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For old times’ sake

Like other vintage favourites, Kelvinator is on the road to revival.
The question is whether nostalgia alone can resurrect brands

SARTHAK CHOUDHURY
New Delhi, 24 July

Soham Mukherjee, 29, grew up riding
his father’s Chetak scooter. Among his
fondest childhood memories are stand-
ing on its front platform, clutching an
ice cream, as the family rode past India
Gate — his father navigating it, his
mother riding pillion. He remembers
the scooter’s quirks too: having to tilt it
when fuel ran low, and the relentless
kicking it took to start.

When Bajaj relaunched the Chetak
in an electric avatar in 2020, the mem-
ories came flooding back.

Last week, Reliance’s acquisition of
Kelvinator sparked a similar wave of
nostalgia across social media. Vintage
ads from the brand’s heyday began
resurfacing, most notably the one
where an old man’s dentures
chatter when someone opens a
Kelvinator fridge.

Known for pioneering home refrig-
eration in India, Kelvinator’s tagline,
“The coolest one”, was a staple in
households during the 1970s and "80s.
Now, it’s expected to bring strong brand
equity to Reliance’s expanding con-
sumer goods portfolio.

This isn’t Reliance’s first brush with
alegacy brand. In August 2022, the
company acquired Campa Cola for
around 22 crore. Once a
household name,
Campa had nearly
vanished before
Reliance reintro-
duced it through
select grocery
channels and soft
launches in Tier-II and
Tier-III cities.

It also bought a 50 per
cent stake in Sosyo, a Guja-
rat-based carbonated drink
that dates back to 1923.

“Reliance has done well
with Campa, a brand that had
almost faded into oblivion,”
says Sandeep Goyal, chairman
of Rediffusion. “It also has
BPL, and now Kelvinator.”

Comeback stories

India

= Kelvinator: Acquired by Reliance,
to be relaunched in 2025

= Campa Cola: Acquired by
Reliance, relaunched in 2023

m Chetak: Relaunched in 2020;
e-scooter variant in 2021

m Rol-a-Cola: Reintroduced
by Parlein 2019

Globally

m Converse: Acquired and
relaunched by Nike in 2003

= Mini Cooper: BMW acquired the
Mini brand in 1994, reintroduced
the carin 2002

m Polaroid: Relaunched in two
stages, as Polaroid Originals in
2017, and eventually as Polaroid
in 2020

Therevivalists
Reliance isn’t alone in resurrecting vin-
tage favourites.

In 2019, Parle brought back its Rol-a-
Cola candy, a fizzy, tangy treat that was
popular in the 1990s. The same year,
Bajaj announced its plans to reintro-
duce the Chetak in an electric avatar.
Deliveries began in 2020, and a newer
version followed in 2021.

In 2022, news broke that the iconic
Ambassador car from Hindustan
Motors was set for a comeback. Ideal
Jawa’s Yezdi motorcycles were also
relaunched by Mahindra & Mahindra
under its Classic Legends arm. The
Lambretta brand, known for its
scooters, returned in 2023 and
launched an electric variant
in2024.

Comebacks,
globally
Internationally
too, several
once-defunct

brands have been revived,
either by their original
owners or after being
acquired.

Converse, famous for
its Chuck Taylor
sneakers, experienced a
decline in the 1980s but
returned to prominence
after Nike acquired it in
2003, successfully market-
ing its retro appeal to a
new generation.

The Volkswagen Beetle, developed
in the 1930s and wildly popular in the
1960s, was revived in the late 1990s
before being finally discontinued
in2019.

Fast-food giant
McDonald’s has also
tapped into nostalgia. To
celebrate Pokémon’s 25th
anniversary, it brought
back the trading cards
that were arage among
children in the early 2000s —
bundling them in Happy Meals and
spurring a new wave of excitement.

Butis nostalgia enough?
Experts say nostalgia is a powerful
emotional hook, but it isn’t a business
strategy in itself.

“Nostalgia can play a powerful role,
but it’s not a guarantee of success,” says
Samit Sinha, founder and managing
partner, Alchemist Brand Consulting.
“Two conditions are critical: first, the
brand must have been genuinely loved
in its prime; and second, there must still
be a sizeable group of consumers who
remember and value it from those
earlier days.”

Others caution that nostalgia’s reach
is often limited. The people who
remember these brands are ageing, and
one cannot expect all of them to go out
and buy the product. So, what the
brands are really tapping into is resid-
ual awareness. People may have heard
of it and that gives a base-level familiar-
ity. However, ultimately, companies
must launch a completely new product,
brand experts say.

ing and dis-

tribution were
equally critical.”

