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J&Jhip implants:Why isHealthMinistrymum
even6months after gettingprobe report?

MAITRI PORECHA
NewDelhi, August 27

Union Health Minister JP
Nadda maintained a terse si-
lence on the controversy sur-
rounding the US pharma ma-
jor Johnson and Johnson’s
faulty hip implants that have
allegedly crippled, by conser-
vative estimates, nearly a hun-
dred Indianpatients.
When asked about the find-

ings of the expert committee,
which looked into patient
complaints, and if J&J will be
brought to book, Nadda said,
“We are deliberating upon the
committeefindings.”
For close to six months now

the Health Ministry is sitting
over the expert committee re-

port. When asked why the cru-
cial and critical report of the
committee was not made
available in thepublicdomain,
Nadda said: “We share your
concerns, however we are still
deliberatingupon thematter.”
Hedidnotcomment further

on the issue.

Expert committee
One of the victims, Mumbai-
based Vijay Vojhala, had de-
posed before the committee at
the Drug Controller General of
India (DCGI) office in New
Delhi, last year. Vojhala under-
went a total hip-replacement
surgery with J&J’s ASR implant
on July 17, 2008. It has been ten
years since the faulty hip im-

plant and it has leaked chro-
mium and cobalt in my body.
Since thenmy health complic-
ations have not stopped, Vo-
jhala told Businessline. It was
Vojhala’s FIR in Mahim police

station in Mumbai and re-
peated e-mails to the Prime
Minister’s Office, Ministry of
Health,Ministryof Commerce,
Ministry of Social Justice and
Empowerment and National
Human Rights Commission,
which led to the Health Min-
istry forming the expert com-
mittee to investigate the mat-
ter.
“What is shocking is, the

seemingly damning report
has not been shared with me
or any of the other patients
who deposed before the com-
mittee.Why such lack of trans-
parency, when the matter per-
tains to us?” Vojhala asked.

RTI requests
The committee has recom-
mended a compensation of
₹20 lakh for every patient af-
fected by the faulty transplant,

but Nadda has chosen not to
respond on how they will en-
force the penalty on J&J in the
case.
The issue has been high-

lighted time and again since
2011, especially after Maha-
rashtra’s Food and Drug Ad-
minstration recommended a
CBI probe in thematter.
Mahesh Zagade, former FDA

Commissionerof Maharashtra
said, “patients hailed from all
over India, and hence I wrote
to the then Chief Secretary for
a CBI probe.”
Vojhala said that hehasfiled

multiple RTI requests with the
Departmentof HomeAffairs in
Maharashtra asking for in-
formation regarding the delay
in filing of chargesheet, and
the outcome of preliminary
police investigations, but had
receivedno reply.

Over a hundred patients using the
implant have been crippled

Union HealthMinister JP Nadda

................CH-XCM
YK

CHENNAI

10 BusinessLine
TUESDAY • AUGUST 28 • 2018NEWS

V RISHI KUMAR
Hyderabad, August 27

ABB India Ltd, the diversified
energyproducts and solution
and industrial automation
major, is upbeat on India and
has identified new areas for
focus over the next few quar-
ters.
The company is looking at

emerging opportunities in
electric vehicle charging eco-
system, robotics related to
automation in industry 4.0,
renewable energy sector, and
railways in particular.
Sanjeev Sharma, Country

Managing Director of ABB In-
dia, said: “With India making
rapid strides towards the lar-
ger goal of power for all, we
see ourselves playing a major
role in this transformational
journey. We have technology
to facilitate power genera-

tion all through to the power
switch, and everything that
goes into transmission and
distribution system, includ-
ing automation and
management.”
“This wide bandwidth of

products, services and solu-
tionsplaceus in auniquepos-
ition to harness the next
phase of growth. Towards
this, we may have to set up to
a few new manufacturing fa-
cilities in electric vehicle
chargers and related infra-
structure and robotics

needed for industrial auto-
mation,” he said.
Speaking on the sidelines

of a company event to inter-
actwith its business partners,
Sharma said,though no de-
cision has yet been taken on
the location of new projects
and the investments, “it
won’t be long before we
would have to invest in these
areas.”

