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Disclaimer FINSERV

This presentation has been prepared by Bajaj Finserv Limited (the “Company”) solely for your information and for your use. This presentation is for information
purposes only and should not be deemed to constitute or form part of any offer or invitation or inducement to sell or issue any securities, or any solicitation of
any offer to purchase or subscribe for, any securities of the Company, nor shall it or any part of it or the fact of its distribution form the basis of, or be relied
upon in connection with, any contract or commitment therefor. The financial information in this presentation may have been re-classified and reformatted for
the purposes of this presentation. You may also refer to the financial statements of the Company available at www.bajajfinserv.in, before making any decision
on the basis of this information.

This presentation contains statements that may not be based on historical information or facts but that may constitute forward-looking statements. These
forward looking statements include descriptions regarding the intent, belief or current expectations of the Company or its directors and officers with respect to
the results of operations and financial condition of the Company. Such forward-looking statements are not guarantees of future performance and involve risks
and uncertainties, and actual results may differ from those in such forward-looking statements as a result of various factors and assumptions which the
Company presently believes to be reasonable in light of its operating experience in recent years but these assumptions may prove to be incorrect. Any opinion,
estimate or projection constitutes a judgment as of the date of this presentation, and there can be no assurance that future results or events will be consistent
with any such opinion, estimate or projection. The Company does not undertake to revise any forward-looking statement that may be made from time to time
by or on behalf of the Company. No representation, warranty, guarantee or undertaking, express or implied, is or will be made as to, and no reliance should be
placed on, the accuracy, completeness, correctness or fairness of the information, estimates, projections and opinions contained in this presentation. Potential
investors must make their own assessment of the relevance, accuracy and adequacy of the information contained in this presentation and must make such
independent investigation as they may consider necessary or appropriate for such purpose. This presentation does not constitute and should not be considered
as a recommendation by the Company that any investor should subscribe for, purchase or sell any of Company's securities. By viewing this presentation you
acknowledge that you will be solely responsible for your own assessment of the market and the market position of the Company and that you will conduct your
own analysis and be solely responsible for forming your own view of the potential future performance of the business of the Company. None of the Company,
book running lead managers, their affiliates, agents or advisors, the placement agents, promoters or any other persons that may participate in any offering of
any securities of the Company shall have any responsibility or liability whatsoever for any loss howsoever arising from this presentation or its contents or
otherwise arising in connection therewith.

This presentation and its contents are confidential and should not be distributed, published or reproduced, in whole or part, or disclosed by recipients directly
or indirectly to any other person. Viewing this information may not be lawful in certain jurisdictions. In other jurisdictions only certain categories of person may
be allowed to view this information. Any person who wishes to view this site must first satisfy themselves that they are not subject to any local requirements
which prohibit or restrict them from doing so. If you are not permitted to view this presentation on this website or are in any doubt as to whether you are
permitted to view these materials, please exit this webpage. In particular, this presentation is not directed at persons located in the United States, Canada
Australia or Japan and this presentation is not for publication or distribution or release in the United States, Australia, Canada or Japan or in any other country
where such distribution may lead to a breach of any law or regulatory requirement. The information contained herein does not constitute or form part of an
offer or solicitation of an offer to purchase or subscribe for securities for sale in the United States, Australia, Canada or Japan or any other jurisdiction where
such distribution may lead to a breach of any law or regulatory requirement. The securities referred to herein have not been and will not be registered under
the United States Securities Act of 1933, as amended, and may not be offered or sold in the United States or absent registration or an applicable exemption
from registration. This presentation is not intended to be a prospectus or preliminary placement document or final placement document under the Securities
Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2009, as amended.
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BAJAJ
BAJAJ] GROUP STRUCTURE FINSERV

Bajaj Holdings and Investment Limited

31.49% 39.17%

Bajaj Auto Limited Bajaj Finserv Limited

4 N
Bajaj Allianz life Bajaj Allianz General
Bajaj Finance Limited Insurance Company Insurance Company
Limited Limited

\. v

Bajaj Housing Finance

Limited
Bajaj Auto: 49.30% holding through promoter holding company & promoter group shareholding as of 31 Mar 2016

Baja) Finserv: 58.36% holding through promoter holding company & promoter group
Baja) Finance: 57.35% holding through promoter holding company & promoter group (which
will increase to 58.07% if outstanding warrants are exercised

