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For old times’ sake
Like other vintage favourites, Kelvinator is on the road to revival. 
The question is whether nostalgia alone can resurrect brands

sarthak choudhury 
New Delhi, 24 July 

Soham Mukherjee, 29, grew up riding 
his father’s Chetak scooter. Among his 
fondest childhood memories are stand-
ing on its front platform, clutching an 
ice cream, as the family rode past India 
Gate — his father navigating it, his 
mother riding pillion. He remembers 
the scooter’s quirks too: having to tilt it 
when fuel ran low, and the relentless 
kicking it took to start. 

When Bajaj relaunched the Chetak 
in an electric avatar in 2020, the mem-
ories came flooding back. 

Last week, Reliance’s acquisition of 
Kelvinator sparked a similar wave of 
nostalgia across social media. Vintage 
ads from the brand’s heyday began 
resurfacing, most notably the one 
where an old man’s dentures  
chatter when someone opens a  
Kelvinator fridge. 

Known for pioneering home refrig-
eration in India, Kelvinator’s tagline, 
“The coolest one”, was a staple in 
households during the 1970s and ’80s. 
Now, it’s expected to bring strong brand 
equity to Reliance’s expanding con-
sumer goods portfolio. 

This isn’t Reliance’s first brush with 
a legacy brand. In August 2022, the 
company acquired Campa Cola for 
around ~22 crore. Once a 
household name, 
Campa had nearly 
vanished before 
Reliance reintro-
duced it through 
select grocery  
channels and soft 
launches in Tier-II and 
Tier-III cities.  

It also bought a 50 per 
cent stake in Sosyo, a Guja-
rat-based carbonated drink 
that dates back to 1923. 

“Reliance has done well 
with Campa, a brand that had 
almost faded into oblivion,” 
says Sandeep Goyal, chairman 
of Rediffusion. “It also has 
BPL, and now Kelvinator.” 
He points to the underlying 
strategy: “The formula 
appears to be that nostalgia 
equals familiarity — a known 
brand is better than an 
unknown new one.”  

However, beyond that, what 
matters is the pricing, retail 
placement, and advertising, 
Goyal adds. “I think they’ll do 
something similar for  
Kelvinator. They’ll use residual 
consumers, and then put it on  
an accelerator.” 

The revivalists 
Reliance isn’t alone in resurrecting vin-
tage favourites. 

In 2019, Parle brought back its Rol-a-
Cola candy, a fizzy, tangy treat that was 
popular in the 1990s. The same year, 
Bajaj announced its plans to reintro-
duce the Chetak in an electric avatar. 
Deliveries began in 2020, and a newer 
version followed in 2021. 

In 2022, news broke that the iconic 
Ambassador car from Hindustan 
Motors was set for a comeback. Ideal 
Jawa’s Yezdi motorcycles were also 

relaunched by Mahindra & Mahindra 
under its Classic Legends arm. The 

Lambretta brand, known for its 
scooters, returned in 2023 and 

launched an electric variant 
in 2024. 

Comebacks, 
globally 

Internationally 
too, several 

once-defunct 

brands have been revived, 
either by their original 
owners or after being 
acquired. 

Converse, famous for 
its Chuck Taylor 
sneakers, experienced a 
decline in the 1980s but 
returned to prominence 
after Nike acquired it in 
2003, successfully market-
ing its retro appeal to a  
new generation. 

The Volkswagen Beetle, developed  
in the 1930s and wildly popular in the 
1960s, was revived in the late 1990s 
before being finally discontinued  
in 2019. 

Fast-food giant  
McDonald’s has also 
tapped into nostalgia. To 
celebrate Pokémon’s 25th 
anniversary, it brought 
back the trading cards 
that were a rage among 
children in the early 2000s — 
bundling them in Happy Meals and 
spurring a new wave of excitement. 

But is nostalgia enough? 
Experts say nostalgia is a powerful  
emotional hook, but it isn’t a business 
strategy in itself. 

“Nostalgia can play a powerful role, 
but it’s not a guarantee of success,” says 
Samit Sinha, founder and managing 
partner, Alchemist Brand Consulting. 
“Two conditions are critical: first, the 
brand must have been genuinely loved 
in its prime; and second, there must still 
be a sizeable group of consumers who 
remember and value it from those  
earlier days.” 

Others caution that nostalgia’s reach 
is often limited. The people who 
remember these brands are ageing, and 
one cannot expect all of them to go out 
and buy the product. So, what the 
brands are really tapping into is resid-
ual awareness. People may have heard 
of it and that gives a base-level familiar-
ity. However, ultimately, companies 
must launch a completely new product, 
brand experts say. 

And that’s where modern interpreta-
tion becomes key. A revived brand 
cannot remain frozen in time. 

The new Beetle was a very different 
product. Same with the Mini Cooper. 
When BMW brought it back, the car was 
nothing like the original, says one ana-
lyst, adding that the Kelvinator people 
remember was a bulky refrigerator,  
not quite suitable for today’s compact 
urban homes. 

Sinha agrees. “Campa Cola, reintro-
duced by Reliance, gained traction, but 

nostalgia alone wasn’t enough. Pric-

“For the first time, India will 
mandate setting aircondi-
tioner temperatures no lower 
than 20 degrees Celsius and 
no higher than 28 degrees 
Celsius across all sectors — 
including cars — amid rising 
temperatures due to climate 
change and increasing use of 
cooling systems,” Union 
power minister Manohar Lal 
Khattar said (Business Stan-
dard, June 10, 2025). 

