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Date: December 27, 2025 
 
To, 
The Manager, 
BSE Limited 
Phiroze Jeejeebhoy Towers, 
Dalal Street, 
Mumbai– 400 001.  

 
To,  
The Manager, 
National Stock Exchange of India Limited 
Exchange Plaza, Plot No. C/1, G Block, 
Bandra-Kurla Complex, Bandra (East), 
Mumbai – 400 051. 

  
Scrip Code: 535136 Symbol: NIBE  

Subject:  Newspaper Publication of Information regarding Extra Ordinary General 
Meeting of the Company. 

 

Dear Sir/Madam, 
 

In Compliance with Regulation 30 and 47 of SEBI (Listing Obligations and Disclosure 
Requirements) Regulations, 2015 and with the Companies Act, 2013 read with Rules framed 
thereunder and the applicable circulars issued by the Ministry of Corporate Affairs, please 
find enclosed herewith copies of the newspaper advertisements, inter-alia, informing the 
Members about the Extra Ordinary General Meeting of the Company scheduled to be held 
on Thursday, January 22, 2026, at 03:00 P.M. (IST) through Video Conferencing/ Other Audio 
Visual Means, as published in the below mentioned newspapers today i.e. December 27, 2025. 
 
1. Business Standard (English)  

2. Navrashtra (Marathi) 

 
This is for your information and records. 
 
Thanking you,  
 
Yours faithfully, 
 
For Nibe Limited 
 
 
 
 
Komal Bhagat 
Company Secretary and Compliance Officer 
Membership No.: A49751 
 
 
 

http://www.nibelimited.com/
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Tata Steel’s Dutch arms face €1.4 bn 
lawsuit over pollution allegations 
Firm calls allegations unsubstantiated, says it’ll ‘vehemently’ defend itself as environmental group sues it 
saket kumar 
New Delhi, 26 December 

Tata Steel’s two Dutch subsidiaries 
are facing a €1.4 billion lawsuit in 
the Netherlands alleging health 
and property damage caused by 
emissions from the company’s 
steelmaking operations, a charge 
which the Indian conglomerate 
labelled as “unsubstantiated and 
speculative”. 

In an exchange filing on Thurs-
day, Tata Steel said that environ-
mental group Stichting Frisse 
Wind.nu (SFW) has served a writ of 
summons on Tata Steel Nederland 
BV and Tata Steel IJmuiden BV on 
December 19. 

And the proceedings have 
begun before the District Court of 
North Holland in Haarlem under 
the Dutch Act on Collective Settle-
ment of Mass Claims (WAMCA).  

SFW has said that it is acting on 
behalf of residents living near Tata 

Steel’s IJmuiden plant. The lawsuit 
relates to allegations that 
emissions of hazardous or harmful 
substances from Tata Steel’s oper-
ations in Velsen-Noord have 
adversely affected residents’ 
health and living conditions. 

According to the filing, SFW is 
seeking approximately € 1.4 billion 
in compensation, citing increased 
susceptibility to various health 
issues and loss of enjoyment of 
homes. Justifying the claim, SFW 

said that average home values in 
the region lag those in comparable 
areas due to the impact of Tata 
Steel’s operations. 

On its part, Tata Steel said that 
SFW has provided no supporting 
evidence. The company said its 
Dutch subsidiaries, collectively 
referred to as TSN, reject the allega-
tions and consider the claims to be 
without any basis. 

“TSN considers that it has 
strong arguments to defend 

against the claims and will vehe-
mently defend itself,” Tata Steel 
said. The company also added that, 
in its assessment, SFW faces con-
siderable challenges in establish-
ing both the admissibility of the 
case and the merits of its claims. 

Under the WAMCA framework, 
proceedings are conducted in two 
stages: Admissibility and merits, 
with each phase expected to take 
two-three years to conclude. 

Tata Steel said that given the 
nature of the process, a discussion 
on the quantum of claims is not 
expected in the coming years thus 
limiting the likelihood of near term 
financial implications for the com-
pany. The filing also disclosed that 
the SFW’s action is being funded by 
Redbreast Associates NV and 
Omni Bridgeway SA, both third 
party litigation funders. SFW has 
published a compliance statement 
outlining the compensation struc-
ture for financiers. 

