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_—  [)isclaimer

+ This corporate presentation has been prepared by Beta Drugs Limited (the “Company”) solely for information purposes without regard to any specific objectives,
financial situations or informational needs of any particular person.

+ This presentation should not be construed as legal, tax, investment or other advice. This presentation is confidential, being given solely for your information and
for your use, and may not be copied, distributed or disseminated, directly or indirectly, in any manner. Furthermore, no person is authorized to give any
information or make any representation which is not contained in, or is inconsistent with, this presentation. Any such extraneous or inconsistent information or
representation, if given or made, should not be relied upon as having been authorized by or on behalf of the Company.

« The information contained in this presentation is only current as of its date and has not been independently verified/ authenticated and are based upon to the
best of the knowledge, belief and information. The Company may alter, modify or otherwise change in any manner the contents of this presentation, without
obligation to notify any person of such revision or changes.

« No representation, warranty, guarantee or undertaking, express or implied, is or will be made as to, and no reliance should be placed on, the accuracy,
completeness, correctness or fairness of the information, estimates, projections and opinions contained in this presentation. None of the Company or any of its
affiliates, advisers or representatives accept any liability of whatsoever nature for any loss howsoever arising from any information presented or contained in this
presentation. Please note that the past performance of the Company is not, and should not be construed as, indicative of future results.

+ This presentation does not constitute or form part of and should not be construed as, directly or indirectly, any offer or invitation or inducement to sell or issue,
or any solicitation of any offer to purchase or subscribe for, any securities of Beta Drugs Limited by any person in any jurisdiction, including in India or elsewhere,
nor shall it or any part of it or the fact of its distribution form the basis of, or be relied on in connection with, any investment decision or any contract or
commitment therefore.. This presentation is not a prospectus, a statement in lieu of a prospectus, an offering circular, an advertisement or an offer document
under the Companies Act, 2013, as amended, the Securities and Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2009, as
amended, or any other applicable law in India. We undertake no obligation arising out of this information or any consequence arising therefrom.
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BETA: EVOLUTION INTO A GLOBAL SPECIAL FORMULATIONS COMPANY




BETA — ON PATH TO A GLOBAL SPECIALTY PHARMACEUTICAL POWERHOUSE
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Established presence in
Indian Oncology

mCMO m=mBranded

= Started Oncology formulations as
a CMO with small branded
franchise

= Established credentials as a high
quality manufacturer of oncology
formulations

Key
Milestones
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Fast growing Branded
segment and entry into
APIs
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m CMO mBranded m Others

Thrust to Branded segment —

emerged as the fastest growing

player

Backward integration into API -

cost advantage

One of the leading domestic
oncology franchise with entry
into exports

Scaled-up fastest growing
Oncology companies
across segments

m CMO = Branded
= Exports 1 API

Branded growth propels Beta to Top
10 in India

Launch of NDDS formulations —
differentiated brand building

Product registrations for Export
markets, facility accredited by INVIMA,
ANVISA, COFEPRIS etc.
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44%

= CMO u Branded
u Exports u Others

= Among the largest
manufacturers of Oncology
formulations in India

= Commercialisation of product
registrations in export markets

Backward integration in KSMs
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Global specialty
pharmaceutical company

1 CMO u Branded
u Exports u Others

Metamorphosis into a branded
specialty pharmaceutical
company

Entry into complex oncology
specialties including biosimilars
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BETA's BLUEPRINT FOR BUILDING ENDURING LEGACY OF BRANDS

