
BUSINESS RESPONSIBILITY AND 
SUSTAINABILITY REPORT
SECTION A: GENERAL DISCLOSURES

I. 	 Details of the Listed Entity

1.	 Corporate Identity Number (CIN) of the listed entity - L17119GJ1931PLC000093

2.	 Name of the listed entity - Arvind Limited

3.	 Year of incorporation - 1931

4.	 Registered office address - Naroda Road, Ahmedabad - 382345, Gujarat, India

5.	 Corporate address - Naroda Road, Ahmedabad - 382345, Gujarat, India

6.	 E-mail - investor@arvind.in

7.	 Telephone - 79682 68000

8.	 Website - http://www.arvind.com/

9.	 Financial year for which reporting is being done - FY 2025-26

10.	 Name of the stock exchange(s) where shares are listed - NSE & BSE

11.	 Paid-up capital - ₹2,62,11,46,400

12.	 Name and contact details (telephone, email address) of the person who may be contacted in case of any queries on 
the BRSR report -

(i)	 Mr. Jayesh Shah – Director & Group CFO
	 Email: jayesh.shah@arvind.in

(ii)	 Mr. Abhishek Bansal – Head - Sustainability & Marketing Excellence
	 Email: abhishek.bansal@arvind.in

13	 Reporting boundary - Are the disclosures under this report made on a standalone basis (i.e. only for the entity) or on 
a consolidated basis (i.e. for the entity and all the entities which form a part of its consolidated financial statements, 
taken together).

Standalone basis

14.	 Name of the assessment or assurance provider: Intertek India Private Limited

15.	 Type of assessment or assurance obtained: Limited Assurance 

II.	 Products/Services

16.	 Details of business activities (accounting for 90% of the turnover):

S. 
No.

Description of Main 
Activity

Description of Business Activity % of Turnover 
of the Entity

1 Manufacturing (Group C) Textiles, leather and other apparel products (C8) 99.11%

17.	 Products/Services sold by the Entity (accounting for 90% of the Entity’s turnover):

S. 
No.

Product/Service NIC Code % of Total Turnover 
Contributed

1 Weaving, manufacture of cotton and cotton mixture fabrics, finishing of cotton and 
blended cotton textiles, manufacture of knitted and crocheted cotton fabrics

13121, 13131, 13911 72%

2 Readymade garments 14101 20%
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III. 	 Operations

18.	 No. of locations where plants and/or operations/offices of the entity are situated:

Location Number of Plants Number of Offices Total
National 12 6 18

International 0 3 3

19.	 Markets served by the entity:

a.	 Number of locations

Location Number
National (No. of States) 14

International (No. of Countries) 62

b.	 What is the contribution of exports as a percentage of the total turnover of the entity? 

	 In the reporting year, the contribution of exports is 38%.

c.	 A brief on types of customers:

	 Considering the nature of business, we deal with customers from multiple geographies. Our customers 
include wholesalers, brands and retailers.

IV. 	 Employees

20.	 Details as at the end of the Financial Year:

a.	 Employees and Workers (Including Differently Abled):

S. 
No.

Particulars Total (A) Male Female

No. (B) % (B/A) No. (C) % (C/A)
EMPLOYEES

1. Permanent (D) 3733 3357 90% 376 10%

2. Other than Permanent (E) 0 0 0% 0 0%

3. Total employees (D + E) 3733 3357 90% 376 10%

WORKERS

4. Permanent (F) 20960 11991 57% 8969 43%

5. Other than Permanent (G) 14179 12894 91% 1285 9%

6. Total workers (F + G) 35139 24885 71% 10254 29%

b.	 Differently Abled Employees and Workers:

S. 
No.

Particulars Total (A) Male Female

No. (B) % (B/A) No. (C) % (C/A)
DIFFERENTLY ABLED EMPLOYEES

1. Permanent (D) 2 2 100% 0 0%

2. Other than Permanent (E) 0 0 0% 0 0%

3. Total Differently Abled 
Employees (D + E)

2 2 100% 0 0%

DIFFERENTLY ABLED WORKERS

4. Permanent (F) 110 87 79% 23 21%

5. Other than permanent (G) 0 0 0% 0 0%

6. Total Differently Abled Workers 
(F + G)

110 87 79% 23 21%
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21.	 Participation/Inclusion/Representation of women: 

Total
(A)

No. and Percentage of Females
No. (B) % (B/A)

Board of Directors 9 2 22%

Key Management Personnel 1 0 0%

22.	 Turnover rate for permanent employees and workers

(Disclose trends for the past 3 years)

FY 2025-26 
(Turnover rate in current FY)

FY 2024-25 
(Turnover rate in previous FY)

FY 2023-24 
(Turnover rate in the year prior 

to the previous FY)
Male Female Total Male Female Total Male Female Total

Permanent Employees 43 36 37 23 35 24 18 24 18

Permanent Workers 63 84 73 76 95 84 49 72 62

V. 	 Holding, Subsidiary and Associate Companies (including joint ventures)

23.	 Names of holding/subsidiary/associate companies/joint ventures 

The list of holding/subsidiary/associate companies/joint ventures along with % of shareholding is mentioned on Page 
376 of the annual report. We do not participate in the business responsibility initiatives of these entities.*

VI.	 CSR Details

24.	 (i)	 Whether CSR is applicable as per Section 135 of Companies Act, 2013: 
(ii)	 Turnover: ₹7,142.95 Crore
(iii)	 Net worth: ₹3,071.21 Crore, The average net profit of the Company is ₹384.52 Crore. 2 (two) percent of the net 

profit, i.e. ₹7.69 Crore, was the CSR obligation and we have spent ₹10.63 Crore for fulfilling the same.

VII.	 Transparency and Disclosures Compliances

25.	 Complaints/grievances on any of the principles (Principles 1 to 9) under the National Guidelines on Responsible 
Business Conduct

Stakeholder 
Group from Whom 
Complaint Is 
Received

Grievance Redressal 
Mechanism in Place (Yes/
No)

FY 2025-26
Current Financial Year

FY 2024-25
Previous Financial Year

(If Yes, then provide web-
link for grievance redressal 
policy)

Number of 
Complaints 

Filed 
During the 

Year

Number of 
Complaints 

Pending 
Resolution 
at Close of 

the Year

Remarks Number of 
Complaints 

Filed 
During the 

Year

Number of 
Complaints 

Pending 
Resolution 
at Close of 

the Year

Remarks

Community Yes, Grievance redressal 
forms that part of the Whistle 
Blower Policy. Any grievance 
should be reported on the 
Ethics portal. The link to the 
portal is: https://www.arvind.
ethicshelpline.in/portal/en/
home

https://www.arvind.
com/sites/default/files/
investors_policies/Whistle%20
Blower%20Policy_n.pdf

0 0 0 0 -
Investors (other than 
shareholders)

0 0 0 0 -

Shareholders 0 0 16 1 -
Employee & Workers 8 0 1 0 -
Customers 0 0 0 0 -
Value Chain Partners 
(Supplier, Distributor, 
Media, Government 
Agencies)

2 0 1 0 -

Other (Please Specify) 5 0 8 0 Anonymous 
Complaint
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26.	 Overview of the entity’s material responsible business conduct issues.

Below are the material responsible business conduct and sustainability issues pertaining to environmental and 
social matters that present a risk or an opportunity to us, the rationale for identifying the same, approach to adapt or 
mitigate the risk along with its financial implications.

S. 
No.

Material Issue 
Identified

Indicate 
Whether Risk 
or Opportunity 
(R/O)

Rationale for Identifying 
the Risk/Opportunity

In Case of Risk, Approach 
to Adapt or Mitigate

Financial Implications of 
the Risk or Opportunity 
(Indicate Positive or 
Negative Implications)

1 Sustainable 
Fibres

Opportunity and 
Risk

Risk:
Fibres are a key raw material 
for us; we are majorly 
dependent on cotton. 

The production and 
sourcing of conventional 
fibre contribute to both 
environmental and social 
impacts. 

Additionally, there is 
increased stakeholder 
concern about the 
sustainability of the 
products.

Opportunity:
Sustainable sourcing will 
enable us to reduce our 
environmental and social 
impacts as well as provide us 
an opportunity to integrate 
sustainability in the product 
design.  

Sourcing from sustainable 
sources and implementing 
in-house sustainable cotton 
projects to develop own supply 
of sustainable cotton.

Sourcing alternative natural 
fibres and recycled fibres.

Engaging with suppliers to 
assess their performance in 
accordance to industry leading 
social and environmental 
certification standards. Also, 
supporting them to increase 
their performance.

Positive:
Increased revenue due to 
demand for lower emission 
products.

Efficient control over operating 
expense due to increased 
reliability of supply chain.

Negative:
As mentioned in the rationale, 
due to shifting consumer 
preference and increased 
stakeholder concern about 
sustainable products the 
demand of conventional 
products may reduce.

2 Water Use and 
Management

Opportunity and 
Risk

Risk:
Increased water 
consumption and 
constrained water supply 
are among the most critical 
global risks. Considering 
our huge dependency on 
water for the viability of 
our operations, we have 
identified it as a material risk 
for us.

Opportunity:
Our customers have made 
commitments to reduce their 
water use; thus adopting 
water saving practices will 
give us an edge and make us 
a preferred partner for our 
customers

Arvind has a two-pronged 
approach towards water 
management which includes 
investing in technologies and 
management practices to 
reduce water usage in textile 
dyeing and processing, and 
also to focus on eliminating 
fresh water use by moving to 
recycled sources.

Positive:
Initially there will be additional 
cost to adopt new technologies. 
However in the long run, it 
will shield us from water price 
and availability issues. Thus 
helping maintain a control over 
our operating expenses.

Negative:
Increased production cost 
due to change in input prices 
of water, driven by water 
availability and quality issues.
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S. 
No.

Material Issue 
Identified

Indicate 
Whether Risk 
or Opportunity 
(R/O)

Rationale for Identifying 
the Risk/Opportunity

In Case of Risk, Approach 
to Adapt or Mitigate

Financial Implications of 
the Risk or Opportunity 
(Indicate Positive or 
Negative Implications)

3 Energy 
Management

Opportunity and 
Risk

Risk:
While energy contributes to 
the growth of textiles and 
apparel industry, resulting 
emissions are a dampener 
for environmental health. 
Increasing demand of 
textiles and apparel in the 
world, followed by increased 
production is the cause of 
higher GHG emissions.

Opportunity:
Improving upon the energy 
efficiency and increasing 
renewable usage will support 
us in cutting down the energy 
expenses and achievement 
of pertinent emission 
reduction commitments.

We have developed an energy 
policy to continually improve 
the energy performance, 
flatten our energy demand 
curve and reduce our carbon 
footprint.

