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February 25, 2026 
 

To 
Listing Department, 
NATIONAL STOCK EXCHANGE OF INDIA LIMITED 
Exchange Plaza,  
Bandra Kurla Complex, Bandra (E), 
MUMBAI -400 051 
 
Company Code No. AUROPHARMA 

To 
The Corporate Relations Department 
BSE LIMITED 
Phiroz  Jeejeebhoy Towers,  
25th floor, Dalal Street, 
MUMBAI -400 001 
 
Company Code No. 524804 

 
Dear Sir / Madam, 
 
Sub: Notice published in newspapers - Postal Ballot / Remote e-Voting 
 
Further to our letter dated February 24, 2026, we are enclosing herewith copies of the Notice published in 
Business Standard (English daily) and Nava Telangana (Telugu daily) on February 25, 2026, regarding 
completion of dispatch of Postal Ballot Notice electronically and remote e-voting information. 
 
Please take the above information on record. 
 
Yours faithfully, 
For AUROBINDO PHARMA LIMITED 
 
 
 
B. Adi Reddy  
Company Secretary 
 
Encl.: as above 
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EyEs ~23K cr rEvEnuE by Fy30

Balkrishna Ind
enters consumer
tyremarket
sohini DAs
Mumbai, 24 February

Balkrishna Industries is pivoting from its strong-
holdinthenicheoff-highwaytyres(OHT)market
to the crowded consumer tyre segment, betting
thatmanufacturing scale andbrand investment
canliftgrouprevenuesto~23,000crorebyFY30.
Thecompanyhasallotted~3,500crore for the

transitioncomprisingnewproductlines,capacity
expansion and brand-building initiatives that
includeanationalcampaignfeaturingactorRan-
veerSingh.ItmarksBKT’sfirstseriousattemptto
build a domestic consumer franchise after dec-
ades of export-led growth in agriculture,mining
andconstructiontyres.
BKT’s on-highway foray spans two-wheelers

andmediumandheavy commercial vehicles (M
& HCVs), segments characterised by high vol-
umes, intensepricecompetitionandentrenched
competitors. The company said its strategy
reflectsgrowthambitionsandriskdiversification
amid shifting global trade patterns and uneven
demandinsomeoverseasmarkets.
Arvind Poddar, chairman and managing

director (MD) of Balkrishna Industries, said the
approachdrawsfromthecompany’searlierIndia
playbook. “Whenweentered the Indian agricul-
turaltyremarket,itwasovercrowdedbutwecould
not ignore India. We spent six to nine months

studying what could
work and developed
somethingdifferent,”he
said. “Product develop-
ment was one differenti-
ator; distributionwas the
other.Wewereamongthe
firsttoadoptadistributor-
ledmodelwheneveryone
else was selling only
throughdealers,”hesaid.
RajivPoddar, jointMD

ofthecompany,explained
the growth math. “We have
announced capex of about
~3,500 crore, largely directed
towardsB2C,whichisanewver-
ticalforus,”hesaid.“Theinvest-
ment is spread over three

years.Weareoneyear
in,andthebalance
will be deployed
overthenext15to
18 months,”
hesaid.
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Voltas expects 25%growth inAC
sales as summer arrives early
AkshArA srivAstAvA
NewDelhi, 24 February

Consumer durablesmakerVoltas
expects to record 25 per cent
growthintheroomairconditioner
(RAC) category in the upcoming
summerseason,asweathercondi-
tionsbecomeincreasingly favour-
abletothesaleofcoolingproducts.
The company, which has six

manufacturing facilities, also
announcedthelaunchofanewAI-
powered AC line for a growing
cohortofaspirationalconsumers.
Theseunitscanmaintainambient
coolinginhightemperaturesofup
to 55 degrees Celsius, developed
especially for the north Indian
regions,saidtheTatacompany.
“Indiahasasmanyas 100mil-

lion affluent consumers andover
250 million in the neo-middle

class.Wewanttohaveafullstackof
offeringscateringacrossconsumer
categories,” Mukundan Menon,
managing director of Voltas
Limited,toldBusinessStandard.