o Novel Formulations

Brand Building Depth of Coverage Integrated Manufacturing

line extensions

1 1
1 1
1 1
1 1
1 1
1 1
1 1
! !
H Brands with > INR 5Crs.+ :
i H sales . Integrated Manufacturing Setup
1 1
1 1
0 PATIENT COMPLIANCE i Growth of Top Brands i
] 46% i |
. . . 1 1 Beta Drugs Ltd. Adley Adley Lab Ltd.
1st-in-India oral formulations I . ! Formulations Formulations API Plant
: 20% ' Manufacturing Formulations
MDS-( | CAXFILA-OS ADXATE-0S | - : Mandfacturing
Azacitidine Tablets 200/300 mg rmlrf.wm.mlwmmw .mm_:c:“?:::?;“:l‘if:j;?r;r : —— :
H Top 5 brands Top 10 brands H .
i i Invested for future growth — large installed
1 1 g
I o - i I capacities
{\ : Dosage form (mix) PAN-India presence ]
1 1
1 1 Liquid Liquid KSM Capacity
ﬂ BETTER EFFICACY i FY22 H1FY27 i injections injections 10 MTPA
H Strong Presence | 135mn 35 mn .
] : Pan-India Hospital & across Metros, : vials/annum vials/annum QET%?“'W
= s Coverage Oncologist  Tier | and Tier Il
P[ 5 (_l 3 LAS G EN AB- pA B Ll i ? Reac?\ cities i Lyo Injections Lyo injections Key Segments
Peg Asparaginase Inj 3750 IU  Paclital Protein-Bound 100 mg 1 ! i 1.8mn 08 QC/QC Lab
H njectable | vials/annum vials/annum B 0
i I ilot Plant,
H .. | Tablets Tablets Effluent
I No of distributors I 173.2mn/annum 70 mn/annum Treatment Plant
I e e il i ] I
! ul  Focus on high-need differentiated : 1 R Capsules
BETTER SAFETY H Ii therapies North I 79 I 45.2mn/annum  12.6 mn/annum
| S R i
1
1 A 1 . . .
i, I ® Trusted by oncologists across I i Backward integrated, high quality and cost-
RTU .DD CE Gem-RTU H & India South : 42 H ¢ efficient supply chain
Docetaxel Inj {Rlc:id}' to Use) Gemitabine Ini (Ready to Use) : """"""""" 'IL ————————————— :
I P . 1 High quality, regulatory compliant and
Expanding into new therapies and ! gh quality, reg y comp
i |~ West | 80 i O scalable operations
1 ! 1
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WORLD CLASS MANUFACTURING AND R&D — BACKBONE OF BETA’'s GLOBAL EXPANSION STRATEGY

Beta Drugs Limited Adley Formulations Pvt. Ltd. Adley Lab Ltd.
Formulation manufacturing facility Formulation manufacturing facility API manufacturing facility
Key Approvals Key Approvals Key Certifications
_! l_ /ﬂ / : Z N
® £R) e Jeseens _/ t& {1 N
1= s invita 7P @ é, } @ '£ } :
ANVISA @P EAEU \tls,_,é’ %. WHQ GMP
Brazil PIC/S INVIMA EAEU WHO-GMP IS0 9001:2015  NMRA MOH Certified
International Colombia Russia & CIS Global Quality Management  Sri Lanka Nepal Other Markets

Rigorous R&D process to develop novel formulations

Strong Product Pipeline I :

Product Selection Strategy Development Strategy

* Identify molecules going off-patent in the next 3-4 years ¢ Study the molecule literature @ NIB'S ‘ = geel‘?\’/g; ”gystem ‘ 2 PARP Inhibitors
(O/’ » Estimate target molecule’s addressable market » Develop the APl in-house ~6 months prior to patent expiry
(growth potential vs. competition) » Develop formulations (including scope for novel
* Assess feasibility of in-house API development dosage forms) FYE7 — FY28 FY29
» Prioritize opportunities with potential to hoe first / » Conduct bioequivalence studies 10
among the first to launch in the market ¢ Launch in the market e S |

Leading Oncology formulations supplier in India — marquee customer base

amneal ‘orrent [ g !ﬁ';(%n!\:c)f!nll'cé
PHARMA RPG LIFE SCIENCES LIMITED LIMITED

qlen?nank % EF S é
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OUR KEY ENABLERS FOR SUSTAINED PROFITABLE GROWTH

Key Parameters

Cost Efficiencies

o R&D Investments

@' Product Registrations

o B Attracting and Retaining
Talent

B
o
B

G
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Strategic Focus
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m Gross Margins
m EBITDA Margins

m New Product Launches

m Dossier submissions

m Attrition rate

H1FY27 Performance




H1 FY27: FINANCIAL PERFORMANCE




H1 FY27 - CHARACTERIZED BY RISING UNCERTAINTY IN GLOBAL MARKETS

Average Brent Crude (US$/ barrel)
97.5

Soaring Crude Prices

+41.7% | Rose from US$ 68.8/bbl to US$ 97.5 /bbl
in H1’FY27

68.8

H1 FY26 H1 FY27

US 10 —Year Treasury Yield: average (%)
4.59
Rising Interest Rates

4.30
+29 bps US Treasury yields rose to 4.59% reflecting _

tighter global financial conditions

H1 FY26 H1 FY27

India WPI inflation: Average (%)
9.92%
India WPI inflation
+10.059% spiked from 0.13% to 9.92% - sharp

rise in wholesale price index 0.13%
Sep'25 Sep'26
RUSSIA- UKRAIN WAR MIDDLE EAST CONFLICT

Extended geopolitical conflicts leading to

. . 4.5 Yrs & ongoing 7 months & ongoing
economic uncertainty
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BETA HAS DEMONSTRATED SIGNIFICANT RESILIENCE AMIDST CHALLENGING GLOBAL MACROS

Delivered robust topline growth...