He believes Royal

Enfield to be a stronger example — suc-
cessfully revived by Eicher when it was
on the brink of extinction. “Conversely,
Jawa and Yezdi, despite their legacy,
have had limited success.”

He stresses that companies must re-
establish relevance: “If a brand has
strong equity and still resonates with a
meaningful segment, it can enjoy long-
term success — provided it adapts to
today’s market, maintains relevance,
and competes effectively. But it also
hinges on fundamentals like product
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EXPERTS SAY: “NOSTALGIA CAN
PLAY A POWERFUL ROLE, BUT
IT'S NOT A GUARANTEE

OF SUCCESS

quality, pricing, and distribution.”

Beyond the buzz
Analysts also warn against overreliance
on short-term buzz.

Brands need to consider everything
— from the demographic to the psycho-
graphics. For instance, while the Mini
Cooper became a global lifestyle prod-
uct, Volkswagen had to pull the plugon
the Beetle after 65 years because it

couldn’t compete with more agile
Korean and Japanese rivals.
Videocon, once a household name,
met a similar fate.

“Nostalgia, at best, is a recessive
trigger,” says Goyal. “It’s warm, it recalls
cherished memories, and it creates a
feeling of goodwill in those idle
moments we call our own.” In that
sense, nostalgia is a good emotion. “But
isitadriver emotion — something that
compels you to buy? Rarely.”

As Reliance gears up to resurrect Kel-
vinator, its challenge will be balancing
memory with modernity, turning an old
spark into something current, commer-
cial, and cool — if not the coolest one.
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He points to the underlying
strategy: “The formula
appears to be that nostalgia
equals familiarity — a known
brand is better than an
unknown new one.”

However, beyond that, what
matters is the pricing, retail
placement, and advertising,
Goyal adds. “I think they’ll do
something similar for
Kelvinator. They’ll use residual
consumers, and then putiton
an accelerator.”

And that’s where modern interpreta-
tion becomes key. A revived brand
cannot remain frozen in time.

The new Beetle was a very different
product. Same with the Mini Cooper.
When BMW brought it back, the car was
nothing like the original, says one ana-
lyst, adding that the Kelvinator people
remember was a bulky refrigerator,
not quite suitable for today’s compact
urban homes.

Sinha agrees. “Campa Cola, reintro-

duced by Reliance, gained traction, but
nostalgia alone wasn’t enough. Pric-

OPINION

Thermostat setting

.
AMBI PARAMESWARAN

“For the first time, India will
mandate setting aircondi-
tioner temperatures no lower
than 20 degrees Celsius and
no higher than 28 degrees
Celsius across all sectors —
including cars —amid rising
temperatures due to climate
change and increasing use of
cooling systems,” Union
power minister Manohar Lal
Khattar said (Business Stan-
dard, June 10, 2025).

India has had arather
patchy relationship with air-
conditioning,. It has often been
seen as a wasteful use of
energy. The HVAC (heating
ventilation airconditioning)
industry did not try to correct
this image from ‘energy wast-
age’ to ‘better work environ-
ment / better productivity’.
Public sector banks fell behind
when it came to aircondition-
ing their branches/offices,
losing an edge to private sector
banks. Government offices, to
date, see airconditioning as
something reserved for the
babus.

We often see aircondition-
ing as aluxury that middle-
class families and small

businesses cannot afford.

I had arude awakeningjust
afew weeks ago.

I'was speaking with a vet-
eran business leader who
chairs the advisory board of a
well-reputed university in
South India. He mentioned
that all buses bringing stu-
dents to the campus would be
airconditioned starting
August 2025. Iwas a little sur-
prised and expressed my feel-
ing that the university was
‘spoiling’ its student body. The
astute leader quickly cor-
rected my view. The commute
from home to campus is often
over 50 minutes. The students
are tired by the time they
reach the campus. With the
new fleet of AC buses, they
would travel in comfort. Add
to this, there would be free wi-
fion all the buses. What used
to be awasted hour would
become productive for the stu-
dents. I realised I was wrong to
dismiss AC buses asjust a sign
of vapid comfort.

The thermostat setting of
heating (and cooling systems)
was a hot topic, figuratively
speaking, in the US. It was
President Jimmy Carter, in
what is known as the ‘Sweater
Talk’, who suggested that by
adjusting the thermostat set-
tings, you could save 50 per
centon your energy bills. He
suggested that daytime tem-
perature should be set at 68
degrees Fahrenheit and at 55
degrees Fahrenheit during the
night (that works out to 20

degree Celsius at day and 12
degree Celsius at night).