India has had a rather 
patchy relationship with air-
conditioning. It has often been 
seen as a wasteful use of 
energy. The HVAC (heating 
ventilation airconditioning) 
industry did not try to correct 
this image from ‘energy wast-
age’ to ‘better work environ-
ment / better productivity’. 
Public sector banks fell behind 
when it came to aircondition-
ing their branches/offices, 
losing an edge to private sector 
banks. Government offices, to 
date, see airconditioning as 
something reserved for the 
babus. 

We often see aircondition-
ing as a luxury that middle-
class families and small 

businesses cannot afford.  
I had a rude awakening just 

a few weeks ago. 
I was speaking with a vet-

eran business leader who 
chairs the advisory board of a 
well-reputed university in 
South India. He mentioned 
that all buses bringing stu-
dents to the campus would be 
airconditioned starting 
August 2025. I was a little sur-
prised and expressed my feel-
ing that the university was 
‘spoiling’ its student body. The 
astute leader quickly cor-
rected my view. The commute 
from home to campus is often 
over 50 minutes. The students 
are tired by the time they 
reach the campus. With the 
new fleet of AC buses, they 
would travel in comfort. Add 
to this, there would be free wi-
fi on all the buses. What used 
to be a wasted hour would 
become productive for the stu-
dents. I realised I was wrong to 
dismiss AC buses as just a sign 
of vapid comfort. 

The thermostat setting of 
heating (and cooling systems) 
was a hot topic, figuratively 
speaking, in the US. It was 
President Jimmy Carter, in 
what is known as the ‘Sweater 
Talk’, who suggested that by 
adjusting the thermostat set-
tings, you could save 50 per 
cent on your energy bills. He 
suggested that daytime tem-
perature should be set at 68 
degrees Fahrenheit and at 55 
degrees Fahrenheit during the 
night (that works out to 20 

degree Celsius at day and 12 
degree Celsius at night).  

To make his point, Carter 
wore a sweater inside his 
home (if you wear a sweater 
inside your home in winter, 
you can set the thermostat to a 
lower temperature, duh). 
Unfortunately, the talk and 
the president’s parsimony 
(White House airconditioning 
was turned down and working 
there became a sweaty affair 
for more reason than one) was 
used by his political rivals to 
ridicule his policies, though 
the intentions were noble: to 
reduce energy bills by 
addressing American’s appe-
tite for the energy-guzzling 
airconditioning systems. 

The new directive from the 
Government of India is in the 
right direction, but consumers 
may need to be nudged in 
ways that go beyond what 
President Carter did. Over the 
last few years, consumers have 
started looking at ‘Energy 
Star’ ratings of durables like 
refrigerators and aircondi-
tioners. Among aircondi-
tioners, the ones with inverter 
technology are more energy 
efficient. This needs to be 
given greater publicity. Are 
there other ways to reduce the 
energy airconditioners con-
sume? 

Have you had the experi-
ence of waking up in the 
middle of the night shivering 
and then turning down or 
switching off the aircondi-
tioner? Today, consumers can 

invest in smart aircondi-
tioners, one that can be con-
trolled through a smartphone 
with timer settings. Or 
simpler still, they can use 
smart plugs (wirelessly con-
nected to their smartphones) 
that can help them set up 
temperature, and switch 
off/on at predetermined time 
intervals. I am told that a 
smart digital plug can save 
almost 30 per cent of your air-
conditioning bill. 

Airconditioning is going to 
become more and more ubi-
quitous, with buses, trains and 
shopping centres getting the 
AC touch. Cars, which two 
decades ago had an AC and a 
non-AC version, are today 
available with AC as a stan-
dard. Soon AC will be standard 
in buses, trains and offices.  

Setting the temperature at 
levels that are comfortable but 
not too cool is the way to go. 
That said, there is this univer-
sal law about airconditioning 
at five-star hotels. Irrespective 
of the temperature outside, it 
is always freezing inside. I am 
always armed with a jacket 
(not a sweater) when I attend 
any conference in a star hotel. 
President Carter did send us 
the right message, though it 
cost him a re-election. 
vvvvvvvvvvvvvvvvvvvvvvvv 
The writer is an independent 
brand coach and founder 
Brand-Building.com. He can 
be reached at 
ambimgp@brand-
building.com

ing and dis-
tribution were 

equally critical.” 
He believes Royal 

Enfield to be a stronger example — suc-
cessfully revived by Eicher when it was 
on the brink of extinction. “Conversely, 
Jawa and Yezdi, despite their legacy, 
have had limited success.” 

He stresses that companies must re-
establish relevance: “If a brand has 
strong equity and still resonates with a 
meaningful segment, it can enjoy long-
term success — provided it adapts to 
today’s market, maintains relevance, 
and competes effectively. But it also 
hinges on fundamentals like product 

quality, pricing, and distribution.” 

Beyond the buzz 
Analysts also warn against overreliance 
on short-term buzz.  

Brands need to consider everything 
— from the demographic to the psycho-
graphics. For instance, while the Mini 
Cooper became a global lifestyle prod-
uct, Volkswagen had to pull the plug on 
the Beetle after 65 years because it 

couldn’t compete with more agile 
Korean and Japanese rivals.  
Videocon, once a household name,  
met a similar fate. 

