(x1) Dematerialisation
The shares of the Company have been dematerialized. The position of dematerialization is given below

Form No. of Shares

As on 31.03.2015
De-mat 25434941
Physical 2087459

The promoters along with persons acting in concert held 22.804% of the paid up capital on 31.03.15, private -
bodies corporate held 0.562% while NRI's/ OCBs held 0.115% on that date.

{uii) Subsidiaries
The company is rot having any subsidiary.
(xiii) Category-wise Shareholding as on 31.03.2015

Category Number of shares % of total shares
Indian Promoters Sl B 22.804
Private C Corporale Bodles 154584 0.562

Indian Public I 21055227 76502
Non-resident Induans 0CB's

and others 32115 0.117
Cleanng Members | . 4152 0.015

Total 27522400 100.00

The company has not issued any ADR/GDR.

W . (xv) Investor Correspondence:

g . Any query relating to shares and request for transactions such as transfer, transmission and nomination
 facilities, dupiicate share certificates, change of address, non-receipt of dividend/ and/or Annual Report, and
also regarding dematerialization/ rematerialisation of shares may be taken up with the Registrar and Transfer

~ FAXNO:011- 26387384
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Indian Economy

FY2015 was a year of recovery for the Indlan economy
with GDP growth of 7.3% (Source: Ministry of Statistics
and Programme Implementation). This growth was
primatily, driven by improvement in consumer sentiment
due to sharp decline in inflation coupled with positive
polices by the Central Government. Softening of global
crude prices was one of the key factors leading to the
decline in inflation and improved consumer sentiment,
The wholesale price ‘index (WPI) has been declining
since late 2014 and the consumer price index (CPl) is
currently at 5%. The recent measures undertaken by
Government to contral the food prices are zlso expecled
to drive consumiption due to impravement in purchasing
power,

According to Fitch, an international rating agency, India
is expected to record a real GDP growth of 7.8% in

FY2016 and 8.1% in FY2017.This growth would be

driven by ongoing reforms and initiatives by the Central
Government including rapid project clearances and
removal of administrative roadblocks. The Government
is also expected to initiate a number of reforms which

could revive the flagging infrastructure sector. Although

the economic recovery is expected to be gradual and not

“sharp, the improvement in employment levels, rising

incomes and changing lifestyles will contribute to an
increase in the consumption expenditure.

Consumer Trends

Political stability and improved economic conditions
have led to an increase in consumer spending. In
addition to a very strong young working population in
urban India, rural consumers are also expected to drive

Indian Alcohol Industry Sales Value
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(xv) Management Discussion and Analysis

the consumption growth. This demographic profile fs
leading to an increase in the fraditional consumerbase. -~
Consumerism has been gaining traction and the middle-

ciass need a feelgood experience today and is
gravitating towards premium and quality products,
experimenting with fashion and ‘tecnclogy. Higher
levels of independence along with exposure to lifestyle
in advanced economies, preference for better Ifestyle -
and rise in income levels have changed the cansumptlon

patterns, Wha! remains clear is that while there is =

changing behavior amongst Indian consumers; quality
and value continue to guide their purchasing decisions.
The consumer is increasingly becoming sawy and
ensuring that they derive the best value from their
purchases,

Indian Alcobev Industry Overview

Indian alcohol industry volume has been increasing:
steadily over the past decade with growth rate of over

10% till 2011. However, after 2011, the growth has -
moderated significantly due to slowdown in overall
consumption, increase in state govemment taxes and
excseduﬂes

terms of volume. The total akcohalic drink sales volume
was 2.56 billion litres in (Y2014 and is expected to grow -
at a (AGR of 6.7% to reach to 3.54 billion liters by °
€Y2019. During the same period industry sales value is
expected to grow at 11.0% CAGR to reach $26 billion by

cyz019. ThkS_.(!Eaf'y' demaonstrates the trend g*f;i :

premiumization prevailing in the industry over the past
few years. (Source: BMI Research)

Indian Alcohol Industry Sales Volume
(in billion litres)
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The Indian alcohol industry is broadly seqmented as spirits, beer and wine. India is expected to be one of the fastest
growing alcohol beverage markets inthe world, primarily due to favorable demagraphic profile, increasing disposable
incomes, large consumer base, rapid urbanization and changing lifestyles.

Beer Industry in India .

The Indian beer industry is dominated by strong beer which accounts for 85% of total volumes anc remaining 15% for
mild beer. Generally, the alcohol content in strong and mile beer is 5-8% and 5%, respectively. Indian consumers
prefer strong beer with high alcohol content. (Source: Dun & Sradstreet}

Indian Beer Industry Sales Value

(in $ billion)
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The total beer sales volume in India was 2. 14 billion litres
in (Y2014 and is expected to grow at a CAGR of 6.8% to
reach ta 2.94 billion liters by CY2019. During the same
periodindustry sales value is expected to growat 10.6%
CAGR to reach $11.9 billion by CY2019. (Source: BMI
Research)
High entry barriers inthe beer industry due to stringent
regulations and investments required lo sel up
distribution network has prevented the entry of smaller
players. The major consumer states of beer include
Andhra Pradesh, Maharashtra, Karnataka, Tamil Nadu
. andDelhi, :
Inda has one of the smallest per capita beer
cnrsump!lon rates in the world. Currently, per capital
) tion 7 liters per capita which is

nngpared 1o global

India has a 1avorable demographac profie whrh
includes a growing young and working population which
s entering legal drinking age. Furthermore, changing
" Tﬁstyle. jncreasn social acceptance and increasin

" consumption amunq V\fomen has beer stimulating
_growth of beer industry in_ India Maregver, the
disposable income is wilnessing anincrease asgrowthin -

% .: ¥ " i
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~§l!ter5 per.capita in the year |

~ Evromonitor Internationa
- IMFL primarily comprises of two' broad segments: brown
spirits. and white spirits. The Indian IMFL u‘lustry Isii =
 predominantly a brown spirits market having a share of
 95% in volume terms while remaining 4% is white spirits

a’eﬂm:e sector bas cr:aled large numbﬂ of Jobs push:ng

Indian Beer Industry Sales Volume
(in billion litres)
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the overallincome higher. These factors are expected to
continue to drive growth of the Indian beer mdusr
going forward. i

