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Market Update

Demand remains steady
in line with past quarters

» Consumption steady despite a
volatile operating environment

« Growth momentum remains
stronger in lower tier markets

Changing cost dynamics

* Rising input prices and operating
expenses driving cost inflation
 Higher minimum wages, logistics
and sourcing expenses adding to

operating costs

Festive shift impacts
YoY performance

- Deferred festivities this year shift
occasion-led purchases to Q3

* Regional specific nuances further
influence YoY comparability

Positive start to the
festive season

« Good Onam business heralds a
strong festive season ahead

 Good start to Pujo as well

- Last year had seen multiple
disturbances during Pujo
season
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ABLBL Network

3434

Brand Stores

560+

Small Town
stores

@ Footprint
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KEY Q2 YoY HIGHLIGHTS

Strong Multi-Channel Execution Fuels Q2 Growth

11% 15%

Revenue Growth EBITDA Growth

5.3% 126%

L2L Growth PAT Growth




Q2 HIGHLIGHTS

Double-digit growth for
fourth straight quarter
» Overall revenue grew 11% vs LY

- Lifestyle Brands delivered growth
of 9% YoY

» Emerging business grew 27% vs LY

Strong multi-channel
performance

* Retail L2L of 5.3%, marking 8t
consecutive quarter of robust retail
performance

« Wholesale and e-commerce delivered
double-digit growth

Fifth consecutive quarter of

margin expansion

« EBITDA up 15% YoY, margin at 17.2%
« Lifestyle brands margin at 19.5%

- Emerging business margin
expanded by 530 bps YoY to 6.8%

« PAT more than doubled, up 126% vs LY

Store expansion picks up

pace

» 100+ new stores added in Q2 vs ~70
in Q1 FY27

* Highest in more than 2 years

« Accelerated store expansion in first half
of the year

« 180+ gross addition
- Net addition of 86 stores




ABLBL HIGHLIGHTS | Q2

ABLBL Consolidated

(In Rs. Cr.)
Growth
Q2 FY26 Q2 FY27 (Vs. LY)

Revenue 2038 2266 11% » EBITDA up 15% YoY at the back of
operating leverage
EBITDA 338 390 15% * Margin expanded ~60 bps YoY to
17.2%
EBITDA Margin 16.6% 17.2%
* PBT up 127% YoY
EBIT 129 167
* PAT up 126% YoY
PBT 31 70 127%

Revenue grew 11% vs LY

PAT 3 s 1%



ABLBL SEGMENTAL | Q2

Consolidated Financials
(In Rs. Cr.)

Revenue

Q2 FY26 | Q2 FY27 - Q2FY26 | Q2FY27 | Q2FY26

EBITDA

EBITDA%

Lifestyle Brands 1754 1906 9% 19.3% 19.5%
Emerging Business 292 371 27% 4 25 1.5% 6.8%

Elimination -8 -11 -5 -6

ABLBL 2038 2266 119% 338 390 16.6% 17.2%

- Lifestyle Brands: Another quarter of profitable growth driven by strong brand momentum and focused execution
+ Revenue grew 9% YoY despite shift in the festive calendar
- EBITDA up 10% vs LY, with margin at 19.5%

- Emerging business: All round portfolio performance across channels driven by 11% portfolio LTL and distribution expansion
+ Delivered 27% YoY revenue growth
- EBITDA margin expanded by 530 bps YoY to 6.8%



ABLBL HIGHLIGHTS | H1

ABLBL Consolidated

(In Rs. Cr.)
H1FY26 | H1Fv27 | GOND

Revenue 3878 4311 11% * Healthy growth momentum across
all brands and channels

Revenue up by 11% vs LY

EBITDA 623 717 15% - EBITDA up 15% YoY
EBITDA Margin 16.1% 16.6% * Margin at 16.6%, up ~50 bps YoY
* PBT up 85% YoY
EBIT 242 289
* PAT up 73% YoY
PBT 59 110 85%

PAT 48 52 7%



ABLBL SEGMENTAL | H1

Consolidated Financials
(In Rs. Cr.)