To make his point, Carter
wore a sweater inside his
home (if you wear a sweater
inside your home in winter,
you can set the thermostattoa
lower temperature, duh).
Unfortunately, the talk and
the president’s parsimony
(White House airconditioning
was turned down and working
there became a sweaty affair
for more reason than one) was
used by his political rivals to
ridicule his policies, though
the intentions were noble: to
reduce energy bills by
addressing American’s appe-
tite for the energy-guzzling
airconditioning systems.

The new directive from the
Government of India is in the
right direction, but consumers
may need to be nudged in
ways that go beyond what
President Carter did. Over the
last few years, consumers have
started looking at ‘Energy
Star’ ratings of durables like
refrigerators and aircondi-
tioners. Among aircondi-
tioners, the ones with inverter
technology are more energy
efficient. This needs to be
given greater publicity. Are
there other ways to reduce the
energy airconditioners con-
sume?

Have you had the experi-
ence of waking up in the
middle of the night shivering
and then turning down or
switching off the aircondi-
tioner? Today, consumers can

invest in smart aircondi-
tioners, one that can be con-
trolled through a smartphone
with timer settings. Or
simpler still, they can use
smart plugs (wirelessly con-
nected to their smartphones)
that can help them set up
temperature, and switch
off/on at predetermined time
intervals.Iam told thata
smart digital plug can save
almost 30 per cent of your air-
conditioning bill.
Airconditioning is going to
become more and more ubi-
quitous, with buses, trains and
shopping centres getting the
ACtouch. Cars, which two
decadesagohadan ACand a
non-AC version, are today
available with AC as a stan-
dard. Soon AC will be standard
in buses, trains and offices.
Setting the temperature at
levels that are comfortable but
not too cool is the way to go.
That said, there is this univer-
sal law about airconditioning
at five-star hotels. Irrespective
of the temperature outside, it
isalways freezing inside.Iam
always armed with a jacket
(not a sweater) when I attend
any conference in a star hotel.
President Carter did send us
the right message, though it
cost him a re-election.
The writer is an independent
brand coach and founder
Brand-Building.com. He can
be reached at
ambimgp@brand-
building.com

UNAUDITED FINANCIAL RESULTS FOR THE QUARTER ENDED JUNE 30, 2025

The Board of Directors of the Tara Capital Partners India Private Limited (“the company”) at its meeting held on July 24, 2025 has
approved the unaudited financial results for the quarter ended June 30, 2025, which have been subject to Limited review by M/s. P S
M G & Associates, Chartered Accountants, Stautory Auditors of the Company, in the terms of Regulation 52 of the SEBI (Listing and
Other Disclosure Requirements) Regulations, 2015.

The aforementioned Financial Results along with the limited review report of the Stautory Auditors thereon are available on
https://www.taracapitalpartners.com/ and can also be accessed by scanning a Quick Response Code given below:

For and on behalf of Board of Directors

: Tara Capital Partners India Private Limited
Scan the QR Code to view the Results

Scan the QR Code to view the Results

on the website of the Company on the website of Stock Exchange Sd/-
) Anshuman Ghose
Place : Mumbai Director

Date : July 24, 2025 DIN: 08135758
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Tel : +91-22-66984000 Fax : +91-22-26325902
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EXTRACTS OF UNAUDITED STANDALONE AND CONSOLIDATED
FINANCIAL RESULTS FOR THE QUARTER ENDED 30™ JUNE, 2025

BUILT ON TRUST

(Rs in Lakh)
Standalone Consolidated
Sr. Particulars Quarter ended Year Ended Quarter ended Year Ended
No. 30.06.2025 | 31.03.2025 | 30.06.2024 | 31.03.2025 | 30.06.2025 | 31.03.2025 | 30.06.2024 | 31.03.2025
Unaudited| Audited |Unaudited| Audited |Unaudited| Audited |Unaudited| Audited

1 Total Income from operations (Net) 16,320 11,961 14,122 54,367 25,962 15,369 19,615 75,305
2 | Net Profit / (Loss) for the period (before Tax,

Exceptional and/or Extraordinary items) 4,841 3,693 3,140 14,587 5,720 3,304 4,294 16,709
3 | Net Profit / (Loss) for the period before tax

(after Exceptional and/or Extraordinary items) 4,841 3,693 3,140 14,587 5,720 3,304 4,294 16,709
4 | Net Profit / (Loss) for the period after tax

(after Exceptional and/or Extraordinary items) 3,362 2,861 2,350 11,164 3,828 2,528 3,143 12,595
5 | Total Comprehensive Income for the period

[Comprising Profit / (Loss) for the period

(after tax) and other comprehensive Income

(after tax)] 3,362 2,892 2,350 11,189 3,828 2,559 3,143 12,620
6 | Equity Share Capital 3,936 3,936 3,548 3,936 3,936 3,936 3,548 3,936
7 | Other equity 1,05,746 1,16,715
8 | Earnings per share (of Rs.10/- each )