IMFL industry in India

Globally, Asia-Pacific has the largest market for alcoholic

products, followed by North America and Europe. Asia-

Pacific is expected to maintain its dominance in the
global spirit market due to increasing domestic
consumption in countries such as China and India, China
leads the Asia-Pacific spirit market but India is expected
to grow fast in coming years. Indian Made Foreign Liquor
{IMFL) account for approximately one third of the toial
liquor consumption in India and has been growing al a
CAGR of more than 10% over the in the last decade. The
spirits industry in India is experiencing the
transformation fowards premiumization over the past
fewyears. The entry of global majors into Indian market

_ Is expected to provide further boost towards this

transition. The size of the IMFL market in India was $ 6.0

billion in CYZDM and is projected to increase to § 13.7

billion in Y2019 (CAGR of 11.2%). (Source:

i ndudlngVMa] {Source: Euromoniter International)

IMFL Industry o
v e
gglte: (Volume): Spirns

4% f Hrandy

Business Overview

SOM Distilleries & Breweries Limited tSDBI.) was
established in 1993 and is the flagship company of the
SOM Group of Companies. The Group is based in Bhopal
and s one of the leading alcoholic beverages
manufacturers in India. SDBL is primarily engaged in
production of beer and blending and bottling of IMFL. It
hasa strang sales and distribution network spread over
12 states in India. The Company has a strong marketing
and distribution network in  Arunachal Pradesh,
Chandigarh, Chhattisgarh, Delhi, Gujarat, HP, Haryana,

KEY BRANDS MARKETED §

brand extension, innovative packagirg and reachsng

IMFL Industry
: White
Sziglfa: (Value): et i L
6% - 12%

Jharkhand, Orissa, Pondicherry, Uttarakhand and West
Bengal with 60+ distributers across India. SDBL
exparts its products to Africa, Latin America, Asia and

- Middle East regions which are in a growth phase. The

Company has aninstalled capacity of 59,200 KL of Beer
and 5,400 KL of IMFL. The Company has strived ior

continuous - innovation and premiumization to tap
diferent price points, strengthen position through

mnsumersﬂuough new channels.
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Brand Partfolio Review

SDBL has a diversitied product portfolio which consists
of Beer, Rum, Brandy. Vodka and Whisky. The major
brands of the Company indude Hunter, Black Fort and
Pawer Cool in the beer segment; Milestone 100 whisky
and White Fox vodka, Other popular brands include
whickeys like Legend, Genius, Sunny and Woodpecker
beer. The Hunter and Woodpecker brands are also
supplied as draught beer to all the major hotels in
Madhya Pradesh and Chhattisgarh. To capitalize on the
ongoing shift of the IMFL industry from volume to value
based, SDBL had entered the premium IMFL segment
through the launch of Milestone 100 whisky and White
Fox vodka in the previous year. Currently, the Company
has three millionaire beer brands in its por tfolio: Hunter,
Blackfort and Power family of beer.

Financial Performance

During the year, the total income of the Company
increased by 7.9% to ¥ 2,073 million. The increase was
due to improved price realizations and sales volumes,
Total Beer sales volumes increased by 3.2% to 44.7
lakh:cases. The IMFL volumes also continued its robust
growth trajectory and increased by 9.7% to 6.8 lakh
cases million demonstrating the success of the
‘Company's newly launched brands as well as increased
. acceptance of existing brands. :

Revenue by Category (Lakh cases sold)
433 44.7

EIR201AmE Y2015

Total Income (3 million) :
2051 Loam

2011 2012 2013 2014: 2015

EBIDTATor the yearwas T 317 million, ar:increase of 4.2% ompared to same period last year. The margins remained
. relatively consistent at 15%, Although the raw material costs as a percentage of sales increased in FY2015, the
~ Company's relentless focus on cost control measures supported the margins.

ok 15.7% 15.9% 15.3%
TP SEE S

celig s L ot

| =4 EBITDA Margin

e

2011 2012 2013

2014 2015 -

Zzm Netlncome ~ —¢— NetIncome Margin

The Profit after Tax (PAT) for FY2015 declined by 20 3% 10T 162 milIIun. compared tohe same period lastyear PAT i
margin for the year was 7.8%. The decline in PAT was due to the increased finance costs during the year.

Liquidity
As of March 31, 2015, SDBL had lotal debt oi Rs.
605 million, cash & cash equivalents of Rs. 402

million, resuhmg innet debt of Rs. 203 million. Total |

shareholders' equity a1 the end of FY2015 was Rs,
1,183 million. The Cebt/Equity ratio stood at 0.51x,
despite capital outlay for expansion. SDBL is well
position to take advantage of growth opportunities
though both organicand inorganic routes.
Operational Performance

The Company continties to invest in mproving its
dstnbuhon foolprint acrass urban and rural
-markets. SDBL has focused ‘on brand building
rather than contract manufacturing. Management is
alsomaking consistent efforts for streng1hmmg the
manufactiring and distribution capabilities.

Major Corporate Developments

a. Merger of I.egend Distilleries Pmate
Limited
In March 2014, a board resolution was passed to
merge Legend Distilleries and SDBL. As both the
companies are engaged in similar business aclivity,
it is expected that this merger will result in
significant synergies in the operations. The
objective of the merger is to achieve economies in
various aspects of operations and management
such as marketing, purchases, accounts, legal
services, secretarizl, finances and borrowings.
The Company has fled the scheme of arrangement
wilh the Delhi High Court after getting necessary
approvals from the stock exchanges. We are
hopeful that the merger will be effective soon.