Industry best practices like ISO 
50001 energy management 
systems have been 
implemented in our major 
operational sites.

We are also engaged in 
increasing renewable energy 
uptake in our energy mix.

Positive:
Initially there will be additional 
cost to adopt new technologies, 
however in the long run it will 
shield us from fossil fuel price 
increase.

Negative:
Increased production cost due 
to change in input prices of 
fossil fuels.

4 Chemical 
Management

Opportunity and 
Risk

Risk:

Shifting consumer 
preference towards safe & 
sustainable products.

Additionally, the regulatory 
environment is getting 
more stringent on the 
sustainability aspects 
of chemicals and their 
associated impacts.

Opportunity:

To become the customer’s 
preferred brand pioneering 
in manufacturing safe, 
sustainable products while 
adhering to all regulatory 
compliances.

We are the first textile mill 
globally to join the Zero 
Discharge of Hazardous 
Chemicals (ZDHC) programme 
in 2016.
We are engaged with our 
customers for the elimination 
of hazardous chemicals 
from the value chain and to 
implement safer chemistry 
practices.

Positive:

Reputational benefit resulting 
in increased demand for 
goods/services.

Increased revenue due to 
better competitive position 
to reflect shifting consumer 
preferences.

Negative:

Reduced revenue from 
decreased demand of goods 
and services.

5 People Opportunity and 
Risk

Risk:

Reputational risk if we fail to 
ensure fair labour practices, 
protection of human rights, 
health and safety of our 
employees and workers.

Opportunity:

By addressing the above 
risks we are securing our 
social license to operate 
and representing ourselves 
as a socially responsible 
organisation.

We have identified the potential 
hazards and associated risks 
across our facility and are 
integrating them into SOPs.
We have adopted various social 
compliance certifications like 
WRAP, SA 8000 and GOTS in 
operating sites. 

Positive:

While ensuring our people’s 
prosperity in consideration, 
we seek to improve employee 
satisfaction, better retention 
and lowering cost of 
management.

Negative:

Reduced revenue due to 
negative impact on workforce.
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Governance, Leadership and Oversight

7.	 Statement by Director responsible for the Business Responsibility Report, highlighting ESG related challenges, targets and 
achievements (listed entity has flexibility regarding the placement of this disclosure)

	 Refer to the ‘Message from the Chairmen & Managing Director’ on page 12 of the Annual Report. 

8. Details of the highest 
authority responsible for

Mr. Jayesh K. Shah
Director & Group CFO
DIN:00008349

Mr. Punit S. Lalbhai
Vice Chairman

Mr. Abhishek Bansal
Head - Sustainability & Marketing Excellence

9. Does the entity have a 
specified Committee of the 
Board/Directors responsible 
for decision-making on 
sustainability related issues? 
(Yes/No). If yes, provide 
details.

The ESG Committee is responsible for decision-making on sustainability related issues. 
The Executive Director, Whole-time Director, and Independent Director are members of 
the ESG Committee.

As part of our Enterprise Risk Management framework, joint assessments are carried by 
the Vice President - Corporate Sustainability and the Head of Management Assurance. 
These joint assessments focus on the environmental and social issues, how these issues 
impact the continuity of the business and the way forward to deal with them. The details 
of these assessments are discussed in the ESG committee meetings for decision-making.

10.	 Details of Review of NGRBCs by the Company:

Subject for Review Indicate whether review was undertaken 
by Director/Committee of the board/Any 

other Committee

Frequency (Annually/Half Yearly/Quarterly/
Any-other please specify)

P1 P2 P3 P4 P5 P6 P7 P8 P9 P1 P2 P3 P4 P5 P6 P7 P8 P9

Performance Against Above Policies and 
Follow-Up Action Committee of the Board Annually

Compliance with Statutory Requirements 
of Relevance to the Principles, and, 
Rectification of Any Non-Compliances

Committee of the Board Annually

11.	 Has the entity carried out independent assessment/evaluation of the working of its policies by an external agency? (Yes/
No). If yes, provide name of the agency. 

Yes, the assessment were conducted by various agencies. The name of some of them are: Control Union, Intertek, 
Leadership & Sustainability, UBS, etc. Apart from this our customers i.e. retail brands also assign third-party agencies to 
conduct assessment of our policies and procedures.

12.	 If answer to question (1) above is “No” i.e. not all Principles are covered by a policy, reasons to be stated: Not applicable as 
all “Yes” in question (1) above

Questions P1 P2 P3 P4 P5 P6 P7 P8 P9
The entity does not consider the Principles material to its business (Yes/No) Not Applicable

The entity is not at a stage where it is in a position to formulate and implement the 
policies on specified principles (Yes/No) Not Applicable

The entity does not have the financial or/human and technical resources available for 
the task (Yes/No) Not Applicable

It is planned to be done in the next financial year (Yes/No) Not Applicable

Any other reason (please specify) Not Applicable
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SECTION C: PRINCIPLE WISE PERFORMANCE DISCLOSURE

PRINCIPLE 1: Businesses should conduct and govern themselves with integrity, and in a manner that is Ethical, 
Transparent and Accountable

At Arvind, our governance is built on the foundation of strong ethics, progressive policies and robust processes. Consistent high 
standards of transparency and accountability have helped us win shareholder trust and fulfil our responsibility towards the 
environment and our host communities.

Essential Indicators

1.	 Percentage coverage by training and awareness programmes on any of the Principles during the Financial Year:

Segment Total Number of 
Training and Awareness 

Programmes Held

Topics/Principles Covered Under the 
Training and Its Impact

%age of Persons in Respective 
Category Covered by the 
Awareness Programmes

Board of Directors - - -

Key Managerial Personnel - - -

Employees other than BoD 
and KMPs

31 The workforce was trained on various sub-topics 
related to Principle 5 such as elimination of 
unacceptable labour practices like child labour, 
skill development, POSHA, etc.

23%

Workers 46 The workforce was trained on various sub-topics 
related to Principle 2, Principle 3, Principle 
5 and Principle 6. Some the topics include 
reuse, recycling, equal opportunities, non-
discrimination, grievance redressal, elimination 
of unacceptable labour practices like child labour, 
skill development, POSH, first aid, fire safety, 
usage of PPE, environment management systems, 
chemical handling & usage, code of conduct etc.

100%

2.	 Details of fines/penalties/punishment/award/compounding fees/settlement amount paid in proceedings (by the 
entity or by directors/KMPs) with regulators/law enforcement agencies/judicial institutions, in the financial year, in 
the following format (Note: the entity shall make disclosures on the basis of materiality as specified in Regulation 30 
of SEBI (Listing Obligations and Disclosure Obligations) Regulations, 2015 and as disclosed on the entity’s website):

NGRBC 
Principle

Name of the Regulatory/Enforcement 
Agencies/Judicial Institutions

Amount 
(In ₹)

Brief of the Case Has an appeal been 
preferred (Yes/No)

Penalty/Fine 1 Relevant details are provided in the Corporate Governance Report forming part to this 
Integrated Annual Report

No

Settlement - - - - -

Compounding Fee - - - - -

Non-Monetary
Imprisonment - - - - -

Punishment - - - - -

3.	 Of the instances disclosed in Question 2 above, details of the Appeal/Revision preferred in cases where monetary or 
non-monetary action has been appealed.

Case Details Name of the Regulatory / Enforcement Agencies / Judicial Institutions
- -

4.	 Does the entity have an anti-corruption or anti-bribery policy? If yes, provide details in brief and if available, provide 
a web-link to the policy. 

Yes, the anti-corruption and anti-bribery are part of the Code of Conduct and the ESG Policy of the organisation. The 
policies can be viewed at: https://www.arvind.com/corporate-governance
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5.	 Number of Directors/KMPs/employees/workers against whom disciplinary action was taken by any law enforcement 
agency for the charges of bribery/corruption:

FY 2025-26 (Current 
Financial Year)

FY 2024-25 (Previous 
Financial Year)

Directors 0 0

KMPs 0 0

Employees 0 0

Workers 0 0

6.	 Details of complaints with regard to conflict of interest:

FY 2025-26
Current Financial Year

FY 2024-25
Previous Financial year

Number Remarks Number Remarks
Number of complaints received in relation to issues 
of Conflict of Interest of Directors

0 There are no complaints 
received in relation to the 
conflict of interest against 
Directors and KMPs in the 
previous financial year.

0 There are no complaints 
received in relation to the 
conflict of interest against 
Directors and KMPs in the 
previous financial year.

Number of complaints received in relation to issues 
of Conflict of Interest of the KMPs

0 0

7.	 Provide details of any corrective action taken or underway on issues related to fines/penalties/action taken by 
regulators/law enforcement agencies/judicial institutions, on cases of corruption and conflicts of interest.

Not Applicable

8.	 Number of days of accounts payables ((Accounts payable *365)/Cost of goods/services procured) in the following 
format:

FY 2025-26
Current Financial Year

FY 2024-25
Previous Financial year

Number of days of account payables 147 108

9.	 Openness of business

Provide details of concentration of purchases and sales with trading houses, dealers, and related parties along with loans 
and advances & investments, with related parties, in the following format:

Parameter Metrics FY 2025-26 FY 2024-25
Concentration of Purchases Purchases from trading houses as % of total purchases 4% 4%

Number of trading houses where purchases are made from 2 12

Purchase from top 10 trading houses as % of total purchases from trading houses 100% 100%

Concentration of Sales Sales to dealers/distributors as % of total sales 21% 24%

Number of dealers/distributors to whom sales are made 2991 2837

Sales to top 10 dealers/distributors as a % of total sales to dealers/distributors 19% 21%

Share of RPTs in Purchase (Purchases with related parties/Total Purchase) 6% 4%

Sales (Sales to related parties/total sales) 8% 4%

Loans & Advances (Loans & Advances given to related parties/Total loans and 
advances

100% 100%

Investment (Investment in related parties/Total Investment made) 100% 76%
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Leadership Indicators

1.	 Awareness programmes conducted for value chain partners on any of the Principles during the financial year:

	 Currently, we do not have well-defined principle-wise training programmes for our value chain partners. However, we 
continuously engage with them through various mediums and have extended our company’s responsible practices 
through our Supplier Code of Conduct which guides them on the broader topics of labour and human rights, EHS, business 
integrity, reporting of unethical practices, etc. The Supplier Code of Conduct can be accessed here: https://www.arvind.
com/corporate-governance

Total Number of Awareness 
Programmes Held

Topics/Principles Covered 
Under the Training

%age of Value Chain Partners Covered (by Value of Business 
Done With Such Partners) Under the Awareness Programmes

- - -

2.	 Does the entity have processes in place to avoid/manage conflict of interests involving members of the Board? (Yes/
No) If yes, provide details of the same.