Basic (Not Annualised for quarter) 8.54 7.27 6.62 30.15 9.73 6.42 8.86 34.01

Diluted (Not Annualised for quarter) 8.54 7.27 6.49 30.15 9.73 6.42 8.68 34.01

Notes:
1 The above Unaudited Standalone and Consolidated Financial Results of the Company have been reviewed and recommended by the Audit Committee and approved by the Board
of Directors of the Company at its meeting held on 24" July, 2025, the Statutory Auditors of the Company have carried out Limited Review of the same.
2 The above results have been prepared in accordance with Indian Accounting Standards ('IND AS') notified under Section 133 of the Companies Act 2013, read together with the
Companies (Indian Accounting Standard) Rules, 2015.
3 Theresults will be available on the Company's website: www.ajmera.com and have been submitted to the Stock Exchanges where the Equity Shares of the company are listed.
4 The Company operates in single segment i.e. Construction (Real Estate).
5  Thefigures for the last quarter results are the balancing figures between the audited figures in respect of the full financial year and published year to date figures up to the third
quarter of the respective financial year.
6  The previous period's figures have been regrouped or rearranged wherever necessary.
For Ajmera Realty & Infra India Limited
Sd/-
Manoj I. Ajmera
Managing Director
DIN: 00013728

Place: Mumbai
Date: 24" July, 2025
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et feh, e fépat fareey AT, | hremaeiehitar TRy TeEHERS I
Tt s e e - ffar R e mmmmﬂ;m
AT ST Tohelm S=erm TTER RI0TaTe g S : /=
§ N Y 3 (HTITET) T FEE o+
fepan sifurenm e @ T ST ST AT Fef (2,684) | (3,008) o063 (2,33) (3,u%4) | (%,339) 2y | (s,6cs) . ,'gaé 7 e, e
AT ARETg =T ( 2% feearean : T : 2%.00.30%Y TR T
kS ¢ | EHaT Wisas 2,0%4 2,0%Y% 2,4%% 2,0%4% 9,045 9, 0%Y 8,0%% 2,04
/ / %gf e, s e R | e (g TEa STesdT) T At
bichiibiini E'/ b ‘3}3 o e AEifird deseme cEifaeER %,0¢,%%% 9,00,34Y POST-OFFER PUBLIC ANNOUNCEMENT TO THE PUBLIC SHAREHOLDERS OF
RIVATET FER /Fediaton/ ek fmfor sram
T o S S i o o | 3EFT SIS (SR 7. 3/-) NANAVATI VENTURES LIMITED
aﬁﬁ%:g ;mm Wma%?, (srefea 3 wfea W) (i) Corporate Identification Number: L51109GJ2010PLC061936;
SR ST SRR ST e ) T (3.0%) (R.ev) 283 (0.84) (3.8%) (¥.x¢) 0.%0 (¢.x8) Registered Office: Ward-6, PL - 2172 - 2173, 402, 4th Floor, Jin Ratna, Pipla Sheri, Mahidharpura, Surat - 395003, Gujarat, India;
= wahta -2 ' ) Hiwfipe (3.0%) (R.¢%) 2.83 (0.8Y) (3.R%) (%.%¢) 0.R0 (¢.¥%) Contact Number: +91-93166-91337; Email Address: info@nventures.co.in; Website: www.nventures.co.in;
(W P L CE ] a'vf'-r) Han OPEN OFFER FORACQUISITION OF UP TO 12,14,200 OFFER SHARES REPRESENTING 26.00% OF THE VOTING CAPITAL OF NANAVATI
N VENTURES LIMITED, THE TARGET COMPANY, FROM ITS PUBLIC SHAREHOLDERS AT AN OFFER PRICE OF 90.00/- PER OFFER
HICTHT FEUTSt A 6. % 2%, oA o, | | g arfver quvfier &1 st (qfaa'am FAfreriar & famrem sravaesdn) fafema, 09y =0 fafmm 33 siaia s wEeSEss grad A e faarg foxfa fresst=n SHARE, PAYABLE IN CASH, BY MRS. NILA BISWAKARMA (ACQUIRER 1) AND MR. SAMAD AHMED KHAN (ACQUIRER 2) COLLECTIVELY
HISTET & GAR ¢4 .5 e 3 SrgaTerreAT fereqa ST g 3R, fomrdl fora frshiean steare™ Guvl red wi wreRSER dawmEe stufd www.bseindia.com @ www.nseindia.com 9 dEE REFERRED TO AS THE ACQUIRERS, PURSUANT TO AND IN COMPLIANCE WITH THE PROVISIONS OF REGULATIONS 3 (1), AND 4
(aﬂa a‘ﬁz), F;Fqﬁc—g gg'@'aa e (ap\“m o m Www.indoco.com STE ITeTs 3TTR. OF THE SECURITIES AND EXCHANGE BOARD OF INDIA (SUBSTANTIALACQUISITION OF SHARES AND TAKEOVERS) REGULATIONS,
ey b B s i 51 . i o 9 s . o - N S ) 2011, INCLUDING SUBSEQUENT AMENDMENTS THERETO.
