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Niftygetsnewlogofor ETFpush

SUNDAR SETHURAMAN
Mumbai, 28 May

The National Stock Exchange
(NSE) on Tuesday unveiled a
new brand identity for its Nifty
indicesin a fresh push to garner
flows into exchange-traded
funds (ETFs).

“The new logo for the Nifty
will further strengthen its
identity as the leader in the
index space. We will continue
to develop innovative indices
for various investment prod-

ucts that are useful toretail as
well as institutional
investors,” said Vikram

Limaye, managing director
and chief executive, NSE.

In the new logo, the letter
‘N’ depicts an upward rising
graph, which the bourse says
signifies growth and momen-
tum, and also captures “the
new direction for the Indian
capital markets”.

The NSE also plans to
launch advertisements on the
Nifty ETF during the ICC
Cricket World Cup, which
begins on Thursday. The ad
campaign features a series of
one-minute ads that explains
the benefits of investing in the
Nifty S0 ETF. According to the
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ikram Limaye, MD & CEO of NSE, at the launch of the new

Nifty50 logo in Mumbai on Tuesday

NSE, nearly 78 per cent of ETF
assets are pegged to Nifty
indices. In total, there are 58
ETFs tracking Nifty indices, of
which nine are in the interna-
tional markets with assets of
over $10 billion.

Nifty indices compete with
the BSE indices in the domes-
tic market.

The assets under man-
agement (AUM) of Nifty 50-
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based ETFs stood at¥69,000
crore at the end of March
2019, up 66 per cent year-on-
year. AUM for ETFs tracking
Bank Nifty ETF have more
than doubled in the past one
year to X15,000 crore.

While ETFs is a big seg-
ment in the global asset man-
agement industry, it is still a
miniscule portion of the total
equity AUM domestically.
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@® ECONOMIC GROWTH

Vikram Limaye, MD and chief executive, NSE

Growth has to pick up once the euphoria

(after election) dies down. People will be focused
on fundamentals ... and | think there is some
catching up to do in terms of economic growth.

Logo launch

National Stock Exchange MD & CEO Vikram Limaye at the launch of Nifty 50's
new logo in Mumbai on Tuesday. Limaye also said that a newly revamped
website is being tested internally and will be launched soon.  nirRMALHARINDRAN
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NSE unveils new brand identity for Nifty50
Nifty50 is the most traded index derivative contract in India.
Bureau| May 28, 2019

Leading bourse National Stock Exchange of India (NSE) on Tuesday unveiled a new brand
identity for its Nifty Indices. The logo emphasises on the letter ‘N’ and an upward rising
graph, signifying growth and momentum.

Nifty indices include 72 equity indices (including broad based, sectoral, thematic and
strategy) and 90 fixed income indices (including G-Sec, SDL, corporate bond, money market
and fixed income aggregates).

Nifty50 is the most traded index derivative contract in India.

According to WFE IOMA Derivatives Report, Nifty options were ranked third and Nifty Bank
index options were ranked first in terms of number of contracts traded globally in 2018.
“The new logo for Nifty will further strengthen NSE’s identity as the leader in the index space.
We will continue to develop innovative indices for various investment products that are
useful to retail as well as institutional investors,” said Vikram Limaye, MD & CEO of NSE

https://economictimes.indiatimes.com/markets/stocks/news/nse-unveils-new-brand-
identity-for-nifty50/articleshow/69538073.cms
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NSE unveils new brand identity for NIFTY Indices

The new brand logo emphasises on the letter ‘N’ and an upward rising graph capturing the
new direction for the Indian capital markets

Bureau|May 28, 2019

National Stock Exchange of India Limited (NSE), India’s leading exchange on Tuesday
announced the launch of a new brand identity for NIFTY Indices. The new brand logo
emphasises on the letter ‘N’ and an upward rising graph, signifying growth and momentum,
capturing the new direction for the Indian capital markets.

NIFTY Indices over the years have successfully helped investors gauge the pulse of the
Indian capital market.The new brand reinforces these attributes of NIFTY Indices and helps
NIFTY Indices position themselves as the primary currency of the Indian capital markets.
NIFTY Indices include 72 equity indices (including Broad based, Sectoral, Thematic and
Strategy) and 90 Fixed Income indices (including G-Sec, SDL, Corporate Bond, Money Market
and Fixed Income Aggregates).

These indices are used for a variety of purposes such as benchmarking of mutual fund
performances and launch of index based derivatives, ETFs and index funds. Globally, there
are 58 ETFs (49 in India and 9 in International markets) tracking NIFTY Indices. These ETFs
are listed on 17 exchanges across 15 countries. As of March 2019, 78% of the Indian ETF
AUM is linked to NIFTY Indices. The NIFTY 50 is the most traded index derivative contract in
India. Globally, NIFTY 50 index options were ranked 3rd and NIFTY Bank index options were



ranked 1st in terms of number of contracts traded in 2018, according to WFE IOMA 2018
Derivatives Report.

Vikram Limaye, MD & CEO, NSE, said, “NSE, over the years, has evolved as the driving force
of capital markets in India. NIFTY Indices, more particularly the NIFTY 50 index, has become
synonymous with equity markets and reflected the growth story of Indian equity markets.
The new logo for NIFTY will further strengthen its identity as the leader in the index space.
We will continue to develop innovative indices for various investment products that are
useful to retail as well as institutional investors.”

https://brandequity.economictimes.indiatimes.com/news/business-of-brands/nse-unveils-
new-brand-identity-for-nifty-indices/69539777
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