Better potential
He said: “The group has se-
cured anorder for 3,000 char-

ging stations in theUS andwe
expect similar opportunities
to unfold in India with both
the Centre and State govern-
ments providing a push to
the EV segment.”
Referring to its manufac-

turing base for solar inverters
near Bengaluru, Sharma
said,the Global Feeder Fact-
ory set up in 2012 was up-
graded and capacity doubled
in 2016. With more than 40
per cent of solar projects in
the region deploying ABB
technology and having po-
tential for growth, this would
also have to be upgraded
soon.
Typically, the company,

which closed last year with a
turnover of ₹9,200 crore, in-
vests about $100 million in
capital expenditure annually.
Indian businesses and facilit-
ies have become a global re-
source centre for ABB opera-
tions and already about 16
per cent of the total revenue
and 20 per cent of orders are
accounted by exports ,
Sharma said.

ABBIndia to focusonnewareas for growth
Will add facilities
for EV chargers,
robotics in
industry 4.0

Sanjeev Sharma, CountryManaging Director of ABB India

VENKATESH GANESH
Bengaluru, August 27

To strengthen its focus on
new technologies like data
science and in anticipation
of an uptick in loan disburs-
als ahead of the festival sea-
son, fintech start-up Zest-
Money has raised $13.4
million in a follow-on Series
A round of funding led by
Xiaomi.
Apart from Xiaomi, exist-

ing investors
such as Om-
idyar Capital,
PayU and Rib-
bit Capital par-
ticipated in
the latest
round. “With
the upcoming
festival season,
we are expecting loan dis-
bursals to pick up,” said Liz-
zie Chapman, co-founder,
ZestMoney.

Technology aid
ZestMoney is banking on
technology to target new
customers and also gain in-
sights into its loan book.
ZestMoney is a consumer fin-
ance technology platform
that enables online shoppers
pay through EMIs without
the need for a credit or debit
card.
The start-up, which has

three million registered
users is trying to figure out
ways in which collecting
money can be automated
and is even looking at tar-
geted reminder messages to
borrowers through Face-

book or WhatsApp. Of the
three million users, only a
few lakhs have taken loans,
with an interest rate of 0-1.5
per cent per month and de-
fault rates are 10 per cent,
said Chapman.
Demand for online lend-

ing is on the rise, as India has
only 10 million credit card
users and traditional banks
are wary of giving loans.
This has resulted in many

fintech start-
ups trying to
fill that gap.
For example,
Indialends, a
credit under-
writing and
analytics
platform for
unsecured

consumer lending, recently
raised $10 million in a Series
B funding round, led by Lon-
don-based ACP Partners with
participation from investors
like American Express Ven-
tures, DSG Consumer
Partners and AdvantEdge
Partners along with the
India-focused Chinese
fund, Ganesh Ventures.
The company is plan-

ning to increase its user
baseby 20per centmonth
on month and this, it be-
lieves, can be done by us-
ing Machine Learning
and other forms of data
analytics. Till date the
company has raised $22
million in venture money
and counts Amazon, Flip-
kart, Xiaomi, as some of
its partners.

ZestMoney raises $13.4m
in secondSeriesA round

WX
Demand for online
lending is on the rise, as
India has only 10 million
credit card users and
traditional banks are
wary of giving loans

ABHISHEKLAW
Kolkata,August27

Home-grown FMCG major
Marico Ltd plans to bolster its
non-coconut oil portfolio in
neighbouring Bangladesh. Over
thenexttwo-threeyears,nearlya
thirdof its turnovertherewillbe
non-coconutoil-basedproducts.

The portfolio accounts for 26
per cent of the company’s busi-
ness in Bangladesh, and in-
cludesmale-groomingproducts
likeSetWethairgelsanddeodor-
ants, ‘Parachute Advansed’ men
hair cream, hair colour offer-
ings, ‘Mediker’ anti-lice sham-
poo , ‘Parachute Advansed’ skin
care products and ‘Saffola’
premiumedibleoils.