It allows them to receive either 
a multiple of their investment or a 
share of any recovered amount, 
capped at 25 per cent. 

Tata Steel said health and a 
clean living environment remain 
key priorities for its Dutch oper-
ations. The company highlighted 
that TSN has made substantial 
investments under its Roadmap+ 
programme over the past five years 
to address concerns raised by 
neighbouring communities. 

“TSN consistently ranks among 
the leading global blast furnace-
based steel producers in terms of 
CO2 efficiency, with performance 
metrics well below both European 
and global averages,” it added. 

Given these efforts, the com-
pany said it believes that SFW's 
claim lacks merit. 

The company said it is examin-
ing the documents received from 
SFW, consulting legal counsel and 
assessing potential implications.

aneeka chatterjee 
Bengaluru, 26 December 

India’s retail sector is sharpening its focus on 
woman workforce as a key talent pool, with 
retailers across the sector planning to step up 
female hiring over the next few years. 

From shop floors to mid-management 
and leadership pipelines, retailers say 
women’s participation is no longer viewed as 
a diversity add-on but a business necessity. 
It is shaping customer experience, workforce 
stability and long-term growth. 

Retailers said as they scaled their ph ysical 
presence, women were expected to play a 
bigger role not only in sales and visual mer-
chandising, but also in store operations, people 
management and brand-building functions. 
Yet women’s participation in retail remains un -
even, with sharp disparities across categ o r i es, 
roles and regions, reflecting structural barriers. 

Staffing firm TeamLease Services said 
women’s participation varies dramatically, 
depending on the product being sold, even 
when jobs are similar in skill and pay. “In life-
style, fashion, beauty and cosmetics retail, 
women account for nearly two-thirds of the 
frontline workforce,” said Balasubramanian A, 
senior vice-president at TeamLease Services. 

He added, “But in electronics and consu -

mer durables, women make up barely 5-7 per 
cent, despite the work cards, compensation 
and store environments being very similar.” 

The gender gap is widest in fast-moving 
consumer goods (FMCG) feet-on-street sales, 
where travel, tough targets, low pay and poor 
facilities keep women below 5 per cent. 

Rising women’s participation has fol-
lowed deliberate workplace invest-
ments, with electronics 
manufacturing service (EMS) 
and garment manufacturers 
building women-heavy 
teams through hostels, safe 
transport, female-managed 
housing and paid training.  

“It’s harder to attract 
women initially, but once they 
come in, retention is significantly 
higher,” TeamLease said. “Women 
tend to stay longer if the ecosystem works.”  

Some organised retailers are redesigning 
store leaderships, appointing women as HR 
heads. This is to boost trust, grievance 
redressal, and female workforce participation. 

The female workforce share has surged by 
23 per cent, led by flexible schedules, gig 
formats, and customer-facing roles in fashion, 
beauty, and e-commerce, according to a report 
by V5 Global, a part of First Meridian Group.  

Further, India’s retail sector is poised to 
grow from $1.18 trillion in 2025 to nearly $2 
trillion by 2030, with organised retail’s share 
climbing to over 35 per cent from 18 per cent.  

Essensai067, a mall based in Bengaluru, 
maintains an almost equal gender ratio 
across its retail, food and beverages (F&B), 
operations and creative teams. Founder and 

managing director (MD) Haresh 
Mirpuri said this balance 

emerged organically rather 
than through quotas. “Retail 
is uniquely positioned to 
support women’s participa-
tion by blending human 
interaction, creativity and 

leadership,” Mirpuri said. 
He added, “When the 

environment is safe, respectful 
and growth-oriented, women elev-

ate the entire experience.” 
As Essensai067 expands, it expects 

women’s participation to rise further, par-
ticularly in mid-level and senior roles span-
ning community management, hospitality, 
events and brand storytelling. 

At Archies, women account for nearly 50 
per cent across its offline retail network, with 
particularly strong representation in cus-
tomer-facing roles. 

Executive director Hanisha Gandhi said 
the next phase would focus on moving 
women into supervisory and regional man-
agement positions. “Retail must move 
beyond viewing women as only frontline 
staff,” Gandhi said. “The real shift happens 
when women are trusted with responsibility, 
continuity and leadership.” 