.ﬂxpedailons

4 . theme which demonstrates the ‘manage

" keep abreast of the changing preferences and

* intaste which acds Lo the'

b. New hlnl:lus

‘Milestone 100' and White Fox !rma bk
Innovation is the core philosaphy at SOBL. To
capitalize cn the: opportunity in IMFL segment,

SDBL launched two new brands launched in 2013
Milestone 100 1 the premium whisky segment and
White Fox Vodka in the vodka category. Both these

brands continuzd: ﬂwmbmt growm and exceed:d

Refurbished llnhr
The Company launrhed its flagship trand in;

extensive and continuous efforts to hnﬁvaie and

demands of the:  customers, The
refurbished brand 'l‘igxwastlamched*m ;

apan India basis and is = f‘*\f‘
expected to drive ™, ‘A e g
further volumes for the 7
company. v

The new o
Hunter Beer is "=
infendedtogive i -

customers a %
drink that is refeshing

overall experienc ¢ of the
praduct. We are corfic=nt
that our new brew wu' be
well received by our
customers adding ta the
fun not just in summer
but allyear round



continued to hﬁﬂdsr:iod\emum for future growth. SDBL
has made significant progress in its efferts lo createwell -

White Fox Refresh, a ready to drink (RTD)
product:

RTDs/high-strength - premixes witnessed  stronger
growth rates in 2014-2015 as consumers became more
familiar with the concept, thus driving demand in both
the ofi-trade ard on-trade. The changed urban attitude
towards alcohol consumption is one of the main
corresponding reasons for the same.

Milestones, Awards and Accreditations

Keeping in mind the changing consumer preferences
and industry trends, SOM is ready to showcase a
completely new packaging design in coming months with
the launch of new Vodka mixed RTD, White Fox Refresh,

-an extension of its popular White Fox triple distilled

Vodka.

The Company plans to launch the productin Central India
and Delhi markels and is targeted towards the younger
generation and women,

During the year, the company won the following prestigious awards:

+  Monde Selection Gold award for the Milestone 100 whisky

» Monde Selection Silver awards for the White Fox Vodka and Hunter beer
* Spiritz 2014 Best Product debut award for Milestone 100 whisky

+ Packaging excellence of the year award ~ Milestone 100 - Indspirit 2014
+ Packaging excellence award unit pack- Black Fort Rum Indspirit 2014

+ Fastest emerging company of the year - Indspirit 2014

+ Fastest growing company - Indspirit 2014
* Best (SR award - Spiritz 2014

« ‘Centre of Excellence for Smart Innovation’ award at the ‘Inc Innovative 100 Awards’

Business Strategy
Widespread Geographical Presence and

_Expansion plans

The Company has well-defined business strategy to
expand its product portiolio by introducing premium

_products and growing geographically. Over the long

term, the Company envisions itself as one of India’s top
3 brewing companies. To achieve this vision, the
(gmpany S stra!egy is 10 enhange presence in current

“markels and enter key markets of Karnataka, Andhra

and Kerala. SDBL ik also focused on expanding
in select markets internationally. Some of the
Bls ;dd;ﬁn:c dqring' the year included

a tﬁshnct dentlty in the Beer and
accepled brands and value products. It has undertaken

%us nitiatives: ﬂawugh its strategic, planmng‘
capitalize on the available
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Ay

ugh s slrongbrand porﬂalb The .
_and capabilities, which ultimately benefits the

oppmﬁxﬂlcs‘ Most prominent among. these is the -
launch of refurbished Hunter, the Company’s flagship

= Inc India Innovative 100 Awards - 30 Most Innovative CEOs 2014

unique combination of smoothness and strength. The
launch is expected capitalize on the increasing demand
for the Company's products. Furthermore, two new
brands Milestone 100 whisky and White Fox vodka have
seen increasing sales and acceptance since its launch in
2013. The Company continues to invest judiciously in all
the mainstream brands with the aim of creating
enhanced brand awareness and visibility.
Human Resources
SDBL believes that over the years, the Company has
experienced various situations both achievements and
challenges but the commitment of its employees have
remained unchanged. The Company believes the human
capital has been ane of the most critical resources which
has played an instrumental role in ite growth and
sustenance, SDBL lays additional emphasis on providing
oppartunities for their personal development of skills

organization. The Company believes in fostering eq.ial
employment opportunities and undertakes continuous
efforts to employ and retain proksslanaﬂy qualified,

decicated and commitied persannel. This approach has
. resulted i extremely low attrition and reflects the
" constructive relationship between the Company and its

emplovfecs

During the year, SDBL focused on various strategic
learning programmes, emplogee engagement and
health management initiatives to enable  overall
professional and personal development of the
employees. During the year, the relationship with the
employees was cordial and there was no lbss of
production across any of the Company's manufacturing
facilities due to any industrial unrest.

Opportunities and Threats
Opportunities
The Indian economy is currently at an inflection point

and is anticipated to post robust growth geing forward.

This strong performance will be supported by
implementation of structural reforms and resulting
increase in investment activity ~ The improved
consumption expenditure is expected provide growth
opportunity to the Indian alcoholic beverage industry.
Morecver; the Indian population, whose major share is
comprised of the age group 15-55, is more disposed to
accept alcohol as a beverage. The increased
urbanization, removal of sacial barriers atlached to the

alcohol consumption and changing consumer

preferences towards western lifestyle will drive future
growth. Also, the increase in alcohol consumption by
women is a clear indicator of this changing trend. With
increasing urbanization. this acceptance is anticipated
toincrease further.

Threats

Any delay in pickup of macro-economic. indicators,
emergence of inflaticrary conditions, - volatility in
currency and unfavourable weather patterns are some
of the threats lo the Company's prospecls. Any
Government enactment aimed at increasing the legal
drinking age can also have an adverse impact on the
volume growth for the industry. Furthermore, any
increase in taxes by state or central government can
impact the averall volume for the industry as the higher
tax incidence can reduce the purchasing power of the
consumer.

Key Market Risks and Concerns

Indian alcohol industry is characterized by stringent
requlations and is requlated by the State Governments.
It has been highly structured as a result of strict
processes for license, distribution and sales. Some of
the kay industry challenges are as follows:

+ Advertisements:

Direct advertising of alcohol is banned in India. This
creates a hurdle for of new brand building process as
well as improving visibllity of existing brands. The

' time to time such as the one taken by the Kerala

general stralegy followed by the companies is lo
advertise using surrogate products (like glasses,
mineral water, musc items) having dentical brand
names. ; %
* Industry regulated by different State
Governments:
Since alcoholic beverages are a state subject, each of
India's 29 states and 7 union territories has their o%n
rules & regulations and duties & laxes. Thus, the
distribution and sale of alcoholic beverage is controlled
by state governments and in most of the state
governments decide the End Consumer Price (ECP), ~
Additionall, interstate movement is requlated and an.
export/import license is required. Export fee is imposed
in the State where the product is manufactured and
impart fees in the State where it is sold. In some states,
only the alcoholic beverage manufactured in that state

can be sold. Independent licenses are required to

produce, botile, store, distribute or retall all liquor -
g : : X

o Pullllnhlon Concerns

Prohibitian drives undertaken by the government f:om

government this year, could hamper sales.
»Taxation . : R
Alcoholic beverages in India are ta:_:ed on ad. valorem :

basis (no consideration of alcohol i -
beer an expensive drink compared
terms of price per unit.
* Limited Markets

Sale of liquor is also prohlbned in the states of Gujarat,

" Manipur, Mizoram and Nagaland, which further puts '

hindrance for the growth of the industry.

