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Date: 31.08.2026 

To,  
Listing Department,  
National Stock Exchange of India Limited,  
Exchange Plaza, Bandra Kurla Complex,  
Bandra (East), Mumbai-400 051 
  
Symbol: BRANDMAN  

Reference: Disclosure pursuant to Regulation 30 of the Securities and Exchange Board of India 
(Listing Obligations and Disclosure Requirements) Regulations, 2015 (SEBI LODR Regulations, 
2015): Press Release 

Dear Sir / Madam,  

In pursuance of Regulation 30 of the SEBI (Listing Obligations and Disclosure Requirements) Regulations, 
2015, the Company has issued a press release today with the following titles: 

1. Anta Doubles India Store Target To 22, Eyes 150 Stores (Annexure-A) 
2. ANTA Steps into India with Debut Store in Gurgaon, Backed by Brandman Retail (Annexure-B) 

We request you to kindly take the same on record and oblige. 
 
Yours faithfully, 
 
For Brandman Retail Limited  
(Formerly Brandman Retail Private Limited)  
 
 
 
_____________ 
Arun Malhotra  
Managing Director  
DIN: 01392489 
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Annexure-A 

 
Chinese sportswear major Anta now plans 20-22 stores in India by end-2027, up from its earlier target of 
10, and is considering cricket-specific products as it seeks a larger share of the country’s sportswear market 
 
 
Chinese sportswear maker Anta has doubled its near-term India retail ambition, with local partner 
Brandman Retail now targeting 20-22 stores by the end of 2027 and a longer-term network of around 150 
stores, while the company is considering India-specific cricket products to broaden its appeal. 
 
The latest target marks a sharp increase from the 10-store plan Brandman had outlined earlier this year for 
March 2027, when Anta was preparing to return to India after an earlier exit from the market. 
 
“We’re starting off with tier 1 cities. But we’re obviously aspiring to go to tier 2 cities as well in phase two. 
Out of that, I would say 17 are tier 1 and five are tier 2 cities…20 stores is just the beginning. We plan to, 
in the next three years, we’re going to be around 150 stores. So, we’re very aggressive, very aggressively 
moving into the Indian market with Anta” Arun Malhotra, founder and managing director, Brandman Retail 
said while responding to BW Retail World during media interaction at the sidelines of Anta’s first exclusive-
brand outlet at AIPL Joy Gallery. 
 
Brandman is responsible for the brand’s marketing and online and offline operations, including direct-to-
consumer and business-to-business channels. 
 
Cricket To Adds A Local Twist 
Anta is entering a premium sportswear market where Nike, Adidas and Puma already have established 
consumer awareness, while newer Indian brands are competing for the same fitness and athleisure 
consumer. Anta is looking at localisation beyond simply bringing its global footwear and apparel portfolio 
to India. Running and basketball will be the initial focus, while cricket is being considered as a specifically 
Indian product opportunity. 
 
“Running and basketball is just the beginning. We are also talking about maybe the cricket in the future. 
So, we have a long-term plan to expand,” said Desiree Huang, business director, India, Anta. 
 
Malhotra said the cricket proposition would be tailored for the Indian market. “As she mentioned, the cricket 
is going to be India-specific. And besides the cricket, there’s going to be other products as well,” he said. 
 
Huang said the company would rely on product development and performance technology to build its 
proposition. “We’re very strong on product innovation, the performance-driven and also we have the best 
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resources, the team around the world for the best raw material from head to toe, the 360 solution for the 
Anta brand,” Huang said. 
 
The company also sees its timing in India as more favourable than during its previous attempt to build the 
business. Anta withdrew from India following the deterioration in India-China relations after the 2020 
border tensions. “Actually, I think now is the perfect timing. We have a very mature product. We have a 
very good partner. I think everything is at the right timing, at the right plan. So, it is good to move forward,” 
Huang said. 
 
The economics of the expansion remain less clearly defined. When asked about the profitability margins 
expected from the planned stores, Brandman’s Kashika Malhotra did not give a single margin target, saying 
returns would vary across brands, products and channels. “It also makes a big difference for the way we are 
opening stores or we are doing online. Online is a big discount player as well, especially for a sell-out, so 
it differs on a product level as well as a brand level,” she said. 
 
Brandman distributes and retails several international sports and lifestyle brands in India, including New 
Balance, Saucony, Rockport and On, and also sells through ecommerce marketplaces such as Flipkart, AJIO 
and Tata CLiQ. 
 
Anta Sports, which is listed on Hong Kong stock exchange, reported revenue of USD 6.1 billion for the six 
months ended 30 June 2026, up 12.9 per cent year-on-year, while operating profit rose 16.1 per cent. 
Revenue from the core Anta segment rose 4.8 per cent to USD 2.64 billion, with operating profit increasing 
1.2 per cent to RMB3.99 billion. 
 
The Hong Kong-listed company is the largest shareholder of Amer Sports, whose portfolio includes 
Arc’teryx, Salomon, Wilson, Atomic and Peak Performance. Anta also agreed in January to acquire a 29.06 
per cent stake in Puma from Groupe Artémis for EUR 1.5 billion. The transaction would make Anta Puma’s 
largest shareholder once completed. 
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Annexure-B 
 

Located at AIPL Joy Gallery, the new store offers ANTA’s latest range of footwear, apparel and sportswear 
in a dedicated retail environment. 
Brandman Retail, an India-focused distributor and retailer of international sports and lifestyle brands, has 
launched ANTA’s first exclusive brand store in India at AIPL Joy Gallery, Gurgaon. The launch marks 
ANTA’s official retail debut in the country, bringing its performance-led footwear, apparel and lifestyle 
offerings to India’s growing community of sports, fitness and athleisure enthusiasts. 
 
The launch was celebrated with an immersive evening centred on sport, movement and contemporary 
athletic culture. Guests experienced ANTA’s latest performance and lifestyle collections through a curated 
showcase and ramp walk, alongside interactive experiences including a photo booth, spin-the-wheel, gift 
vending and a Dead Hang Challenge. 
 
Commenting on the launch, Arun Malhotra, Founder and Managing Director, Brandman Retail, said, “We 
are proud to introduce ANTA’s first exclusive store in India and bring its globally recognised performance, 
innovation and design closer to Indian consumers. As India’s sporting and fitness culture continues to 
evolve, we see significant potential for ANTA in the country. This store marks an important first step in 
building a strong and meaningful presence for the brand across India.” 
 
Located at AIPL Joy Gallery, the new store offers ANTA’s latest range of footwear, apparel and sportswear 
in a dedicated retail environment. Designed to reflect the brand’s focus on performance technology, 
functionality, contemporary design and innovation, the store enables consumers to experience ANTA 
beyond its products. 
 
The launch comes at a time when India’s sportswear and athleisure market is gaining momentum, driven 
by rising participation in sports and fitness, greater health consciousness and evolving consumer 
preferences. With consumers increasingly seeking a balance of technical performance, comfort and 
contemporary design, the category presents significant opportunities for global sportswear brands. 
 
For Brandman Retail, the Gurgaon store marks the beginning of ANTA’s retail expansion in India and 
reflects its broader strategy of bringing leading international sports and lifestyle brands closer to Indian 
consumers. The company aims to build dedicated consumer touchpoints for ANTA while supporting the 
brand’s long-term ambition to establish a strong and sustained presence in one of the world’s fastest-
evolving sportswear markets. 