“Nostalgia, at best, is a recessive 
trigger,” says Goyal. “It’s warm, it recalls 
cherished memories, and it creates a 
feeling of goodwill in those idle 
moments we call our own.” In that 
sense, nostalgia is a good emotion. “But 
is it a driver emotion — something that 
compels you to buy? Rarely.”  

As Reliance gears up to resurrect Kel-
vinator, its challenge will be balancing 
memory with modernity, turning an old 
spark into something current, commer-
cial, and cool — if not the coolest one.

Comeback stories 
India 

Kelvinator: Acquired by Reliance, n
to be relaunched in 2025 
Campa Cola: Acquired by n
Reliance, relaunched in 2023 
Chetak: Relaunched in 2020;  n
e-scooter variant in 2021 
Rol-a-Cola: Reintroduced  n
by Parle in 2019 

 
Globally 

Converse: Acquired and n
relaunched by Nike in 2003  
Mini Cooper: BMW acquired the n
Mini brand in 1994, reintroduced 
the car in 2002 
Polaroid: Relaunched in two n
stages, as Polaroid Originals in 
2017, and eventually as Polaroid  
in 2020

experts say: “nostalgia can 
play a powerful role, but 
 it’s not a guarantee  
of success”
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TARA CAPITAL PARTNERS INDIA PRIVATE LIMITED
CIN : U74999MH2018PTC309518

Regd. Office: 1105, The Summit Business Park Premises, Andheri Kurla Road, 
Andheri East, Mumbai - 400093

The Board of Directors of the Tara Capital Partners India Private Limited (“the company”) at its meeting held on July 24, 2025 has 
approved the unaudited financial results for the quarter ended June 30, 2025, which have been subject to Limited review by M/s. P S 
M G & Associates, Chartered Accountants, Stautory Auditors of the Company, in the terms of  Regulation 52 of the SEBI (Listing and 
Other Disclosure Requirements) Regulations, 2015. 

The aforementioned Financial Results along with the limited review report of the Stautory Auditors thereon are available on 
https://www.taracapitalpartners.com/ and can also be accessed by scanning a Quick Response Code given below: 

UNAUDITED FINANCIAL RESULTS FOR THE QUARTER ENDED JUNE 30, 2025

For and on behalf of Board of Directors
Tara Capital Partners India Private Limited

Sd/-
Anshuman Ghose

Director
DIN: 08135758

Place  :  Mumbai
Date   :  July 24, 2025

Scan the QR Code to view the Results
on the website of the Company

Scan the QR Code to view the Results
on the website of Stock Exchange
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amoOr 

g§nbobo df© 
(boImnar{jV)

1
2

3

4

5

6

7

8
9

10

n{aMmbZmVyZ EHy$U CËnÝZ
H$mbmdYrH${aVm {Zìdi Z\$m (H$a, AndmXmË_H$ 
d/dm Agm_mÝ` ~m~rnyd©)
H$anyd© H$mbmdYrH${aVm {Zìdi Z\$m (AndmXmË_H$ 
d/dm Agm_mÝ` ~m~rníMmV)
H$aníMmV H$mbmdYrH${aVm {Zìdi Z\$m 
(AndmXmË_H$ d/dm Agm_mÝ` ~m~rníMmV)
H$aníMmV H$mbmdYrH${aVm {Zìdi Z\$m 
(AndmXmË_H$/Agm_mÝ` ~m~rníMmV)
H§$nZrÀ`m ^mJYmaH$m§ímr g§~§{YV
H$mbmdYrH${aVm EHy$U gd©g_mdoímH$ CËnÝZ 
(H$mbmdYrH${aVm (H$aníMmV) Z\$m d AÝ` 
gd©g_mdoímH$ CËnÝZ (H$aníMmV) `m§Mm g_mdoím
H$mbmdYrH${aVm EHy$U gd©g_mdoímH$ CËnÝZ
(H$mbmdYrH${aVm (H$aníMmV) Z\$m d AÝ`
gd©g_mdoímH$ CËnÝZ (H$aníMmV) `m§Mm g_mdoím
H§$nZrÀ`m ^mJYmaH$m§ímr g§~§{YV
g_^mJ ^m§S>db
amIrd (nwZ_y©ë`m§H$Z amIrd dJiVm) JV dfm©À`m 
boImnar{jV Vmio~§Xm_Ü`o Xím©{dë`mZwgma
CËnÝZ ßm«{VímoAa (ßm«Ë`oH$r é. 2/-)
(AI§{S>V d I§{S>V n{aMmbZmH${aVm) (Adm{f©H$rH¥$V)
A) _yb^yV
~) gm¡å`rH¥$V

39,253

(2,840)

(2,840)

(2,806)

(2,806)

(2,765)

(2,765)
1,845

(3.04)
(3.04)

34,725

(3,090)

(3,090)

(2,624)

(2,624)

(3,006)

(3,006)
1,845

(2.85)
(2.84)

40,143

1,951

1,951

1,495

1,495

1,473

1,473
1,844

1.62
1.62

1,51,819

(836)

(737)

(873)

(873)

(1,322)

(1,322)
1,845

1,08,491

(0.95)
(0.95)

43,789

(3,666)

(3,666)

(3,635)

(3,579)

(3,651)