S N . it TTET HIHATER GRISEh AT HETh HESBEN AT 1C. 4,00, SeTcd <o AT T This Post-Offer Public Announcement is being issued by Swaraj Shares and Securities Private Limited, the Manager to the Offer
ATfeer A fafiee (afia deme) * A Tol. k0% ™ o A A
3 Ao, it FHOTT A 3T, (‘Manager’), on behalf of the Acquirers to the Public Shareholders of the Target Company, pursuant to and in compliance with the
&L ’ ‘?112%'.2?, . . TSSTEAT HTSIMER provisions of Regulation 18(12) and other applicable provisions under the SEBI (SAST) Regulations (‘Post-Offer Public Announcement’).
Sirefl e, ST s (), g %000 ren! WS fo1. wiar This Post-Offer Public Announcement should be read in continuation of, and in conjunction with the: a) Public Announcement dated
39 forq wiem wes favm, e ga wree wd/- Monday, December 30, 2024 (‘Public Announcement'), (b) Detailed Public Statement dated Wednesday, January 01, 2025 in connection
el S =41 W TEL %9 el I T with this Offer, published on behalf of the Acquirers on Thursday, January 02, 2025, in Financial Express (English Daily) (All Editions),
el s, T : 3%.06.3034 ORI S S Jansatta (Hindi daily) (All Editions), Mumbai Lakshadeep (Marathi Daily) (Mumbai Edition), and Financial Express (Gujarati daily)
o dehia 3‘3@'? R (Ahmedabad Edition) ('Newspapers') (‘Detailed Public Statement'), (c) Draft Letter of Offer dated Monday, January 06, 2025 filed and
. submitted with SEBI pursuant to the prowswns of Regulation 16(1) of the SEBI (SAST) Regulations ('Draft Letter of Offer'), (d) Letter of
(aTerTren TEatEwS avi) Offer with along with Form of Acceptance-Ci led: t (for holding Equity Shares in physical form),and Form SH-4 Securities
aafire . 2z ~ Transfer Form dated Saturday, June 21, 2025 ('Letter of Offer) (e) Recommendations of the Committee of the Independent Directors of
2. W ATTEHA AN U, T, ©H F=a1 A1 m 3“ the Target Company which were approved on Thursday, June 26, 2025 and published in the Newspapers on Friday, June 27, 2025
P gﬁzw THaEuTd 30.04.22¢3 A ' 'R dations of the Independent Directors of the Target Company'), (f) Pre-Offer and corrigendum to the Detailed Public Statement
e T CIN: L72100MH1995P1.C084788 Advertisement dated Friday, June 27,2025, which was published in the Newspapers on Monday, June 30, 2025 (‘Pre-Offer Advertisement
T ? - - X qﬁ'@'ﬁgﬁ W m wv _ W‘ and corrigendum to the Detailed Public Statement'), (the Public Announcement, Detailed Public Statement, Draft Letter of Offer, Letter
2. N e g Trereee fafte aren ~~y * T, .t §3/§X/§‘\, ﬁg.ﬁ,?z/sx, éaﬁ T{T"T, of Offer, Recommendations of the Committee of the Independent Directors, Pre-Offer Adverti t and Corrigendum to the Detailed
Tiavft . AAE-3/283%y /032 HE e 3@?, BUI-¥0080Y. ?.g&a'rﬁ: R%-R-8R¢3RR00, é—ﬁﬂ:cssl.1nvest0rs@cybertech.com, Public Statement of the Target Company, and this Post-Offer Public Announcement are hereinafter collectively referred to as 'Offer
za.z%.%nﬁﬁﬁtﬁa@w,wgﬁm m:htt SZ//C bertech.com Documents') issued by the Manager on behalf of the Acquirers.
Tewld 35 SRSt ’F& Bl P Y The capitalized terms used but not defined in this this Post-Offer Public Announcement shall have the meaning assigned to such terms in the
B Offer Documents.
31Tt ferifeRd 34 &t Ro R4 TSht q\a:“
T afer mﬁ%ﬁ Tl TATER greaar _ Mis Nanavati Ventures Limited, a public limited company incorporated under the provisions of the
. Companies Act, 1956, bearing corporate identity number 'L51109GJ2010PLC061936', bearing
. adﬁ:" 30 T1‘E|', R03Y {‘ \_‘i W %IHI%I% \Iﬂ a@@‘m‘ﬁﬁﬁ (QEFﬁ'e[ q QEFﬁ'd) ﬁ?‘ﬁ—q ﬁ-@é 1. | Name of the Target Company Permanent Account Number allotted under the Income Tax Act, 1961 'AADCN3756A, with its
313%. H2 i - ~ registered office located at Ward-6, PL - 2172 - 2173, 402, 4" Floor, Jin Ratna, Pipla Sheri,