Revenue

H1 FY26 H1 FY27 - H1 FY26 H1 FY27 H1 FY26

EBITDA

EBITDA%

Lifestyle Brands 3324 3631 9% 18.7% 19.0%
Emerging Business 571 703 23% 10 39 1.7% 5.6%

Elimination -16 -22 -9 -12

ABLBL 3878 4311 11% 623 717 16.1% 16.6%

- Lifestyle Brands: Healthy growth and margin expansion reinforce the strength of the brand portfolio
- Revenue grew 9% YoY, driven by sustained performance across channels; H1 retail LTL growth stood at 6%
- EBITDA rose 11% vs LY, with margin expanding ~30 bps YoY to 19.0%

- Emerging business: Increasing scale, wider distribution reach and operating leverage further strengthens the portfolio
« Delivered 23% YoY growth, led by double digit retail LTL and strong E-com performance
- EBITDA margin expanded by 390 bps YoY to 5.6%
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(In Rs. Cr.)

Retail

Wholesale 506 597
E-commerce 322 360
Others 86 99
Total 2038 2266

7%

o TS AT
X S

P2z

M.} s



LOUIS PHILIPPE

VAN HEUSEN
ALLEN SOLLY
PETER ENGLAND

LIFESTYLE




Lifestyle Brands

B

Q2 FY27 Update

INNEAN|
nniay

Business delivered revenue of Rs. 1906 Cr, up 9% YoY
« EBITDA grew by 10% to Rs. 371 Cr with margin at 19.5%

Consistently robust retail performance

r
— .  Retail LTL growth stood at 5% YoY
« Small-town network continues to outperform — 6t consecutive quarter of double-digit LTL

— = - Non-retail channels providing complementary growth momentum
« E-commerce sustained its growth trajectory, delivering high-single-digit growth

+ Wholesale accelerated further, growing double digit, led by robust primary sales

Strengthening consumer relevance through product innovation and digital engagement
* Engaging Gen Z consumers through new offerings like Vybe by Peter England
+ Targeted digital marketing initiatives driving consumer acquisition

* H1 own app visits up 250% YoY
« Own e-commerce business up 70% in Q2, led by enhanced hyperlocal capabilities, improved

app performance and better customer service




THE RESPONSE

VYBE

Peter England's younger expression
of dressed-up style

Launch of Vybe by Peter England

o .,

VYBE

“PETER ENGLAND

#VYBEVenfled

Styled For The Next Gen
#Collect aunch



__ALLEN SOLLY

Allen Solly “The Grand Slam” Key Product Innovations Upgraded retail experience

We kept 2 premium.
We ket casual.
We kept timeless.

AEROTHERM HEATPRO AIRPORTABLE PROTECHT

Key Stories Product Innovation
Allen Solly “*The Infinity Suit” “Starboy”
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LOUIS PHILIPPE

Key Stories
Louis Philippe “Echoes of Indus”

Key Product Innovations
“The Greek Odyssey”

-

LOUIS PHILIPPE
GODS & KINGS

Upgraded retail experience
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The story echoes the Priest-King’s regal poise, with ancient motifs, rich earthy hues,
and refined ie i for modern je . The ion honors
the heritage of natural fabrics and raw textures, with subtle idery
and embossed surface details. Signature efements like Indus seals and clay pottery
are reinterpreted through distincti ies and artis weaves.

The Greek Odyssey

Product Innovation
“Kaihara Denims”

KAIHARA

Key Stories
Louis Philippe “Leisure”
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Key Stories : :
L h of Vybe by Peter England for GenZ
aunch of Vybe by Peter England for Gen peter England x Karan Johar Ugraded retail experience
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Key Stories Product Innovation : :

SOFISEIN:

Key Stories Key Stories
Van Heusen “Fables of Unicorn” “Black orchid”

y BLACK ORCHID

= <~ - EVENING A/W 26

—\ g 4
\/.//" \\/ The Black Orchid symbolizes rare beauty, mystery, an

3y ystery, and sensu:
power. Dark and commanding, it inspires this collection’s

\///A N H E U S E N ; palette of black, c;;r::i%:ggdg?ézg?[shades of allure,
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EMERGING BUSINESS

AMERICAN EAGLE

ReecbokK
P V

VAN HEUSEN

—— INNERWEAR ——




Emerging Business

Q2 FY27 Update

Strong portfolio growth led by healthy performance across brands
and channels

* Overall portfolio revenue grew 27% vs LY

 Double digit growth across brands - Reebok, Innerwear and

American Eagle
 Double digit growth across all channels
 Retail LTL growth stood at 11% YoY
+ Healthy secondary sales across wholesale & e-commerce partners
Improving scale and operating efficiencies driving profitability

- EBITDA margin expansion by 530 bps to reach 6.8%






[ReebokK

Key Stories Product Innovation : - :
Reebok “Phantom” “Comfilux’ for women AEfElEsEE R 2 peniEien
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PHANTOM

Key Stories
Reebok “Yoga”

Product Innovation
Reebok “Float Premier”
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VAN HEUSEN"

—— INNERWEAR ——

Expanding in key markets New Product Development in Winterwear Leading in premium Departmental Stores

 GTgHT VAN HEUSEN | -

INNERWEAR

Van Heusen Innerwear Q C]
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AMERICAN EAGLE

American Eagle with Ananya Pandey Key stories across stores New Product Launches

SPECIAL SHOWCASE :. 4 A Times Group Publication

FIL

FILMS | FASHION | LIFESTYLE \ ‘ 1 www.filmfare.com

==

Baggy Fits Wide Leg Sweatshirts

New Lamine Yamal global campaign

KEEPING IT

REAL.