However,Tier-II and -III cities
continuetobetheprimarydrivers
ofdemand for thecompany,with
almost 85 per cent first time
buyersemergingfromthesecities.
With a new manufacturing

plantinauguratedinChennaiear-
lierthisyearadding100,000units,
the company can ramp up pro-
ductiontotwomillion, ifneeded.
“We sold over 2.6 million AC

unitsinthelastfinancialyearand
hope tohave a strong season this
yearwith 25per cent growth, that
will hopefully takeus close to the
threemillionfigure,” said Jayant
Balan,headof theRACbusiness.
The company,meanwhile, has

raisedprices for customers due to
increasing commodity prices, the
depreciatingrupee,andthechange
inenergyefficiencyratings—par-
tiallyoffsettingtheimpactofgoods
andservices tax (GST)ratecuts.

Homegrownplayers dominate FMCG
market value inAPAC region: Report
AkshArA srivAstAvA
NewDelhi, 24 February

Homegrown brands across the
Asia Pacific (APAC) regionnow
makeupnearly79percentofthe
fast-moving consumer goods
(FMCG)marketvalue,saidanew
report launchedonTuesday.
Moving up from 74 per cent

almost a decade ago, themove
signals local companies have
evolved from just traditional
manufacturers into dynamic,
brand-led organisations, said
thereportbymarketresearcher
Worldpanel by Numerator
(formerlyKantar).
Thereporttitled,‘MadeLocal,

Played Global’, highlights
Mumbai-headquarteredbiscuit-
maker Parle. “Parle is renowned
for its iconic biscuits. The most
belovedoftheseisParle-G,which

is widely recognised as the
world’sbest-sellingbiscuitbrand.
Thecompany’sbrandsarewoven
deepwithinIndia’sculturalfabric
— representing trust, consistent
high quality, and good value for
generations of con-
sumers across all
economic classes
and age groups,” the
reportstated.
The company’s

extensive distribu-
tion network, the
researcher pointed
out, enables it to
reach themost remote villages
within India, aswell asmarkets
across theglobe.
“In the face of intensifying

competition, Parle has priori-
tised clarifying its brand pur-
pose and adapting its
proposition to themoderncon-

sumer — aligning itself with
healthy eating trends,” the
reportadded.
Suchfocusonquality,purpose

and long-term brand building,
helps build trust and stronger

emotional connec-
tions with consu-
mers. “Asian
brandshaveunder-
gone a structural
shift in how they
compete. Rather
than responding to
market changes,
theyareproactively

shaping themby leveragingdata,
deep consumer insights and
enhancedorganisationalcapabil-
itiestoanticipatedemandandact
withgreaterspeedandprecision,”
saidKRamakrishnan,managing
director (MD), SouthAsia,World-
panelbyNumerator.

baLkrishna
industries
chairman and
md arvind
poddar said
the approach
draWs from
the company’s
earLier india
pLaybook

(WeWant to have a
fuLL stack of offerings
catering across
consumer categories)
MukundanMenon,MD, Voltas Limited

Trai recommendsspectrumauction inFY27

Gulveen AulAkh
NewDelhi, 24 February

The Telecom Regulatory Authority of
India (Trai) has recommended that the
Department of Telecom (DoT) conduct
spectrumauction in2026-27 (FY27).This,
itsaid,wouldprovidetelecomcompanies
clarity onnetwork expansion and invest-
ment innewtechnologies.
Itwouldalsosuggestthatthegovern-

ment initiate immediate action for
takingbackandauctioningthespectrum
held by companies undergoing insol-
vencyresolution.
Trai has suggested that all available

airwavesacross600Mhz,800MHz,900
MHz, 1800MHz, 2100MHz, 2300MHz,
2500MHz, 3300MHz, and26GHzspec-
trumbandsbeputupforsale.

Theregulatorhasloweredthereserve
prices formostbandsfrom2024levels.
Proposing a new scheme, Trai said

that winning bidders in the auctions
would be able to reduce spectrumcosts
by10percentiftheydeploynewbasesta-
tions inso-called ‘coverageholes’.
Presently, the Digital Bharat Nidhi

fundprovides carriersmonetary aid for
buildingsites inremoteareas.
Trai has proposed halving the net

worth requirements for newentrants to
~50crorepercircle,andfrom~50croreto
~25 crore for Jammu&Kashmir and the
Northeast.Thiswouldbroadentheplay-
ing field. It has also recommended that
companies buying airwaves won’t be
able to buymore than 35 per cent of the
total available spectrum, which will
ensurecompetitioninthemarket.
Trai also suggestedkeepingout 6GHz