TIEATE WRR 3 Ted, Y ﬁﬁ , 0% TS Foiedn |9 ATaeRes faftemm sivg Aiveder Mahidharpura, Surat - 395003, Guirat, India.
<t w IEifiue, foafaes (&ut) =0 W‘ es é’@'[ ‘gﬁ?ﬁgﬁ ﬁ]wgﬂa'{ TG 3]1% a7foT I = Mrs. Nila Biswakarma, wife of Mr. Bikash Rasily, aged about 34 years, Indian Resident, bearing
3oy, forer A, ST Ee, ol (v . ) ? . Permanent Account Number ' DCMPB0272G' allotted under the Income Tax Act, 1961, resident at 3 No
FEH THE s, ¢R wifge wirafém ﬁ Fﬁ‘iﬂ 3HUg Eﬁq:ﬁ Wcﬁ, FF‘EP[ m ﬁ!ﬂﬁﬁ ﬁ@T‘Jﬁ?ﬂEF’ m éeﬁ ( \8 52” Line, Dalsing Para, Dalsingpara Tea Garden, Jalpaiguri - 735208, West Bengal, India. (Acquirer 1)
? 4 - e - o . . " PAC Mr. Samad Ahmed Khan, son of Mr. Ahmed Khan, aged about 35 years, Indian Resident, bearing
ﬂg, ‘ﬁi’ 5ﬂ§ ¥ooooR. HANSAHTRH TS [SEIA[SIT ﬁ?ﬂ'{ﬁzﬁ) t 3553 ?0 2.L‘\ = ﬁm:[ 3 3 ﬂ-'HT( W EZURIK] 2 Name of the Acquirers and Permanent Account Number 'BHXPK5365H' allotted under the Income Tax Act, 1961, resident at
3:"@ Aaman Shanti CHS Building No. 8, Room No. 306 Hiranandini Aakruti, Lallubhai Compound,
PUBLIC NOTICE M Mankhurd, Mumbai Suburban - 400043, Maharashtra, India (Acquirer 2)
We, M. Rakesh Thakorbhal Kapadia & Nirs.| | I T “heiet ferefier fosend ke hittps://investors.cybertech.com ae@méest  Scan the Quick Response (QR) o e T e e e o persns kg conor i e Acuers for e pupose of s Ofer
ggjn;:hRSIr(:sS:esKagagi’iar{rfzresﬁif) ngrenl;s %;t\//:fg JUcAsY 31'[%?[ aTfor el AT @TeA! i\Q('k"\’-ll ferarep i (EFE[?HR Wﬁ?Eﬁ Code to view Financial Results 4. [Name of Registrar to the Offer | Skyline Financial Services Private Limited
its regd. off add. at Shop No. 13 'Ground qrgdl ‘a'g?«{ on the website of the Company. 5. | Offer Details
Floor, Jaygopal Industrial Estate, Bhawani . . 5.1 | Date of Opening of the Offer Tuesday, July 01, 2025
Shankar Cross Road, Dadar (West)Y Mumbai m ﬁm HUS ma‘-{ %ﬁm‘i_(ﬂ' 5.2 | Date of Closing of the Offer Monday, July 14, 2025
- 400028, have lost the original partnership .ag'.]./ _ 6. | Date of Paymentof Consideration | Tuesday, July 22, 2025
deed dated 26th April, 1978. We have also Details of the Acquisition
y ! X d 7.
filed FIR No: 68341/2025 regarding the loss THHIRT "l b i " Actuals
iqi i . Particulars Frop in the Offer Docurm (Pursuant to the tendering of Offer Shares by
IO:]I(nodl?'m[;alls p(?:r?tzgsthl)pndtefleedébovementioned 1%7:5[0'[: BTﬁ WT& HTcAh (Assuming full acceptance in this Offer) | some of the Public Shareholders under this Offer)
office address within 14 days of this notice ﬁ:na; . ﬂﬁ AT 7.1 | Offer Price 90.00" %90.00-
as the existing partners havi applied for the : X% , R0%4 <t P 043u0L¥] 72 fgiregad‘e”“mbe”’qu”“YShares 12,14,200 3,23,500
registration of this partnership firm at endere .
Reggistrar of Firms, Murr?bai. P Sl g - ° 73 ’:33;?:;9 number of Equity Shares 1214,200 323500
- 3R Racdl 3ics sowp1 sfean fafres
Rakesh Thakorbhai Kapadia & Size of the Open Offer
Mrs. Hema Rakesh Kapadia) \ ) ‘ﬁm'l%_a L2]10%:F%1398§;ﬁL303215§9 7.4 | (Numberof Equity Shares multiplied 10,92,78,000.00/- 2,91,15,000.00/-
Place : Mumbai | ﬁaﬂﬁﬁm : Hidd, e, Fgd (9.), — %00 043, by Offer Price per Equity Share)
Date : 25/07//2025 ;' RN F«?JMX;O:HW T +3% 32 RE3MR0% 7.5 | Pre-Share Purchase Agreement transaction direct shareholding as on the date of the Public Announcement
JEETEE : www.ajmera.com $-Wct S : investors@ajmera.com a) | Number of Equity Shares 1,77,000 177,000
It m ﬁm@a?ﬁmwr AETgife b) | % of Voting Share Capital 3.79% 3.79%
Notice is hereby given that Late Mr. ASHOK ﬁ 30.08.%0%% Sale Shares proposed to be acquired by way of Share Purchase Agreement
) ; & 76 prop q y way g
NARAYAN TRIVEDL VR HARDIK ASHOK BUILT ON TRUST Tt 7 T fasfa fAeputar awmr 2) | Number of Equiy Shares I 24,14,100 2414100