Kolhapur-based Ghodawat Retail, part of 
Sanjay Ghodawat Group, said women ac count 
for about 30 per cent of its workforce na -
tionally, rising to 42 per cent in Maharashtra. 

Group chief human resource officer 
(CHRO) Santosh Rudrawar said it aims to 
achieve a 40 per cent female workforce at 
stores within 18-24 months through hyper-
local hiring and flexible roles. “The future of 
retail growth in India depends on transition-
ing women from participation to leader-
ship,” Rudrawar said. 

Kolkata-based OEM Motovolt said women 
currently make up just over 10 per cent of its 
350-workforce, with a higher presence in man -
ufacturing among STEM graduates. Founder 
and CEO Tushar Choudhary said women will 
play a key role as the company scales oper-
ations, R&D and leadership functions. 

Ricky Vasandani, CEO and co-founder of 
Pune-based jewellery retailer Solitario, said 
the company is working towards a 1:1 gender 
balance at its head office through targeted 
hiring and mentorship initiatives. 

Satish Kumar Singh, founder and CEO of 
Delhi-based healthcare retail chain MY LYF 
CARE, said women form about half its store 
workforce and could rise to 65-70 per cent in 
three years.

Housing sales 
in 7 cities down 
14% in ’25 but 
value up 6% 
Housing sales in seven major 
cities in 2025 declined 14 per 
cent from the previous year 
even as the value increased  
6 per cent, said a report by 
Anarock, a real estate consul-
tancy firm.  

Hardening property 
prices, layoffs in the informa-
tion technology (IT) sector, 
geopolitical tensions and 
‘other uncertainties’ slowed 
down the residential prop-
erty market’s growth 
momentum in 2025. The 
growth in value was driven by 
demand for luxury housing, 
as the post-pandemic prefer-
ence for larger, better homes 
by branded developers con-
tinued. About 3,95,625 hous-
ing units worth more than ~6 
trillion were sold in 2025, 
compared to 4,59,645 units 
valued at more than ~5.68 
trillion in 2024. The Mumbai 
metropolitan region (MMR), 
Pune, Bengaluru, Hyderabad 
and the National Capital 
Region (NCR) accounted for 
90 per cent of all sales. 

MMR recorded the high-
est sales at about 1,27,875 
units, down 18 per cent from 
2024. Pune followed with 
65,135 units sold, a 20 per cent 
decline. Together, these two 
western markets led residen-
tial sales in 2025, accounting 
for 49 per cent of total vol-
umes. Chennai was the only 
city to see an increase in sales, 
up 15 per cent year-on-year 
with 22,180 units sold.  

As many as 4,19,170 units 
were launched in 2025, up  
2 per cent from about 4,12,520 
the previous year. MMR and 
Bengaluru saw the highest 
new supply, together 
accounting for nearly 48  
per cent of launches during 
the year. The share of new 
supply priced above ~2.5 
crore across the seven cities 
rose to 21 per cent in 2025, 
from 18 per cent in 2024. This 
trend is expected to continue 
in 2026. bs reporter 

Case file 
No immediate financial implication, n
case to stretch 2-3 years 
Case funded by third-party n
litigation financiers 
Claim cites health risks, lower n
property values regionally 
Company highlights adhering  n
to sustainability rules

Restaurants brace 
for gig workers’ strike 
on New Year’s Eve 
akshara srivastava, peerzada 
abrar & auhona mukherjee 
New Delhi/ Bengaluru, 26 December 

Restaurants are bracing for a quiet 
New Year’s Eve (NYE) as gig workers 
plan to go on a strike, after denting 
their businesses on Christmas. 

Christmas and NYE are among the 
highest volume days for eateries, and 
the strike on Thursday impacted 
orders for most eateries, especially in 
the northern parts of the country, led 
by Gurugram. 

Unions called the strikes in 
response to low and falling earnings, 
arbitrary incentives, long working 
hours, lack of social security, sudden 
ID deactivations, and platforms’ 
refusal to formally recognise unions, 
said Shaik Salauddin, founder presi-
dent, Telangana Gig and Platform 
Workers Union (TGPWU). 

He is also the national general sec-
retary at Indian Federation of App-
based Transport Workers (IFAT). 

