices
Others 3,287 21 = 3,004 - -

4. Details of instances of product recalls on
account of safety issues:
We take great efforts to serve the food with best quality

ingredients and the best of the preparation methods. We
have no instances of any product recall.

5. Does the entity have a framework/policy on
cyber security and risks related to data privacy?
(Yes/No) If available, provide a web-link of the
policy.

The following initiatives have been taken to ensure cyber
security and customer privacy.

a. Regular upgrades are performed for network
infrastructure and applications to meet evolving
requirements.

b. Recent upgrades include the adoption of Nutanix
server technology and updates to the ERP system.

c.  Cloud components from providers like AWS and Azure
are utilized to ensure the adoption of the latest
technology stack.

d. Firewalls are regularly updated to mitigate security
vulnerabilities.

e. Trend Micro anti-virus software with dual-layer
protection (gateway & endpoint) is deployed.

f. SD-WAN technology is employed for internal data
movement, enhancing network security.

g Vulnerability Assessment and Penetration Testing
(VAPT) by an external agency completed and
suggested improvements are incorporated.

h.  Periodic backups are taken for business continuity.

Disaster recovery site has been setup and backups
are moved at scheduled intervals.

J. Implemented Effective external attack surface
management - use of perimeter firewalls and
exposing lesser services to external attacks.

6. Provide details of any corrective actions taken
or underway on issues relating to advertising,
and delivery of essential services; cyber security
and data privacy of customers; re-occurrence
of instances of product recalls; penalty/action
taken by regulatory authorities on safety of
products/services.

The Company continues to strengthen its cybersecurity,
data privacy, and food safety practices through various

initiatives, as disclosed earlier. During the reporting period,
no cybersecurity or data privacy incidents were reported.

7. Provide the following information relating to
data breaches:

a. Number of instances of data breaches
Nil

b. Percentage of data breaches involving personally
identifiable information of customers

Not Applicable

c. Impact, if any, of the data breaches
Not Applicable

Leadership Indicators

1. Channels/platforms where information on
products and services of the entity can be
accessed (provide web link, if available).

UFBL provides comprehensive information about its
products, services, offers, and customer experiences
through multiple digital and offline platforms. The
primary digital channel is its official website: https://www.
unitedfoodbrands.in/, where customers can view menus,
book tables, explore special campaigns (e.g, seasonal
festivals), and access contact details. The brand also
maintains a strong presence on social media platforms
like Instagram, Facebook, and Twitter to engage with
customers, share updates, and promote events. In addition,
information is accessible through the Barbeque Nation
mobile app (available on Android and i0S), and through
third-party food delivery platforms such as Zomato and

Swiggy.
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2. Steps taken to inform and educate consumers
about safe and responsible usage of products
and/or services.

While the Company operates in the dine-in and food
service sector where traditional product usage instructions
may not apply, it still emphasizes customer safety and
responsible dining. Measures include in-restaurant
hygiene guidelines, clearly marked allergen information
(where applicable), and employee training on food safety.
The Company also responds proactively to food safety
concerns raised through feedback or grievance channels.

3. Mechanisms in place to inform consumers
of any risk of disruption/discontinuation of
essential services.

UFBL ensures transparent communication with its
customers regarding operational changes, disruptions,
or discontinuations. If any outlet experiences temporary
closure or a shift in service availability (e.g, dine-in to
delivery only), updates are promptly communicated
through SMS notifications, in-app alerts, Google business
updates, social media posts, and customer care helplines.
During public health emergencies or lockdowns, the
Company adapts quickly to government directives and
ensures that customers are informed about service status,
new safety norms, and available alternatives such as
takeaway or cloud kitchens.
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4. Does the entity display product information on
the product over and above what is mandated as
per local laws? (Yes/No/Not Applicable) If yes,
provide details in brief. Did your entity carry out
any survey with regard to consumer satisfaction
relating to the major products/services of the
entity, significant locations of operation of the
entity or the entity as a whole? (Yes/No)

Yes, UFBL displays product and service information that
often exceeds statutory requirements. While food labeling
laws are limited in the dine-in segment, the Company
provides allergen advice, information on vegetarian and
non-vegetarian dishes, and calorie-conscious options in
select campaigns. Interactive menus and chef counters
allow customers to inquire about food content and
customize meals based on dietary preferences.

Yes, the entity regularly conducts customer satisfaction
surveys through digital feedback forms, the Guest
Satisfaction Index, and in-restaurant feedback tablets.
Insights from these surveys are used to improve food
quality, staff behavior, service speed, and overall guest
experience. This consumer-first approach is a key part of
UFBL's service model.
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