(3,595)
1,845

(3.94)
(3.94)

39,021

(4,552)

(4,552)

(4,134)

(4,039)

(4,427)

(4,332)
1,845

(4.48)
(4.48)

43,149

697

697

182

263

174

255
1,844

0.20
0.20

1,66,492

(7,536)

(7,437)

(7,795)

(7,374)

(8,208)

(7,787)
1,845

1,00,355

(8.46)
(8.45)

Q>rnm :

1. darb Vnímrb hm go~r (gy{M~ÕVm A{Zdm`©Vm d {d_moMZ Amdí`H$Vm) {d{Z`_Z, 2015 À`m {d{Z`_Z 33 A§VJ©V ñQ>m°H$ EŠgMo¨OogH$So> XmIb H$aÊ`mV Amboë`m {V_mhr {dÎmr` {ZîH$fmªÀ`m  
 AhdmbmÀ`m {dñV¥V ßm«mê$nmMm gmam§ím Amho. {V_mhr$ {dÎmr` {ZîH$fmªÀ`m AhdmbmMo g§nyU© ßm«mê$n ñQ>m°H$ EŠgMo¨OogMr do~gmBQ AWm©V> www.bseindia.com d www.nseindia.com da VgoM  
 H§$nZrMr do~gmBQ> www.indoco.com dahr CnbãY Amho.

2. darb {ZîH$fmªMo boImnarjU g{_VrÛmao nwZamdbmoH$Z H$aÊ`mV Ambo hmoVo Am{U g§MmbH$ _§S>imÛmao Ë`m§À`m {X. 24.07.2025 amoOr nma nS>boë`m g^oV Ë`m§Zm _§Owar XoÊ`mV `oD$Z Ë`m§Mr nQ>Zmo¨XUr  
 H$aÊ`mV Ambr Amho.

_§S>imÀ`m AmXoímmÛmao
B§S>moH$mo ao_rS>rO {b. H${aVm

ghr/-
{R>H$mU : _w§~B©  A{XVr nmU§XrH$a
{XZm§H$ : 24.07.2025  ì`dñWmnH$r` g§MmbH$

lr àrH$moQo>S> ñQ>rëg {b{_Qo>S>
grAm`EZ : L70109MH2007PLC174206

Zmo¨XUrH¥$V H$m`m©b` : 1, Vi_Obm, {gQ>r _m°b, Ý`y {b§H$ amoS>, A§Yoar (n.), _w§~B© - 400 053.
Xya. + 91 22 65526677 & do~gmBQ> : www.spsl.com & B©-_ob Am`S>r : spsl.investors@gmail.com

{X. 30.06.2025 amoOr g§nboë`m {V_mhrH${aVmÀ`m ñWm`r AboImnar{jV
{dÎmr` {ZîH$fmªMm gmam§ím

(é. bmIm§V)

A. 
H«$.

Vnímrb

ñWm`r

{V_mhrAIoa df©AIoa

30.06.2025 31.03.2025 30.06.2024 31.03.2025

AboImnar{jV boImnar{jV AboImnar{jV boImnar{jV

1
2
3
4
5

6
7
8

n{aMmbZmVyZ EHy$U CËnÝZ
H$mbmdYrH${aVm (H$a, AndmXmË_H$ ~m~rnyd©) {Zìdi Z\$m/(VmoQ>m)
H$anyd© H$mbmdYrH${aVm (AndmXmË_H$ ~m~rníMmV) {Zìdi Z\$m/(VmoQ>m)
H$aníMmV H$mbmdYrH${aVm Z\$m/(VmoQ>m) (AndmXmË_H$ ~m~rníMmV)
H$mbmdYrH${aVm EHy$U gd©g_mdoímH$ CËnÝZ 
(H$mbmdYrH${aVmMm (H$aníMmV) Z\$m/(VmoQ>m) d AÝ`
gd©g_mdoímH$ CËnÝZ (H$aníMmV) `m§Mm g_mdoím)
ßm«Xm{ZV g_^mJ ^m§S>db
AÝ` g_^mJ
CËnÝZ ßm«{VímoAa (ßm«Ë`oH$r é. 10/-)
(AI§{S>V d I§{S>V n{aMmbZmH${aVm) 
_yb^yV
gm¡å`rH¥$V

-
(12)
(12)
(12)

(12)
414

(0.29)
(0.29)

-
(15)
(15)
(15)

(15)
414

(0.36)
(0.36)

-
(13)
(13)
(13)

(13)
414

(0.31)
(0.31)

-
(61)
(61)
(60)

(61)
414

(630)

(1.47)
(1.47)

Q>rnm :

1.  H§$nZrÀ`m darb ñWm`r {dÎmr` {ZîH$fmªMo boImnarjU  g{_VrÛmao nwZamdbmoH$Z d {ím\$mag H$aÊ`mV Ambr AgyZ H§$nZrÀ`m g§MmbH$ _§S>imÛmao Ë`m§À`m  
 {X. 24.07.2025 amoOr Am`mo{OV g^o_Ü`o, d¡Ym{ZH$ boImnarjH$m§Ûmao XoÊ`mV Amboë`m _`m©{XV nwZamdbmoH$Z Ahdmbmg_doV, _§Owar XoÊ`mV Ambr Amho.