Note: Only major subsidiaries shown in this chart.
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BAJA) FINSERV’S OPPORTUNITY FINSERV

Indian financial services penetration is still well behind global levels

Life Insurance Per Capita Non-Life Insurance Per Capita
usD, 2014 usD, 2014
3638 2360
1185
1657
127 222 109 161 200

|20|44|_|-| .11|_|-|-| |
Russia India China Brazil us UK India China Russia Brazil UK us

Household Debt/GDP

78%

66%

India Mexico China Germany Japan us

Insurance figures: Swiss Re: World Insurance in 2014
Household debt comparison: The Economist / World Bank, - Q12013



INTRODUCTION TO KEY GROUP COMPANIES
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Bajaj Finserv is the financial services arm of the Bajaj group, present in Lending, Life

Bajaj Finance Limited

« Diversified NBFC present in consumer
finance, SME, commercial lending, and
rural

- Strong distribution presence
« AUM of around $7 Bn. as of FY16
 Net NPA of 0.28% as of FY16

 @Baar )

« Leading player in consumer electronics
Q\ancing /

Bajaj Allianz General

/ ©® BAJAJ | Allianz @) \

« 2nd largest private General insurer in
India

- Offers a wide range of products across

retail & corporate segments

+ One of the most profitable General

insurance companies in India. ROE of
22.5% in FY16

+ Combined ratio of 99.3% in FY16
* Recognized in the market for claims

Qrvicing /

insurance, and Non-life insurance

Bajaj Allianz Life

/ ® BAJAJ | Allianz () \

- 4th largest private sector life insurer in
India on new business (FY16)

* Deep, pan India distribution reach

« Diversified distribution mix - agency,
banca, alternate channels and direct

« AUM of over $6.7 Bn. in FY16
» Networth of $1174 Mn. in FY16
+ One of the most profitable private life

insurers in India. /




WHAT BAJAJ FINSERV STANDS FOR
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Bajaj Finserv seeks to provide solutions for retail and SME customers across their
life cycle, covering asset acquisition through financing, asset protection, family
protection, savings, wealth management and retirement solutions.

Retail
Customer

BAJAJ
FINSERV

SME /

Corporate

Diversified across products and
markets, with a strong retail core

Retail Consumer:

The group has a strong emphasis on the retail
segment. It is present across the entire lifecycle
of a retail household, covering protection needs,
savings, investments, asset finance, asset
protection, retirement etc.

SME and Corporate:

Bajaj Finance has a strong presence in the SME
space. The insurance companies serve these
segments through a suite of corporate insurance
products, group products etc.

Rural:

Bajaj Allianz Life has a well entrenched position
in this space through its partners. Bajaj Finance
now has a growing presence in these markets
with a wide product suite. Bajaj Allianz General
has also penetrated rural markets through its
virtual points of presence.



BAJAJ
BAJA) FINSERV - CONSOLIDATED FINANCIAL HIGHLIGHTS AR

USD MN at 1USD = Rs 65

Financials Snapshot, USD Mn FY13 FY14 FY16 CAGR
Life Insurance (GWP) 1,060 899 926 907 -6%
General Insurance (GWP) 566 632 705 815 908 13%
Retail Finance 334 478 627 834 1,136 36%
Windmill 13 11 9 8 9 -9%
Investment & Others 19 24 29 43 49 27%
Consolidated Revenue 12%

Segment Results before tax CAGR
Life Insurance -8%
General Insurance 30 65 90 120 119 A1%
Retail Finance 88 130 167 210 306 37%
Windmill 11 9 6 5 5

Investment & Others 6 7 5 10 4

Group profit after tax 206 242
Ratios FY12 FY13

Shareholders fund (Cons) 784 1,200 1,432 1,687 2,060 27%
Return on Average Equity 30% 24% 18% 17% 15%

“ Note: In FY13, Bajaj Finserv raised USD 144 Mn. by way of rights issue

Note: Segment wise revenue and results, P&L and balance sheet used for above compilation..
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BAJAJ FINANCE’S JOURNEY EINSERV

$ Million (1 USD =% 65)
YoY CAGR
FY15-FY16 8Yyears
Assets under management 391 620 2,695 3,702 4,986 6,804  36%
Income from operations 92 111 216 334 478 627 834 1,136 36% 43%
Interest expenses 25 31 186 242 346 450  30% 51%
Net Interest Income (NII) 67 110 293 385 488 686 A% 39%
49 131 177 220 300 36% 37%
Loan Losses & Provision 25 40 32 24 28 40 59 84  M% 19%
Profit before tax 8 21 57 93 134 168 209 302 45% 68%
Profit after tax 5 14 38 62 91 111 138 197 2%