ANANYA

PANDAY

STRIKES
BACK
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ABLBL | P&L Statement

Consolidated (In Rs. Cr.)

Revenue from Operations

Other Income 21 30
Total Income 2059 2295
EXPENSES
Cost of Materials Consumed 266 277
Purchases of Stock-in-Trade 725 783
Changes in Inventories -129 -102
Employee Benefits Expenses 220 238
Finance Costs 98 96
Depreciation & Amortisation Expense 209 224
Rent Expenses 150 159
Other Expenses 490 550
Total Expenses 2028 2225
Profit before Tax 31 70
Tax Expenses 8 17

Net Profit after Tax 23 53



ABLBL | Balance Sheet

Consolidated (In Rs. Cr.)

Net worth 1412 1433
Net Debt 726 966
Lease Liability 2184 2286
Capital Employed 4322 4684
Net Block (incl. CWIP) 1252 1261
Goodwill 628 628
Right to Use Assets 1775 1955
Deferred Tax Assets 103 110
Net Working Capital 565 730
Capital Employed 4322 4684

Q2 FY27 ADITYA BIRLA LIFESTYLE BRANDS LTD



Disclaimer

Certain statements made in this presentation may not be based on historical information or facts and may be “forward looking statements” including, but not limited to, those relating
to general business plans strategy of Aditya Birla Lifestyle Brands Limited (* ABLBL"), its future outlook growth prospects, future developments in its businesses, its competitive
regulatory environment and management's current views assumptions which may not remain constant due to risks and uncertainties. Actual results may differ materially from these
forward-looking statements due to a number of factors, including future changes or developments in ABLBL's business, its competitive environment, its ability to implement its
strategies and initiatives and respond to technological changes and political, economic, regulatory and social conditions in the countries in which ABLBL conducts business. Important
factors that could make a difference to ABLBL's operations include global and Indian demand supply conditions, finished goods prices, feed stock availability and prices, cyclical
demand and pricing in ABLBL's principal markets, changes in Government regulations, tax regimes, competitor’s actions, economic developments within India and the countries within
which ABLBL conducts business and other factors such as litigation and labour negotiations.

This presentation does not constitute a prospectus, offering circular or offering memorandum or an offer to acquire any shares and should not be considered as a recommendation
that any investor should subscribe for or purchase any of ABLBL's shares. Neither this presentation nor any other documentation or information (or any part thereof) delivered or
supplied under or in relation to the shares shall be deemed to constitute an offer of or an invitation by or on behalf of ABLBL.

ABLBL, as such, makes no representation or warranty, express or implied, as to, and does not accept any responsibility or liability with respect to, the fairness, accuracy,
completeness or correctness of any information or opinions contained herein The information contained in this presentation, unless otherwise specified is only current as of the date
of this presentation ABLBL assumes no responsibility to publicly amend, modify or revise any forward looking statements on the basis of any subsequent developments, information or
events or otherwise Unless otherwise stated in this document, the information contained herein is based on management information and estimates The information contained herein
is subject to change without notice and past performance is not indicative of future results ABLBL may alter, modify or otherwise change in any manner the content of this
presentation, without obligation to notify any person of such revision or changes. This presentation may not be copied and disseminated in any manner.

INFORMATION PRESENTED HERE IS NOT AN OFFER FOR SALE OF ANY EQUITY SHARES OR ANY OTHER SECURITY OF ABLBL

This presentation is not for publication or distribution, directly or indirectly, in or into the United States, Canada or Japan. These materials are not an offer of securities for sale in or
into the United States, Canada or Japan.

Aditya Birla Lifestyle Brands Limited | CIN L46410MH2024PLC423195
Registered Office Piramal Agastya Corporate Park, Building 'A’, 4th and 5th Floor, Unit No. 401, 403, 501, 502, L.B.S. Road, Kurla, Mumbai- 400 070
Website www.ablbl.in
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