2.  darb {ZîH$f© ho H§$nÝ`m H$m`Xm, 2013 Mo AZwÀNo>X 133 ghdmMZ H§$nÝ`m (^maVr` boIm _mZHo$) {Z`_, 2015 A§VJ©V A{Ygy{MV ̂ maVr boIm _mZH$m§Zwgma  
 (Am`EZS>r EEg) V`ma H$aÊ`mV Ambobo AmhoV.

3.  {ZîH$f© H§$nZrMr do~gmBQ> www.spsl.com da CnbãY AmhoV d Vo H§$nZrMo ímoAg© gy{M~Õ Agboë`m ñQ>m°H$ EŠgMo¨OogZm H$i{dÊ`mV Ambo AmhoV.

4.  JV {V_mhrH${aVmMr AmH$So>dmar hr g§nyU© {dÎmr` df© d  g§~§{YV {dÎmr` dfm©À`m {Vgè`m {V_mhrn`ªV ßm«H$m{ímV df© Vo {XZm§H$ AmH$So>dmar Xaå`mZ Vmi_oi  
 gmYUmar AmH$So>dmar Amho.

5. JV H$mbmdYrH${aVmMr AmH$So>dmar {dÚ_mZ H$mbmdYrÀ`m dJr©H$aUmÀ`m {Z{íMVrgmR>r Amdí`H$VoZwgma nwZJ©{R>V d nwZa©{MV H$aÊ`mV Ambr Amho.

6. AH$mD§$Q²>g ho Aßm«Ë`j H$amÀ`m naVmì`mg§X^m©V ZH$mamË_H$ ZŠV g§nÎmr, ßm«b§{~V XmdoIQ>bo AgyZhr {dÚ_mZ {ñWVrda V`ma H$aÊ`mV Ambobo AmhoV.

lr ßm«moH$moQo>S> ñQ>rëg {b{_Qo>S> H${aVm
ghr/-

{R>H$mU : _w§~B©  hf© Eb. _ohVm
{XZm§H$ : 24.07.2025  ì`dñWmnH$r` g§MmbH$

जाहीर सचनाू
ही सचना िदली जाते क� �ी स�ा�ी सीएचएसएल,ू
मालाड (प.), मंबई – 64 या स�ंथे�या नावावर असलेले ु
शेअर सिट� िफकेट �. 42, �याम�ये �. ५० दराचे १० 
(दहा) शेअस� आहेत (िडि�टंि�ट�ह �. २११ ते २२०), 
हे शाकंतला बी. िसगं यां�या नावे असलेले शेअर �माणप� ु
हरवलेले/चोरीस गेलेले आहे.                         .
�या अनषगंाने ड्यि�लकेट �माणप� िम�िव�यासाठी ु ु
स�ंथेकडे अज� कर�यात आलेला आहे. जर कोणाला 
हरवले�या �माणप�ावर हरकत असेल तर �यांनी ही 
हरकत या सचना �िस� �ा�यापासन १५ िदवसां�या ू ू
आत लेखी �व�पात खालील प�यावर न�दवावी:
�ी स�ा�ी सीएचएसएल, एस. �ही. रोड, मालाड (प.), 
मंबई – 64. फोन: 9819093050                         ु .
सदर शेअर �माणप�ावर कोणतेही कज� घेतलेले नाही 
िकंवा ते गहाण ठेवलेले नाही. िदले�या मदतीत हरकत न ु
आ�यास ड्यि�लकेट शेअर �माणप� द�ेयात येईल.ु

 

 

 

 

नवी मुबंई महानगरपा�लका 
शहर अ�भयतंा �वभाग 

�न�वदा सचूना क्र.नमंुमपा/श.अ./120/2025-2026 
कामाचे नाव:-    घणसोल� से.13 भुखडं क्र.1 येथील नमुमंपा �क्रडा  
              संकुलाकर�ता राखीव भखुडंावर सपाट�करण करणे,  
              आर.सी.सी. सुर�ा�भतं, प्रवेश्द्वार व शौचालय बाधंणे. 
अंदाजपत्र�कय रक्कम (रु.) :-   14,24,17,817/- 
        �न�वदा पिुस्तका ई-ट�ड�रंग (E-Tendering) सगंणक प्रणाल�च्या 
NIC च्या https://mahatenders.gov.in या सकेंतस्थळावर �दनाकं 
25/07/2025 रोजी प्राप्त होतील. �न�वदेचे सादर�करण 
https://mahatenders.gov.in या सकेंतस्थळावर Online करावयाचे आहे. 
ई-�न�वदा ई-ट�ड�रंग (E-Tendering) प्र�क्रयेतील कोणत्याह� ता�ंत्रक 
अडचणीसंाठ� सदर सकेंतस्थळावर �दलेल्या हेल्पडसे्क नबंरवर सपंकर्  करावे. 
      कोणतीह� �न�वदा स्वीकारणे अथवा नाकरण्याचा अ�धकार मा.आयकु्त, 
नवी मुबंई महानगरपा�लका यानंी राखून ठेवलेला आहे.   
                                              सह�/- 
                                          शहर अ�भयतंा  
जाक्र-नमुमंपा/जस/ंजा�हरात/304/2025             नवी मुबंई महानगरपा�लका                                     

 

 प�ी �ी. �सराज�ु�ीन ��ान �े�  30.04.2024

अधेंरी  � ूकपासवाडी ज�ु एकता सहकारी गृह�नमा�ण सं�ा मया��दत
ंज�ु वस�वा �लक रोड, � ू डी. एन. नगर, अधेंरी  �प��म� मंबुई -400053

िठकाण - अधेंरी �प��म� मंबुई -53
�दनाकं - 25.07.2025

अधेंरी  � ूकपासवाडी ज�ु एकता सह. गृह. सं�ा मया��दत.
या�ंा क�रता ��ण वतीने - �स�चव�  
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या सं�ेचे सभासद असले�ा या सं�े�ा �मारतीत सद�नका धारण करणा�या �ालील सभासदाचं े �नधन �ाले.