(upper)band—6425–6725MHzand7025–
7125MHz—fromauctionandre-examin-
ingtheissueaftertheoutcomeoftheWorld
RadiocommunicationConference2027.
Theregulatorhasproposedthatcom-

paniesbuying6Gspectrumbeallowedto
conduct trials for four years. For the
600Mhzband,Traihasproposedafour-
year moratorium on payments and
delayedrolloutobligationstoincentivise
investment insub-1GHzcoverage.
With recommendation of licences to

begrantedfor20years,for600MHzband,
a24-yearperiodhasbeenrecommended.
This, the regulator said, will allow com-
panies to plan for long-term investments
aswellasbroaderandbettercoverage.
Trai has also proposed that the pro-

cess for returning spectrum to the gov-
ernment be simplified. The regulator
also proposed setting aside a specific
quantum spectrum in the 2300MHz to
40GHz bands, for internet service pro-
viders,M2Mproviders and captivenon-
publicnetworks (CNPNs).
For the 600 Mhz band, payment

termshavebeenkeptatstandardupfront
or instalment-based, but an alternative
structure was also suggestedwith 5 per
cent upfront paymentwithin 10days of
thedemandnote.

It would be followed by a four-year
moratorium, with the remaining dues
payableinequalannualinstalmentsover
19yearswhileprotectingthenetpresent
valueof thebidamount.
Theregulatorhasalsosuggestedthat

the government should reconsider the
creation of a separate access network
providerauthorisationundertheunified
licence for wholesale network services,
fast-tracking digital connectivity infra-
structure provider and Cloud-hosted
telecom network authorisations under
theTelecommunicationsAct,2023.
The regulator added that for existing

bands — including those being put to
auction for thefirst time—a fresh spec-
trumvaluation exercise should be con-
ducted every three years, following a
referencetoTraibythegovernment.
Forauctionsconductedintheinterim

periods, for circleswhere spectrumput
to auction in a previous auction is sold,
the auction determined prices accord-
inglyindexedshouldbeusedforarriving
atthereservepricesforthenextauction.

Auction roadmap
Recommends FY27 auctions acrossn
600MHz–26 GHz bands; cuts reserve
prices for most bands
Offers 10% spectrum cost reliefn
for deploying base stations in
coverage gaps
Halves entry net-worth norms;n
caps spectrum holdings at 35% of
available airwaves

AsksDoT to take
back spectrum from
companies under IBC

LocaL companies
have evoLved
into dynamic,
brand-Led
organisations,
the report said
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= mHé&ç&ç_ ø±|òt ìy˚~ø£ y˚Ts¡πø

»+‘·Tø=e⁄« ø£*dæ+<äì #ÓbÕŒ

= Væ≤+<äTe⁄\ eTH√uÛ≤yê\T ø±bÕ&˚

u≤<Ûä´‘· e÷~

= XÊdüqdüuÛÑ˝À  dæm+ #·+Á<äu≤ãTHêj·TT&ÉT
neTsêe‹ : ø£©ÔHÓsTT´‘√ ‹s¡TeT\qT n|ü$Á‘·+