Financials snapshot FYO9  FY10 FY13 FY14 FY15 FY16

Operating Expenses 34

Ratios FY09  FY10 FY11 FY12 FY13 FY14 FY15 FY16
Return on assets 14% 2.8%  4.4% 4.2% 4.1% 3.6% 3.3% 3.5%
Return on equity 32% 8.0%  19.7% 24.0%  21.9% 19.5% 20.4%  20.9%
Earning per share (Basic) - $ 0.14  0.37 1.04 1.70 2.09 2.23 2.77 3.73
Net NPA 550% 2.20% 0.80%  0.12%  0.19%  0.28%  0.45% ( 70.28%
NPA provisioning coverage 32%  55% 79% 89% 83% 76% 71% 77%

“The net NPA & provisioning coverage numbers for FY16 are at 150 days over-due while the same for previous years are at 180 days over-due



BUSINESS/PRODUCT LAUNCH JOURNEY

Consumer
Durable
Financing

2W & 3W
Financing

Legacy

* Closed

Life Insurance
Distribution

Personal Loan
Cross Sell

FY'08

Extended
Warranty
Cross Sell

Vendor
Financing

Loans Against

Property

Loan Against
Shares -
Promoter

Business
Loans

FY’'09 & ‘10

* Construction

Equipment
Financing

Loan Against
Shares -
Retail

Home Loans -
Self
Employed

FY'11

+6

EMI Card

* Co-branded
Credit Card

“Infrastructure

Financing

Relationship
Management

Professional
Loans

Salaried
Personal
Loans

FY'12

Lease Rental
Discounting

Home Loans -
Salaried

Lifestyle
Product
Financing

FY'13

Consumer
Financial
Fitness
Report

CRISIL SME
Rating

General
Insurance
Distribution

Retailer
Finance

Consumer
Rural Lending

FY'14

MSME Rural
Lending

Property
Fitness
Report

Digital
Finance

FY'15

BAJAJ
FINSERV

Retail
SME
Rural

Commercial
Fee Products

Urban Gold
Loans

Corporate
Finance
Business

Light
Engineering
Business

Financial
Institutions
Lending
Business

SME Financial
Fitness
Report

E-Commerce -
Seller Finance

FY'16

10



WHAT DO WE STAND FOR FINSERY

“A non bank with strategy, structure and support
model of a bank.”

“Our diversified financial services strategy
envisages an optimal mix of risk and profit to
deliver a sustainable business model.”

“The business construct is to deliver a sustainable
and superior ROA and ROE”

11



KEY STRATEGIC DIFFERENTIATORS et

Part of the Bajaj Group - one of the oldest &
most respected business house in India

Strong brand equity

‘ Total client base of 16.07 MM of which bureau >750 is
Focus on mass affluent and above clients 8.49 MM and growing by 25%-30% per year. CIF of 5.5
MM EMI Cards.

Strong focus on cross sell covering assets,

insurance and wealth products Consumer PPC of 2.82 and SME PPC of 3.59

AUM mix - Consumer : SME : Commercial : Rural stood at

Diversified lending strategy 43%:42%:12%:3% across 19 different businesses each
representing minimum $1 Bn opportunity

Continuous improvements in features of products &
timely transitions to maintain competitive edge

Culturally highly agile & innovative

‘ ‘ . High degree of metrics orientation ensures strong
Deep investment in technology and analytics cross sell, high volume management and robust risk
management




EXECUTIVE SUMMARY FINSERY

29 year old non bank with a demonstrated track record of profitability
Focused on Consumer, SME & Commercial lines of businesses
Strategic business unit organization design supported by horizontal common utility support