यानंी सं�ेकडे वारस नोदंणीबाबत अज� दा�ल केला असून सं�ा या जािहराती�ारे सं�े�ा भाडंवलं /
मालम�ेत असलेले मयत सभासदाचे भाग व िहतसंबंध ह�ातरीत कर�ासंबधी मयत सभासदाचें वारसदार 

ंिकवा अ� मागणीदार /हरकदार या�ंा कडून मागणी /हरकत माग�व�ात येत �हे. ही नो�ीस ��स� 
�ा�ा�ा �दनाकंा पासून  �दवसात �ानंी �प�ा माग�ा�ा वा हरकतीचया पु�या�� �व�क �ा  7
कागदप��ा �ती व अ� पुरावे सादर करावेत. जर वर नमदू  केले�ा मदुतीत कोणाही ��ी कडून ह� 

ंमाग�ा िकवा हरकती सादर �ा�ा नाही, तर मयत सभासदाचं े सं�े�ा भाडंवलतील /मालम�ेतील भाग 
व िहतसवंध या�ंा ह�ातरणाबाबत सं�े�ा �प�नधीनसुार काय�वाही कर�ात येईल. नोदंी व �प�नधीची 
एक �त मागणीदारस /हरकतदारास पाह�ासाठी सं�े�ा काया�लयात स�चव या�ंाकडे सका��.  ते 11 1 

पय�त नो�ीस �दले�ा तार�ेपासून नो�ीसची  म�ुत सप�ा�ा तार�ेपय�त �पल� राहील.

 
सद�नका
     न. 

 �ीमती ����नसा �सराज�ु�ीन �े�

PUBLIC NOTICE 

Notice is hereby given that Late Mr. ASHOK  
NARAYAN   TRIVEDI,  MR. HARDIK  ASHOK  
TRIVEDI  AND  MRS. NAYANA  ASHOK 
TRIVEDI are the joint owners of Flat No. 1207, 
A Wing, Neelyog Virat, having address at Khot 
Kuwa Road, Adjacent to Western Express 
Highway, Malad East, Mumbai – 400097 and 
Mr ASHOK NARAYAN TRIVEDI who expired 
on 06/04/2025  leaving behind him surviving 
MRS. NAYANA  ASHOK  TRIVEDI (wife), 
MR. HARDIK ASHOK TRIVEDI (son) and 
SHWETA MEHUL SHUKLA (daughter) as 
legal heirs. For transferring 33% rights of the 
deceased member in favour of his wife ie 
NAYANA ASHOK TRIVEDI , his son ie 
HARDIK  ASHOK  TRIVEDI and his daughter 
ie SHWETA  MEHUL  SHUKLA (equally) we 
hereby issue public notice inviting any claim, 
right, title and interest in the said flat and in the 
said shares by way of sale, gift, exchange, 
mortgage, charge, lease, lien, succession or 
in any other manner whatsoever should 
intimate the same to the undersigned with 
sufficient documentary proof within 15 days 
from date of publication of this notice at the 
address provided hereunder. In case no 
objections are received within the aforesaid 
time, it shall be presumed that there are no 
claimants to the said flat and the said shares 
and the society shall accordingly proceed to 
complete the legal formalities to transfer the 
33% share of the said flat in the name of 
NAYANA  ASHOK  TRIVEDI , MR. HARDIK  
ASHOK  TRIVEDI  and  SHWETA  MEHUL  
SHUKLA  in equal part.

Sd/-
              Neeraj B Patil

           (Advocate, High Court )
20, DGS Sheetal Tapovan, Rani Sati Marg, 

Pathanwadi, Malad E, Mumbai – 400097, 
Cont : 9323693201.  

Date  : 25/07/2025
Place : Mumbai

PUBLIC NOTICEPUBLIC NOTICE
We, Mr. Rakesh Thakorbhai Kapadia & Mrs. 
Hema Rakesh Kapadia, the partners of M/s.
Rajesh Dresses, a partnership firm, having 
its regd. off. add. at Shop No. 13, Ground 
Floor, Jaygopal Industrial Estate, Bhawani 
Shankar Cross Road, Dadar (West), Mumbai 
- 400028, have lost the original partnership
deed dated 26th April, 1978. We have also 
filed FIR No: 68341/2025 regarding the loss
of original partnership deed.                    .
Finder pls contact on the abovementioned
office address within 14 days of this notice 
as the existing partners have applied for the 
registration of this partnership firm at 
Registrar of Firms, Mumbai.