	 Yes, we have a Code of Conduct for Directors and Senior Management Personnel. Each Board Member or Senior Management 
Personnel should endeavour to avoid having his or her private interests interfere with (i) the interests of the Company or 
(ii) his or her ability to perform his or her duties and responsibilities objectively and effectively. Board Members and Senior 
Management Personnel should avoid receiving or permitting members of their immediate family to receive improper 
personal benefits from the Company including loans from or guarantees of obligations by the Company. A Board Member 
should make a full disclosure to the entire Board of any transaction or relationship that such a Board Member reasonably 
expects could give rise to an actual conflict of interest with the Company and seek the Board’s authorisation to pursue such 
transactions or relationships.

PRINCIPLE 2: Businesses should provide goods and services in a manner that is sustainable and safe

Our sustainable sourcing approach, R&D efforts, product innovations, recycling initiatives and responsible waste disposal 
help us in ensuring product sustainability across the life cycle. This is in line with our commitment to the community and the 
environment.

Essential Indicators

1.	 Percentage of R&D and capital expenditure (capex) investments in specific technologies to improve the environmental 
and social impacts of products and processes to total R&D and capex investments made by the entity, respectively.

FY 25-26 
Current Financial Year

FY 24-25 
Previous Financial Year Details of improvements in environmental and social impacts

R&D 0% 0% Arvind’s R&D practice contributes to increased efficiency of operations and 
product sustainability, which creates a trickle-down effect along the value 
chain in terms of creating environmental and social impacts. However, we 
are yet to measure technology or innovation-wise environmental and social 
impacts.

CAPEX 22% 4%

2.	 a.	 Does the Entity have procedures in place for sustainable sourcing? (Yes/No)

	 We at Arvind, believe that sustainability when systematically embedded at source gets cascaded throughout the 
operations and the value chain. As mentioned earlier, sustainable sourcing is a material issue for us. For the same, we 
have integrated sustainable sourcing into our business. 

	 Since cotton is our key raw material, we are actively engaging with 85000+ farmers for capacity building and 
procurement of cotton through our nominated ginners. Apart from this, we are also sourcing yarns made out of 
recycled and alternate natural fibres.

	 The other major raw material that we source is Dyes & Chemicals. For that, we are opting for GOTS and ZDHC MRSL 
compliant chemicals in our manufacturing sites. We are also engaged with numerous multi-stakeholder institutions 
like Textile Exchange, Zero Discharge of Hazardous Chemicals, etc. to bolster our sustainable sourcing strategies. 

b.	 If yes, what percentage of inputs were sourced sustainably? 

	 51%
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3.	 Describe the processes in place to safely reclaim your products for reusing, recycling and disposing at the end of life, 
for (a) Plastics (including packaging) (b) E-waste (c) Hazardous waste and (d) other waste. 

	 As part of our commitment to sustainability and environmental responsibility, Arvind Limited has implemented 
comprehensive processes to safely reclaim, reuse, recycle, and dispose of products at the end of their life cycle in which 
waste is collected and responsibly disposed in accordance with the regulatory norms defined by the State Pollution Control 
Board (SPCB)/Central Pollution Control Board (CPCB) for different waste categories,

a)	 Plastics (including packaging)

	 Collection and Segregation: Plastic waste is segregated before storing. 

	 Reuse: Any plastic waste which can be re-used internally is firstly reused, if it can’t be reused, it is sent to government 
approved recyclers for recycling.

b)	 E-waste

	 Collection: The e-waste is collected through the IT department, as they are responsible for managing all assets. When 
the IT assets are collected, all the data is wiped off before sending it for disposal or recycling. 

	 Authorised Disposal: We responsibly dispose of our e-waste by selling it to certified e-waste management companies.

c)	 Hazardous Waste

	 Identification and Segregation: Our trained employees meticulously identify hazardous waste to ensure proper 
separation and collection.

	 Safe Storage: Hazardous waste is stored in designated areas following strict safety protocols like separate storage, 
covered sheds, etc.

	 Certified Disposal: The waste disposal follows strict government guidelines to minimise environmental impact.

d)	 Other Waste

	 Waste Segregation: In addition to the waste categories mentioned above, any other waste is also kept separately 
through comprehensive segregation of organic, inorganic, and non-hazardous waste.

	 Organic Waste Management: To maximise resource recovery, we convert our organic and food waste into clean 
energy by utilizing it in the biogas plant for biogas generation.

	 Recycling Non-organic Waste: To contribute to a circular economy, we sell recyclable materials like scrap metal, 
used oil etc. to facilities specialising in their reuse or recycling.

 	 Arvind Limited continuously reviews and updates its waste management processes to incorporate best practices being 
followed by the industry. We also conduct training and awareness sessions to ensure proper waste management.

4.	 Whether Extended Producer Responsibility (EPR) is applicable to the entity’s activities (Yes/No). If yes, whether the 
waste collection plan is in line with the Extended Producer Responsibility (EPR) plan submitted to Pollution Control 
Boards? If not, provide steps taken to address the same.

	 We comply with the applicable norms.
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Leadership Indicators

1.	 Has the entity conducted Life Cycle Perspective/Assessments (LCA) for any of its products (for manufacturing 
industry) or for its services (for service industry)? If yes, provide details in the following format?

NIC Code Name of 
Product/
Service

% of total Turnover 
contributed

Boundary for which the 
Life Cycle Perspective/
Assessment was 
conducted

Whether conducted 
by independent 
external agency 
(Yes/No)

Results communicated in public 
domain (Yes/No) If yes, provide 
web link

13131 Fabric 19% LCA conducted for Denim 
Fabric with the system 
boundary of Cradle to Gate

Yes No

- Cotton It is a key raw material 
since it is used in 
majority of the textile 
fabrics we manufacture.

Cradle to Gate i.e. from 
cultivation of cotton until 
farm gate

Yes Yes 
Life Cycle Assessment of Organic, BCI 
and Conventional Cotton: A Comparative 
Study of Cotton Cultivation Practices in 
India | SpringerLink

2.	 If there are any significant social or environmental concerns and/or risks arising from production or disposal of your 
products/services, as identified in the Life Cycle Perspective/Assessments (LCA) or through any other means, briefly 
describe the same along with action taken to mitigate the same.

Name of Product/Service Description of the risk/concern Action Taken

Denim Fabric No significant environmental concerns were identified. 
However it was identified that Electricity and Steam are 
the major contributors of the environmental impact.

Increased the use of renewable energy sources for steam 
generation.

Increased our sourcing of electricity from renewable 
sources.

Switched to consuming recycled water instead of ground 
water for the manufacturing processes.

Cotton Cultivation of cotton using conventional practices has 
more environmental impact in comparison to cotton 
cultivated through organic or better cotton practices.

Increased our engagement with farmers to build their 
capacity on organic and better cotton practices. 

Increased the sourcing of sustainable cotton.

3.	 Percentage of recycled or reused input material to total material (by value) used in production (for manufacturing 
industry) or providing services (for service industry).

Indicate Input Material Recycled or Re-Used Input Material to Total Material
FY 2025-26

Current Financial Year
FY 2024-25

Previous Financial Year

Recycled or Reused Material 4% 3%

4.	 Of the products and packaging reclaimed at end of life of products, amount (in metric tonnes) reused, recycled, and 
safely disposed, as per the following format:

FY 2025-26
Current Financial Year

FY 2024-25
Previous Financial Year

Re-Used Recycled
Safely 

Disposed Re-used Recycled
Safely 

Disposed
Plastics (including Packaging)1 0 935.5 0 0 762.2 0

E-Waste1 0 42.4 0 0 27.2 0

Hazardous Waste2 0 699.2 15064.2 0 866.6 10899.4

Other Waste3 0 25486.8 0 0 21937.1 0
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1:	 Plastic & E-waste are collected by authorised collectors for safe recycling.

2:	 Hazardous waste is safely disposed of by the authorised collectors.

3:	 Other waste, which constitutes hard, soft and chindi waste that results from various production activities as well as 
metal, rubber, paper and glass waste. All these waste are majorly recycled only some part of it is reused. 

5.	 Reclaimed products and their packaging materials (as percentage of products sold) for each product category.

Indicate Product Category Reclaimed products and their packaging materials as % of total 
products sold in respective category

- -

PRINCIPLE 3: Businesses should respect and promote the well-being of all employees, including those in their value 
chains

At Arvind, we empower our employees by providing a happy workspace, friendly policies, learning opportunities and growth 
options, thereby creating an environment where they can achieve their personal and professional goals.

Essential Indicators

1.	 a.	 Details of measures for the well-being of employees:

Category Total 
(A)

% of Employees Covered by

Health Insurance Accident Insurance Maternity Benefits Paternity Benefits Day Care Facilities

Number 
(B)

% (B/A) Number 
(C)

% (C/A) Number 
(D)

% (D/A) Number 
(E)

% (E/A) Number 
(F)

% (F/A)

Permanent employees

Male 3357 3357 100% 3357 100% 0 0% 3357 100% 1343 40%

Female 376 376 100% 376% 100% 376 100% 0 0% 244 65%

Total 3733 3733 100% 3733 100% 376 10% 3357 90% 1587 42%

Other than Permanent employees

Male 0 0 0% 0 0% 0 0% 0 0% 0 0%

Female 0 0 0% 0 0% 0 0% 0 0% 0 0%

Total 0 0 0% 0 0% 0 0% 0 0% 0 0%

b.	 Details of measures for the well-being of workers:

Category Total 
(A)

Health Insurance Accident Insurance Maternity Benefits Paternity Benefits Day Care Facilities

Number 
(B)

% (B/A) Number 
(C)

% (C/A) Number 
(D)

% (D/A) Number 
(E)

% (E/A) Number 
(F)

% (F/A)

Permanent workers

Male 11991 11991 100% 11991 100% 0 0% 11991 100% 0 0%

Female 8969 8969 100% 8969 100% 8969 100% 0 0% 8969 100%

Total 20960 20960 100% 20960 100% 8969 43% 11991 57% 8969 43%

Other than Permanent workers

Male 12894 10186 79% 12894 100% 0 0% 30 0% 0 0%

Female 1285 1015 79% 1285 100% 1048 82 0 0% 16 0%

Total 14179 11201 79% 14179 100% 1048 7% 30 0% 16 0%
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c.	 Spending on measures towards well-being of employees and workers (including permanent and other than 
permanent) in the following format:

FY 2025-26
Current Financial year

FY 2024-25
Previous Financial Year

Cost incurred on wellbeing measures as a % of total revenue of the company 0.1% 0.1%

Note: Only insurance expenses are included in this.