Bajaj functions to drive domain expertise, scalability and operating leverage
Finance « Strategy is to focus on cross sell, customer experience and product & process innovations to
create a differentiated & profitable business model
« The company has $ 6,804 Mn of Assets under Management with a net NPA of 0.28% and a capital
adequacy of 19.50% as at March 2016. FY 16 pre tax profit stood at $302 Mn and ROA at 3.5%
« Amongst the top three 2W lender in India focused on semi-urban & rural markets. Currently
contributes to 30.9% of Bajaj Auto’s domestic 2W sales
Consumer ° Largest Consumer Electronics lender in India, focused on affluent consumers
business « Amongst the largest personal loan lenders in India
 EMI (Existing Membership Identification) Card franchise crossed 5.5 Mn cards (CIF)
« Amongst the largest new loans acquirers in India (6.83 Mn in FY16)
- Highly diversified lender in the rural eco system offering over 12 products in consumer and MSME
Rur.al business categories with a unique hub and spoke business model
business

- Geographic presence across 397 towns and villages and retail presence across 3500+ stores

13



EXECUTIVE SUMMARY (CONTD.) EINSERY

Focused on high net worth SMEs with an average annual sales of $ 4 Mn with established
financials & demonstrated borrowing track records

Offer a range of working capital & growth capital products

Offer full range of mortgage (Loan against property, Lease Rental Discounting & Home Loans) and

ME : : :
SBusiness working capital products to SME & self employed professionals
Offer full range of growth & working capital lending products to professionals (Doctors & CA’s)
Built a dedicated SME Relationship Management channel to provide wide range of cross sell
products to our SME franchise
Mortgage product strategy is to sell to existing customers only
i Offer wholesale lending products covering short, medium and long term needs of Auto
Commercial : o T
business component & light engineering vendors and financial institutions in India
Offer a range of structured products collateralized by marketable securities or mortgage
Treasur Strategy is to create a balanced mix of wholesale and retail borrowings
y Current mix of bank, debt markets and retail deposits is at 48:46:06
Credit Gross and Net NPA of 1.23% and 0.28% respectively with a provisioning coverage of 77%. The
| . . . .
Qualit company continued to provide for losses in excess of RBI requirements
y * Provisioning coverage ratio improved from 71% in Q4 FY15 to 77% in Q4 FY16
credit Credit rating of AAA/Stable by India Ratings, AA+/Positive by CRISIL & AA+/Stable by ICRA
Rating « (Credit rating of A1+ for Short term debt program by CRISIL & ICRA

Fixed deposit program has been rated FAAA/Stable by CRISIL and MAAA/Stable by ICRA

14



CUSTOMER FRANCHISE FINSERV

Mar 2015 Mar 2016

12.89 million

Total Franchise

16.07 million
7.97 million Credit segment filter 10.57 million
777 mllllOn overall Cross sell franchise 10.32 m||||on

7.32 million LI T 9.48 million

customers

Cross sell
HE O

6.25 million 8.49 million

New to Bajaj customers

Q4 FY15 Q1 FY16 Q2 FY16 Q3 FY16 Q4 FY16
5,30,222 7,86,577 6,34,818 10,25,949 ARy

Growing customer cross sell franchise by 25-30% every yeatr...

15



NEXT 3-5 YEARS - BUSINESS STRATEGY...

A —— Scale —— A

Consumer
businesses

(Consumer
Durable,
Lifestyle,

Digital,
PL cross sell,
SAL-PL,
SAL-HL, Gold
loans, REMI
a
Ecommerce)

Profitability / Return Ratio

+«—— Scale —— %

SME
Businesses

(Business loans,
Professional
loans, Loan

against property,
SME Home
loans, Loan

against
securities)

N

N

<«—— Scale —

N

Rural
Business

(CD, PL,
Refinance,
Doctor loan

& Gold

loan)

\

Commercial
Businesses

(Purchase order
financing & Term
Loans to Auto
Component
manufacturers)

BAJAJ
FINSERV

/\ +«—— Scale —

X
Wealth,
Relationship

Management
& distribution

. business
G

Dominate

Consolidate & Grow

A

Strategy

Build & Diversify

Investment

v

16



BAJAJ

NEXT 3-5 YEARS - BUSINESS ENABLING STRATEGIES... FINSERV

Invest & grow ‘Direct to Customers’ channel

Invest deep in ‘Analytics and Campaign Management’

e Expand Tier 3 & 4 city coverage

Invest in Operational Risk Management (ORM)

° Deepen management structure
e Invest in R&D and technology innovation

Invest in building a ‘Learning Academy’

17
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BAJAJ

GENERAL INSURANCE INDUSTRY OVERVIEW FINSERV

USD, Bn, Ex Specialized

CAGR 15%
16 -

14
12 -
10 -

M Private m PSU

8 .