Sd/- 
Rakesh Thakorbhai Kapadia & 

Mrs. Hema Rakesh Kapadia
Place : Mumbai
Date : 25/07//2025

Omhra gyMZmOmhra gyMZmOmhra gyMZmOmhra gyMZmOmhra gyMZm
gd©gmYmaU OZVobm gyMZm Xo `mV `oV Amho H$s,
Am_Mo A{eb Bß– MßnH$amO JwO©a ho AZwgyMr-1
_‹ ò (`mnwT>o gXa _mb_Œmm ÂhUyZ gßX{ ©̂V) {deofVÖ
Z_yX Ho$boÎ`m _mb_ŒmoMo _mbH$ AmhoV.
{edm`, H$O©Xma/VmaUH$Vm© ÂhUOoM Bß– MßnH$amO
JwO©a `mßZr AmÂhmbm H$idbo Amho H$s, AZwgyMr-2
_‹ ò (`mnwT>o _mb_Œmm XÒVEodO ÂhUyZ gßX{ ©̂V) Z_yX
Ho$boÎ`m _mb_Œmo¿`m gßX^m©V _yi _mbH$s h∏$mMo
XÒVEodO À`mß¿`m Vm„`mVyZ Jhmi AmhoV Am{U
n[al_nyd©H$ emoY KoD$Zhr Vo gmnS>V ZmhrV.
H$moUm Ï`päVg gmogm`Q>r/Q¥>ÒQ>/Hß$nZr/EbEbnr/
nmQ>©Za{en \$_©gh H$moUÀ`mhr Ï`∫$sbm _yi _mbH$s
h∏$mMo XÒVEodO AmT>iVmV qH$dm gXa _mb_Œmo¿`m
Am{U/qH$dm À`m¿`m H$moUÀ`mhr ^mJm¿`m gßX^m©V
^ma, dmagm, dmQ>m, {dH´$s, AgmBZ_|Q>, gm_ßOÒ`
H$ama, {dH$mg A{YH$ma, Xm{`Àd qH$dm dMZ~’Vm
qH$dm _mJUr, XodmUKodmU, {d^mOZ, JhmUIV,
XoI^mb, ^mSo>n≈>m, AßS>a-brO, YmaUm{YH$ma,
nadmZm, ̂ oQ>, Vm~m, ̂ mJrXmar ̂ mSo>n≈>m, Q¥>ÒQ>, ewÎH$,
_•À`wnÃ, VmaU, h_r, H$O©, AmJmD$ a∏$_, _ZmB©,
{bÒn|So>›g qH$dm BVa H$moUÀ`mhr O·r¤mao, qH$dm
H$moUÀ`mhr ›`m`mb`, ›`m`m{YH$aU qH$dm d°Ym{ZH$
‡m{YH$aU qH$dm _‹`ÒWr¤mao nm[aV Ho$boÎ`m
H$moUÀ`mhr {S>H´$s, AmXoe qH$dm {ZdmS>ÁmAßVJ©V,
{‡pÒH´$fleZMm A{YH$ma qH$dm nyd©-EÂfleZ qH$dm ̂ ma
H$gmhr Agmo qH$dm A›`Wm `m¤mao H$moUVmhr Xmdm
qH$dm A{YH$ma AgÎ`mg hr gyMZm ‡H$m{eV
PmÎ`m¿`m VmaIonmgyZ Mm°Xm (14) {Xdgmß¿`m AmV
À`m¿`m/{V¿`m/À`mßMm {hÒgm qH$dm Xmdm, Oa Agob
Va, gd© ghmÊ`H$ H$mJXnÃmßgh, A›`Wm ̂ {dÓ`mVrb
H$moUVmhr Ï`dhma/hÒVmßVaU/ewÎH$ {Z_m©U Aem
XmÏ`mMm gßX^© Z KoVm Ho$bo OmB©b Am{U gd© Aem
Ï`∫$sMo Xmdo, Oa AgVrb Va, _m\$ _mZbo OmVrb
Am{U Am_¿`m A{ebmß>da ~ßYZH$maH$ ZgVrb.

da gßX{^©V AZwgyMr-1da gßX{^©V AZwgyMr-1da gßX{^©V AZwgyMr-1da gßX{^©V AZwgyMr-1da gßX{^©V AZwgyMr-1
(gXa _mb_ŒmoMo dU©Z)(gXa _mb_ŒmoMo dU©Z)(gXa _mb_ŒmoMo dU©Z)(gXa _mb_ŒmoMo dU©Z)(gXa _mb_ŒmoMo dU©Z)

_mb_Œmm ÂhUOo `w{ZQ> H´$.414, Mm°œ`m _OÎ`mda,
_moO_mn joÃ gw_mao 815 Mm°.\y$Q> {~ÎQ> An E[a`m
(darb `w{ZQ>), {H´$E{Q>Ïh BßS>pÒQ¥>`b g|Q>a (darb
B_maV) {H´$E{Q>Ïh BßS>pÒQ¥>`b g|Q>a {‡_mBgog H$mo-
Am∞nao{Q>Ïh gmogm`Q>r {b{_Q>oS> (darb gmogm`Q>r)
ÂhUyZ kmV gmogm`Q>r_‹`o, flbm∞Q> H´$.12, EZ. E_.
Omoer _mJ©, bmoAa nai (nyd©), _wß~B©- 400011
`oWo pÒWV bmoAa nai {d^mJ, {OÎhm _wß~B© eha
(darb O_rZ) ¿`m gr. Eg. H´$.72 AgboÎ`m
O{_Zrda ~mßYH$m{_V.