Internal Control Systems & Their
Adequacy

The Company lays emphasis on ensuring that an
effective and efficent internal system is maintained
across various processes. These systems are managed
by qualified and experienced professionals. SDBL follows
Standard Operating Procedures (SOPs) that are in line
with the best global practices, and have been laid down
across the process flows, along with authority controls
for each activity.

The Company's internal and slatutory auditors review
the adequacy of internal controls on a regular basis and
thus help mitigatefavoid fraud or any other

 discrepancies in the daily operational activities of the

Company. The Audit Committee of the Board of Directors
also meets periodically to review the findings
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of internal and statutory auditors’ reporls and
advise the management with corrective policies
and controls 1o be adopted by the Company,
consistent with the organizational requirements.
Corporate Social Responsibility
Building community trust through responsible and
sustainable management of the business is an
indispensable part of SDBL philosophy and vision.
The company believes that good gavernance is
critical to sustalning corporate development,
increasing productivity and competitiveness and
creating shareholder wealth. Corporate Social
Responsibility {CSR) is a continuous commitment
of the Company for overall economic development
and well being of the society CSR plays an
important role in sustainable growth of the
Company and ensures that the Company
discharges ts duties towards development of the
society.

The annual report on Corporate Social
Responsibility activities as required under
Sections 134:and 135 of the Companies Act, 2013
read with Rule 8 of the Companies (Corporate
Social Responsioility Policy) Rules, 2014 and Rule
9 of the Companies (Accounts) Rules, 2014 is
provided in the Annexure forming part of this
' Report. As per the section 135 of the Companies

© Ad, 2013, CSR committee has been formed by the

Company. During the year, the Company spent ¥
- 23.38 lakhs on (SR activities as per the CSR policy
-- of the Board,

- Some of the ongoing CSR activities of the Company
: _ai'_e as follows:

‘minimize waste,

raﬂuns

breweries and other facilities to-ensure-
' compllan':"e with- applicable environmental
regn.lltsons and besl practices. |
. SDBL has*eslabllshed environmental parametefs
o FM‘M upon againsl several Rey sndicators by

{he cﬁecuvc use

environmental champions and then supporis them
through awards program.

The Company is also running projects that help
combat water poverty by improving access to
clean drinking water and sanitatior.

Social Welfare

In December 1995, Asha Mohan Foundation
has established a school til the Class X for
providing f-ee education to the children in the
surrounding rural areas.

SOMeshwara Dham Mandir was built inthe year
1994 along the Raisen Road, Madhya Pradesh.
Asha Mohan Hospital is one of the charitable
institutions established by SOM Group, which
provides free health facilities to its factory workers
and to the inhabitants of Sehatganj w]lage and
other neighboring areas,

The Company regularly gives donations to various
NGOs. !

Other Activities

Asha Mohan Foundation Society conducts Pulse
Pelio pragrams every manth for three consecutive
days in which they provide free vaccines to infants
in Sehatganj and about 12 other wHages in the
vicinity.

With an aim to boost up the morale of the youth
SDBL sponsors, Merit based Scholarship award
which is in the shape of financial support in few
reputed schools of Bhopal.

CAUTIONARY STATEMENT

Statements in the Management Discussion and
Analysis describing the Company's objectives,
expectations, predictions and assumptions may be
‘forward lcoking’ within the meaning of applicable
securities laws and requlations, Actual results may
differ materially from those expressed herein,
important factors that could influence the
Company's operations include glokal and

domestic economic conditions atfecting demand,

supply, price conditions, change in Government's

regulations, taxregimes and other factors such as

Hﬂgﬁ‘lon and industrial reletions. The Company
assumes no rsnonslbﬂit! to publicly. amend,

 modify or “evise any such statements on the basis
of subsequent devdopments mi 'mﬁomor i
.events : 4w

{xvi)  Nomination Facility
Individual shareholders can avail of the facility of nomination by submitting Form SH-14 to the Company. The
nominee shall be the person in whom all rights of transfer and /or amount payable in respect of the shares
shallvest inthe event of the death of sharehelder(s). A minor also can be a nominee provided the name of the
guardian is given in the nomination form. The facility of nomination is not available to non-individual
shareholders such as body corporate, financial institutions, kartas of Hindu Undivided Families and holders of
power of attorney. :

(xvii) - Reconciliation of Capital

As stipulated by SEBI, a qualified practicing Company Secrﬂary carries nut reconciliation of the total of the
capital admitted with National Securities Depository Limited (NSDL) and Central Depository Services (India)
Limited (CDSL) and in physical form with the total issued/paid up capital and with total listed capital. This is
done every quarter and the report thereonis submitted to the Stock Exchanges where the shares are fisted. ;

{xviit) CEQ/CFO CERTIFICATION

Shri Surjeet Lal, Chairman & Managing Director and Shi Ra,esh Dubey, Chief Financl Offcer, of Som' i,

Blshlenes& Breweﬂes Ltd., havecertlhedthat

(a) Theyhave reviewed financial statemems and the cash flow statemenl 1orﬂ'|e year enéed 3 1% Marcﬁ 20 1 Sand
. thattothebest of their knowledge and belief: '

(u) These statements do not contain any materially untrue slaiement ar o:ni1 any | malerial fact or conlaln: i

staiemems that might be misleading;
{ii) These statements together present a true and fair view of the company saﬁa'sand arein mnpbancemlh
existing accounting standards, applicable laws and regulations. 3

(b)  There are, to the best of their knowledge and belief, no transactions entered into bythecorrmwdl'fngﬂle
yearwhich are fraudulent, illegal or viclative of the company's code of conduct.