2.	 Details of retirement benefits, for Current and Previous Financial Years:

FY 2025-26
Current Financial Year

FY 2024-25
Previous Financial Year

No. of 
Employees 
Covered as 

a % of Total 
Employees

No. of 
Workers 

Covered as 
a % of Total 

Workers

Deducted and 
Deposited 

With the 
Authority 
(Y/N/N.A.)

No. of 
Employees 
Covered as 

a % of Total 
Employees

No. of 
Workers 

Covered as 
a % of Total 

Workers

Deducted and 
Deposited 

With the 
Authority 
(Y/N/N.A.)

PF 100% 100% Yes 100% 100% Yes

Gratuity 100% 100% Yes 100% 100% Yes

ESI1 35% 100% Yes 4% 100% Yes

Others – please specify - - - - - -

Note: All the employees and workers who are eligible for ESIC are covered.

3.	 Accessibility of workplaces

Are the premises/offices of the entity accessible to differently abled employees and workers, as per the requirements of the 
Rights of Persons with Disabilities Act, 2016? If not, whether any step is being taken by the entity in this regard.

Presently, we are compliant for certain disabilities. For all our new projects, the blueprints will be subjected to an 
assessment by the relevant authority and it will be compliant according to the Act. 

4.	 Does the entity have an equal opportunity policy as per the Rights of Persons with Disabilities Act, 2016? If so, 
provide a web-link to the policy.

Arvind ensures that the employees are treated fairly and with equality, regardless of their race, sex, or disability. All the 
employees have equal chance to apply for any internal job postings or promotions, and training opportunities at the 
workplace. For details refer to our opportunity & non-discrimination policy available at https://www.arvind.com/our-
people.

5.	 Return to work and retention rates of permanent employees and workers that took parental leave.

Gender Permanent Employees Permanent Workers

Return to Work Rate Retention Rate Return to Work Rate Retention Rate
Male 100 73 0 0

Female 100 50 100 100

Total 100 71 100 100

Note: All the employees that took parental leave returned to work.

6.	 Is there a mechanism available to receive and redress grievances for the following categories of employees and 
workers? If yes, give details of the mechanism in brief.

Yes/No (If yes, then give details of the mechanism in brief)
Permanent Workers Yes, we have a grievance website and also boxes are installed in the premises. 

For more details, refer to Transparency and Disclosures Compliances section of 
Business Responsibility and Sustainability Report.

Other Than Permanent Workers

Permanent Employees

Other Than Permanent Employees
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7.	 Membership of employees and workers in association(s) or Unions recognised by the listed entity:

Category FY 2025-26 (Current Financial Year) FY 2024-25 (Previous Financial Year)

Total 
Employees/

Workers 
in the 

Respective 
Category (A)

No. of Employees/
Workers in the 

Respective 
Category, Who 
Are Part of the 

Association(s) or 
Union (B)

% (B/A) Total 
Employees/

Workers 
in the 

Respective 
Category (C)

No. of Employees/
Workers in the 

Respective 
Category, Who 
Are Part of the 

Association(s) or 
Union (D)

% (D/C)

Total Permanent Employees 3733 0 0% 4195 0 0%

Male 3357 0 0% 3766 0 0%

Female 376 0 0% 429 0 0%

Total Permanent Workers 20960 8728 42% 21638 8139 38%

Male 11991 8054 67% 12543 7629 61%

Female 8969 674 8% 9095 510 6%

Note: Employees are not part of any association or union, the given figures are for workers only.

8.	 Details of training given to employees and workers:

Category FY 2025-26 Current Financial Year FY 2024-25 Previous Financial Year

Total (A) On Health and 
Safety Measures

On Skill 
Upgradation

Total (D) On Health and 
Safety Measures

On Skill 
Upgradation

No. (B) % (B/A) No. (C) % (C/A) No. (E) % (E/D) No. (F) % (F/D)

Employees

Male 3357 269 8% 302 9% 3766 160 4% 349 9%

Female 376 23 6% 68 18% 429 20 5% 75 17%

Total 3733 291 8% 370 10% 4195 180 4% 424 10%

Workers

Male 11991 1199 10% 1079 9% 12543 3383 27% 898 7%

Female 8969 1794 20% 1883 21% 9095 3939 43% 1680 18%

Total 20960 2993 14% 2963 14% 21638 7312 34% 2578 12%

9.	 Details of performance and career development reviews of employees and workers:

Category FY 2025-26
Current Financial Year

FY 2024-25
Previous Financial Year

Total (A) No. (B) % (B/A) Total (C) No. (D) % (D/C)

Employees

Male 3357 3196 95% 3766 2710 72%

Female 376 345 92% 429 260 61%

Total 3733 3541 95% 4195 2970 71%

Workers

Male 11991 11751 98% 12543 12284 98%

Female 8969 8969 100% 9095 9095 100%

Total 20960 20720 99% 21638 21379 99%

Note: As per the policy, employees who have joined on or before 30th September of the financial year are considered for review.
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10.	 Health and safety management system:

a.	 Whether an occupational health and safety management system has been implemented by the entity? (Yes/No). If 
yes, the coverage of such system? 

	 Yes, Arvind has group-wide Safety, Health & Environment (SHE) policy which endeavours to create safe and healthy 
working environment at all our facilities.

b.	 What are the processes used to identify work-related hazards and assess risks on a routine and non-routine basis by 
the entity?

	 We follow the Hazard Identification and Risk Assessment (HIRA) framework for identifying work-related hazards and 
risk assessment. This framework helps us in carrying out systematic identification of potential risks, evaluate existing 
safeguards available to control these risks and develop additional control measures to reduce the risk to acceptable 
level.  

c.	 Whether you have processes for workers to report the work related hazards and to remove themselves from such 
risks. (Y/N)

	 Yes, we have a process in place and it is included in the Occupational Health and Safety Procedures Manual. 
Additionally, we conduct trainings, mock drills, safety talks and seminars for raising awareness of the workers. 

d.	 Do the employees/workers of the entity have access to non-occupational medical and healthcare services? (Yes/No)

	 The workers and employees are covered for health and accidental insurance. Additionally, we also have 24 hours 
availability of ambulance and basic paramedical services within our operations premises.

11.	 Details of safety-related incidents, in the following format:

Safety Incident/Number Category FY 2025-26
Current Financial Year

FY 2024-25
Previous Financial Year

Lost Time Injury Frequency Rate (LTIFR) (Per One Million-Person 
Hours Worked)

Employees 0 0

Workers 0.69 0.43

Total Recordable Work-Related Injuries Employees 0 0

Workers 28 367

No. of Fatalities Employees 0 0

Workers 0 0

High Consequence Work-Related Injury or Ill-Health 
(Excluding Fatalities)

Employees 0 0

Workers 0 0

Note: For calculating LTIFR, the total hours worked includes the working hours used for payroll disbursement.

12.	 Describe the measures taken by the entity to ensure a safe and healthy work place.

	 As per our policies, safety of individuals overrides all production targets. We believe that occupational illness as well as 
safety and environmental incidents are preventable. Our facilities undergo audits both internal and external to ensure a 
safe and healthy work place.

	 As part of our health and safety initiatives, we have put in place various measures in our facilities, a few of which are listed 
below:

1.	 To reduce the exposure to industry-prevalent, irreversible but notifiable diseases like byssinosis and hearing loss, we 
have put adequate precautions like periodic health check-ups and preventive measures like lubrication of machinery, 
putting false ceiling in our operational sites, provision of ear muffs & PPEs etc.

2.	 To reduce the exposure to fire-related hazards, we have placed pressurised fire protection and related systems at 
strategic locations to deal with any fire-related incidents. 

We ensure that regular trainings, mock drills, safety talks and seminars are delivered to our employees and workers 
to raise their awareness on emergency safety management topics.
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13.	 Number of complaints on the following made by employees and workers:

FY 2025-26
(Current Financial Year)

FY 2024-25
Previous Financial Year)

Filed During 
the Year

Pending 
Resolution at 

the End of Year

Remarks Filed During 
the Year

Pending 
Resolution at 

the End of Year

Remarks

Working Conditions 0 0 - 0 0 -

Health & Safety 0 0 - 3 0 -

14.	 Assessments for the year:

% of Your Plants and Offices That Were Assessed (by Entity or Statutory 
Authorities or Third Parties)

Health and safety practices 100%

Working conditions 100%

15.	 Provide details of any corrective action taken or underway to address safety-related incidents (if any) and on 
significant risks/concerns arising from assessments of health & safety practices and working conditions.

	 No significant risks or concerns were highlighted in the assessment. 

Leadership Indicators

1.	 Does the entity extend any life insurance or any compensatory package in the event of death of (A) Employees (Y/N) 
(B) Workers (Y/N)?

	 Yes, we provide wide range of benefits like term life insurance, EDLI, death benefit voluntary contribution, and COVID care 
programme (in case of death of individual due to COVID)

2.	 Provide the measures undertaken by the entity to ensure that statutory dues have been deducted and deposited by 
the value chain partners.

	 We ensure that all statutory dues have been deducted and deposited by our value chain partners in accordance with 
applicable laws and regulations. The internal audit and tax team overlooks the entire process. We have mentioned this as 
part of our Supplier Code of Conduct and all suppliers need to abide by it. Link to our Supplier Code of Conduct (https://
www.arvind.com/corporate-governance)

3.	 Provide the number of employees/workers having suffered high-consequence work-related injury/ill-health/
fatalities (as reported in Q11 of Essential Indicators above), who have been rehabilitated and placed in suitable 
employment or whose family members have been placed in suitable employment:

Total No. of Affected Employees/Workers No. of Employees/Workers That Have Been 
Rehabilitated and Placed in Suitable Employment 

or Whose Family Members Have Been Placed in 
Suitable Employment

FY 2025-26
(Current Financial Year)

FY 2024-25
(Previous Financial 

Year)

FY 2025-26
(Current Financial Year)

FY 2024-25
(Previous Financial 

Year)
Employees 0 0 0 0

Workers 0 1 0 0

4.	 Does the entity provide transition assistance programmes to facilitate continued employability and the management 
of career endings resulting from retirement or termination of employment? (Yes/No)

	 Yes.

193
Corporate O

verview
Statutory Reports

Financial Statem
ents

https://www.arvind.com/corporate-governance
https://www.arvind.com/corporate-governance


5.	 Details on assessment of value chain partners:

Health and Safety 
Practices

% of Value Chain Partners (by Value of Business Done With Such Partners) That Were Assessed

Working Conditions Our employees conduct visits of the suppliers from time to time. However, we have not conducted any assessment 
directly. 