‘Parachute’ coconut oil con-
tinues tobe theflagshipbrand.

“We are leveraging the strong
distribution network in
Bangladesh and learning from
the Indiamarket toquicklyscale
up new product introductions

there,” Vivek Karve, Chief Finan-
cial Officer, Marico, told Busi-
nessLine. Marico operates
through its subsidiary, Marico
Bangladesh Limited, that con-
tributes 45 per cent of the com-
pany’s internationalbusiness.

De-riskingportfolio
For Q1 of this fiscal, Marico saw
its Bangladesh topline grow 9
per cent year-on-year, against 7
per cent for its overall interna-
tionalbusiness.

Over the last few years, it has

started pushing value-added
hair oils like perfumed coconut
oil, hair-fall control oil, amla oil
and cooling oil and; deos and
male-grooming offering. The
FMCG player started expanding
itsportfolioafteraftergrowth in
thecoconut-oil segmentslowed.
Significant investments were
made in the non-coconut oil
portfolio.

According to a report by Edel-
weiss Securities, the non-
coconut oil portfolio has been
growing at 50 per cent, year-on-
year,ascomparedtothecoconut
oil segment whose growth has
been“flattish” inQ1FY19.

According to Karve, introdu-
cing value-added hair oils yiel-
ded satisfactory results as the
portfolioattainedafirmNo2po-
sition with amarket share of 22
per cent. Marico is targetting
market leadership in the me-
dium-term,hesaid.

Marico eyesBangladesh to
boost non-coconut oil portfolio

Vivek Karve, Chief Financial
Officer, Marico

VRISHIKUMAR
Hyderabad,August27

Goldstone Infratech Ltd, apub-
lic listed company, has
changed its name to Olectra
Greentech Ltd, reflecting its
growing focus on the environ-
ment-friendly electric vehicle
ecosystem.

Itenteredtheelectricvehicle
segment in 2016 and is in a tie-
up with BYD Auto Industry Co
Ltd, the world’s largest electric
vehicle company based in
China.

‘Rapidstrides’
Its electric buses currently ply
commercially inHimachalPra-
desh and Mumbai under the
respective transport
undertakings.

N Naga Satyam, Executive
Director,OlectraGreentechLtd
said: “We have been making
rapid strides in public trans-
portation in the last two years
and were able to understand
theneedsof the industry aswe
deliveredourcost-efficientand

safe electric buses on time to
customers. Thenewname is in
linewithour renewed focus.”

The company had recently
emergedas thewinner for sup-
ply of 290 electric buses to
Bengaluru, Mumbai and Hy-
derabad. Cumulatively, this
was the largest order for any
electric bus manufacturer in
thecountry.

Established in 2000, Olectra
(Goldstone) is the largest do-
mestic manufacturer of silic-
one rubber and composite in-
sulators for power
transmission and distribution
networks.

Goldstone Infratech changes
name toOlectraGreentech

WX
The company had
recently emerged as the
winner for supply of 290
electric buses to
Bengaluru, Mumbai and
Hyderabad, the largest
order for any electric
bus manufacturer in the
country

SANGEETHA CHENGAPPA
Bengaluru, August 27

Clarks Exotica Convention Re-
sort & Spa will invest ₹300
crore (excluding land cost) to
open a convention hotel near
Bengaluru International
Airport.
Aimed at attracting MICE

(meetings/incentives/confer-
ences/exhibitions) events and
international conventions for
a minimum of 3,000 people
fromtheEuropeanand theUS
markets, the convention
hotel is expected to be ready
by 2020/21.
“We have already acquired

eight acres for the convention
hotel which will have 300
rooms and three lakh sq ft of
enclosed convention space.
This is almost four times lar-
ger than the convention

space we offer at Clarks Exot-
ica. We are making an invest-
ment of ₹300 crore, through
debt and internal accruals.
Currently we are awaiting for
thefinal design plan from the
architects” said Balaji, CEO of
Clarks Exotica Convention Re-
sort & Spa, Bengaluru.