. o [ il i 0, 1/
TRIVEDI are the joint owners of Flat No. 1207, (%. |r@m) | [1b) | % of Voling Share Capita l 51.69% 51.69%
AWing, Neelyog Virat, having address at Khot o T 7.7_|Equity Shares acquired by way of Offer
Kuwa Road, Adjacent to Western Express a) | Number of Equity Shares | 12,14,200 | 3,23,500
Highway, Malad East, Mumbai — 400097 and| | | & framdiorer IR framdtorer G b) | % of Voting Share Capital 26.00% | 6.93%
Mr ASHOK NARAYAN TRIVEDI who expired £ 30.08.20%% | 39.03.20%% | 30.06.30%% |3%.03.203% | 30.08.20%Y% |39.03.20%4 | 30.08.203% | 3%.03.303% 7.8 | Equity Shares acquired after the Detailed Public Statement
on 06/04/2025 leaving behind him surviving : : » - » - » - : - » ” a) | Number of Equity Shares acquired Nil Nil
MRS. NAYANA ASHOK TRIVEDI (wife), kil kil il il il kil il kil b) | Price of the Equity Shares acquired Not Applicable Not Applicable
MR. HARDIK ASHOK TRIVEDI (son) and ¢ | aftarerrT tgw 3= (fFredes) 28,3%0 2%,%6% 2%,83% LY, 380 4,RER 24,388 2R,82%4 By, 304 ¢) | % of Equity Shares acquired Not Applicable Not Applicable
SHWETA MEHUL SHUKLA (daughter) as R | wremadieiar (R, Suarees 9/4a1 7.9 | Post-Offer shareholding of the Acquirers
legal heirs. For transferring 33% rights of the ST ST ) e T/ (dreT) ¥,0%8 3,883 3,%%0 2%,4 4,30 3,30% ¥%,3%% 98,60 a) | Number of Equity Shares 38,05,300 [ 29,14,600
deceased member in favour of his wife ie 3 | g FrenadieRiar freges T/ (drer) b) | % of Voting Share Capital 81.48% 62.41%
NAYANA ASHOK TRIVEDI , hls son ie (FATETETCHe o /o1 FTEH ST qe=d) ¥,0%2 3,883 3,2%0 2%,ull 4,90 3,30% ¥,3%% 28,008 7.10| Pre-Offer and Post-Offer shareholding of the Public Shareholders (other than the Acquirers)
HARDIK ASHOK TRIVEDI and his daughter ¥ | tagErd wreradeniid T@/ (dren) -
: Particulars Pre-Offer Post-Offer Pre-Offer Post-Offer
ie SHWETA MEHUL SHUKLA (equall (3TUETETeHs d /a1 T ST avErd) 3,38R R,¢8% 3,340 2%,%8Y 3,LR¢ J,u¢ 3,%%3 23,u’4% Number of Eauity Sh 364700 20.78.900 1755400
hereby issue public notice inviting any claim, u | e Ty FdEETETE e a) Suber 9 quity Shares 20,78,900 0% AL 55,
right, title and interest in the said flat andin the (SFTeTTaEiRRATE (FTET) %/ (d1eT) 9 3= b) | % of Voting Share Capital 44.52% 18.52% 44.52% 37.59%
said shares by way of sale, gift, exchange, FAEHTETR 3T (FITETT) Tl HHTEL) 3,383 ,¢’% 3,340 92,24 3,L3¢ 2,448 3,2%3 93,630 8. TheAcquirers accept full responsibility for the information contained in this Post-Offer Public Announcement and for their obligations specified
mortgage, charge, lease, lien, succession or & | Emam wigaw 3,%38 3,%38 3,U%¢ 3,%38 3,%38 3,%38 3,4%¢ 3,%3% under SEBI (SAST) Regulations.
in any other manner whatsoever should © | 3= gmam 9,04, 0%E 2,%8,08Y 9. The Acquirers will consummate the Share Purchase Agreement transaction in accordance with the provisions of Regulations 22(1), and
intimate the same to the undersigned with ¢ | 3= wlaRIan (Tt %, R0 /-) 22(3) of the SEBI (SAST) Regulations and will make an application for reclassification of themselves as the promoters of the Target Company,
sufficient documentary proof within 15 days e (femmdeRan s Cuy .36 £.62 30.94 Q.63 %3 C.CE 3%.09 in acgordance with the provisions of Regglation 31A (10) of the Securities and Exchange Board of India' (Listing Obligations and Disclosure
from date of publication of this notice at the lﬁuﬁéﬁr (et m) cux .3 662 30.94 Q.63 e CCh 3%.09 Requirements) Regulations, 2015, including subsequent amendments thereto (‘SEBI (LODR) Regulations’).
address provided hereunder. In case no P 10.  Acopy of this Post-Offer PublicAnnouncement will be accessible on the websites of Securities and Exchange Board of India at www.sebi.gov.in,