“The last seven days of December 
are almost like a 13th month and the 
strike on December 25 impacted us 
badly. Of our 800 pan-India outlets, 
operations at almost 100 were 
impacted, leading to losses in the 
range of 20-25 per cent,” Sagar 
Daryani, co-founder and chief execu-
tive officer (CEO), Wow! Momo told 
Business Standard. 

“We felt the maximum effect in 
Gurugram, while Patna and Delhi 
faced a lunch-washout. Prominent 
southern markets like Chennai, Ben-
galuru, and Hyderabad were also 
impacted. While some orders were 
delivered through our own app, where 
we partner with players like Rapido 
and Porter, almost one-fourth of sales 
were washed away,” he added. 

Another prominent cloud chain, 
with close to 100 kitchens across the 
country, said the disruption was 
quite serious. 

“We lost almost 12 per cent of our 
sales, but on a day like Christmas, 
when volumes are massive, 12 per 
cent translates into a lot of revenue 
loss,” the industry executive said, 
adding that they are in touch with 
relationship managers from Zomato 
and Swiggy. 

“Aggregators need to do a better job 
at managing such crises, because at 
the end of it all, it is customers and res-
taurants who suffer. We rely on the 
year-end period a lot as sales are high 
and these things leave a bad taste in 
the mouth,” the executive further said. 

“Multiple representations, notices, 
and meetings were sought with plat-

form companies at city and state 
levels, but they remained largely 
unfruitful. Platforms mostly delayed 
decisions or gave assurances without 
concrete action,” Salauddin said. 

These meetings featured dis-
cussions on fair and transparent pric-
ing, minimum earnings guarantee, 
reduction of commissions, protection 
from unjust deactivations, insurance, 
and social security. 

Meanwhile, some quick-com-
merce players agreed that while there 
has not been any monumental 
impact, it has impacted services in 
some areas. In apprehension of the 
strike on 31st December, players said 
they would increase incentives. 

“Anyways during the last five days of 
December incentives are high. Just as 
during the festive season. On an aver-
age gig workers earn ~2,000- ~3,000 per 
day. During these days they will earn 
~5000-7000 per day,” said an official 
from a quick commerce platform. 

However, e-commerce industry 
executives said the strike had little 
impact on platform operations, with 
companies reporting business con-
tinuity during a peak demand period. 

Executives said companies are 
adhering to global best practices, 
offering delivery partners insurance 
coverage, access to medical care, rest 
facilities, emergency support, safety 
training, and flexible work arrange-
ments as part of broader efforts to sup-
port worker welfare. 

“Some of these protests are driven 
by vested interests and political 
ambitions,” said one e-commerce 
executive. “Strike calls tend to surface 
during festive and year-end periods, 
but we have not seen any disruption 
to operations.” 

Unions called the strike in 
response to low earnings, arbitrary 
incentives, long working hours, 
lack of social security, etc

Retailers step up hiring of women  
from shop floors to leadership roles
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Zmo¨XUrH¥$V H$m`m©b` : B©-2/2, \o$O 3, E_Am`S>rgr B§S>{ñQ´>`b E{a`m, ZmZoH$admS>r grQ>r,
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gyMZm

H§$nZrMr {dímof gd©gmYmaU g^m

`mÛmao gy{MV H$aÊ`mV `oV Amho H$r, H§$nZr H$m`Xm, 2013 (""H$m`Xm'') À`m bmJy VaVwXr d Ë`mA§VJ©V g§ñWm{nV 
{Z`_m§À`m AZwnmbZm§VJ©V {Z~o {b{_Qo>S> (H§$nZr) À`m g^mgXm§Mr {dímof gd©gmYmaU g^m (""B©OrE_'') Z°ímZb 
grŠ`w{aQ>rO² {S>nm°{PQ>ar {b{_Qo>S> (""EZEgS>rEb'') Ûmao CnbãY {ìhS>rAmo H$m°Ý\$a{Ýg§J (ìhrgr)/ AXa Am°{S>Amo 
{ìhÁ`wAb _rÝg (""AmoEìhrE_'') À`m _mÜ`_mVyZ Jwédma, {X. 22.01.2026 amoOr Am`mo{OV H$aÊ`mV `oV Amho.

