
 
Date: 14th August 2025 

To
The Manager – Listing Compliance 
BSE Limited 
Phiroze Jeejeebhoy Towers, 
Dalal Street, 
Mumbai – 400001 
Scrip Code: 532368 

To
The Manager – Listing Compliance 
National Stock Exchange of India Limited 
Exchange Plaza, C-1, Block G, 
Bandra Kurla Complex, Bandra (E), 
Mumbai – 400051 
Symbol: BCG 

Dear Sir/Madam,  Pursuant to Regulation 30 of the SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015,
we wish to inform you that the Board of Directors of Brightcom Group Limited (“the Company”), at its meeting held today, i.e., 14th
August 2025, inter alia, considered and approved the following: 

1. Financial Results for Q1 FY2025-26: 

The Board approved and adopted the Unaudited Financial Results (Consolidated and Standalone) for the quarter ended
30th June 2025. Key highlights of the consolidated performance are as follows: 

  
  
  
 

Quarterly Consolidated Revenue: ₹ 1456 crores (YoY increase of 23.14%) 
Quarterly Profit After Tax (PAT): ₹ 210.86 crores (YoY increase of 32.6%) 
TTM PAT: ₹ 761.53 crores 
TTM Earnings Per Share (EPS): ₹ 3.77 per share (QoQ increase of 7.7%) 

The detailed consolidated and standalone results, along with the Limited Review Reports by Statutory Auditor, are
enclosed. 
2. Presentation on Defence Division
The Board received a detailed presentation on the proposed launch of a dedicated defence division, to be known as
Brightcom Defence. The presentation outlined: 

The strategic rationale for entering next-generation aerospace intelligence and autonomous aerial defence software
markets. 

Subject: Outcome of the Board Meeting held on 14th August 2025



 
Target capabilities including AI-powered UAV flight systems, real-time threat detection and response, coordinated
drone swarms, aerial platform cybersecurity, and high-fidelity mission simulation engines. 
Market opportunity projections, potential collaborations with governments, global defence innovators, and allied
technology partners. 
How Brightcom’s core strengths in AI, machine learning, and real-time data processing provide a strong competitive
advantage in this sector. 

The Board discussed the strategic fit, commercial potential, and execution roadmap, and subsequently approved the
establishment of Brightcom Defence. (www.BightcomDefence.ai). The presentation is enclosed.  The Board further authorized the
Chairman, Mr. Suresh Kumar Reddy, and Executive Director, Mr. Raghunath Allamsetty, to take all necessary actions in this
regard, including incorporation of a new subsidiary, development of a dedicated website, recruitment of personnel, engagement
of advisors, preparation of technical white papers, and full implementation of the approved branding and logo for Brightcom
Defence.   3. Presentation on Group Structure and New Divisions A presentation was made on restructuring the Group’s
subsidiary structure to better align operational and financial reporting with functional business areas. The proposed divisions are: 

 A. Advertising: Managing the Group’s global digital marketing and advertising technology platforms, partnerships,
and publisher networks. 
B. Software Services: Delivering enterprise-grade software development, IT consulting, and managed technology
solutions primarily focussed in Digital Marketing, AI/ML services. 
C. Defence: Working on next-generation aerospace intelligence and autonomous aerial defence software markets. 
D. Next Generation Technologies: This internal division will explore, incubate, and develop advanced technology
opportunities, initially focusing on Artificial Intelligence (AI), Machine Learning (ML), and Quantum Computing, with
the goal of scaling viable initiatives into independent units. 

The Board took note of the restructuring plan and advised management to prepare an implementation roadmap. 
4. Significant Business and Corporate Events during the Quarter
Momentum is building across markets, clients, and innovation pipelines. From industry recognition to strategic expansions,
the first half of 2025 has set the stage for what could be one of the most exciting phases in our journey. 
A. Industry Engagements & Market Insights 

Digiday Summit – Vail, CO: In March 2025, our leadership team engaged with global industry peers, forging new
partnerships and exploring collaborations that open doors to high-growth opportunities. 
Key Market Signals: 
The cookie-less era is here — and we’re ahead of the curve with new identity solutions. 
Generative AI is transforming how ads are bought, content is created, and operations are run — and we’re already
integrating these advances. 

http://www.bightcomdefence.ai/
http://www.bightcomdefence.ai/


The meeting commenced at 8.30 PM and concluded at 10.30 PM. 