As mentioned in our Supplier Code of Conduct, we expect our value chain partners to strictly adhere to health, safety, 
labour and human rights protocols. The compliance of the same is demonstrated through various national and 
international standards certification held by the suppliers like GOTS, ZDHC, OCS, ISO 45001, SA 8000, Fairtrade, etc.

6.	 Provide details of any corrective actions taken or underway to address significant risks/concerns arising from 
assessments of health and safety practices and working conditions of value chain partners.

	 Not Applicable

PRINCIPLE 4: Businesses should respect the interests of and be responsive to all its stakeholders

We share a relationship based on mutual trust and consistent engagement with our internal and external stakeholders. Our 
comprehensive engagement mechanism enables us to understand their expectations and accordingly streamline our policies, 
processes and products.

Essential Indicators

1.	 Describe the processes for identifying key stakeholder groups of the entity.

	 For our diverse stakeholders with varied interests across the capitals, it is inherently important for us to understand their 
expectations and integrate those into our business strategy. For this purpose, we collaborated with Ernst & Young LLP 
for a structured identification of the stakeholder groups. The findings were based on various parameters that impact the 
sustainability of business such as dependency, responsibility, tension and influence.

2.	 List stakeholder groups identified as key for your entity and the frequency of engagement with each stakeholder 
group. 

Stakeholder Group Whether 
Identified as 
Vulnerable and 
Marginalised 
Group (Yes/No)

Channels of Communication 
(Email; SMS; Newspaper; 
Pamphlets; Advertisement; 
Community Meetings; Notice 
Board; Website); Other

Frequency of 
Engagement 
(Annually / 
Half Yearly / 
Quarterly / 
Other - Please 
Specify)

Purpose and Scope of Engagement 
Including Key Topics and Concerns 
Raised During Such Engagement

Customers No One to one with key customers, 
through virtual meets, B2B portals 
and during customer visits to our 
manufacturing sites.

Continuous 
engagement 
throughout the 
year

We intend to develop a sustained and long-
term relationship with our customers. 

We engage with them to better understand 
their expectations, sustainability needs 
and act on fulfilling those with our 
offerings.

Investors No Public disclosures like annual reports, 
quarterly financial performances on 
websites, newspapers and published 
accounts.

In-depth discussions during analyst 
meets & investor presentations.

Quarterly Understand their concerns and 
expectations, and also their perceptions 
about sustainability & ESG risks. 

Employees and Workers No Internal training programmes, 
structured interactive appraisal 
process, reward & recognition 
programmes.

As per planned 
activities

It helps to share organisation’s vision, 
goals, and expectations. It also enables 
us to better understand employees’ 
career ambitions, job satisfaction, and 
development perspectives.
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Stakeholder Group Whether 
Identified as 
Vulnerable and 
Marginalised 
Group (Yes/No)

Channels of Communication 
(Email; SMS; Newspaper; 
Pamphlets; Advertisement; 
Community Meetings; Notice 
Board; Website); Other

Frequency of 
Engagement 
(Annually / 
Half Yearly / 
Quarterly / 
Other - Please 
Specify)

Purpose and Scope of Engagement 
Including Key Topics and Concerns 
Raised During Such Engagement

Local Community No Activities by institutions promoted 
or partnered by us e.g., NLRDP and 
SHARDA Trust.

Also through Industrial Relations 
department.

As per planned 
activities

Building sustainable cohesive community 
relations and positively impacting the 
quality of life of the local community.

Media No Media interaction is carried out 
through announcements, events, 
visits, conferences, etc.

As per planned 
activities & 
requirements

We communicate key developments, 
milestone events, and our growth 
perspective. It also enables us to build 
larger outreach and better narrative for key 
initiatives.

Government Agencies No Participation in industry forums, 
submission of compliance 
documents and meetings.

As required for 
compliance and 
as per available 
opportunities.

We consider this as an opportunity to 
understand the changing compliance 
and regulatory landscape, and discuss on 
opportunities to collaborate on pressing 
issues.

Suppliers No Our procurement and sourcing 
team interacts with the suppliers on 
a periodic basis. Likewise, we also 
engage with them during training 
programmes and workshops.

As per planned 
activities 
and business 
requirements.

It enables us to understand mutual 
expectations and needs, especially with 
regard to quality, cost, timely delivery, 
growth plans and sharing best practices.

Leadership Indicators

1.	 Provide the processes for consultation between stakeholders and the Board on economic, environmental, and social 
topics or if consultation is delegated, how is feedback from such consultations provided to the Board.

	 The consultation between the stakeholders and the Board is internalised in the management process by delegating 
this process. The Board of Directors at Arvind has constituted various Board Committees – Stakeholder’s Relationship 
Committee; Environmental, Social and Governance Committee, etc. Meetings of these Committees are convened by 
the respective Committee Chairman/Company Secretary.  The various Board Committees receive their inputs based on 
interactions between the stakeholders and our various departments. These departments engage with the stakeholders as 
mentioned in Question 2 of Principle 4. The feedback of these discussions is provided to the Board by placing the meeting 
minutes of these Committees before the Directors for their perusal and noting.

2.	 Whether stakeholder consultation is used to support the identification and management of environmental, and 
social topics (Yes/No). If so, provide details of instances as to how the inputs received from stakeholders on these 
topics were incorporated into policies and activities of the entity.

	 Yes, the environmental and social topics identification was done in tandem with the stakeholder identification carried out 
as mentioned in Question 1 of Principle 4. During this assessment, key material issues were identified by us. For managing 
these issues, we have incorporated various policies & procedures, and implemented various initiatives.

3.	 Provide details of instances of engagement with, and actions taken to; address the concerns of vulnerable/
marginalised stakeholder groups.

	 NA
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PRINCIPLE 5: Businesses should respect and promote human rights

Upholding the principles of human rights, in letter and in spirit, forms the bedrock of our organisation. We are an equal 
opportunity employer and strictly adhere to the policy of non-discrimination. 

Essential Indicators

1.	 Employees and workers who have been provided training on human rights issues and policy(ies) of the Entity, in the 
following format:

Category FY 2025-26 
Current Financial Year

FY 2024-25 
Previous Financial Year

Total (A) No. of 
Employees/

Workers 
Covered (B)

% (B/A) Total (C) No. of 
Employees/

Workers 
Covered (D)

% (D/C)

Employees

Permanent 3733 1204 32% 4195 659 16%

Other Permanent 0 0 0% 0 0 0%

Total Employees 3733 1204 32% 4195 659 16%

Workers

Permanent 20960 20122 96% 21638 20556 95%

Other Permanent 14179 5672 40% 7478 2765 37%

Total Workers 35139 25793 73% 29116 23321 80%

2.	 Details of minimum wages paid to employees and workers, in the following format:

Category FY 2025-26
Current Financial Year

FY 2024-25
Previous Financial Year

Total (A) Equal to Minimum 
Wage

More than Minimum 
Wage

Total (D) Equal to Minimum 
Wage

More than Minimum 
Wage

No.
(B)

%
(B/A)

No.
(C)

%
(C/A)

No.
(E)

%
(E/D)

No.
(F)

%
(F/D)

Permanent Employees

Male 3357 0 0% 3357 100% 3766 0 0% 3766 100%

Female 376 0 0% 376 100% 429 0 0% 429 100%

Other than Permanent Employees

Male 0 0 0% 0 0% 0 0 0% 0 0%

Female 0 0 0% 0 0% 0 0 0% 0 0%

Permanent Workers

Male 11991 11991 100% 11991 100% 12543 5644 45% 6899 55%

Female 8969 8969 100% 8969 100% 9095 3001 33% 6094 67%

Other than Permanent Workers

Male 12894 12894 100% 12894 100% 6971 2586 37% 4385 63%

Female 1285 1285 100% 1285 100% 507 166 33% 341 67%
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3.	 Details of remuneration/salary/wages, in the following format:

a.	 Median remuneration/wages: 

Male Female

Number Median 
Remuneration / 

Salary / Wages of 
Respective Category

Number Median 
Remuneration / 

Salary / Wages of 
Respective Category

Board of Directors (BoD) 7 29,97,583 2 87,917

Key Managerial Personnel (KMP) 1 19,57,140 0 NA

Employees other than BoD and KMP 3357 55,235 376 48,092

Workers 11991 18,373 8969 13,457

*Note: All median remuneration mentioned above are on a monthly basis. “Remuneration,” as defined in the BRSR Guidance Note, has been 
considered. The remuneration components disclosed in the Directors’ Remuneration table (Corporate Governance Report) have been included, 
except for stock options, for which no amount has been disclosed.

b.	 Gross wages paid to females as a % of total wages paid by the entity, in the following format

FY 2025-26
Current Financial Year

FY 2024-25
Previous Financial Year

Gross Wages Paid to Females as % of Total Wages 22% 10%

4.	 Do you have a focal point (Individual/Committee) responsible for addressing human rights impacts or issues caused 
or contributed to by the business? (Yes/No)

	 Yes

5.	 Describe the internal mechanisms in place to redress grievances related to Human Rights issues.

	 Grievances related to Human Rights impacts or issues at Arvind are addressed via the Whistle Blower Committee and/
or the Internal Grievance Redressal Body depending upon the nature of the matter. Any such grievance can be posted 
through Arvind’s Ethics Helpline portal - (https://www.arvind.ethicshelpline.in/portal/en/home)

6.	 Number of complaints on the following made by employees and workers: 

FY 2025-26
Current Financial Year

FY 2024-25
Previous Financial Year

Filed During 
the Year

Pending 
Resolution at 

the End of Year

Remarks Filed During 
the Year

Pending 
Resolution at 

the End of Year

Remarks

Sexual Harassment 0 0 - 0 0 -

Discrimination at Workplace 0 0 - 0 0 -

Child Labour 0 0 - 0 0 -

Forced Labour / Involuntary Labour 0 0 - 0 0 -

Wages 2 0 - 0 0 -

7.	 Complaints filed under the Sexual Harassment of Women at Workplace (Prevention, Prohibition and Redressal) Act, 
2013 in the following format 

FY 2025-26
Current Financial Year

FY 2024-25
Previous Financial Year

Total Complaints reported under Sexual Harassment of Women at 
Workplace (Prevention, Prohibition and Redressal) Act, 2013 (POSH)

0 0

Complaints on POSH as a % of female employees/workers 0 0

Complaints on POSH upheld 0 0
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8.	 Mechanisms to prevent adverse consequences to the complainant in discrimination and harassment cases.