da gßX{^©V AZwgyMr-2da gßX{^©V AZwgyMr-2da gßX{^©V AZwgyMr-2da gßX{^©V AZwgyMr-2da gßX{^©V AZwgyMr-2
(_mb_Œmm XÒVEodOmßMo dU©Z)(_mb_Œmm XÒVEodOmßMo dU©Z)(_mb_Œmm XÒVEodOmßMo dU©Z)(_mb_Œmm XÒVEodOmßMo dU©Z)(_mb_Œmm XÒVEodOmßMo dU©Z)

Vn{ebVn{ebVn{ebVn{ebVn{eb
1. _o.`mpÒ_Z H$m∞nm}aoeZZo E. EM. ImZ `mß¿`m Zmdo
gXa `w{ZQ>¿`m gßX^m©V 20.05.1982 amoOr
Zm|XUrH•$V H$ama Ho$bm.
2. _o._∞ägQ>moZ BboäQ¥>m∞{Zäg ‡m`ÏhoQ> {b{_Q>oS> ̀ mß¿`m
Zm |XUr H ´ $.~r~rB ©-3/16244/2021 gh
16.12.2021 amoOr {dH́$sgmR>r H$ama, gXa ̀ w{ZQ>¿`m
gßX^m©V Bß– MßnH$amO JwO©a `mß¿`m Zmdo.
AmO {XZmß{H$V 25 Owb° 2025 amoOr

Xmdo Am{U Amjon Imbrb nŒ`mda nmR>dVmXmdo Am{U Amjon Imbrb nŒ`mda nmR>dVmXmdo Am{U Amjon Imbrb nŒ`mda nmR>dVmXmdo Am{U Amjon Imbrb nŒ`mda nmR>dVmXmdo Am{U Amjon Imbrb nŒ`mda nmR>dVm
`oVrb:`oVrb:`oVrb:`oVrb:`oVrb:

A∞S>ÏhmoHo$Q> YraO O°ZA∞S>ÏhmoHo$Q> YraO O°ZA∞S>ÏhmoHo$Q> YraO O°ZA∞S>ÏhmoHo$Q> YraO O°ZA∞S>ÏhmoHo$Q> YraO O°Z
Ï`dÒWmnH$s` ^mJrXmaÏ`dÒWmnH$s` ^mJrXmaÏ`dÒWmnH$s` ^mJrXmaÏ`dÒWmnH$s` ^mJrXmaÏ`dÒWmnH$s` ^mJrXma

S>r E_ Agmo{gEQ≤g,S>r E_ Agmo{gEQ≤g,S>r E_ Agmo{gEQ≤g,S>r E_ Agmo{gEQ≤g,S>r E_ Agmo{gEQ≤g,
305, {Vgam _Obm, B©E_grE hmD$g, OwZm305, {Vgam _Obm, B©E_grE hmD$g, OwZm305, {Vgam _Obm, B©E_grE hmD$g, OwZm305, {Vgam _Obm, B©E_grE hmD$g, OwZm305, {Vgam _Obm, B©E_grE hmD$g, OwZm
H$ÒQ>_ hmD$g amoS>, 289, e{hX ^JVqgJH$ÒQ>_ hmD$g amoS>, 289, e{hX ^JVqgJH$ÒQ>_ hmD$g amoS>, 289, e{hX ^JVqgJH$ÒQ>_ hmD$g amoS>, 289, e{hX ^JVqgJH$ÒQ>_ hmD$g amoS>, 289, e{hX ^JVqgJ

amoS>, \$moQ> ©, _w ß~B© - 400001.amoS>, \$moQ> ©, _w ß~B© - 400001.amoS>, \$moQ> ©, _w ß~B© - 400001.amoS>, \$moQ> ©, _w ß~B© - 400001.amoS>, \$moQ> ©, _w ß~B© - 400001.

nwÊ`mVrb _m°So>b H$m°bZr_Ü`o XÿY  
~mQ>ë`m§Mr Ad¡Y dmhVyH$ gwê$

nwUo, {X. 24: 
ehamVrb _m°So>b H$m°bZr 
`m ^mJm_Ü ò XþMmH$sda 
XmoÝhr ~mOy§Zm _moR>_moR>çm 
~°Jm bmdyZ XÿY ~mQ>ë`m§Mr 
Ad¡Y dmhVyH$ amOamognUo 
gwê$ Amho. XÿY dmhVyH$ 
H$aUmao ho XþMmH$sñdma 
doJmZo dmhZo MmbdV XÿY 
dmhVyH$ H$aVmV. XþMmH$sbm 
AgUmè`m _moR>çm ~°Jm§_wio 
añË`mZo MmbUmè`m BVa 
dmhZm§Zm Y¸$m bmJyZ BVa 
XþMmH$s dmhZm§Mo AnKmV 
hmoVmV. Ë`mda ho XþMmH$sñdma 
XÿY {dH«o$Vo {eaOmoar H$aV 
AgyZ, `m ^mJmVrb 
a{hdmem§Zm X_XmQ>r H$aV 
Agë`mMo àH$ma g_moa 
Ambo AmhoV.`m n[agam_Ü ò 

gH$mir ZmJ[aH$ Mmbm`bm OmV 
AgVmV, VgoM emio_Ü ò bhmZ 

_wbm§Zm gmoS>Ê`mgmR>r nmbH$m§Mr 
JS>~S> AgVo. 
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