objections are received within the aforesaid
time, it shall be presumed that there are no
claimants to the said flat and the said shares
and the society shall accordingly proceed to
complete the legal formalities to transfer the
33% share of the said flat in the name of
NAYANA ASHOK TRIVEDI, MR. HARDIK
ASHOK TRIVEDI and SHWETA MEHUL
SHUKLA inequal part.
Date : 25/07/2025
Place : Mumbai

Sd/-

Neeraj B Patil
(Advocate, High Court)
20, DGS Sheetal Tapovan, Rani Sati Marg,
Pathanwadi, Malad E, Mumbai — 400097,
Cont : 9323693201.

[ImE T G0 U STl 3R, huee durfieh oRaTHieeR @ Faifed g Shelel 3R

5. e et wrf @ uwhba fade frete cramte afdgR T @ e wEd et s Sefe wee HesgR @re G %.0u. 03y st Imfa

2. ol frshd B U e, 2023 T ITTIE 133 HEATH ST (WA ohEm Heh) fem, 09y i sifueiaa YR e HHeRIER (SRITHE TOE) TR HUATd STl 3R,
3. frowd Sof=h Je@mee www.ajmera.com R 3Ueiedl 37Ted 9 4 S I3t Gfeg 3Eeica Tich THE=ITEHT heuaTd 3TTel 31TEd.
¥. SO Uwe favm st sigem (Rad s9e) &Emd wRid TR,
u. T fTdiRRarh sheart & Syt fach 9 7 wefa o awte foamn formdea et o 3 o SR G deie THvI 3ThSarT 3R,
&. T hIeTaeiehidTel 3Tehear! feemm ramasien arfiewtmren fivadesiar sevashagar Trifed a THiuq Hvar e 3Ts.
&/~

T ST, ST
foahmon : =g HERATIH HATEAH
forties : 2%.00.203Y ST : 0009303¢

ISSUED BY MANAGER TO THE OFFER

SWARAJ

SHARES & SECURITIES FVT LTD

Contact Number: +91-22-69649999
SEBI Registration Number: INM00012980
Validity: Permanent

Date: Tuesday, July 24, 2025
Place: Mumbai

Swaraj Shares and Securities Private Limited

Corporate Identification Number: U51101WB2000PTC092621
Principal Place of Business: 402, Antariksh Thakoor House, Makwana Road, Marol, Andheri East, Mumbai - 400059, Maharashtra, India
Contact Person: Tanmoy Banerjee/ Pankita Patel

Email Address: takeover@swarajshares.com
Investor grievance Email Address: investor.relations@swarajshares.com

BSE Limited at www.bseindia.com and the registered office of the Target Company.

For and on behalf of all the Acquirers

Mrs. Nila Biswakarma

Sd/-

(Acquirer 1)
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