(c)  They accept respansibility for establishing and maintaining internal controls for financial repo!tngand that
they have evaluated the effectiveress of internal control systems of the company pertaining to finand
reporting and they have disclosed 1o the auditors and the Audit Committee, deficiencies in the deslgn or
aperation of suchinternal controls, if any, of whichthey are aware and ihe sieps theyhavetaken or pl’opuse to
 take torectify these deficiencies, e

(d)  Theyhave indicated to the auditors and the Audit committee £ W
{i) Sigrificant changes in internal control over financial reporting during the year. <
(i1} Significant changes in accounting pelicies during the year and that the same have been disclosed in Ihe
notes to the financial statements; and
(i) Instances of significant fraud of which they have become aware and tne involvement therein, if any, ofthe
management or an employee having a significant role in the company’s 's Internal control system over f;nanmai -
-reporting.

Ha

For and on behalf of the Board of Directors

Place: Bhopal Rajesh Dubey Surjeet Lal
Dated: 27.07.2015 Chief Financial Officer Chairman and Managing Director
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ANNEXURE- V TO THE DIRECTORS' REPORT

Disclosers in Board's Report

Rule 5 (1) of the Companies (Appointment and Remuneration of
: Managerial Personnel) Rules, 2014

The ratio of the remuneration of each director
to the median remuneration of the employees of
the company for the financial year.

The percentage increase in remuneration of
each director, C.F.0, C.E.0, Company secretary
or manager, if any, in the financial year,

The percentage increase in the median
remuneration of employees in the financial year
The number of permanent employees on

the rolls of company.

The explanation on the relationship between
average increase in remuneration and company
performance

Comparison of the remuneration of the Key
Managerial Personnel against the performance

of the company. i :
Variations in the market capitalization of
the company, price earnings ratio as at the
tlosing date of the current financial year and
previous financial year and percentage increase
over decrease in the market quotations of the
shares of the company in comparison to the rate
at which the company came out with the last
public offer (i.e. Rs. 10 per share in 1994).

the salaties of employees other than the

managerial personnel in the last financial year
and its comparison with the percentile increase
in the managerial remuneration and justification
thereof and point ont if there are any exceptional
circumstances for increase in the managerial
remuneration.

Comparison of the each remuneration of the Key
Managerial Personnel against the performance

eters for any variable compd;;eﬁ{- gl |
of remuneration availed by the director.

"The ratio of the remuneration of the hi_g-lié;i" p{aid i

director to that of the employees who are not the
directors but receive remuneration in excess of

i the highest paid director during the year.
Affirmation that the remuneration is as per

the remaneration policy of the company

Place: Bhopal

Dated: 27.07.2015
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Managing Director-0% (No Salary)

increase over IPQ price,

Remuneration provided to any Director is NIL.

; "llompany Seaetary;m%

Chief Financial Officer-15%
45%
122 Employees

There is no such relationship at present.

The remuneration of XMP is not related to company
perfnrrnan(.e at present.

 Varition in Market capitalization of the company

in Comparison lo last year is
-(ive):20.7%
Price Earnings Ratio as at the
1. closing date of the current finandal
year, i.e. 31st March 2015  33.30
2. closing rate of previous financial year
i.e. 31st march 2014 :33.19
The Closing Price of equity shares of the company as
on 3 1st March 2015 on BSE and NSE are 195.80 and
193.95, respectively Representing a 1858 %/1839.5%

There has been approx, 10% avera crease in

the salaries of the employees,
The comparison cannot be dorie since no remuneration
is being paid to any Director

Remuneration of KMP is not related 1o the performance
of the company

Not applicable, since no remuneration is being paid
to any Directors

Nat applicable, since no remuneration is being paid to
any Directors.

“No remune-ation policy has been framed so far.

Surjeet Lal
Managing Director

Certificate of Compliance of

The Conditions of Corporate Governance

To,

The Members,

Som Distilleries & Breweries Limited
Bhopal.

Sirs,

We have examined the compliance of the conditions of Corporate
Governance by Som Distilleries & Breweries Limited, for the year ended on
31.03.2015, as stipulated in clauses 49 of the Listing Agreement (hereinafter
referredto as the "Agreement”) of Som Distilleries & Breweries Ltd with Bombay Stock
Exchange Limited and Naticnal Stock Exchange of India.

The compliance of the conditions of Corporate Governance is the
respons bility of the management. Our examination was limited to procedures and
implementation thereof, adopted by the company for ensuring compliance of the
conditions of Corporate Governance.

In our opinion and to the best of our information and according to the
explanalions given to us and subject to what is stated in the Finandial Statement for
2014-15 read with the Auditors and Directors reports thereon, the company has
generally complied with the conditions of corporate governance as stipulated in the
above mentioned Agreement.

As per the information given to us and records maintained by the Stakeholders
Relationship Committee, nc investor grievance was pending as on 31.03.2015

We further state that such compliance is neither an assurance as to the
future viability of the company nor efficiency or effectiveness with which the
Management has conducted the affairs of the company.

M.M.Chawla
Place: Bhopal For M.M.Chawal and Asscoiates
Dated: 27.07.2015 FCS67,CP 716
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Independent Auditors Report

To the members of Som Distilleries & Breweries Limited

" Report on the Financial Statements

We have audited the accompanying financial statements
of SOM DISTILLERIES & BREWERIES LIMITED, NEW
DELHI (‘the Company'), which comprise the Balance
Sheet as at 31st March, 2015, the Statement of Profit
and Loss, the Cash Flow Statement for the year then
"ended, and a summary of significant accounting policies
and other explanatoryinformation.

Management's Responsibility for the
Financial Statements

The Company's Board of Directors is responsible tor the
malters stated in sub section 5 of Section 134 of the
Companies Act, 2013 (“The Adt"} with respect to the
preparation of these financial statements that give a

. true and fair view of the financial position, financial

‘performance and cash flows of the Company in
. accordance with the accounting principles generally
accepted in India, including the Accounting Standards
specified under Section 133 of the Adt, read with Rule 7
of the Companies {Accounts) Rules, 2014, This
responsibility also includes maintenance of adequate
_ accnunting records in accordance with the provisions of
 the Act for safeguarding of the assets of the Company

i . and for preventing and detecting frauds and other

irregularities; selection and application of appropriate
accqumlgiggoﬁcms making judgments and estimates
e bie and prudenl and demgn.