H$m°nmo©aoQ> H$m_H$mO _§Ìmb`, ̂ maV gaH$ma (""E_grE'') ̀ m§À`mÛmao Omar Ë`m§Mo  gd©gmYmaU n{anÌH$ H«$. 09/2024, 
ghdmMZ n{anÌHo$ {X.  08.04.2020, {X. 13.04.2020, {X. 05.05.2020, {X. 13.01.2021, {X. 
08.12.2021, {X. 28.12.2022 d {X. 25.09.2023, 03/2025, {X. 22.09.2025 (EH${ÌVarË`m 
""E_grE n{anÌHo$'') `m§À`m AZwnmbZm§VJ©V AÝ` ~m~r¨~amo~aM, {X. 30.09.2025 amoOr dm VËnydr©n`ªV 
ìhrgr/AmoEìhrE_À`m _mÜ`_mVyZ EOrE_/B©OrE_ Am`mo{OV H$aÊ`mMr nadmZJr XoÊ`mV Ambr Amho. ^maVr` 
ßm«{V^yVr d {d{Z_` _§S>i (""go~r'') VgoM Ë`m§Mo n{anÌH$ H«$. go~r/EMAmo/grE\$S>r/grE\$S>r - nrAmoS>r - 
2/nr/grAm`Ama/2023/167, {X. 07.10.2023 d go~r/EMAmo/grE\$S>r/grE\$S>r - nrAmoS>r - 2/nr/
grAm`Ama/2024/133, {X. 03.10.2024  (""go~r n{anÌHo$'') `m§À`m AZwnmbZm§VJ©V go~r (gyMr A{Zdm`©Vm 
d {d_moMZ Amdí`H$Vm) {d{Z`_Z, 2015 (""go~r gyMr {d{Z`_Z'') `m§À`m H$mhr VaVwXr¨À`m AZwnmbZm§VJ©V gyQ> 
XoÊ`mV Ambr Amho. gXa n{anÌHo$, H$m`Xm d go~r gyMr {d{Z`_Zm§À`m VaVwXr `m§À`m AZwnmbZm§VJ©V gm_m{`H$ 
{R>H$mUr g^mgXm§À`m ßm«Ë`j Cn{ñWVr{dZm ìhrgr/AmoEìhrE_ gw{dYoÀ`m _mÜ`_mVyZ H§$nZrMr B©OrE_ Am`mo{OV 
H$aÊ`mV `oV Amho.

B©OrE_Mr gyMZm d ñn{îQ>H$U Ahdmb H§$nZrMr do~gmBQ> www.nibelimited.com da, ñQ>m°H$ EŠgMo¨Oog AWm©V 
~rEgB© {b{_Qo>S> d Z°ímZb ñQ>m°H$ EŠgMo¨O  Am°\$ B§{S>`m {b{_Qo>S>Mr do~gmBQ> AZwH«$_o www.bseindia.com 
d www.nseindia.com da VgoM EZEgS>rEbMr do~gmBQ> www.evoting.nsdl.com da CnbãY Agob.

g^mgX Ho$di ìhrgr/AmoEìhrE_ gw{dYoÀ`m _mÜ`_mVyZ B©OrE__Ü`o Cn{ñWV amhyZ gh^mJ KoD$ ímH$Vrb Á`mMm 
Vnímrb B©OrE_À`mgyMZoV H§$nZrÛmao CnbãY H$ê$Z XoÊ`mV Ambm Agob. H$m`ÚmMo AZwÀNo>X 103 A§VJ©V ìhrgr/
AmoEìhrE_À`m _mÜ`_mVyZ B©OrE__Ü`o Cn{ñWV amhUmao g^mgX H$moa_H${aVm JUbo OmVrb.

Á`m g^mgXm§Mo B©-_ob nÎmo H§$nZr/a{OñQ´>ma d Q´>mÝg\$a EO§Q²>g (a{OñQ´>ma)/{S>nm°{PQ>ar nm{Q©>{gn§Q²>g (S>rnrO²) ̀ m§À`mH$So> 
Zmo¨XUrH¥$V AgVrb Agm g^mgXm§Zm B©OrE_Mr gyMZm BboŠQ´>m°{ZH$ _mÜ`_mVyZ nmR>dÊ`mV `oB©b. go~r n{anÌH$mZwgma, 
H$moUË`mhr g^mgXmg B©OrE_À`m gyMZoMr H$mJXmonÌr ßm«V nmR>dÊ`mV `oUma Zmhr. VWm{n, Á`m g^mgmX§Mo B©-_ob nÎmo 
H§$nZr / H§$nZrMo a{OñQ´>ma d Q´>mÝg\$a EO§Q> `m§À`mH$So> Zmo¨XUrH¥$V ZgVrb Aímm gd© g^mgXm§Zm B©OrE_Mr gyMZm ßm«mßV 
H$aÊ`mMm Vnímrb Agbobo nÌ nmR>dÊ`mV `oB©b.