6 -

4 -

2 .

0 .

FYO7  FY08  FY09 FY10 FY11 FY12 FY13 FY14 FY15 FY16
Key Events Medium term triggers
« Annual Third Party rate increases

» De-tariffing of pricing « Claims inflation in 3" party claims

« Formation of the Motor Pool and
consequent losses

« Dismantling of the motor pool and
replacement with declined pool

« Revival of projects and capital investment
in India.

©® BAJA J|Allianz () 19



BAJAJ

BAGIC's JOURNEY FINSERV

BAGIC GWP Trend

USD, Mn CAGR 14%
1000 -

900 - m BAGIC GWP
800 -
700 -
600 -
500 -
400 -~
300 -
200 A
100 -

FYO7 FY08 FY09 FY10 FY11 FY12 FY13 FY14 FY15 FY16

Key Highlights
« Predominantly retail portfolio with steady growth in business volumes

« Number 2 private player in India in terms of Gross Premiums and number 1in
profit after tax in FY 16

« Consistently prudent underwriting standards have ensured industry leading
combined ratios.

« Combined ratio of 99.3% in FY16
« PAT at $87Mn, Net Worth of US$429 Mn, and ROE of 22.5% as of FY16
- Strong cash flow generation - Cash & investments at $1,417 Mn. as of 315t Mar 2016

©® BAJA J|Allianz () 20



BAJA) ALLIANZ GENERAL INSURANCE - SUMMARY

BAJAJ

STRATEGY

service.

Strategy is to retain focus on retail product lines, with diversified distribution, prudent
underwriting and strong cash flow generation, while delivering excellence in customer

DIFFERENTIATORS

Underwriting
Standards

Deeply ingrained underwriting focus, which has reflected in industry
leading combined ratios over time.
FY16 Combined Ratio stood at 99.3%

Sustained Innovation

Early adopter of cash less claims in the industry
First to have an in house health administration team to handle health
insurance claims

Distribution Depth
and Servicing

Multi channel distribution network consisting of motor dealers,
manufacturer tie ups, agency, bancassurance, direct etc.
Has a track record of excellence in claims servicing

©® BAJA J|Allianz ()

FINSERV
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BAJA) ALLIANZ GENERAL INSURANCE - SUMMARY

CURRENT FOCUS AREAS

 Driving geographical expansion through
innovative ‘virtual POS” model driven by
technology

« Unique all women branch model, with a
differentiated employee value proposition

« Strengthen retail focus in non motor
product lines like heath

PERFORMANCE HIGHLIGHTS

FY 16 Highlights :

« PAT at $87 Mn

« (Cash and investments of $1,417 Mn

« Net worth of $429 Mn

« Solvency at 251 % versus requlatory
requirement of 150%

BAJAJ
FINSERV

BAGIC: Capital Invested vs. Net worth

USD, Mn Net worth CAGR 24%
500 -
450
400 W Capital Invested  ® Net worth
350 -
300 -
250 -
200 -
150 -
100
50 -

0 u

FYO7 FYO8 FY09 FY10 FY11 FY12 FY13 FY14 FY15FY 16

Note on Net worth: Under Indian GAAP, without deferment of acquisition cost and discounting of claim reserves

©® BAJA J|Allianz ()
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BA ﬁj ALLIANZ GENERAL INSURANCE - FINANCIAL Sy
HIGHLIGHTS

USD MN at 1USD = Rs 65
Financials Snapshot, USD Mn FY12 FY13 FY14 FY15 FY16 CAGR
Capital Infused including premium 43 43 43 43 43

Net Worth 147 193 256 342 429 31%
Cash & Investments 732 899 1,072 1,209 1,417 18%
GWP 566 632 705 815 908 13%
NEP 381 450 537 590 650 14%

UW result ex Pool # 13 28 22 13 -10

UW result incl Pool -27 -8 0 13 -10

Profit after tax 19 45 63 87 87 46%

Ratios FY12 FY13 FY14 FY15 FY16

Combined Ratio Ex Pool # 93.8% 89.4% 94.2% NA NA
Combined Ratio 104.8% 99.5% 981%  96.7%  99.3%
Return on Avg Equity (% 14% 27% 28% 29% 23%

# Motor Pool losses fully absorbed and hence, there is no impact of pool losses on underwriting results and combined ratio from FY 15.