'weﬁperamg effeciively for
: complelencss of the
e preparalion and

sbB w&pmn_musuu

' Auditors’ Responsibility

Our responsibility ‘is to express an opinion-on thesz
financial statements based on our audit.

We have taken into account the provisions of the Act, the
accounting and auditing standards and matters which
are required tc be included in the audit report under the
provisions of the Act and the Rules made there under,

We conducted our audit in accordance with the
Standards on Auditing specified under sub section 10 of
Section 143 of the Act. Those Standards require that we
comply with ethical requirements and plan and perform
the aucit to obtain reasonable assurance about whether
the financial statements are . free from malerial
misslatement.

An audit involves performing procedures to obtain audit
evidence about the amounts and the disclosures in the
financial statements. The procedures selecled depend
on the auditor’s judgment, including the assessment of
the risks of material misstatement of the financial
statements, whether due to fraud or error. In making
those risk assessments, the auditor considers infernal
financial control relevant to the Company's preparation
of the financial statements thal give & true and fair view
inorder to design audit procedures that are appropriate
in the circumstances, but not for the purpose of
expressing an opinion on whether the company has in
place an adequate internal financial controls system
over financial reporting and the operating effectiveness
of such control. An audit also includes evaluating the

_ appropriateness of the accounting policies used and the
‘reasonableness of the accounting estimates made by
- the Company's Directors, as well as evaluating the
~ overallpresentation of the financial statements.— —
;3 We Wiev@ih;i, the audit evidence we have obtained is
~sufficent and apprupna& ta provide a basis for our audit
»-"'pﬁnlononﬂufmmialstatements.

Opimon
* In our cpinion and to the best of our information
and according to the explanations given to us, the
aforesaid financial statements give the
information required by the Act in the manner so
required and give a true and fair view in
conformity with the accounting principles
generally accepled in India, of the state of affairs
of the Company as at 3 1st March, 2015, and its

profit and its cash flows for the year ended on that

date.
Report on Other Legal and Regulatory
; Requirements
1. As required by the Companies (Auditor's Report)
Order, 2015 (“the Order") issued by the

Government of India, In exercise of powers

“conferred upon it under subsection 11 of section
-+ 143 of the Act, we give in the Annexure a
. statement on the matters speaﬁed in paragraphs
3 and4 of the Order.
2. Asrequired by subsection 3 of Secliun 143 of the
Act,wereportthat:
a) We have sought and obtained all the
‘information and explanations which to the best of
our knowledge and belief were necessary for the
purposes of our audit.
b) In our opinion, preper books of account as
required by law have been kept by the Company so
far as it appears from our examination of those
boaks.

¢) The Balance Sheet, the Statement of Profit and
Loss, and the Cash Flow Statement dealt with by

12, Zone li, M.P. Nagar,
BHOPAL 462 011

Dated: 27.07.2015

_pending| Img;tmns on |ts financial position in its

this Report are in agreemenl with the books of

'accounl

d) “In our opinion, the aforesaid ﬁnannal
statements comply with the Accounting Standards

specified uncer Sectior 133 of the Act, read with

‘Rule 7 of the Companles (Accounts) Rules, 2014,
e) On the basis of the written representations -
received from the Directors as on 31st March,

2015 taken on record by the Board of Directors, - B
none of the Directrs are disqualfied ason 31st |

March, 2015 from being appointed as a Director
interms of subsection 2 of Secticn 164 of the Act.

) With respect1o the other matters to be tnduded o

in the Auditor's Reportin accerdance with Rule 11
of the Companies (Audit and Auditors) Rules, -

2014, in our opinion and to the best of our .
mformaﬂon and according to the explgnaiions

giventous: i
{+i.) The Company has disclosed the wnpact of

financial statements ~ Refer Note 33 to the
financial statements; 3 i
(f-ii.) As per the information gmm 10 us; the

Company does ot foresee any losses on. any
long-term contracts and has thereiore not made -
any provision. We have been ivformed that the -

- Company has not entcred into any de'mirve :

contracts. .
(f-ii.) As at lilarch 31, 2015, as per ns records, -
there were no amounlts required to be transferred .
by the Company o the Investor Education and.
Protection Fund. 5

For K.C. KHANNA & Co.
Chartered Accountants
Firm Registration No: 00048 1N

Harsha Chandra
Partner
Membership No. 080489
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Annexure to the Independent Auditors' Report

SOM DISTILLERIES & BREWERIES LIMITED

1.

Year ended 31.03.2015

{Referred to in para 1 under 'Report on other Legal and Regulatory Requirements’ section of our Report of even
date]

{a) As per the information given 1o us, the Company
has maintained proper records showing full
particulars, including quantitative details and
situation of its fixed assets.

(b) We have been informed that the fixed assets
have been physically verified by the Management at
the close of the financial year and no discrepancies
are reported tave been ncticed on such
verification.

{a) As per the information given ta us the inventory

~ has been physically verified, at reasonable

intervals, during the year, by the Management. In
our opinion, the frequency-of such verification is
reasonable.

~ (b) The promdt::_l'es for the physical verification of
* inventories followed by the Management arc

SDEL Annual Report 201448043

reasonable and adequate in relation to the size of

__ the Company and the nature of its business.
. {c) The Company is stated to be maintaining proper

reciardis'of_jin\rémbr_y. No material discrepancies are
ted to have been noticed on such verification.

er theinformation given to us, the Company has
‘ loans, secured or unsecured, o
other parties covered in the

~ ordinary course of business. The maximum arnounl
© due from that company at any llmedunng the year

(previous year ¥ 3.(232.:4'1:.381) and the year end
debit balance was ¥ 22,72,12,413 (previous year
¥7,4393:832),

(a) Neotapplicable.
(b) Notapplicable.

Inour opinion and according to the information and
explanations given to us, there are adequate
internal control systems commensurate with the
size of the Company and the nature of its business
with regard to purchase of inventory and fixed
assets and for the sale of goods and services.
However, procedures for purchase of inventory
need to be strengthened.