 
AI-powered paywalls, social referral resurgence, and brand-first publisher strategies are reshaping the digital
landscape. 
We continue to focus on trust, compliance, and meaningful engagement — the differentiators in a competitive
market. 

B. Business Development Activities 

US Roadshow (May 18–23, 2025): Our team covered Seattle, Renton, San Francisco Bay Area, and Los Angeles, 
connecting with clients and unlocking promising new business channels. 
Prime Day 2025 (July 8–11): The Super Bowl of eCommerce brought surging demand, rapid inventory movement, 
and record CPMs. Brightcom delivered a highly successful run, reinforcing our ability to drive results at the biggest 
moments of the year. 

C. Operational Highlights 

Trading Resumption: On July 14, 2025, Brightcom shares returned to active trading on BSE and NSE — a milestone 
signalling our renewed momentum in the public markets. 
Change of Registered Office Address (effective June 9, 2025): 

6-3-1086/VGT/101/B, Vista Grand Towers, 1st Floor, Raj Bhavan Road, Somajiguda, Hyderabad – 500082, 
Telangana. 

D. Global Recognition 

Pixalate Seller Trust Index – Our improved global rankings reflect the trust, transparency, and quality we bring to 
digital markets: 
6th – China 
10th – Spain 
14th – Ireland & Japan 
15th – France 
17th – Switzerland 

Our Subsidiary, OMS’ Breakthrough: Ranked #1 Scaling SSP in DataBeat’s latest Sellers Report, with an 
unprecedented 1,169 new direct publisher connections in just one month — a testament to our market pull and 
operational efficiency. 

From renewed market confidence to bold strategic bets, we believe the company is on the right track. 

Enclosures:

a.Unaudited standalone and consolidated financials for Q1 FY25-26 

b.Limited Review Reports from Statutory Auditors 

c.‘Brightcom Defence' Presentation 



Raghunath Allamsetty 

Executive Director 

DIN: 00060018 

For Brightcom Group Limited 

 
This intimation is also being made available on the Company’s website at www.brightcomgroup.com/investors.We request 
you to kindly take the above information on record. 

Thanking you, 





















BRIGHTCOM

GROUP
 

KID ON THE BLOCK

INTRODUCING THE NEW



THE LEGACY OF

BRIGHTCOM

Transitioned from back-end
tech provider to a full-stack
digital marketing firm
Executed 10+ acquisitions
across Display, Email,
Search & Social

Focused on gaining global
presence and full-service
capabilities
Scaled from <$10M backend
in 2006 to $100M digital
marketing group by 2010

Founded in 1998, built global presence in digital communication and advertising

Funded through staggered
private equity raises across
Series A–D
PE Players: Sansar Capital,
Passport Capital, Oak
Investments, ICICI, Asia Pacific
Capital

 Innovation-driven growth and expansion



1998

 2004

2010

KEY MILESTONES

2018

ACQUISITIONS

THE LEGACY OF

BRIGHTCOM

MediosOne (US), AdDynamix (US), Online Media
Solutions (Israel).
Max Interactive (Australia), DreamAd (LATAM),
and LYCOS (global).
Strategic focus on AI/ML, digital advertising, and
programmatic tech.

Founded as USA
Greetings

Renamed to Ybrant
Digital, focusing on
digital ad networks

Acquired Lycos, gaining
a strong global digital
presence

Rebranded to
Brightcom Group

Founded: 1998 as USA Greetings, evolved into Brightcom Group.
Global Footprint

Offices in North America, Europe, APAC, and LATAM.
Providing services to clients spanning over 50 countries.

Key Markets: USA, UK, Germany, Australia, Israel, and Brazil.
Strategic Collaborations: Exist with various Technology and Geographic
partners.



 OUR GLOBAL FOOTPRINT

Clients across 40+ countries

NORTH AMERICA

MEXICO

PANAMA

URUGUAY

ARGENTINA

CHILE

BRAZIL

UK

FRANCE

SCANDINAVIA

(SWEDEN, FINLAND,
ICELAND, GREENLAND,

 NORWAY)
GERMANY

THE NETHERLANDS

BELGIUM UKRAINE

ITALY ROMANIA
SERBIA

GREECE
ISRAEL

INDIA

AUSTRALIA

PHILIPPINES

SINGAPORE

• Operational hubs in US, Israel, Europe, APAC,
and LATAM via Argentina.
• Trusted by global brands: Amazon, Visa, 

Samsung, Coca-Cola, Microsoft

Headquartered in India with
active presence across 30+
countries

US, Europe, LATAM, and Asia including
Ogilvy, Havas Media, Zenith
Optimedia, Mediacom
Publisher inventory includes: Google,
Meta,
YouTube, TikTok, Twitter, Taboola
More than 3,000 publisher partners,
enabling wide-scale programmatic reach

Over 250 Ad Agency
relationships across 



OUR CORE EXPERTISE

Digital advertising technologies

Data intelligence and analytics

AI/ML at scale

Real-time decision-making engines



TRUSTED BY THE WORLD’S

LEADING BRANDS



ACCOLADES RECEIVED 

Ranked #4 in Video Seller Trust Index.
 