#˚XÊs¡ì, ‹s¡TeT\ &çø£¢πswüHéqT »>∑Hé ~Ûø£ÿ]+#ês¡ì
eTTK´eT+Á‹ #·+Á<äu≤ãTHêj·TT&ÉT nHêïs¡T.
eT+>∑fi¯yês¡+Hê&ÉT XÊdüqdüuÛÑ˝À ø£©ÔHÓsTT´ô|’ »]–q
\|òüTT#·s¡Ã˝À Äj·Tq e÷{≤¢&ÉT‘·÷ 2005 qT+&ç ˇø£
|ü<∏äø£+ Á|üø±s¡+ Væ≤+<ä÷eT‘·+ô|’ <ë&ç »]–+<äHêïs¡T.
‹s¡TeT\˝À ø£©ÔHÓsTT´ e´eVü‰s¡+ô|’ ªyÓ’dæ|æ Vü≤j·÷+˝À
eTVü‰bÕ|ü+µ  ù|]≥ nôd+;¢˝À Äj·Tq |üesYbÕsTT+{Ÿ
Á|ü»+fÒwüHé Ç#êÃs¡T. >∑‘· bÕ\q˝À {Ï{Ï&ç˝À
ñ<˚›X¯|üPs¡«ø£+>± nq´eT‘· Á|ü#ês¡+ #˚XÊs¡ì,  yÓ’mdt
sê»X‚Ks¡ ¬s&ç¶ @&ÉT ø=+&É\qT ¬s+&ÉT ø=+&É\T>± õz
Ç#êÃs¡ì nHêïs¡T. <ëìï ≈£L&Ü XÊeT÷´˝Ÿ nH˚  Á¬ø’düÔe
n~Ûø±]‘√ Ç|æŒ+#ês¡ì ù|s=ÿHêïs¡T. Bìô|’ ø=ìï
ôV’≤+<äe eTsƒê\T rÁe+>± düŒ+~+#êj·Tì ‘Ó*bÕs¡T.
‘êeTT #˚dæq b˛sê≥+‘√ yÓqøÏÿ ‘·>±Zs¡ì #ÓbÕŒs¡T.
»>∑Hé bÕ\q˝À 20 ø√≥¢ \&ÉT¶\qT ø£©Ô HÓsTT´‘√
‘·j·÷s¡T #˚XÊs¡ì nHêïs¡T. dæ_◊ Ä<Ûä«sê´q @sêŒ≥T
#˚dæq dæ{Ÿ Ç∫Ãq ìy˚~ø£ Ä<Ûës¡+>± @ø£düuÛÑ´ ø£$TwüHé
@sêŒ≥T #˚dæq≥T¢ ‘Ó*bÕs¡T.  ø£©ÔHÓsTT´ nì
ìy˚~ø=∫ÃHê n|üŒ{Ï #ÛÓ’s¡àHé ‘=øÏÿ|ü{≤ºs¡ì, f…+&ÉsY
ìã+<Ûäq\qT düe]+#ês¡ì  #ÓbÕŒs¡T. \&É÷¶˝À
»+‘·Tø=e⁄« ø£*dæ+<äì ‘êqT kı+‘·+>± #Ó|üŒ˝Ò<äì,
mHé&ç&ç_ ø±|òt Ç∫Ãq ìy˚~ø£H˚ ‘êqT ãj·T≥≈£î
yÓ\¢&ç+#êqì ‘Ó*bÕs¡T. 2019`24 eT<Ûä´ 59.71
\ø£å\ ©≥s¡¢ HÓsTT´ $ìjÓ÷–+#ês¡ì nHêïs¡T.
s¡÷.231.51 ø√≥¢ nÁø£e÷\T #√≥T #˚düT≈£îHêïj·Tì
ù|s=ÿHêïs¡T. |òü⁄&éùdº|ò” ìã+<Ûäq\qT ˙s¡T>±sêÃì düŒwüº+
#˚XÊs¡T. ø£©Ô HÓsTT´ e´eVü‰s¡+ Á|üD≤[ø£ Á|üø±s¡+
˝≤\÷N |ü&çq \÷{° nì nHêïs¡T.

á e´eVü‰s¡+˝À Á|ü<Ûëq dü÷Á‘·<Ûës¡T\T>± k˛$T˝ŸC…’Hé,
$|æHéC…’˙‘√bÕ≥T uÀ˝Òu≤u≤ ÄsêZìø˘ &ÓsTTØ ñ+<äì
‘Ó*bÕs¡T. mÄsY, lyÓ’wüí$, e÷˝Ÿ>∑+>± &ÓsTTØ\T
uÀ˝Òu≤u≤ &ÓsTTØøÏ ôw˝Ÿ ø£+ô|˙\T>± e´eVü≤]+∫
ø£©ÔHÓsTT´ düs¡|òüsê #˚XÊs¡Hêïs¡T. .4.5 ø√≥¢ \+#·+
&ÉãT“‘√ Hê{Ï #ÛÓ’s¡àHé |æ@ ∫qï|üŒqï <=]øÏb˛j·÷s¡ì
dæm+ ù|s=ÿHêïs¡T. {Ï{Ï&ç˝À kÕ+πø‹ø£ ì|ü⁄DT\≈£î
KØ<Ó’q bò˛qT¢ ms¡y˚XÊs¡ì nHêïs¡T. yÓ÷H√–¢»]Hé,
mdæ{Ïø˘j·÷dæ&é ˝≤+{Ï Á&ÉeTTà\qT \+#ê\ $esê\‘√
ñqï &Ó’Øì  ≈£L&Ü dæ{Ÿ kÕ«BÛq+ #˚düT≈£î+<äì ‘Ó*bÕs¡T.
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HÓsTT´ ø£©Ô‘√ ‹s¡TeT\ n|ü$Á‘·+

eTVæ≤fi≤ Hê´j·Tyê~ô|’