According to the information given to_us, the
Company has not, during the year, accepted any
deposits from the public in accordance with the
provisions of sections 73 to 76 of the Act and the
Rules framed thereunder.

As per the explanations given to us, the Central
Government has not specified maintainence of cost
records inrespect of the Company's products.

(a) According to the records of the Company,
provident fund dues, State excise and related dues
and other statutory dues have been regularly
depositec with the appropriate authorities,

We have been informed that the Employees State
Insurance Scheme's not applicable to the Company.

hs per the records of the Company and the
"+ information and explanations given ta us, there are

no_undisputed statutory dues outstanding as at
31.03.2015 fora ‘period of 1 mnrc‘than six months
from the date they became payable, -

{b) As per the information and explanations given to us, the statutory dues which have not been deposited on

_ account of disputes are as follows:

Period to which | Foram where dispute

Name of Natureof | = Amount |

Statute i dues ' (Rupees in Jacs) | the amount relates| is pending
MP Entry Entry Tax 4894 2007-08 MP Commercial Tax
Tax Act, 1976 ) Appeal Board, Bhopal

. MPWAT Gl 45437 2011-12 MP High Court
4 TaAd2002 | % SRS . i

MP VAT csT ! 413,69 ‘ 2012-13 Additional Commissioner
Tt 2002 ;| 1 .., Commerdl Tax, Bhopal
M P VAT Entry Tax | 17.45 2012-13 Additional Commissioner
it S NI, SN oo COMMErCial Tax, Bhopa
Income Tax | Taxafter | 2175 2012-13 | Commissioner of
Ad, 1961 | assessment | incomeTaxAppea!s

(c) As per the records of the company, during the year, no amount was required 1o be ! ransferred to the

Investor Education and Protectron Fund.

8. The Company has no accumulated losses.

Further, the Company has not incurred cash
losses during the financial year covered by our
audit and the immediately preceding financial
year. ‘ : !

9. As per the records of the company, and the -

information given to us, the company has not
defaulted in repayment of dues to any financial
institutional or bank:

10. According to the information given to us, the
Company had given a corporate guarantee to
abank for a loan taken by anothercompany. As

12, Zone ll, M.P. Nagar,
BHOPAL 462 011

Dated: 27.07.2015

1! . As per the information given to us, the term

per the axpia-lations g‘lw':n'l'd s, thé‘ termsand
conditions of : such guarantee are not
prejudicial to the interests of the company.

loans have been applied for purposes for
which they were obtained.

12. According to the information and explanatlons
givento us, no fraud on or by the Company has
been noticed or reported during the year.

For K.C. KHANNA & Co.
Chartered Accountants
Firm Registration No. 000481N ~— Wil

" Harsha Chandra

Partner
[embership No. 080489
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L EQUITY AND LIABILITIES

(1) Shareholder's Funds {
(a) Share capital Ak
{b) Reserves and Surplus |4
(2)  Non current liabilities

(a) Long term borrowings
(b) Deferred tax fiabilities (Net) 6

{c)  Other Long term liabilities 7
(3) | Current Liabilities

{a) Short term borrowings 8

(b) Trade payables

(c} Other current liabilities 9

(d} Shart term provision 10

Il ASSETS
(1) | Non current assets
(a}  Fixed Assets

| Asat31-03-2015| As at 31-03-2014
(Rs.) | rs)

275,224,000 275,224,000
906,547,610 798,302,030
286,274,185 | 54241165
112,781,085 | 115,606,335
12,328,276 | 2339276
318745628 | 3250953
194,571,358 | 174316082
264,270,729 140,373,553
135,863,866 | 87,270,357

2,506,606,737

1,650,923,751

(i) © Tangible assets 1 642,076,668 672,366,990
(i} - Capital work in progress i 20,338,959 1,875,839
' (b) Long term loans and advances 12 41,703,291 33,211.829
(2) Current assets

{a) Inventories 13 261,754,502 153,788,676
. (b) Trade Receivables 14 593,131,467 | 337,271,920
()  Cash and Casn equivalents 15 402,298,411 63,530,345
" (d) - Short term loans and advances 16 545,303,439 388,878,152

: Total | 2,506,606,737 1,650,923,751
fz1
For and on Behalf of the Board
Rajesh Dubey Mayank Bhadauria D.N.Singh ¥ 5.Lal
{Director) (Chairman & Managing Director)

{Chief Financial Officer)

Bhop : e
 Dated: 271h July, 2015

SDUL Annual Repor: 201415+ 48

(Company Secrefary}

This s the Balance sheet referred to in our Report of m.n date
For K.C.KHANNA & CO.
Chartered Accountarts
. Firm Registration No: 000481 N

' Harsha Chandra
Partner
Membership No. 080482

SOM DISTILLERIES & BREWERIES LIMITED

Profit and Loss Statement for The Year Ended 31st March, 2015

Year Ended | Year Ended

31 March, 2015 | 31 March, 2014

! Revenue from operations . 17 2,061,569 ,445 1,902,725,039
Il.  Other lncome |n 18 : 11,914,749 18,673,995
Hl. | Total Revenue (1) 2,073,484,194 | 1,921,299,034
Expenses: |
Cost of materials consumed 19 © 4 1,014,092,938 798,764,338
Changes in inventories of finished gaods, (78,522,364) 78,385,829
Work in progress and Stock in trade |
| Employee benefit expenses 20 53,573,957 48,299,344
Financal costs 21 23,479,534 1,679,049
Depreciation 39,069,954 | 48,084,766
Other expenses 22 | 767,859,677 | 691,182,314
IV.  Total Expenses 1,819,559,696 | 1,666,395,640
V. Profit before exceptional and (-1 253924498 | 254903394
" extraordinary items and fax | |
VI Exceptional items i files: | (585,787) I 180,307,
VII. | Profit before extraordinary items and tax Lovewy | 254510,285 | 254,823,087
VIll. Extraordinary tems j ' |- d
X. | Profit before tax (VI VI 254,510,285 254,823,087
X. | Taxexpenses: { ‘ b :
(1) Current tax | 95641102 i 50,975,726
(2) Deferred tax i | (2,825.250) . 836497
R /o) for he prin
Xil. ' Earning per equity share: 1
(1) Basic 5.88 Lo AR i
{(2)  Diluted 5.88 .1 738
Sigailcart Accoanting Polices (21
For and on Behalf of the Board
Rajesh Dubey Mayank Bhadauria D.N.Singh S.Lal
(Chief Financial Office-) (Company Secretary) " (Director) (Chairman & Managing Director)
This s the Profit & Loss Account referred ta in our Reporl of even dale
For K.C.KHANNA & CO.
Chartered Accountants
Firm Registratior No: 000481 N
Harsha Chandra
Bhopal Partner