Listed as #1 in the world by Pixelate’s Video Trust Index (International).
 Ranked #345 in Business World Real 500 List.

Chosen as TopAlternative Ad NetworkinMonetizeMore’s 2016 roundup.
LYCOS Life band features in ’10 best fitness bands in India.

Featured among Fortune India 500.
Recognized as the “Biggest Value Gainer” across India by Burgundy Private Hurun India 500 List.
Included in MSCI (Morgan Stanley Capital International) Included in S&P BSE 500.
Ranked # 235 in NSE 500.
Strong performance in Pixalate’s Seller Trust Index

(Mobile SSP category) — ranked in China, Spain, Japan, France, Ireland, Switzerland

2016

2017

2025

2019

2021



CREDIBILITY & SCALE 

AI/ML-driven targeting and real-time personalization
Rise of CTV (Connected TV), video advertising and
commerce-led ad platforms
Cookieless, privacy-first advertising framework
gaining traction
Advertisers shifting budgets from traditional to data-
driven digital campaigns.
Brightcom is well-positioned with:

Global reach
End-to-end programmatic stack
Deep publisher and agency ecosystem

KEY DRIVERS OF GROWTH



INFRASTRUCTURE,

SCALE & REACH

Media operations via
Google, Facebook,
YouTube, Taboola,
Twitter

Use of marketplaces like
Rubicon, SpotX,
Freewheel

Data scalability and real-
time performance



INNOVATION DNA

R&D focus and proprietary
platforms

Use of AI/ML in dynamic

environments

Ability to handle high-volume, high-

speed data across geographies



BRIGHTCOM

DEFENCE
 A New Chapter in Strategic

Innovation



ADJACENCY TO DEFENCE NEEDS

1
Real-time threat detection

parallels with ad fraud
detection

2 3
Autonomous decisioning

capabilities for drone swarm
management

Pattern recognition for AI
surveillance



WHY DEFENCE, WHY NOW?

NATIONAL INTEREST
AND SECURITY NEEDS
EVOLVING RAPIDLY

DIGITIZATION OF
WARFARE: THE RISE OF
AI, DRONES, SWARM
TECH

INDIA’S SELF-RELIANCE
(ATMANIRBHAR BHARAT)
PUSH IN DEFENCE



WHAT IS BRIGHTCOM DEFENCE?

 New division focused on:

Swarm drone
management

AI-driven battlefield
intelligence

Surveillance and
real-time tracking

systems

Civil-military dual-
use tech



SYNERGIES WITH CORE

BRIGHTCOM STRENGTHS

 SCALABLE SOFTWARE SYSTEMS

 HIGH-PERFORMANCE COMPUTING

 DISTRIBUTED REAL-TIME ANALYTICS

 DATA VISUALIZATION + COMMAND INTERFACES



THE BRIGHTCOM DEFENCE TEAM

 New division focused on:

Founding leadership
of the division 

Engineers,
strategists, former

forces tech
consultants

Collaborations in
progress with

academic and tech
institutions



STRATEGIC VISION

•EXPORT-READY INNOVATIONS FOR ALLIED
NATIONS

•SERVE INDIA’S EVOLVING DEFENCE NEEDS

 • FOCUS ON SOVEREIGNTY, AUTONOMY, AND 
TECHNOLOGICAL EXCELLENCE



WHY WE ARE RIGHT FOR THIS

25 YEARS OF DIGITAL EXCELLENCE
TECH AT SCALE ACROSS REAL-TIME SYSTEMS
PROVEN EXECUTION IN DYNAMIC GLOBAL
ENVIRONMENTS



THE ROAD AHEAD

CALL TO ACTION:
COLLABORATE, INVEST,
INNOVATE



VISION

FROM THE WORLD OF CLICKS TO THE
THEATRE OF OPERATIONS — 

BRIGHTCOM IS READY!



LAUNCHING NEW DIVISION 



THANK YOU!