S>r_°Q> ñdê$nmV ^mJYmaH$ Agbobo g^mgX VgoM Á`m§Zr Amnbo B©_ob nÎmo H§$nZr/a{OñQ´>ma d Q´>mÝg\$a EO§Q²>g 
(a{OñQ´>ma)/{S>nm°{PQ>ar nm{Q©>{gn§Q²>g (S>rnrO²)  `m§À`mH$So>  Zmo¨XUrH¥$V/AÚ`mdV Ho$bobo ZgVrb Ë`m§Zr H¥$n`m B©OrE_
À`m gyMZoV {d{hV R>amdm§H${aVm B©-_VXmZmgmR>r `wOaAm`S>r d nmgdS©> ßm«mßV H$aUo VgoM B©-_VXmZmH${aVm B©-_ob nÎmo 
Zmo¨XUrH¥$V H$aÊ`mgmR>r Imbrb ßm«{H«$`oMo nmbZ H$amdo :

H§$nZr/AmaQ>rE B©-_ob Am`S>rda S>r_°Q> ImVo Vnímrb (grS>rEgEb - 16 A§H$r bm^mWr© Am`S>r dm EZEgS>rEb 
- 16 A§H$r S>rnrAm`S>r + grEbAm`S>r), Zmd, Šbm`ÝQ> _mñQ>a dm EH${ÌV boIm Ahdmb, n°Z (n°Z H$mS©>Mr 
ñd-gmú`m§{H$V ñH$°Z Ho$bobr ßm«V), AmYma (AmYma H$mS©>Mr ñd-gmú`m§{H$V ñH$°Z Ho$bobr ßm«V) + AÚ`mdV B©-_ob 
Am`S>r /_mo~mBb H«$_m§H$ nmR>dmdm.

B©-_VXmZmímr g§~§{YV H$mhr VH«$mar dm ím§H$m Agë`mg g^mgXm§Zr www.evoting.nsdl.com da CnbãY Help 
and FAQs section dmMmdo. B©-_VXmZmímr g§~§{YV H$moUË`mhr VH«$marg§X^m©V H¥$n`m www.evoting.nsdl.
com `oWo g§nH©$ gmYmdm {H§$dm 022-4886 7000 da g§nH©$ gmYmdm {H§$dm lr. gwHo$W ímoÅr `m§Zm evoting@
nsdl.com `oWo {dZ§Vr nmR>dmdr.

go~r n{anÌH$ {X. 09.12.2020 À`m AZwnmbZm§VJ©V, S>r_°Q> ñdê$nmVrb ñmrŠ`w{aQ>r YmaH$ Agboë`m ì`{ŠVJV 
g^mgXm§Zm {S>nm°{PQ>arO² d {S>nm°{PQ>ar nm{Q©>{gn§Q²>gH$So> XoI^mbrV Ë`m§À`m S>r_°Q> ImË`mÀ`m _mÜ`_mVyZ _V XoÊ`mg 
nadmZJr Agob. g^mgXm§Zr B©-_VXmZ gw{dYm ßm«mßV H$aÊ`mgmR>r Ë`m§Mm _mo~mBb H«$_m§H$ d B©-_ob Am`S>r `mo½` arË`m 
Ë`m§À`m S>r_°Q> ImË`m_Ü`o AÚ`mdV H$amdm.

g§MmbH$ _§S>imÀ`m AmXoímmÛmao
{Z~o {b{_Qo>S>H${aVm

ghr/-
{XZm§H$ : 26.12.2025  H$mo_b ^JV
{R>H$mU : _w§~B©  H§$nZr g{Md d AZwnmbZ A{YH$mar 
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