Dated: 27th July, 2015

Membership No. 080489
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SOM DISTILLERIES & BREWERIES LIMITED

Cash Flow Statement for The Year Ended 31st March 2015

Particulars

Cash flow from operating activities
Profit before Tax

Non-cash adjustment te reconcile profit before tax to net cash flows

Depreciation on continuing operations
Interest Expense
Dividend lncome
Operating profit before working capital changes
Movements in working capital:
Increase!(decrease) in trade payables
Increasey(decrease) in short term provisions
Increased(decrease) in other current liabilties
Increase/(decrease) in other lang lerm labilities
Decrease/{increase) in frade receivables
Decreas=/(increase) in inventories
Decrease/(increase) in long lerm loan & advances
Decrease/(increase) in Short lban & advances
Cash generated from/ (used in) operations
Direct Tases Paid (net of refunds)
Net Cash flow from/ (used in) operating activities (A)
Cash flow from Investing activities
Purchase f fixed assets, (WIP and capital advances
Proceeds from sale of fixed assets
Proceeds from sale/maturity cf current investment
Dividend Received
Net Cash flow from/ (used in) Investing activities (B)
long term borrowings
A Interest pad - -
Dividend paid-
 Dividend distribution tax
Net Cash flow from/ (used in) Financing activities (€)
et increase/{decrease) in cash and cash equivalents
Cash and cash equivalents al the beginaing of the year
Cash and end of the year
Compener lents

lq). b.y. L N'lyuni'ii_.ﬁum
(Chet Financi Offcer;, | ™ (Company Secretary]

This fs.the Cash Aow Accountteferced to in o Report o ewen date

For K.C.KHANNA & CO.
Chartered Accouniants
Firm fegistration No; 000481 N

Bhopal |
i Dated- 27th july, 2015
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| Year Ended 1 Year Ended
| 31March, 2015 | 31 March, 2014
254510.285 254,823,087
39,059,954 48,084,766
23,479,534 15679048
(7,334,323) - (1,795,619)
20,255,276 (44,676,640}
48,593,509 (23,832,906)
123,897,176 | {107,995,142)
9,089,000 200,000
{255,859,547) 152,618,584
(107,965,826} 147,519,790
(8.491.462) . (778815)
| (156,425.287) | (333.821,229)
(95,641,102) b (50.975.726)
{31,003,634) i (16,182,060)
1,684,784
7,334,323 | 1,795,619
547,527,694 {50,940,412)
(23,479,534) (1,679,049)
(41,283,600) | (41.283,600)
(#,404,370) [ (7016,148)
338,768,066 Lo (257,667
63,530,345 136,102,013
20,696,919 35,515,260
363,651,383 L 20,749,872
17,850,109 | 7.265213

402,298 411 63,530,345

-~ For and on Butal of the Board.

D.N.Singh A e
(Director) {Chairman & Managing Director)
Harsha Chandra
Partner

Membership No. 080459

NOTES TO THE FINANCIAL STATEMENTS

(Year Ended 31.03.2015)

(1) Company Information

Som Distilleries & Breweries Ltd. is a Public
company domiciled in India and incorporated
under the provisions of Companies Act, 1956. Its
shares are listed on NSE and BSE. The Company is
engaged in the manufacture and sale of Beer and
Indian made foreign Liquar (IMFL). The Companyis
a market leader in Beer in the state of Madhya
Pradesh. The company caters to both domestic
and international markets.

(2) Significant Accounting Policies

2.1 Basis for preparation of
accounts

These financial statements have been prepared to
comply in all material aspects with applicable
accounting prindples in India, the applicable
Accounting Standards prescribed under Section
133 of the Companies Act, 2013 (‘Act’) read with
Rule 7 of the Companies (Accounts) Rules, 2014,
the provisions of the Act (to the extent notified)
and other accounting principles generally
accepted in India, ko the extent applicable.

Al assets and liabilities have been classified as
current or non-current as per the Company's
normal aperating cycle and other criteria set out in
the Schedule ll to the Companies Act, 2013. Based
on the nature of products and the time between
acqussition of assels for processing and their
realization in cash and cash equivalents, the
Company has ascertained its operating cycle as 70
days for the purpose of current/non-current
classification of assets and liabilities

2.2 Revenue Recognition

All revenues are generally recognized on accrual
basis except where there is uncertainty of ultimate
realisation.

2.3 Expenditure

Expenses are accounted for on accrual basis and
provision is made for all known losses and
labilities. i
2.4 Fixed Assets and depreciation
Fixed assets other than land (including ' site
development) are stated at cost less accumulated
deprediation and impairment losses, if any Cost
comprises the purchase price and any attributable
cost {freight, duties, levies etc.) of bringing the
asset to its working condition for its intended use
and capitalization of interest and other expenses
incurred upta the date of commissioning
Depreciation is provided based on useful life of the
assets as prescrbed in Schedule 1l to the
Companies Act, 2013 except in respect of the
labour quarters where useful life is different than
those prescribedin Schedule ll are used. .
2.5 Impairment of Asset

The carrying amounts of assets are reviewed at - L
each balance sheet date to determine whether =~

there s any indication of impairment of the assets.
If any indication exists, an asset's recoverable
amount is estimated. An impairment loss is
recognized whenever the carrying amount of the
assel exceeds the recoverable amount. -

2.6 Inventor
Inventories are stated at lower of cost and net
realizable value. Costs are arrived at as follows:

(i) Raw materials, components, packing material,
stores and spares onfirst infirst out basis.

(ii) Stock in process and finished goods taking into
account the annual average cost of materials
consumed, direct production expenses, interest,
depreciation and related Government duties.
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