	 For handling the complaints of discrimination, harassment or any other complaint under the scope of the Whistle 
Blower and POSH Policies, the identification of the complainant is kept confidential. Further every internal and external 
stakeholder has set obligations to follow, to prevent the adverse consequences to the complainant by adhering to the 
following mechanism (for more details refer to the Whistle Blower and POSH policies):

a.	 Ensure that the complainant is not victimised for doing so, and is adequately protected against any such incident. 

b.	 Treat victimisation as a serious matter including initiating disciplinary action on such person(s) that subjects or 
threatens to subject the other person to any detriment.

c.	 Ensure complete confidentiality by,

•	 maintaining complete confidentiality/secrecy of the matter

•	 not discussing the matter in any informal/social gatherings/meetings

•	 discussing only to the extent or with the persons required for the purpose of completing the process and 
investigations

•	 not keeping the papers unattended anywhere at any time

•	 keeping the electronic mails/files under password

9.	 Do human rights requirements form part of your business agreements and contracts? (Yes/No)

	 Yes

10.	 Assessments for the year:

% of your plants and offices that were assessed (by entity or statutory 
authorities or third parties)

Child labour 100%

Forced/involuntary labour 100%

Sexual harassment 100%

Discrimination at workplace 100%

Wages 100%

Others - please specify 100%

11.	 Provide details of any corrective actions taken or underway to address significant risks/concerns arising from the 
assessments at Question 9 above.

	 No such significant risk has been identified during the assessment.

Leadership Indicators

1.	 Details of a business process being modified/introduced as a result of addressing human rights grievances/
complaints.

	 Not applicable as no such modifications has been introduced in the current reporting year.

2.	 Details of the scope and coverage of any human rights due-diligence conducted.

	 At Arvind, we believe that it is of utmost importance to undertake our business with honesty and integrity while ensuring 
a safe and conducive work environment for everyone, free of discrimination and harassment. We are committed to 
upholding and respecting human rights across all our operations and businesses, and are guided by the fundamental 
principles of human rights, such as those enumerated in the United Nations Universal Declaration of Human Rights and 
the International Labour Organisation’s Declaration on Fundamental Principles and Rights at Work (‘ILO Declaration’). 
Our commitment towards these fundamental principles is reflected in our Code of Conduct and actions towards our 
employees, suppliers, clients and communities.

	 Furthermore, we are also compliant according to various national and international certifications like SA 8000, WRAP 
(Worldwide Responsible Apparel Production), SEDEX, ISO 45001, etc., for better and safer work practices across all our 
facilities. 
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3.	 Is the premise/office of the Entity accessible to differently abled visitors, as per the requirements of the Rights of 
Persons with Disabilities Act, 2016?

	 Presently, we are compliant for certain disabilities. For all our new projects, the blueprints will be subjected to an audit by 
the relevant authority and it will be compliant according to the Act. 

4.	 Details on assessment of value chain partners:

% of value chain partners (by value of business done with such partners) that were assessed
Sexual Harassment -

Discrimination at Workplace -

Child Labour -

Forced Labour / Involuntary Labour -

Wages -

Others – Please Specify -

No assessment was conducted.

5.	 Provide details of any corrective actions taken or underway to address significant risks/concerns arising from the 
assessments at Question 4 above.

	 No assessment was conducted.

PRINCIPLE 6: Businesses should respect and make efforts to protect and restore the environment

We understand that clean air, fresh water and rich biodiversity are critical for the existence of life on planet earth. By improving 
energy efficiency, increasing renewables in the energy mix, minimising waste and maximising water recycling, we are helping 
reduce the burden on the environment.

Essential Indicators
1.	 Details of total energy consumption (in Joules or multiples) and energy intensity, in the following format:

Parameter FY 2025-26 
(Current Financial Year)

FY 2024-25 
(Previous Financial Year)

From Renewable Sources

Total Electricity Consumption (A) 508.9 TJ 392.17 TJ

Total Fuel Consumption (B) 2014.8 TJ 1900.14 TJ

Energy Consumption Through Other Sources (C) 0 TJ 0 TJ

Total Energy Consumed From Renewable Sources (A+B+C) 2523.7 TJ 2292.31 TJ

From Non-Renewable Sources

Total Electricity Consumption (D) 879.69 TJ 953.81 TJ

Total Fuel Consumption (E) 3048.61 TJ 2941.47 TJ

Energy Consumption Through Other Sources (F) 0 TJ 0 TJ

Total Energy Consumed From Non-Renewable Sources (D+E+F) 3928.3 TJ 3895.28 TJ

Total Energy Consumed (A+B+C+D+E+F) 6452.00 TJ 6187.58 TJ

Energy Intensity Per Rupee of Turnover (Total Energy Consumed / Revenue From 
Operations)

9.03E-08 8.11E-08

Energy Intensity Per Rupee of Turnover Adjusted for Purchasing Power Parity (PPP) 
(Total Energy Consumed / Revenue From Operations Adjusted for PPP)

1.84E-06 1.67E-06

Energy Intensity in Terms of Physical Output Energy Intensity (Optional) – The 
Relevant Metric May Be Selected by the Entity

- -

*Purchasing Power Parity (PPP) conversion factor for GDP allows for comparisons of GDP volume and expenditure components by adjusting for price level 
differences between countries. According to IMF data, India’s PPP conversion factor for FY 26 is 20.34 INR/USD and for FY25 is 20.66 INR/USD available at 
https://www.imf.org/external/datamapper/PPPEX@WEO/OEMDC

Note: Indicate if any independent assessment/evaluation/assurance has been carried out by an external agency? (Y/N) If yes, name of the external agency.

Yes, an assurance has been carried out by Intertek India Private Limited for our greenhouse gas emissions. Since energy data is used for GHG inventory, it 
was also evaluated during the assurance process.
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2.	 Does the entity have any sites/facilities identified as Designated Consumers (DCs) under the Performance, Achieve 
and Trade (PAT) Scheme of the Government of India? (Y/N) If yes, disclose whether targets set under the PAT scheme 
have been achieved. In case targets have not been achieved, provide the remedial action taken, if any.

	 Two of our facilities were identified as Designated Consumers (DCs) under the Perform, Achieve and Trade (PAT) scheme of 
the Government of India. For both the facilities, the target is achieved.

3.	 Provide details of the following disclosures related to water, in the following format:

Parameter FY 2025-26
(Current Financial Year)

FY 2024-25
(Previous Financial Year)

Water Withdrawal by Source (in Kilolitres)

(i) Surface Water 0 0

(ii) Groundwater 1086002 1198672

(iii) Third-Party Water 1289960 1485754

(iv) Seawater / Desalinated Water 0 0

(v) Others 3761 0

Total Volume of Water Withdrawal (in Kilolitres) (i + ii + iii + iv + v) 2379724 2684427

Total Volume of Water Consumption (in Kilolitres) 2356210 2645994

Water Intensity Per Rupee of Turnover (Total Water Consumption / Revenue From 
Operations)

3.30E-05 3.47E-05

Water Intensity Per Rupee of Turnover Adjusted for Purchasing Power Parity (PPP) 
(Total Water Consumption / Revenue From Operations Adjusted for PPP)

6.71E-04 7.16 E-06

Water Intensity in Terms of Physical Output Water Intensity (Optional) – The 
Relevant Metric May Be Selected by the Entity

- -

1: Third party water includes includes wastewater from municipality, untreated wastewater and untreated water received from local municipality. 
Note: Indicate if any independent assessment/evaluation/assurance has been carried out by an external agency? (Y/N) If yes, name of the external agency.

Yes, Intertek India Private Limited 
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4.	 Provide the following details related to water discharged:

Parameter FY 2025-26 (Current 
Financial Year)

FY 2024-25 (Previous 
Financial Year)

Water Discharge by Destination and Level of Treatment (in Kilolitres)
(i)	 To Surface Water

No Treatment 0 0

With Treatment – Please Specify Level of Treatment 0 0

(ii)	 To Groundwater

No Treatment 0 0

With Treatment – Please Specify Level of Treatment 0 0

(iii)	 To Seawater

No Treatment 0 0

With Treatment – Please Specify Level of Treatment 0 0

(iv)	 Sent to Third Parties

No Treatment 2013 0

With Treatment – Primary and Secondary Treatment 20157 38443

(v)	 Others

No Treatment 0 0

With Treatment – Primary and Secondary Treatment 1344 0

Total Water Discharged (in Kilolitres) 23513 38443

Note: Indicate if any independent assessment/evaluation/assurance has been carried out by an external agency? (Y/N) If yes, name of the external agency.

Yes, Intertek India Private Limited 
5.	 Has the entity implemented a mechanism for Zero Liquid Discharge? If yes, provide details of its coverage and 

implementation.

	 Of our 12 facilities, three facilities have a ZLD, however all other facilities have STP/ETP installed along with conventional 
waste water treatment technology to minimize the water discharge and increase water reuse.

6.	 Please provide details of air emissions (other than GHG emissions) by the entity, in the following format:

Parameter Please specify 
unit

FY 2025-26
(Current Financial Year)

FY 2024-25
(Previous Financial Year)

NOx Tonne 265 295

SOx Tonne 309 321

Particulate Matter (PM) Tonne 59 61

Persistent Organic Pollutants (POP) - - -

Volatile Organic Compounds (VOC) - - -

Hazardous Air Pollutants (HAP) - - -

Others – Please Specify - - -
- - -

For each parameter, the data reported above is the sum of emissions by all the units.

Note: Indicate if any independent assessment/evaluation/assurance has been carried out by an external agency? (Y/N) If yes, name of the external agency.

No
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7.	 Provide details of greenhouse gas emissions (Scope 1 and Scope 2 emissions) and its intensity, in the following 
format:

Parameter Unit FY 2025- 26 (Current 
Financial Year)

FY 2024- 25 (Previous 
Financial Year)

Total Scope 1 emissions (Break-up of the GHG into CO2, CH4, 
N2O, HFCs, PFCs, SF6, NF3, if available)

Metric tonnes of 
CO2 equivalent

256769 253283

Total Scope 2 emissions (Break-up of the GHG into CO2, CH4, 
N2O, HFCs, PFCs, SF6, NF3, if available)

Metric tonnes of 
CO2 equivalent

174213 190808

Total Scope 1 and Scope 2 emission intensity per Rupee of 
turnover (Total Scope 1 and Scope 2 GHG emissions/Revenue 
from operations)

MT CO2 equivalent/
rupee of turnover

6.03E-06 5.82E-06

Total Scope 1 and Scope 2 emission intensity per Rupee of 
turnover adjusted for Purchasing Power Parity (PPP) (Total 
Scope 1 and Scope 2 GHG emissions/Revenue from operations 
adjusted for PPP)

1.23E-04 1.20E-04

Total Scope 1 and Scope 2 emission intensity in terms of 
physical output

- - -

Total Scope 1 and Scope 2 emission intensity (optional) - the 
relevant metric may be selected by the entity

- - -

Note: Indicate if any independent assessment/evaluation/assurance has been carried out by an external agency? (Y/N) If yes, name of the external agency.

