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Date: 14th November 2025


To 
The Manager – Listing Compliance 
BSE Limited 
Phiroze Jeejeebhoy Towers, 
Dalal Street, 
Mumbai – 400001 
Scrip Code: 532368


To 
The Manager – Listing Compliance 
National Stock Exchange of India Limited 
Exchange Plaza, C-1, Block G, 
Bandra Kurla Complex, Bandra (E), 
Mumbai – 400051 
Symbol: BCG


Subject: Outcome of Board Meeting held on 14th November 2025 

Dear Sir/Madam,


Pursuant to Regulation 30 of the SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015, we wish to inform you that 
the Board of Directors of Brightcom Group Limited (“the Company”), at its meeting held today, i.e., 14th November 2025, inter alia,  
considered and approved the following:


1. Unaudited Financial Results for Q2 & Half-Year FY2025–26 
The Board approved and adopted the Unaudited Standalone and Consolidated Financial Results for the quarter and half-year ended 30th 
September 2025, along with the Limited Review Reports issued by the Statutory Auditors.

Key highlights of the Consolidated Financial Performance:


• Quarterly Consolidated Revenue: ₹ 1644 crores


• Quarterly Profit After Tax (PAT): ₹ 233 crores


• Half-Year Revenue: ₹ 3099 crores


• Half-Year PAT: ₹ 443.9 crores


• TTM PAT: ₹ 808.57 crores


• TTM Earnings Per Share (EPS): ₹ 4.01 per share

The detailed financial results (standalone and consolidated) along with the Limited Review Reports are enclosed.


2. Business & Corporate Updates 
The management presented a comprehensive overview of operational performance, technology initiatives, client engagement activities, 
and progress on the division-wise restructuring approved earlier. The Board reviewed the updates and advised continued focus on  
execution across all verticals.


3. Status Update on Brightcom Defence 
The Board reviewed the ongoing development of Brightcom Defence, including:
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• Establishment of the division’s operational framework

• Progress in UAV intelligence systems, real-time threat analytics, autonomous decision engines, and simulation technologies

• Team expansion, technical documentation, brand development, and collaboration initiatives

• Preparatory steps toward prototype demonstrations and partnership engagements

• The Board expressed satisfaction with the progress and encouraged accelerating development milestones.


4. Business Update: Key Events & Engagements Attended by OMS 
The Board reviewed recent global engagements undertaken by OMS teams across major markets, which strengthened visibility,  
reinforced partner relationships, and unlocked new business opportunities across Asia, the Americas, and Europe.


ad:tech Tokyo (Japan) 
 OMS advanced its presence in Japan’s digital advertising ecosystem through participation at ad:tech Tokyo. The team engaged 
with industry leaders, explored new innovation trends, and opened discussions with local partners to drive future opportunities.

Cross-Team Collaboration in Argentina 
 A week-long on-ground collaboration strengthened alignment between Business Development and regional teams. Joint  
publisher meetings resulted in smoother execution, enhanced coordination, and deeper inter-regional knowledge sharing.

Partner Meetings in New York City 
 Senior leadership engaged with publishers, advertisers, and demand partners to discuss evolving industry shifts including privacy 
changes, Google’s AI-driven search updates, and the changing publisher ecosystem. OMS reinforced partner support through 
advanced technology and strategic insight, resulting in new leads and strengthened relationships.

Global Event Circuit: Digiday Publishing Summit (Miami), DMEXCO (Cologne), ATS (London) 
 Participation in these leading global events elevated OMS’s visibility among key industry decision-makers. Teams shared recent 
technology developments, exchanged insights, and initiated multiple follow-ups for long-term collaborations.

Overall Summary 
 Across Tokyo, Buenos Aires, New York, Miami, Cologne, and London, OMS demonstrated strong global reach and the continued 
market relevance of its technology. These engagements:


• Strengthened partner relationships

• Provided critical insights into evolving market dynamics

• Opened new avenues for collaboration and revenue

• Reinforced OMS’s role as a trusted partner within the global publishing ecosystem


5. Update on Incorporation of Brightcom Defence 
The Board was informed that:


• The Company has successfully incorporated Brightcom Defence Private Limited as a wholly owned subsidiary of Brightcom 
Group Limited, thereby providing a formal legal and operational structure for the new defence division.


• The official website brightcomdefence.ai has gone live, establishing the digital presence and communication platform for  
Brightcom Defence.


• The domain brightcomdefence.com, voluntarily gifted by an enthusiastic shareholder, has also been secured and will shortly 
redirect to the official website.


The Board noted these developments and advised continued efforts in branding, communication, and outreach as the division scales its 
activities.


￼



￼

The meeting commenced at 6.30 PM and concluded at 7.35 PM.

This intimation is also being made available on the Company’s website at www.brightcomgroup.com/investors.


This is for your information and records. 


Thanking you,


For Brightcom Group Limited

Raghunath Allamsetty

Executive Director 

DIN: 00060018
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http://www.brightcomgroup.com/investors