= Revenue =% Growth

Sustained growth across key business segments with
Branded Oncology growing at 17% in H1FY27

Gross Margins rose to 56.2% from 51.4% y-o-y

H1 FY25 H1 FY26 H1 FY27

...coupled with expanding EBITDA margins

Nivian recorded a Y-O-Y growth of 75% in H1 FY27
EBITDA ——% EBITDA Margins 595

22.4%
23.1%

Exports: filed 76 dossiers and received 35 approvals in H1

H1 FY25 H1 FY26 H1 FY27

...and significant growth in PAT CMO - registered a growth of 21% for H1 FY27 driven by new

customer addition and increased depth of supply
PAT ——PAT (%)
13.6%

13.1%
11.7%
\/4 API business grew by ~ 30%; new capacity expected to go

24 o onstream in Q4 FY27

H1 FY25 H1 FY26 H1 FY27
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BETA ON TRACK TO ACCOMPLISH VISION 2030

Branded
+Export
44%

Branded
+ Export
54%

Branded+
Export
81%

H1 FY27 Revenue

(N BETA

2% DRUGS LTD.

Key Highlights for H1 FY27

Branded 71 Crs.

Products

Nivian 31 Crs.

Exports 43 Crs.
95 Crs.

Others 23 Crs
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Deeper penetration in key accounts/hospitals
Healthy pipeline that continues to drive sales
Top 10 brands contributed ~50% to total topline

Well entrenched brand positioning with Top 10 contributing
~65%

Expanding institutional sales: 25% of total topline

Focus on strengthening penetration in key markets

Growth to be spearheaded by commercialization of approved
products

Addition of marquee logos reinforcing Beta’s leadership
position

Focus on high margin products

Invested ~35 Crs. towards expansion of APl capacity and

=&~ packward integration

Showing robust growth in secondary sales in Derma;
expanding prescriber base
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* Other include Dema & API sales for H1 FY27



H1 FY27: SEGMENT ANALYSIS




BRANDED ONCO SEGMENT: STRONG EXECUTION DRIVES SUSTAINED GROWTH @ BETA

Delivering consistent robust growth Key Highlights - Branded Oncology

| Revenue growth of 17% to ~INR 71 Crs.

71
Oncology OSDs contribution grew to ~50% - brand building
initiative playing out
Empanelled with the prestigious Tata Memorial Hospital with 5
products; more products under approval process

H1 FY26 H1 FY27

4 new launches in H1FY27 with 6 more expected by end of FY27

Strategic brand focus OSD contribution in Branded Oncology Contribution of new products

H1 FY27 49% H1 FY27 31%

(011,I-1¢
Top 10
brands, brands,

\ 52% 48%
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FOCUS ON INNOVATION TO DRIVE DIFFERENTIATION @ BETA

Enduring velocity of new product launches Strong Product Pipeline Top 15 brands

FY27 FY28 FY29 5
0 7 7
products products products 5
" products
}f @ Z\' New launches
NIBs De"';:‘” Q'Zfems PARP Inhibitors
FY21 - FY 23 FY24 - H1 FY27 i
Novel formulations — hallmark of our innovation H1 FY27 — Key Launches
AB-PACLI RTU-DOCE MDS-0 ADXATE-OS s ADLEY
e e 100 Docetarel Inj (Ready to Use) Avzacitdine Tablels 200/300 mg Nemmmesemmoreri. e 2 <3 ; Octreotide Acetate Long—acting
® s Dacomitinib m‘ﬁ;“o*;ﬁmaﬁ' il Release Injection 30 mg
2018 2021 2024 2027 Aok (As Pegylated Liéosomal)

DACENZA PEG-ADRIB - AD [ID

Firsttimein India

PEG-LASGEN Gem-RTU B PEG-ADRIB For Ot s oy 20 ing

Peg Asparaginase Inj 3750 1U o = Single Dose Vi al
Gemcitabine Ini (Ready to Use) Mgt Acels Ocd Supumdas tinghd
Fill life with vitality E\ /=_

/L
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NIVIAN — FOCUSED BRAND BUILDING DRIVING ACCELERATED GROWTH @ BETA

Strong growth on the back of increased penetration Building a formidable branded franchise

| & _

H1 FY26 H1 FY27
_ _ o % Growth
Increasing acceptance with corporate customers — comprising 25% of
H1FY27
| 2 new launches expected in H2 — adding to growth momentum Top Brand 2 _ 125%
Top Brand 3 [ 22
Significant upside — only 60% of the prescriber base covered
Larger brands scaling faster reinforcing the strategy of concept selling

15 | Privileged & Confidential, © 2026, All Rights Reserved.