Yes, an assurance has been carried out by Intertek India Private Limited for our greenhouse gas emissions.

8.	 Does the entity have any project related to reducing greenhouse gas emissions? If yes, then provide details. 
	 We are engaged in various GHG reduction activities and projects. A few of those are listed below:

a.	 Strengthening and scaling a backward supply chain of biomass to reduce the use of fossil fuel-based energy sources

b.	 Increasing the use of biomass in our current energy mix at the same time exploring various electrification solutions 
across various textile processes.

c.	 Installation of a new biomass-fired boiler to reduce our dependence on coal

d.	 Increasing our uptake of renewable electricity by commissioning solar-wind hybrid plant

9.	 Provide details related to waste management by the entity, in the following format 

Parameter FY 2025-26 (Current 
Financial Year)

FY 2024-25 (Previous 
Financial Year)

Total Waste Generated (in Metric Tonnes)

Plastic Waste (A) 936 762

E-Waste (B) 42 27

Bio-Medical Waste (C) 0 0.0

Construction and Demolition Waste (D) 0 0.0

Battery Waste (E) 0 0.0

Radioactive Waste (F) 0 0.0

Other Hazardous Waste (G) – ETP Sludge 15036 10899

Other Hazardous Waste (G) – Empty Chemical Container and Bag 699 866

Other Non-Hazardous Waste Generated (H) – Glass 0 0.0

Other Non-Hazardous Waste Generated (H) – Paper 575 777

Other Non-Hazardous Waste Generated (H) – Metal 327 416

Other Non-Hazardous Waste Generated (H) – Wood 34 65

Other Non-Hazardous Waste Generated (H) – Rubber 2 2

Other Non-Hazardous Waste Generated (H) – Oil 22 14

Other Non-Hazardous Waste Generated (H) – Textile Residue 295 98
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Parameter FY 2025-26 (Current 
Financial Year)

FY 2024-25 (Previous 
Financial Year)

Other Non-Hazardous Waste Generated (H) – Packaging 2183 1883

Other Non-Hazardous Waste Generated (H) – Mixed Waste 1013 0

Other Non-Hazardous Waste Generated (H) – Hard Soft Chindi 21035 18682

Total (A + B + C + D + E + F + G + H) 42199 34493

Waste Intensity Per Rupee of Turnover (Total Waste Generated / Revenue From 
Operations)

5.91E-07 4.52E-07

Waste Intensity Per Rupee of Turnover Adjusted for Purchasing Power Parity (PPP) 
(Total Waste Generated / Revenue From Operations Adjusted for PPP)

1.20E-05 9.34E-06

Waste Intensity in Terms of Physical Output - -

Waste Intensity (Optional) – The Relevant Metric May Be Selected by the Entity - -

For Each Category of Waste Generated, Total Waste Recovered Through Recycling, 
Re-Using or Other Recovery Operations (in Metric Tonnes)

Category of Waste
(i) Recycled

27164 23593

(ii) Re-Used - -

(iii) Other Recovery Operations - -

Total 27164 23593

For Each Category of Waste Generated, Total Waste Disposed by Nature of Disposal 
Method (in Metric Tonnes)

Category of Waste
(i) Incineration

- -

(ii) Landfilling 15064 10899

(iii) Other Disposal Operations - -

Total 15064 10899

Note: Indicate if any independent assessment/evaluation/assurance has been carried out by an external agency? (Y/N) If yes, name of the external agency.

Yes, Intertek India Private Limited

10.	 Briefly describe the waste management practices adopted in your establishments. Describe the strategy adopted by 
your company to reduce usage of hazardous and toxic chemicals in your products and processes and the practices 
adopted to manage such wastes. 

	 We have devised an internal process that focusses on classification of waste followed by segregation and storage in 
separated areas. After storage, periodically the waste is collected and responsibly disposed in accordance with the 
regulatory norms defined by the State Pollution Control Board (SPCB)/Central Pollution Control Board (CPCB). 

	 To eliminate the usage of hazardous and toxic chemicals in our products, we are using GOTS and ZDHC MRSL compliant 
chemicals in our operations. In addition to this, we have developed our own Arvind Manufacturing Restricted Substance 
List (AMRSL) for our suppliers.

11.	 If the entity has operations/offices in/around ecologically sensitive areas (such as national parks, wildlife sanctuaries, 
biosphere reserves, wetlands, biodiversity hotspots, forests, coastal regulation zones etc.) where environmental 
approvals/clearances are required, please specify details in the following format: 

S. 
No.

Location of operations/
offices

Type of operations Whether the conditions of environmental approval/clearance are being 
complied with? (Y/N)
If no, the reasons thereof and corrective action taken, if any.

All of Arvind’s operating facilities are located in premises which have the requisite building permits, 
including environmental approvals for carrying out the operations.
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12.	 Details of environmental impact assessments of projects undertaken by the entity based on applicable laws, in the 
current Financial Year:

Name and Brief Details 
of Project

EIA Notification 
No.

Date Whether Conducted by 
Independent External Agency 
(Yes/No)

Results Communicated in 
Public Domain (Yes/No)

Relevant 
Web Link

No such project requiring EIA has been undertaken in the current or previous reporting year.

13.	 Is the entity compliant with the applicable environmental law/regulations/guidelines in India; such as the Water 
(Prevention and Control of Pollution) Act, Air (Prevention and Control of Pollution) Act, Environment Protection Act 
and rules thereunder (Y/N). If not, provide details of all such non-compliances, in the following format: 

	 Arvind is compliant with all applicable laws and regulations across the sites in which we operate.

S. 
No.

Specify the law/regulation/
guidelines which was not 
complied with

Provide details 
of the Non-
compliance

Any fines/penalties/actions taken by 
regulatory agencies such as pollution 
control boards or by courts

Corrective action taken, 
if any

Not Applicable

Leadership Indicators

1.	 Water withdrawal, consumption and discharge in areas of water stress (in kilolitres):

	 For each facility/plant located in areas of water stress, provide the following information:

(i)	 Name of the area

(ii)	 Nature of operations

(iii)	 Water withdrawal, consumption and discharge in the following format:

	 As per the WRI Aqueduct Water Risk Atlas, all our facilities are in water stressed region. Our manufacturing operations 
that contribute above 95% of our turnover i.e., denims, wovens and advanced materials are in Sabarmati basin of Gujarat, 
whereas our garment manufacturing operation are in Cauvery and Pennar basin. Since all the areas are in water stress, we 
have reported a combined figure:

Parameter FY 2025-26 (Current 
Financial Year)

FY 2024-25 (Previous 
Financial Year)

Water Withdrawal by Source (in Kilolitres)

(i) Surface Water 0 0

(ii) Groundwater 1086002 1198672

(iii) Third-Party Water 1289960 1485754

(iv) Seawater / Desalinated Water 0 0

(v) Others (STP Treated Water) 3761 0

Total Volume of Water Withdrawal (in Kilolitres) 2379724 2684427

Total Volume of Water Consumption (in Kilolitres) 2356210 2645994

Water Intensity Per Thousand Rupee of Turnover (Water Consumed / Turnover) 3.30E-05 3.47E-05

Water Intensity (Optional) – The Relevant Metric May Be Selected by the Entity 6.71E-04 1.52E-06

Water Discharge by Destination and Level of Treatment (in Kilolitres)
(i)	 Into Surface Water

No Treatment 0 0

With Treatment – Please Specify Level of Treatment 0 0

(ii)	 Into Groundwater

No Treatment 0 0

With Treatment – Please Specify Level of Treatment 0 0
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Parameter FY 2025-26 (Current 
Financial Year)

FY 2024-25 (Previous 
Financial Year)

(iii)	 Into Seawater

No Treatment 0 0

With Treatment – Please Specify Level of Treatment 0 0

(iv)	 Sent to Third Parties

No Treatment 2013 0

With Treatment – Primary and Secondary Treatment 20157 38433

(v)	 Others

No Treatment 0 0

With Treatment – Primary and Secondary Treatment 1344 38433

Total Water Discharged (in Kilolitres) 23513 38433

Note: Indicate if any independent assessment/evaluation/assurance has been carried out by an external agency? (Y/N) If yes, name of the external agency.

Yes, Intertek India Private Limited

2.	 Please provide details of total Scope 3 emissions and its intensity, in the following format:

Parameter Unit FY 2025-26 (Current 
Financial Year)

FY 2024-25 (Previous 
Financial Year)

Total Scope 3 emissions (Break-up of the GHG into CO2, CH4, 
N2O, HFCs, PFCs, SF6, NF3, if available)

Metric tonnes of CO2 
equivalent

NA NA

Total Scope 3 emissions per Rupee of turnover MT CO2 equivalent per 
Rupee of turnover

NA NA

Total Scope 3 emission intensity (optional) - the relevant 
metric may be selected by the entity

NA NA

Note: Indicate if any independent assessment/evaluation/assurance has been carried out by an external agency? (Y/N) If yes, name of the external agency.

No

3.	 With respect to the ecologically sensitive areas reported at Question 10 of Essential Indicators above, provide 
details of significant direct & indirect impact of the entity on biodiversity in such areas along with prevention and 
remediation activities.

	 Not applicable.

4.	 If the entity has undertaken any specific initiatives or used innovative technology or solutions to improve resource 
efficiency, or reduce impact due to emissions/effluent discharge/waste generated, please provide details of the 
same as well as outcome of such initiatives, as per the following format 

Sr. 
No.

Initiative undertaken Details of the initiative (Web link, if any, 
may be provided along with summary)

Outcome of the initiative

1 Scaling up the uptake 
of biomass-based 
briquettes in our 
operations 

We have developed a backward supply chain of 
briquettes from our farm operations, which ensures 
year-round supply of clean and traceable biomass 
for fulfilling our energy requirements.

The initiative has assisted us on our vision to increase the 
clean energy mix in our operation.  Under the current 
reporting year we have consumed 24,565 MT which is a 48% 
increase from the consumption last year from our supply 
chain of biomass.

2 Modification of coal 
based boilers

We have replaced a coal-fired boiler with a biomass-
fired one.

This will help reduce our dependence of coal for Arvind 
Limited, and help us achieve complete coal phase out by 
2029.

5.	 Does the entity have a business continuity and disaster management plan? Give details in 100 words/web link.

	 No. However, we plan to develop the same in the coming years.
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6.	 Disclose any significant adverse impact to the environment, arising from the value chain of the entity. What 
mitigation or adaptation measures have been taken by the entity in this regard? 