©® BAJA J|Allianz () 23



BAJA) ALLIANZ LIFE INSURANCE

BAJAJ
FINSERV
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BAJAJ

LIFE INSURANCE INDUSTRY OVERVIEW FINSERV

USD, Bn

25 A

20 - M Private mLIC
15~
10

5

FYO7 FYO8 FYO9 FY10 FY11 FY12 FY13 FY14 FY15 FY16

Factors Impeding Growth Potential Triggers for Revival
« Financial crisis and market crash « Revival in household financial savings to
« ULIP guidelines of 2010, cap on charges. longer term trend

* Frequent regulatory changes particularly * Revival in equity market performance,
around products lower interest rates etc

- Drop in financial savings component of * Overall macroeconomic revival
household savings in favour of physical « Open Architecture for bancassurance
assets in recent years

©® BAJA J|Allianz () 25
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BALIC’S JOURNEY FINSERV

BALIC Growth

CAGR GWP 1%, NB -4%
USD, Mn

2000 -~ B BALIC NB B BALIC GWP

1500 A

1000

500 -

FYO7 FYO8 FYO9 FY10 FY11 FY12 FY13 FY14 FY15 FY16

Key Highlights

« Expanded early into smaller towns and was able to attain scale early on.
FY16 profit was $135 Mn.

Assets under management of over $6.7 Bn as of FY16

Embedded Value (McEV) - $1519 Mn in FY16

Recent years have been a period of consolidation due to poor equity market
performance, major regulatory changes on ULIPs and other products etc.

©® BAJA J|Allianz () 26



BAJAJ

BAJA) ALLIANZ LIFE INSURANCE - Summary FINSERV

STRATEGY

The strategy is to balance growth with sustainability, and steadily increase market share.
This will be backed by diversified distribution channels, an efficient operating model and a
balanced product mix.

DIFFERENTIATORS

.  Large pan India proprietary agency force. 3rd highest agency premium
Large Proprietary amongst private players
Agency Force - Deep pan India distribution reach of offices and agents

« Support structure is quite lean

« In terms of lives covered in group schemes BALIC leads the private

Financial Inclusion sector, with about 40% share of lives covered (FY16)

« Unique, well entrenched participant in rural markets through
partnerships with MFis, rural banks etc.

« Balanced product mix between ULIP and Traditional - ULIP was 59% of

Sustainable model individual new business in FY16

©® BAJA J|Allianz () 27
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BAJA) ALLIANZ LIFE INSURANCE - Summary FINSERV

CURRENT FOCUS AREAS

« Agency: driving a transformation project for this
channel

« BFL partnership: develop into an bank
equivalent partnership delivering growth in
annualized premium

« Micro & Mass markets - sustain entrenched
position, with a focus on micro insurance
distributors

« Open architecture for banks

PERFORMANCE HIGHLIGHTS

FY 16 Highlights :

 PAT at $135 Mn,

« AUM of over $6.7 Bn

« Net worth of $1,1774 Mn

« Highly capital efficient player - Net Worth
to capital invested at 6.3 times (FY16), one
of the highest in the private sector.

©® BAJA J|Allianz ()

BALIC: Capital Invested vs. Net worth

USD, Mn
Net worth CAGR 38%

1,400 1

1,200

W Capital Invested m Net worth

1,000 -
800
600 -
400 A

200 A

FYO7 FYO8 FY09 FY10 FY11 FY12 FY13 FY14 FY15 FY 16
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BAJA) ALLIANZ LIFE INSURANCE - FINANCIAL HIGHLIGHTS EINEEIE

USD MN at 1USD = Rs 65

Financials Snapshot, USD Mn FY13 FY14 FY15 FY16 CAGR
Capital infused including premium 186 186 186 186 186

Net Worth 548 745 903 1,038 1,174 21%
Assets under management 6,067 5847 5966 6,701 6,786 3%

New Business 18 460 399 16 444 2%

Renewal Premium 733 601 500 510 464 1%
Gross premium 1,151 1,060 899 926 907 -6%
Benefits Paid 845 1,431 1,304 1,266 769 -2%
Poliycholder Surplus 155 133 100 66 61 -21%
Transferred to shareholder account 164 111 98 75 48 -27%
Income under shareholders account 45 67 83 100 116 27%
Profit after tax -10%

Ratios

Return on Avg Equity (%)

©® BAJA J|Allianz () 29
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