DERMA: PERCHED ON A STRONG FOUNDATION FOR FUTURE GROWTH )BETA

Global licencing — strengthening market position in Cosmeceuticals Strong trajectory in secondary sales

4 h 4 N
PROMOITALI FREZYDERM = 1,068
MEDICAL AESTHETICS _ """" 30°/0 “““
823 o
Agreement for the “First to Exclusive agreement with
launch” product for Mesotherapy Frezyderm for India to market
in Indian Cosmeceutical market the premium range of

cosmeceuticals:
anti ageing, depigmentation etc.

\_ . N %

Expanding prescriber base to accelerate penetration (# of Rxers)
H1FY27 was impacted by supply chain constraints which led

1,912 to stockouts in the channel

H1 FY26 H1 FY27

Secondary sales PCPM grew by 30% to reach >INR 2.54 L
1,793

- H2 FY27 monthly of INR 2 Crs - on track to clock INR 20 Crs.

sales for FY27
H1 FY 26 H1 FY 27

Privileged & Confidential, © 2026, All Rights Reserved.
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EXPORT FORMULATIONS — STEADY PROGRESS IN PRODUCT FILINGS (@A BrUss .
Geographical split (H1FY27) 415 registrations
CIS
i 180
4% A 150
MENA
49% No of
registrations 59
AFRICA\ e till H1°27 2
13% 0
m B
LatAm APAC MENA AFRICA
Total Sales — INR 43 Crs.
35 new approvals in Columbia, Peru, Jordan, Ethiopia, . .
Tanzania etc. including NDDS products 270 827729 registrations

76 dossiers submitted in H1 FY27 across focused geographies
including Mexico, Philippines, South Africa and Algeria

167
88
Registration 68
Pipeline . .

Global collaborations with leading distributors
LatAm APAC MENA AFRICA CIS

17 Privileged & Confidential, © 2026, All Rights Reserved.



CMO BUSINESS ON TRACK TO DELIVER RECORD GROWTH WITH IMPROVING MARGINS @ BETA

Strong Growth in CMO aided by Marquee customers added in H1

95

”% Q&|pd ca ) CONCORD

Established supplier to leading Indian pharma companies

H1 FY26 H1 FY27
H1FY27 characterized by expanding supply relationships G @ gﬁ,l\?f!,!iﬁ
while simultaneously deepening pipeline Gl“&'n m‘\nk T Teimives

RPG LIFE SCIENCES LIMITED ALKEM

torrent™ %, :
Supply of NDDS products to CMO customers — reinforces (N TAS) %. amneal L r 1 S

PHHRmF\
high levels of conviction in Beta’s R&D

/AL @

: CAPLIN POINT
Beta ranks among the largest suppliers of oncology PIERLITN-- R,,?,l!?,l\(n,ce @ LABORATORIES LTD
formulations in India

18 | Privileged & Confidential, © 2026, All Rights Reserved.



API: EXPANSION INTO EXPORT MARKETS ANCHORED AROUND BACKWARD INTEGRATION @ BETA

Expanding portfolio of A 80% '," Facility geared to meet
APl products formulations with in- v-) regulated market
= —

house APl manufacturing accreditations

API — a key source of competitive advantage Healthy growth in API business with significant headroom

» Invested ~ 26 Crs. upto H1FY27 towards capacity expansion and backward
integration

» Backward integration key to EU GMP product filings y
12

» Focus on increasing capacity, reducing reliance on suppliers of KSMs and insulate
from supply shocks

16

» Robust manufacturing process to enhance cost efficiency

» External customer base provides additional monetisation opportunities including
large generic companies

H1 FY26 H1 FY27
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FY26: BALANCE SHEET




(N BETA

7]

BALANCE SHEET 258 DRUGS LTD.

H1’26
(Rs Cr)
Equity Share Capital 181 221 475
Borrowing (Long term & 19 146 49
short term)
Other liabilities 95 121 133
Total liabilities 295 488 656
Fixed asset
(Net of depreciation) 66 12 229
Cash & cash equivalent 28 123 104
Other assets 201 254 323
Total assets 295 488 656

21 Privileged & Confidential, © 2026, All Rights Reserved.



FINACIAL RATIOS — CONTINUOUS IMPROVEMENT IN ALL OPERATING METRICES @ BETA

ROCE (%) Gross Margin (%) 56.2%

30%

e 23.3%

20.1% 19.9% 52.8%

20%

51.4%

15%

10%

5%

0%

H1FY25 H1 FY26 H1 FY27 H1 FY25 H1 FY26 H1 FY27

EBIDTA (%)
23.1% 23.2%

22.4%

H1 FY25 H1 FY26 H1 FY27
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THANK YOU

Head office: SCO 184, Sector 5
Panchkula 134114
Haryana (India)

Website: www.betadrugslimited.com

Email: info@betadrugslimited.com



http://www.betadrugslimited.com/
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