	 Cotton is our key raw material and our dependence on it is quite large owing to 80% of products being made from cotton. 
We have well understood the environmental impact that might occur if it is produced in an irresponsible manner which 
comprises of unsustainable use of agro chemicals, water and soil. Cotton produced under such practices contaminates 
the freshwater systems, degrades the soil quality, impact the health of biodiversity, farmers and nearby population. Upon 
recognising this issue and the need to scale the uptake of sustainable cotton, we initiated our engagement with farmers to 
build their capacity for sustainable agricultural practices. For more details, refer to Natural Capital chapter on Page no. 60.

7.	 Percentage of value chain partners (by value of business done with such partners) that were assessed for 
environmental impacts.

	 Apart from the few suppliers who disclose on Higg FEM, we have not directly assessed the environmental impacts of our 
value chain partners as of now.

8.	 How many Green Credits have been generated or procured:

a.	 By the listed entity - NA

b.	 By the top ten (in terms of value of purchases and sales, respectively) value chain partners] - NA

PRINCIPLE 7: Businesses, when engaging in influencing public and regulatory policy, should do so in a manner that is 
responsible and transparent

The purpose of our participation in public policy advocacy is centred on ushering effective policies which are in the best interest 
of all stakeholders. Leveraging our vast experience and leadership position, we provide strategic insights and comprehensive 
inputs to the policy makers.

Essential Indicators

1.	 a.	 Number of affiliations with trade and industry chambers/associations.

	 We are affiliated with 12 industry chambers/associations, where we often take part in various dialogues across 
numerous channels of engagement.

b.	 List the top 10 trade and industry chambers/associations (determined based on the total members of such body) the 
entity is a member of/affiliated to.

S. 
No.

Name of the trade and industry chambers/
associations

Reach of trade and industry chambers/associations (State/
National)

1 Sustainable Apparel Coalition International

2 Fashion for Good International

3 Better Cotton Initiative International

4 Textile Exchange International

5 Organic Cotton Accelerator International

6 Confederation of Indian Textile Industry National

7 Denim Manufacturers Association National

8 Confederation of Indian Industry National

9 The Cotton Textiles Export Promotion Council State

10 Gujarat Chamber of Commerce & Industry State

2.	 Provide details of corrective action taken or underway on any issues related to anti-competitive conduct by the 
entity, based on adverse orders from regulatory authorities.

Name of authority Brief of the case Corrective action taken
Not Applicable. No such corrective action was taken as we received no such adverse orders from regulatory authorities on any issue related to anti-
competitive conduct.
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Leadership Indicators

1.	 Details of public policy positions advocated by the entity:

S. No Public policy 
advocated

Method resorted 
for such advocacy

Whether information 
available in public 
domain? (Yes/No)

Frequency of review by Board 
(Annually/Half Yearly/Quarterly/
Others - please specify)

Web Link, if 
available

- - - - - -

PRINCIPLE 8: Businesses should promote inclusive growth and equitable development

At Arvind, we strive to ensure a better quality of life for the people while contributing towards a stronger economy. Our CSR 
initiatives and long-term projects are aimed at touching the lives of the marginalised and the disadvantaged sections of the 
society.

Essential Indicators

1.	 Details of Social Impact Assessments (SIA) of projects undertaken by the entity based on applicable laws, in the 
current financial year.

Name and brief 
details of the 
project

SIA Notification No. Date of Notification Whether conducted 
by independent 
external agency (Y/N)

Results 
communicated in 
public domain (Y/N)

Relevant web 
link

No such project requiring SIA has been undertaken in the current or previous reporting year.

2.	 Provide information on project(s) for which ongoing Rehabilitation and Resettlement (R&R) is being undertaken by 
your entity, in the following format:

S. 
No.

Name of the project for 
which R&R is ongoing

State District No. of Project Affected 
Families (PAFs)

% of PAFs covered 
by R&R

Amount paid to PAFs 
in the FY (In ₹)

Not Applicable

3.	 Describe the mechanisms to receive and redress grievances of the community. 

	 We actively engage with the local community through various interactions and activities through Investor Relations 
Department, and through the institutions promoted and partnered by us. The receiving and redressing of any grievance by 
the local community is done in accordance to the Whistle Blower Policy. The community can post any grievance through 
Arvind’s Ethics Helpline portal.

4.	 Percentage of input material (inputs to total inputs by value) sourced from suppliers: 

FY 2025-26 (Current 
Financial Year)

FY 2024-25 (Previous 
Financial Year)

Directly Sourced From MSMEs / Small Producers 2% 2%

Directly from within India 96% 95%

Note: The figures for FY24-25 is revised, considering the additional guidance provided by SEBI.

5.	 Job creation in smaller towns – Disclose wages paid to persons employed (including employees or workers employed 
on a permanent or non-permanent/on contract basis) in the following locations, as % of total wage cost

Location FY 2025-26 (Current 
Financial Year)

FY 2024-25 (Previous 
Financial Year)

Rural 0% 0%

Semi-urban 45% 63%

Urban 0% 0%

Metropolitan 55% 37%
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Leadership Indicators

1.	 Provide details of actions taken to mitigate any negative social impacts identified in the Social Impact Assessments 
(Reference: Question 1 of Essential Indicators above):

Details of Negative Social Impact Identified Corrective Action Taken
As mentioned previously, no such project requiring SIA has been undertaken in the current or previous reporting year.

2.	 Provide the following information on CSR projects undertaken by your entity in designated aspirational districts as 
identified by government bodies:

S. 
No.

State Aspirational District Amount Spent (In ₹)

- - - -

3.	 (a)	 Do you have a preferential procurement policy where you give preference to purchase from suppliers comprising 
marginalised/vulnerable groups? (Yes/No)

	 Yes, all our sustainable cotton procurement is from small and medium holder cotton farmers either directly or 
indirectly. 

b)	 From which marginalised/vulnerable groups do you procure?

	 As mentioned above, we directly or indirectly procure from small and medium holder cotton farmers who fall under 
marginalised/vulnerable group.

c)	 What percentage of total procurement (by value) does it constitute?

	 38%

4.	 Details of the benefits derived and shared from the intellectual properties owned or acquired by your entity (in the 
current financial year), based on traditional knowledge:

S. 
No.

Intellectual Property Based 
on Traditional Knowledge

Owned / Acquired (Yes/No) Benefit Shared (Yes/No) Basis of Calculating Benefit 
Share

- - - - -

5.	 Details of corrective actions taken or underway, based on any adverse order in intellectual property-related disputes 
wherein usage of traditional knowledge is involved.

Name of Authority Brief of the Case Corrective Action Taken
- - -

6.	 Details of beneficiaries of CSR Projects

	 For details refer to Annexure C of Director’s Report 2025-26 (CSR Report)

PRINCIPLE 9: Businesses should engage with and provide value to their consumers in a responsible manner

We develop innovative solutions based on market needs and customers’ feedback. State-of-the-art plants, cutting-edge 
technology, robust processes, and comprehensive policies - all combine to create products that generate tremendous value for 
the customer.

Essential Indicators

1.	 Describe the mechanisms in place to receive and respond to consumer complaints and feedback.

	 Consumer complaints and feedback can be received through Arvind’s Ethics Helpline Portal, or through consumer court. 
The complaints received through Ethics Helpline Portal are responded as per the Whistle Blower Policy whereas for 
consumer court related complaints, they are handled as per regulatory norms.
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2.	 Turnover of products and/or services as a percentage of turnover from all products/service that carry information 
about: 

As a Percentage of Total Turnover
Environmental and Social Parameters Relevant to the Product

We have not calculated this information.Safe and Responsible Usage

Recycling and/or Safe Disposal

3.	 Number of consumer complaints in respect of the following: 

FY 2025-26 
(Current Financial Year)

Remarks FY 2024-25 
(Previous Financial Year)

Remarks

Received 
During the 

Year

Pending 
Resolution at 

End of Year

Received 
During the 

Year

Pending 
Resolution at 

End of Year
Data Privacy 0 0 - 0 0 -

Advertising 0 0 - 0 0 -

Cybersecurity 0 0 - 0 0 -

Delivery of Essential Services 0 0 - 0 0 -

Restrictive Trade Practices 0 0 - 0 0 -

Unfair Trade Practices 0 0 - 0 0 -

Other 8 0 - 10 0 -

4.	 Details of instances of product recalls on account of safety issues:

Number Reasons for Recall
Voluntary Recalls 0 0

Forced Recalls 0 0

5.	 Does the entity have a framework/policy on cyber security and risks related to data privacy? (Yes/No) If available, 
provide a web-link of the policy.

	 Yes, Arvind has an Information Security and Data Privacy Policy. The purpose of this policy is to state the Organisation’s 
directive towards data confidentiality and to ensure adequate safeguards to prevent misuse or loss of information. Arvind 
has taken adequate precautions for the protection of data and has ensured that information related to its employees is 
secure. Appropriate controls are in place to prevent unauthorised disclosure or modification.

	 Under this policy, Cybersecurity Grievance Team has set a mechanism to handle such incidents once they are reported 
to the team. The policy also includes details of various security incidents that needs to be reported, and also has a 
Cybersecurity Incident Response Plan. The Response Plan has four major components which include: Preparation, 
Detection and Analysis, Response and Remediation, and Recovery.

6.	 Provide details of any corrective actions taken or underway on issues relating to advertising, and delivery of essential 
services; cyber security and data privacy of customers; re-occurrence of instances of product recalls; penalty/action 
taken by regulatory authorities on safety of products/services.

	 No such incident related to the mentioned topics has been reported.
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7.	 Provide the following information relating to data breaches:

a.	 Number of instances of data breaches along with impact

b.	 Percentage of data breaches involving personally identifiable information of customers

c.	 Impact, if any, of the data breached   

	 No instance of data breach has been reported.

Leadership Indicators

1.	 Channels/platforms where information on products and services of the entity can be accessed (provide web link, if 
available).

	 The information can be accessed through our website, the link is https://www.arvind.com. In addition to this we also have 
an internal portal for our customer where they can access the information about the products.

2.	 Steps taken to inform and educate consumers about safe and responsible usage of products and/or services. 

	 Not applicable, since we are a B2B business. We don’t directly engage with the end consumers, as most of our interactions 
are with organisations such as brands & retailers. However, we engage with them to educate about our products.

3.	 Mechanisms in place to inform consumers of any risk of disruption/discontinuation of essential services.

	 Yes, as part of our ERP system, contact details such as email addresses and phone numbers are maintained. We can use 
this information to intimate them about any risk of disruption or discontinuation of services.

4.	 Does the entity display product information on the product over and above what is mandated as per local laws? 
(Yes/No/Not Applicable) If yes, provide details in brief. Did your entity carry out any survey with regard to consumer 
satisfaction relating to the major products/services of the entity, significant locations of operation of the entity or 
the entity as a whole? (Yes/No)

	 No
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