<ë&ç Ä+<√fi¯qø£s¡+
;CÒ|” sêh n<Ûä´≈£åî\T

sê+#·+<äsYsêe⁄
qe‘Ó\+>±Dã÷´s√`ôV’≤<äsêu≤<é 

s¡TÁ<ä÷sY˝À eTVæ≤fi≤ Hê´j·Tyê~ô|’
»]–q <ë&çì ;CÒ|” rÁe+>±
K+&ç+∫+~. áy˚Ts¡≈£î eT+>∑fi¯yês¡+
Ç<˚ n+X¯+ô|’ Ä bÕØº sêh n<Ûä´≈£åî\T
sê+#·+<äsYsêe⁄ ˇø£ Á|üø£≥q $&ÉT<ä\
#˚XÊs¡T. eTVæ≤fi≤ Hê´j·Tyê~ô|’ <ë&ç
»s¡>∑&É+ Á|üC≤kÕ«eT´+ô|’ »]–q
Á|ü‘·´ø£å <ë&ç nì ù|s=ÿHêïs¡T.
sêÁwüº+˝À ˝≤ n+&é Äs¡¶sY |üP]Ô>±
n<äT|ü⁄ ‘·|æŒ+<ä˙, Hê´j·Tyê<äT<ä\ô|’
»s¡T>∑T‘·Tqï <ë&ÉT\qT n&ÉT¶ø√e&É+˝À
sêh Á|üuÛÑT‘·«+ |üP]Ô>± $|òü\yÓTÆ+<äì
‘Ó*bÕs¡T. yê] uÛÑÁ<ä‘· $wüj·T+˝À
sêJ|ü&˚ Á|üX‚ï ˝Ò<ä˙, u≤~Û‘· eTVæ≤fi≤
Hê´j·Tyê~øÏ |üP]Ô eT<ä›‘·T>± ;CÒ|”
ì\Tk˛Ô+<äì Äj·Tq ù|s=ÿHêïs¡T. 

{°#·s¡¢≈£î f…{Ÿ qT+∫
$TqVü‰sTT+|ü⁄ìyê«*
πø+Á<äeT+Á‘·T\≈£î ‘·|üdt $q‹
qe‘Ó\+>±D ã÷´s√`ôV’≤<äsêu≤<é

ñbÕ<Ûë´j·TT\ düeTdü´\qT
|ü]wüÿ]+#ê\ì ‘·|üdt πø+Á<ä Á|üuÛÑT
‘ê«ìï ø√]+~. á y˚Ts¡≈£î πø+Á<ä
eT+Á‘·T\T ìs¡à˝≤ d”‘êsêeTHé,
<Ûäπsà+Á<ä Á|ü<ÛëHé, ã+&ç dü+»jYT\qT
y˚πs«s¡T>± Ä dü+|òüT+ sêh n<Ûä´≈£åî\T
y√&Üï\ sê»X‚KsY, Á|ü<Ûëq ø±s¡´<ä]Ù
‘Ó\ÿ\|ü*¢ ô|+≥j·T´ ø£*dæ $q‹
|üÁ‘ê\qT n+<äCÒXÊs¡T. @ø°ø£è‘· düØ«
düT ìã+<Ûäq\qT neT\T #˚j·÷\ì
ø√sês¡T. ÁbÕ<Ûä$Tø£, ÁbÕ<Ûä$Tø√qï‘·
bÕsƒ¡XÊ\˝À¢ |üì#˚düTÔqï ñbÕ<Ûë´j·TT
\≈£î myÓTà©‡ mìïø£˝À¢ z≥T Vü≤≈£îÿ
ø£*Œ+#ê\ì dü÷∫+#ês¡T. ÇHédüØ«dt
ñbÕ<Ûë´j·TT\≈£î f…{Ÿ qT+∫ $Tq
Vü‰sTT+|ü⁄ Çyê«\ì ‘Ó*bÕs¡T. <ä÷s¡
$<ä´ <ë«sê m+á&û #·<äTe⁄≈£îH˚
yÓdüT\Tu≤≥T ø£*Œ+#ê\ì dü÷∫+
#ês¡T. á ø±s¡´Áø£eT+˝À ‘·|üdt sêh
n<äq|ü⁄ ø±s¡´<ä]Ù Ms¡eT\¢ yÓ+ø£≥
s¡eTD sêe⁄, Á|ü‹ì<ÛäT\T ∫{ÏºeT*¢
•e≈£îe÷sY, ø=$T¬s*¢ uÛ≤düÿsY¬s&ç¶
‘·~‘·s¡T\T bÕ˝§ZHêïs¡T.
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