‘Growing demand’
On a recent visit to Zurich,
Paris, Geneva and Brussels, he
met upwith nearly 120 associ-
ations and event manage-
ment companies. “The grow-
ing demand for South India,
Bengaluru in particular, from

these associations and event
management firms is robust.
They prefer to host interna-

tional conferences for a min-
imum of 3,000 delegates and
large MICE events in
Bengaluru for two reasons —
because it’s a young IT city
that is growing rapidly and
has pleasant weather all
round the year” said Balaji.

Unique features
Spread over 70 acres, Clarks
Exotica Convention Resort &
Spa opened in 2007 with 21
rooms, has grown to 141
rooms at present andwill add
34 rooms in sixmonths.
MICE business contributes

55 per cent to its overall busi-
ness, social events such as
weddings, anniversaries,
birthdays etc contribute to 10
per cent, family weekend get-
aways contribute 15 per cent
and the rest is from inde-
pendent travellers and airline
crew.

Will have 3 lakh sq
ft of conference
space, 300 rooms

Balaji, Clarks Exotica
Convention Resort and Spa

ClarksExotica to invest₹300 cr to
opena conventionhotel inBengaluru

MRAMESH
Chennai,August27

Xylem, a US company in thewa-
ter business, finds a need to
openasecondfactory inIndiato
make pumps. The location and
investment are yet to be final-
ised, the company’s President
and CEO, Patrick K Decker, told
BusinessLine.

TheNewYorkStockExchange-
listed, $5 billion company, Xy-
lem, produces a variety ofwater
pumps at its plant in Vadodara,
Gujarat. The range begins from
those that can pull up water at
the rate of 20,000 litrea second
to those that can do 100,000
litre a second. The company,
which incidentally, has been
calledtotakealookathowitcan
help in de-watering operations
inKerala, isoverwhelmedbythe
demandinthecountry.

“Wehave runoutof capacity,”
Decker said. When pressed for
the investments Xylem would
make for the second plant, he

gave a ballpark figure of $40-50
million. He called supply chain
in India a “constraint” and said
Xylemwouldneedtodevelop it.

Growthareas
Apart from pumps, the com-
pany is into several areas touch-
ing water, such as building wa-
ter tower tanks, water
treatment, de-clogging water
pipelinesandtestingandmeter-
ingwater. Pipeline condition as-
sessment and leak detection is
another growing area in India,
Decker said, adding that a lot of

machine learning was involved
in pipeline health, resulting in
predicting“whenandwherethe
next leakcouldoccur.”

Sewage treatment is yet an-
other area of high growth in In-
dia — Xylem provides turnkey
solutions, produces all of treat-
ment plants except the civil
works. H Bala, Managing Dir-
ector of Xylem Water Solutions
India, observed that capacity ex-
ists in the country to treat just a
fourth of the 13 million litre of
sewagethat isproduceddaily.

A background note provided
by the company says that over
90per centof thewastewater is
dischargedintorivers, lakesand
pondsuntreated,which leads to
contamination of water
sources. As a result, India uses
about 250 cubic km of ground
watereachyear,whichisabouta
quarterof theglobalgroundwa-
ter use. If this situation contin-
ues, the country will face severe
water scarcityby2050.

USwater companyXylem toopen
secondpump factory in India

Patrick K Decker, President and
Chief Executive Officer, Xylum

OURBUREAU
Chennai,August27

Henkel Adhesives Technolo-
gies, a wholly-owned subsidi-
ary of Henkel Germany, has
entered into an agreement
with Madras Auto Service
(MAS), a TVS company, under
which the latter will be a chan-
nel partner forHenkel’s pan-In-
diaVehicleRepairandMainten-
ance(VRM) segment covering
body and mechanical repair
and cleaning and mainten-
ance.
The agreementwill giveMAS

access to Henkel’s extensive
after-market product portfolio.
Henkel will benefit fromMAS’s
networkof20,000retailersand
67 branches. “We are very
happytopartnerwithMAS,as it
willgoa longwayinexpanding
our VRM business in the coun-
try,” said Manish Singhal, Busi-
nessDirector, General Industry,
Henkel India.

TVSCoMAS
is channel
partner for
HenkelAdhesives
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